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And, Yes! You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn!
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25.9% or 67,813,062 of USA Adults 18 or older are past 30 days users of X (Formerly "Twitter").

X P 18+ Typical Adults 18 or older who are past 30 days users of X (Formerly "Twitter") are 43.9 years old (10.%
younger than average) and have a $114,315 (23.6% higher than average) annual household income.
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e P25-64

28.5% or 48,633,884 of USA Adults 25 - 64 are past 30 days users of X (Formerly "Twitter").
Typical Adults 25 - 64 who are past 30 days users of X (Formerly "Twitter") are 43.8 years old (2.5% younger
than average) and have a $123,864 (22.8% higher than average) annual household income.
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23.5% or 20,197,618 of USA Women 25 - 64 are past 30 days users of X (Formerly "Twitter").

X W25_64 Typical Women 25 - 64 who are past 30 days users of X (Formerly "Twitter") are 44.2 years old (1.7%

younger than average) and have a $105,815 (16.3% higher than average) annual household income.
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33.7% or 28,436,266 of USA Men 25 - 64 are past 30 days users of X (Formerly "Twitter").

X M 25-64 Typical Men 25 - 64 who are past 30 days users of X (Formerly "Twitter") are 43.5 years old (3.% younger

than average) and have a $136,684 (23.2% higher than average) annual household income.
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N P35+

23.3% or 43,622,291 of USA Adults 35 or older are past 30 days users of X (Formerly "Twitter").
Typical Adults 35 or older who are past 30 days users of X (Formerly "Twitter") are 53.7 years old (6.9%
younger than average) and have a $119,848 (26.8% higher than average) annual household income.
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N P18+

25.9% or 67,813,062 of USA Adults 18 or older are past 30 days users of X (Formerly "Twitter").

Adults 18 or older who are past 30 days users of X (Formerly "Twitter") are 8.7% more likely to be a college
graduate, 19.3% more likely to work full-time, 1.7% more likely to be married, 21.6% more likely to be a
parent of 1 or more children under 18.

iy 9.
*\‘.f. Education Levels: Adults 18 or older Employment: Adults 18 or older |( \( ) Marital Status: Adults 18 or older
. 5.0% . . 71.2% - . 35.9%
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28.5% or 48,633,884 of USA Adults 25 - 64 are past 30 days users of X (Formerly "Twitter").
Adults 25 - 64 who are past 30 days users of X (Formerly "Twitter") are 11.9% more likely to be a college
- graduate, 8.9% more likely to work full-time, 6.7% more likely to be married, 10.4% more likely to be a

parent of 1 or more children under 18.

P 9.
i \‘.f Education Levels: Adults 25 - 64 Employment: Adults 25 - 64 ( ") Marital Status: Adults 25 - 64
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Some High School or Less (not graduate) Bl 2% Employed Full-Time or Part-Time 76.1% Single, Never Married 28.7%
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W25-64
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23.5% or 20,197,618 of USA Women 25 - 64 are past 30 days users of X (Formerly "Twitter").
Women 25 - 64 who are past 30 days users of X (Formerly "Twitter") are 7.4% more likely to be a college
graduate, 7.9% more likely to work full-time, 6.9% more likely to be married, 3.7% more likely to be a

parent of 1 or more children under 18.

A
*g’f' Education Levels: Women 25 - 64 Employment: Women 25 - 64 ( V") Marital Status: Women 25 - 64
. 3.1% . . 68.3% - . 25.7%
Some High School or Less (not graduate) T Employed Full-Time or Part-Time 70.3% Single, Never Married 27.3%
. 27.2% ) 56.6% . 58.8%
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33.7% or 28,436,266 of USA Men 25 - 64 are past 30 days users of X (Formerly "Twitter").

parent of 1 or more children under 18.

M 2 4 Men 25 - 64 who are past 30 days users of X (Formerly "Twitter") are 10.9% more likely to be a college
- graduate, 4.7% more likely to work full-time, 5.8% more likely to be married, 15.7% more likely to be a

iy

A
*g’f' Education Levels: Men 25 - 64 Employment: Men 25 - 64 ( V") Marital Status: Men 25 - 64
. 3.5% . . 84.4% - . 28.7%
Some High School or Less (not graduate) B a0% Employed Full-Time or Part-Time 82.1% Single, Never Married 30.1%
. 24.8% ) 76.9% . 61.1%
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College Graduate (4 year college) 27.3% Blue Collar 23.4% Widowed | 12%
Postgraduate Degree 19. Work From Home (most of the time or always) LGBTQ+ (net) [ 571;6%
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N P35+

grandparent of 1 or more children under

23.3% or 43,622,291 of USA Adults 35 or older are past 30 days users of X (Formerly "Twitter").
Adults 35 or older who are past 30 days users of X (Formerly "Twitter") are 13.7% more likely to be a college
graduate, 30.2% more likely to work full-time, 8.6% more likely to be married, 15.6% less likely to be a

i \‘.f. Education Levels: Adults 35 or older Employment: Adults 35 or older
Some High School or Less (not graduate) -Biiﬁ% Employed Full-Time or Part-Time '7%

High School Graduate (12th grade or GED) Employed Full-Time (35 hours or more) 8'3%

Some College Credit (no degree) Employed Part-Time (less than 35 hours) ?{’

Associate's Degree (AA, AS, etc.) White Collar 7%

College Graduate (4 year college) Blue Collar

Postgraduate Degree '8% Work From Home (most of the time or always) 15.8%
who are past 30 days users of X (Formerly "Twitter"”) B USA whe are past 30 days users of X (Formerly "Twitter") W USA

<
(D Marital Status: Adults 35 or older

15.8%

16.3%
. 65.5%
Married 60.3%

Legally Separated | :;x

Single, Never Married

12.9%

. 4.3%
Widowed - 7.0%

LGBTQ# (net) @ i'g?}‘%

Divorced

who are past 30 days users of X (Formerly "Twitter") HUSA

TOP'ZO OCCUthlOﬂS.’ Adults 35 or older Entrepreneurs/Military Experience * (R ] ’M‘ Stage in Life.' Adults 35 or older
29.0% 5.2% 5.4%  5.7% 6.7%  7.3% 7.6% 36.4%
- - Parent of 1 or more Children under 18 D 6.6 .
18.6! : 7.6%
small Business Self-Employed  Current or Former Working Mothers B 2.9%
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25.9% or 67,813,062 of USA Adults 18 or older are past 30 days users of X (Formerly "Twitter").

X P 18+ Adults 18 or older who are past 30 days users of X (Formerly "Twitter") are 10.% less likely to own their

home, 18.% more likely to own a higher valued home, 4.9% less likely to have a single-family home, 2.7% less
likely to have a dog.
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28.5% or 48,633,884 of USA Adults 25 - 64 are past 30 days users of X (Formerly "Twitter").

Adults 25 - 64 who are past 30 days users of X (Formerly "Twitter") are 4.7% less likely to own their home,
X P2 5-64 20.8% more likely to own a higher valued home, .6% less likely to have a single-family home, 3.4% less likely
to have a dog.

m Own/Rent/Other: Adults 25 - 64 m%m Type of Home: Adults 25 - 64 4 {™ Pets in Home: Adults 25 - 64
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23.5% or 20,197,618 of USA Women 25 - 64 are past 30 days users of X (Formerly "Twitter").

Women 25 - 64 who are past 30 days users of X (Formerly "Twitter") are 6.6% less likely to own their home,
X W25-64 17.5% more likely to own a higher valued home, 2.3% less likely to have a single-family home, 3.8% less likely
to have a dog.

m Own/Rent/Other: Women 25 - 64 ﬂ%m Type of Home: Women 25 - 64 4 ®Pets in Home: Women 25 - 64
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33.7% or 28,436,266 of USA Men 25 - 64 are past 30 days users of X (Formerly "Twitter").
M 2 5-64 Men 25 - 64 who are past 30 days users of X (Formerly "Twitter") are 4.4% less likely to own their home,
20.7% more likely to own a higher valued home, .5% less likely to have a single-family home, 1.2% less likely

to have a dog.

