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Seattle-Tacoma, WA, DMA 1.7% or 4,488,430 of USA Adults 18 or older Live in the SEATTLE-TACOMA, WA, DMA.
L. P18'|‘ Typical Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA are 48.2 years old (1.3% younger
a - than average) and have a $118,542 (33.4% higher than average) annual household income.
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Seattle-Tacoma, WA, DMA

P25-64

1.8% or 3,029,517 of USA Adults 25 - 64 Live in the SEATTLE-TACOMA, WA, DMA.
Typical Adults 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA are 44.3 years old (1.5% younger than
average) and have a $131,792 (35.3% higher than average) annual household income.
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Seattle-Tacoma, WA, DMA

W25-64

1.7% or 1,493,563 of USA Women 25 - 64 Live in the SEATTLE-TACOMA, WA, DMA.
Typical Women 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA are 44.5 years old (1.3% younger than
average) and have a $121,040 (36.7% higher than average) annual household income.
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Seattle-Tacoma, WA, DMA 1.8% or 1,535,954 of USA Men 25 - 64 Live in the SEATTLE-TACOMA, WA,

M25-64

DMA.

Typical Men 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA are 44.1 years old (1.6% younger than
average) and have a $142,247 (33.8% higher than average) annual household income.
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Seattle-Tacoma, WA, DMA 1.7% or 3,187,687 of USA Adults 35 or older Live in the SEATTLE-TACOMA, WA, DMA.
P35+ Typical Adults 35 or older who Live in the SEATTLE-TACOMA, WA, DMA are 56.9 years old (1.3% younger

' than average) and have a $122,337 (34.3% higher than average) annual household income.
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Seattle-Tacoma, WA, DMA

P18+

1.7% or 4,488,430 of USA Adults 18 or older Live in the SEATTLE-TACOMA, WA, DMA.
Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA are 6.6% more likely to be a college
graduate, .2% more likely to work full-time, 8.% more likely to be married, .9% less likely to be a parent of 1

or more children under 18.
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Seattle-Tacoma, WA, DMA

P25-64

1.8% or 3,029,517 of USA Adults 25 - 64 Live in the SEATTLE-TACOMA, WA, DMA.
Adults 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA are 3.4% more likely to be a college graduate,
1.9% less likely to work full-time, 6.6% more likely to be married, 2.1% less likely to be a parent of 1 or more

children under 18.
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Some High School or Less (not graduate)
High School Graduate (12th grade or GED)
Some College Credit (no degree)
Associate's Degree (AA, AS, etc.)

College Graduate (4 year college)

Postgraduate Degree

who Live in the SEATTLE-TACOMA, WA, DMA

Seattle-Tacoma, WA, DMA

W25-64

1.7% or 1,493,563 of USA Women 25 - 64 Live in the SEATTLE-TACOMA, WA, DMA.
Women 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA are 2.7% more likely to be a college graduate,
7.3% less likely to work full-time, 4.6% more likely to be married, 2.9% less likely to be a parent of 1 or more

children under 18.
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1.8% or 1,535,954 of USA Men 25 - 64 Live in the SEATTLE-TACOMA, WA, DMA.
Men 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA are 3.5% more likely to be a college graduate,
M 25-64 1.3% more likely to work full-time, 8.5% more likely to be married, 1.2% less likely to be a parent of 1 or

more children under 18.

Seattle-Tacoma, WA, DMA

iy 9.
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Some College Credit (no degree) 14.3% S Employed Part-Time (less than 35 hours) 2% Legally Separated | :gx
e 9.7% . 58.5% . 10.6%
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College Graduate (4 year college) 27.2% Blue Collar 25.3% Widowed | 1.2%
Postgraduate Degree 1 Work From Home (most of the time or always) LGBTQ+ (net) ] 7.;%7%
who Live in the SEATTLE-TACOMA, WA, DMA HUSA who Live in the SEATTLE-TACOMA, WA, DMA W USA who Live in the SEATTLE-TACOMA, WA, DMA mUSA
TOp'ZO OCCUpGﬂOﬂS.’ Men 25 - 64 Entrepreneurs/Military Experience i ’M ' Stage in Life: Men 25 - 64
14.4%
12.8% 11.7%
11 7.1% 7.5% 8.8% 8.5% 9.3% Parent of 1 or more Children under 18 [ 3.;-)‘8%?91
. I I . 0.0%
0% 7.2% Small Business Self-Employed Current or Former Working Mothers 0.0%
57 5-1% sel 6.0% 5.7% 57% owner Military Service 6.1%
4.6 5. R B, 4'9%3 . Parent of 1 or more Children Under Age 2 m 5 0o
|3 ) 2.6% 29% 26 .
2.1 - 24% 1.852.0% 2% 05
I 1 I I 5I I I ! m. 8 LA%LA% 12%13% g ge0.2% 1.1%11% Parent of 1 or more Children Age 2-5 . 1]l_)i8§6%
HoE' ' Hom om s o : L6.55%
& ' & i & & & & . & & & & 5? 2 & & > o] Parent of 1 or more Children Age 6- 11 I .
A A A S A S AN A A S A SN S A SR 17.6%
& . . . K
& b_@'s' o & .}&& & & Q‘S‘? 0@&6 * &(wé\ Q_&\‘ @.g-‘s‘ é@é‘ é_@“b 9@"? éoo'ﬁ ébspob bsd} Parent of 1 or more Children Age 12 - 17 . g%;’é%
G & & & > & S o & < o ) & + :
A < G & d e ~ o & 2 3
")& & & 5‘#‘ *‘."0@ & 4 é“;"é & o“y é&o «f ‘,&5 bq@ "}@ (\f@ Parent of 1 or more Children in College 6.8%
I & p & d@@é‘ &Qo@ o [S; & & & Q&Q g & & &&?“ & . EEYS
& & g &
? < g ;;a.ﬁ‘"q' qﬁ& -,s‘b Grandparent of 1 or more Children under 18 10.7%
¢ ‘ \6 13.7%
& N
who Live in the SEATTLE-TACOMA, WA, DTVIA mUSA who Live in the SEATTLE-TACOMA, WA, DMA HUSA

USA USA Projection Scarborough R1 2024: lan23-Feb24 Qual Intab 3,951
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Oct23 USA Projection Scarborough R1 2024: Jan23-Febh24 Qual Intab 232,362 ©



1.7% or 3,187,687 of USA Adults 35 or older Live in the SEATTLE-TACOMA, WA, DMA.

Adults 35 or older who Live in the SEATTLE-TACOMA, WA, DMA are 7.9% more likely to be a college
P35+ graduate, .% less likely to work full-time, 6.1% more likely to be married, 13.1% less likely to be a
grandparent of 1 or more children under 18.

Seattle-Tacoma, WA, DMA
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*\‘.f Education Levels: Adults 35 or older Employment: Adults 35 or older |( \( ) Marital Status: Adults 35 or older
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Seattle-Tacoma, WA, DMA

P18+

1.7% or 4,488,430 of USA Adults 18 or older Live in the SEATTLE-TACOMA, WA, DMA.
Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA are 7.3% less likely to own their home, 94.2%

more likely to own a higher valued home, 2.7% less likely to have a single-family home, 9.7% more likely to

have a dog.

- Own/Rent/Other: Adults 18 or older ﬁﬁm Type of Home: Adults 18 or older 4, i Pets in Home: Adults 18 or older
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Seattle-Tacoma, WA, DMA

P25-64

1.8% or 3,029,517 of USA Adults 25 - 64 Live in the SEATTLE-TACOMA, WA, DMA.
Adults 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA are 7.7% less likely to own their home, 93.5%

more likely to own a higher valued home, 3.4% less likely to have a single-family home, 10.3% more likely to

have a dog.
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4.4% 579

132,602 prazmwaen 13,678,055
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Seattle-Tacoma, WA, DMA

W25-64

1.7% or 1,493,563 of USA Women 25 - 64 Live in the SEATTLE-TACOMA, WA, DMA.
Women 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA are 6.7% less likely to own their home, 94.5%

more likely to own a higher valued home, 5.1% less likely to have a single-family home, 15.1% more likely to

have a dog.
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Seattle-Tacoma, WA, DMA

M25-64

1.8% or 1,535,954 of USA Men 25 - 64 Live in the SEATTLE-TACOMA, WA, DMA.
Men 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA are 8.7% less likely to own their home, 92.5% more

likely to own a higher valued home, 1.9% less likely to have a single-family home, 5.2% more likely to have a

dog.
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Seattle-Tacoma. WA. DMA 1.7% or 3,187,687 of USA Adults 35 or older Live in the SEATTLE-TACOMA, WA, DMA.
T Adults 35 or older who Live in the SEATTLE-TACOMA, WA, DMA are 2.6% less likely to own their home, 93.2%
P35+ more likely to own a higher valued home, .5% more likely to have a single-family home, 10.9% more likely to
have a dog.
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Seattle-Tacoma, WA, DMA

P18+

likely to fly domestic past yr.

