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s is how the Bloomberg Terminal is becoming the
backbone to financial businesses of the future - The

And, Yes! You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn!

[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair




6.7% or 17,632,791 of USA Adults 18 or older purchased Paid Labor AUTO GLASS Replacement/Repair past 12mos.
Typical Adults 18 or older who purchased Paid Labor AUTO GLASS Replacement/Repair past 12mos are 48.6
years old (.5% younger than average) and have a $104,419 (16.4% higher than average) annual household...
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



5.8% or 223,321 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older purchased Pd Labor AUTO GLASS...
> Typical Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 49.9 years
= St Paul old (2.2% older than average) and have a $132,872 (24.7% higher than average) annual household income.
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



6.% or 151,085 of ST. LOUIS DMA Adults 18 or older are purchased Pd Labor AUTO GLASS Replace/Repair past..
Typical Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 48. years
old (3.2% younger than average) and have a $126,616 (33.8% higher than average) annual household...
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



2.7% or 51,751 of Cincinnati DMA Adults 18 or older are purchased Pd Labor AUTO GLASS Replace/Repair past...
Typical Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 54.2 years
old (10.9% older than average) and have a $135,010 (42.5% higher than average) annual household income.
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



~ Palm Eéach 3.3% or 61,039 of WEST PALM BEACH DMA Adults 18 or older are purchased Pd Labor AUTO GLASS...
e o ca Raton Typical Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 53.2 years
old (.5% younger than average) and have a $118,114 (22.5% higher than average) annual household income.
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Avg HHI: | o $96,455

[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



6.7% or 17,632,791 of USA Adults 18 or older purchased Paid Labor AUTO GLASS Replacement/Repair past...
Adults 18 or older who purchased Paid Labor AUTO GLASS Replacement/Repair past 12mos are 6.4% more
likely to be a college graduate, 9.6% more likely to work full-time, 21.7% more likely to be married, 14.%
more likely to be a parent of 1 or more children
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



5.8% or 223,321 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older purchased Pd Labor AUTO GLASS...
Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 25.3% more likely
to be a college graduate, 12.4% more likely to work full-time, 28.6% more likely to be married, 12.6% more
likely to be a parent of 1 or more children und
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



6.% or 151,085 of ST. LOUIS DMA Adults 18 or older are purchased Pd Labor AUTO GLASS Replace/Repair past..
Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 20.8% more likely

to be a college graduate, 21.% more likely to work full-time, 26.8% more likely to be married, 6.6% more

likely to be a parent of 1 or more children under
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



2.7% or 51,751 of Cincinnati DMA Adults 18 or older are purchased Pd Labor AUTO GLASS Replace/Repair past..
Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 5.6% less likely to
be a college graduate, 1.1% more likely to work full-time, 21.8% more likely to be married, 24.8% less likely
to be a parent of 1 or more children under
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



t Palm Beach
- Boca Raton

to be a parent of 1 or more children under

3.3% or 61,039 of WEST PALM BEACH DMA Adults 18 or older are purchased Pd Labor AUTO GLASS...
Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are .4% less likely to be
a college graduate, 20.1% more likely to work full-time, 45.5% more likely to be married, 41.4% more likely
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair
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= who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos m WEST PALM BEACH



6.7% or 17,632,791 of USA Adults 18 or older purchased Paid Labor AUTO GLASS Replacement/Repair past 12mos.
Adults 18 or older who purchased Paid Labor AUTO GLASS Replacement/Repair past 12mos are 12.5% more
likely to own their home, 26.6% more likely to own a higher valued home, 14.8% more likely to have a single-

family home, 37.4% more likely to have a dog.
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



= - | 5.8% or 223,321 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older purchased Pd Labor AUTO GLASS...
CledelM | A quits 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 12.7% more likely to

s
-St. Pa UI own their home, 4.9% more likely to own a higher valued home, 8.9% more likely to have a single-family
home, 35.8% more likely to have a dog.
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



6.% or 151,085 of ST. LOUIS DMA Adults 18 or older are purchased Pd Labor AUTO GLASS Replace/Repair past.|.
Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 1.7% more likely to

own their home, 17.5% more likely to own a higher valued home, 10.5% more likely to have a single-family
home, 25.4% more likely to have a dog.
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