Own/Rent/Other: Men 25 - 64 m%m Type of Home: Men 25 - 64 4 {™ Pets in Home: Men 25 - 64
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23.3% or 43,622,291 of USA Adults 35 or older are past 30 days users of X (Formerly "Twitter").
Adults 35 or older who are past 30 days users of X (Formerly "Twitter") are 5.6% less likely to own their
+ home, 19.6% more likely to own a higher valued home, .7% less likely to have a single-family home, .1% less

likely to have a dog.

m Own/Rent/Other: Adults 35 or older ﬂ%m Type of Home: Adults 35 or older 4, i Pets in Home: Adults 35 or older

65.8%

Single Family House (unattached) S 32.9%
Own a Dog

8.4% Peain

Townhouse or attached Home
B sax

- 5.1% 19.8%
Condominium . 5.5% Own a Cat
: 22.1%
8.7% 9.5% 16.3%
2.5% 1.7% - Apartment m
1,090,731 3,807,103 WRACITAIE?] 6.1%
Other Own Second Home Mobile Home or Manufactured 3.7% Own other type of Pet
or Real Estate Home I 4.3% 6.7%
Property
who are past 30 days users of X (Formerly "Twitter") HUSA who are past 30 days users of X (Formerly "Twitter”) WUSA ‘who are past 30 days users of X [Formerly "Twitter”) HUSA

Z-? Value of Owned Home: Adults 35 or older Home Loans: Adults 35 or older

Average Value of Owned Home:
who are past 30 days users of X [Formerly "Twitter")

UsA $428.864

y

8.1% 8.2% 7.5% 7.9%

$200K-5250K  $250K-$300K  $300K-$350K  $350K-$500K

$500K-$750K  S750K-S1M

g 2 207 o5

Home Mortgage Refinanced Home Equity Own

<$150K $150K-$200K

. Home Mortgage Loan/Home Home/Property
mwho are past 30 days users of X (Formerly "Twitter") mUSA Improvement Outright (No
USA USA Projection Scarborough R1 2024: Aug23-Apr24 Qual Intab 2,706 N Loan Mortgages)
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. Scarborough R1 2024: Aug23-Apr24 USA Projection

Apps or websites used or visited past 30 days:Social media: X (formerly Twitter)



25.9% or 67,813,062 of USA Adults 18 or older are past 30 days users of X (Formerly "Twitter").
Adults 18 or older who are past 30 days users of X (Formerly "Twitter") are 20.5% more likely to look up D-
+ I-Y advice online, 5.2% less likely to always vote in local elections, 1.2% less likely to belong to a gym, 1.2%

more likely to fly domestic past yr
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28.5% or 48,633,884 of USA Adults 25 - 64 are past 30 days users of X (Formerly "Twitter").
P2 5 64 Adults 25 - 64 who are past 30 days users of X (Formerly "Twitter") are 15.7% more likely to look up D-I-Y
- advice online, 2.5% more likely to always vote in local elections, 2.9% less likely to belong to a gym, 1.%

less likely to fly domestic past yr.
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23.5% or 20,197,618 of USA Women 25 - 64 are past 30 days users of X (Formerly "Twitter").
Women 25 - 64 who are past 30 days users of X (Formerly "Twitter") are 15.5% more likely to look up D-I-Y
- advice online, 5.3% more likely to always vote in local elections, 24.7% less likely to belong to a gym, 2.4%

less likely to fly domestic past yr.
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Ny M25-64

33.7% or 28,436,266 of USA Men 25 - 64 are past 30 days users of X (Formerly "Twitter").
Men 25 - 64 who are past 30 days users of X (Formerly "Twitter") are 13.4% more likely to look up D-I-Y
advice online, 1.8% less likely to always vote in local elections, 11.3% more likely to belong to a gym, 1.2%

less likely to fly domestic past yr.
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23.3% or 43,622,291 of USA Adults 35 or older are past 30 days users of X (Formerly "Twitter").

Adults 35 or older who are past 30 days users of X (Formerly "Twitter") are 22.2% more likely to look up D-
+ I-Y advice online, 3.7% less likely to always vote in local elections, 4.8% more likely to belong to a gym,

4.2% more likely to fly domestic past yr
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R 5 002296 15.0%
: 12.9%
2 trips 13.6%
: 7.5%
AL 1 728,304
- 8 5%
SRl 1 083,758 8.0
; Flew Domestic past year: 52.7%
10+ trios SR PTREY 330 Avg. # Domestic Flights:

19.3%
.

Gilling-  Gadening  lawnCare  Bicyding  Swimming  Volunteer  Hiking - Sewing-  Camping Belong to Fishing Jogging - Bowling Emonlmm adult

14.8%) 18.9%|
13.0% 11.9%| 0% 36% 1%
3.2%

Yoga- Plates caregiverof  Followa Basketball Foothall Tennis softball - Hunting  Competitive  Organized Snow Skiing-
ourdoor (Flowersor work Backpacking crafts Health club or Running continuing Aging parent  weight Loss Baseball video Gaming Road Race Snowboarding
Cooking  Vegetables) Gym Education orRelstive  Pogmm (5K,
Marathon,
 who are past 30 days users of X (Formerly "Twitter") HUSA ste)
UsA USA Projection Scarborough R1 2024: Aug23-Apr24 Qual Intab 2,706
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Apps or websites used or visited past 30 days:Social media: X (formerly Twitter)




UsA

)N P18+

Past

> l a 1time

3 times

8.3%

BT

4 times

5 times

6 - 9times

20.8%
17.1%

mwho are past 30 days users of X (Formerly "Twitter")

Total Meonthly QSR Users:
89.7%

10times or more

mUSA

Avg. Monthly QSR Meals:
88.7%

] v B ] s |

30-days QSR Users: Adults 18 or older

25.9% or 67,813,062 of USA Adults 18 or older are past 30 days users of X (Formerly "Twitter").
Adults 18 or older who are past 30 days users of X (Formerly "Twitter") are 1.% more likely to use QSRs past

mo., .8% more likely to use Sit-Down Restaurants past mo., 2.8% less likely to use Casinos past yr., 1.% more
likely to smoke cigarettes.

3 times
4 times
5times
6 - 9times

10times or more

m who are past 30 days users of X (Formerly "Twitter")
Total Monthly Sit-Down Restaurant Users:

76.1%

1time

2 times

W USA
Avg. Monthly Sit-Down Restaurant Meals:

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
4

15.7%

16.2%

13.2%

9.2%

7.6%

8.5%

75.5%
198,017,9

Drank Past 30-days: Adults 18 or older
Wine
S

Liquer

Any Type of Beer

Domestic Light Beer

58,746,718 22.4%
58,301,167 22.2%

12.9%

Imported Beer

|

Microbrew / Craft Beer

27,952,259 10.7%

mwho are past 30 days users of X (Formerly "Twitter") HUSA

USA Projection Scarborough R1 2024: Aug23-Apr24

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

2,706

Bar / Nightclub

Upscale Restaurant

Sports Betting

Other Gambling

Table Games (Craps, Poker, etc.)

Stage Show / Concert

Spa

Tpp—lﬂ Cuisines: Adults 18 or older

- 'n Restaurants Used Past 30-days)

17.63
8509 45,99

Mexican  Pizza  chinese

coffae malian  Indian/ Wings/ Upscale  Bagel/ Steakhouse
House / Thai/  Burgers/ Donut /
Coffes Bar other  Sports Bar Bakery
asian
= who are past 30 days users of X (Formerly "Twitter") mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are past 30 days users of X (Formerly "Twitter") 18.4%

vsa [ 17.1%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

24.4%

21,549,728

;
11,370,939 4.3%

32.0%

91.9%

2.2%
00.9%
: 1.6%

 who are past 30 days users of X (Formerly "Twitter”)

5,676,

Casinos visited past 12 months: Yes

HUSA

Scarborough R1 2024: Aug23-Apr24 USA Projection

Apps or websites used or visited past 30 days:Social media: X (formerly Twitter)

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes

m who are past 30 days users of X (Formerly "Twitter")



P P25-64

Past 30-days QSR Users: Adults 25 - 64

Total Meonthly QSR Users:
89.6%

T

ik

|a 1time

mwho are past 30 days users of X (Formerly "Twitter")

2 times

3 times

4 times
5 times
6 - 9times
10times or more
mUSA
Avg. Monthly QSR Meals:
89.8%

likely to smoke cigarettes.

