USA - Washington, DG DMA as of April 2024!
Complete nemogranmc & Media Use Profiles

PH

T Mm’l(" i)
it §

Complete Demographic,
Psychographic, and Total
Media Usage Profiles of
the P18+, P25-64, W25-64,

BALTIMORE

M25-64, P35+ Residents of WASHINGTON
the Washington, DC, DMA (#9) J RG >
vs. Same Demos of USA Avg.

)N R

K/
ARRISONBURG “c?
£
s-V




Washington, DC, DMA

P18+

2.2% or 5,654,432 of USA Adults 18 or older live in the WASHINGTON, DC, DMA.
Typical Adults 18 or older who live in the WASHINGTON, DC, DMA are 47.9 years old (1.9% younger than
average) and have a $128,310 (43.1% higher than average) annual household income.
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i Washington, DC, DMA

P25-64

2.3% or 3,894,118 of USA Adults 25 - 64 live in the WASHINGTON, DC, DMA.
Typical Adults 25 - 64 who live in the WASHINGTON, DC, DMA are 44.7 years old (.5% younger than average)
and have a $139,305 (42.% higher than average) annual household income.
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Washington, DC, DMA

W25-64

2.3% or 1,988,787 of USA Women 25 - 64 live in the WASHINGTON, DC, DMA.
Typical Women 25 - 64 who live in the WASHINGTON, DC, DMA are 44.7 years old (.9% younger than
average) and have a $127,778 (43.3% higher than average) annual household income.
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| Washington, DC, DMA

M25-64

@ Percent of Market: Men 25 - 64

2.2%

2.2% or 1,905,331 of USA Men 25 - 64 live in the WASHINGTON, DC, DMA.
Typical Men 25 - 64 who live in the WASHINGTON, DC, DMA are 44.7 years old (.1% younger than average)
and have a $151,338 (41.3% higher than average) annual household income.
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Washington, DC, DMA

P35+

2.1% or 3,997,211 of USA Adults 35 or older live in the WASHINGTON, DC, DMA.
Typical Adults 35 or older who live in the WASHINGTON, DC, DMA are 56.6 years old (1.8% younger than
average) and have a $131,217 (42.9% higher than average) annual household income.
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BALTIMORE

Washington, DC, DMA

P18+

3 WASHINGTON

2.2% or 5,654,432 of USA Adults 18 or older live in the WASHINGTON, DC, DMA.
Adults 18 or older who live in the WASHINGTON, DC, DMA are 25.2% more likely to be a college graduate,
11.6% more likely to work full-time, 2.5% less likely to be married, 11.% more likely to be a parent of 1 or

more children under 18.
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. 2.3% or 3,894,118 of USA Adults 25 - 64 live in the WASHINGTON, DC, DMA.
W Washington, DC, DMA Adults 25 - 64 who live in the WASHINGTON, DC, DMA are 25.5% more likely to be a college graduate, 6.6%

Al /I P25_64 more likely to work full-time, .% less likely to be married, 4.9% more likely to be a parent of 1 or more
] children under 18.
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Washington. DC. DMA 2.3% or 1,988,787 of USA Women 25 - 64 live in the WASHINGTON, DC, DMA.
g gton, DT, Women 25 - 64 who live in the WASHINGTON, DC, DMA are 28.% more likely to be a college graduate,

WA, W25_64 11.7% more likely to work full-time, 3.8% less likely to be married, 3.5% more likely to be a parent of 1 or
more children under 18.
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who live in the WASHINGTON, DC, DMA W USA who live in the WASHINGTON, DC, DMA mUSA who live in the WASHINGTON, DC, DMA WUSA
Top-20 Occupations: Women 25 - 64 Entrepreneurs/Military Experience Foith b Stage in Life: Women 25 - 64
8.0%
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Washington, DC, DMA

BALTIMORE

2.2% or 1,905,331 of USA Men 25 - 64 live in the WASHINGTON, DC, DMA.
Men 25 - 64 who live in the WASHINGTON, DC, DMA are 23.8% more likely to be a college graduate, 3.3%

AL/ 7 M 25-64 more likely to work full-time, 3.9% more likely to be married, 6.3% more likely to be a parent of 1 or more

children under 18.

iy 9.
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BALTIMORE

WASHINGTON
RG

Washington, DC, DMA

P35+

or more children under 18.

2.1% or 3,997,211 of USA Adults 35 or older live in the WASHINGTON, DC, DMA.
Adults 35 or older who live in the WASHINGTON, DC, DMA are 27.3% more likely to be a college graduate,
13.5% more likely to work full-time, 1.2% less likely to be married, 15.7% less likely to be a grandparent of 1

<
()O Marital Status: Adults 35 or older

Employment: Adults 35 or older
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who live in the WASHINGTON, DC, DMA

Adults 35 or older
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Washington, DC, DMA

P18+

BALTIMORE

have a dog.

2.2% or 5,654,432 of USA Adults 18 or older live in the WASHINGTON, DC, DMA.
Adults 18 or older who live in the WASHINGTON, DC, DMA are 6.4% less likely to own their home, 54.1%

more likely to own a higher valued home, 19.1% less likely to have a single-family home, 21.1% less likely to
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9.8% 86%
3.0% 4.4%

2,008,501 [INNURIE| | 167,607 554,926

Rent Other Own Second Home
or Real Estate
Property
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ﬂ%m Type of Home: Adults 18 or older 4 i® Pets in Home: Adults 18 or older
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2.3% or 3,894,118 of USA Adults 25 - 64 live in the WASHINGTON, DC, DMA.
Adults 25 - 64 who live in the WASHINGTON, DC, DMA are 6.1% less likely to own their home, 54.3% more

Pt

Washington, DC, DMA

BALTIMORE

WASHINGTON
o "dgod P25-64 likely to own a higher valued home, 23.2% less likely to have a single-family home, 23.3% less likely to have a
) dog.
m Own/Rent/Other: Adults 25 - 64 ﬂ%m Type of Home: Adults 25 - 64 4™ Pets in Home: Adults 25 - 64
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Washington, DC, DMA

W25-64

BALTIMORE

dog.

2.3% or 1,988,787 of USA Women 25 - 64 live in the WASHINGTON, DC, DMA.
Women 25 - 64 who live in the WASHINGTON, DC, DMA are 6.5% less likely to own their home, 52.5% more

likely to own a higher valued home, 25.4% less likely to have a single-family home, 26.8% less likely to have a

m Own/Rent/Other: Women 25 - 64

39.2%

8.3% 7.2%
1.8% 3.0%
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Rent Other Own Second Home
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® Pets in Home: Women 25 - 64
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Washington, DC, DMA

Sl M25-64

dog.

2.2% or 1,905,331 of USA Men 25 - 64 live in the WASHINGTON, DC, DMA.
Men 25 - 64 who live in the WASHINGTON, DC, DMA are 5.6% less likely to own their home, 56.1% more

likely to own a higher valued home, 20.8% less likely to have a single-family home, 19.2% less likely to have a

m Own/Rent/Other: Men 25 - 64

63.6%

34.6%
9-8% 8.2%
1.9% 2.3%
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Washington, DC, DMA

P35+

BALTIMORE

have a dog.

2.1% or 3,997,211 of USA Adults 35 or older live in the WASHINGTON, DC, DMA.
Adults 35 or older who live in the WASHINGTON, DC, DMA are 5.4% less likely to own their home, 55.2%

more likely to own a higher valued home, 16.2% less likely to have a single-family home, 24.1% less likely to

mﬁm Type of Home: Adults 35 or older 4 t® Pets in Home: Adults 35 or older
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Washington, DC, DMA

P18+

BALTIMORE

WASHINGTON
RG

to fly domestic past yr.