1.7% or 4,488,430 of USA Adults 18 or older Live in the SEATTLE-TACOMA, WA, DMA.
Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA are 2.% more likely to look up D-I-Y advice
online, 17.% more likely to always vote in local elections, .6% more likely to belong to a gym, 18.% more

38.7%|
'
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Seattle-Tacoma, WA, DMA

P25-64

1.8% or 3,029,517 of USA Adults 25 - 64 Live in the SEATTLE-TACOMA, WA, DMA.
Adults 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA are 2.% more likely to look up D-I-Y advice
online, 16.5% more likely to always vote in local elections, .8% more likely to belong to a gym, 21.7% more

likely to fly domestic past yr.
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1.7% or 1,493,563 of USA Women 25 - 64 Live in the SEATTLE-TACOMA, WA, DMA.

Women 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA are 1.9% more likely to look up D-I-Y advice
w25-64 online, 15.8% more likely to always vote in local elections, 18.3% more likely to belong to a gym, 24.5%
more likely to fly domestic past yr.

Seattle-Tacoma, WA, DMA

Top-ZO past 30-days Online Lifestyle Activites: Women 25 - 64 Political Activity: Women 25 - 64
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1.8% or 1,535,954 of USA Men 25 - 64 Live in the SEATTLE-TACOMA, WA, DMA.
Men 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA are 1.8% more likely to look up D-I-Y advice

M25-64 online, 16.8% more likely to always vote in local elections, 14.% less likely to belong to a gym, 19.% more
likely to fly domestic past yr.

Seattle-Tacoma, WA, DMA

}"op-ZO past 30-days Online Lifestyle Activites: Men 25 - 64 Political Activity: Men 25 - 64
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Seattle-Tacoma, WA, DMA

P35+

1.7% or 3,187,687 of USA Adults 35 or older Live in the SEATTLE-TACOMA, WA, DMA.

Adults 35 or older who Live in the SEATTLE-TACOMA, WA, DMA are 3.6% more likely to look up D-I-Y
advice online, 19.9% more likely to always vote in local elections, 4.5% less likely to belong to a gym, 18.4%
more likely to fly domestic past yr.
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Local Elections: Always m
Local Elections: Sometimes

uwho Livein the SEATTLE TACOMA, WA, DMA

Statewide Elections: Always

Statewide Elections: Sometimes
Photography Parenting/ Online Dating
(Snapfish, FamilyAdvice  Service
Shutte iy,

et

HUSA

«
@&Topao past 12-months Active Lifestyle Activites: Adults 35 or older

17.7% 3

Fishing Jogging -

Running

GroupFitness Yoga- Piates
Class

Golf

Bowling

B who Live in the SEATTLE-TACOMA, WA, DMA

18 0%|
Grilling - lawn Care  Gamdening Bicyding  Swimming  Volunteer Hiking - Sewing - Ccamping Boating Belong to
outdoor (Flowersor wark Backpacking  Crafts Health Club or
Cooking Vegetables) Gym
UsSA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 3,951

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Jan23-Oct23

USA Projection

Scarborough R1 2024: Jan23-Feb24

\k Past 12-months Domestic Airline Trips: Adults 35 or older
1trip 15.50% 19.3%
e T — 5
LR 3 176,046 725
5-9trips [V 8.3% 12.2%

11.5%)|

3.6% 0% 3% 3.5%
Adult camgiverof  Followa  Basketbal Foothall Hunting Tennis Soccer  Competitive Snow Skilng-  Softball - Organized
Continuing  Aging Parent Weight Loss Video Gaming Snowboarding  Baseball  Road Race
Education  orRelative  Progmm (5K,
Marathon,
HUSA etc)
Qual Intab 23,362




Seattle-Tacoma, WA, DMA

P18+

Past 30-days QSR Users: Adults 18 or older

1 time

2 times

3 times

11.0%

4 times 10.5%

5 times 10.6%

6 - 9times

10times or more

mwho Live in the SEATTLE-TACOMA, WA, DMA mUSA

Total Aggr;tg? ly QSR Users: Avg. Monthly QSR Meals:

88.6%

232,243,6
0

Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA are

likely to smoke cigarettes.

1.7% or 4,488,430 of USA Adults 18 or older Live in the SEATTLE-TACOMA, WA, DMA.

3.6% less likely to use Sit-Down Restaurants past mo., 16.7% more likely to use Casinos past yr., 1.8% less

4.8% less likely to use QSRs past mo.,

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

16.1%

2 times

16.0%

3 times 13.4%

4 times 9.6%

5 times 7.4%

6-9times 8.9%

10times or more

4.9%
 who Live in the SEATTLE-TACOMA, WA, DMA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

76.3%
200,103,9

HUSA

73.6%

Drank Past 30-days: Adults 18 or older

Liquer

Any Type of Beer

109,233,530 41.7%
87,101,113 33.2%
61,686,378 23.5%

Wine
Domestic Regular Beer

Domestic Light Beer

59,762,951 22.8%

Imported Beer Ty T YW 3

W 20.0%
10.8%

Microbrew / Craft Beer

m who Live in the SEATTLE-TACOMA, WA, DMA mUSA

USA USA Projection Scarborough R1 2024: Jan23-Feb24

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican  Pizza

43,79
Bagel /
= who Live in the SEATTLE-TACOMA, WA, DMA

chinese  coffes  malian  ndian/  Wings/ Upscale steakhouse
House / Thai/  Burgers/ Donut/
Coffes Bar other  Sports Bar  Bakery

asian

= USA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wha Live in the SEATTLE-TACOMA, WA, DMA 15.6%

vsa |G 17.2%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

24.2%
Table Games (Craps, Poker, etc.)

Upscale Restaurant

Bar / Nightclub
Stage Show / Concert y 31.8%
Sports Betting

B 1%
9, 34 3.8%
Other Gambling 8!

Spa

Casinos visited past 12 months: Yes

Used Past 30-days: Adults 18 or older
i !

¥ who Live in the SEATTLE-TACOMA, WA, DMA

B USA

3,951

USA Jan23-Oct23 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,302

—
5.5%
2 14,501,622
Marijuana / Cannabis Cigarettes Vape
= who Live in the SEATTLE-TACOMA, WA, DMA mUSA



Seattle-Tacoma, WA, DMA

P25-64

Past 30-days QSR Users: Adults 25 - 64

T
3 times 10.9%
4 times 10.4%
5 times 10.9%
6-9times 22.1%
10times or more 18.4%

mwho Live in the SEATTLE-TACOMA, WA, DMA mUSA

Total Aggrg)? ly QSR Users: Avg. Monthly QSR Meals:

89.9%

to smoke cigarettes.

1.8% or 3,029,517 of USA Adults 25 - 64 Live in the SEATTLE-TACOMA, WA, DMA.
Adults 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA are 4.4% less likely to use QSRs past mo., 3.5%

less likely to use Sit-Down Restaurants past mo., 18.4% more likely to use Casinos past yr., 7.6% more likely

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64

g Ltme
2 times
3 imes
umes
10times or more

 who Live in the SEATTLE-TACOMA, WA, DMA HUSA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

o o - “

Drank Past 30-days: Adults 25 - 64

Liquer

Any Type of Beer

78,262,675 45.5%
58,131,757 33.8%
44,323,478 25.8%

Wine
Domestic Regular Beer
Imported Beer

Domestic Light Beer

w 23.2%
13.4%

Microbrew / Craft Beer

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

Pizza

a4.8%
Mexican wings/  Bagel /
Burgers/  Donut f
Sports Bar  Bakery

indian/  ralian
House/  Thai/

Coffes Bar  Other

asian

Upscale steakhouse

= who Live in the SEATTLE-TACOMA, WA, DMA = USA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wha Live in the SEATTLE-TACOMA, WA, DMA 18.4%

usa [ 20.0%

Past 12 months Casino Activities: Adults 25 - 64

Slot Machines

43,714,224

16,051,690 9.3%
1"
12,333,030 7.2%
-
see ERED 230
1.8

25.4%

Table Games (Craps, Poker, etc.)

