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4.9% or 12,930,662 of USA Adults 18 or older are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.).
Typical Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) are 41.3 years
old (15.6% younger than average) and have a $108,173 (20.6% higher than average) annual household...
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5.2% or 393,889 of CHI DMA Adults 18 or older are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.).
Typical Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) are 40.7 years
old (16.1% younger than average) and have a $125,216 (22.2% higher than average) annual household....
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5.7% or 324,847 of WDC DMA Adults 18 or older are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.).
Typical Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) are 44.1 years
old (8.% younger than average) and have a $153,005 (19.2% higher than average) annual household income.
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5.5% or 248,978 of SEA DMA Adults 18 or older are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.).
Typical Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) are 39. years old
(19.1% younger than average) and have a $151,556 (27.9% higher than average) annual household income.
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5.% or 229,514 of PHX DMA Adults 18 or older are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.).
Typical Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) are 40.5 years
old (17.4% younger than average) and have a $102,607 (10.3% higher than average) annual household....
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4.9% or 12,930,662 of USA Adults 18 or older are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.).
Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) are 14.4% more likely
to be a college graduate, 47.5% more likely to work full-time, 9.4% more likely to be married, 9.% more
likely to be a parent of 1 or more children unde
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5.2% or 393,889 of CHI DMA Adults 18 or older are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.).
Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) are 5.1% more likely to
be a college graduate, 34.% more likely to work full-time, 9.1% more likely to be married, 9.8% more likely
to be a parent of 1 or more children under
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5.7% or 324,847 of WDC DMA Adults 18 or older are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.).

Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) are 7.8% more likely to
be a college graduate, 49.2% more likely to work full-time, 5.9% more likely to be married, 3.7% less likely

to be a parent of 1 or more children unde
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5.5% or 248,978 of SEA DMA Adults 18 or older are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.).

Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) are 23.2% more likely
to be a college graduate, 48.4% more likely to work full-time, 15.2% more likely to be married, 5.4% more

likely to be a parent of 1 or more children un
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5.% or 229,514 of PHX DMA Adults 18 or older are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.).
Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) are 9.% more likely to
be a college graduate, 65.2% more likely to work full-time, 25.7% more likely to be married, 13.8% more

likely to be a parent of 1 or more children und
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4,9% or 12,930,662 of USA Adults 18 or older are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.).
Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) are 6.1% less likely to
own their home, 30.2% more likely to own a higher valued home, 1.6% more likely to have a single-family
home, 13.7% more likely to have a dog.

Own/Rent/Other: Adults 18 or older ﬂﬁm Type of Home: Adults 18 or older 4y t® Pets in Home: Adults 18 or older
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5.2% or 393,889 of CHI DMA Adults 18 or older are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.).
Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) are 1.4% less likely to

own their home, 2.3% more likely to own a higher valued home, 11.9% more likely to have a single-family
home, 12.2% more likely to have a dog.
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5.7% or 324,847 of WDC DMA Adults 18 or older are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.).
Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) are 3.3% less likely to

own their home, 14.4% more likely to own a higher valued home, 3.8% less likely to have a single-family
home, 18.8% more likely to have a dog.
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5.5% or 248,978 of SEA DMA Adults 18 or older are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.).
Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) are 18.6% less likely to

own their home, 3.6% more likely to own a higher valued home, 3.7% less likely to have a single-family home,
| 4% more likely to have a dog.
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5.% or 229,514 of PHX DMA Adults 18 or older are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.).
Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) are 2.4% more likely to

own their home, 10.1% more likely to own a lower valued home, 4.7% less likely to have a single-family
home, 46.1% more likely to have a dog.
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_Tap-20 past 30-days Online Lifestyle Activites: Adults 18 or older

4.9% or 12,930,662 of USA Adults 18 or older are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.).
Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) are 42.9% more likely
to look up D-I-Y advice online, 17.4% less likely to always vote in local elections, 23.9% more likely to
belong to a gym, 4.5% more likely to fly domes
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5.2% or 393,889 of CHI DMA Adults 18 or older are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.).
Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) are 39.2% more likely
to look up D-I-Y advice online, 32.2% less likely to always vote in local elections, 18.1% more likely to

belong to a gym, 4.9% less likely to fly domes
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5.7% or 324,847 of WDC DMA Adults 18 or older are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.).
Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) are 44.3% more likely

to look up D-I-Y advice online, 16.8% less likely to always vote in local elections, 27.5% more likely to

belong to a gym, 7.2% more likely to fly domes
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5.5% or 248,978 of SEA DMA Adults 18 or older are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.).
Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) are 31.9% more likely

to look up D-I-Y advice online, 17.% less likely to always vote in local elections, 30.5% more likely to belong
to a gym, 9.2% more likely to fly domest
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5.% or 229,514 of PHX DMA Adults 18 or older are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.).
Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) are 60.5% more likely
to look up D-I-Y advice online, 8.6% less likely to always vote in local elections, 56.1% more likely to belong
to a gym, 7.8% more likely to fly domest
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4.9% or 12,930,662 of USA Adults 18 or older are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.).
Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) are 3.2% more likely to
use QSRs past mo., 4.9% more likely to use Sit-Down Restaurants past mo., 14.1% more likely to use Casinos
past yr., 20.7% more likely to smoke cigare