2.2% or 5,654,432 of USA Adults 18 or older live in the WASHINGTON, DC, DMA.
Adults 18 or older who live in the WASHINGTON, DC, DMA are 2.6% more likely to look up D-I-Y advice
online, 3.3% more likely to always vote in local elections, 3.9% less likely to belong to a gym, .7% less likely

Top-ZO past 30-days Online Lifestyle Activites:

50.4%|
a9.5%]

Adults 18 or older

17.1%| 17.0%| 53

Political Activity: Adults 18 or older
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26.6%
Registered to Vote Democrat / Lean publican / Lean Independent / None
(In District of Residence) Democrat Republican of These
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“":“("I'}"% “:’:;“:‘";'}‘ el Local Elections: Sometimes m
®who live in the WASHINGTON, DC, DMA mUSA m who live in the WASHINGTON, DG, DMA mUSA
<
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P Washington DC. DMA 2.3% or 3,894,118 of USA Adults 25 - 64 live in the WASHINGTON, DC, DMA.
Y re Adults 25 - 64 who live in the WASHINGTON, DC, DMA are 4.% more likely to look up D-I-Y advice online,

P25-64 7.4% more likely to always vote in local elections, 4.9% more likely to belong to a gym, 2.1% more likely to
fly domestic past yr.

WASHINGTON
RG

W_Top-zo past 30-days Online Lifestyle Activites: Adults 25 - 64 Political Activity: Adults 25 - 64
84.0%
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. 2.3% or 1,988,787 of USA Women 25 - 64 live in the WASHINGTON, DC, DMA.
Washington, DC, DMA Women 25 - 64 who live in the WASHINGTON, DC, DMA are 3.5% more likely to look up D-I-Y advice

w25-64 online, 3.8% more likely to always vote in local elections, 2.7% more likely to belong to a gym, 1.8% more
likely to fly domestic past yr.

}"op-ZO past 30-days Online Lifestyle Activites: Women 25 - 64 Political Activity: Women 25 - 64
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Washington, DC, DMA

Ml M25-64

BALTIMORE

2.2% or 1,905,331 of USA Men 25 - 64 live in the WASHINGTON, DC, DMA.

Men 25 - 64 who live in the WASHINGTON, DC, DMA are 4.7% more likely to look up D-I-Y advice online,
10.7% more likely to always vote in local elections, 7.1% more likely to belong to a gym, 2.5% more likely
to fly domestic past yr.

}"op-ZO past 30-days Online Lifestyle Activites: Men 25 - 64
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2.1% or 3,997,211 of USA Adults 35 or older live in the WASHINGTON, DC, DMA.

Sriaa Adults 35 or older who live in the WASHINGTON, DC, DMA are 2.6% more likely to look up D-I-Y advice
m’m.‘;-m P35+ online, 3.3% more likely to always vote in local elections, 1.6% less likely to belong to a gym, 1.4% less
likely to fly domestic past yr.

Washington, DC, DMA
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Past 30-days QSR Users: Adults 18 or older

e

BALTIMORE

WASHINGTON
JRG

2 times 10.4%

3 times 11.0%

4 times 10.6%

5 times 10.4%

6 - 9times 20.8%

10times or more

17.2%
mUSA

mwho live in the WASHINGTON, DC, DMA

Total Aggré t‘);;#y QSR Users: Avg. Monthly QSR Meals:

88.7%

732,484,3

to smoke cigarettes.

2.2% or 5,654,432 of USA Adults 18 or older live in the WASHINGTON, DC, DMA.
Adults 18 or older who live in the WASHINGTON, DC, DMA are .9% more likely to use QSRs past mo., .1%
more likely to use Sit-Down Restaurants past mo., 23.8% less likely to use Casinos past yr., 21.2% less likely

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
[ 1time

15.9%

2 times

Sty
ey RS
e Vo 78
—

3 times

4 times

5 times

6-9times

I
10times or more

= who live in the WASHINGTON, DC, DMA

HUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
76.1% 76.0%

1 =N

Drank Past 30-days: Adults 18 or older

Liquer

Any Type of Beer
Wine

Domestic Regular Beer

Domestic Light Beer

Pt
28,026,629 10.7%

Imported Beer

Microbrew / Craft Beer

mwho live in the WASHINGTON, DC, DMA mUsA

USA USA Projection Scarborough R1 2024: Jan23-Apr24

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

chinese  coffee  msian  indisn/ wings/ Bazel/  Upscale Steakhouse
House / Thai/  Burgers/ Donut/
Coffes Bar other  Sports Bar  Bakery

asian

= who live in the WASHINGTON, DC, DMA uUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wha live in the WASHINGTON, DC, DMA 25.4%

usa [N 17.4%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

63,481,788

C m—
16,180,885 6.2%
B

3.7%

24.2%

31.7%

Table Games (Craps, Poker, etc.)

Bar / Nightclub
Upscale Restaurant
Stage Show / Concert

Sports Betting

Other Gambling 4947' ]:!7;&
2.1%
Spa 1.7% Casinos visited past 12 months: Yes

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

= who live in the WASHINGTON, DC, DMA HUSA

5411

Scarborough R1 2024: jan23-Apr24 USA Prajection Scarborough R1 2024: Jan23-Apr24

Used Past 30-days: Adults 18 or older

e )
—
9.7%
5.5%
25513 8221 14 344 92
Marijuana / Cannabis Cigarettes Vape
mwho live in the WASHINGTON, DG, DMA muUsAa



P

BALTIMORE

P25-64

30-days QSR Users: Adults 25 - 64

| ﬂ: 1time

Past

7.7%

2 times 9.6%

3 times 11.0%

4 times 10.5%

5 times 10.6%
6-9times

10times or more 18.2%

mwho live in the WASHINGTON, DC, DMA mUSA

Total Agg:; gﬂy QSR Users: Avg. Monthly QSR Mea.

89.9%

154,612,4

Washington, DC, DMA

ls:

smoke cigarettes.

2.3% or 3,894,118 of USA Adults 25 - 64 live in the WASHINGTON, DC, DMA.
Adults 25 - 64 who live in the WASHINGTON, DC, DMA are .4% more likely to use QSRs past mo., 1.7% more
likely to use Sit-Down Restaurants past mo., 22.2% less likely to use Casinos past yr., 32.5% less likely to

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64
F

1time

15.7%
2imes
3times
ames

10times or more

= who live in the WASHINGTON, DC, DMA B USA

Total Monthly Sit-Down Restaurant Users: A
76.8%

132,041,6

it-Down Restaurant Meals:
78.1%

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

.

h1a.83
Wings/  Bagel /

Coffez  Indian/  Italian Upscale  Steakhouse

House/  Thai/ Burgers /  Donut f
Coffes Bar  other sports Bar  Bakery
asian

B who live in the WASHINGTON, DC, DMA HUsA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who live in the WASHINGTON, DC, DMA 28.5%

vsa | 20.0%

Drank Past 30-days: Adults 25 - 64
Liguor

Any Type of Beer
Wine

0 70
41,235,299 24.0%
41,092,349 23.9%

9.9%

Domestic Regular Beer

Imported Beer
Domestic Light Beer —

Microbrew / Craft Beer

13.2%

= who live in the WASHINGTON, DC, DMA W USA

USA USA Projection Scarborough R1 2024: Jan23-Apr24

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

v
|

Qual Intab

Past 12 months Casino Activities: Adults 25 - 64

Slot Machines

43,945,089

18,606,125 10.8%
17,214,672 10.0%

25.6%
Table Games (Craps, Poker, etc.)

Bar / Nightclub

12,101,256 7.0%
4.3%

2.5%

2.2%

1.7%
2.0%

m who live in the WASHINGTON, DC, DMA

Upscale Restaurant

o

Stage Show / Concert 33.3%
Sports Betting

SPa ERmE

Other Gambling Casinos visited past 12 months: Yes

mUSA

3,478,

5,411

Scarborough R1 2024: Jan23-Apr24 USA Projection Scarborough R1 2024: Jan23-Apr24

Used Past 30-days: Adults 25 - 64

Marijuana / Cannabis Cigarettes

m who live in the WASHINGTON, DT, DMA.



o . 2.3% or 1,988,787 of USA Women 25 - 64 live in the WASHINGTON, DC, DMA.
s WaShlngton’ DC, DMA Women 25 - 64 who live in the WASHINGTON, DC, DMA are .2% more likely to use QSRs past mo., 1.5%

ST W25-64 more likely to use Sit-Down Restaurants past mo., 21.4% less likely to use Casinos past yr,, 33.9% less likely
st 4 to smoke cigarettes.