Bar / Nightclub
Upscale Restaurant

Stage Show / Concert
33.2%

0o

m who Live in the SEATTLE-TACOMA, WA, DMA mUSA

USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All righ

: 8%
Other Gambling 2.0% Casinos visited past 12 months: Yes
¥ who Live in the SEATTLE-TACOMA, WA, DMA HUSA
3,951
tsreserved.  USA Jan23-Oct23 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab

Used Past 30-days: Adults 25 - 64
wt

—
5.8%
9 986,264
Marijuana / Cannabis Cigarettes Vape
= who Live in the SEATTLE-TACOMA, WA, DMA mUSA

23,362



Seattle-Tacoma, WA, DMA

W25-64

Past 30-days QSR Users: Women 25 - 64

1 time

8.1%

2 times 10.0%

3 times 11.1%

4 times

11.0%
5 times
6 - 9times 20.9%
10times or more 18.2%
mwho Live in the SEATTLE-TACOMA, WA, DMA mUSA

Total Agggt‘;z ly QSR Users: Avg. Monthly QSR Meals:

90.8%

78,529,51

to smoke cigarettes.

1.7% or 1,493,563 of USA Women 25 - 64 Live in the SEATTLE-TACOMA, WA, DMA.
Women 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA are 5.% less likely to use QSRs past mo., 4.5%
less likely to use Sit-Down Restaurants past mo., 18.8% more likely to use Casinos past yr., 5.4% more likely

Past 30-days Sit-Down Restaurant Users: Women 25 - 64

g Ltme
2 times
3 imes
umes
10times or more -m

H who Live in the SEATTLE-TACOMA, WA, DMA HUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

e s - -

Drank Past 30-days: Women 25 - 64
Liguor
Wine
Any Type of Beer

Imported Beer
Domestic Regular Beer

Domestic Light Beer

. 4%
13,900,188 6.1%
%

i 15.0%
Microbrew / Craft Beer m '

m who Live in the SEATTLE-TACOMA, WA, DMA mUSA

USA USA Projection Scarborough R1 2024: Jan23-Feb24

\ 4B ¢

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-10 Cuisines: Women 25 - 64

(Sit-Down Restaurants Used Past 30-days)

55.09

15.63
Mexican  Chinese Pirza coffee  indian/  malian Bagel /  Upscale  wings/ Steakhouse
House [  Thai/ Donut / Burgers /
Coffes Bar  Other Bakery sports Bar
asian
= who Live in the SEATTLE-TACOMA, WA, DMA = USA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wha Live in the SEATTLE-TACOMA, WA, DMA 19.7%

v (AR 20.8%

Past 12 months Casino Activities: Women 25 - 64

Slot Machines e

—

Upscale Restaurant

27.5%

.3%
5,799,302 6.7%
3.5%

Sports Betting > %

7,724,315 8.9%
Table Games (Craps, Poker, etc.)

Stage Show / Concert

32.6%

1,684
Other Gambling EE%.'Z%

¥ who Live in the SEATTLE-TACOMA, WA, DMA

9%
9%
%
Casinos visited past 12 months: Yes

B USA

3,951

USA Jan23-Oct23 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab

Used Past 30-days: Women 25 - 64
wt

23,362

—
5.6%
4 800,871
Marijuana / Cannabis Cigarettes Vape
= who Live in the SEATTLE-TACOMA, WA, DMA mUSA



Seattle-Tacoma, WA, DMA

M25-64

Past 30-days QSR Users: Men 25 - 64

T
3 times 10.6%
5 times 10.3%
10times or more 18.5%

mwho Live in the SEATTLE-TACOMA, WA, DMA mUSA

Total Aggrét‘;z ly QSR Users: Avg. Monthly QSR Meals:

89.1%

e R

e G

smoke cigarettes.

1.8% or 1,535,954 of USA Men 25 - 64 Live in the SEATTLE-TACOMA, WA, DMA.
Men 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA are 3.7% less likely to use QSRs past mo., 2.6%

less likely to use Sit-Down Restaurants past mo., 18.% more likely to use Casinos past yr., 10.% more likely to

Past 30-days Sit-Down Restaurant Users: Men 25 - 64

. 1time 14.8%
15.7%
14.5%

2 times

3 times

4 times

10times or more

5 times

6-9times

H who Live in the SEATTLE-TACOMA, WA, DMA HUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

75.2% 77.2%

_

Drank Past 30-days: Men 25 - 64

Any Type of Beer
Liquer

Domestic Regular Beer
Wine

Imported Beer

r 31.2% U]
15,846,800 18.5%

Domestic Light Beer

Microbrew / Craft Beer

m who Live in the SEATTLE-TACOMA, WA, DMA mUSA

USA USA Projection Scarborough R1 2024: Jan23-Feb24

Top-10 Cuisines: Men 25 - 64

(Sit-Down Restaurants Used Past 30-days)

i
Pizza

Mexican  Chinese  coffee  Indian/  wings/ nakian upscale  Bagel / steakhouse
Wouse/  Thai/  Burgers/ Donut /
coffes Bar  Other  Sports Bar Bakery
asian
= who Live in the SEATTLE-TACOMA, WA, DMA = USA

i

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wha Live in the SEATTLE-TACOMA, WA, DMA 17.2%

usa (AT 10.1%

Past 12 months Casino Activities: Men 25 - 64

Slot Machines

19,556,815

12,312,929 14.4%
8,327,375 7%
6,533,729
5,654,505 6.
B
PIEEETY 2.4%

2.7%
: 1.6%

23.3%
Table Games (Craps, Poker, etc.)

Bar / Nightclub
Upscale Restaurant
Stage Show / Concert

) 33.8%
Sports Betting

Other Gambling

Spa

Casinos visited past 12 months: Yes

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

¥ who Live in the SEATTLE-TACOMA, WA, DMA

B USA

3,951

USA Jan23-Oct23 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab

Used Past 30-days: Men 25 - 64
wt

23,362

—
6.1%
5185393
Marijuana / Cannabis Cigarettes Vape
= who Live in the SEATTLE-TACOMA, WA, DMA mUSA



Seattle-Tacoma, WA, DMA

P35+

Past 30-days QSR Users: Adults 35 or older

1 time

2 times

3 times

11.1%

4 times 10.8%

5 times

10.6%

6 - 9times 10.8%

10times or more

mwho Live in the SEATTLE-TACOMA, WA, DMA mUSA

Total Agggtg? ly QSR Users: Avg. Monthly QSR Meals:

87.1%

1.7% or 3,187,687 of USA Adults 35 or older Live in the SEATTLE-TACOMA, WA, DMA.

Adults 35 or older who Live in the SEATTLE-TACOMA, WA, DMA are 4.5% less likely to use QSRs past mo.,
3.4% less likely to use Sit-Down Restaurants past mo., 19.9% more likely to use Casinos past yr., 4.6% less
likely to smoke cigarettes.

2 times

3 times

4 times

5 times

6-9times

73.5%

Past 30-days Sit-Down Restaurant Users: Adults 35 or older
€

1time 16.1%

15.6%
12.9%

E—
10times or more

H who Live in the SEATTLE-TACOMA, WA, DMA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

1

HUSA

76.1%

Drank Past 30-days: Adults 35 or older

Liquor g

44,524,158 23.7%

Any Type of Beer
Wine
Domestic Regular Beer

Domestic Light Beer

42,933,871 22.9%

Imported Beer 40,060,709 21.3%

W 21.3%
10.7%

Microbrew / Craft Beer

m who Live in the SEATTLE-TACOMA, WA, DMA mUSA

USA USA Projection Scarborough R1 2024: Jan23-Feb24

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Slot Machines
Upscale Restaurant
Table Games (Craps, Poker, etc.)

Bar / Nightclub

Stage Show / Concert

Sports Betting
Other Gambling

Spa

3,951
USA Jan23-0ct23

Past 12 months Casino Activities: Adults 35 or older

¥ who Live in the SEATTLE-TACOMA, WA, DMA

Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican  Pizza  chinese  coffee  malian  indian/ Wings/ Upscale Steakhouse Bagel /
House / Thai/  Burgers Donut /
Coffes Bar other  Sports Bar Bakery

asian

= who Live in the SEATTLE-TACOMA, WA, DMA = USA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wha Live in the SEATTLE-TACOMA, WA, DMA 11.7%

usa [T 13.2%

48,666,376

17,354,092 9.2%

17,212,323 9.2%
%

7

25.9%

o
5, 2 3.3%
‘1 A%
3, 2.0%

2.3%
1.7%

4%
6.9%
32.7%

Casinos visited past 12 months: Yes

Used Past 30-days: Adults 35 or older

i |

—

3.3%
5,272 162

Vape

Marijuana / Cannabis Cigarettes

B USA

USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,302

= who Live in the SEATTLE-TACOMA, WA, DMA mUSA



Seattle-Tacoma. WA. DMA 1.7% or 4,488,430 of USA Adults 18 or older Live in the SEATTLE-TACOMA, WA, DMA.
! ! Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA are .1% less likely to have a 401K, 4.8% more

P 18+ likely to have an Auto Loan, 9.8% more likely to Invest/Trade Stocks Online, 8.% more likely to pay with their
Debit Card.

