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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair




6.7% or 17,632,791 of USA Adults 18 or older purchased Paid Labor AUTO GLASS Replacement/Repair past 12mos.
Typical Adults 18 or older who purchased Paid Labor AUTO GLASS Replacement/Repair past 12mos are 48.6
years old (.5% younger than average) and have a $104,419 (16.4% higher than average) annual household...
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



4.7% or 357,237 of Chicago DMA Adults 18 or older are purchased Pd Labor AUTO GLASS Replace/Repair past..
Typical Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 49. years
old (1.1% older than average) and have a $141,016 (37.6% higher than average) annual household income.
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



6.2% or 350,789 of WASHINGTON, DC DMA Adults 18 or older are purchased Pd Labor AUTO GLASS...
Typical Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 41.7 years
old (12.9% younger than average) and have a $137,800 (7.4% higher than average) annual household...
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair
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6.7% or 299,808 of SEATTLE-TACOMA DMA Adults 18 or older are purchased Pd Labor AUTO GLASS...
Typical Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 50.8 years
old (5.3% older than average) and have a $148,061 (24.9% higher than average) annual household income.
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



14.9% or 685,541 of PHOENIX DMA Adults 18 or older are purchased Pd Labor AUTO GLASS Replace/Repair pas
Typical Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 49.9 years
old (1.6% older than average) and have a $95,405 (2.6% higher than average) annual household income.
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



6.7% or 17,632,791 of USA Adults 18 or older purchased Paid Labor AUTO GLASS Replacement/Repair past...
Adults 18 or older who purchased Paid Labor AUTO GLASS Replacement/Repair past 12mos are 6.4% more
likely to be a college graduate, 9.6% more likely to work full-time, 21.7% more likely to be married, 14.%
more likely to be a parent of 1 or more children
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



4.7% or 357,237 of Chicago DMA Adults 18 or older are purchased Pd Labor AUTO GLASS Replace/Repair past..
Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 23.3% more likely

to be a college graduate, 26.8% more likely to work full-time, 26.5% more likely to be married, 29.1% more
likely to be a parent of 1 or more children und
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



6.2% or 350,789 of WASHINGTON, DC DMA Adults 18 or older are purchased Pd Labor AUTO GLASS...
Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 5.2% less likely to
be a college graduate, 9.2% more likely to work full-time, 4.3% more likely to be married, 5.9% more likely
to be a parent of 1 or more children under 1
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



— : 6.7% or 299,808 of SEATTLE-TACOMA DMA Adults 18 or older are purchased Pd Labor AUTO GLASS...

» Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 23.3% more likely
to be a college graduate, 26.7% more likely to work full-time, 22.3% more likely to be married, 14.6% more
likely to be a parent of 1 or more children und
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



14.9% or 685,541 of PHOENIX DMA Adults 18 or older are purchased Pd Labor AUTO GLASS Replace/Repair pas
Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 2.2% less likely to

be a college graduate, 5.1% less likely to work full-time, 19.1% more likely to be married, 9.6% more likely

to be a parent of 1 or more children under
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



6.7% or 17,632,791 of USA Adults 18 or older purchased Paid Labor AUTO GLASS Replacement/Repair past 12mos.
Adults 18 or older who purchased Paid Labor AUTO GLASS Replacement/Repair past 12mos are 12.5% more
likely to own their home, 26.6% more likely to own a higher valued home, 14.8% more likely to have a single-

family home, 37.4% more likely to have a dog.
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



4.7% or 357,237 of Chicago DMA Adults 18 or older are purchased Pd Labor AUTO GLASS Replace/Repair past.|.
Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 24.% more likely to

own their home, 4.6% more likely to own a higher valued home, 9.6% more likely to have a single-family
home, 77.3% more likely to have a dog.
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



6.2% or 350,789 of WASHINGTON, DC DMA Adults 18 or older are purchased Pd Labor AUTO GLASS...
Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 13.6% more likely to

own their home, 7.2% more likely to own a lower valued home, 8.8% more likely to have a single-family
home, 26.3% more likely to have a dog.
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