28.5% or 48,633,884 of USA Adults 25 - 64 are past 30 days users of X (Formerly "Twitter").
Adults 25 - 64 who are past 30 days users of X (Formerly "Twitter") are .2% less likely to use QSRs past mo.,
1.4% more likely to use Sit-Down Restaurants past mo., 8.5% less likely to use Casinos past yr., 9.2% less

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64

€ 1time

15.1%

2 imes
2 mes
tmes

10times or more

m who are past 30 days users of X (Formerly "Twitter") H USA

Avg. Monthly Sit-Down Restaurant Meals:

Total Monthly Sit-Down Restaurant Users:
77.3%

76.2%
120,807,8

Drank Past 30-days: Adults 25 - 64

Domestic Regular Beer

Microbrew / Craft Beer

UsA

Liquer

78,717,993 46.2%

Any Type of Beer

wine

Imported Beer

L 1 g
22,708,905 13.3%

Domestic Light Beer

mwho are past 30 days users of X (Formerly "Twitter") HUSA

USA Projection Scarborough R1 2024: Aug23-Apr24

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

Pizza  chinese  coffee  indian/ nskan  wings/ Bagel / steskhouse
House/  Thaif Burgers / Donut /
Coffes Bar  Other Sports Bar Bakery
asian
= who are past 30 days users of X (Formerly "Twitter") mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are past 30 days users of X (Formerly "Twitter") 20.5%

usn [ 10.8%

Past 12 months Casino Activities: Adults 25 - 64

Slot Machines

44,105,440

12,214,827 7.2%
Sports Betting 3%
Other Gambling 1'2935%
Mﬂ.g‘)ﬁ
1.9%
 who are past 30 days users of X (Formerly "Twitter”)
2,706

25.9%
Table Games (Craps, Poker, etc.)

Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

w
o
o

Casinos visited past 12 months: Yes
mUSA

Scarborough R1 2024: Aug23-Apr24 USA Projection

Apps or websites used or visited past 30 days:Social media: X (formerly Twitter)

Used Past 30-days: Adults 25 - 64

6.0%
10.172 535
Marijuana / Cannabis Cigarettes Vape
® who are past 30 days users of X {Formerly "Twitter") mUSA



N W25-64

Past 30-days QSR Users: Women 25 - 64

R
e

2 times

3 times

4 times
5 times
6 - 9times

10times or more
mwho are past 30 days users of X (Formerly "Twitter")

Total Menthly QSR Users:
90.6%

77,729,17

21.3%
18.9%

nu

SA

Avg. Monthly QSR Meals:

likely to smoke cigarettes.

23.5% or 20,197,618 of USA Women 25 - 64 are past 30 days users of X (Formerly "Twitter").
Women 25 - 64 who are past 30 days users of X (Formerly "Twitter") are .2% more likely to use QSRs past
mo., 1.8% more likely to use Sit-Down Restaurants past mo., .4% more likely to use Casinos past yr., .6% less

Past 30-days Sit-Down Restaurant Users: Women 25 - 64

€ 1time

15.4%

15.0%

2 times

3 times 14.7%

5 times

10times or more

m who are past 30 days users of X (Formerly "Twitter")

6-9times

B USA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
77.0% 75.6%

.

Drank Past 30-days: Women 25 - 64

Liquor 3 18.8%
Wine
Any Type of Beer

Domestic Regular Beer

Imported Beer

0.1%
8.6%

Domestic Light Beer

916,641 -
851, 9%
14,153, .5%
S .206
1

Microbrew / Craft Beer e

mwho are past 30 days users of X (Formerly "Twitter")

USA USA Projection Scarborough R1 2024: Aug23-Apr24

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

-

muUsA

Top-10 Cuisines: Women 25 - 64

(Sit-Down Restaurants Used Past 30-days)

coffee  Indian/  malian upscale  wings/ Steakhouss
House/  Thaif Donut / Burgers /
Coffes Bar  Other Bakery sports Bar
asian
= who are past 30 days users of X (Formerly "Twitter") mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are past 30 days users of X (Formerly "Twitter") 24.6%

vsn [ 22.5%

Past 12 months Casino Activities: Women 25 - 64

Slot Machines

24,411,470

28.4%

Bar / Nightclub
Upscale Restaurant
Table Games (Craps, Poker, etc.)

Stage Show [ Concert

v Sports Betting
v Spa Zrib
Other Gambling %436% Casinos visited past 12 months: Yes
 who are past 30 days users of X (Formerly "Twitter”) HUSA
Qual Intab 2,706

Scarborough R1 2024: Aug23-Apr24 USA Projection

Apps or websites used or visited past 30 days:Social media: X (formerly Twitter)

Used Past 30-days: Women 25 - 64

5.7%
4.856.137
Marijuana / Cannabis Cigarettes Vape
® who are past 30 days users of X {Formerly "Twitter") mUSA



N M25-64

Past 30-days QSR Users: Men 25 - 64
S Jg e
ik

2 times

3 times

10 times or more

18.1%

mwho are past 30 days users of X (Formerly "Twitter")

mUSA

Total Aggrétggfy QSR Users: Avg. Monthly QSR Meals:

89.2%

75,291,57

e

likely to smoke cigarettes.

33.7% or 28,436,266 of USA Men 25 - 64 are past 30 days users of X (Formerly "Twitter").
Men 25 - 64 who are past 30 days users of X (Formerly "Twitter") are .3% less likely to use QSRs past mo.,
.9% more likely to use Sit-Down Restaurants past mo., 15.% less likely to use Casinos past yr., 14.1% less

Past 30-days Sit-Down Restaurant Users: Men 25 - 64

€ 1time

14.8%

2 times

3 times 13.2%

4 times 0.4%

5 times 8.2%

6-9times 8.3%

10times or more

m who are past 30 days users of X (Formerly "Twitter") H USA

Avg. Monthly Sit-Down Restaurant Meals:

-

Total Monthly Sit-Down Restaurant Users:
77.6%

76.9%
64,904,17

Drank Past 30-days: Men 25 - 64

Any Type of Beer
Liquer

Domestic Regular Beer
Imported Beer

Wine

s g
15,307,313 18.1%

Domestic Light Beer

Microbrew / Craft Beer

mwho are past 30 days users of X (Formerly "Twitter") HUSA

USA USA Projection Scarborough R1 2024: Aug23-Apr24

Top-10 Cuisines: Men 25 - 64

(Sit-Down Restaurants Used Past 30-days)

Pizza

19,43
17.99
i

Mexican  chinese  coffee  Wings/ indian/ malian Steakhouse Upscale  Bagel /
House/ Burgers/ Thaif Donut /
Coffes Bar Sports Bar  Other Bakery

asian

= who are past 30 days users of X (Formerly “Twitter"™)

= USA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

who are past 30 days users of X (Forme rly "Twitter")

17.6%

us [ 17.1%

Past 12 months Casino Activities: Men 25 - 64

Slot Machines

19,693,969

e —

8.2%

6,415,125 7.6%

2,480,957 RV
90l. 4%

WEE 1.7%

Table Games (Craps, Poker, etc.)
Bar / Nightclub
Upscale Restaurant

Sports Betting

Stage Show [ Concert

Other Gambling

Spa Casinos visited past 12 months: Yes

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

 who are past 30 days users of X (Formerly "Twitter”)

2,706

HUSA

Scarborough R1 2024: Aug23-Apr24 USA Projection

Apps or websites used or visited past 30 days:Social media: X (formerly Twitter)

Used Past 30-days: Men 25 - 64

11.1%
6.3%
9343 645 5316397
Marijuana / Cannabis Cigarettes Vape
® who are past 30 days users of X {Formerly "Twitter") mUSA



Past

Total Meonthly QSR Users:
88.7%

BN P35+

2 times

mwho are past 30 days users of X (Formerly "Twitter")

3 times

4 times

5 times

6 - 9times

10times or more

mUSA

Avg. Monthly QSR Meals:
87.5%

30-days QSR Users: Adults 35 or older

13

23.3% or 43,622,291 of USA Adults 35 or older are past 30 days users of X (Formerly "Twitter").