ﬁﬂlnvestments Owned: Adults 18 or older
401K Plan
19.5%
Mutual Funds e 102
Money Market Funds 111@
11.3%
Bonds e
12.8%
Other (Crypto / NFTs / Metals, etc.) 11.3%
Second Home or Real Estate Property a“_‘;;z“

529 Plan / College Savings Plan 28:;
= who Live in the SEATTLE-TACOMA, WA, DMA m USA

Financial Services Has and/or Uses: Adults 18 or older

86% B1% g0 6.8% 5.8% 500

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home

Equity Loan
= who Live in the SEATTLE-TACOMA, WA, DMA mUSA

Professional Services Used*: Adults 18 or older

Financial Planner
Online Investing / Stock Trading
pecountns n
6.1%

Insurance Agent at a Local Office (not online)

10.4%

5.5%
17,081,418 AL

3.3%
3.7%

150, 9%, (*Past 12 Months)
1.2%

¥ who Live in the SEATTLE-TACOMA, WA, DMA HUSA

Real Estate Agent

Estate Planning

Diverce [ Family Attorney

]

Past 3-Months Payment Methods Used: Adults 18 or older

10.0% 10.4%

: ‘ - o ——
o o WEEEN o |

Debit Card  MasterCard Venmo Zelle Apple Pay  Cash App  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay
Card Express Messenger

|

VISA

mwho Live in the SEATTLE-TACOMA, WA, DMA mUSA

USA USA Prajection Scarborough R1 2024: Jan23-Feb24 Qual intab 3,95

1
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Oct23 USA Projection Scarborough R1 2024: Jan23-Feb24

Qual Intab 23,362




Seattle-Tacoma, WA, DMA

1.8% or 3,029,517 of USA Adults 25 - 64 Live in the SEATTLE-TACOMA, WA, DMA.
Adults 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA are 3.7% less likely to have a 401K, 6.6% more

P25-64 likely to have an Auto Loan, 15.7% more likely to Invest/Trade Stocks Online, 7.7% more likely to pay with
their Debit Card.

ﬁﬂlnvestments Owned: Adults 25 - 64
401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds ul;;“%
Money Market Funds :12;3?
12.3%
Other (Crypto / NFTs / Metals, etc.) 11.1%
10.3%
Bonds o
529 Plan / College Savings Plan 9'1})9_?)%

8.7%
Second Home or Real Estate Property 7.9%
= who Live in the SEATTLE-TACOMA, WA, DMA mUSA

Financial Services Has and/or Uses: Adults 25 - 64

10.5% 9.5%  ; oo: 8.3% 6.4% 5205

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Studentloan Certificates of Refinanced Personal Loan  Home

Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

= who Live in the SEATTLE-TACOMA, WA, DMA mUSA

Professional Services Used*: Adults 25 - 64

Tax P tion Servi
ax Freparation senvice 42,318,259 24.9%
Online Investing / Stock Tradi 5
e/ e 30,914,778 18.0%

Financial Planner

27,501,514 16.0%

7.9%
Accountant
18,248,114 10.6%
. . 4.9%
Insurance Agent at a Local Office (not online) 2.0%
5.7%
Real Estat nt
ea eAgent PERTCETCNN 6.6%
2.9%

Estate Planning 3.9%
L
Diverce [ Family Attorney :0% {*past 12 Months)
1.4%
¥ who Live in the SEATTLE-TACOMA, WA, DMA HUSA

T Past 3-Months Payment Methods Used: Adults 25 - 64

10.8% 11.8%
VISA PayPal Debit Card Venmo MasterCard Zelle Apple Pay  Cash App  Google Pay Store Credit  American Discover Facebook  Square Cash Samsung Pay
Card Express Messenger
m who Live in the SEATTLE-TACOMA, WA, DMA B USA

USA USA Prajection Scarborough R1 2024: Jan23-Feb24 Qual intab 3,951
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Oct23 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,362




Seattle-Tacoma, WA, DMA

W25-64

Investments Owned: Women 25 - 64

01K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options

19,660,275 22.7%

13.7%
Mutual Funds 13.0%
10.8%
Money Market Funds 10.9%

529 Plan / College Savings Plan s;;g‘

Other (Crypto / NFTs / Metals, etc.) 10.6%

Second Home or Real Estate Property 0%

m who Live in the SEATTLE-TACOMA, WA, DMA

EELL 9.%
8.3%
Bonds 7,221,11 JEX23

7.3%

1.7% or 1,493,563 of USA Women 25 - 64 Live in the SEATTLE-TACOMA, WA, DMA.
Women 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA are 4.3% less likely to have a 401K, 5.8% more

likely to have an Auto Loan, 2.2% less likely to Invest/Trade Stocks Online, 2.5% more likely to pay with their
Debit Card.

HUSA

Financial Services Has and/or Uses: Women 25 - 64

8.9% 9.7%
8.0% BA% oo coon

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan

Money  Studentloan Certificates of Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

= who Live in the SEATTLE-TACOMA, WA, DMA mUSA

Professional Services Used*: Women 25-64 | 'Past 3-Months Payment Methods Used: Women 25 - 64

Tax Preparation Service
pa 19,855,620 23.0%
Financial Planner =
13,300,617 15.4%

Online Investing / Stock Trading

7.0%
9.5%
Insurance Agent at a Local Office (not online) 7,287,500 4.3% 8.4% .
5.0%
Real Estate Agent 5,622,357 6.5%

10,590,086 12.2%

Accountant
8,238,033

3.0%

12.1% 14.4%

4.7% 21% 33% 3.3%
Estate Planning 3.2% : - o L. ! (o B2 jons 22
. ; 1.3% (*Past 12 Months) VISA PayPal Debit Card Venmo MasterCard Zelle Cash App Apple Pay  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay
Diverce [ Family Attorney 1.6% card Express Messenger
¥ who Live in the SEATTLE-TACOMA, WA, DMA HUSA m who Live in the SEATTLE-TACOMA, WA, DMA B USA

USA USA Prajection

Scarborough R1 2024: Jan23-Feb24 Qual intab

3,951

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Oct23 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,362




Seattle-Tacoma, WA, DMA

M25-64

Investments Owned: Men 25 - 64

01K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Other (Crypto / NFTs / Metals, etc.)
Money Market Funds

Bonds

529 Plan / College Savings Plan

36,441,130 42.6%

35.9%

30,686,014

23.9%
17,990,360 21.0%

14.0%

[ERIETN 13.1%
13.8%
11,050,311 4R

12.2%
10,303,118 kX9

9.7%
[RITNE 10.9%

1.8% or 1,535,954 of USA Men 25 - 64 Live in the SEATTLE-TACOMA, WA, DMA.

Men 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA are 3.4% less likely to have a 401K, 7.4% more likely
to have an Auto Loan, 23.6% more likely to Invest/Trade Stocks Online, 14.1% more likely to pay with their

Debit Card.

Financial Services Has and/or Uses: Men 25 - 64

11.3%10.5%

Checking  Debit or ATM Credit Card Auto Loan

7.4% T3%  7.0% g gy

Money  Studentloan Certificates of Refinanced Personal Loan

Savings Online Mobile Online Bill Home Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Second Home or Real Estate Property 3::;'62% Account Mortgage h:mz F[':;“é
,331, 9N qui n
® who Live in the SEATTLE-TACOMA, WA, DMA mUSA m who Live in the SEATTLE-TACOMA, WA, DMA m USA
Professional Services Used*: Men 25 - 64 JE3 Past 3-Months Payment Methods Used: Men 25 - 64
Online Investing / Stock Trading
Financial Planner TRy 16.6%
3.8%
Insurance Agent at a Local Office (not online) 90.7% . .
6.4%
Real Estate Agent 6.8% 9.5% 0.1%

Estate Planning

Diverce [ Family Attorney

USA USA Prajection

Debit Card  MasterCard Cash App  Google Pay

VISA

=9.6% (*Past 12 Months) PayPal Venmo Zelle Apple Pay American  Store Credit  Discover
1.2% Express Card Messenger
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Seattle-Tacoma, WA, DMA

P35+

Investments Owned: Adults 35 or older

01K Plan

IRA (Individual Retirement Account)

79,263,226

Money Market Funds ::x:
13.5%
Other (Crypto / NFTs / Metals, etc.) 126%

Second Home or Real Estate Property TR 101}1'9?6

529 Plan / College Savings Plan _g

m who Live in the SEATTLE-TACOMA, WA, DMA HUSA

1.7% or 3,187,687 of USA Adults 35 or older Live in the SEATTLE-TACOMA, WA, DMA.
Adults 35 or older who Live in the SEATTLE-TACOMA, WA, DMA are .8% more likely to have a 401K, 8.2%

more likely to have an Auto Loan, 16.9% more likely to Invest/Trade Stocks Online, 11.8% more likely to pay
with their Debit Card.