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

=3 IW 1time e [ ] » 1time
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Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:
91.5% 88.7% 79.8% 76.0%
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Drank Past 30-days: Adults 18 or older

10times or more

Avg. Monthly Sit-Down Restaurant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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: Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older
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Domestic Regular Beer
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Past 30-days QSR Users: Adults 18 or older

past yr., 67.3% more likely to smoke cigare

5.2% or 393,889 of CHI DMA Adults 18 or older are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.).
Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) are 5.4% more likely to
use QSRs past mo., 5.6% more likely to use Sit-Down Restaurants past mo., 65.6% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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Past 30-days QSR Users: Adults 18 or older
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= who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) = WDC

Total Agzarégffy QSR Users: Avg. Monthly QSR Meals:

89.5%

5,059,794

5.7% or 324,847 of WDC DMA Adults 18 or older are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.).
Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) are 3.4% more likely to

use QSRs past mo., 6.5% more likely to use Sit-Down Restaurants past mo., 11.4% less likely to use Casinos

~ past yr,, 85.1% more likely to smoke cigare
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Past 30-days QSR Users: Adults 18 or older
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Past 30-days QSR Users: Adults 18 or older
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5.% or 229,514 of PHX DMA Adults 18 or older are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.).
Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) are 7.3% more likely to

use QSRs past mo., 7.1% more likely to use Sit-Down Restaurants past mo., 10.1% more likely to use Casinos
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Investments Owned: Adults 18 or ol
401K Plan

75,8,
18.7%

i

14.5%
14.1%

13.7%
1.6%

11.7%
11.5%

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

Money Market Funds

36,948,693
E

Other (Crypto / NFTs / Metals, etc.)

Bonds

30,196,690
S0/ 6.7%
22,297, 9:X0 4

Second Home or Real Estate Property

der

4.9% or 12,930,662 of USA Adults 18 or older are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.).
Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) are 19.1% more likely to
have a 401K, 12.7% more likely to have an Auto Loan, 63.6% more likely to Invest/Trade Stocks Online, 8.2%
more likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older
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N e 15.0% 6.0% 6.7% 5.4% 4.9%
A L [ B o
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8.5% Equity Loan
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5.2% or 393,889 of CHI DMA Adults 18 or older are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.).
Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) are 1.6% more likely to
have a 401K, 15.2% less likely to have an Auto Loan, 88.6% more likely to Invest/Trade Stocks Online, 35.9%
more likely to pay with their Debit Card.

mﬁ_ﬁlnvestments wned: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)
Stacks or Stack Options
Mutual Funds 18.8%

18.2%
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Financial Services Has and/or Uses: Adults 18 or older

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home Improvement
Account Mortgage Loan or Home

Equity Loan
®m who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) m CHI

Professional Services Used*: Adults 18 or older

Tax Preparation Service
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F)‘Past 3-Months Payment Methods Used: Adults 18 or older

visa Paypal Debit Card  MasterCard ApplePay  CashApp StoreCredit  Discover  Google Pay  American Facebook  Square Cash Samsung Pay
Card Express Messenger
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5.7% or 324,847 of WDC DMA Adults 18 or older are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.).
Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) are 20.7% more likely to

have a 401K, 38.9% more likely to have an Auto Loan, 59.4% more likely to Invest/Trade Stocks Online, .2%
less likely to pay with their Debit Card.

mﬁélnvestments Owned: Adults 18 or older

401K Plan
IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds 222;;*
51,631 15.9%
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Financial Planner
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Real Estate Agent
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mﬁ_ﬁlnvestments Owned Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

| 5.5% or 248,978 of SEA DMA Adults 18 or older are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.).
Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) are 38.2% more likely to

have a 401K, 35.5% more likely to have an Auto Loan, 46.9% more likely to Invest/Trade Stocks Online, 1.7%
less likely to pay with their Debit Card.
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more

5.% or 229,514 of PHX DMA Adults 18 or older are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.).
Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) are 31.8% more likely to

have a 401K, 29.5% more likely to have an Auto Loan, 62.6% more likely to Invest/Trade Stocks Online, 1.7%

likely to pay with their Debit Card.

mﬁ_ﬁlnvestments Owned Adults 18 or older
401K Plan
1,481,466 S

IRA (Individual Retirement Account)
Stocks or Stock Options
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Other (Crypto / NFTs [ Metals, etc.)