Adults 35 or older who are past 30 days users of X (Formerly "Twitter") are 1.4% more likely to use QSRs
past mo., 1.5% more likely to use Sit-Down Restaurants past mo., 3.7% less likely to use Casinos past yr., .2%
less likely to smoke cigarettes.

6-9times

10times or more

1time

2 times

3 times

4 times

5 times

Past 30-days Sit-Down Restaurant Users: Adults 35 or older
4

15.2%

16.8%

12.3%

8.6%

5.3%
m who are past 30 days users of X (Formerly "Twitter")
Total Monthly Si
76.8%

W USA
Avg. Monthly Sit-Down Restaurant Meals:

-

t-Down Restaurant Users:

75.6%
141,889,8

Drank Past 30-days: Ad

Domestic Regular Beer

Domestic Light Beer

ults 35 or older

Liquer
Any Type of Beer

Wine

66,164,162 35.3%
44,989,913 24.0%

43,379,493 23.1%

Table Games (Craps, Poker, etc.)
Upscale Restaurant
Bar / Nightclub

Stage Show / Concert

Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)

walisn  Wings/ indian/ Upscale Steakhouse Bagel /
Burgers |  Thaif Donut /
SportsBar  Other Bakery

asian

= who are past 30 days users of X (Formerly “Twitter”) =UsA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are past 30 days users of X (Formerly "Twitter") 14.5%

vsa [ 13.0%

Past 12 months Casino Activities: Adults 35 or older

Slot Machines

49,355,424

18,399,766 9.8%
17,496,723 9.3%
15,886,609 8.5%
7.6
13,020,335 6.9%

26.3%

ES

imported Beer v Vv Sports Betting 3:}!:)52‘%
Microbrew / Craft Beer 10_7:."9%'4% i Other Gambling e 2 15:!;5%
Spa 114‘?5?6 Casinos visited past 12 months: Yes
mwho are past 20 days users of X (Formerly "Twitter") mUsA  who are past 30 days users of X (Formerly "Twitter”) HUSA
USA Projection Scarborough R1 2024: Aug23-Apr24 Qual Intab 2,706

UsA

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Scarborough R1 2024: Aug23-Apr24 USA Projection

Apps or websites used or visited past 30 days:Social media: X (formerly Twitter)

Used Past 30-days: Adults 35 or older

2 7.051 839

Vape

Marijuana / Cannabis Cigarettes

m who are past 30 days users of X (Formerly "Twitter") musA



X SRR

25.9% or 67,813,062 of USA Adults 18 or older are past 30 days users of X (Formerly "Twitter").
Adults 18 or older who are past 30 days users of X (Formerly "Twitter") are 8.4% more likely to have a 401K,

6.5% more likely to have an Auto Loan, 7.1% more likely to Invest/Trade Stocks Online, 5.5% less likely to pay
with their Debit Card.

Investments Owned: Adults 18 or older
401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)

529 Plan / College Savings Plan

17.8%

49,553,151 18.9%

37,792,485 14.4%
11.7%
31,404,331 [JEVICY
10.6%
PERETRI 11.3%
N

14.6%

Financial Services Has and/or Uses: Adults 18 or older

B8.8% 7.6%

5.9% 0.8% 56% 5.6%

Checking Debitor ATM  Savings

PPXTIN: 8.6% Credit Card Online Mohile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property 7.2% Account Mortgage Loan or Home
B.0% Equity Loan
m who are past 30 days users of X [Formerly "Twitter") mUSA m who are past 30 days users of X (Formerly "Twitter") mUSA
. . . r— .
Professional Services Used*: Adults 18 or older | gPast 3-Months Payment Methods Used: Adults 18 or older
Online Investing / Stock Trading ol 16.2%
9.1%
. . 10.1%
Insurance Agent at a Local Office (not online) 10.3%
4.9%
Real Estate Agent 5.6% 9.5% g%
5.3% 3g 52% 5
. 3.0% i
Estate lning 2% N e e
. ; (*Past 12 Months) VISA PayPal Debit Card Venmo MasterCard Zelle Apple Pay Cash App  GooglePay Store Credit  Discover American Facebook  Square Cash Samsung Pay
Diverce [ Family Attorney card Express Messenger
B who are past 30 days users of X (Formerly "Twitter") B USA m who are past 30 days users of X (Formerly "Twitter") mUSA

USA USA Projection

Scarborough R1 2024: Aug23-Apr24
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Qual Intab 2,706

Scarborough R1 2024: Aug23-Apr24 USA Projection

Apps or websites used or visited past 30 days:Social media: X (formerly Twitter)




N4 P25-64

28.5% or 48,633,884 of USA Adults 25 - 64 are past 30 days users of X (Formerly "Twitter").

Adults 25 - 64 who are past 30 days users of X (Formerly "Twitter") are 1.4% more likely to have a 401K, 1.1%
more likely to have an Auto Loan, 2.6% more likely to Invest/Trade Stocks Online, 6.7% less likely to pay with
their Debit Card.

mﬁﬂlnvestments Owned: Adults 25 - 64

01K Plan

IRA (Individual Retirement Account)

Mutual Funds

29,697, 17.4%

14.4%
Money Market Funds 12.5%
11.9%
Other (Crypto / NFTs / Metals, etc.) 1L0%
10.9%
Bonds o
529 Plan / College Savings Plan 1101!:';6%

195.8%
Second Home or Real Estate Property 1%
m who are past 30 days users of X (Formerly "Twitter") m USA

Financial Services Has and/or Uses: Adults 25 - 64

7.0% BA% 8.3% 8.4% _ . oo

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Studentloan Certificates of Personal Loan Refinanced Home

Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

m who are past 30 days users of X (Formerly "Twitter") mUSA

Professional Services Used*: Adults 25 - 64

Tax Preparation Service
P 30,973,334 23.5%
Online Investing / Stock Tradi =
gl e 31,571,628 18.5%
Financial Planner =
28,463,420 16.7%
9.7%
Accountant
17,427,702 10.2%
Insurance Agent at a Local Office (not online) 9-5%
15,322,182 9.0%
5.4%
Real Estate Agent 10,153,208 A
2.8%

Estate Planning

3.3%

]

Past 3-Months Payment Methods Used: Adults 25 - 64

. ; 154.0% (*Past 12 Months) VISA PayPal Debit Card Venmo Zelle MasterCard ~ Apple Pay Cash App  GooglePay Store Credit  American Discover Facebook  Square Cash Samsung Pay
Diverce [ Family Attorney 1.3% card Express Messenger
B who are past 30 days users of X (Formerly "Twitter") B USA m who are past 30 days users of X (Formerly "Twitter") mUSA
USA USA Projection Scarborough R1 2024: Aug23-Apr24 Qual Intab 2,706
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. Scarborough R1 2024: Aug23-Apr24 USA Projection

Apps or websites used or visited past 30 days:Social media: X (formerly Twitter)




N W25-6

23.5% or 20,197,618 of USA Women 25 - 64 are past 30 days users of X (Formerly "Twitter").

Women 25 - 64 who are past 30 days users of X (Formerly "Twitter") are 2.2% less likely to have a 401K, .5%
more likely to have an Auto Loan, .3% less likely to Invest/Trade Stocks Online, .5% less likely to pay with their
Debit Card.

