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St. Louis DMA

P18+

@ Percent of Market: Adults 18 or older ik"iGender of Target vs. Market: Adults 18 or older |Ethnicity of Target vs. Market:

1.0%

2

1.% or 2,505,065 of USA Adults 18 or older Live in the ST. LOUIS, MO, DMA.
Typical Adults 18 or older who Live in the ST. LOUIS, MO, DMA are 49.6 years old (1.2% older than average)

and have a $94,664 (8.% higher than average) annual household income.
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.9% or 1,607,867 of USA Adults 25 - 64 Live in the ST. LOUIS, MO, DMA.

have a $100,408 (4.4% higher than average) annual household income.

Typical Adults 25 - 64 who Live in the ST. LOUIS, MO, DMA are 45.4 years old (.8% older than average) and

@ Percent of Market: Adults 25 - 64

|
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St. Louis DMA .9% or 814,438 of USA Women 25 - 64 Live in the ST. LOUIS, MO, DMA.

W25-64

have a $88,781 (1.6% higher than average) annual household income.

Typical Women 25 - 64 who Live in the ST. LOUIS, MO, DMA are 45.7 years old (1.2% older than average) and
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St. Louis DMA

M25-64

0.9%

Total Persons:
7 85,191,513

.9% or 793,429 of USA Men 25 - 64 Live in the ST. LOUIS, MO, DMA.

Typical Men 25 - 64 who Live in the ST. LOUIS, MO, DMA are 45. years old (.4% older than average) and have

a $112,344 (6.9% higher than average) annual household income.
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St. Louis DMA 1.% or 1,820,208 of USA Adults 35 or older Live in the ST. LOUIS, MO, DMA.
Typical Adults 35 or older who Live in the ST. LOUIS, MO, DMA are 58.1 years old (.7% older than average)
P35+ and have a $97,227 (7.8% higher than average) annual household income.
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St. Louis DMA ' 1.% or 2,505,065 of USA Adults 18 or older Live in the ST. LOUIS, MO, DMA.
' Adults 18 or older who Live in the ST. LOUIS, MO, DMA are 11.5% less likely to be a college graduate, 2.4%

P 18+ less likely to work full-time, .2% less likely to be married, .4% more likely to be a parent of 1 or more
children under 18.

iy 9.
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St. Louis DMA

P25-64

.9% or 1,607,867 of USA Adults 25 - 64 Live in the ST. LOUIS, MO, DMA.
Adults 25 - 64 who Live in the ST. LOUIS, MO, DMA are 10.4% less likely to be a college graduate, 1.9% less
likely to work full-time, .8% less likely to be married, 2.2% more likely to be a parent of 1 or more children

under 18.
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.9% or 814,438 of USA Women 25 - 64 Live in the ST. LOUIS, MO, DMA.

Women 25 - 64 who Live in the ST. LOUIS, MO, DMA are 14.8% less likely to be a college graduate, .2% more
likely to work full-time, 6.2% less likely to be married, 3.1% less likely to be a parent of 1 or more children
under 18.
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children under 18.

.9% or 793,429 of USA Men 25 - 64 Live in the ST. LOUIS, MO, DMA.
Men 25 - 64 who Live in the ST. LOUIS, MO, DMA are 6.4% less likely to be a college graduate, 3.2% less
likely to work full-time, 4.6% more likely to be married, 7.9% more likely to be a parent of 1 or more
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more children under 18.

St. Louis DMA 1.% or 1,820,208 of USA Adults 35 or older Live in the ST. LOUIS, MO, DMA.
* Adults 35 or older who Live in the ST. LOUIS, MO, DMA are 7.1% less likely to be a college graduate, 4.5%
P3 5+ less likely to work full-time, 2.4% more likely to be married, 8.9% more likely to be a grandparent of 1 or

37.0%
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s Top-20 Occupations: Adults 35 or older Entrepreneurs/Military Experience Foiitub b Stage in Life: Adults 35 or older
1.4%
28.3% 10.2% g.4% 25.4%
6.1% 5.7% 7.0% 7.3% : Parent of 1 or more Children under 18 [ 25 89,
- . . _ 7.9%
small Business Self-Employed  Current or Former Working Mothers B 2.9%
Oowner Military Service
- Parent of 1 or more Children Under Age 2 m 2232’2
: EBB.E% 5 o .
- 4.2%
I . 1% 3B 2738.0% 2758.0% 38%.7% 1.732.0% 1.6%1.8% 1331.8% ool 7% 15%.7% 22%155% 1 300.4% L9%14% gl % 1.130.2% 1.6% % Parent of 1 or more Children Age 2-5 -'12%9’%
é‘"’b yé- Qo& éoé ﬁ@: ) ‘dpa ‘!g‘i\(& 45’& (‘e“% @oe 1559. f& ‘#&a &@u f@, d—“‘é" &ﬂo fi&a ﬁé}éﬁ p é,é Parent of 1 or more Children Age 6- 11 I ]iag‘?;’
< & & N R & & & & & P N K & & 5 5
& é}(é‘& y@o‘? #@c’q @(&f &‘@a@ (\6@ p(.tfé\b * &?’1"? @@@"& . Qd‘b‘é\ @@“'&?‘ y .ep“é\ <‘5‘2;‘:?"\ 0«"@% Q@‘;d-"s‘ obf ﬁ@# Parent of 1 or more Children Age 12 - 17 I iggx
o < Gl .\‘b L &7 & & o & :9@ & o & &
P B@" f@“b ‘-;g"‘:? ?&‘P“ {é@o 05.&’ &5(‘5’& ‘9‘,& & @é‘ v@i"‘z . ocbq* ‘};‘f d*";‘é ff Parent of 1 or more Children in College - 7851;26
&€ o ¢ & & & &
< qf &.;‘b 0""\@:‘ \@,vo‘-“ Grandparent of 1 or more Children under 18 _ 34.0%
& : & .
&
who Live in the 5T. LOUIS, MOTDMA | | U\SA who Live in the 5T. LOUIS, MO, DMA B USA
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1.% or 2,505,065 of USA Adults 18 or older Live in the ST. LOUIS, MO, DMA.
Adults 18 or older who Live in the ST. LOUIS, MO, DMA are 7.5% more likely to own their home, 24.6% more

St. Louis DMA
likely to own a lower valued home, 18.8% more likely to have a single-family home, 24.4% more likely to have

P 18+ a dog.
ﬁﬁm Type of Home: Adults 18 or older @'Pets in Home: Adults 18 or older

m Own/Rent/Other: Adults 18 or older
Single Family House (unattached) owns Dog

4.7%
Townhouse or attached Home
8.9%

. 2.6%
Condominium Own a Cat
5.8%

9.0%
. 6.9%
6.7% 4.3% Apartment &

SR
Mobile Home or Manufactured | 4.8%

Other Own Second Home
4.0%
mUSA

Own other type of Pet

or Real Estate Home
Property
w who Live in the ST. LOUIS, MO, DMA mUSA " who Live in the ST, LOUIS, MO, DMA W USA mwho Live in the ST, LOUIS, MO, DMA
-~
yZ4 Value of Owned Home: Adults 18 or older @Home Loans: Adults 18 or older
Average Value of Owned Home:

PP —

usa

7.8%
6.3%

e

Refinanced Home Equity Own
Home Mortgage Loan/Home Home/Property

Home Mortgage

$500K-$750K  S750K-S1M

ik 014 0 2 4R 2. 5 b v | % U35 al %3 2 et

<$150K $150K-5200K  $200K-$250K  $250K-$300K  $300K-$350K  $350K-$500K
musa Improvement  Outright (No
Loan Mortgages)

mwho Live in the ST. LOUIS, MO, DMA

Qual Intab 1,952
USA Jan23-Oct23 USA Projection

&
Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,338
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St. Louis DMA 9% or 1,607,867 of USA Adults 25 - 64 Live in the ST. LOUIS, MO, DMA.
Adults 25 - 64 who Live in the ST. LOUIS, MO, DMA are 9.2% more likely to own their home, 26.5% more likely

P25_64 to own a lower valued home, 20.9% more likely to have a single-family home, 18.8% more likely to have a
dog.

m Own/Rent/Other: Adults 25 - 64 ﬂ%m Type of Home: Adults 25 - 64 ® Pets in Home: Adults 25 - 64

Single Family House (unattached)

Own a Dog

4.4%

Townhouse or attached Home
9.1%

. 2.0%

Condominium Own a Cat
L 5.6%
6.6% B8.3% ”
4.2% 2.9% Apartment
e S 18.7%
53,508,238 N1 B 4,997,170 | 14,383,346

Rent Other Own Second Home Mobile Home or Manufactured 4.6% Own other type of Pet

or Real Estate Home 3.4%

Property '
w who Live in the ST. LOUIS, MO, DMA mUSA " who Live in the ST, LOUIS, MO, DMA mUSA mwho Live in the ST, LOUIS, MO, DMA mUSA
-~
¢ Z4l Value of Owned Home: Adults 25 - 64 @Home Loans: Adults 25 - 64
A veraie Value oi Owned Home:
who Live in the ST. LOUIS, MO, DMA
Usa 5406,225
8.1%

6.0%

1.3%

$200K-5250K

$250K-$300K  $300K-$350K  $350K-$500K

$500K-5750K

<$150K $150K-$200K

SEN e

$750K-51M S1VH Home Mortgage Refinanced Home Equity Own

Home Mortgage Loan/Home Home/Property

Improvement  Outright (No
Loan Mortgages)

mwho Live in the ST. LOUIS, MO, DMA mUSA
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St. Louis DMA .9% or 814,438 of USA Women 25 - 64 Live in the ST. LOUIS, MO, DMA.
Women 25 - 64 who Live in the ST. LOUIS, MO, DMA are 5.7% more likely to own their home, 29.5% more

WZ 5_64 likely to own a lower valued home, 19.9% more likely to have a single-family home, 23.8% more likely to have
a dog.
m Own/Rent/Other: Women 25 - 64 ﬂ%m Type of Home: Women 25 - 64 ® Pets in Home: Women 25 - 64

Single Family House (unattached)
61.2% Own a Dog

4.6%
Townhouse or attached Home
9.2%

. 2.5%
Condominium Own a Cat
5.1%

7.1% 7.6%
5.7% 3.3% Apartment &
| oo

Other Own Second Home Mobile Home or Manufactured 5.3% Own other type of Pet
or Real Estate Home 4.1% 9.4%
Property
w who Live in the ST. LOUIS, MO, DMA mUSA " who Live in the ST, LOUIS, MO, DMA W USA mwho Live in the ST, LOUIS, MO, DMA mUSA
-
v 24 Value of Owned Home: Women 25 - 64 @Home Loans: Women 25 - 64

Average Value of Owned Home:
who tivein thesT. ouss,mo, oua [NS270,540"
usa $383,311

5.1%

Home Mortgage Refinanced Home Equity Own
Home Mortgage Loan/Home Home/Property
Improvement  Outright (No
Loan Mortgages)

<$150K $150K-$200K S200K-$250K  $250K-$300K  $300K-$350K  $350K-$500K

$500K-$750K  S750K-S1M

mwho Live in the ST. LOUIS, MO, DMA mUSA
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St. Louis DMA

M25-64

dog.