2 times

5 times 11.1% 5 times 6.6% i

Past 30-days QSR Users: Women 25 - 64 Past 30-days Sit-Down Restaurant Users: Women 25 - 64 Top-10 Cuisines: Women 25 - 64

) (Sit-Down Restaurants Used Past 30-days)
l € 1time
4 times 11.0% 4 times 0.7%
House / Thai /

wings/ steakhouse
Burgers /

- - coffes Bar  Other Sports Bar
10times or more 18.0% 10times or more asion
mwho live in the WASHINGTON, DC, DMA u USA  who live in the WASHINGTON, DC, DMA HUSA =who live in the WASHINGTON, DG, DMA musa
Total Aggg)?;y QSR Users: 90.7% Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users: A it-Down Restaurant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
: 77.6% 76.4%

65,998,831

wholive in the WASHINGTON, D¢, Dva  [GOBIS7ANIII  30.6%
us [ 21.2%

Past 12 months Casino Activities: Women 25 - 64 Used Past 30-days: Women 25 - 64

0

Drank Past 30-days: Women 25 - 64

Liquor Slot Machines s 27.9% “
1
e o g *
)
Any Type of Beer Upscale Restaurant -

Domestic Regular Beer Table Games (Craps, Poker, etc.)

Imported Beer Stage Show / Concert 55

3,

7%
4.0%

Domestic Light Beer  prytryrest b 4 Spa 2.7% 5.5%
Microbrew / Craft Beer A% Sports Betting ey ,2:3% o a5 4765728
Other Gamblin, 8% : i i i i
g 1,5% Casinos visited past 12 months: Yes Marijuana / Cannabis Cigarettes Vape

®who live in the WASHINGTON, DC, DMA HUSA u who live in the WASHINGTON, DC, DMA mUSA mwho live in the WASHINGTON, DG, DMA musa

USA USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 5,411
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. Scarborough R1 2024: jan23-Apr24 USA Prajection Scarborough R1 2024: Jan23-Apr24



[

Washington, DC, DMA

M25-64

Past 30-days QSR Users: Men 25 - 64
S Jg e
% 2 times 0.3%

3 times

BALTIMORE

- WASHINGTON

10.8%

4 times 10.0%

5 times 10.1%

6 - 9times

10times or more

18.3%

mwho live in the WASHINGTON, DC, DMA m USA

Total Aggré t‘);;#y QSR Users: Avg. Monthly QSR Meals:

89.1%

76,204,983

R

smoke cigarettes.

2.2% or 1,905,331 of USA Men 25 - 64 live in the WASHINGTON, DC, DMA.
Men 25 - 64 who live in the WASHINGTON, DC, DMA are .6% more likely to use QSRs past mo., 1.9% more
likely to use Sit-Down Restaurants past mo., 23.% less likely to use Casinos past yr., 31.1% less likely to

Past 30-days Sit-Down Restaurant Users: Men 25 - 64

€ 1time e

2 times

16.2%

3 times 14.1%

4 times 0.9%

5 times 8.0%

6-9times 9.2%

10times or more

5.2%
= who live in the WASHINGTON, DC, DMA

HUSA

Total Monthly Sit-Down Restaurant Users:
77.3%

Avg. Monthly Sit-Down Restaurant Meals:
78.7%

 mes

Drank Past 30-days: Men 25 - 64
S ——
A
wn
Domestic Light Beer
Microbrew / Craft Beer 15ig9g%

mwho live in the WASHINGTON, DC, DMA

USA USA Projection

mUsA

Scarborough R1 2024: Jan23-Apr24

Top-10 Cuisines: Men 25 - 64

(Sit-Down Restaurants Used Past 30-days)

Pizza

Indian /  wings/ nalian Bagel /
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wha live in the WASHINGTON, DC, DMA 26.3%

v [ 1s.0%

Upscale steakhouse

Wouse/  Thai/  Burgers/ Donut /
coffes Bar  Other  Sports Bar Bakery
asian
= who live in the WASHINGTON, DC, DMA = USA

Past 12 months Casino Activities: Men 25 - 64

Slot Machines

19,861,486
12,155,807 14.2%
8,952,856 10.5%

8,952,8! .2 /0

Table Games (Craps, Poker, etc.)

Bar / Nightclub
Upscale Restaurant
Stage Show / Concert

Sports Betting

Other Gambling 2.5%
al.0%
sea fRE e

Casinos visited past 12 months: Yes

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

= who live in the WASHINGTON, DC, DMA HUSA

5411

Scarborough R1 2024: jan23-Apr24 USA Prajection Scarborough R1 2024: Jan23-Apr24

Used Past 30-days: Men 25 - 64

5.9%

5030571
Vape

Marijuana / Cannabis Cigarettes

mwho live in the WASHINGTON, DG, DMA muUsAa



P

Washington, DC, DMA

P35+

Past 30-days QSR Users: Adults 35 or older
: a3 1 time
4 tmes

BALTIMORE

WASHINGTON

3 times

5 times 10.5%
19.9%

6-9times

10times or more 15.1%

mwho live in the WASHINGTON, DC, DMA mUSA

Avg. Monthly QSR Meals:

Total Monthly QSR Users:
88.1% 87.3%

to smoke cigarettes.

2.1% or 3,997,211 of USA Adults 35 or older live in the WASHINGTON, DC, DMA.
Adults 35 or older who live in the WASHINGTON, DC, DMA are .9% more likely to use QSRs past mo., .9%
more likely to use Sit-Down Restaurants past mo., 23.6% less likely to use Casinos past yr., 28.3% less likely

Past 30-days Sit-Down Restaurant Users: Adults 35 or older

¢ 1time 15.9%
2 imes
3imes
ames

10times or more
 who live in the WASHINGTON, DC, DMA B USA

A

Total Monthly Sit-Down Restaurant Users: it-Down Restaurant Meals:
76.6% 75.9%

142,480,5
o

Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)

Upscale Steskhouse Bagel /

Mexican

Pizza  Chinese  Coffee  Itsian  Wings/  Indian /

House / Burgers/  Thai/ Donut /
coffee Bar sportsBar  Other Bakery
asian

B who live in the WASHINGTON, DC, DMA HUsA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who live in the WASHINGTON, DC, DMA 19.9%

usa [l 13.1%

Drank Past 30-days: Adults 35 or older
Liquor
Any Type of Beer

Wine
Domestic Regular Beer
Domestic Light Beer

Imported Beer

7.9%
10.6%

Microbrew / Craft Beer

= who live in the WASHINGTON, DC, DMA W USA

USA USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Past 12 months Casino Activities: Adults 35 or older

Slot Machines

25.9%

48,658,871

17,227,610 9.2%
17,093,676 9.1%
i 0

Upscale Restaurant

Table Games (Craps, Poker, etc.)

—
Stage Show / Concert 5%6 9% 32.6%
e i M-zgﬁa% -

Other Gambling %g";&.
1.

N 1.6%

® who live in the WASHINGTON, DC, DMA

Casinos visited past 12 months: Yes
mUSA

Spa

5,411

Scarborough R1 2024: Jan23-Apr24 USA Projection Scarborough R1 2024: Jan23-Apr24

Used Past 30-days: Adults 35 or older

Marijuana / Cannabis

Cigarettes

m who live in the WASHINGTON, DT, DMA.



Pt

Washington, DC, DMA

P18+

BALTIMORE

WASHINGTON
RG

2.2% or 5,654,432 of USA Adults 18 or older live in the WASHINGTON, DC, DMA.
Adults 18 or older who live in the WASHINGTON, DC, DMA are 11.4% more likely to have a 401K, 5.2% less

likely to have an Auto Loan, 22.6% more likely to Invest/Trade Stocks Online, 7.2% less likely to pay with their
Debit Card.

Investments Owned: Adults 18 or older
401K Plan

122,386,638

IRA (Individual Retirement Account) g

Stocks or Stock Options

75,826,426 28.9%

22.2%

Mutual Funds 18.4%

48,234,549
17.1%

Money Market Funds 14.1%

36,948,693

12.9%
30,323,201 TR

13.4%
30,196,690 [JEERES

Other (Crypto / NFTs / Metals, etc.)