Investments Owned: Women 25 - 64

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan
Bonds

Second Home or Real Estate Property

m who are past 30 days users of X (Formerly "Twitter")

44,363,820 51.6%
29,336,516 34.1%
19,546,820 22.7%

11.5%
11,470,761 13.3%

11.9%

10,495,655 EEP¥4

10.5%
7,960,531 JIEELS
8.8%
7,930,696 X513
3 7.8%
7,455,370 %03

, 208 %
5,146, H

HUSA

Financial Services Has and/or Uses: Women 25 - 64

8.9% 9.4%

6.6% 7-5% 5.0 57y

Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Studentloan Certificates of Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

Checking  Debit or ATM

m who are past 30 days users of X (Formerly "Twitter") mUSA

Professional Services Used*: Women 25 - 64

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Diverce [ Family Attorney

18,071,483 22.1%
13,526,571 15.7%

13.2%

7.0%
7,925,289 9.2%
> @ @
7,442,676 8.7%

11,356,006

5.7%
5,240,168 6.1%
3.9%
o 3.7%

+9.8% (*Past 12 Months)
1.2%
B who are past 30 days users of X (Formerly "Twitter") H USA
Scarborough R1 2024: Aug23-Apr24 Qual Intab

USA USA Projection

Py'Past 3-Months Payment Methods Used: Women 25 - 64

6.4%
4.8% 5.1% 3o

Debit Card

VisA paypal

Venmo Zelle MasterCard ~ Apple Pay Cash App  Store Credit Google Pay  American Discover Facebook  Square Cash Samsung Pay
Card Express Messenger
m who are past 30 days users of X (Formerly "Twitter") mUSA

2,706
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Scarborough R1 2024: Aug23-Apr24 USA Projection

Apps or websites used or visited past 30 days:Social media: X (formerly Twitter)




33.7% or 28,436,266 of USA Men 25 - 64 are past 30 days users of X (Formerly "Twitter").

Men 25 - 64 who are past 30 days users of X (Formerly "Twitter") are 1.7% more likely to have a 401K, .8%
2 - more likely to have an Auto Loan, 3.3% less likely to Invest/Trade Stocks Online, 9.4% less likely to pay with
their Debit Card.

Investments Owned: Men 25 - 64 . Financial Services Has and/or Uses: Men 25 - 64

IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds ;f:':

16.1%
Money Market Funds 11,046,500 e

13.0%
Bonds pryseEr 15 0q

Other (Crypto / NFTs / Metals, etc.) pryrrer gg

0.6% 9.3%

6.0% 7-4%  5au 6.1%

- 13.4% - )
529 Plan / College Savings Plan 11.8% Checking Debitor ATM  Savings Credit Card Online Mohile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property ﬁ Account Mortgage Loan or Home
e Equity Loan
m who are past 30 days users of X [Formerly "Twitter") mUSA m who are past 30 days users of X (Formerly "Twitter") mUSA

Professional Services Used*: Men 25 - 64 y'_'Past 3-Months Payment Methods Used: Men 25 - 64

Tax P tion Servi
ax Preparation Service oo 20.0%
Online Investing / Stock Tradi 5
gl e 20,215,622 23.9%

Financial Planner =
14,936,849 17.7%

11.7%
Accountant

9,502,413 11.3%

Insurance Agent at a Local Office (not online) 9-2%
7,879,506 9.3%

5.2%
Real Estat nt
eal Estate Agent  Drpwpownlll s.s%

9.7%
2.0% 5-9%  2.9% 3.0% a.0% 3.9%
Estate Planning E "3.0% : - e Y i B
. . 4.1% (*Past 12 Months) VISA PayPal Venmo Debit Card  MasterCard Zelle Apple Pay  Google Pay  Cash App American Discover  Store Credit  Facebook — Square Cash Samsung Pay
Diverce [ Family Attorney - o Express Card Messenger

B who are past 30 days users of X (Formerly "Twitter") B USA m who are past 30 days users of X (Formerly "Twitter") mUSA

USA USA Projection Scarborough R1 2024: Aug23-Apr24 Qual Intab 2,706
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. Scarborough R1 2024: Aug23-Apr24 USA Projection

Apps or websites used or visited past 30 days:Social media: X (formerly Twitter)



mﬁﬂlnvestments Owned: Adults 35 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

)N P35+

23.3% or 43,622,291 of USA Adults 35 or older are past 30 days users of X (Formerly "Twitter").

Adults 35 or older who are past 30 days users of X (Formerly "Twitter") are 10.8% more likely to have a 401K,
9.4% more likely to have an Auto Loan, 12.4% more likely to Invest/Trade Stocks Online, 5.6% less likely to
pay with their Debit Card.

56,201,601 30.0%
21.4%
39,782,622 21.2%
16.8%
29,712,017 15.8%
12.7%
23,788,543 VPR

11.5%
PEZNITE 12.7%
8.7%
[EXTTAEY 9.5%

Adults 35 or older

. Financial Services Has and/or Uses:

8.2% 7.8% 5100 6.9% 6.8% 6.5%

Checking Debitor ATM  Savings Credit Card Online Online Bill Mobile Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
110% Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home Improvement
i . Account Mortgage Loan or Home
529 Plan / College Savings Plan 9_3% ortgag ety Lo
m who are past 30 days users of X [Formerly "Twitter") mUSA m who are past 30 days users of X (Formerly "Twitter") mUSA

Professional Services Used*: Adults 35 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Diverce [ Family Attorney

49,512,566 26.4%
41,452,439 22.1%
28,117,577 15.0%

11.1%
22,574,276 12.0%

10.7%

22,446,631 12
5.3%
[IXGENTE] 5.3%

3.6%
4.3%

0% (*Past 12 Months)
1.2%
B who are past 30 days users of X (Formerly "Twitter") H USA
Scarborough R1 2024: Aug23-Apr24 Qual Intab

USA USA Projection

' Past 3-Months Payment Methods Used: Adults 35 or older

sRX 7.5% 7.2%

4.6% 350 4.3% 309

VISA PayPal Debit Card  MasterCard Zelle Venmo Apple Pay  Store Credit Cash App  Google Pay  Discover American Facebook  Square Cash Samsung Pay
Card Express Messenger
m who are past 30 days users of X (Formerly "Twitter") mUSA
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Adults 18 or older who are past 30 days users of X (Formerly "Twitter") spend an average of 2 days, 23 hours, 55
minutes and 28 seconds each week with All Forms of Media.

86.3% of Adults 18 or older who are past 30 days users of X (Formerly "Twitter") spend an avg. of 7 hours and 43 minutes each week
listening to All Local AM/FM Radio, representing 9.3% of totaltime spent with all forms of Media.

Weekly

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

Usage 53.4%

who are past 30 days users

% of Total of X [Formerly "Twitter"”)

Weekly H:M: fr Bk

55 e

s 27.5%

m who are past 30 days users of X (Formerly "Twitter") m USA
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Adults 25 - 64 who are past 30 days users of X (Formerly "Twitter") spend an average of 3 days, 6 hours, 33 minutes
and 57 seconds each week with All Forms of Media.

85.7% of Adults 25 - 64 who are past 30 days users of X (Formerly "Twitter") spend an avg. of 8 hours and 6 minutes each week listening
to All Local AM/FM Radio, representing 8.8% of total time spent with all forms of Media.

B

Weekly

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

usage 51.6%
uUsa

who are past 30 days users
of X [Formerly "Twitter"”)

B85.4%

% of Total

Weekly H:M: P 62.4%

m who are past 30 days users of X (Formerly "Twitter") m USA
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Women 25 - 64 who are past 30 days users of X (Formerly "Twitter") spend an average of 3 days, 9 hours, 29 minutes
and 8 seconds each week with All Forms of Media.

89.6% of Women 25 - 64 who are past 30 days users of X (Formerly "Twitter") spend an avg. of 7 hours and 39 minutes each week
listening to All Local AM/FM Radio, representing 8.4% of totaltime spent with all forms of Media.