9% or 793,429 of USA Men 25 - 64 Live in the ST. LOUIS, MO, DMA.
Men 25 - 64 who Live in the ST. LOUIS, MO, DMA are 12.5% more likely to own their home, 24.2% more likely

to own a lower valued home, 21.9% more likely to have a single-family home, 12.6% more likely to have a

6.0 1%

Own Second Home
or Real Estate
Property

®who Live in the ST. LOUIS, MO, DMA W USA

ﬂﬁm Type of Home: Men 25 - 64

Single Family House (unattached
¢l v { ) 62.6%

4.1%
Townhouse or attached Home
8.9%
1.5%
Condominium
6.2%

ES

Apartment i
18.4%

Mobile Home or Manufactured 3.8%
Home 2.6%

u who Live in the ST. LOUIS, MO, DMA

‘.Z? Value of Owned Home: Men 25 - 64

Average Value of Owned Home:
who Live in the ST. LOUIS, MO, DMA

UsA $427 676

<$150K $200K-5250K  $250K-$300K

9 705

$300K-$350K

8.9%

$350K-$500K S$750K-51M

‘ # Pets in Home: Men 25 - 64

Own a Dog

Own a Cat

%
Own other type of Pet
7.1

= who Live in the ST. LOUIS, MO, DMA W USA

MHome Loans: Men 25 - 64

Home Mortgage Refinanced

$150K-$200K $500K-$750K Home Equity Oown
® who Live in the ST. LOUIS, MO, DMA mUSA Home Mortgage Loan/Home Hnme{Prnperty
o Improvement  Outright (No
UsA USA Projection Scarborough R1 2024: lan23-Feb24 Qual Intab 1,952 Loan Mortgages)
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St. Louis DMA 1.% or 1,820,208 of USA Adults 35 or older Live in the ST. LOUIS, MO, DMA.
’ Adults 35 or older who Live in the ST. LOUIS, MO, DMA are 6.9% more likely to own their home, 26.7% more

P3 5+ likely to own a lower valued home, 17.2% more likely to have a single-family home, 22.8% more likely to have
a dog.

m Own/Rent/Other: Adults 35 or older ﬁ%m Type of Home: Adults 35 or older 4, i Pets in Home: Adults 35 or older

Single Family House (unattached)
67.0% Own a Dog
3.8%
Townhouse or attached Home
8.3%
. 3.1%
Condominium Own a Cat
L 5.9%
22.4% 7.5% 10-8% %
2.2% 1.8% Apartment
LATIWED 40,607 mnizenicon
Rent Other Own Second Home Mobile Home or Manufactured 4.5% Own other type of Pet
or Real Estate Home 4.2%
Property i
w who Live in the §T. LOUIS, MO, DMA HUSA ® who Live in the ST. LOUIS, MO, DML mUSA mwho Live in the ST. LOUIS, MO, DMA mUSA
7 -
w24 Value of Owned Home: Adults 35 or older 1wk Home Loans: Adults 35 or older
Average Value of Owned Home:
who Live in the ST. LOUIS, MO, DMA ﬁ
Usa 5410,925
8.0% 6.8%
1.4%
3 30 S Q ) 06 14 55,81, (0N 06 5 b33 - i 2 | /¥ 53 B i ) }J N b 222 914 26 022 49 (R- R AR
<$150K $150K-$200K  $200K-$250K  $250K-$300K  $300K-$350K  $350K-$500K  $500K-$750K $750K-51M S1VH Home Mortgage Refinanced Home Equity Own
mwho Live in the ST. LOUIS, MO, DMA mUSA Home Mortgage Loan/Home Hnme{Prnperty
Improvement  Outright (No
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1.% or 2,505,065 of USA Adults 18 or older Live in the ST. LOUIS, MO, DMA.
Adults 18 or older who Live in the ST. LOUIS, MO, DMA are 3.% more likely to look up D-I-Y advice online,
16.8% less likely to always vote in local elections, .9% more likely to belong to a gym, 13.3% less likely to fly

domestic past yr.

St. Louis DMA

P18+

Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

Political Activity: Adults 18 or older

85.2%

Registered toVote Democrat [ Lean blican / Lean Independent / None
(In District of Residence) Democrat Republlcan of These

Presidential Elections: Always

Presidential Elections: Sometimes [Eg®

Statewide Elections: Always

53.9%
47.8%| a5.0%
e 18.5%)
15.8% 15.4% 10.6%

14.4%) .

Statewide Elections: Sometimes

Redpes Health Restaurant Do-it-Yourself Online Phone  Medical Home / Apparel /  Job Search/  Religion/  Take Online career Education  Genealogy Homework Electronic  Photography Parenting/ Online Dating
Meal Planning Information Information /  Advice fvideo Call  Services/ Ganden ldeas Information Beauty Ideas Postresume  Spirituality Classes  Development  (Research ¥ou or Your Invite snapfish, Familyadvice  Service LacafEfecﬁms:A]waya _WI
Suggestions Reviews (skype,  Information schools, child's) Shuttely,
FaceTime, application, ec) Local Elections: Sometimes _
ete) Finanding) 31.9%
® who Live in the 5T. LOUIS, MO, DMA mUSA 5 who Livein the ST. LOUIS, MO, DMA mUsA

Adults 18 or older ~k Past 12-months Domestic Airline Trips: Adults 18 or older

) 12.8%

Lt ey 15.9%
. 10.7%

L= 6.557,038 13.9%

i 7.0%
S0 117,623 7.7%

Ll 7 557,031 P %
) 9.1%
SR 2 394,077 8.5%

: 2.0% Flew Domestic past year: 53.8%
10+ trips REREL 0% fi Fli -

Avg. # Domestic Flights:
18.7%) 18.5% 18.1%)
ﬂ -

[
@ﬁTop&O past 12-months Active Lifestyle Activites:

49.1%
31 5%

11.6%|
7.9%

Grilling-  lawnCare  Gadening  Sicyding  Swimming  Hiking-  Volunteer  Jogging-  Sewing-  Camping  Belongto  Bowling Fishing Gmup Fitness Yoga-plates  adult Basketball Caregiverof  Followa  Competiive  Soccer
ourdoor [Flowersor sackpacking  work RUNNing crafts Health club or continuing Aging Parent  Weight Loss video Gaming snowboarding gasehall  Road Race
Cooking Vegetables) Gym education orRelative  Progmm [5K,
Marathon
m who Live in the ST. LOUIS, MO, DMA mUSA etc)

Tennis  Snow Skiing-  Hunfing  Softball-  Organized
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St LOUiS DMA .9% or 1,607,867 of USA Adults 25 - 64 Live in the ST. LOUIS, MO, DMA.
Adults 25 - 64 who Live in the ST. LOUIS, MO, DMA are 1.7% more likely to look up D-I-Y advice online,

P25_64 19.7% less likely to always vote in local elections, 5.% less likely to belong to a gym, 12.9% less likely to fly
domestic past yr.

}"op-ZO past 30-days Online Lifestyle Activites: Adults 25 - 64 Political Activity: Adults 25 - 64

84.2%
49, 5%| 49.4%|
'

Registered to Vote Democrat / Lean blican / Lean d dent / None
(In District of Residence) Democrat Republlcan of These

Presidential Elections: Always |l 1 T

Presidential Elections: Sometimes ErEg "

e 17.4%] 17.2%) 16.9%| L] ] - )
B g | Stotewide ections: b
Statewide Elections: Sometimes

S — e srgns o) oo ——r

H -

Redpes/ Do-it-Yoursef Restaurant Health Online Phone  Medical Fitness/Diet Home / Apparel /  Job Search/  Take Online Career Education
Meal Planning  advice  Information / information  fvideo call  Services/  Information Garden ideas Beauty ideas Postresume  Classes  Development (Research  spirituality [You orvour Invite (snapfish, Familyadvice  service Local Elections: Always
Sugzestions Reviews [skyps,  Information Sehools, child's] Shutta iy, -
po P Local Elections: Sometimes 34.5%
¥ who Live in the 5T. LOUIS, MO, DMA HUSA ® who Live in the 5T, LOUIS, MO, DMA mUSA

ak Past 12-months Domestic Airline Trips: Adults 25 - 64

13.7%
27,519,723 15.9%
' 10.2%
) 6.9%
ELE 14 112,698 8.2%
' 5.3
AL 1 567,773 o 1%

<
@&Topao past 12-months Active Lifestyle Activites: Adults 25 - 64

1trip

63.1%
49.7%

- 11.2%
SRl 17 115,987 9.9%
10+ trips _ 2.9% FIewDomesticgastyean 57.6%
P LERLIE 2.9% Avg. # Domestic Flights: 3G -
19.4%|
o.8%
% L.8%
i R = R am .
Gilling-  lawncare Gadening  Bicyding  Swimming  Hiking-  Volunteer  Jogging-  Camping  Bowling Boaing  Sewing- rishing  Belongto Yoga- Piates GmllpFlm Basketbal adult Followa Camgiverof Competiive  Soccer Tennis  Snowskimg- Organized  Huniing  Softhall -
outdoor (Flowersor sackpacking  work Running Crfts Health Club or Continuing  Weight Loss  Aging Parent video Gaming Snowboarding Read Race saseball
Conking Vegetables) Gym Education ~ Pmgmm  orRelative (5K,
narathon,
u who Live in the ST. LOUIS, MO, DMA HUSA stc)
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St. Louis DMA

- W25-64

Top-ZO past 30-days Online

46.9%]
37.5%|

9% or 814,438 of USA Women 25 - 64 Live in the ST. LOUIS, MO, DMA.

Women 25 - 64 who Live in the ST. LOUIS, MO, DMA are 6.3% more likely to look up D-I-Y advice online,
22.8% less likely to always vote in local elections, 18.9% less likely to belong to a gym, 13.1% less likely to
fly domestic past yr.