Bonds

Financial Services Has and/or Uses: Adults 18 or older

10.8%
8.2% 7.2 6.7% £.6% 4.9%

Second Home or Real Estate Property 22,497,149 Checking Debitor ATM  Savings Credit Card Online Mabile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan — Home

Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement

529 Plan / College Savings Plan E 14.0% Account Mortgage Loan or Home
8.5% Equity Loan
¥ who live in the WASHINGTON, DC, DMA B USA  who live in the WASHINGTON, DC, DMA HUSA
H H - -
Professional Services Used*: Adults 18 or older | [ Past 3-Months Payment Methods Used: Adults 18 or older
Online Investing / Stock Trading
10.2%
Accountant 29,337,826 11.2%
Insurance Agent at a Local Office (not online) SEAs 6.6% 10.3% . .
Real Estate Agent .?;j:% .05 10.1%
3.6%

Estate Planning 37%
Divorce [/ Family Attorney 9% (*past 12 Months)
1.2%
m who live in the WASHINGTON, DC, DMA m USA
UsA USA Projection Scarborough R1 2024: Jan23-Apr24 Qual intab

4.1% 3.7% 4.3% 34%

VISA PayPal Debit Card  MasterCard Venmo Zelle

Cash App  Store Credit Google Pay

Apple Pay Discover American Facebook  Square Cash Samsung Pay
Card Express Messenger
® who live in the WASHINGTON, DC, DMA mUSA

5411
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reser;red‘

Scarborough R1 2024: Jan23-Apr24 USA Projection Scarborough R1 2024: Jan23-Apr24




Pt

BALTIMORE

. WASHINGTON
G

Washington, DC, DMA

P25-64

2.3% or 3,894,118 of USA Adults 25 - 64 live in the WASHINGTON, DC, DMA.

Adults 25 - 64 who live in the WASHINGTON, DC, DMA are 7.9% more likely to have a 401K, 6.7% less likely to
have an Auto Loan, 24.6% more likely to Invest/Trade Stocks Online, 9.2% less likely to pay with their Debit
Card.

Investments Owned: Adults 25 - 64

401K Plan
IRA (Individual Retirement Account)

Stocks or Stock Options

94,007,890 54.7%
65,992,533 38.4%

Financial Services Has and/or Uses: Adults 25 - 64

49,722,731 28.9%
Mutual Funds 2%%19%
Money Market Funds MH 2;2'8%
Other (Crypto / NFTs / Metals, etc.) 19,6030 lﬁ;:% .
U 0.5%
Bonds 12.3% 80% BA% ¢y
17,691, ERlIEL ...
: 15.8% - ’ Ny
529 Plan / College Savings Plan y 10.2% Checking Debitor ATM  Savings Credit Card Online Mohile Online Bill Home Auto Loan Money  Studentloan Certificates of Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Second Home or Real Estate Property 9326 Account Mortgage l‘:‘"z '::;“e
e qui n
mwho live in the WASHINGTON, DC, DMA m USA m who live in the WASHINGTON, DC, DMA m USA
Professional Services Used*: Adults 25 - 64 Past 3-Months Payment Methods Used: Adults 25 - 64
Online Investing / Stock Trading
Financial Planner 27,875,755 16.2%
9.1%
Insurance Agent at a Local Office (not online) 9 0% . .
Real Estate Agent 10.1% 11.4%

Estate Planning

Diverce [ Family Attorney

7.2%
10,002,412 XS
3.6%

3.3%
E..:L_z% (*Past 12 Months)
1.5%
B who live in the WASHINGTON, DC, DMA W USA
Scarborough R1 2024: Jan23-Apr24 Qual intab

USA USA Prajection

VISA

5,411

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

4.8% 2.3% 5.0% 379

Facebook  Square Cash Samsung Pay
Messenger

PayPal Debit Card Venmo MasterCard Zelle Cash App

Apple Pay

American Discover

Express

u who live in the WASHINGTON, DC, DMA

Scarborough R1 2024: Jan23-Apr24 USA Projection Scarborough R1 2024: Jan23-Apr24




- . 2.3% or 1,988,787 of USA Women 25 - 64 live in the WASHINGTON, DC, DMA.
w8 Washington, DC, DMA | [/ © = 50" ) o five in the WASHINGTON, DC, DMA are 8.2% more likely to have a 401K, 10.5% less likely

/T2 w25_64 to have an Auto Loan, 23.8% more likely to Invest/Trade Stocks Online, 6.9% less likely to pay with their Debit
: Card.

mﬁﬂlnvestments Owned: Women 25 - 64 Financial Services Has and/or Uses: Women 25 - 64

401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
15.7%
Mutual Funds  prerey=ras 15 10
Money Market Funds e ] 1 4.;,.5'5%
10.0%
Other (Crypto / NFTs / Metals, etc.) -
’ ERELRF] 94% 11.8%
i 12.3% 8.8% 8.6% 8.5%
529 Plan / College Savings Plan Ml% ) _ 4.9% 4.9%
Bonds 8.2‘;6 Checking Debitor ATM  Savings Credit Card Online Mohile Online Bill Home Auto Loan Money  Studentloan Certificates of Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Second Home or Real Estate Property ],8;6% Account Mortgage “:’",z '::;“e
,213, 1 S qui n
mwho live in the WASHINGTON, DC, DMA mUSA m who live in the WASHINGTON, DC, DMA m USA
. . . r— .
Professional Services Used*: Women 25 - 64 JE3 Past 3-Months Payment Methods Used: Women 25 - 64
9%
Online Investing / Stock Trading he TS 11.8%
8.2%
ot e
Insurance Agent at a Local Office (not online) 59; 2% . .
14.1%
Real Estate Agent 567‘1);6 12.8%
— - B 9% 5.1% g1% 4.7% 3.4%
Estate Planning 2.4% . 5 7 o 2 b m |2 =
. ; 5:0.9% (*Past 12 Months) VISA PayPal Debit Card Venmo Zelle MasterCard  Cash App Apple Pay  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay
Diverce [ Family Attorney 1.6% Card Express Messenger
M who live in the WASHINGTON, DC, DMA HUSA m who live in the WASHINGTON, DC, DMA mUSA

USA USA Prajection Scarborough R1 2024: Jan23-Apr24 Qual intab 5,411
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. Scarborough R1 2024: Jan23-Apr24 USA Projection Scarborough R1 2024: Jan23-Apr24



P

Washington, DC, DMA

M25-64

BALTIMORE

WASHINGTON
G

Card.

2.2% or 1,905,331 of USA Men 25 - 64 live in the WASHINGTON, DC, DMA.
Men 25 - 64 who live in the WASHINGTON, DC, DMA are 8.% more likely to have a 401K, 2.9% less likely to

have an Auto Loan, 26.1% more likely to Invest/Trade Stocks Online, 12.1% less likely to pay with their Debit

Investments Owned: Men 25 - 64
401K Plan
28.4%
)
B
[IWE: 13.4%

13.1%

14.8%
10,591, 72 P 11

IRA (Individual Retirement Account)

Stocks or Stock Options
Mutual Funds
Other (Crypto / NFTs / Metals, etc.)

Money Market Funds

Bonds

Financial Services Has and/or Uses: Men 25 - 64

53,

11.3%10.5%

7.1% 7.5% 8% 54%

i 19.5% : : - 2 E: :
529 Plan / College Savings Plan m Checking Debitor ATM  Savings Credit Card Online Mohile Online Bill Home Auto Loan Money  Studentloan Certificates of Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Second Home or Real Estate Property 8% Account Mortgage Loan or Home
7,043, pi 9 Equity Loan
mwho live in the WASHINGTON, DC, DMA m USA m who live in the WASHINGTON, DC, DMA m USA
Professional Services Used*: Men 25 - 64 Past 3-Months Payment Methods Used: Men 25 - 64
Financial Planner =
14,586,400 17.1%
10.0%
. . 7.1%
Insurance Agent at a Local Office (not online) 9.7% .
8.8%
Real Estate Agent M;’% 25 87%
2.8% - 4.6% 4.6% 5.3% 419
Estate Planning [l e _ ! PN o T e T
. ; 1.4% (*Past 12 Months) VISA PayPal Debit Card  MasterCard Venmo Zelle ApplePay  CashApp  GooglePay  American  Store Credit  Discover Facebook  Square Cash Samsung Pay
Diverce [ Family Attorney FI.S% Express Card Messenger
M who live in the WASHINGTON, DC, DMA H USA m who live in the WASHINGTON, DC, DMA HUSA
USA USA Prajection Scarborough R1 2024: Jan23-Apr24 Qual intab 5,411

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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P

BALTIMORE

WASHINGTON
G

mﬁﬂlnvestments Owned: Adults 35 or older

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

Bonds

Washington, DC, DMA

P35+

55,817,276 29.8%

23.9%
20.9%

19.9%
16.0%

13.8%

39,119,538

29,979,532

v
13.6%
22,921,858 12.2%

11.7%
Second Home or Real Estate Property 10.2% Checking Debitor ATM  Savings Credit Card Online Online Bill Mobile Home Auto Loan Money  Certificates of Refinanced Studentloan Personal Loan  Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home Improvement
529 Plan / College Savings Plan M 1a.2% Account Mortgage Loan or Home
& 9.0% Equity Loan
mwho live in the WASHINGTON, DC, DMA m USA m who live in the WASHINGTON, DC, DMA m USA
H

2.1% or 3,997,211 of USA Adults 35 or older live in the WASHINGTON, DC, DMA.