2.7% or 51,751 of Cincinnati DMA Adults 18 or older are purchased Pd Labor AUTO GLASS Replace/Repair past...
Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 12.3% more likely to
own their home, 25.2% more likely to own a higher valued home, 29.6% more likely to have a single-family

home, 9.2% more likely to have a dog.
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



3.3% or 61,039 of WEST PALM BEACH DMA Adults 18 or older are purchased Pd Labor AUTO GLASS Replace/Répair...
Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 11.9% more likely to

own their home, 8.8% more likely to own a lower valued home, 16.8% more likely to have a single-family
home, 77.5% more likely to have a dog.
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= who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos = WEST PALM BEACH

[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



6.7% or 17,632,791 of USA Adults 18 or older purchased Paid Labor AUTO GLASS Replacement/Repair past...
Adults 18 or older who purchased Paid Labor AUTO GLASS Replacement/Repair past 12mos are 1.1% less
likely to look up D-I-Y advice online, 2.4% more likely to always vote in local elections, 25.3% more likely to

belong to a gym, 14.6% more likely to fly do
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



5.8% or 223,321 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older purchased Pd Labor AUTO GLASS...
Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 8.1% more likely
to look up D-I-Y advice online, 3.7% less likely to always vote in local elections, 25.5% more likely to belong

to a gym, 20.% more likely to fly domestic
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



6.% or 151,085 of ST. LOUIS DMA Adults 18 or older are purchased Pd Labor AUTO GLASS Replace/Repair past..
Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 15.3% more likely
to look up D-I-Y advice online, 8.1% less likely to always vote in local elections, 46.1% more likely to belong

to a gym, 22.3% more likely to fly domesti
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



2.7% or 51,751 of Cincinnati DMA Adults 18 or older are purchased Pd Labor AUTO GLASS Replace/Repair-...
Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 17.5% more likely
to look up D-I-Y advice online, 33.5% more likely to always vote in local elections, 4.6% less likely to belong
to a gym, 19.7% less likely to fly domesti
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



3.3% or 61,039 of WEST PALM BEACH DMA Adults 18 or older are purchased Pd Labor AUTO GLASS...
Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 20.2% less likely
to look up D-I-Y advice online, 15.% more likely to always vote in local elections, 23.9% less likely to belong
to a gym, 29.2% more likely to fly domesti
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



6.7% or 17,632,791 of USA Adults 18 or older purchased Paid Labor AUTO GLASS Replacement/Repair past 12mps.
Adults 18 or older who purchased Paid Labor AUTO GLASS Replacement/Repair past 12mos are 4.9% more
likely to use QSRs past mo., 12.1% more likely to use Sit-Down Restaurants past mo., 26.6% more likely to
use Casinos past yr., 35.9% less likely to smoke c
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



5.8% or 223,321 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older purchased Pd Labor AUTO GLASS...
Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 1.1% more likely to
use QSRs past mo., 5.1% more likely to use Sit-Down Restaurants past mo., 4.7% less likely to use Casinos
past yr., 23.5% less likely to smoke cigarette

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



6.% or 151,085 of ST. LOUIS DMA Adults 18 or older are purchased Pd Labor AUTO GLASS Replace/Repair past...
Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are .5% more likely to

use QSRs past mo., 16.5% more likely to use Sit-Down Restaurants past mo., 18.7% more likely to use

Casinos past yr.,, 42.2% less likely to smoke cigarett
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



2.7% or 51,751 of Cincinnati DMA Adults 18 or older are purchased Pd Labor AUTO GLASS Replace/Repair past...
Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 11.8% more likely

to use QSRs past mo., 25.2% more likely to use Sit-Down Restaurants past mo., 11.6% less likely to use

Casinos past yr., 61.8% less likely to smoke cigare

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair
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3.3% or 61,039 of WEST PALM BEACH DMA Adults 18 or older are purchased Pd Labor AUTO GLASS Replace/Repair ...
Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 14.2% more likely
to use QSRs past mo., 17.2% more likely to use Sit-Down Restaurants past mo., 1.2% more likely to use
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair
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6.7% or 17,632,791 of USA Adults 18 or older purchased Paid Labor AUTO GLASS Replacement/Repair past...
Adults 18 or older who purchased Paid Labor AUTO GLASS Replacement/Repair past 12mos are 18.1% more
likely to have a 401K, 50.1% more likely to have an Auto Loan, 37.% more likely to Invest/Trade Stocks Online,
15.% more likely to pay with their Debit Car
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair

USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 23,333




inneapolis
='St. Paul

5.8% or 223,321 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older purchased Pd Labor AUTO GLASS...
Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 14.8% more likely to

have a 401K, 23.4% more likely to have an Auto Loan, 18.2% more likely to Invest/Trade Stocks Online, 21.2%
more likely to pay with their Debit Card.
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair




e

6.% or 151,085 of ST. LOUIS DMA Adults 18 or older are purchased Pd Labor AUTO GLASS Replace/Repair past..
Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 26.7% more likely to

have a 401K, 85.5% more likely to have an Auto Loan, 77.8% more likely to Invest/Trade Stocks Online, 22.4%
more likely to pay with their Debit Card.
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair




2.7% or 51,751 of Cincinnati DMA Adults 18 or older are purchased Pd Labor AUTO GLASS Replace/Repair ...
Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 49.% more likely to

have a 401K, 13.1% more likely to have an Auto Loan, 16.7% more likely to Invest/Trade Stocks Online, 2.%
less likely to pay with their Debit Card.
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



3.3% or 61,039 of WEST PALM BEACH DMA Adults 18 or older are purchased Pd Labor AUTO GLASS...

Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos are 54.7% more likely to
have a 401K, 136.6% more likely to have an Auto Loan, 123.5% more likely to Invest/Trade Stocks Online,
18.7% less likely to pay with their Debit Card.
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



Adults 18 or older who purchased Paid Labor AUTO GLASS Replacement/Repair past 12mos spend an average of 3
days, 10 hours, 25 minutes and 48 seconds each week with All Forms of Media.

86.8% of Adults 18 or older who purchased Paid Labor AUTO GLASS Replacement/Repair past 12mos spend an avg. of 8 hours and 38
minutes each week listening to All Local AM/FM Radio, representing 9.1% of total time spent with all forms of Media.
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



MINNEAPOLIS-ST. PAUL
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hours, 39 minutes and 26 seconds each week with All Forms of Media.
85.1% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an avg. of 11 hours and 50 minutes|
each week listening to All Local AM/FM Radio, representing 10.7% of total time spent with all forms of Media. ]

Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an average of 3 days, 22

Avg. H:M:5/weekwith All Forms of
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an average of 3 days, 19
hours, 13 minutes and 54 seconds each week with All Forms of Media.

90.1% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an avg. of 8 hours and 40 minutes
each week listening to All Local AM/FM Radio, representing 8.6% of total time spent with all forms of Media.
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an average of 3 days, 22
hours, 19 minutes and 37 seconds each week with All Forms of Media.

85.1% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an avg. of 10 hours and 28 minutes
each week listening to All Local AM/FM Radio, representing 9.4% of total time spent with all forms of Media.
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an average of 3 days, 14
hours, 39 minutes and 56 seconds each week with All Forms of Media.

77.1% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an avg. of 9 hours and 4 minutes
each week listening to All Local AM/FM Radio, representing 8.1% of total time spent with all forms of Media.
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



Adults 18 or older who purchased Paid Labor AUTO GLASS Replacement/Repair past 12mos spend an average of 2

days, 14 hours, 54 minutes and 38 seconds each week with All Forms of Ad-Supported Media.
80.7% of Adults 18 or older who purchased Paid Labor AUTO GLASS Replacement/Repair past 12mos spend an avg. of 7 hours and 49
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 10.1% of total time spent with all forms of Ad-Suppor
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an average of 2 days, 18
hours, 51 minutes and 5 seconds each week with All Forms of Ad-Supported Media.

74.6% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an avg. of 9 hours and 28 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.6% of total time spent with all forms of Ad-Supported Me
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair




Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an average of 2 days, 19
hours, 7 minutes and 19 seconds each week with All Forms of Ad-Supported Media.
85.8% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an avg. of 8 hours and 26 minutes

each week listening to Local Ad-Supported AM/FM Radio, representing 10.8% of total time spent with all forms of Ad-Supported Me
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair




Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an average of 2 days, 23
hours, 45 minutes and 53 seconds each week with All Forms of Ad-Supported Media.

81.6% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an avg. of 10 hours and 8 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 11.5% of total time spent with all forms of Ad-Supported Me
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an average of 2 days, 22
hours, 8 minutes and 3 seconds each week with All Forms of Ad-Supported Media.