42.2%

N l Financial Services Has and/or Uses: Adults 35 or older

Checking Debitor ATM  Savings Credit Card Online Online Bill Mobile Home Money  Certificates of Refinanced Studentloan Personal Loan
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home
Account Mortgage Loan or Home

= who Live in the SEATTLE-TACOMA, WA, DMA mUSA

Professional Services Used*: Adults 35 or older y'E'Past 3-Months Payment Methods Used: Adults 35 or older

Tax Preparation Service
pa 51,937,572 21.7%
Financial Planner o T 20.9%

Online Investing / Stock Trading

27,353,042 14.6%

9.5%
Accountant

23,750,601 12.6%

. . 7.5%
Insurance Agent at a Local Office (not online) : 116

5.4%
Real Estat nt
ea eAgent prEEETTEl 6.3%

4.0%

Estate Planning 2.4%

. ; 9% (*Past 12 Months) Debit Card  MasterCard Venmo Zelle Store Credit  Apple Pay Cash App  Google Pay  Discover American Facebook  Square Cash Samsung Pay
Diverce [ Family Attorney 13% card Express Messenger
¥ who Live in the SEATTLE-TACOMA, WA, DMA HUSA

USA USA Prajection Scarborough R1 2024: Jan23-Feb24 Qual intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Oct23 USA Projection Scarborough R1 2024: Jan23-Feb24
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7.2% 79% g% 6.7% 7-3% 505

Improvement

Equity Loan

x 2.0% 3.1% 2.6% 2.7%
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Seattle-Tacoma, WA, DMA | Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 2 days, 18 hours, 45 minutes and
P18+ 25 seconds each week with All Forms of Media.

73.8% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 6 hours and 54 minutes each week listening
to All Local AM/FM Radio, representing 7.6% of total time spent with all forms of Media.

96.0%

Weekly

Reach %:

Avg. H:M:5/week with All Forms of

m Media: Adults 18 or older
' o ey
3.8% Concurr:
Usage 54.5%
] who Livein the SEATTLE- usa
% of Total i .
Weekly H:M:

TACOMA, WA, DMA

56.6%

15.6%

Avg. Weekly
Hours:Minutes:
& g
o

® who Live in the SEATTLE-TACOMA, WA, DMA B USA

USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 3,951 USA Jan23-Oct23 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,362
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Adults 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 3 days, 0 hours, 2 minutes and 11
seconds each week with All Forms of Media.

P25-64 74.6% of Adults 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 6 hours and 59 minutes each week listening to All
Local AM/FM Radio, representing 7.2% of total time spent with all forms of Media.

Seattle-Tacoma, WA, DMA

95.8%

Weekly i
Reach %: Avg. H:M:5/week with All Forms of
¥4 Media: Adults 18 or older

usage 52.3%
usA

who Live in the SEATTLE-
TACOMA, WA, DMA

T —
1 38-3% Ba 47 79

B who Live in the SEATTLE-TACOMA, WA, DMA H USA

USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 3,951U5A Jan23-0Oct23 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,362
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Seattle-Tacoma, WA, DMA Women 25 - 64 who L_ive in the SEATI'LE-TA_\COMA, WA, DMA spend an average of 3 days, 3 hours, 53 minutes and 44
seconds each week with All Forms of Media.

W25-64 76.% of Women 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 6 hours and 16 minutes each week listening to All
Local AM/FM Radio, representing 6.3% of total time spent with all forms of Media.

95.3%

Weekly

Reach %: Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

Concurry
Usoge 49.7%
usA

who Livein the SEATTLE-
TACOMA, WA, DMA

® who Live in the SEATTLE-TACOMA, WA, DMA B USA

usA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 3,951 USA Jan23-Oct23 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,362 HB : HUbb a rd Share of Everyt hing
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Men 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 2 days, 20 hours, 8 minutes and 48

seconds each week with All Forms of Media.
M 25-64 73.2% of Men 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 7 hours and 44 minutes each week listening to All
Local AM/FM Radio, representing 8.3% of total time spent with all forms of Media.

Seattle-Tacoma, WA, DMA

96.3%

Weekly

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

Reach %:

a3 LS

m.o% 52.1%

who Livein the SEATTLE-

% of Total TACOMA, WA, DMA
Weekly H:M:
59.1%
57.4%
20 gt
21.4%
Avg. Weekly
Hours:Minutes:
Qé'e' ‘,f
] A
) &
S
& g A =
N & & &

® who Live in the SEATTLE-TACOMA, WA, DMA B USA
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Seattle-Tacoma, WA, DMA Adults 35 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 2 days, 22 hours, 25 minutes and
P35 45 seconds each week with All Forms of Media.
+

76.8% of Adults 35 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 7 hours and 36 minutes each week listening
to All Local AM/FM Radio, representing 8.3% of total time spent with all forms of Media.

96.2%

Weekly

Reach %:

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

47.9%
% of Total £n e

who Livein the SEATTLE-
TACOMA, WA, DMA
Weekly H:M:

53.8%

Avg. Weekly
Hours:Minutes:
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Seattle-Tacoma, WA, DMA Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 2 days, 1 hours, 22 minutes and 52
seconds each week with All Forms of Ad-Supported Media.

P 18+ 71.5% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 6 hours and 19 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 9.2% of total time spent with all forms of Ad-Supported Media.

96.0%

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

53:02:24
Urage 56.4%

who Live in the SEATTLE-
TACOMA, WA, DMA

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

M who Live in the SEATTLE-TACOMA, WA, DMA B USA
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Seattle-Tacoma, WA, DMA Adults 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 2 days, 4 hours, 15 minutes and 4

seconds each week with All Forms of Ad-Supported Media.
P 25-64 72.8% of Adults 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 6 hours and 29 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 9.% of total time spent with all forms of Ad-Supported Media.

95.8%

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

56.9%

who Livein the SEATTLE-
TACOMA, WA, DMA

% of Total
Weekly H:M:

B who Live in the SEATTLE-TACOMA, WA, DMA B USA
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Women 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 2 days, 6 hours, 59 minutes and 4

seconds each week with All Forms of Ad-Supported Media.
w25-64 74.2% of Women 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 5 hours and 53 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 8.% of total time spent with all forms of Ad-Supported Media.

Seattle-Tacoma, WA, DMA

95.3%

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

usage 54.7%
UsA

who Livein the SEATTLE-
TACOMA, WA, DMA

2 5.()%-5 25.2%

B who Live in the SEATTLE-TACOMA, WA, DMA B USA
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Men 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 2 days, 0 hours, 22 minutes and 19

seconds each week with All Forms of Ad-Supported Media.
M 25_64 71.4% of Men 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 7 hours and 5 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 10.5% of total time spent with all forms of Ad-Supported Media.

Seattle-Tacoma, WA, DMA

96.3%

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

54.7%

who Livein the SEATTLE-
TACOMA, WA, DMA

% of Total
Weekly H:M:

B who Live in the SEATTLE-TACOMA, WA, DMA B USA
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Seattle-Tacoma, WA, DMA Adults 35 or older wh? Live in the SEATTLE-TACOMA, WA:, DMA spend an average of 2 days, 7 hours, 23 minutes and 38

seconds each week with All Forms of Ad-Supported Media.

P 35+ 74.% of Adults 35 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 6 hours and 51 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 9.2% of total time spent with all forms of Ad-Supported Media.

96.2%

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

49.7%

who Livein the SEATTLE-
TACOMA, WA, DMA

% of Total
Weekly H:M:

53.8%

Avg. Weekly
Hours:Minutes:

B who Live in the SEATTLE-TACOMA, WA, DMA B USA
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top -13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
: (aversge oo

[Average Week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Search [Google, Bing, etc.)

Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
News/Weather /[Sports (Websites/Apps)
Banking/Financial /Real Estate (Websites/Apps)
Facebook

Local TV Stations

Games/Fantasy/Betting Sites

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores

Instagram

Seattle-Tacoma, WA, DMA

P18+

avg. of 54.2 minutes/day.

Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 7 hours and 3
minutes each day with All Forms of Ad-Supported Media. 71.5% listen to Local AM/FM Radio for an
(Local Radio delivers 9.2% of Time with Ad-Supported Media.)

Toral Persons:

T i W . HoursWinates doy with A
- m Forms of Media: Adults 18 or older
198 168 90 5%

Concurres

who Live in the SEATTLE-
TACOMA, WA, DMA

® who Live in the SEATTLE-TACOMA, WA, DMA HUsA

Networks
108.3

Local TV Stations
98.7

Non-Premium Cable TV

Facebook
46.3

Local AM/FM Radio
59.3

Local TV Stations

Search 104.6

(Google,
Bing, etc.)
28.2

Billboards &
Signs (Weekly
Drivers)
433

Instag...

Email Text/IM/
Zoom,etc.
(Personal &
Work)

Non-Premium Cable TV
Networks
101.8

Local AM/FM Radio
069.6

Facebook
49.8

Email /Text/IM/
Zoom,etc.
(Personal &...

Billboards &
Signs (Weekly
Drivers)
52.9

Search
(Google,
Bing, etc.)
275

Instag...
217

MNews/ Gr...
Wea... St..
Spor... 10.7

Banki...

Gam...

Fant...

Betti
Sites

®who Live in the SEATTLE-TACOMA, WA, DMA

HUSA

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older

[Averags Wesk]
Grocery Stores

Billboards & Signs (Weekly Drivers)
Search (Google, Bing, etc.)

News\Weather /Sports (Websites/apps)
Local AM/FM Radio
Email/Text/IM/Zoom,etc. [Personal & Work)
Facehook
Local TV Stations

Non-Premium Cable TV Networks
Gas Stations/Convenience Stores
Shopping (incl. Food/Auctions/Travel, etc.)
Instagram

YouTube Video

USA

USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  UUSA Jan23-Oct23
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who Live in the SEATTLE-
TACOMA, WA, DMA

4%
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Hwho Live in the SEATTLE-TACOMA, WA, DMA
Scarborough R1 2024: Jan23-Feb24

B USA

Qual Intab 3,951

%

Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Average Day)

Networks
102.7

Local TV Stations
93.6

Mon-Premium Cable TV

Billboards &
Signs {Weekly
Drivers)
133

Local AM/FM Radio
54.2

Local TV Stations
99.8

Search
(Google, YouTube
Video

275

Bing, etc.)
28.2

Facebook
39.1
Shop...
(incl.
Food/
Aucti...
Trav...

Instagram

Email/Text/ 16.6

IM/Zoom,etc.
(Personal &

Work)

Non-Premium Cable TV
Networks
972

News/
Weather...

Local AM/FM Radio
64.8

YouTube
Video
309

Facebook
431

Sho...
(incl.
Food/
Auc...

Email /Text/
IM/Zoom, etc.
(Personal &...

Billboards & Signs
(Weekly Drivers)
52.9

Search
(Google,
Bing, etc.)
275

MNews/
Weathe...

Groc...
Stores

Ins...
17.7

USA Projection

B who Live in the SEATTLE-TACOMA, WA, DMA

Scarborough R1 2024: lan23-Feb24 Qual Intab
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Seattle-Tacoma, WA, DMA

P25-64

avg. of 55.7 minutes/day.

Adults 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 7 hours and 27
minutes each day with All Forms of Ad-Supported Media. 72.8% listen to Local AM/FM Radio for an
(Local Radio delivers 9.% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 64

(Average Week)

Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)

Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
Banking/Financial /Real Estate (Websites/Apps)
News/\Weather [Sports (Websites /Apps)
Facebook

Games,/Fantasy/Betting Sites

Local TV Stations

Gas Stations/Convenience Stores

Instagram

Non-Premium Cable TV Networks

Totol Persons: %

[ e ———
e Formaof o Adol 256
132 511 2F

Concurres

who Live in the SEATTLE-
TACOMA, WA, DMA

® who Live in the SEATTLE-TACOMA, WA, DMA HUsA

Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

[Average Da

Facebook
62.2

Non-Premium Cable
TV Networks
883

Billboards &
Signs (Weekly
Drivers)
48.7

Email/Text/IM/
Zoom,etc.
(Personal &

Work)

Local TV Stations
840

Local AM/FM Radio
60.0

Search
(Google,
Instagram Bing, etc.)

37.5

Games/
Fantasy/
Betting
Sites

Local AM/FM Radio
721
Local TV Stations
86.5

Facebook
49.9

Email/Text/IM/
Zoom,etc.
(Personal & Work)

Non-Premium Cable
TV Networks
85.8

Billboards & Signs
[Weekly Drivers)
574

Search
(Google,
Bing, etc.)
284

Instagram
28.0

Games/
Fanta...
Betting

Sites

®who Live in the SEATTLE-TACOMA, WA, DMA

HUSA

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 25 - 64

[Averags Wesk]
Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs [Weekly Drivers)
News\Weather /Sports (Websites/apps)
Local AM/FM Radio
Email/Text/IM/Zoom,etc. [Personal & Work)
Facehook

Local TV Stations

Gas 5tations/Convenience Stores
Non-Premium Cable TV Networks
Shopping (incl. Food/Auctions/Travel, etc.)
Instagram

YouTube Video

USA

USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  UUSA Jan23-Oct23
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% Time Spent:

Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

Average Day)

Local AM/FM
Radio
55.7

Non-Premium Cable
TV Networks
85.0
Email /Text/IM/
Zoom,etc.
(Personal &
Work)

Search (Google,
Bing, etc.)
293

Local TV Stations
80.8

Billboards &
Signs
{Weekly
Drivers)
48.7

Facebook
54.2

Shopping
(incl. Food/
Auctions...

YouTube
Video
289

Ne...

We...

Instagram
284

(W...

Local AM/FM Radio
67.2
Local TV Stations
83.2

Facebook
425

Email /Text/IM/
Zoom,etc.
(Personal &...

Non-Premium Cable
TV Networks
825

YouTube
Video
293

Shop...
(incl.
Food/

Aucti...

Travel...

Billboards & Signs
(Weekly Drivers)
574

Search
(Google,
Bing, etc.)

News/
Weathe...

Groc...
Stores

Insta...
216
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Top-13 All Forms of Media (Persons & % Reach): Women 25 - 64

(Average Week)

Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)

Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
News/Weather /[Sports (Websites/Apps)
Facebook

Banking/Financial /Real Estate (Websites/Apps)
Restaurants & Bars

Games/Fantasy/Betting Sites

Instagram

Local TV Stations

Gas Stations/Convenience Stores

Seattle-Tacoma, WA, DMA

W25-64

Toral Persons:

R WG 15 HoursMinutes dy with Al
P —R "o o Media: Women 254
71, 432 538

m_—nﬁm

who Live in the SEATTLE-
TACOMA, WA, DMA

_n-mm

® who Live in the SEATTLE-TACOMA, WA, DMA

Women 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 7 hours and 51
minutes each day with All Forms of Ad-Supported Media. 74.2% listen to Local AM/FM Radio for an
(Local Radio delivers 8.% of Time with Ad-Supported Media.)

avg. of 50.5 minutes/day.

nt: (Averoge Daj

Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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Local TV Stations

93.0

usa Facebook

71.2
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£

Local AM/FM Radio Instagram
53.7 454

Email/Text/IM/ Search
Zoom,etc. (Google, Bing,
(Personal & Work) etc.)
30.0

Billboards & Signs
{Weekly Drivers)
36.0

Local TV Stations
92.4

Local AM/FM Radio
b67.6

Billboards & Signs
Facebook [Weekly Drivers)
54.6 48.1

Search Gam...
[Google, Bing, Fant...

etc.) Betting
20.3 Sites

Email/Text/IM/
Zoom,etc.
{Personal &

Work)
Res.. Groce...
&

Instagram
309

HUSA

®who Live in the SEATTLE-TACOMA, WA, DMA

HUSA

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Women 25 - 64

[Averags Wesk]
Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs [Weekly Drivers)
News\Weather /Sports (Websites/apps)
Local AM/FM Radio

Facebook

Email/Text/IM/Zoom,etc. (Personal & Work)
Restaurants & Bars

Local TV Stations

Gas Stations/Convenience Stores
Non-Premium Cable TV Networks
Instagram

Shopping (incl. Food/Auctions/Travel, etc.)

usA USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  UUSA Jan23-Oct23
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Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64

5.9%
5.4%
Local AM/FM
2.8% Erasraals Radio Local AM/FM Radio Facebook
RO E— 7 1160 718 505 627 544
Local TV Stations .
m 9.9% 89.4 Local TV Stations Search Shopping
) . : Billboards & | Search 88.6 (Google (incl
oe Avg. Hours+Minutes/day with All =3 Signs (Weekl {Google 6l€s .
_ Fi Ad-Supported Media: lgns (Yweekly — ! ] : Bing, etc.) Food/
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Seattle-Tacoma, WA, DMA

M25-64

avg. of 60.7 minutes/day.