6.7% or 299,808 of SEATTLE-TACOMA DMA Adults 18 or older are purchased Pd Labor AUTO GLASS Replace/Repair...
Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 23.2% more likely to

own their home, 3.3% more likely to own a higher valued home, 35.8% more likely to have a single-family
home, 37.1% more likely to have a dog.
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



14.9% or 685,541 of PHOENIX DMA Adults 18 or older are purchased Pd Labor AUTO GLASS Replace/Repair palst...
Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 5.5% more likely to

own their home, 2.4% more likely to own a lower valued home, 7.5% more likely to have a single-family
home, 16.8% more likely to have a dog.
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



6.7% or 17,632,791 of USA Adults 18 or older purchased Paid Labor AUTO GLASS Replacement/Repair past...
Adults 18 or older who purchased Paid Labor AUTO GLASS Replacement/Repair past 12mos are 1.1% less
likely to look up D-I-Y advice online, 2.4% more likely to always vote in local elections, 25.3% more likely to

belong to a gym, 14.6% more likely to fly do
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



4.7% or 357,237 of Chicago DMA Adults 18 or older are purchased Pd Labor AUTO GLASS Replace/Repair past..
Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 1.1% more likely

to look up D-I-Y advice online, 8.8% more likely to always vote in local elections, 13.4% more likely to

belong to a gym, 13.9% more likely to fly domestic
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



6.2% or 350,789 of WASHINGTON, DC DMA Adults 18 or older are purchased Pd Labor AUTO GLASS...
Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 9.6% less likely to
look up D-I-Y advice online, 4.% less likely to always vote in local elections, 28.9% more likely to belong to
a gym, 20.6% more likely to fly domestic
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



6.7% or 299,808 of SEATTLE-TACOMA DMA Adults 18 or older are purchased Pd Labor AUTO GLASS...
Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 2.2% less likely to
look up D-I-Y advice online, 2.9% more likely to always vote in local elections, 14.2% more likely to belong

to a gym, 17.8% more likely to fly domestic
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



14.9% or 685,541 of PHOENIX DMA Adults 18 or older are purchased Pd Labor AUTO GLASS Replace/Repair ...
Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 3.8% more likely

to look up D-I-Y advice online, 3.9% less likely to always vote in local elections, 27.% more likely to belong

to a gym, 12.1% more likely to fly domestic
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



6.7% or 17,632,791 of USA Adults 18 or older purchased Paid Labor AUTO GLASS Replacement/Repair past 12mps.
Adults 18 or older who purchased Paid Labor AUTO GLASS Replacement/Repair past 12mos are 4.9% more
likely to use QSRs past mo., 12.1% more likely to use Sit-Down Restaurants past mo., 26.6% more likely to
use Casinos past yr., 35.9% less likely to smoke c
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair
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6.2% or 350,789 of WASHINGTON, DC DMA Adults 18 or older are purchased Pd Labor AUTO GLASS Replace/Repair...
Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 8.5% more likely to

use QSRs past mo., 14.1% more likely to use Sit-Down Restaurants past mo., 50.1% more likely to use
Casinos past yr., 50.5% more likely to smoke cigaret

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Ad u!ts 18 or older
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6.7% or 299,808 of SEATTLE-TACOMA DMA Adults 18 or older are purchased Pd Labor AUTO GLASS Replace/Repair...
Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are .7% less likely to

use QSRs past mo., 18.4% more likely to use Sit-Down Restaurants past mo., 9.3% less likely to use Casinos
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair
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14.9% or 685,541 of PHOENIX DMA Adults 18 or older are purchased Pd Labor AUTO GLASS Replace/Repair past...
Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 4.7% more likely to

use QSRs past mo., 8.9% more likely to use Sit-Down Restaurants past mo., 35.4% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair
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6.7% or 17,632,791 of USA Adults 18 or older purchased Paid Labor AUTO GLASS Replacement/Repair past...
Adults 18 or older who purchased Paid Labor AUTO GLASS Replacement/Repair past 12mos are 18.1% more
likely to have a 401K, 50.1% more likely to have an Auto Loan, 37.% more likely to Invest/Trade Stocks Online,
15.% more likely to pay with their Debit Car
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4.7% or 357,237 of Chicago DMA Adults 18 or older are purchased Pd Labor AUTO GLASS Replace/Repair past..
Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 29.6% more likely to

have a 401K, 70.3% more likely to have an Auto Loan, 68.2% more likely to Invest/Trade Stocks Online, 3.2%
less likely to pay with their Debit Card.

mﬁﬁlnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

s
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Second Home or Real Estate Property W 2% Account Mortgage Loan o Home
2 Equity Loan
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Professional Services Used*: Adults 18 or older Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service
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Online Investing / Stock Trading T
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Financial Planner 1192780 15.8%

Accountant
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——
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7% ... . e 2™
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



= v - 6.2% or 350,789 of WASHINGTON, DC DMA Adults 18 or older are purchased Pd Labor AUTO GLASS...
o ; 88 | Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 16.7% more likely to

have a 401K, 38.8% more likely to have an Auto Loan, 1.% less likely to Invest/Trade Stocks Online, 17.8%
more likely to pay with their Debit Card.

“ﬁélnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
401K Plan

IRA (Individual Retirement Account)

2,514,605 44.5%
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! - ount Mort L Hi
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Tax Preparation Service

Professional Services Used*: Adults 18 or older ;E'Past 3-Months Payment Methods Used: Adults 18 or older

1,556,343 27.5%
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Accountant
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9.95 1 19.1% 8.1% 9.0% 8.0%
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*Past 12 Months, Venmo le P: Cash Google Pay Store Credit  American Discover Facebook  Samsung P: uare Cash
Divorce/ Family Attorney F“;m { ! ARpiREE B Express g, L
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



6.7% or 299,808 of SEATTLE-TACOMA DMA Adults 18 or older are purchased Pd Labor AUTO GLASS...
Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 13.3% more likely to

have a 401K, 43.% more likely to have an Auto Loan, 59.% more likely to Invest/Trade Stocks Online, 12.8%
more likely to pay with their Debit Card.

E.‘ﬁ?‘hwestments Owned Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
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i - Account Mort, Loan or Home
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Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

16.0%
21.0%| 9.9%
Estate Planning 3. a% m — ‘B
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Divorce / Family Attorney 2.9% Express Card Messenger
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



14.9% or 685,541 of PHOENIX DMA Adults 18 or older are purchased Pd Labor AUTO GLASS Replace/Repair...
Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 15.5% more likely to

have a 401K, 48.7% more likely to have an Auto Loan, 33.3% more likely to Invest/Trade Stocks Online, 14.3%
more likely to pay with their Debit Card.

E.‘ﬁ?‘hwestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
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Professional Services Used*: Adults 18 or older

Tax Preparation Service
Financial Planner
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Accountant
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\'\Past 3-Months Payment Methods Used: Adults 18 or older

Real Estate Agent
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Divorce / Family Attorney

(*Past12 Months) visa Dehit Card PayPal Zelle MasterCard ~ Venmo Cash App  Apple Pay Stnfe credi( Google Pay
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



Adults 18 or older who purchased Paid Labor AUTO GLASS Replacement/Repair past 12mos spend an average of 3
days, 10 hours, 25 minutes and 48 seconds each week with All Forms of Media.

86.8% of Adults 18 or older who purchased Paid Labor AUTO GLASS Replacement/Repair past 12mos spend an avg. of 8 hours and 38
minutes each week listening to All Local AM/FM Radio, representing 9.1% of total time spent with all forms of Media.

B
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an average of 3 days, 8
hours, 5 minutes and 23 seconds each week with All Forms of Media.

91.3% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an avg. of 7 hours and 36 minutes
each week listening to All Local AM/FM Radio, representing 8.7% of totaltime spent with all forms of Media.
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an average of 3 days, 3
hours, 29 minutes and 8 seconds each week with All Forms of Media.