75.1% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an avg. of 8 hours and 58 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.6% of total time spent with all forms of Ad-Supported Med
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BROADCASTING

[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair




| Adults 18 or older who purchased Paid Labor AUTO GLASS Replacement/Repair past 12mos spend an
average of 8 hours and 59 minutes each day with All Forms of Ad-Supported Media. 80.7% listen to
Local AM/FM Radio for an avg. of 67.1 minutes/day. (Local Radio delivers 10.1% of Time with Ad-Supported Media.)
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair
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Top-13 A!I Forms of Media (Persons & % Reach) Adults 18 or older Top 13 AII Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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w who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos

Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an
average of 9 hours and 33 minutes each day with All Forms of Ad-Supported Media. 74.6% listen to
Local AM/FM Radio for an avg. of 81.3 minutes/day. (Local Radio delivers 10.6% of Time with Ad-Support

ed Media.)
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



" Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an
average of 9 hours and 35 minutes each day with All Forms of Ad-Supported Media. 85.8% listen to
Local AM/FM Radio for an avg. of 72.3 minutes/day. (Local Radio delivers 10.8% of Time with Ad-Supported Media.)
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair

nt. (Average Day)

Top -13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an
average of 10 hours and 15 minutes each day with All Forms of Ad-Supported Media. 81.6% listen to
Local AM/FM Radio for an avg. of 86.9 minutes/day. (Local Radio delivers 11.5% of Time with Ad-Supported Media.)
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Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos spend an
average of 10 hours and 1 minutes each day with All Forms of Ad-Supported Media. 75.1% listen to

Local AM/FM Radio for an avg. of 76.9 minutes/day. (Local Radio delivers 9.6% of Time with Ad-Supported Media.)
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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minutes every day representing 39.6% of all time spent daily with Ad-Supported Audi
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Local AM/FM Radio
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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[ 166,656 or 74.6% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 81.3 minutes every day
representing 36.2% of all time spent daily with Ad-Supported Audio.
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129,562 or 85.8% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 72.3 minutes every day
representing 41.2% of all time spent daily with Ad-Supported Audio.
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42,240 or 81.6% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 86.9 minutes every day
representing 50.% of all time spent daily with Ad-Supported Audio.
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[ 45,822 or 75.1% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 76.9 minutes every day
representing 40.1% of all time spent daily with Ad-Supported Audio.
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14,234,607 or 80.7% of Adults 18 or older who purchased Paid Labor AUTO GLASS
Replacement/Repair past 12mos listen to Ad-Supported Local AM/FM Radio for an average of 67.1
minutes every day representing 39.6% of all time spent daily with Ad-Supported Audi
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- a‘polis 166,656 or 74.6% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 81.3 minutes every day
representing 36.2% of all time spent daily with Ad-Supported Audio.
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129,562 or 85.8% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 72.3 minutes every day
representing 41.2% of all time spent daily with Ad-Supported Audio.
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42,240 or 81.6% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 86.9 minutes every day
representing 50.% of all time spent daily with Ad-Supported Audio.
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45,822 or 75.1% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 76.9 minutes every day
representing 40.1% of all time spent daily with Ad-Supported Audio.
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14,234,607 or 80.7% of Adults 18 or older who purchased Paid Labor AUTO GLASS Replacement/Repair
past 12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary,
Classic Hits, Classic Rock, Country, and Pop Contemporary Hit R
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166,656 or 74.6% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Country, Classic Hits, Classic
Rock, and Adult Contemporary.
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129,562 or 85.8% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are New Country, Adult Contemporary,
News/Talk/Information, Classic Rock, and Classic Hits.
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42,240 or 81.6% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, News/Talk/Information, Adult
Hits, Classic Hits, and Classic Rock.
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45,822 or 75.1% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock,
Classic Hits, Country, and News/Talk/Information.
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11,167,385 or 63.3% of Adults 18 or older who purchased Paid Labor AUTO GLASS
Replacement/Repair past 12mos watch Ad-Supported Local TV Stations for an average of 126.5
minutes every day representing 32.4% of all time spent daily with Ad-Supported Video.
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144,396 or 64.7% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
s 12mos watch Ad-Supported Local TV Stations for an average of 139.7 minutes every day
=5t. Paul representing 29.% of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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96,463 or 63.8% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
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40,023 or 77.3% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos watch Ad-Supported Local TV Stations for an average of 145.5 minutes every day
representing 34.1% of all time spent daily with Ad-Supported Video.
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42,826 or 70.2% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos watch Ad-Supported Local TV Stations for an average of 118.1 minutes every day
representing 34.9% of all time spent daily with Ad-Supported Video.
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11,167,385 or 63.3% of Adults 18 or older who purchased Paid Labor AUTO GLASS
Replacement/Repair past 12mos watch Ad-Supported Local TV Stations for an average of 126.5
minutes every day representing 32.4% of all time spent daily with Ad-Supported Video.
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= abolis | 144,396 or 64.7% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos watch Ad-Supported Local TV Stations for an average of 139.7 minutes every day
representing 29.% of all time spent daily with Ad-Supported Video.
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96,463 or 63.8% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos watch Ad-Supported Local TV Stations for an average of 124.3 minutes every day
representing 29.2% of all time spent daily with Ad-Supported Video.
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40,023 or 77.3% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos watch Ad-Supported Local TV Stations for an average of 145.5 minutes every day
representing 34.1% of all time spent daily with Ad-Supported Video.
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42,826 or 70.2% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos watch Ad-Supported Local TV Stations for an average of 118.1 minutes every day
representing 34.9% of all time spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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144,396 or 64.7% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Movies, Comedies, Dramas, and Local News - Morning.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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96,463 or 63.8% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Sports, Local News
- Morning, Mystery/Suspense/Crime, Local News - Evening, and Nation
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Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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40,023 or 77.3% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News -
Evening, Mystery/Suspense/Crime, Dramas, and Local News - Morning.
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42,826 or 70.2% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Morning,
Sports, Local News - Evening, Movies, Game Shows, and Mystery/Suspense/Cri