Lifestyle Activites: Women 25 - 64

35.3%)

Political Activity: Women 25 - 64

83.9%

Registered toVote Democrat [ Lean blican / Lean Independent / None
(In District of Residence) Democrat Republlcan of These

Presidential Elections: Always

Presidential Elections: Sometimes |EQag vtk

Statewide Elections: Always

Redpes Health Restaurant Online PFhone Do-it-Yourself  Medical Home / Fitness/Diet  Apparel /  Job Search/ Take Online  Education  Homework Religion / Camer Electronic Parenting/ Online Dating
Meal Planning Information Information / /VideoCall  Advice  Services/ Ganden ideas Information Beauty ideas Postresume  Classes  (Research  (YouorYour Spirituality Development Invite (snapfish, FamilyAdvice  Sendice Local Elections: Always
Suggestions Reviews [skype, Information Schools, child's} Shutte ly,
FaceTime, Application, ) Local Elections: Sometimes -
ete) Finandng) 36.6%
® who Live in the 5T. LOUIS, MO, DMA mUSA 5 who Livein the ST. LOUIS, MO, DMA mUsA

17.7%| 17.4%)
15.7%|

Statewide Elections: Sometimes

«
@ﬁTop&O past 12-months Active Lifestyle Activites: Women 25 - 64

47.5%
' n‘w’

~k Past 12-months Domestic Airline Trips: Women 25 - 64
- 17.0%
R 3 028,715 16.1%
SRLE 770,897
avips BT M ¢.0%
- 10.9%
R 506,727 8.7%
: 1.2% Flew Domestic past year: 55.3%
10+ trips i 1.8% Avg. # Domestic Flights: .

19, 8% 19.7%|
i B -

h- ™ — E—
il o _ﬁiﬂmlﬁ -

Grilling - Gardening  LawnCare  Swimming Sewing - Bicyding volunteer Hiking-  Yoga-Pilates  Camping Bowling Jogging - Gmup Fitness  Boating Belong to Fishing Adult Followa  Caregiverof Gol Basketball  Organized Competitive Tennis ccer  Snow Skiing-  Football softball - Hunting
ourdoor (Flowersor crafts work Backpacking Running Health club or contnuing  weight Loss  Aging Parent road Race  video Gaming snowboarding Baseball
Cooking  Vegetables) Gym Education Pogmm  or Relative (5K,
Marathon,
m who Live in the ST. LOUIS, MO, DMA mUSA etc)
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domestic past

St. Louis DMA .9% or 793,429 of USA Men 25 - 64 Live in the ST. LOUIS, MO, DMA.
Men 25 - 64 who Live in the ST. LOUIS, MO, DMA are 2.1% less likely to look up D-I-Y advice online, 16.7%

M 2 5_64 less likely to always vote in local elections, 6.9% more likely to belong to a gym, 12.6% less likely to fly

yr.

Top-ZO past 30-days Online Lifestyle Activites:

53.6%)
34.7%|
31.2%|

Men 25 - 64 Political Activity: Men 25 - 64

84.4%

Registered to Vote Democrat / Lean publican / Lean dependent / None
(In District of Residence) Democrat Republican of These

Presidential Elections: Always | T

Presidential Elections: Sometimes EFR

e 19.3%| :
. 17.1%| 17.0%) 16.0%) 15.8% .6%] i i
- 15.6° Statewide Elections: Always m
Statewide Elections: Sometimes

Do-it-Yourself  Restaurant Redpes/ Health Online Phone  Medical Fitness/Diet Home / Job Search / Career Take Online  Education Religion / Homework Electronic apparel/  Genealogy Photography Parenting/ Online Dating
Advice  information / meal Planning information  fvideo call  Services/  Information Garmden ideas Postresume Development  Classes (Research  Spirituality  (You or Your Invite Beauty Ideas snapfish, Familyadvice service WGIEMMS:A’WM _,ﬂ.
Reviews  Suggestions [skype,  Information Schools, child's) Shutte fly, 45.2%
FeceTime, “pplicatian, etel Local Elections: Sometimes
ete) Finanding) =
¥ who Live in the 5T. LOUIS, MO, DMA HUSA ® who Live in the 5T, LOUIS, MO, DMA mUSA

<
@&Topao past 12-months Active Lifestyle Activites: Men 25 - 64

43.7%|
1.0%

Camping i i Bowling Boating

Gilling-  lawncare  Gademing  Sicyding Hiking-  Swimming  Jogging-
ourdoor (Flowersor Backpacking Running
Cooking Vegetables)

USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 1,952
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

ak Past 12-months Domestic Airline Trips: Men 25 - 64

10.4%
13,501,008 15.8%
. 11.5%
EALCI 1 3 086,049 15.2%
) 7.1%
ELE 301,801 7.4%

: 7.3%
4 trips 6.3%

) 11.4%
SO 609,260 11.2%

: 4.6% Flew Domestic past year: 59.9%
10+ trips  Cgippty) 4.0% Avg. # Domestic Flights-

1trip

E.2% 6.0% 5.4%
11.2%) 4.2%
Belong to Golf Volunteer  Bashetball adult  GroupFimess Competitve  Football Soccer  Yoga- Pilstes Snow skiing-  Hunting Tennis softball - Sewing - Followa Camgiverof Organized
Health Club or work continuing class  video Gaming snowboarding Baseball crafts weight Loss  Aging Parent  Road Race
Gym Education Progmm or Relative 5K,
marathon,
u who Live in the ST. LOUIS, MO, DMA mUSA etc)
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St. Louis DMA

P35+

1.% or 1,820,208 of USA Adults 35 or older Live in the ST. LOUIS, MO, DMA.
Adults 35 or older who Live in the ST. LOUIS, MO, DMA are .2% more likely to look up D-I-Y advice online,

13.4% less likely to always vote in local elections, 5.4% more likely to belong to a gym, 11.1% less likely to
fly domestic past yr.

Top-ZO past 30-days Online Lifestyle Activites:

'I 45“’

Redpes Health Restaurant Do-it-Yourself  Medical  Online Phone Home / Fitness/Diet  Apparel / Religion /  Job Search /
Meal Planning Information Information/  Advice Services/  /Video Call Ganden ldeas Information Beauty ldeas Spirituality Post resume
Sugzestions Reviews information  (Skype,
FaceTime,

etc)

m who Live in the 5T. LOUIS, MO, DMA

Adults 35 or older

Genealogy  Take Online camer Homework
Classes  Development [¥ou orYour
child's)

mUSA

Electronic
Invite

16.5%|
14.6%| 51
13.6%} 2,29 2.
- - - . - - - ﬂ “

Education
(Research
schools,

Application,

Finanding}

al Activity: Adults 35 or older

43.4%

33.0% 23.6%
Registered toVote Democrat [ Lean publican / Lean Independent / None
(In District of Residence) Democrat Republican of These

Presidential Elections: Always
Presidential Elections: Sometimes

81.4%

Statewide Elections: Always 5.0%

Statewide Elections: Sometimes
Local Elections: Always
Local Elections: Sometimes

photography Parenting/ Online Dating
(Snapfish, FamilyAdvice  Service
Shutte fly,

)

u who Live in the ST. LOUIS, MO, DMA HUSA

[
@ﬁTop&O past 12-months Active Lifestyle Activites:

l

i

Grilling - Lawn Care  Gardening  Bicyding  Swimming  Volunteer Hiking - Sewing - camping Belong to

outdoor [Flowersor work Backpacking crfts Health Club or

Conking Vegetables) sym
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All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Jan23-Oct23

Fishing Jogging - Bowling

RUNNing

Gmup Fitness

Adults 35 or older

m who Live in the ST. LOUIS, MO, DMA

USA Projection

Scarborough R1 2024: Jan23-Feb24

Yoga- Pilates

~k Past 12-months Domestic Airline Trips: Adults 35 or older
: 13.3%
1tip TydowTl 15.5%
2 trips 2.7% 13.5%
3trips [EXIWATT
4 trips 5153%{’%
50 trips 3. 2%? 2%
- 2.2% Flew Domestic past year: 52.4%
10+ trios  wictimml 3155 Avg. # Domestic Flights- -

23% 3.6%
Aduk caregiverof  Followa  Basketball  Hunting Football Tennis ccer  Competitive Snow Skiing-  Softball - Orgamized
contnuing  Aging Parent weight Loss video Gaming snowboarding  Baseball Rroad Race
education  or Relative Progmm 5K,
marathon,
mUSA ete)
Qual Intab 23,338




St. Louis DMA

P18+

Past 30-days QSR Users: Adults 18 or older

1time

2 times 10.7%

3 times 10.6%

4 times 0.0%

5 times 10.7%

6 - 9times 20.5%

10times or more

17.9%

® who Live in the ST. LOUIS, MO, DMA mUSA

Total Aggﬁ%’ ly QSR Users: Avg. Monthly QSR Meals:

88.6%

likely to use Sit-Down Restaurants past mo., 4.9% less likely to use C
smoke cigarettes.

1.% or 2,505,065 of USA Adults 18 or older Live in the ST. LOUIS, MO, DMA.
Adults 18 or older who Live in the ST. LOUIS, MO, DMA are .9% more likely to use QSRs past mo., .9% less

asinos past yr,, 29.3% more likely to

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
L]

1time 15.7%

2 times

16.1%

HUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
76.5%
00,

3 times 13.3%

4 times 0.9%

5 times 7.8%

6-9times 8.7%

10times or more

5.0%
= who Live in the ST. LOUIS, MO, DMA

75.8%

]

Drank Past 30-days: Adults 18 or older

Liquer
Any Type of Beer gy
: A

Wine
Domestic Regular Beer

Domestic Light Beer

54,616,582 20.8%

Imported Beer

10.3%

Microbrew / Craft Beer 10.9%

28,471 528

m who Live in the ST. LOUIS, MO, DMA W USA

USA USA Projection Scarborough R1 2024: Jan23-Feb24

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

14,39 271 s
1179

Mexican  Chinese Pirza coffae malian  Indian/ Wings/ Upscale  Bagel/ Steakhouse
House / Thai/  Burgers/ Donut /
Coffes Bar other  Sports Bar Bakery
asian
= who Live in the ST. LOUIS, MO, DMA = USA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the ST. LOUIS, MO, DMA 12.5%

usa S 15.0%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

61,028,702

%

23.3%
Table Games (Craps, Poker, etc.)