I 55.2%

Weekly

Reach Avg. H:M:5/week with All Forms of

Media: Adults 18 or older

Usage 48.6%

who are past 30 days users UsA

of X (Formerly "Twitter")
B

% of Total
Weekly H:M:

B who are past 30 days users of X (Formerly "Twitter") B USA
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Men 25 - 64 who are past 30 days users of X (Formerly "Twitter") spend an average of 3 days, 4 hours, 5 minutes and

52 seconds each week with All Forms of Media.
83.% of Men 25 - 64 who are past 30 days users of X (Formerly "Twitter") spend an avg. of 8 hours and 26 minutes each week listening

to All Local AM/FM Radio, representing 9.2% of total time spent with all forms of Media.

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

Weekly

usage 51.7%
uUsa

who are past 30 days users
of X [Formerly "Twitter"”)

% of Total
Weekly H:M:

21.2%

m who are past 30 days users of X (Formerly "Twitter") m USA
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Adults 35 or older who are past 30 days users of X (Formerly "Twitter") spend an average of 3 days, 4 hours, 49
minutes and 44 seconds each week with All Forms of Media.

88.2% of Adults 35 or older who are past 30 days users of X (Formerly "Twitter") spend an avg. of 8 hours and 17 minutes each week
listening to All Local AM/FM Radio, representing 9.5% of totaltime spent with all forms of Media.

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

usage 46.8%
uUsa

who are past 30 days users
of X [Formerly "Twitter"”)

% of Total
Weekly H:M:

§ 33.2%
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Adults 18 or older who are past 30 days users of X (Formerly "Twitter") spend an average of 2 days, 2 hours, 36
minutes and 55 seconds each week with All Forms of Ad-Supported Media.

82.3% of Adults 18 or older who are past 30 days users of X (Formerly "Twitter") spend an avg. of 7 hours and 8 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 11.6% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

Usage 54.9%

who are past 30 days users
of X [Formerly "Twitter")

% of Total

B who are past 30 days users of X (Formerly "Twitter") B USA
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Adults 25 - 64 who are past 30 days users of X (Formerly "Twitter") spend an average of 2 days, 5 hours, 56 minutes
and 23 seconds each week with All Forms of Ad-Supported Media.

81.7% of Adults 25 - 64 who are past 30 days users of X (Formerly "Twitter") spend an avg. of 7 hours and 28 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 11.3% of total time spent with all forms of Ad-Supported Media.

B

Weekly

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

- e

Concurr

usage 56.2%
USA

who are past 30 days users
of X [Formerly "Twitter")

Reach %:

% of Total
Weekly H:M:
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Women 25 - 64 who are past 30 days users of X (Formerly "Twitter") spend an average of 2 days, 5 hours, 47 minutes
and 42 seconds each week with All Forms of Ad-Supported Media.

85.7% of Women 25 - 64 who are past 30 days users of X (Formerly "Twitter") spend an avg. of 7 hours and 6 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 11.3% of total time spent with all forms of Ad-Supported Media.

B 95.2%

90.0% Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

Usoge 54.5%

who are past 30 days users [IETY
of X [Formerly "Twitter")

B

% of Total

Weekly H:M:
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Men 25 - 64 who are past 30 days users of X (Formerly "Twitter") spend an average of 2 days, 4 hours, 24 minutes and
11 seconds each week with All Forms of Ad-Supported Media.

78.9% of Men 25 - 64 who are past 30 days users of X (Formerly "Twitter") spend an avg. of 7 hours and 44 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 11.7% of totaltime spent with all forms of Ad-Supported Media.

B

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

usage 53.5%

who are past 30 days users [IETY
of X [Formerly "Twitter")

% of Total
Weekly H:M:
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Adults 35 or older who are past 30 days users of X (Formerly "Twitter") spend an average of 2 days, 8 hours, 25

minutes and 51 seconds each week with All Forms of Ad-Supported Media.
83.3% of Adults 35 or older who are past 30 days users of X (Formerly "Twitter") spend an avg. of 7 hours and 36 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 11.2% of total time spent with all forms of Ad-Supported Media.

-

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

e 48.5%

who are past 30 days users
of X [Formerly "Twitter")

% of Total
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N P18+

Top-13 All Form
J

[Average Week]
Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)
News/\Weather [Sports (Websites /Apps)
Local AM/FM Radio
Email/Text/IM/Zoom,etc. [Personal & Work)
Banking/Financial /Real Estate (Websites/Apps)
Facebook

Local TV Stations

Non-Premium Cable TV Networks
Games/Fantasy/Betting Sites

Gas Stations/Convenience Stores

Instagram

Toral Persons:

e I“”e-
Usage

who are past 30 days users
of X (Formerly "Twitter”)

139,184,855 A

= who are past 30 days users of X (Formerly "Twitter")

for an avg. of 61.2 minutes/day.

Adults 18 or older who are past 30 days users of X (Formerly "Twitter") spend an average of 7 hours
and 13 minutes each day with All Forms of Ad-Supported Media. 82.3% listen to Local AM/FM Radio

(Local Radio delivers 11.6% of Time with Ad-Supported Media.)

Time Spent [Average D,

s of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

4.6%
8.7%
2 40 Billboards & Signs
Local AM/FM Radio {Weekly Drivers)

11.35 66.2 52.6
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; mail/Text/IM/
m Zoom,etc. Facebook Instagram
m (Personal &

Work)
Non-Premium Cable TV | Search (Google,
Networks Bing, etc.) Betting

m 793 28.8 Sites

Local TV Stations
102.9

Non-Premium Cable TV

Networks
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Local AM/FM Radio Drivers)
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Search
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Facebook 7.7 235
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Gam...
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® who are past 30 days users of X (Formerly "Twitter")

HUSA

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older

[Averags Wesk]
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Search (Google, Bing, etc.)

Billboards & Signs [Weekly Drivers)
News\Weather /Sports (Websites/apps)
Local AM/FM Radio
Email/Text/IM/Zoom,etc. [Personal & Work)
Facehook

Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores
Shopping (incl. Food/Auctions/Travel, etc.)
Instagram

YouTube Video
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Top-13 All Forms of Media (Persons & % Redch): Adults 25 - 64
J

[Average Week]

Toral Persons:

Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)
News/\Weather [Sports (Websites /Apps)
Local AM/FM Radio

Banking/Financial /Real Estate (Websites/Apps)
Email/Text/IM/Zoom,etc. [Personal & Work)
Facebook

Games,/Fantasy/Betting Sites

Local TV Stations

Instagram

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores

97,148 35)

P25-64

who are past 30 days users
of X (Formerly "Twitter”)

= who are past 30 days users of X (Formerly "Twitter")

Avg. Hours+Minutes/day with All
Forms of Media: Adults 25 - 64

an avg. of 64. minutes/day.

Adults 25 - 64 who are past 30 days users of X (Formerly "Twitter") spend an average of 7 hours and
42 minutes each day with All Forms of Ad-Supported Media. 81.7% listen to Local AM/FM Radio for

(Local Radio delivers 11.3% of Time with Ad-Supported Media.)
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Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 25 - 64
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[Average Week)
Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)
News/Weather /Sports (Websites/Apps)
Local AM/FM Radio

Banking/Fina ncial /Real Estate [Websites /Apps)
Facehook

Email/Text/IM/Zoom,etc. (Personal & Work)
Restaurants & Bars

Games/Fantasy/Betting Sites

Instagram

Local TV Stations

Gas Stations/Convenience Stores

N W25-64

Top-13 All Forms of Media (Persons & % Reach): Women 25 - 64

an avg. of 61. minutes/day.

Women 25 - 64 who are past 30 days users of X (Formerly "Twitter") spend an average of 7 hours and
41 minutes each day with All Forms of Ad-Supported Media. 85.7% listen to Local AM/FM Radio for

(Local Radio delivers 11.3% of Time with Ad-Supported Media.)
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Y M25-64

avg. of 66.4 minutes/day.