Men 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 6 hours and 54
minutes each day with All Forms of Ad-Supported Media. 71.4% listen to Local AM/FM Radio for an
(Local Radio delivers 10.5% of Time with Ad-Supported Media.)
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Seattle-Tacoma, WA, DMA Adults 35 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 7 hours and 54
P35+ minutes each day with All Forms of Ad-Supported Media. 74.% listen to Local AM/FM Radio for an
avg. of 58.7 minutes/day. (Local Radio delivers 9.2% of Time with Ad-Supported Media.)
Top-i.?‘ All Farms of Media (Persons & % Reach): Adults 35 or older Top 13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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P18+

Seattle-Tacoma, WA, DMA

3,208,033 or 71.5% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 54.2 minutes every day representing 41.% of all
time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older
Local AN/ FV Radio B i ¥
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Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Seattle-Tacoma, WA, DMA

P25-64

2,204,580 or 72.8% of Adults 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 55.7 minutes every day representing 36.8% of all
time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 25 - 64
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Seattle-Tacoma, WA, DMA 1,108,409 or 74.2% of Women 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
W25 64 Supported Local AM/FM Radio for an average of 50.5 minutes every day representing 38.4% of all
- time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Women 25 - 64 Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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Avg. Week All Audio (Persons & % Reach): Men 25 - 64
Local AV F M Radio g A -7

Seattle-Tacoma, WA, DMA

M25-64

1,096,339 or 71.4% of Men 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 60.7 minutes every day representing 36.4% of all
time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Men 25 - 64
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Seattle-Tacoma, WA, DMA 2,360,273 or 74.% of Adults 35 or older who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
P35+ Supported Local AM/FM Radio for an average of 58.7 minutes every day representing 42.% of all
time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 35 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Seattle-Tacoma, WA, DMA

P18+
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3,208,033 or 71.5% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 54.2 minutes every day representing 41.% of all
time spent daily with Ad-Supported Audio.
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Seattle-Tacoma, WA, DMA 2,204,580 or 72.8% of Adults 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
P25 64 Supported Local AM/FM Radio for an average of 55.7 minutes every day representing 36.8% of all
time spent daily with Ad-Supported Audio.

Weekly 82.4% Avg. Hours+Minutes/day with Ad-Supported
Reach % Audio: Adults 25 - 64
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1,108,409 or 74.2% of Women 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-

Seattle-Tacoma, WA, DMA
W25 64 Supported Local AM/FM Radio for an average of 50.5 minutes every day representing 38.4% of all
time spent daily with Ad-Supported Audio.
w 82.6% . .
eekly Avg. Hours+Minutes/day with Ad-Supported
Reach % Audio: Women 25 - 64
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Seattle-Tacoma, WA, DMA 1,096,339 or 71.4% of Men 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-

M25 64 Supported Local AM/FM Radio for an average of 60.7 minutes every day representing 36.4% of all
time spent daily with Ad-Supported Audio.

Weekly 82.1% Avg. Hours+Minutes/day with Ad-Supported
Reach %

Audio: Men 25 - 64
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Seattle-Tacoma, WA, DMA 2,360,273 or 74.% of Adults 35 or older who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-

Supported Local AM/FM Radio for an average of 58.7 minutes every day representing 42.% of all
P35+ . o .
time spent daily with Ad-Supported Audio.

Weekly 81.7% Avg. Hours+Minutes/day with Ad-Supported
Reach %

Audio: Adults 35 or older
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Seattle-Tacoma, WA, DMA

P18+

3,208,033 or 71.5% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Classic Rock, Classic Hits, and Country.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64

(average Wesk]
Adult Contemporary

Pop Contemporary Hit Radio
Classic Hits

Classic Rock

Country
MNews/Talk/Information
Hot AC

Alternative

All Sports

Urban AC

Adult Hits
Contemporary Christian

Urban Contemporary

Seattle-Tacoma, WA, DMA

P25-64

2,204,580 or 72.8% of Adults 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio, Classic
Rock, Adult Hits, and Classic Hits.
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Seattle-Tacoma, WA, DMA

W25-64

1,108,409 or 74.2% of Women 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Classic Rock, Classic Hits, and Country.

Local AM/FM Radio Formats (Persons & % Reach): Women 25 - 64
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Seattle-Tacoma, WA,

M25-64

DMA

1,096,339 or 71.4% of Men 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, All Sports, Pop
Contemporary Hit Radio, and Active Rock.

Local AM/FM Radio Formats (Persons & % Reach): Men 25 - 64
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Seattle-Tacoma, WA, DMA 2,360,273 or 74.% of Adults 35 or older who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
P35+ Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Classic Hits, Pop
Contemporary Hit Radio, and Country.

Local AM/FM Rad:o Formats (Persons & % Reach): Adults 35 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Avg. Week All Vldeo (Persons & % Reach): Adults 18 or older Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local TV Stations

Non-Premium Cable TV...

Netflix

YouTube Video

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
TikTok

AppleTV+ fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)
Disney+

Premium Cable TV Networks
Peacock

Paramount+

Seattle-Tacoma, WA, DMA 2,313,892 or 51.6% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
P18+ Supported Local TV Stations for an average of 93.6 minutes every day representing 26.4% of all time
spent daily with Ad-Supported Video.
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Local TV Stations

Non-Premium Cable TV...
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Amazon Prime/IMDb/FireTV
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Roku + The Roku Channel
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Seattle-Tacoma, WA, DMA

P25-64

1,414,384 or 46.7% of Adults 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
Supported Local TV Stations for an average of 80.8 minutes every day representing 25.4% of all time
spent daily with Ad-Supported Video.

Avg. Week All Video (Persons & % Reach): Adults 25 - 64

Local TV Stations

Non-Premium Cable TV...

Netflix

YouTube Video

Amazon Prime/IMDb/FireTV
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Seattle-Tacoma, WA, DMA

W25-64

695,338 or 46.6% of Women 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
Supported Local TV Stations for an average of 89.4 minutes every day representing 26.9% of all time
spent daily with Ad-Supported Video.
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Seattle-Tacoma, WA, DMA

M25-64

719,040 or 46.8% of Men 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-Supported
Local TV Stations for an average of 72.5 minutes every day representing 24.4% of all time spent daily
with Ad-Supported Video.

Avg. Week All Video (Persons & % Reach): Men 25 - 64

Local TV Stations

Non-Premium Cable TV...

YouTube Video

Netflix

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
AppleTV+ fubo, Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)
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Avg. Week All Vldeo (Persons & % Reach): Adults 35 or older Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Local TV Stations

Non-Premium Cable TV...

Netflix

Amazon Prime/IMDb/FireTV
YouTube Video

Roku + The Roku Channel
AppleTV+ fubo, Pluto, Tubi, etc.
TikTok

Hulu/Hulu + Live TV (any Hulu)
Disney+

Premium Cable TV Networks
Paramount+

Peacock

Seattle-Tacoma, WA, DMA 1,985,408 or 62.3% of Adults 35 or older who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
P35+ Supported Local TV Stations for an average of 102.7 minutes every day representing 28.4% of all
time spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(Averoge Week)
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Local News - Evening
Movies
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National/Network News
Game Shows
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Local News - Late
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2,313,892 or 51.6% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Movies, Comedies, and National/Network News.
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Seattle-Tacoma, WA, DMA 1,414,384 or 46.7% of Adults 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
P25-64 Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Movies, and Dramas.

Local TV Station Programs (Persons & % Reach): Adults 25 - 64 Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Seattle-Tacoma, WA, DMA 695,338 or 46.6% of Women 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad
W25-64 Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Movies, Comedies, and Mystery/Suspense/Crime.
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Seattle-Tacoma, WA, DMA

M25-64

719,040 or 46.8% of Men 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local News -
Morning, Movies, and Game Shows.
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Local TV Station Programs (Persons & % Reach): Adults 35 or older
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1,985,408 or 62.3% of Adults 35 or older who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Movies,
Comedies, Local News - Morning, and Dramas.
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spent daily with Ad-Supported Digital Media.