Upscale Restaurant

Bar / Nightclub

: 3.1%
Sports Betting S
2.2%
Spa L 1.7% a2
Other Gamblin, 1.5% : i
g ' 1.7% Casinos visited past 12 months: Yes

Used Past 30-days: Adults 18 or older

= who Live in the ST. LOUIS, MO, DMA HUSA

1,952

USA Jan23-0ct23 USA Projection Scarborough R1 2024: Jan23-Feb24

Qual Intab

23,338

5.5%
24 643 535 14.437. 855
Marijuana / Cannabis Cigarettes Vape
mwho Live in the ST. LOUIS, MO, DMA mUSA



St. Louis DMA

P25-64

Past 30-days QSR Users: Adults 25 - 64
2 times 10.2%
3 times 10.5%
4times 9.9%
5 times 11.2%
6- 9 times

21.8%

10times or more

18.5%
mUsA

Avg. Monthly QSR Meals:

mwho Live in the 5T. LOUIS, MO, DMA

Total Monthly QSR Users:
89.8% 89.9%

cigarettes.

.9% or 1,607,867 of USA Adults 25 - 64 Live in the ST. LOUIS, MO, DMA.
Adults 25 - 64 who Live in the ST. LOUIS, MO, DMA are .2% less likely to use QSRs past mo., 1.2% less likely
to use Sit-Down Restaurants past mo., .1% less likely to use Casinos past yr.,, 36.6% more likely to smoke

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64

[ ] 1time E
2 tmes
3 tmes
4 tmes
5 times
69 tmes

10times or more

= who Live in the ST. LOUIS, MO, DMA

HUSA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

76.1% 77.0%

= "1 |-

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

6.7 3 3
53,39
7.3
5.19 i
Mexicsn  Pizza

Bagel /
Wwho Livein the ST. LOUIS, MO, DMA

chinese  Coffee  Indisn/  Itaian  Wings/ Upscale  Steakhouse
House/  Thaif Burgers/  Donut /
Coffee Bar  Other sports Bar  Bakery
asian

EUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the 5T, Louis, Mo, DvA  [221J69300 13.8%

vsa [ 20.4%

Drank Past 30-days: Adults 25 - 64
Liquor

Any Type of Beer

Wine
Domestic Regular Beer
Imported Beer

Domestic Light Beer

.3%
%
%
.0%
13.2%

Microbrew / Craft Beer 14

Ewho Live in the ST. LOUIS, MO, DMA HUSA

USA USA Projection Scarborough R1 2024: Jan23-Feb24

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Past 12 months Casino Activities: Adults 25 - 64

Slot Machines

42,087,798

Table Games (Craps, Poker, etc.)
S~
pecte

24.4%

Ny
2.2%
SPR EEEE 2.1%

Other Gambling ﬁg‘l ;6%

® who Live in the ST. LOUIS, MO, DMA

Casinos visited past 12 months: Yes
mUSA

1,952

USA Jan23-Oct23 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab

- "

Used Past 30-days: Adults 25 - 64

Marijuana / Cannabis

Cigarettes

23,338

#who Livein the ST. LOUIS, MO, DMA



St. Louis DMA .9% or 814,438 of USA Women 25 - 64 Live in the ST. LOUIS, MO, DMA.
* Women 25 - 64 who Live in the ST. LOUIS, MO, DMA are 1.6% more likely to use QSRs past mo., .1% less

W25 64 likely to use Sit-Down Restaurants past mo., 12.5% more likely to use Casinos past yr.,, 52.2% more likely to
smoke cigarettes.

Past 30-days QSR Users: Women 25 - 64 Past 30-days Sit-Down Restaurant Users: Women 25 - 64 Top-10 Cuisines: Women 25 - 64

" ) (Sit-Down Restaurants Used Past 30-days)
| [ ] 1time
A | 16.5%
2 times Ve 2 times 16.7%
3 times T 3 times 13.0%
Mexican

#times 10.5% e 7

5 times % 3 tnes
6-9ti - 9til
imes 20.5% 6-9times e LR R

House/  Thai/ Donut / Burgers /
18.3% 10times or more 4.8% asian
m who Live in the ST. LOUIS, MO, DMA mUSA ® who Live in the ST. LOUIS, MO, DMA H USA who Live in the ST. LOUIS, MO, DMA WUSA

Total Aggrznglfy QSR Users: 5 Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, ete.)

' 76.9% 77.0% who Live in the ST. LoUIs, Mo, DvA  [E268900 13.8%
e BN - R o
il

Drank Past 30-days: Women 25 - 64 Past 12 months Casino Activities: Women 25 - 64 Used Past 30-days: Women 25 - 64
Wine Bar/ Nightclub
— et e
Domestic Regular Beer Table Games (Craps, Poker, etc.)
Domestic Light Beer Stage Show / Concert 1%5_5%
Imported Beer Spa 2,313,414 23732‘.

8%

Microbrew / Craft Beer 5.8 5% Sports Betting E!?'?_%?%

Other Gambling

26.0%

A% . . .
(R 1.5% Casinos visited past 12 months: Yes Marijuana / Cannabis Cigarettes

mwho Live in the ST. LOUIS, MO, DMA WUSA ® who Live in the $T. LOUIS, MO, DMA mUSA u who Live in the ST. LOUIS, MO, DMA mUSA

USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 1,952
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Oct23 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,338



St. Louis DMA

M25-64

Past 30-days QSR Users: Men 25 - 64

1time

7.9%

2 times

3 times

10.6%
10.1%

4 times

5 times

6 - 9times

10times or more

18.7%

® who Live in the ST. LOUIS, MO, DMA mUSA

Total Meonthly QSR Users:
87.3% 89.1%

23.1%

Avg. Monthly QSR Meals:

cigarettes.

.9% or 793,429 of USA Men 25 - 64 Live in the ST. LOUIS, MO, DMA.
Men 25 - 64 who Live in the ST. LOUIS, MO, DMA are 2.% less likely to use QSRs past mo., 2.3% less likely to

use Sit-Down Restaurants past mo., 12.2% less likely to use Casinos past yr., 20.6% more likely to smoke

Past 30-days Sit-Down Restaurant Users: Men 25 - 64

€ 1time

14.6%
2 imes
2 mes
tmes
10times or more

= who Live in the ST. LOUIS, MO, DMA HUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

& S -

Top-10 Cuisines: Men 25 - 64

(8it-Down Restaurants Used Past 30-days)
7.8 »
53.73
= 17.39
j i
Mexican

pizza chinese  coffee  Indian/  wings/ nakian upscale  Bagel / steakhouse
Wouse/  Thai/  Burgers/ Donut
coffes Bar  Other  Sports Bar Bakery
asian
= who Live in the ST. LOUIS, MO, DMA = USA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the ST. LOUIS, MO, DMA 13.7%

vsa [N 20.4%

Drank Past 30-days: Men 25 - 64

Any Type of Beer
Liquer

Domestic Regular Beer
Wine

Imported Beer

.6%
%
15,403,239 17.9%

m who Live in the ST. LOUIS, MO, DMA

Scarborough R1 2024: Jan23-Feb24

Domestic Light Beer

Microbrew / Craft Beer

W USA

USA USA Projection

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Past 12 months Casino Activities: Men 25 - 64

Slot Machines

19,528,850

6,334,461 7.4%
5,125,315 6.0%
it
2.0%
4 1.4%
1,245 074

Table Games (Craps, Poker, etc.)

Bar / Nightclub
Upscale Restaurant

Stage Show / Concert

Sports Betting
Other Gambling

Spa

Casinos visited past 12 months: Yes

Qual Intab

HUSA

= who Live in the ST. LOUIS, MO, DMA

1,952

Scarborough R1 2024: Jan23-Feb24 Qual Intab

USA Jan23-Oct23 USA Projection

Used Past 30-days: Men 25 - 64

5.8%
5.026.675

Vape

Marijuana / Cannabis Cigarettes

mwho Live in the ST. LOUIS, MO, DMA mUSA

23,338



St. Louis DMA

P35+

Past 30-days QSR Users: Adults 35 or older

1time

2 times

11.3%

3 times 10.6%

4 times 10.1%

5 times 11.0%
6 - 9times

10times or more

15.2%

® who Live in the ST. LOUIS, MO, DMA mUSA

Total Aggr%t‘)? ly QSR Users: Avg. Monthly QSR Meals:

to smoke cigarettes.

1.% or 1,820,208 of USA Adults 35 or older Live in the ST. LOUIS, MO,
Adults 35 or older who Live in the ST. LOUIS, MO, DMA are 2.1% more likely to use QSRs past mo., 2.3%

more likely to use Sit-Down Restaurants past mo., 14.4% less likely to use Casinos past yr.,, 12.1% more likely

DMA.

Past 30-days Sit-Down Restaurant Users: Adults 35 or older
L]

1time 16.0%

2 times 15.8%

3 times 12.8%

4 times 10.3%

5 times 7.9%

6-9times 8.7%

4.8%
= who Live in the ST. LOUIS, MO, DMA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

76.3%
143,307,0

10times or more
W USA

78.1%

Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)

5329
5179 5153
h 417.63
i i I
Mexican  Pizza

Coffee indian/ Upscale  Wings/ Steakhouse Bagel/
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the ST. LOUIS, MO, DMA 8.9%

us [ 13.6%

chinese ialian

House / Thai / Burgers [ Donut /
Coffes Bar other sports Bar Bakery
asian
= who Live in the ST. LOUIS, MO, DMA = USA

Drank Past 30-days: Adults 35 or older

Liquer

79,921,928 42.6%
66,914,709 35.6%
43,745,819 23.3%

40,972,515 21.8%

39,008,628 20.8%

19,003,380

Any Type of Beer
Wine

Domestic Regular Beer
Domestic Light Beer

Imported Beer

Microbrew / Craft Beer

Past 12 months Casino Activities: Adults 35 or older

Slot Machines

47,025,937 25.0%

Upscale Restaurant  prpppesy

Table Games (Craps, Poker, etc.) 16,350,912

Bar / Nightclub  prrer—

Stage Show / Concert

Sports Betting

5 A K
=
ERTY] 1.7%
1.5%

1.7%

Spa

Other Gambling

Casinos visited past 12 months: Yes

Used Past 30-days: Adults 35 or older

10.2%
= who Live in the ST. LOUIS, MO, DMA mUSA

Scarborough R1 2024: Jan23-Feb24

USA USA Projection

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

HUSA

= who Live in the ST. LOUIS, MO, DMA

1,952
Scarborough R1 2024: Jan23-Feb24 Qual Intab

USA Jan23-Oct23 USA Projection

b N
1862427 6,109,697
Marijuana / Cannabis Cigarettes Vape
mwho Live in the ST. LOUIS, MO, DMA mUSA