82.9% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an avg. of 9 hours and 24 minutes
each week listening to All Local AM/FM Radio, representing 10.3% of total time spent with all forms of Media.
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BROADCASTING

[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an average of 3 days, 1
hours, 3 minutes and 42 seconds each week with All Forms of Media.

81.3% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an avg. of 7 hours and 26 minutes
each week listening to All Local AM/FM Radio, representing 8.3% of total time spent with all forms of Media.
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair




Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an average of 2 days, 22
hours, 55 minutes and 50 seconds each week with All Forms of Media.

89.6% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an avg. of 8 hours and 6 minutes
each week listening to All Local AM/FM Radio, representing 10.3% of totaltime spent with all forms of Media.
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BROADCASTING

[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



Adults 18 or older who purchased Paid Labor AUTO GLASS Replacement/Repair past 12mos spend an average of 2

days, 14 hours, 54 minutes and 38 seconds each week with All Forms of Ad-Supported Media.
80.7% of Adults 18 or older who purchased Paid Labor AUTO GLASS Replacement/Repair past 12mos spend an avg. of 7 hours and 49
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 10.1% of total time spent with all forms of Ad-Suppor
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an average of 2 days, 14
hours, 1 minutes and 45 seconds each week with All Forms of Ad-Supported Media.

85.% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an avg. of 6 hours and 58 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.6% of total time spent with all forms of Ad-Supported Medi
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BROADCASTING

[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an average of 2 days, 8
hours, 17 minutes and 30 seconds each week with All Forms of Ad-Supported Media.

78.% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an avg. of 8 hours and 47 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 12.2% of total time spent with all forms of Ad-Supported Med
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BROADCASTING

[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an average of 2 days, 7
hours, 3 minutes and 18 seconds each week with All Forms of Ad-Supported Media.

78.7% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an avg. of 6 hours and 35 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.4% of total time spent with all forms of Ad-Supported Med
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BROADCASTING

[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an average of 2 days, 7
hours, 2 minutes and 49 seconds each week with All Forms of Ad-Supported Media.

81.8% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an avg. of 7 hours and 20 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.9% of total time spent with all forms of Ad-Supported Me
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BROADCASTING

[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



| Adults 18 or older who purchased Paid Labor AUTO GLASS Replacement/Repair past 12mos spend an
average of 8 hours and 59 minutes each day with All Forms of Ad-Supported Media. 80.7% listen to
Local AM/FM Radio for an avg. of 67.1 minutes/day. (Local Radio delivers 10.1% of Time with Ad-Supported Media.)
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair
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| Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an
average of 8 hours and 51 minutes each day with All Forms of Ad-Supported Media. 85.% listen to
Local AM/FM Radio for an avg. of 59.8 minutes/day. (Local Radio delivers 9.6% of Time with Ad-Supported Media.)
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair

Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an
average of 8 hours and 2 minutes each day with All Forms of Ad-Supported Media. 78.% listen to
Local AM/FM Radio for an avg. of 75.4 minutes/day. (Local Radio delivers 12.2% of Time with Ad-. Supported Media.)
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair
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Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an
average of 7 hours and 51 minutes each day with All Forms of Ad-Supported Media. 78.7% listen to
Local AM/FM Radio for an avg. of 56.5 minutes/day (Local Radio delivers 9.4% of Time with Ad-Supporte
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Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an
average of 7 hours and 51 minutes each day with All Forms of Ad-Supported Media. 81.8% listen to
Local AM/FM Radio for an avg. of 63. minutes/day. (Local Radio delivers 10.9% of Time with Ad-Supported Media.)