Adults 35

or older who live in the WASHINGTON, DC, DMA are 10.4% more likely to have a 401K, 2.6% less

likely to have an Auto Loan, 25.9% more likely to Invest/Trade Stocks Online, 9.1% less likely to pay with their
Debit Card.

Financial Services Has and/or Uses: Adults 35 or older

81% 7.8% 8.1% 66% ¢ 30 5.0%

Professional Services Used*: Adults 35 or older

Tax Preparation Servi
e 51730.355 27.6%
39,790,339 21.2%

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Diverce [ Family Attorney

USA USA Prajection

27,179,934 14.5%

11.1%
23,307,228 12.4%
8.2%
21,806,181 11.6%
7.6%
[ERITRY 5.9%
4.5%

4.5% :
254, 1% (*Past 12 Months) VISA
B o13%
B who live in the WASHINGTON, DC, DMA W USA
Scarborough R1 2024: Jan23-Apr24 Qual intab 5,411

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

ymPast 3-Months Payment Methods Used: Adults 35 or older

3.6% 3.2% 4.1% 209

Debit Card  MasterCard

PayPal

Venmo Zelle Store Credit  Apple Pay Cash App  Google Pay  Discover American Facebook  Square Cash Samsung Pay
Card Express Messenger
m who live in the WASHINGTON, DC, DMA HUSA

Scarborough R1 2024: Jan23-Apr24 USA Projection Scarborough R1 2024: Jan23-Apr24




Washington, DC, DMA Adults 18 or older wh? live in the WASHIN_GTON, DC, DMA spend an average of 2 days, 18 hours, 15 minutes and 5
seconds each week with All Forms of Media.

P 18+ 83.% of Adults 18 or older who live in the WASHINGTON, DC, DMA spend an avg. of 8 hours and 3 minutes each week listening to All
Local AM/FM Radio, representing 10.1% of total time spent with all forms of Media.

EZ -
Weekly

Reach %: g g Avg. H:M:5/week with All Forms of
B6.0°% - Media: Adults 18 or older
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Py

aBan Washington, DC, DMA Adults 25 - 61? who live in the WA?HINGTON, DC, DMA spend an average of 2 days, 23 hours, 0 minutes and 11 seconds
each week with All Forms of Media.

N _ : P 25_64 84.9% of Adults 25 - 64 who live in the WASHINGTON, DC, DMA spend an avg. of 8 hours and 3 minutes each week listening to All Local
D AM/FM Radio, representing 9.6% of total time spent with all forms of Media.
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Women 25 - 64 who live in the WASHINGTON, DC, DMA spend an average of 3 days, 1 hours, 39 minutes and 25

seconds each week with All Forms of Media.
W2 5-64 85.4% of Women 25 - 64 who live in the WASHINGTON, DC, DMA spend an avg. of 7 hours and 54 minutes each week listening to All
Local AM/FM Radio, representing 9.2% of total time spent with all forms of Media.
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Washington DC. DMA Men 25 - 64 who live in the WASHINGTON, DC, DMA spend an average of 2 days, 20 hours, 21 minutes and 7 seconds
! ! each week with All Forms of Media.

S M 25_64 84.3% of Men 25 - 64 who live in the WASHINGTON, DC, DMA spend an avg. of 8 hours and 12 minutes each week listening to All Local
AM/FM Radio, representing 10.1% of totaltime spent with all forms of Media.
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Avg. Weekly
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Washington, DC, DMA

P35+

Adults 35 or older who live in the WASHINGTON, DC, DMA spend an average of 2 days, 21 hours, 41 minutes and 52

seconds each week with All Forms of Media.

86.7% of Adults 35 or older who live in the WASHINGTON, DC, DMA spend an avg. of 8 hours and 42 minutes each week listening to All

Local AM/FM Radio, representing 10.8% of total time spent with all forms of Media.
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A Washington, DC, DMA Adults 18 or older wth live in the WASHINGTON, DC, DM'A spend an average of 2 days, 1 hours, 24 minutes and 0
seconds each week with All Forms of Ad-Supported Media.

P 18+ 78.3% of Adults 18 or older who live in the WASHINGTON, DC, DMA spend an avg. of 7 hours and 20 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 11.6% of total time spent with all forms of Ad-Supported Media.
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4 Washington DC. DMA Adults 25 - 64 who live in the WASHINGTON, DC, DMA spend an average of 2 days, 3 hours, 30 minutes and 9 seconds
o T each week with All Forms of Ad-Supported Media.

MI___.-U 7 P25_64 80.1% of Adults 25 - 64 who live in the WASHINGTON, DC, DMA spend an avg. of 7 hours and 19 minutes each week listening to Local
Wi Ad-Supported AM/FM Radio, representing 11.4% of total time spent with all forms of Ad-Supported Media.
EX s
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Women 25 - 64 who live in the WASHINGTON, DC, DMA spend an average of 2 days, 4 hours, 37 minutes and 45

s Washington, DC, DMA A ’
TN gton, B%, seconds each week with All Forms of Ad-Supported Media.
Wl w25_64 80.8% of Women 25 - 64 who live in the WASHINGTON, DC, DMA spend an avg. of 7 hours and 17 minutes each week listening to Local
B Ad-Supported AM/FM Radio, representing 11.2% of total time spent with all forms of Ad-Supported Media.
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Men 25 - 64 who live in the WASHINGTON, DC, DMA spend an average of 2 days, 1 hours, 57 minutes and 1 seconds

TN each week with All Forms of Ad-Supported Media.
g M 25-64 79.4% of Men 25 - 64 who live in the WASHINGTON, DC, DMA spend an avg. of 7 hours and 22 minutes each week listening to Local Ad-
£ Supported AM/FM Radio, representing 11.7% of total time spent with all forms of Ad-Supported Media.
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Pt

B Washington, DC, DMA Adults 35 or older wh? live in the WASHINGTON, DC, DM_A spend an average of 2 days, 6 hours, 6 minutes and 51
v seconds each week with All Forms of Ad-Supported Media.

P35+ 80.8% of Adults 35 or older who live in the WASHINGTON, DC, DMA spend an avg. of 7 hours and 50 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 11.7% of total time spent with all forms of Ad-Supported Media.
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WASHINGTON

L

BALTIMORE

P18+

Washington, DC, DMA

Adults 18 or older who live in the WASHINGTON, DC, DMA spend an average of 7 hours and 3
minutes each day with All Forms of Ad-Supported Media. 78.3% listen to Local AM/FM Radio for an
(Local Radio delivers 11.6% of Time with Ad-Supported Media.)

avg. of 62.9 minutes/day.

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top -13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

[Average Week]
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WASHINGTON

P

Washington, DC, DMA

P25-64

BALTIMORE

62.8 minutes/day.

Adults 25 - 64 who live in the WASHINGTON, DC, DMA spend an average of 7 hours and 21 minutes
each day with All Forms of Ad-Supported Media. 80.1% listen to Local AM/FM Radio for an avg. of
(Local Radio delivers 11.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 64

(Average Week)
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Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)
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Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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WASHINGTON
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M Washington, DC, DMA

W25-64

62.5 minutes/day.

Women 25 - 64 who live in the WASHINGTON, DC, DMA spend an average of 7 hours and 31 minutes
each day with All Forms of Ad-Supported Media. 80.8% listen to Local AM/FM Radio for an avg. of
(Local Radio delivers 11.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Women 25 - 64

(Average Week)

Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)

Local AM/FM Radio

News/Weather /Sports (Websites/Apps)
Email/Text/IM/Zoom,etc. [Personal & Work)
Facebook

Banking/Financial /Real Estate (Websites/Apps)
Restaurants & Bars

Games/Fantasy/Betting Sites

Instagram

Local TV Stations

Gas Stations/Convenience Stores
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Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Women 25 - 64
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Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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WASHINGTON
RG

Top-13 All Forms of Media (Persons & % Reach): Men 25 - 64

[Average Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

search (Google, Bing, etc.)