23,338



1.% or 2,505,065 of USA Adults 18 or older Live in the ST. LOUIS, MO, DMA.
Adults 18 or older who Live in the ST. LOUIS, MO, DMA are 4.7% less likely to have a 401K, 7.5% more likely to

have an Auto Loan, 26.5% less likely to Invest/Trade Stocks Online, 1.5% more likely to pay with their Debit
Card.

mﬁﬂ Investments Owned: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds 1::)326
Money Market Funds 11'1?.65%

Other (Crypto / NFTs / Metals, etc.) 1';';_9:%

9.4%
Bonds Pryreyr R 10.0%

6.9% - -
Second Home or Real Estate Property 9.0% Checking Debitor ATM  Savings  CreditCard  Online Mobile  OnlineBil  Home  Autoloan

Financial Services Has and/or Uses: Adults 18 or older

8.3%
6.2% T2% 6.3% 53 4.0%

Money  Studentloan Certificates of Refinanced Personal Loan  Home
7.0% Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
i - Account Mortgage Loan or Home
529 Plan / College Savings Plan 4% ooty Lo
® who Live in the ST. LOUIS, MO, DMA mUSA

= who Live in the ST. LOUIS, MO, DMA  m USA

Professional Services Used*: Adults 18 or older y'E'Past 3-Months Payment Methods Used: Adults 18 or older

Financial Planner 16,202,240 17.7%

Online Investing / Stock Trading

41,057,406 15.7%

9.5%
Accountant
30,295,401 11.6%

Insurance Agent at a Local Office (not online) Fa o 9-1?.6% . .
,704, :

4.0%
11.0%
Real Estate Agent @ 6.6% 10.4%

2.8% 3.2% 3.7% 3.3% 3.5%
Fetate Planning & 2.8% - ! oo Log. o P oo
. ; 1:51.0% (*Past 12 Months) Debit Card  MasterCard Venmo Zelle Cash App Apple Pay  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay

Diverce [ Family Attorney = oo card Express Messenger

¥ who Live in the ST. LOUIS, MO, DMA HUSA m who Live in the ST, LOUIS, MO, DMA HUSA

USA USA Prajection Scarborough R1 2024: Jan23-Feb24 Qual intab 1,95,

2
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Oct23 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,338




IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

529 Plan / College Savings Plan

St. Louis DMA

P25-64

mﬁﬂlnvestments Owned: Adults 25 - 64
401K Plan

.9% or 1,607,867 of USA Adults 25 - 64 Live in the ST. LOUIS, MO, DMA.

Adults 25 - 64 who Live in the ST. LOUIS, MO, DMA are 6.9% less likely to have a 401K, 9.2% more likely to
have an Auto Loan, 23.3% less likely to Invest/Trade Stocks Online, .7% more likely to pay with their Debit
Card.

50,652,496

29,513,992

11.6%
12.0%

10.2%

19,689,436 [EETW.0
8.9%
17,714,854 EY ]

29.3%

17.9%
17.1%

20,790,743

Financial Services Has and/or Uses: Adults 25 - 64

9.7% g.7%
8.1% 8.0% 6.0% 5.1%

7.2% - ] . i ]
Bonds & 9.6% Checking Debitor ATM  Savings Credit Card Online Mohile Online Bill Home Auto Loan Money  Studentloan Certificates of Refinanced Personal Loan  Home
] Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Second Home or Real Estate Property 5_:9:% Account Mortgage h:mz F[':;“é
,383, 38K qui n
® who Live in the ST. LOUIS, MO, DMA mUSA m who Live in the 5T. LOUIS, MO, DMA  m USA
Professional Services Used*: Adults 25 - 64 3 Past 3-Months Payment Methods Used: Adults 25 - 64
Online Investing / Stock Trading
Financial Planner 27,711,598 16.0%
10.8%
Insurance Agent at a Local Office (not online) 9;‘;.61% . .
Real Estate Agent 12.2%12.5%

Estate Planning

Diverce [ Family Attorney

7.0%

2.7%

3.5%

£ ‘ 3.7% A.4% A.5% 4.0%
(== R

Facebook  Square Cash Samsung Pay

VISA PayPal Debit Card  MasterCard

1.3% (*Past 12 Months) Venmo Zelle Cash App Apple Pay  GooglePay Store Credit  American Discover
!’l 1.5% Card Express Messenger
¥ who Live in the ST. LOUIS, MO, DMA HUSA m who Live in the ST, LOUIS, MO, DMA HUSA
Scarborough R1 2024: Jan23-Feb24 Qual intab 1,952

USA USA Prajection

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Jan23-0ct23 USA Projection Scarborough R1 2024: lan23-Feb24 Qual Intab 23,338




IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

¥ who Live in the ST. LOUIS, MO, DMA

St. Louis DMA

W25-64

.9% or 814,438 of USA Women 25 - 64 Live in the ST. LOUIS, MO, DMA.

Women 25 - 64 who Live in the ST. LOUIS, MO, DMA are 8.2% less likely to have a 401K, 16.6% more likely to
have an Auto Loan, 30.9% less likely to Invest/Trade Stocks Online, 6.6% more likely to pay with their Debit

Card.

20,049,876 23.1%

Investments Owned: Women 25 - 64 Financial Services Has and/or Uses: Women 25 - 64

401K Plan 44,981,608 51.9%
29, 323 33.6%

7.5% 9.0%

Debit or ATM  Checking Savings Credit Card Online Mabile Online Bill Home Auto loan  Studentloan
card Account Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home
Account Mortgage

H who Live in the ST. LOUIS, MO, DMA  EUSA

Professional Services Used*: Women 25 - 64 y'E'Past 3-Months Payment Methods Used: Women 25 - 64

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce [/ Family Attorney

® who Live in the ST. LOUIS, MO, DMA
UsA USA Projection Scarborough R1 2024: Jan23-Feb24

4.
iﬁg-{é

5

14.4%

(*Past 12 Months) VISA PayPal Debit Card Venmo MasterCard Zelle Cash App Apple Pay  Store Credit Google Pay  Discover Facebook American

Card Messenger Express
® who Live in the ST. LOUIS, MO, DMA mUSA

1,952

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Oct23 USA Projection Scarborough R1 2024: lan23-Feb24 Qual Intab 23,338

Money  Certificates of Refinanced Personal Loan

4.8% 39% 3.9% 3.8%

Samsung Pay Square Cash



St. Louis DMA

M25-64

.9% or 793,429 of USA Men 25 - 64 Live in the ST. LOUIS, MO, DMA.
Men 25 - 64 who Live in the ST. LOUIS, MO, DMA are 5.6% less likely to have a 401K, 1.8% more likely to have
an Auto Loan, 19.% less likely to Invest/Trade Stocks Online, 6.5% less likely to pay with their Debit Card.

Investments Owned: Men 25 - 64

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Other (Crypto / NFTs / Metals, etc.)

50,935,669 59.2%

36,291,316

42.2%

30,602,620 35.6%
22.6%
18,061,027 21.0%
11.5%
[ERTEE 13.8%

Financial Services Has and/or Uses: Men 25 - 64

Money Market Funds 1123.5;;;
g.8% 10.4% 7.9%
Bonds Mﬁfzﬁ 2% — 6.1% 6.6% g.505
N 10.8% ) i ) ]
529 Plan / College Savings Plan 11.1% Checking Debitor ATM  Savings Credit Card Online Mohile Online Bill Home Auto Loan Money  Studentloan Certificates of Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Second Home or Real Estate Property 560% Account Mortgage Loan or Home
E9.1% Equity Loan
® who Live in the ST. LOUIS, MO, DMA mUSA m who Live in the 5T. LOUIS, MO, DMA  m USA
Professional Services Used*: Men 25 - 64 JE3 Past 3-Months Payment Methods Used: Men 25 - 64
Financial Planner
14,113,095
Accountant
9,574,495
Insurance Agent at a Local Office (not online) b ‘;':;:
Real Estate Agent 7.3% | 5.0 9.7%
. 350 50%  4.1% 4.1%
Fetate Planning . : oo (e B e N
. ; (*Past 12 Months) VISA PayPal Debit Card  MasterCard Venmo Zelle Cash App Apple Pay  GooglePay  American  Store Credit  Discover Facebook  Square Cash Samsung Pay
Diverce [ Family Attorney Express Card Messenger
¥ who Live in the ST. LOUIS, MO, DMA HUSA m who Live in the ST, LOUIS, MO, DMA HUSA
USA USA Prajection Scarborough R1 2024: Jan23-Feb24 Qual intab 1,952

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Jan23-0ct23 USA Projection

Scarborough R1 2024: Jan23-Feb24

Qual Intab 23,338




St. Louis DMA 1.% or 1,820,208 of USA Adults 35 or older Live in the ST. LOUIS, MO, DMA.
‘ Adults 35 or older who Live in the ST. LOUIS, MO, DMA are 1.% more likely to have a 401K, 16.1% more likely

P3 5+ to have an Auto Loan, 20.7% less likely to Invest/Trade Stocks Online, 1.5% more likely to pay with their Debit
Card.

Investments Owned: Adults 35 or older 3 M Financial Services Has and/or Uses: Adults 35 or older
401K Plan

87,531,604 46.6%

56,449,966 30.1%

IRA (Individual Retirement Account) Eryrys AL.8%

Stocks or Stock Options

Mutual Funds 20,017,961

15.0%

Money Market Funds 79,076,353 16.0%

11.7%
24,162,379 12.9%

11.3%
22,553,398 12.0%

Other (Crypto / NFTs / Metals, etc.)

7.6% 8.3% 7.39%
Bonds 6.5% 6.3% 5.9%

7.5% = - K s
Second Home or Real Estate Property % 10.8% Checking Debitor ATM  Savings Credit Card Online Online Bill Mobile Home Money  Certificates of Refinanced Studentloan Personal Loan  Home
8.0% Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home Improvement
i g Account M Loan or Home
529 Plan / College Savings Plan o.0% lortgage o
quity Loan
® who Live in the ST. LOUIS, MO, DMA mUSA

= who Live in the ST. LOUIS, MO, DMA  m USA

Professional Services Used*: Adults 35 or older y'E'Past 3-Months Payment Methods Used: Adults 35 or older

Tax Preparation Service =
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Weekly

Reach %:

% of Total
Weekly H:M:

USA

USA Projection

St. Louis DMA

P18+

Adults 18 or older who Live in the ST. LOUIS, MO, DMA spend an average of 3 days, 3 hours, 47 minutes and 55 seconds
each week with All Forms of Media.