Top-13 AII Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg Mmutes/day Spent): Adults 18 or older
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[ 303,564 or 85.% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 59.8 minutes every day
representing 39.5% of all time spent daily with Ad-Supported Audio.
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Avg. Week AIIAudro (Persons & % Reach): Adults 18 or older

Local AM/EM Radio

[ 273,651 or 78.% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past

12mos listen to Ad-Supported Local AM/FM Radio for an average of 75.4 minutes every day
representing 37.6% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg Minutes/day Spent): Adults 18 or older

Podcasts
Spotify YouTube Music | SiriusXM
SiriusXM 21.7 204

YouTube Music
Owned Music

Amazon Music Avg. Hours+Minutes/day with

Amazon

Apple

Pandora | Music

Podcasts

Spotify

19.8 17.8

SiriusXm
16.8

v
Music

= Audio: Adults 18 or older 15.5 14.7 YouTube Amazon
Apple Music m . - Music Music Pan.. Cha..
Pandora mm 149 10.2 7.7 7.4
TV Music Channels mm 3:16 1Y o
All Others S EXHES Local AM/FM OWned ™ Mu... | oth. |iHe.. B Apple All
i g oo 0 L M —— Radio Podcasts MUsie N Cha... | 113 | 101 Local AM/FM Radio  |Owned MUsic Music Others
Audiobooks m. 3.8% AUTO GLASS 80.7 27.8 12.1 ——y 69.0 11.4 8.6 6.7

Replace/Repair past 12mos

iHeartRadio my,mé%

m who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos m WASHINGTON, DC

® who purchased Pd Labor AUTO GLASS Replace/Repair pas

t 12mos

B WASHINGTON, DC

Avg. Week Ad-Suggo_rted Audio (Persons & % Reach): Adults 18 or older‘ mAvg' Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local AM/FM Radio 005
e
TV Music Channels m 8 90 Podcasts YouTube Music i Yi‘,l’T‘{be
Amazon Music  ROEANE RERCY 26.6 207 o;‘l;:assts 1:s;c
Spotify mm Avg. Hours+Minutes/day with Ad- TV Music v
All others [ ERSART RERTS Supported Audio: Adults 15 or ofder Pandora Channels | All Others . Music
) ) - 16.2 121 11.2 Spotify Pandora™ Chann...
iHeartRadio  FRVATREE 320 10.2 8.0 7.4
sirusxv VSR R16% I
wh hased Pd Labor AUTO WASHINGTON, DC .
Audiobooks [ORE 8:8% GLASS Replace/epsi pest . . AMAzon | jfjeartRa.. : kel = iHear,
X : 12005 Local AM/FM Radio Spotify Music 95 Local AM/FM Radio All Others
owned vusic i .04 75.4 16.0 11.0 62.9 6.7 Sirilis
U 7

» who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos

= who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos ® WASHINGTON, DC
WASHINGTON, DC DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab 273
All Graphs and soefa.ai Data Modeling Copyright @ 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

B WASHINGTON, DC
* Share of Everything

[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



Local AM/FM Radio
Podcasts

Spotify

YouTube Music
Owned Music
SiriusXM

TV Music Channels
Amazon Music
Pandora

Apple Music

All Others
Audiocbooks
iHeartRadio

Avg. Hours+Minutes/day with
Audio: Adults 18 or older

sz R

who purchased Pd Labor SEATTLE-TACOMA
AUTOGLASS
Replace/Repair past 12mos

mm
MI 5%
1.4%

2.3%

® who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos M SEATTLE-TACOMA

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

et

235,963 or 78.7% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 56.5 minutes every day
representing 39.5% of all time spent daily with Ad-Supported Audio.
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Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