Local AM/FM Radio

Email/Text/IM/Zoom,etc. [Personal & Work)
Banking/Fina ncial /Real Estate [Websites /Apps)
News/Weather /Sports (Websites/Apps)
Facehook

Games/Fantasy/Betting Sites

Local TV stations

Non-Premium Cable TV Networks

BALTIMORE

o

Washington, DC, DMA

M25-64

minutes/day.

Men 25 - 64 who live in the WASHINGTON, DC, DMA spend an average of 7 hours and 8 minutes each
day with All Forms of Ad-Supported Media. 79.4% listen to Local AM/FM Radio for an avg. of 63.2

(Local Radio delivers 11.7% of Time with Ad-Supported Media.)
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# Washington, DC, DMA

BALTIMORE

P35+

avg. of 67.3 mi

nutes/day.

Adults 35 or older who live in the WASHINGTON, DC, DMA spend an average of 7 hours and 43
minutes each day with All Forms of Ad-Supported Media. 80.8% listen to Local AM/FM Radio for an

(Local Radio delivers 11.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 35 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

s Washington, DC, DMA

WASHINGTON

4,427,005 or 78.3% of Adults 18 or older who live in the WASHINGTON, DC, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 62.9 minutes every day representing 44.6% of all

time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Spent:
Local AWM Radi Bk
Podcasts ehis
spoty e
SiriusXM
YouTube Music m Podcasts SiriusXM Podcasts SiriusXM
(174
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Washington, DC, DMA

P25-64

3,119,459 or 80.1% of Adults 25 - 64 who live in the WASHINGTON, DC, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 62.8 minutes every day representing 40.1% of all time spent
daily with Ad-Supported Audio.
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1,607,169 or 80.8% of Women 25 - 64 who live in the WASHINGTON, DC, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 62.5 minutes every day representing 42.2% of
time spent daily with Ad-Supported Audio.

all

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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Washington, DC, DMA 1,512,658 or 79.4% of Men 25 - 64 who live in the WASHINGTON, DC, DMA listen to Ad-Supported
M25 64 Local AM/FM Radio for an average of 63.2 minutes every day representing 39.1% of all time spent
- daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Men 25 - 64 Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Men 25 - 64
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B Washington, DC, DMA 3,231,031 or 80.8% of Adults 35 or older who live in the WASHINGTON, DC, DMA listen to Ad-

BALTIMORE

P35 Supported Local AM/FM Radio for an average of 67.3 minutes every day representing 46.7% of all
+ time spent daily with Ad-Supported Audio.
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W Washington, DC, DMA 4,427,005 or 78.3% of Adults 18 or older who live in the WASHINGTON, DC, DMA listen to Ad-

P18+ Supported Local AM/FM Radio for an average of 62.9 minutes every day representing 44.6% of all
time spent daily with Ad-Supported Audio.

WASHINGTON
RG

Weekly 80.3% Avg. Hours+Minutes/day with Ad-Supported
Reach % /8:3% Audio: Adults 18 or older

"Share of Ad-Supported Audio” N I

who live in the USA

% of Wi WASHINGTON, DC, DMA
a ee

Time Spen

Ad-Suppoi

Audio

21.8% 22.7%
15.4% 15.4%
9.5% 8.9y 9.8%
wead 7.0% 7.7% 8.1% oy 71.9% © 6.5%  6.5% .
ol 3.4% 4.0%
% : 1.9% 79

re s M

[ ] —
Reached:4,427,00910,473,456 1,235,0059,622,491 869,011 40,453,126 395,858 20,299,368 457,540 18,020,102 446,747 24,859,696 504,205 25,790,322 365,134 16,926,993 190,609 10,541,656 107,162 4,353,991
Local AM/FM Podcasts YouTube Music Spotify Amazon Music Pandora TV Music All Others iHeartRadio SiriusXM

Average Radio Channels
Daily M

® who live in the WASHINGTON, DC, DMA m USA

UsA USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 5411

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. Scarborough R1 2024: Jan23-Apr24 USA Projection Scarborough R1 2024: Jan23-Apr24 SOEﬁ-al for Anything _

o



UsA USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

B

s Washington, DC, DMA

P25-64

WASHINGTO!

82.4%

Weekly 80.1%
Reach %

26.6%

25.1%

Weekly
Total
Persons

daily with Ad-Supported Audio.

3,119,459 or 80.1% of Adults 25 - 64 who live in the WASHINGTON, DC, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 62.8 minutes every day representing 40.1% of all time spent
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B Washington, DC, DMA 1,607,169 or 80.8% of Women 25 - 64 who live in the WASHINGTON, DC, DMA listen to Ad-
W25 64 Supported Local AM/FM Radio for an average of 62.5 minutes every day representing 42.2% of all
- time spent daily with Ad-Supported Audio.
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Reached:] 517,6589,977,711 534,796 25,341,662 317,199 14,331,228 162,423 7,997,013

16.6%

1,512,658 or 79.4% of Men 25 - 64 who live in the WASHINGTON, DC, DMA listen to Ad-Supported

Local AM/FM Radio for an average of 63.2 minutes every day representing 39.1% of all time spent
daily with Ad-Supported Audio.
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BALTIMORE

WASHINGTON

Weekly 80.8% 81.8%
Reach %

3,231,031 or 80.8% of Adults 35 or older who live in the WASHINGTON, DC, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 67.3 minutes every day representing 46.7% of all
time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 35 or older
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Washington, DC, DMA

P18+

BALTIMORE

Country.

4,427,005 or 78.3% of Adults 18 or older who live in the WASHINGTON, DC, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, All News, Classic Hits, Urban AC, and

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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WASHINGTON

Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64

(Averoge Week)
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Pop Contemporary Hit Radio
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P

Washington, DC, DMA

P25-64

BALTIMORE

3,119,459 or 80.1% of Adults 25 - 64 who live in the WASHINGTON, DC, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, All News, Urban AC, and Country.
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B Washington, DC, DMA 1,607,169 or 80.8% of Women 25 - 64 who live in the WASHINGTON, DC, DMA listen to Ad-Supported

2y W25-64

News.

Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Urban AC, Classic Hits, Country, and All

Local AM/FM Rad:o Formats (Persons & % Reach): Women 25 - 64 Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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B Washington, DC, DMA 1,512,658 or 79.4% of Men 25 - 64 who live in the WASHINGTON, DC, DMA listen to Ad-Supported Local
M25 64 AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, All News, Classic Rock, and
Country.
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Local AM/FM Radio Formats (Persons & % Reach): Adult

(Averoge Week)
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W Washington, DC, DMA

P35+

3,231,031 or 80.8% of Adults 35 or older who live in the WASHINGTON, DC, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are All News, Adult Contemporary, Urban AC, Classic Hits, and
Country.
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35.0

31.0

All Sports
259 Information | Hot AC Rock

Active Rock

Classic Hits
24.2 20.4

Adult Hits

News/Talk/ Classic

23.5 229 22.8

Urban AC
20.7 Adult
Contem... | Alterna...
20.2 201

All News

Pop Contemporary
Hit Radio

All Sports
279

Active Rock
27.9

Classic Rock
277

News/T a_lk/ Classic Hits
Information 26.6
27.6

Urban AC
25.6

Adult Hits
27.4

Adult
All News
26.8 254

Contempor...

Hot AC Alterna...
25.2 25.1

Pop Contemporary
Hit Radio

Scarborough R1 2024: Jan23-Apr24

= who live in the WASHINGTON, DC, DMA

USA Projection

Scarborough R1 2024: Jan23-Apr24

mUSA

soefa.ai

* Share of Everything

for Anything _




s

BALTIMORE

WASHINGTON

P18+

Avg. Week AH Video (Persons & % Reach): Adults 18 or older
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spent daily with Ad-Supported Video.