Seattle-Tacoma, WA, DMA | 3,203,465 or 71.4% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA use Ad-
P18+ Supported Social Media for an average of 124.2 minutes every day representing 22.4% of all time
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Avg. Week A!{ Qigita! (Persons & % Reach): Adults 25 - 64
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P25-64

Seattle-Tacoma, WA, DMA

2,254,426 or 74.4% of Adults 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Social Media for an average of 183.3 minutes every day representing 30.5% of all time spent daily
with Ad-Supported Digital Media.
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Seattle-Tacoma, WA, DMA 1,236,586 or 82.8% of Women 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-
W25 64 Supported Social Media for an average of 199. minutes every day representing 32.2% of all time
- spent daily with Ad-Supported Digital Media.

Avg. Week A!{ Qigita! (Persons & % Reach): Women 25 - 64 Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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Avg. Week A!{ Qigita! (Persons & % Reach): Men 25 - 64
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1,017,840 or 66.3% of Men 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Social Media for an average of 170.1 minutes every day representing 29.1% of all time spent daily
with Ad-Supported Digital Media.
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Seattle-Tacoma, WA, DMA 2,195,260 or 68.9% of Adults 35 or older who Live in the SEATTLE-TACOMA, WA, DMA use Ad-
P35+ Supported Social Media for an average of 142.9 minutes every day representing 26.5% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 35 orolder Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Seattle-Tacoma, WA, DMA

P18+

3,203,465 or 71.4% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA use Ad-
Supported Facebook for an average of 39.1 minutes every day representing 31.5% of all time spent
daily with Ad-Supported Social Media.
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P25-64

Seattle-Tacoma, WA, DMA

2,254,426 or 74.4% of Adults 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Facebook for an average of 54.2 minutes every day representing 31.1% of all time spent daily with
Ad-Supported Social Media.
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Avg. Week AH Socmi Media (Persons & % Reach): Women 25 - 64
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1,225,654 or 82.1% of Women 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-
Supported Facebook for an average of 71.8 minutes every day representing 36.6% of all time spent
daily with Ad-Supported Social Media.
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Avg. Week AH Socmi Media (Persons & % Reach): Men 25 - 64
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Seattle-Tacoma, WA, DMA

P35+

2,195,260 or 68.9% of Adults 35 or older who Live in the SEATTLE-TACOMA, WA, DMA use Ad-
Supported Facebook for an average of 52.2 minutes every day representing 38.% of all time spent
daily with Ad-Supported Social Media.

Avg. Week AH Socmi Media (Persons & % Reach): Adults 35 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Seattle-Tacoma, WA, DMA

P18+

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 327,255;
Social Media: 201,694; Local Radio: 199,824; Non-Prem. Cable: 95,069; Local TV: 90,969
reaching Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Live in the SEATTLE-TACOMA, WA,
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Seattle-Tacoma, WA, DMA

P25-64

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 218,249;
Local Radio: 140,152; Social Media: 139,648; Non-Prem. Cable: 61,055; Local TV: 55,003
reaching Adults 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA
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Seattle-Tacoma, WA, DMA

W25-64

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 110,930;
Social Media: 78,475; Local Radio: 70,170; Non-Prem. Cable: 30,706; Local TV: 27,787
reaching Women 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA.
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Seattle-Tacoma, WA, DMA

M25-64

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 106,360;
Local Radio: 68,402; Social Media: 61,095; Non-Prem. Cable: 30,119; Local TV: 26,993
reaching Men 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Men 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA
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Seattle-Tacoma, WA, DMA

P35+

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 233,312;
Local Radio: 150,084; Social Media: 137,807; Local TV: 78,565; Non-Prem. Cable: 77,108
reaching Adults 35 or older who Live in the SEATTLE-TACOMA, WA, DMA.
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Seattle-Tacoma, WA, DMA

P18+

3,917,420 or 87.3% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an
average of 43.3 minutes per day driving, seeing Billboards and Signs. 59.7% Listen to Local Radio
Stations Out-of-Home for an average of 32.8 minutes/day.

Top-13 Out—of -Home Media (Persons & % Reach): Adults 18 or older
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Seattle-Tacoma, WA, DMA 2,689,386 or 88.8% of Adults 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA spend an average
st 64 of 48.7 minutes per day driving, seeing Billboards and Signs. 61.7% Listen to Local Radio Stations
Out-of-Home for an average of 39.3 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 64 Top -13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Top-13 Out—of Home Media (Persons & % Reach): Women 25 - 64

(Average Wesk]
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1,331,026 or 89.1% of Women 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA spend an
average of 36. minutes per day driving, seeing Billboards and Signs. 65.9% Listen to Local Radio
Stations Out-of-Home for an average of 37.9 minutes/day.
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Seattle-Tacoma, WA, DMA

M25-64

1,358,360 or 88.4% of Men 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of
61. minutes per day driving, seeing Billboards and Signs. 62.9% Listen to Local Radio Stations Out-of-
Home for an average of 43. minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Men 25 - 64
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Top-13 Out—of Home Media (Persons & % Reach): Adults 35 or older

(Average Wesk]
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Seattle-Tacoma, WA, DMA

P35+

2,900,393 or 91.% of Adults 35 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an
average of 43. minutes per day driving, seeing Billboards and Signs. 64.8% Listen to Local Radio
Stations Out-of-Home for an average of 38.9 minutes/day.

Totn! Persons:

&

Avg. Hours+Minutes/day with Out- g}
of-Home Media: Adults 35 or older
Concurrent

usage %: *

who Live in the SEATTLE-
TACOMA, WA, DMA

PR P

® who Live in the SEATTLE-TACOMA, WA, DMA

mUSA

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
Time Spent: dlo\?r_nf Dnﬂ

AM/FM Radio
43.1

Billboards & Si

igns (Weekly
Drivers)
43,

Walking in Towns,
Cities, Downtown
Areas
20.7

Shopping Malls
19.3

Grocery
Stores
9.0

Restaurants &
Bars
13.8

SiriusXMm
10.5

Movie
Theaters

0 12.5

Walking in
Towns, Cities,
Downtown Areas
20.7

Shopping Malls
19.5
Billboards & Signs (Weekly Drivers)
51.1
Restaurants &
Bars
14.0

Grocery
Stores
9.6

Sirius...
8.6

b (o1]
Music

Gas

Movie St...

Theaters
13.4

AM/FM Radio

49.2 Sp.. Dr..

B who Live in the SEATTLE-TACOMA, WA, DMA

HUSA

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 35 or older

[average week,

age
Grocery Stores

Billboards & Signs (Weekly Drivers)
‘Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Drug Stores

Restaurants & Bars

Podcasts

YouTube Music

Movie Theaters

Retail Stores

SiriusXm

UsA

USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

% Time Spent

37.1%)
m_m- 17.0%
[roazere T 56.3%
[Toz07 a1 T R—— 1.3%
B O 2%
mﬂ Avg. Hours+Minutes/day with Ad- [08%:
m m Supported Out-of-Home Media:
; B.0% Adults 35 or older

e o

concurrent

usage %:

who Live in the SEATTLE-
TACOMA, WA, DMA

ozez 7l 0

B who Live in the SEATTLE-TACOMA, WA, DMA
Scarborough R1 2024: lan23-Feb24

mUSA

Qual Intab 3,951

[Average Day)

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Avg. Week AH Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

MNew York Times (Sunday)

Magazines

New York Times (Daily)

‘Wall street Journal (Daily)

Catalogs

USA Today (Daily)

Total Persans:

Seattle-Tacoma, WA, DMA

P18+

1,487,465 or 33.1% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 8.5 minutes every day representing 30.2% of all
time spent daily with All forms of Print Media.
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Seattle-Tacoma, WA, DMA

P25-64

888,042 or 29.3% of Adults 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.1 minutes every day representing 27.% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 25 - 64
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Seattle-Tacoma, WA, DMA 486,285 or 32.6% of Women 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA read Local Daily
W25 64 Newspaper(s) (Daily+Sunday) for an average of 8.1 minutes every day representing 27.7% of all time
- spent daily with All forms of Print Media.

Avg. Week AH Print Medm (Persons & % Reach): Women 25 - 64 Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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Seattle-Tacoma, WA, DMA

M25-64

466,039 or 30.3% of Men 25 - 64 who Live in the SEATTLE-TACOMA, WA, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.2 minutes every day representing 25.2% of all time
spent daily with All forms of Print Media.
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Seattle-Tacoma, WA, DMA

P35+

1,090,161 or 34.2% of Adults 35 or older who Live in the SEATTLE-TACOMA, WA, DMA read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 11. minutes every day representing 34.7% of all
time spent daily with All forms of Print Media.

Avg. Week AH Print Medm (Persons & % Reach): Adults 35 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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