561,048 or 81.8% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 63. minutes every day
representing 40.5% of all time spent daily with Ad-Supported Audio.
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14,234,607 or 80.7% of Adults 18 or older who purchased Paid Labor AUTO GLASS
Replacement/Repair past 12mos listen to Ad-Supported Local AM/FM Radio for an average of 67.1
minutes every day representing 39.6% of all time spent daily with Ad-Supported Audi
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303,564 or 85.% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 59.8 minutes every day
representing 39.5% of all time spent daily with Ad-Supported Audio.
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273,651 or 78.% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 75.4 minutes every day
representing 37.6% of all time spent daily with Ad-Supported Audio.
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235,963 or 78.7% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 56.5 minutes every day
representing 39.5% of all time spent daily with Ad-Supported Audio.
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561,048 or 81.8% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 63. minutes every day
representing 40.5% of all time spent daily with Ad-Supported Audio.
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Classic Hits, Classic Rock, Country, and Pop Contemporary Hit R
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Local AM/FM Radm Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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273,651 or 78.% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult Contemporary, Pop
Contemporary Hit Radio, Urban AC, and Country.
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235,963 or 78.7% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock,
Adult Hits, News/Talk/Information, and Alternative.
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Local AM/FM Radm Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Pop
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11,167,385 or 63.3% of Adults 18 or older who purchased Paid Labor AUTO GLASS
Replacement/Repair past 12mos watch Ad-Supported Local TV Stations for an average of 126.5
minutes every day representing 32.4% of all time spent daily with Ad-Supported Video.
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232,369 or 65.% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos watch Ad-Supported Local TV Stations for an average of 122.5 minutes every day
representing 36.% of all time spent daily with Ad-Supported Video.
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188,331 or 53.7% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos watch Ad-Supported Local TV Stations for an average of 73.9 minutes every day representing
28.4% of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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164,525 or 54.9% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos watch Ad-Supported Local TV Stations for an average of 116.7 minutes every day
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472,705 or 69.% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos watch Ad-Supported Local TV Stations for an average of 105.8 minutes every day
representing 33.9% of all time spent daily with Ad-Supported Video.
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11,167,385 or 63.3% of Adults 18 or older who purchased Paid Labor AUTO GLASS
Replacement/Repair past 12mos watch Ad-Supported Local TV Stations for an average of 126.5
minutes every day representing 32.4% of all time spent daily with Ad-Supported Video.
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



232,369 or 65.% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos watch Ad-Supported Local TV Stations for an average of 122.5 minutes every day
representing 36.% of all time spent daily with Ad-Supported Video.
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188,331 or 53.7% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos watch Ad-Supported Local TV Stations for an average of 73.9 minutes every day representing
28.4% of all time spent daily with Ad-Supported Video.
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164,525 or 54.9% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos watch Ad-Supported Local TV Stations for an average of 116.7 minutes every day
representing 34.% of all time spent daily with Ad-Supported Video.
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472,705 or 69.% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos watch Ad-Supported Local TV Stations for an average of 105.8 minutes every day
representing 33.9% of all time spent daily with Ad-Supported Video.
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' 11,167,385 or 63.3% of Adults 18 or older who purchased Paid Labor AUTO GLASS
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Sports, Local News - Evening, Movies, Comedies, Local News - Morning, and Dramas.
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232,369 or 65.% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Movies, Sports, Dramas,
Local News - Evening, Game Shows, and Local News - Morning.
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188,331 or 53.7% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News -
Evening, Comedies, Mystery/Suspense/Crime, and Local News - Mornin
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. 164,525 or 54.9% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Movies, Dramas, and Local News - Morning.
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472,705 or 69.% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Movies, Sports, Local News - Morning, Comedies, and Game Shows.
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13,418,631 or 76.1% of Adults 18 or older who purchased Paid Labor AUTO GLASS
Replacement/Repair past 12mos use Ad-Supported Social Media for an average of 127.8 minutes
every day representing 20.9% of all time spent daily with Ad-Supported Digital Media.
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12mos use Ad-Supported Social Media for an average of 142.8 minutes every day representing
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290,224 or 82.7% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos use Ad-Supported Social Media for an average of 174.7 minutes every day representing 28.%
of all time spent daily with Ad-Supported Digital Media.
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210,696 or 70.3% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos use Ad-Supported Social Media for an average of 88. minutes every day representing 16.4%
of all time spent daily with Ad-Supported Digital Media.
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551,506 or 80.4% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos use Ad-Supported Social Media for an average of 119.7 minutes every day representing
23.9% of all time spent daily with Ad-Supported Digital Media.
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair




13,180,974 or 74.8% of Adults 18 or older who purchased Paid Labor AUTO GLASS
Replacement/Repair past 12mos use Ad-Supported Facebook for an average of 42.7 minutes every
day representing 33.4% of all time spent daily with Ad-Supported Social Media.
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



262,363 or 73.4% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos use Ad-Supported Facebook for an average of 45.6 minutes every day representing 31.9% of
all time spent daily with Ad- Supported Social Media.
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



257,919 or 73.5% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos use Ad-Supported Facebook for an average of 67. minutes every day representing 38.3% of
all time spent daily with Ad-Supported Social Media.
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



210,696 or 70.3% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos use Ad-Supported Facebook for an average of 32.7 minutes every day representing 37.2% of
all time spent daily with Ad- Supported Social Media.
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Avg. Week AII Soaal Medu:r (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

466,102 or 68.% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos use Ad-Supported Facebook for an average of 44. minutes every day representing 36.7% of
all time spent daily with Ad-Supported Social Media.
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 22,065;
Local Radio: 15,023; Social Media: 13,099; Non-Prem. Cable: 8,006; Local TV: 6,313
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 61,149;
Social Media: 40,826; Local Radio: 36,582; Non-Prem. Cable: 24,891; Local TV: 20,780
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Top-13 Out-o_f Home Media (Persons & % Reach): Adults 18 or older

(average week)
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores

' 17,517,440 or 99.3% of Adults 18 or older who purchased Paid Labor AUTO GLASS
Replacement/Repair past 12mos spend an average of 74.9 minutes per day driving, seeing Billboards
and Signs. 67.5% Listen to Local Radio Stations Out-of-Home for an average of 4

verage Ooy)

Tap -13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of Home Media (Persons & % Reach): Adults 18 or otder

(average week)
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357,237 or 100.% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos spend an average of 86.4 minutes per day driving, seeing Billboards and Signs. 71.% Listen to
Local Radio Stations Out-of-Home for an average of 36.3 minute
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Top-13 Out—of -Home Media (Persons & % Reach): Adults 18 or older

(average week)
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350,789 or 100.% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos spend an average of 81.9 minutes per day driving, seeing Billboards and Signs. 65.2% Listen
to Local Radio Stations Out-of-Home for an average of 45.7 minut

Total Persons:

M_M_
Laasl 7o pa
_zm

of-Home Media: Adults 18 or older m

0.4%

AUTO GLASS 0 6%
Replace/Repair past 12mos

e ' e

purchased Pd Labor AUTO GLASS Replace/Repair past 12mos m WASHINGTON, DC

(Average Day)

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

81.9

Billboards & Signs
(Weekly Drivers)

Shopping
Malls
20.3

SiriusXM
18.8

Movie Theaters

AM/FM Radio 184

48.9
YouT...

Music
9.0

Walking in Towns,
Cities, Downtown
Areas
223

Sp...
Gro... 6.3
Stor...

115

Podc...
121

Billboards & Signs (Weekly
Drivers)

51.8 Restaurants &

Bars
149

Movie
Theaters
14.5

AM/FM Radio
41.8

Walking in Towns,
Cities, Downtown
Areas
235

Shopping Malls
188

Grocery
Stores
9:7

SiriusXM
11.1

Gas
St...

YouTu...
Music

Pod...
71

Spotify | Dr...

® who purchased Pd Labor AUTO GLASS Replace/Repair

past 12mos

® WASHINGTON, DC

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older

{Average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores

Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Movie Theaters

Public Transit

YouTube Music

Retail Stores

= who
WASHINGTON, DC

Total persons

_M
”"‘
] I ————
m—

&3

Avg. Hours+Minutes/day with Ad-

c m Supported Out-of-Home Media:

1314731 Adults 18 or older

1,032,403 m

824,620 l!' !I concusedho purcha, bor AUTO  WASHINGTON, D¢ A
A et | el

= 12mos

536450 | 12 55 0.5%

ere 28| 5 o 6.7%

purchased Pd Labor AUTO GLASS Replace/Repair past 12mos m WASHINGTON, DC
DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab 273