3,353,710 or 59.3% of Adults 18 or older who live in the WASHINGTON, DC, DMA watch Ad-
Supported Local TV Stations for an average of 74.9 minutes every day representing 25.6% of all time
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Avg. Week AH Video (Persons & % Reach): Adults 25 - 64
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2,175,491 or 55.9% of Adults 25 - 64 who live in the WASHINGTON, DC, DMA watch Ad-Supported
Local TV Stations for an average of 63.8 minutes every day representing 24.6% of all time spent daily

with Ad-Supported Video.
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1,097,452 or 55.2% of Women 25 - 64 who live in the WASHINGTON, DC, DMA watch Ad-Supported
Local TV Stations for an average of 67.2 minutes every day representing 25.6% of all time spent daily
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Washington, DC, DMA

M25-64

1,078,146 or 56.6% of Men 25 - 64 who live in the WASHINGTON, DC, DMA watch Ad-Supported
Local TV Stations for an average of 60.3 minutes every day representing 24.% of all time spent daily
with Ad-Supported Video.
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2,677,219 or 67.% of Adults 35 or older who live in the WASHINGTON, DC, DMA watch Ad-
Supported Local TV Stations for an average of 85.8 minutes every day representing 27.5% of all time
spent daily with Ad-Supported Video.
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Local TVStatton Programs (Persons & % Reach): Adults 18 or older
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Local News - Late

Science Fiction

Washington, DC, DMA
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® who live in the WASHINGTON, DC, DMA

3,353,710 or 59.3% of Adults 18 or older who live in the WASHINGTON, DC, DMA watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Comedies, Local News -
Evening, Local News - Morning, and Dramas.
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Washington, DC, DMA 2,175,491 or 55.9% of Adults 25 - 64 who live in the WASHINGTON, DC, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Movies, Comedies, Local News - Evening, Dramas,

P25'64 and Local News - Morning.
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Local TVStatton Programs (Persons & % Reach): Women 25 - 64

(Averoge Week]
Local News - Evening
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Local News - Morning
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Dramas
Mystery/Suspense/Crime
Food/Cooking Shows
Game Shows
Documentaries
National/Network News
Local News - Late

Court Shows

Washington, DC, DMA

W25-64

1,097,452 or 55.2% of Women 25 - 64 who live in the WASHINGTON, DC, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Movies, Comedies, Sports, Dramas, Local News - Evening,
and Local News - Morning.
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M25-64

Washington, DC, DMA

1,078,146 or 56.6% of Men 25 - 64 who live in the WASHINGTON, DC, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Movies, Comedies, Local News - Evening, Local
News - Morning, and Dramas.
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WASHINGTON

Local TVStatton Programs (Persons & % Reach): Adults 35 or older
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o

Washington, DC, DMA

P35+

BALTIMORE

2,677,219 or 67.% of Adults 35 or older who live in the WASHINGTON, DC, DMA watch Ad-
Supported Local TV Stations. The Top 6-Programs are Movies, Sports, Comedies, Local News -
Evening, Dramas, and Local News - Morning.
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Washington, DC, DMA

P18+

4,105,485 or 72.6% of Adults 18 or older who live in the WASHINGTON, DC, DMA use Ad-Supported
Social Media for an average of 131.5 minutes every day representing 25.% of all time spent daily
with Ad-Supported Digital Media.
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2,939,802 or 75.5% of Adults 25 - 64 who live in the WASHINGTON, DC, DMA use Ad-Supported
Social Media for an average of 183.3 minutes every day representing 32.4% of all time spent daily
with Ad-Supported Digital Media.
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Avg Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Washington, DC, DMA

W25-64

BALTIMORE

_ WASHINGTON

1,584,006 or 79.6% of Women 25 - 64 who live in the WASHINGTON, DC, DMA use Ad-Supported
Social Media for an average of 199. minutes every day representing 34.4% of all time spent daily
with Ad-Supported Digital Media.
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Avg. Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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1,355,796 or 71.2% of Men 25 - 64 who live in the WASHINGTON, DC, DMA use Ad-Supported Social
Media for an average of 170.1 minutes every day representing 30.7% of all time spent daily with Ad-

Supported Digital Media.
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@ Washington, DC, DMA 2,788,676 or 69.8% of Adults 35 or older who live in the WASHINGTON, DC, DMA use Ad-Supported

BALTIMORE

7 T Social Media for an average of 142.9 minutes every day representing 27.6% of all time spent daily
enom & P35+ with Ad-Supported Digital Media.
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s Washington, DC, DMA

WASHINGTON

P18+

Ad-Supported Social Media.

4,105,485 or 72.6% of Adults 18 or older who live in the WASHINGTON, DC, DMA use Ad-Supported
Facebook for an average of 44.2 minutes every day representing 33.6% of all time spent daily with

Avg. Week All Socmi Media (Persons & % Reach): Adults 18 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total Persons:

Qa

Facebook 38 136 089
Instagram B 1 AT 15.0%
YouTube Video 48 0% 20,36
TikTok m
LinkedIn A 50 _ TikTok
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Pinterest m : 30.1 223
Reddit Avg. Hours+Minutes/day with all ) )
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Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 18 or older
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Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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P25 64 Facebook for an average of 57.5 minutes every day representing 33.1% of all time spent daily with

Avg. Week All Socmi Media (Persons & % Reach): Adults 25 - 64 Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

Washington, DC, DMA 2,939,802 or 75.5% of Adults 25 - 64 who live in the WASHINGTON, DC, DMA use Ad-Supported

BALTIMORE

Ad-Supported Social Media.
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P

BALTIMORE

Washington, DC, DMA

JRG

Avg. Week All Socmi Media (Persons & % Reach): Women 25 - 64

Facebook
Instagram
YouTube Video
TikTok
Pinterest
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u who live in the WASHINGTON, DC, DMA

B o 28.4% - m
4,102 940 4.7%

1,584,006 or 79.6% of Women 25 - 64 who live in the WASHINGTON, DC, DMA use Ad-Supported

Facebook for an average of 73.5 minutes every day representing 38.1% of all time spent daily with
Ad-Supported Social Media.

Avg. Hours+Minutes/day with all

Social Media: Women 25 - 64
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WASHINGTON
RG

P

Washington, DC, DMA

M25-64

BALTIMORE

1,355,796 or 71.2% of Men 25 - 64 who live in the WASHINGTON, DC, DMA use Ad-Supported
Facebook for an average of 54.8 minutes every day representing 34.8% of all time spent daily with
Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Men 25 - 64
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. WASHINGTON

o

e Washington, DC, DMA

P35+

Supported Social Media.

2,788,676 or 69.8% of Adults 35 or older who live in the WASHINGTON, DC, DMA use Ad-Supported
Facebook for an average of 51. minutes every day representing 37.3% of all time spent daily with Ad-

Avg. Week All Socmi Media (Persons & % Reach): Adults 35 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Total Persons:

Facebook m ﬁ
instagram  PRSARAR 45 5% 14.2%
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s Washington, DC, DMA M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 367,218;
P18+ Local Radio: 279,673; Social Media: 244,072; Non-Prem. Cable: 138,342; Local TV: 120,933
reaching Adults 18 or older who live in the WASHINGTON, DC, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who live in the WASHINGTON, DC, DMA USA Metro Area Adults 18 or older
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P

Washington, DC, DMA

P25-64

BALTIMORE

WASHINGTON
RG

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 202,401; Social Media: 168,860; Non-Prem. Cable: 89,606; Local TV: 75,713
reaching Adults 25 - 64 who live in the WASHINGTON, DC, DMA.

All Other Digital Media: 250,325;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 64 who live in the WASHINGTON, DC, DMA USA Metro Area Adults 25 - 64
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s Washington, DC, DMA

WASHINGTON
RG

W25-64

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 103,515; Social Media: 96,990; Non-Prem. Cable: 47,344; Local TV: 41,135
reaching Women 25 - 64 who live in the WASHINGTON, DC, DMA.

All Other Digital Media: 140,180;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Women 25 - 64 who live in the WASHINGTON, DC, DMA

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Women 25 - 64
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P

Washington, DC, DMA

M25-64

BALTIMORE

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 97,025; Social Media: 71,903; Non-Prem. Cable: 41,703; Local TV: 34,233
reaching Men 25 - 64 who live in the WASHINGTON, DC, DMA.