86.3% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA spend an avg. of 8 hours and 14 minutes each week listening to All
Local AM/FM Radio, representing 9.4% of total time spent with all forms of Media.

95.9%

Avg. H:M:5/week with All Forms of

Media: Adults 18 or older
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St. Louis DMA Adults 25 - 64 who Livein the ST. LOUIS, MO, DMA spend an average of 3 days, 7 hours, 0 minutes and 16 seconds each

week with All Forms of Media.
P 2 5 - 6 4 88.7% of Adults 25 - 64 who Live in the ST. LOUIS, MO, DMA spend an avg. of 8 hours and 54 minutes each week listening to All Local
AM/FM Radio, representing 10.% of total time spent with all forms of Media.

95.9%

Weekly

Reach %: mg" m.ﬂé

B84.5%

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

usage 52.2%
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Women 25 - 64 who Live in the ST. LOUIS, MO, DMA spend an average of 3 days, 7 hours, 51 minutes and 19 seconds

each week with All Forms of Media.
88.5% of Women 25 - 64 who Live in the ST. LOUIS, MO, DMA spend an avg. of 8 hours and 8 minutes each week listening to All Local

AM/FM Radio, representing 9.% of total time spent with all forms of Media.

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

usage 50.4%
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Men 25 - 64 who Livein the ST. LOUIS, MO, DMA spend an average of 3 days, 7 hours, 56 minutes and 17 seconds each

week with All Forms of Media.
88.8% of Men 25 - 64 who Live in the ST. LOUIS, MO, DMA spend an avg. of 9 hours and 40 minutes each week listening to All Local

AM/FM Radio, representing 10.8% of total time spent with all forms of Media.

96.6%

Weekly

Avg. H:M:5/week with All Forms of

Reach %:
Media: Adults 18 or older

67:49:53
51.6%

Concurr
Usage
wh

0 Livgas 5T. LOUIS,
A

% of Total ¥ 62.2%

Weekly H:M:

F LTSS TS5
,& 0 Q "\ & ee' & « e &
« P A\O 55 e Q_&"’ &0 ‘s}@o : d"@ b&\qs' 5\ é“# - d}g\ ‘}é’\
S S s & & < & & \%0‘6@ & & d
& & \‘5‘&@ & & & & CE P N
&0\ & fé QQQ\Q & q?si) @é“ "é" ééé’ &
¥ S & & o
& &
m who Live in the ST. LOUIS, MO, DMA B USA

H bb d Share of Everything
U or for Anything _

BROADCASTING

usA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 1,952 USA Jan23-Oct23 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,338
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.




. Adults 35 or older who Live in the ST. LOUIS, MO, DMA spend an average of 3 days, 10 hours, 17 minutes and 48
St. Louis DMA . .
seconds each week with All Forms of Media.
P 3 5 + 87.9% of Adults 35 or older who Live in the ST. LOUIS, MO, DMA spend an avg. of 8 hours and 42 minutes each week listening to All
Local AM/FM Radio, representing 9.3% of total time spent with all forms of Media.

96.3%

Weekly

Reach %: Avg. H:M:5/week with All Forms of

Media: Adults 18 or older

usage 47.9%
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St. Louis DMA Adults 18 or older who Live in the ST. LOUIS, MO, DMA spend an average of 2 days, 7 hours, 9 minutes and 57 seconds
each week with All Forms of Ad-Supported Media.

P 1 8 + 82.9% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA spend an avg. of 7 hours and 47 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 11.7% of total time spent with all forms of Ad-Supported Media.

Weekly

v % Avg. H:M:5/week with All Forms of Ad-
Reach %: Supported Media: Adults 18 or older

57.0%

who Live in the ST. LOUIS,
MO, DMA
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Weekly
Reach %:

% of Total

USA USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Weekly H:M:

St. Louis DMA Adults 25 - 64 who Live in the ST. LOUIS, MO, DMA spend an average of 2 days, 7 hours, 1 minutes and 38 seconds each
week with All Forms of Ad-Supported Media.

Pz 5 _6 4 85.6% of Adults 25 - 64 who Live in the ST. LOUIS, MO, DMA spend an avg. of 8 hours and 23 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 13.% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older
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St. Louis DMA Women 25 - 64 who Live in the ST. LOUIS, MO, DMA spend an average of 2 days, 8 hours, 6 minutes and 23 seconds

each week with All Forms of Ad-Supported Media.

W25 6 4 86.% of Women 25 - 64 who Live in the ST. LOUIS, MO, DMA spend an avg. of 7 hours and 37 minutes each week listening to Local Ad-
= Supported AM/FM Radio, representing 11.7% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

usage 54.7%
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Men 25 - 64 who Live in the ST. LOUIS, MO, DMA spend an average of 2 days, 7 hours, 32 minutes and 54 seconds each

St. Louis DMA ) :
week with All Forms of Ad-Supported Media.

M 2 5 - 6 4 85.2% of Men 25 - 64 who Live in the ST. LOUIS, MO, DMA spend an avg. of 9 hours and 10 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 14.1% of total time spent with all forms of Ad-Supported Media.

96.6%

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

laase 55.2%

who Live in the 5T. LOUIS,
MO, DMA

% of Total
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St. Louis DMA Adults 35 or older who Live in the ST. LOUIS, MO, DMA spend an average of 2 days, 13 hours, 36 minutes and 42
seconds each week with All Forms of Ad-Supported Media.
P 3 5 + 83.7% of Adults 35 or older who Live in the ST. LOUIS, MO, DMA spend an avg. of 8 hours and 12 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 11.2% of total time spent with all forms of Ad-Supported Media.

96.3%

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

usage 50.7%
UsA

who Live in the 5T. LOUIS,
MO, DMA
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St. Louis DMA

P18+

Adults 18 or older who Live in the ST. LOUIS, MO, DMA spend an average of 7 hours and 52 minutes
each day with All Forms of Ad-Supported Media. 82.9% listen to Local AM/FM Radio for an avg. of
(Local Radio delivers 11.7% of Time with Ad-Supported Media.)

66.8 minutes/day.

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

[Average Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

search (Google, Bing, etc.)
Email/Text/IM/Zoom,etc. (Personal & Work)
Local AM/FM Radio

News/\Weather [Sports (Websites fApps)
Banking/Financial/Real Estate (Websites/Apps)
Facehook

Games/Fantasy/Betting Sites

Local TV stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores

Netflix

Totol Persons:

mwho Live in the ST. LOUIS, MO, DMA

MO, DMA

Avg. Hours+Minutes/day with All
Forms of Media: Adults 18 or older
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Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older
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YouTube Video
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Top-13 All Farms of Media (Persons & % Reach): Adults 25 - 64

[Average Week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Search [Google, Bing, etc.)

Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
Banking/Financial /Real Estate (Websites/Apps)
News/\Weather [Sports (Websites /Apps)
Facebook

Games,/Fantasy/Betting Sites

Local TV Stations

Gas Stations/Convenience Stores
Non-Premium Cable TV Networks

Instagram

St. Louis DMA

P25-64

Toral Persons:

m_mr . Hourssinaes/doy with Al

Forms of Media: Adults 25 - 64

e I“”e-
mm o 2

who Live in the ST. LOUIS,
MO, DMA

P P e—

® who Live in the ST. LOUIS, MO, DMA

minutes/day.

Adults 25 - 64 who Live in the ST. LOUIS, MO, DMA spend an average of 7 hours and 51 minutes each
day with All Forms of Ad-Supported Media. 85.6% listen to Local AM/FM Radio for an avg. of 71.9

(Local Radio delivers 13.% of Time with Ad-Supported Media.)
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Top- 13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

Local AM/FM Radio
76.3

Non-Premium Cable TV
Networks
109.8

My

Billboards
& Signs
(Weekly
Drivers)

62.5

Local TV Stations

96.3 318

Instagram

Facebook
69.6

Email /Text/

Zoom,etc.
{Personal...

735
Local TV Stations
88.1

Facebook
50.6

Email fText/IM/
Zoom,etc.

Non-Premium Cable
TV Networks
85.4

Local AM/FM Radio

(Personal & Work)

Billboards & Signs
(Weekly Drivers)
57.2

Search
(Google,
Bing, etc.)
285

Instagram
27.4

Groc...

Games
/ Stores

Fanta...
Betting
Sites

® who Live in the ST. LOUIS, MO, DMA

HmUSA

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 25 - 64
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Top-13 All Forms of Media (Persons & % Reach): Women 25 - 64

(Average Week)

Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)

Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
Facebook

News/\Weather [Sports (Websites /Apps)
Banking/Financial /Real Estate (Websites/Apps)
Restaurants & Bars

Games/Fantasy/Betting Sites

Gas Stations/Convenience Stores

Local TV Stations

Instagram

St. Louis DMA

W25-64

Toral Persons:

i e —
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71.270.98¥

who Live in the 5T. LOUIS,
MO, DMA

P —T
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® who Live in the ST. LOUIS, MO, DMA

minutes/day.

Women 25 - 64 who Live in the ST. LOUIS, MO, DMA spend an average of 8 hours and 0 minutes each
day with All Forms of Ad-Supported Media. 86.% listen to Local AM/FM Radio for an avg. of 65.3

(Local Radio delivers 11.7% of Time with Ad-Supported Media.)
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Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Women 25 - 64
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Top-13 All Farms of Media (Persons & % Reach): Men 25 - 64

Toral Persons:

(Average Week)

Grocery Stores

Billboards & Signs (Weekly Drivers)

Search [Google, Bing, etc.)

Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
Banking/Financial /Real Estate (Websites/Apps)
News/\Weather [Sports (Websites /Apps)
Facebook

Games,/Fantasy/Betting Sites

Local TV Stations

Gas Stations/Convenience Stores
Non-Premium Cable TV Networks

YouTube Video

St. Louis DMA

M25-64

minutes/day.

Men 25 - 64 who Live in the ST. LOUIS, MO, DMA spend an average of 7 hours and 56 minutes each
day with All Forms of Ad-Supported Media. 85.2% listen to Local AM/FM Radio for an avg. of 78.7

(Local Radio delivers 14.1% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach): Adults 35 or older Top -13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
: (aversge oo

[Average Week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Local AM/FM Radio

Search [Google, Bing, etc.)
Email/Text/IM/Zoom,etc. (Personal & Work)
News/Weather /[Sports (Websites/Apps)
Banking/Financial /Real Estate (Websites/Apps)
Facebook

Local TV Stations

Non-Premium Cable TV Networks
Games/Fantasy/Betting Sites
Gas Stations/Convenience Stores

Netflix

St. Louis DMA

P35+

70.4 minutes/day.