Men 25 - 64 who are past 30 days users of X (Formerly "Twitter") spend an average of 7 hours and 29
minutes each day with All Forms of Ad-Supported Media. 78.9% listen to Local AM/FM Radio for an

(Local Radio delivers 11.7% of Time with Ad-Supported Media.)
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)N P35+

for an avg. of 65.2 minutes/day.

Adults 35 or older who are past 30 days users of X (Formerly "Twitter") spend an average of 8 hours
and 3 minutes each day with All Forms of Ad-Supported Media. 83.3% listen to Local AM/FM Radio

(Local Radio delivers 11.2% of Time with Ad-Supported Media.)
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Avg. Week All Audi

Local AM/FM Radio

P18+

jo (Persons & % Reach): Adults 18 or older

55,810,278 or 82.3% of Adults 18 or older who are past 30 days users of X (Formerly "Twitter") listen
to Ad-Supported Local AM/FM Radio for an average of 61.2 minutes every day representing 43.1%
of all time spent daily with Ad-Supported Audio.
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39,743,564 or 81.7% of Adults 25 - 64 who are past 30 days users of X (Formerly "Twitter") listen to

X PZ 5_64 Ad-Supported Local AM/FM Radio for an average of 64. minutes every day representing 39.9% of all

time spent daily with Ad-Supported Audio.
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17,318,815 or 85.7% of Women 25 - 64 who are past 30 days users of X (Formerly "Twitter") listen to

X WZ 5_64 Ad-Supported Local AM/FM Radio for an average of 61. minutes every day representing 43.8% of all

time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Women 25 - 64 Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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all time spent daily with Ad-Supported Audio.

22,427,573 or 78.9% of Men 25 - 64 who are past 30 days users of X (Formerly "Twitter") listen to
M 25-64 Ad-Supported Local AM/FM Radio for an average of 66.4 minutes every day representing 37.9% of
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36,331,350 or 83.3% of Adults 35 or older who are past 30 days users of X (Formerly "Twitter") listen

X P3 5+ to Ad-Supported Local AM/FM Radio for an average of 65.2 minutes every day representing 44.3%
of all time spent daily with Ad-Supported Audio.

Avg. Week All. Audlo (Persons & % Reach): Adults 35 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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55,810,278 or 82.3% of Adults 18 or older who are past 30 days users of X (Formerly "Twitter") listen

X P 18+ to Ad-Supported Local AM/FM Radio for an average of 61.2 minutes every day representing 43.1%
of all time spent daily with Ad-Supported Audio.
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39,743,564 or 81.7% of Adults 25 - 64 who are past 30 days users of X (Formerly "Twitter") listen to

X Pz 5-64 Ad-Supported Local AM/FM Radio for an average of 64. minutes every day representing 39.9% of all

time spent daily with Ad-Supported Audio.
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17,318,815 or 85.7% of Women 25 - 64 who are past 30 days users of X (Formerly "Twitter") listen to

X WZ 5_64 Ad-Supported Local AM/FM Radio for an average of 61. minutes every day representing 43.8% of all

time spent daily with Ad-Supported Audio.
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22,427,573 or 78.9% of Men 25 - 64 who are past 30 days users of X (Formerly "Twitter") listen to

X M 2 5-64 Ad-Supported Local AM/FM Radio for an average of 66.4 minutes every day representing 37.9% of

all time spent daily with Ad-Supported Audio.
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Reach % /8-9% Audio: Men 25 - 64
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who are past 30 days users USA
of X (Formerly "Twitter")

30.7% 30.4%

18.7% .
16.9% 15.0%

11.0% 9.0% 9.0% 8.8%

8.1% g0 7.8% 87%

Weekly
Total

Reachedp3 437,57%8,809,301 8,728,82025,638,619 5,321,38014,308,873 3,142,1177,639,391 2,559,3047,444,640 4,254,19510,376,204 2,289,4475,614,011 2,218,9347,335,372

1.9% 18% 33% 40%

6.9%

|
535,153 1,542,115 937,172 3,370,306

Local AM/FM Podcasts YouTube Music All Others Spotify TV Music Amazon Music Pandora SiriusXM iHeartRadio
Average H
Daly M1 Radio Channels
® who are past 30 days users of X (Formerly "Twitter H USA
usA USA Projection Scarborough R1 2024: Aug23-Apr24 Qual Intab 2,706 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. Scarborough R1 2024: Aug23-Apr24 USA Projection SOEﬁ- for Anything _

o

Apps or websites used or visited past 30 days:Social media: X (formerly Twitter)



36,331,350 or 83.3% of Adults 35 or older who are past 30 days users of X (Formerly "Twitter") listen
to Ad-Supported Local AM/FM Radio for an average of 65.2 minutes every day representing 44.3%
of all time spent daily with Ad-Supported Audio.
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N P18+

Radio, Country, Classic Rock, and Classic Hits.

55,810,278 or 82.3% of Adults 18 or older who are past 30 days users of X (Formerly "Twitter") listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64

Total Persons:

55 053 e
ogezed  jog e

(average Wesk]
Adult Contemporary

Pop Contemporary Hit Radio
Classic Rock
News/Talk/Information
Country

Classic Hits

Hot AC

Alternative

All Sports

Urban AC

Adult Hits

Urban Contemporary

)Y P25-64

39,743,564 or 81.7% of Adults 25 - 64 who are past 30 days users of X (Formerly "Twitter") listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Classic Rock, Country, and Classic Hits.
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Local AM/FM Radio Formats (Persons & % Reach): Women 25 - 64
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17,318,815 or 85.7% of Women 25 - 64 who are past 30 days users of X (Formerly "Twitter") listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,

Country, Hot AC, and Classic Hits.
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Ny M25-64

22,427,573 or 78.9% of Men 25 - 64 who are past 30 days users of X (Formerly "Twitter") listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Pop
Contemporary Hit Radio, All Sports, and Classic Hits.

Local AM/FM Radio Formats (Persons & % Reach): Men 25 - 64
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N P35+

36,331,350 or 83.3% of Adults 35 or older who are past 30 days users of X (Formerly "Twitter") listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Country,

Classic Hits, and Pop Contemporary Hit Radio.

Local AM/FM Radio Formats (Persons & % Reach): Adults 35 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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of all time spent daily with Ad-Supported Video.

41,541,825 or 61.3% of Adults 18 or older who are past 30 days users of X (Formerly "Twitter")
X P 18+ watch Ad-Supported Local TV Stations for an average of 88.6 minutes every day representing 30.4%

Avg. Week All Video (Persons & % Reach): Adults 18 or older _Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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time spent daily with Ad-Supported Video.

29,308,801 or 60.3% of Adults 25 - 64 who are past 30 days users of X (Formerly "Twitter") watch

X Pz 5_64 Ad-Supported Local TV Stations for an average of 81.4 minutes every day representing 30.1% of all
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11,585,845 or 57.4% of Women 25 - 64 who are past 30 days users of X (Formerly "Twitter") watch

X W25_64 Ad-Supported Local TV Stations for an average of 89.3 minutes every day representing 31.4% of all

time spent daily with Ad-Supported Video.
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Ny M25-64

17,723,653 or 62.3% of Men 25 - 64 who are past 30 days users of X (Formerly "Twitter") watch Ad-
Supported Local TV Stations for an average of 76.1 minutes every day representing 29.6% of all time
spent daily with Ad-Supported Video.
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30,130,384 or 69.1% of Adults 35 or older who are past 30 days users of X (Formerly "Twitter")
watch Ad-Supported Local TV Stations for an average of 111.9 minutes every day representing

33.4% of all time spent daily with Ad-Supported Video.
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41,541,825 or 61.3% of Adults 18 or older who are past 30 days users of X (Formerly "Twitter")
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News -
Evening, Local News - Morning, Comedies, and Game Shows.
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Local TV Station Programs (Persons & % Reach): Adults 25 - 64
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29,308,801 or 60.3% of Adults 25 - 64 who are past 30 days users of X (Formerly "Twitter") watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News - Evening, Local
News - Morning, Comedies, and Game Shows.
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N W25-64