All Other Digital Media: 109,562;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Men 25 - 64 who live in the WASHINGTON, DC, DMA

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Men 25 - 64
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P

W Washington, DC, DMA M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 258,819;
i WASnGToN P35+ Local Radio: 207,901; Social Media: 166,657, Non-Prem. Cable: 109,315; Local TV: 97,502
reaching Adults 35 or older who live in the WASHINGTON, DC, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 35 or older who live in the WASHINGTON, DC, DMA USA Metro Area Adults 35 or older
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_ WASHINGTON

Washington, DC, DMA

P18+

BALTIMORE

4,864,008 or 86.% of Adults 18 or older who live in the WASHINGTON, DC, DMA spend an average of
51.8 minutes per day driving, seeing Billboards and Signs. 65.4% Listen to Local Radio Stations Out-
of-Home for an average of 38.1 minutes/day.

Top-13 Out—of -Home Media (Persons & % Reach): Adults 18 or older

(Average Wesk]
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Billboards & Signs (Weekly Drivers)
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Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older
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WASHINGTON
RG

Washington, DC, DMA

P25-64

BALTIMORE

3,398,318 or 87.3% of Adults 25 - 64 who live in the WASHINGTON, DC, DMA spend an average of
55.3 minutes per day driving, seeing Billboards and Signs. 67.9% Listen to Local Radio Stations Out-
of-Home for an average of 44.3 minutes/day.

Top-13 Out—of -Home Media (Persons & % Reach): Adults 25 - 64

(average week)
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Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...
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Top-13 Out—of -Home Media (Persons & % Reach): Women 25 - 64
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1,696,492 or 85.3% of Women 25 - 64 who live in the WASHINGTON, DC, DMA spend an average of
48.5 minutes per day driving, seeing Billboards and Signs. 71.7% Listen to Local Radio Stations Out-
of-Home for an average of 46.8 minutes/day.

average Day)

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Women 25 - 64
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Top-13 Out—of -Home Media (Persons & % Reach): Men 25 - 64

(Average Wesk]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Podcasts

Shopping Malls

Spotify

Drug Stores

YouTube Music

Retail Stores

SiriusXm

B

Washington, DC, DMA

M25-64

BALTIMORE

1,701,826 or 89.3% of Men 25 - 64 who live in the WASHINGTON, DC, DMA spend an average of 62.1
minutes per day driving, seeing Billboards and Signs. 69.9% Listen to Local Radio Stations Out-of-
Home for an average of 44.7 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Men 25 - 64
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 64
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Top-13 Out—of -Home Media (Persons & % Reach): Adults 35 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

‘Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores
Shopping Malls

Drug Stores

SiriusXm

Restaurants & Bars

Podcasts

YouTube Music

Spotify

Movie Theaters

BALTIMORE

P

Washington, DC, DMA

P35+

3,518,647 or 88.% of Adults 35 or older who live in the WASHINGTON, DC, DMA spend an average of
53. minutes per day driving, seeing Billboards and Signs. 70.7% Listen to Local Radio Stations Out-of-
Home for an average of 44.5 minutes/day.
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g WASHINGTON

BALTIMORE

Washington, DC, DMA

P18+

1,621,622 or 28.7% of Adults 18 or older who live in the WASHINGTON, DC, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.4 minutes every day representing 32.% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Mewspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books
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New York Times (Daily+Sunday)

New York Times (Sunday)
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New York Times (Daily)

Wall Street Journal (Daily)

Catalogs

USA Today (Daily)
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) {Sunday)

Local Daily Newspa per(s) (Daily

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

New York Times (Daily)

‘Wall 5treet Journal (Daily)
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USA Today (Daily)

Books
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BALTIMORE

WASHINGTON
RG

Washington, DC, DMA

P25-64

1,020,338 or 26.2% of Adults 25 - 64 who live in the WASHINGTON, DC, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.8 minutes every day representing 30.9% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 25 - 64
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v w
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W25-64

621,988 or 31.3% of Women 25 - 64 who live in the WASHINGTON, DC, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.4 minutes every day representing 31.7% of all time
spent daily with All forms of Print Media.
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Local Daily Mewspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times [Daily+Sunday)
Magazines

New York Times (Sunday)

All Local Weekly Newspapers

New York Times (Daily)

Wall Street Journal (Daily)

Catalogs

USA Today (Daily)

Total Persons:

%nmesi

m—ﬂﬂ
_ﬂ

-m.
m-m.
(s Zissad a5

2 Zaszen— gEwL

Avg. Hours+Minutes/day with All
Print Media: Women 25 - 64

[ el R 0:13 |

wha live in the WASHINGTON,

DG DMA
5
R hi®% 2%
mwho live in the WASHINGTON, DC, DMA HUSA

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64

f=]
e

o

R

b
L

s

‘Wall Street Journal (Daily)
214

New York Times
(Sunday)
12.0

USA Today (Daily)

9.6

MNew York Times [Daily
+Surday)
9.8

Local Daily Local Daily
Newspaper(s) Newspaper(s)
[Sunday) (Daily
8.7 71

Local Daily
Newspaper{s)
[Daily+Sunday)
8.4

New York Times
(Daily)
75

Direct Mail
Advertising
{excluding
Catalogs)
6.3

Mew York Times (Daily

Wall Street Journal
{Daily)
205

New York Times
(Sunday)
11.9

USA Today (Daily)
2.9

+Sunday)

New York Times 7.0
(Daily)

Local Daily
Newspaper(s)
(Daity+Sunday)
B.1 33

Magazines
105 9.5 9.2

Local Daily
Newspaper(s)

[Sunday)

Local Daily
Newspaper(s)
(Daily

o Direct Mail

Advertising
[excluding
Catalogs)

Catalogs

B who live in the WASHINGTON, DC, DMA

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Women 25 - 64

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) {Sunday)

Local Daily Newspa per(s) (Daily

New York Times (Daily+Sunday)
Magazines

New York Times (Sunday)

All Local Weekly Newspapers

New York Times (Daily)

‘Wall 5treet Journal (Daily)

Catalogs

USA Today (Daily)

Books

USA USA Projection

Tots! Persons:

26 839 89

Sacseel e o
5007520 <oy
Cogeread oo i
PR .

[ 0108d 3 5]

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Women 25 - 64

R Fitlors who live in the WASHINGTON, usa
P 88 .
0.0%
 who live in the WASHINGTON, DC, DMA mUsA

Scarborough R1 2024: Jan23-Apr24
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Qual Intab 5411

mAvg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64

n)
o
i

b

=
P
[

o

(=
i

=

R,

R

=
=3

]

Wall Street Journal [Daily}
214

New York Times [Sunday)
12.0

Local Daity
Newspaper(s}
{Sunday)
9.7

New York Times
(Daily+Sunday)
9.8

Local Daily
Newspaper(s) [Daily
+Sunday)

84 New York

USA Today (Daily)
9.6

Local Daily
Newspaper(s}

Times (Daily) [Daily
71

7.5

Direct Mail Advertising
{excluding Catalogs)

Wall Street Jowrnal (Daily}
20.5

Mew York Times (Sunday)
119

New York Times
(Daily+Sunday)
10.5

Local Daily Newspaper(s)
(Sunday}
9.2

Mew York Times (Daily)
9.0

USA Today (Daily)

Magazines
9.9 9.5

Local Daily Local Daily
Newspaper{s) Newspaper...
[Daily+Sunday) (Daity
B.1 7.0

Direct Mail Advertising
[excluding Catalogs)

Scarborough R1 2024: Jan23-Apr24

® who live in the WASHINGTON, DC, DMA

USA Projection

Scarborough R1 2024: Jan23-Apr24

HUSA

soefa.ai

*® Share of Everything
for Anything _



BALTIMORE

WASHINGTON
IRG

Avg. Week All Print Media (Persons & % Reach): Men 25 - 64

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) {Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

Books

MNew York Times (Daily+Sunday)

All Local Weekly Newspapers
Magazines

New York Times (Sunday)

Wall Street Journal (Daily)

New York Times (Daily)

Catalogs

USA Today (Daily)

[

Washington, DC, DMA

M25-64

475,849 or 25.% of Men 25 - 64 who live in the WASHINGTON, DC, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.4 minutes every day representing 28.9% of all time
spent daily with All forms of Print Media.
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Washington, DC, DMA

P35+

1,224,592 or 30.6% of Adults 35 or older who live in the WASHINGTON, DC, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 11.8 minutes every day representing 37.9% of all
time spent daily with All forms of Print Media.

Avg. Week All Prmt Media (Persons & % Reach): Adults 35 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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