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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13,418,631 or 76.1% of Adults 18 or older who purchased Paid Labor AUTO GLASS
Replacement/Repair past 12mos use Ad-Supported Social Media for an average of 127.8 minutes
every day representing 20.9% of all time spent daily with Ad-Supported Digital Media.
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109,915 or 72.8% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos use Ad-Supported Social Media for an average of 123.1 minutes every day representing
19.3% of all time spent daily with Ad-Supported Digital Media.
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36,726 or 71.% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos use Ad-Supported Social Media for an average of 117.4 minutes every day representing
20.7% of all time spent daily with Ad-Supported Digital Media.
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



47,227 or 77.4% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos use Ad-Supported Social Media for an average of 155.3 minutes every day representing
24.7% of all time spent daily with Ad-Supported Digital Media.
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair




13,180,974 or 74.8% of Adults 18 or older who purchased Paid Labor AUTO GLASS
Replacement/Repair past 12mos use Ad-Supported Facebook for an average of 42.7 minutes every
day representing 33.4% of all time spent daily with Ad-Supported Social Media.
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



98,156 or 44.% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos use Ad-Supported YouTube Video for an average of 52.6 minutes every day representing
48.8% of all time spent dally with Ad- Supported Social Media.
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



109,915 or 72.8% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos use Ad-Supported Facebook for an average of 35.1 minutes every day representing 28.5% of
all time spent daily with Ad- Supported Social Media.
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



36,726 or 71.% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos use Ad-Supported Facebook for an average of 47.4 minutes every day representing 40.4% of
all time spent daily with Ad-Supported Social Media.
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair




47,227 or 77.4% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos use Ad-Supported Facebook for an average of 57.7 minutes every day representing 37.2% of
all time spent daily with Ad- Supported Social Media.
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,403,168;
Social Media: 913,934; Local Radio: 911,772; Non-Prem. Cable: 504,600; Local TV: 442,950
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 18,859;
Social Media: 10,653; Local Radio: 10,446; Local TV: 5,931; Non-Prem. Cable: 4,858
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 13,573;
Social Media: 8,165; Local Radio: 8,136; Non-Prem. Cable: 4,637; Local TV: 4,219 reaching
Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who purchased Pd Labor AUTO GLASS
Replace/Repair past 12mos

35,000

20,000

10,000

5,000

WP PPN PP PP R R R R R R R
,Q,¢’~?'\'P'a”b?<a’@'\’°#q»gs~faq Q’lﬁ-ﬁﬁ'*ﬁ@"ﬁ@'*

s Mon-Fri Local AM/FM Radio AQH e \Mon-Fri Local TV Station AQH
‘e [VlON- Fri Non-Premium Cable TV AQH e M On-Fri Social Media AQH
e [VlON- Fri Digital Media (Less Social) AQH