11,585,845 or 57.4% of Women 25 - 64 who are past 30 days users of X (Formerly "Twitter") watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Sports, Movies,
Local News - Evening, Game Shows, and Dramas.
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Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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Local TV Station Programs (Persons & % Reach): Men 25 - 64

Total Persons:
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TV Stations: Men 25 - 64
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17,723,653 or 62.3% of Men 25 - 64 who are past 30 days users of X (Formerly "Twitter") watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News - Evening,
Comedies, Local News - Morning, and Game Shows.
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Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Men 25 - 64
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Local TV Station Programs (Persons & % Reach): Adults 35 or older
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N P35+

30,130,384 or 69.1% of Adults 35 or older who are past 30 days users of X (Formerly "Twitter")
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News -
Evening, Local News - Morning, Comedies, and Dramas.
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46,894,954 or 69.2% of Adults 18 or older who are past 30 days users of X (Formerly "Twitter") use

X P 18+ Ad-Supported Social Media for an average of 123.8 minutes every day representing 24.3% of all time
spent daily with Ad-Supported Digital Media.
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Y P25-64

34,036,559 or 70.% of Adults 25 - 64 who are past 30 days users of X (Formerly "Twitter") use Ad-
Supported Social Media for an average of 183.3 minutes every day representing 32.3% of all time
spent daily with Ad-Supported Digital Media.
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Avg. Week A!{ Qigita! (Persons & % Reach): Women 25 - 64
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14,931,274 or 73.9% of Women 25 - 64 who are past 30 days users of X (Formerly "Twitter") use Ad-
Supported Social Media for an average of 199. minutes every day representing 34.3% of all time
spent daily with Ad-Supported Digital Media.
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Ny M25-64

19,105,286 or 67.2% of Men 25 - 64 who are past 30 days users of X (Formerly "Twitter") use Ad-
Supported Social Media for an average of 170.1 minutes every day representing 30.6% of all time
spent daily with Ad-Supported Digital Media.
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Avg. Week A!{ Qigita! (Persons & % Reach): Adults 35 or older

28,824,490 or 66.1% of Adults 35 or older who are past 30 days users of X (Formerly "Twitter") use
Ad-Supported Social Media for an average of 142.9 minutes every day representing 27.2% of all time
spent daily with Ad-Supported Digital Media.
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Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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30,005,044 or 44.2% of Adults 18 or older who are past 30 days users of X (Formerly "Twitter") use
Ad-Supported YouTube Video for an average of 27.5 minutes every day representing 22.2% of all
time spent daily with Ad-Supported Social Media.
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Avg. Week All Social Media (Persons & % Reach): Adults 25 - 64
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34,036,559 or 70.% of Adults 25 - 64 who are past 30 days users of X (Formerly "Twitter") use Ad-
Supported Facebook for an average of 37.6 minutes every day representing 23.% of all time spent

daily with Ad-Supported Social Media.
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Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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N W25-64

Avg. Week All Social Media (Persons & % Reach} Women 25 - 64
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14,931,274 or 73.9% of Women 25 - 64 who are past 30 days users of X (Formerly "Twitter") use Ad-
Supported Facebook for an average of 43.9 minutes every day representing 24.7% of all time spent
daily with Ad-Supported Social Media.
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Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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Ny M25-64

19,105,286 or 67.2% of Men 25 - 64 who are past 30 days users of X (Formerly "Twitter") use Ad-
Supported Facebook for an average of 38.7 minutes every day representing 25.5% of all time spent
daily with Ad-Supported Social Media.
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Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 64
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N P35+

28,824,490 or 66.1% of Adults 35 or older who are past 30 days users of X (Formerly "Twitter") use
Ad-Supported Facebook for an average of 31.1 minutes every day representing 24.3% of all time
spent daily with Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 35 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 5,055,296;
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Apps or websites used or visited past 30 days:Social media: X (formerly Twitter)




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,564,603;

W2 5-64 Local Radio: 1,125,475; Social Media: 1,044,428; Non-Prem. Cable: 499,691; Local TV:

469,779 reaching Women 25 - 64 who are past 30 days users of X (Formerly "

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Women 25 - 64 who are past 30 days users of X (Formerly
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Apps or websites used or visited past 30 days:Social media: X (formerly Twitter)




Y M25-64

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 1,444,131; Social Media: 1,235,365; Non-Prem. Cable: 676,185; Local TV:
640,231 reaching Men 25 - 64 who are past 30 days users of X (Formerly "Tw

All Other Digital Media: 1,973,447;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Men 25 - 64 who are past 30 days users of X (Formerly
"Twitter")
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Apps or websites used or visited past 30 days:Social media: X (formerly Twitter)




N P35+

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 2,351,454; Social Media: 1,947,550; Non-Prem. Cable: 1,194,588; Local TV:
1,160,202 reaching Adults 35 or older who are past 30 days users of X (F

All Other Digital Media: 3,189,081;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 35 or older who are past 30 days users of X (Formerly
"Twitter")
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Apps or websites used or visited past 30 days:Social media: X (formerly Twitter)




N P18+

59,871,392 or 88.3% of Adults 18 or older who are past 30 days users of X (Formerly "Twitter")
spend an average of 52.6 minutes per day driving, seeing Billboards and Signs. 68.8% Listen to Local
Radio Stations Out-of-Home for an average of 37.1 minutes/d

Top-13 Out—of -Home Media (Persons & % Reach): Adults 18 or older
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Adults 18 or older
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N P25-64

43,186,342 or 88.8% of Adults 25 - 64 who are past 30 days users of X (Formerly "Twitter") spend an
average of 55. minutes per day driving, seeing Billboards and Signs. 69.2% Listen to Local Radio
Stations Out-of-Home for an average of 45.2 minutes/day.

Top-13 Out—of -Home Media (Persons & % Reach): Adults 25 - 64
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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N W25-64

18,074,458 or 89.5% of Women 25 - 64 who are past 30 days users of X (Formerly "Twitter") spend
an average of 44.7 minutes per day driving, seeing Billboards and Signs. 76.1% Listen to Local Radio
Stations Out-of-Home for an average of 45.7 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Women 25 - 64
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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. M25-64

25,111,884 or 88.3% of Men 25 - 64 who are past 30 days users of X (Formerly "Twitter") spend an
average of 62.3 minutes per day driving, seeing Billboards and Signs. 69.5% Listen to Local Radio
Stations Out-of-Home for an average of 47. minutes/day.

Top-13 Out—of -Home Media (Persons & % Reach): Men 25 - 64
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Top-13 Out—of -Home Media (Persons & % Reach): Adults 35 or older
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39,454,085 or 90.4% of Adults 35 or older who are past 30 days users of X (Formerly "Twitter")
spend an average of 52.1 minutes per day driving, seeing Billboards and Signs. 72.9% Listen to Local
Radio Stations Out-of-Home for an average of 43.1 minutes/d
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18,179,319 or 26.8% of Adults 18 or older who are past 30 days users of X (Formerly "Twitter") read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8. minutes every day representing 29.6%

X P 18+ of all time spent daily with All forms of Print Media.
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N P25-64

Avg. Week All Print Media (Persons & % Reach): Adults 25 - 64
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Total Persons:

12,450,360 or 25.6% of Adults 25 - 64 who are past 30 days users of X (Formerly "Twitter") read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.1 minutes every day representing 27.4%
of all time spent daily with All forms of Print Media.
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N W25-64

5,771,001 or 28.6% of Women 25 - 64 who are past 30 days users of X (Formerly "Twitter") read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9. minutes every day representing 24.9%
of all time spent daily with All forms of Print Media.
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7,520,338 or 26.4% of Men 25 - 64 who are past 30 days users of X (Formerly "Twitter") read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 7.5 minutes every day representing 28.6% of all
time spent daily with All forms of Print Media.

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 64
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N P35+

12,082,337 or 27.7% of Adults 35 or older who are past 30 days users of X (Formerly "Twitter") read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.1 minutes every day representing
34.5% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 35 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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