Adults 35 or older who Live in the ST. LOUIS, MO, DMA spend an average of 8 hours and 48 minutes
each day with All Forms of Ad-Supported Media. 83.7% listen to Local AM/FM Radio for an avg. of
(Local Radio delivers 11.2% of Time with Ad-Supported Media.)
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St. Louis DMA 2,075,806 or 82.9% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 66.8 minutes every day representing 44.2% of all time spent

P18+ daily with Ad-Supported Audio.

Avg. Week AH Audlo (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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St. Louis DMA 1,375,772 or 85.6% of Adults 25 - 64 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 71.9 minutes every day representing 39.5% of all time spent

P25'64 daily with Ad-Supported Audio.

Avg. Week AHAud:o (Persons & % Reach): Adults 25 - 64 Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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St. Louis DMA 700,019 or 86.% of Women 25 - 64 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 65.3 minutes every day representing 40.6% of all time spent daily

W25'64 with Ad-Supported Audio.

Avg. Week All. Aud:o (Persons & % Reach): Women 25 - 64 Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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St. Louis DMA

M25-64

676,069 or 85.2% of Men 25 - 64 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 78.7 minutes every day representing 38.3% of all time spent daily
with Ad-Supported Audio.
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St. Louis DMA

P35+

1,523,579 or 83.7% of Adults 35 or older who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 70.4 minutes every day representing 45.2% of all time spent
daily with Ad-Supported Audio.
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St. Louis DMA 2,075,806 or 82.9% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 66.8 minutes every day representing 44.2% of all time spent
P 18+ daily with Ad-Supported Audio.
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St. Louis DMA 1,375,772 or 85.6% of Adults 25 - 64 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 71.9 minutes every day representing 39.5% of all time spent

P25"‘64 daily with Ad-Supported Audio.

85.6%

Weekly 81.8% Avg. Hours+Minutes/day with Ad-Supported
Reach % Audio: Adults 25 - 64
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700,019 or 86.% of Women 25 - 64 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local

AM/FM Radio for an average of 65.3 minutes every day representing 40.6% of all time spent daily
with Ad-Supported Audio.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 86.0% Audio: Women 25 - 64
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St. Louis DMA 676,069 or 85.2% of Men 25 - 64 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local

AM/FM Radio for an average of 78.7 minutes every day representing 38.3% of all time spent daily
M25'64 with Ad-Supported Audio.

85.2%

Weekly 81.5% Avg. Hours+Minutes/day with Ad-Supported
Reach % Audio: Men 25 - 64
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St. Louis DMA 1,523,579 or 83.7% of Adults 35 or older who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported

Local AM/FM Radio for an average of 70.4 minutes every day representing 45.2% of all time spent
P35+ daily with Ad-Supported Audio.
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Audio: Adults 35 or older
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St. Louis DMA 2,075,806 or 82.9% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Classic Rock, Classic Hits, Adult Contemporary, Adult Hits, and

P 18+ News/Talk/Information.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64
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St. Louis DMA

P25-64

Alternative.

1,375,772 or 85.6% of Adults 25 - 64 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Classic Rock, Adult Contemporary, Classic Hits, Adult Hits, and
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Local AM/FM Radio Formats (Persons & % Reach): Women 25 - 64

(Averoge Week)
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700,019 or 86.% of Women 25 - 64 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Adult Hits, Pop Contemporary Hit
Radio, and Hot AC.
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Local AM/FM Radio Formats (Persons & % Reach): Men 25 - 64

(Averoge Week)
Adult Contemporary

Classic Rock
News/Talk/Information
Classic Hits

Pop Contemporary Hit Radio

St. Louis DMA

M25-64

Totol Persons:

R0

1891104

T — o
PERTERLY — A
PRIV, —

Contemporary.

676,069 or 85.2% of Men 25 - 64 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Classic Rock, Adult Hits, Alternative, Classic Hits, and Adult

averoge pay)

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Men 25 - 64
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St. Louis DMA

P35+

1,523,579 or 83.7% of Adults 35 or older who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Classic Hits, Classic Rock, Adult Contemporary, Adult Hits, and
News/Talk/Information.

Local AM/FM Radio Formats (Persons & % Reach): Adults 35 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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1,703,575 or 68.% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA watch Ad-Supported
Local TV Stations for an average of 108.7 minutes every day representing 29.2% of all time spent
daily with Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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St. Louis DMA 1,010,477 or 62.8% of Adults 25 - 64 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local
TV Stations for an average of 92.8 minutes every day representing 27.2% of all time spent daily with

P25 64 Ad-Supported Video.
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496,638 or 61.% of Women 25 - 64 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local
TV Stations for an average of 96.3 minutes every day representing 30.9% of all time spent daily with

% Time Spent.
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Avg. Week All Video {Persons & % Reach): Men 25 - 64
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514,001 or 64.8% of Men 25 - 64 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local TV
Stations for an average of 89.4 minutes every day representing 24.8% of all time spent daily with Ad-
Supported Video.
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St. Louis DMA 1,391,192 or 76.4% of Adults 35 or older who Live in the ST. LOUIS, MO, DMA watch Ad-Supported
Local TV Stations for an average of 126.9 minutes every day representing 31.3% of all time spent
P35+ daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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P18+

St. Louis DMA

Movies, Comedies, and Dramas.

1,703,575 or 68.% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News - Morning,
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St. Louis DMA

P25-64

1,010,477 or 62.8% of Adults 25 - 64 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News - Morning, Movies,
Comedies, and Game Shows.

Local TV Station Programs (Persons & % Reach): Adults 25 - 64
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496,638 or 61.% of Women 25 - 64 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Local News - Evening, Local News - Morning, Comedies, Movies,
Sports, and Mystery/Suspense/Crime.
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St. Louis DMA

M25-64

514,001 or 64.8% of Men 25 - 64 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local TV
Stations. The Top 6-Programs are Sports, Local News - Morning, Local News - Evening, Movies,
Comedies, and Game Shows.
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St. Louis DMA

P35+

1,391,192 or 76.4% of Adults 35 or older who Live in the ST. LOUIS, MO, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Local News - Evening, Local News - Morning, Movies,
Sports, Comedies, and Dramas.
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St. Louis DMA

P18+

1,772,427 or 70.8% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA use Ad-Supported
Social Media for an average of 135.1 minutes every day representing 24.1% of all time spent daily
with Ad-Supported Digital Media.
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1,189,476 or 74.% of Adults 25 - 64 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Social
Media for an average of 183.3 minutes every day representing 30.3% of all time spent daily with Ad-
Supported Digital Media.
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Avg. Week All Digita! (Persons & % Reach): Women 25 - 64
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664,603 or 81.6% of Women 25 - 64 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Social
Media for an average of 199. minutes every day representing 33.4% of all time spent daily with Ad-
Supported Digital Media.

3

= T RN
ko, o™
o ey
ESEN SB[y
=X

)
j=
=
=

R R

LOUIS,

it

.1

®

mUSA

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64

Online
Classes,
Schools,
Colleges,

Universi...
62.4

Streaming Audio (Local
Radio/ Podcasts/
Streaming Services)
134.2

Social Media

Non-
Premium
+Premium
Cable...

2I8s Local TV

Streaming
42.6

Email/
Text/IM/

Sear...
(Go...
Bing,
etc.)

T Shoppi...

TikTok, etc.
47.6

OTT TV Streaming Services

174.3 Games...

Zoom,e...

169.1

Social Media

OTT TV Streaming Services

156.1

Online
Classes,
Schools,
Colleges,

Universities
63.5

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

1325

Email/
Text/IM/
Zoom,etc.
(Persona...

Search
(Goo...
Bing,
etc.)

YouTubef
TikTok, etc.
46.2

Local TV
Streaming
341

Non-
Premium
+Premium...

m who Live in the ST. LOUIS, MO, DMA

mUSA

Avg. Week Ad-Supported Digital (Persons & % Reach): Women 25 - 64

Search (Google, Bing, etc.)
MNews/Weather/Sports [Websites/Apps)
Social Media

Email/Text/IM/Zoom,etc. (Personal & Waork)
Shopping (incl. Food/Auctions/Travel, etc.)

Local TV Streaming

Streaming Audio {Local Radio/ ...

OTT TV Streaming Services

YouTube/TikTok, etc.

Games/Fantasy/Betting Sites
Non-PremiumsPremium Cable Streaming
Banking/Fina ncial /Real Estate (Websites/Apps)

Online Classes, Schools, Colleges, Universities

USA

USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Totol Persons.

77.926.44

_El.
P —
poY S— i
P —

‘concurrent
usoge %

26,0%
24.4%

Avg. Hours+Minutes/day with Ad-
Supported Digital: Women 25 - 64

£
P E

=
o,
=

o

5:08

]

72.9%

— 0.0% who Live in the ST. LOUIS,
_ 0.0% MO, DMA 0.0%
m who Live in the ST. LOUIS, MO, DMA mUSA
Scarborough R1 2024: lan23-Feb24 Qual Intab 1,952

Avg. Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64

Streaming Audio {Local
Radio/ Podcasts/
Streaming Services)
80.7

OTT TV Streaming
Services
76.0

Non-Premium
+Premium Cable
Streaming
48.8

Email/
Local TV Text/IM/
Streaming

41.1

Sho...
{incl.
Food/

Search
(Google,
Bing, etc.)
28.0

YouTube/TikTok,
elc.
47.2

Social Media
199.0

Zoom,etc.
{Personal...

Social Media

154.9

Non-
Premium
+Premium
Cable
Streaming

YouTube/
TikTok, etc.
46.2

Streaming Audio
(Local Radio/
Podcasts/Streaming
Services)

79.6 Search
(Google, Bing,
etc.)

Email/Text/
M/
Zoom,etc.
(Personal &...

Shop... N...

(incl.  W...
Food/ Sp...
Aucti.. (...

Local TV
Streaming
32.7

OTT TV Streaming
Services
74.6

USA Jan23-Oct23

® who Live in the ST. LOUIS, MO, DMA

USA Projection Scarborough R1 2024: Jan23-Feb24

Qual Intab

23,338

B USA
* Share of Everything



Avg. Week AH D:g:ta! (Persons & % Reach): Men 25 - 64
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Media for an average of 170.1 minutes every day representing 27.8% of all time spent daily with Ad-
Supported Digital Media.
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St. Louis DMA

P35+

1,249,183 or 68.6% of Adults 35 or older who Live in the ST. LOUIS, MO, DMA use Ad-Supported
Social Media for an average of 142.9 minutes every day representing 25.7% of all time spent daily
with Ad-Supported Digital Media.