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
ST. LOUIS Metro Area Adults 18 or older

600,000

500,000

400,000

300,000

200,000

100,000

PR PR PP PL P RR R R R R AR R R R RO
O R R Tt e P e R o

e Mon-Fri Local AM/FM Radio AQH e Mon-Fri Local TV Station AQH
e Vlon-Fri Non-Premium Cable TV AQH e M on-Fri Social Media AQH
e Mon-Fri Digital Media (Less Social) AQH

ST. LoUIS DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab 124
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

l:; * Share of Everything
.al for Anything _

[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 3,761; Local
Radio: 2,713; Social Media: 2,341; Non-Prem. Cable: 1,958; Local TV: 1,562 reaching
Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who purchased Pd Labor AUTO GLASS
Replace/Repair past 12mos
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair




t Palm Beach
- Boca Raton

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 4,831; Local
Radio: 3,020; Social Media: 2,688; Non-Prem. Cable: 1,809; Local TV: 1,604 reaching
Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who purchased Pd Labor AUTO GLASS
Replace/Repair past 12mos
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair




Top-13 Out-o_f Home Media (Persons & % Reach): Adults 18 or older

(average week)
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores

' 17,517,440 or 99.3% of Adults 18 or older who purchased Paid Labor AUTO GLASS
Replacement/Repair past 12mos spend an average of 74.9 minutes per day driving, seeing Billboards
and Signs. 67.5% Listen to Local Radio Stations Out-of-Home for an average of 4

verage Ooy)

Tap -13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



209,056 or 93.6% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos spend an average of 80. minutes per day driving, seeing Billboards and Signs. 62.4% Listen to
Local Radio Stations Out-of-Home for an average of 49.2 minute

Top-13 Out—of -Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



Top-13 Out-of Home Media (Persons & % Reach): Adults 18 or older

(average week)
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151,085 or 100.% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos spend an average of 80.9 minutes per day driving, seeing Billboards and Signs. 71.7% Listen
to Local Radio Stations Out-of-Home for an average of 43.8 minut
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



51,751 or 100.% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos spend an average of 98.5 minutes per day driving, seeing Billboards and Signs. 68.2% Listen
to Local Radio Stations Out-of-Home for an average of 52.6 minute
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair




61,039 or 100.% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos spend an average of 64.9 minutes per day driving, seeing Billboards and Signs. 62.8% Listen
to Local Radio Stations Out-of-Home for an average of 46.6 minute
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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MINNEAPOLIS-ST. PAUL DMA

Scarborough R1 2024: Jan23-Jan24

209,056 or 93.6% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos spend an average of 80. minutes per day driving an average of 46.6 miles each day and are
123.6% more likely to use MN 36 than the Metro average.
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Top-26 Residential Zip Codes: Adults 18 or older
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair




Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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151,085 or 100.% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos spend an average of 80.9 minutes per day driving an average of 47.1 miles each day and are
80.4% more likely to use Martin Luther King Bridge than the Metro
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Top-26 Residential Zip Codes: Adults 18 or older
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair




Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair




Top-26 Ad-Supported Roads Traveled

1-95

Military Trail
Congress Avenue
Us1

Palm Beach Lakes Blvd
Us 441

45th Street
Southern Blvd
Forest Hill Blvd
Okeechobee Bivd
Lake Worth Road
Florida Turnpike
Hypoluxo Road
Northlake Blvd
Gateway Blvd
Boynton Beach Road
PGA Blvd
Indiantown Road
Glades Road

Blue Heron Blvd
Atlantic Avenue
State Road 70

St Lucie West Bivd
Port St Lucie Blvd
Linton Blvd

US 710/Beeline Highway

m who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos

WEST PALM BEACH DMA

=
o
I
e
=
=

8
8

976,652

1,053,258

8 %
2
&

b
s
=
Y
Sl ¥

]

622,771

i

o
b
3

13'

&

268,799 14.5%

394,990

2
o
a|
*®

p*op
B By
gx.