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

t (average oay]

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Billboards & Signs
(Weekly Drivers)
819

Walking in
Towns, Cities,
Downtown
Areas
223

Shopping
Malls
20.3

Restaura...
& Bars
134

AM/FM Radio
45.7 Movie Theaters

18.4

Gro
Stor...
11.5

Podc...
13.1

Public Transit
36.5

Public Transit
24.5

Billboards & Signs (Weekly
Drivers)
51.8

Shopping Malls
18.8

Restaurants &
Bars
14.9

AM/FM Radio
38.1

Theaters

Walking in Towns,
Cities, Downtown
Areas
235

Movie Grocery
Stores

14.5 9.7

YouTub...

Gas
St...

® who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos

B WASHINGTON, DC
-

Share of Everything
for Anything _

[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



Top-13 Out-of Home Media (Persons & % Reach): Adults 18 or older
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299,808 or 100.% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos spend an average of 62. minutes per day driving, seeing Billboards and Signs. 65.8% Listen to
Local Radio Stations Out-of-Home for an average of 34.2 minute
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Top-13 Out-of Home Media (Persons & % Reach): Adults 18 or older

(average week)
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Avg.

685,541 or 100.% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos spend an average of 67.1 minutes per day driving, seeing Billboards and Signs. 68.4% Listen
to Local Radio Stations Out-of-Home for an average of 38.2 minut
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

AM/FM Radio
38.2

Walking in Towns,
Cities, Downtown
Areas
220

Billboards & Signs
(Weekly Drivers)
67.1

Health
Clubs/Gyms
14.8

Shopping Malls
179

Restaurants &
Bars
135

Movie
Theaters
12.8

YouT... | Retail

Music | Stor...

Gro..| 67 |6
Pod... | Sto...
9.0 85

Gas... Dr..

Billboards & Signs
(Weekly Drivers)
64.3

Health
Clubs/Gyms
15.1

Shopping Malls
17.4

Restaurants &  Movie
Bars Theaters
141 13.6

AM/FM Radio
38.6

You
Music

Retail
Stores

Walking in Towns,

Groc...
Stores Podcasts | G..
9.5 6.4 o

® who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos

W PHOENIX
* Share of Everything

soefa.ai "R

[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair




357,237 or 100.% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos spend an average of 86.4 minutes per day driving an average of 50.3 miles each day and are
196.5% more likely to use Kingery Expressway (I-80/1-94) than the
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Top-26 Residential Zip Codes: Adults 18 or older
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair




350,789 or 100.% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos spend an average of 81.9 minutes per day driving an average of 47.7 miles each day and are
100.% more likely to use Kenilworth Avenue than the Metro average

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



299,808 or 100.% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos spend an average of 62. minutes per day driving an average of 36.1 miles each day and are
54.3% more likely to use Narrows Bridge than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair




Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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685,541 or 100.% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos spend an average of 67.1 minutes per day driving an average of 39.1 miles each day and are
64.2% more likely to use Arizona Avenue/Country Club than the Met
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Top-26 Residential Zip Codes: Adults 18 or older
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair




Top Residential Zip Codes: (Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos) ® ||| Eeaasacaloer

& [
S 140 14,667

£l
-
& =

o . "s-.ﬂ‘;B,at'tlle Cre
amazoo . i

Hampshire
A9

i
I Pingree =
Aurlington : -
Y i ?

Earlville

o,
~ Chicago
Heights

© 2024 Maphox ® OpenStreetMap
N

ritiac

@ 2024 Mapbox & OpenStreethap WWatseka

Chicogo DMA  Scorborough R1 2024: Feb23-Mar24 Qual Intab 167 *® Share of Everything
All Graphs and soefo.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. Al rights reserved. for Anything _

[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



80,892 or 23.1% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day
representing 28.5% of all time spent dally with All forms of Print Medi
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair
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