Avg. Week All Qigita! (Persons & % Reach): Adults 35 or older
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St. Louis DMA

P18+

Ad-Supported Social Media.

1,772,427 or 70.8% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA use Ad-Supported
Facebook for an average of 43.4 minutes every day representing 32.1% of all time spent daily with

Avg. Week AH Socmi Media (Persons & % Reach): Adults 18 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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St. Louis DMA

P25-64

1,189,476 or 74.% of Adults 25 - 64 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Facebook
for an average of 55.5 minutes every day representing 31.2% of all time spent daily with Ad-
Supported Social Media.
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St. Louis DMA

. W25-64

664,603 or 81.6% of Women 25 - 64 who Live in the ST. LOUIS, MO, DMA use Ad-Supported
Facebook for an average of 75.3 minutes every day representing 38.% of all time spent daily with Ad-
Supported Social Media.
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524,873 or 66.2% of Men 25 - 64 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Facebook
for an average of 48.5 minutes every day representing 30.2% of all time spent daily with Ad-
Supported Social Media.

Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 64
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Avg. Week AH Soc:af Media (Persons & % Reach): Adults 35 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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St. Louis DMA

P35+

1,249,183 or 68.6% of Adults 35 or older who Live in the ST. LOUIS, MO, DMA use Ad-Supported
Facebook for an average of 48.7 minutes every day representing 35.6% of all time spent daily with
Ad-Supported Social Media.
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St. Louis DMA

P18+

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 130,242; Social Media: 118,838; Local TV: 70,516; Non-Prem. Cable: 64,688
reaching Adults 18 or older who Live in the ST. LOUIS, MO, DMA.

All Other Digital Media: 196,112;
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St. Louis DMA M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 125,760;
Local Radio: 88,650; Social Media: 79,008; Local TV: 41,354; Non-Prem. Cable: 38,436
P25-64 reaching Adults 25 - 64 who Live in the ST. LOUIS, MO, DMA.
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St. Louis DMA

W25-64

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 45,643; Local Radio: 44,816; Local TV: 21,388; Non-Prem. Cable: 20,695
reaching Women 25 - 64 who Live in the ST. LOUIS, MO, DMA.

All Other Digital Media: 66,764;

180,000

160,000

140,000

120,000

100,000

80,000

60,000

40,000

20,000

O 2l o
§~¢ﬂ?@»?@@ﬂ@y 24

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Women 25 - 64 who Live in the ST. LOUIS, MO, DMA

At R
; NN N
ﬂ‘@g$@¥¢0,;»°\9¢q°ﬂlb9‘ﬁ Q'\Q'qﬂqq'
e [\on-Fri Local TV Station AQH
e [\ on-Fri Social Media AQH

s Mon-Fri Local AM/FM Radio AQH
e [\lon-Fri Non-Premium Cable TV AQH
e VIon-Fri Digital Media (Less Social) AQH

AR R R R R AR GQ»Q,Q@

¥

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Women 25 - 64

25,000,000

20,000,000

15,000,000

10,000,000

5,000,000

A S e - A A

w7 N A R R R R AR R R R
,O}«'S?'\?”?h?@@'\"@qu

R g
WA S S PG

S P .qf AR
'af
ke
s Mon-Fri Local AM/FM Radio AQH

e VIon-Fri Non-Premium Cable TV AQH

e Von-Fri Digital Media (Less Social) AQH

e Vlon-Fri Local TV Station AQH
e M on-Fri Social Media AQH

USA

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Oct23

USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 1,952

® Share of Everything

USA Projection Scarborough R1 2024: Jan23-Feb24




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 58,664;
Local Radio: 43,079; Social Media: 33,446; Local TV: 19,790; Non-Prem. Cable: 17,653
reaching Men 25 - 64 who Live in the ST. LOUIS, MO, DMA.
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St. Louis DMA

P18+

2,281,738 or 91.1% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA spend an average of
56.3 minutes per day driving, seeing Billboards and Signs. 69.3% Listen to Local Radio Stations Out-
of-Home for an average of 40.5 minutes/day.

Top-13 Out—of -Home Media (Persons & % Reach): Adults 18 or older

(Average Wesk]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

YouTube Music

SiriusXm

Movie Theaters

Total Persons: % Time

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older

Concurrent
Usage %: _

who Live in the ST. LOUIS,
MO, DMA

u who Live in the ST. LOUIS, MO, DMA m USA

m 56.3 19.1 11.4
TR, A

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

nt (average Dy}

Restaurants

Shopping Malls & Bars

18.9 14.5

Grocery

AM/FM Radio Stores

42.8
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Cities, Downtown
Areas

Billboards & Signs

(Weekly Drivers) SiriusXM

Billboards & Signs (Weekly
Drivers)
52.8

AM/FM Radio
429

Walking in Towns,

Cities, Downtown
Areas Shopping Malls
213 20.1

Restaurants & Grocery
Bars SiriusXmM Stores

14.6 11.5 10.6

YouTube 'Gas

Movie Music St

Theaters Pod...

141 74  Spotify  Dr..

® who Live in the ST. LOUIS, MO, DMA

mUSA

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older
(Grocery stores

Billboards & Signs (Weekly Drivers)
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent):

% Time Spent {Average Day)
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=4
Top-13 Out—of -Home Media (Persons & % Reach): Adults 25 - 64

(Average Wesk]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Spotify

Drug Stores

YouTube Music

SiriusXm

Retail Stores

St. Louis DMA

P25-64

1,451,225 or 90.3% of Adults 25 - 64 who Live in the ST. LOUIS, MO, DMA spend an average of 62.5
minutes per day driving, seeing Billboards and Signs. 72.5% Listen to Local Radio Stations Out-of-
Home for an average of 50.7 minutes/day.

Tote/ Persons: % Time 5

g9,

Avg. Hours+Minutes/day with Out- i,
of-Home Media: Adults 25 - 64

2: 31
BT

who Live in the 5T. LOUIS, usa
MO, DMA

u who Live in the ST. LOUIS, MO, DMA m USA

average Day)

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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21.4 214

Retail
Stores
e

Grocery
Stores
111

Restaurants
& Bars
159

YouT... Sp..
Music 4.1
SiriusXM Po...

11.3 7.3 Gas.. Dr..

® who Live in the ST. LOUIS, MO, DMA

mUSA

Top-13 Ad- Suggorted Out-of Home Media (Persons & % Reach): Adults 25 - 64
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YouTube Music
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

Walking in
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Movie
Theaters
131

Grocery
Stores
11.0
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Top-13 Out—of -Home Media (Persons & % Reach): Women 25 - 64

(Average Wesk]
Grocery Stores

Billboards & Signs (Weekly Drivers)
AM/FM Radio

Restaurants & Bars

Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores
Shopping Malls

Podcasts

Spotify

Drug Stores

YouTube Music

SiriusXm

Pandora

St. Louis DMA

W25-64

717,718 or 88.1% of Women 25 - 64 who Live in the ST. LOUIS, MO, DMA spend an average of 54.2
minutes per day driving, seeing Billboards and Signs. 76.3% Listen to Local Radio Stations Out-of-

Home for an average of 49. minutes/day.

Totn! Persons:
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[1150557) 24 o

u who Live in the ST. LOUIS, MO, DMA

R -
usage %:

who Live in the 5T. LOUIS,
MO, DMA

m USA

average Day)

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64

Top-13 Ad-Supported Out-of Home Media (Persons & % Reach): Women 25 - 64
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YouTube Music

Movie Theaters

Pandora

Retail Stores
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Top-13 Out—of -Home Media (Persons & % Reach): Men 25 - 64

(Average Wesk]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Spotify

Drug Stores

YouTube Music

Retail Stores

SiriusXm

733,507 or 92.4% of Men 25 - 64 who Live in the ST. LOUIS, MO, DMA spend an average of 71.
minutes per day driving, seeing Billboards and Signs. 75.1% Listen to Local Radio Stations Out-of-
Home for an average of 55.6 minutes/day.
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of-Home Media: Men 25 - 64
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 64
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Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Men 25 - 64
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 64
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St. Louis DMA

P35+

1,685,587 or 92.6% of Adults 35 or older who Live in the ST. LOUIS, MO, DMA spend an average of
56.3 minutes per day driving, seeing Billboards and Signs. 73.2% Listen to Local Radio Stations Out-
of-Home for an average of 46.5 minutes/day.

Top-13 Out—of Home Media (Persons & % Reach): Adults 35 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

‘Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores
Shopping Malls
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YouTube Music

Spotify

Pandora
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Top -13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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St. Louis DMA

P18+

862,569 or 34.4% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day representing 31.1% of all time
spent daily with All forms of Print Media.

Avg. Week AH Prmt Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Mewspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

Wall Street Journal [Daily)

New York Times (Daily)

Catalogs

USA Today (Daily)
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 who Live in the ST. LOUIS, MO, DMA

HUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspa per(s) (Daily+Sunday)
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All Local Weekly Newspapers

New York Times (Daily+Sunday)
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Avg. Week AH Prmt Medm (Persons & % Reach): Adults 25 - 64

Local Daily Mewspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

Magazines

All Local Weekly Newspapers

New York Times (Daily+Sunday)

MNew York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Catalogs

USA Today (Daily)

St. Louis DMA

P25-64

519,065 or 32.3% of Adults 25 - 64 who Live in the ST. LOUIS, MO, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day representing 29.2% of all time
spent daily with All forms of Print Media.
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Local Daily Mewspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

Magazines

All Local Weekly Newspapers

New York Times (Daily+Sunday)

MNew York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

USA Today (Daily)

Catalogs

St. Louis DMA

Total Persons:

W25-64

Avg. Week All Print Media (Persons & % Reach): Women 25 - 64

298,169 or 36.6% of Women 25 - 64 who Live in the ST. LOUIS, MO, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.8 minutes every day representing 29.6% of all time
spent daily with All forms of Print Media.
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Avg. Week AH Prmt Medm (Persons & % Reach): Men 25 - 64

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily
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Avg. Hours+Minutes/day with All

259,272 or 32.7% of Men 25 - 64 who Live in the ST. LOUIS, MO, DMA read Local Daily Newspaper(s)
(Daily+Sunday) for an average of 8.1 minutes every day representing 27.6% of all time spent daily
with All forms of Print Media.

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 64
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St. Louis DMA

P35+

590,626 or 32.4% of Adults 35 or older who Live in the ST. LOUIS, MO, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.8 minutes every day representing 35.7% of all time
spent daily with All forms of Print Media.
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