]

2 9.1%

314,910 17.0%
12.3%
313,309 16.9%
A5 9.5%
B
234,973 12.7%
257,718 13.9%
273,356 14.8%
13.1%

|

1.5%

Scarborough R1 2024: Jan23-Feb24

Per Week (Persons & % Reach): Adults 18 or older

86.8%

|§
sg

3

&
2 e
238

(]
B
838

Avg. Miles/Day

61,039 or 100.% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos spend an average of 64.9 minutes per day driving an average of 37.8 miles each day and are
204.4% more likely to use 45th Street than the Metro average.

70.9%

2

63.5%

52.3%

2
2 % o8
® g

Avg. Hours+Minutes/day Driving:
Adults 18 or older

et pﬂﬁﬁ:&um AUTO  WEST DAIM BEACH
s fhepair past
12mo:

B WEST PALM BEACH

Qual Intab 80

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-26 Residential Zip Codes: Adults 18 or older
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[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair
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[
Catalogs)

Catalogs
a4

wall Street journal
(Daily)
9.3

New York Times {Daily
+Sunday)
9.5

Local Daily
Newspaper{s) (Daily
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9.0
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Advertising (excluding
Local Daily Catalogs)
Newspaper(s) 25
(Daily
85

New York Times
(Daily)
7.6
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Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspa per(s) (Sunday)
Direct Mail Advertising (excluding Catalogs)
New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

New York Times (Daily)

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

Books
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Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

New York Times
[Daity+Sunday)
118

Local Daily Newspaper{s)

{Daily
9.1

New York Times
(Daily)
9.9

Direct Mail
Advertising
(excluding
Catalogs)
6.6

Wall street journal (BaiY) 1 gcal Daily

93

New York Times (Daily
+Sunday)
LE}

USA Today (Daily)
S0

Local Daily

Newspaper(s) Newspaper(s)

{Dailyssunday) (Daily
2.0 85

New York Times (Daily)
76

Direct Mail Advertising
(excluding Catalogs)
76
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13,041 or 25.2% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.2 minutes every day
representing 33.5% of all time spent daily with All forms of Print Med
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Local Daily Newspaper(s) (Daily+Sunday)

Local Daily Newspaper(s) (Sunday)
New York Times
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10.8
Books Local Daily 22
Newspaper(s)
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142 New York Times
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Direct Mail 70
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Ty 138 ; a7 3.8 ¥ 104 7.6 34 Loc..
All Local Weekly Newspapers 2. 6?6 \5%
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Local Daily Local Daily

Newspaper(s)

Local Daily
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Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers
Magazines

Catalogs

Wall street Journal (Daily)

New York Times (Daily)

USA Today (Daily)
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12,460 or 20.4% of Adults 18 or older who purchased Pd Labor AUTO GLASS Replace/Repair past
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.8 minutes every day
representing 31.8% of all time spent dally with All forms of Print Med
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B WEST PALM BEACH

Local Daily
Newspaper(s)
(Sunday)
161
Local Daily Newspaper(s)
(Daily+Sunday}
118

Direct Mail
Advertising
Local Daily Newspaper(s) | (excluding
(Daily Catalogs)
11.4 8.2

USA Today (Daily)
16.2

Local Daily
Newspaper(s)
(Daily+Sunday)
112

Magazines
Local Daily 8.0
Newspaper(s) (Daily
108
Direct Mail
Advertising
(excluding...
New York Times

(Daily) Catalogs
105
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Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)
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Magazines
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New York Times (Daily)

USA Today (Daily)

Books
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New York Times
(Sunday)
10.1

Local Daily
Newspaper(s) (Sunday)
164
New York Times {Daily

+Sunday)
84

Direct Mail
Newspaper(s) Advertising (excluding
Magazines (Daily Catalogs)
12.2 1.4 82

Local Daily

USA Today (Daily)
81

New York Times
(Daily)
6.6

USA Today (Daily)
16.2

Local Daily
Newspaper(s)
{Sunday)
153

New York Times
(sunday)
123

Local Daily Newspaper(s)

(Daily Magazines
108 8.0

Direct Mail

Advertising

{excluding

New York Times (Daily) Catalogs)
10.5

= who purchased Pd Labor AUTO GLASS Replace/Repair past 12mos

soefa.ai

m WEST PALM BEACH
® Share of Everything

& for Anything _

[(Auto insurance provider for household (HHLD): Any auto insurance provider AND Mode of transportation past 7 days (any purpose): Drive (not carpool))] ANDAuto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Auto glass replacement/repair