Financial Services Has and/or Uses:

Adults 18 or older
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R 7.4% Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home Improvement
529 Plan / College Savings Plan W ATER Account Mortgage Loan o Home
Equity Loan
= who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) m PHX ®u who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) m PHX
Professional Services Used*: Adults 18 or older Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service pise %
Financial Planner
Online Investing / Stock Trading
Insurance Agent at a Local Office (not online)
Accountant
Real Estate Agent 8.7% 8.3%
2.7% 34% 4 go 3.3%
Estate Planning 26772 0 L = 1127 - R i JEEERES o
i 1 { i
Divorce/ Family Attorney (*Past12 Months) visa Dehit Card PayPal Zelle MasterCard ~ Venmo Cash App  Apple Pay Suxe credit Google Pay A;:ﬁ::;n Discover ;1:;:[ Square Cash Samsung Pay
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| Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) spend an average of 2 days, 21

hours, 12 minutes and 52 seconds each week with All Forms of Media.
85.1% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) spend an avg. of 8 hours and 52 minutes
| each week listening to All Local AM/FM Radio, representing 10.9% of total time spent with all forms of Media.

&

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

- 69:42:56
vsoge % 46,1% .8%

10 are past 6 months users of CRYPTOCURRENCY (BR&oin, etc.)
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Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) spend an average of 2 days, 15
hours, 39 minutes and 44 seconds each week with All Forms of Media.

92.8% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) spend an avg. of 9 hours and 38 minutes
each week listening to All Local AM/FM Radio, representing 14.1% of total time spent with all forms of Media.

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

69:26:26
concurrent
usage % 43.4% L.3%

10 are past 6 months users of CRYPTOCURRENCY (Eitioin, etc.)
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Weekly H:M:
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Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) spend an average of 2 days, 19
hours, 9 minutes and 59 seconds each week with All Forms of Media.

80.% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) spend an avg. of 9 hours and 11 minutes
each week listening to All Local AM/FM Radio, representing 11.% of total time spent with all forms of Media.

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

_ 66:15:15
Concurrent
usage % 48,9 R.7%

10 are past 6 months users of CRYPTOCURRENCY (&IBtoin, etc.)
% of Total
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Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) spend an average of 2 days, 17
hours, 48 minutes and 3 seconds each week with All Forms of Media.

70.7% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) spend an avg. of 7 hours and 3 minutes
each week listening to All Local AM/FM Radio, representing 7.6% of totaltime spent with all forms of Media.

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

66:47:10
Concurrent
usage % 50.6% D.8%
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Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) spend an average of 3 days, 8
hours, 44 minutes and 13 seconds each week with All Forms of Media.

95.1% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) spend an avg. of 7 hours and 55 minutes
each week listening to All Local AM/FM Radio, representing 9.3% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older
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Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) spend an average of 2 days, 0
hours, 43 minutes and 35 seconds each week with All Forms of Ad-Supported Media.

81.6% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) spend an avg. of 8 hours and 20 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 14.% of total time spent with all forms of Ad-Supported M

BZo

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

“'ﬁmﬂm

% of Total
Weekly H:M:

Avg. Weekly
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Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) spend an average of 1 days, 22

hours, 9 minutes and 32 seconds each week with All Forms of Ad-Supported Media.

88.1% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) spend an avg. of 9 hours and 19 minutes
| each week listening to Local Ad-Supported AM/FM Radio, representing 17.8% of total time spent with all forms of Ad-Supported

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

CoRRMEgt 6.mpnths users o
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Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) spend an average of 1 days, 21
hours, 21 minutes and 43 seconds each week with All Forms of Ad-Supported Media.

76.5% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) spend an avg. of 8 hours and 17 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 14.% of total time spent with all forms of Ad-Supported M

Weekly

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

CORHE Fre ppst Gggonths users wne
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etc)
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Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) spend an average of 1 days, 21
hours, 5 minutes and 20 seconds each week with All Forms of Ad-Supported Media.

68.4% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) spend an avg. of 6 hours and 33 minutes
| each week listening to Local Ad-Supported AM/FM Radio, representing 9.9% of total time spent with all forms of Ad-Supported M

Avg. H:M:S/week with All Forms of Ad-
SupportedMediu-Aduns 18 or older
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Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) spend an average of 2 days, 9

hours, 24 minutes and 21 seconds each week with All Forms of Ad-Supported Media.
91.7% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) spend an avg. of 7 hours and 44 minutes

| each week listening to Local Ad-Supported AM/FM Radio, representing 12.4% of total time spent with all forms of Ad-Supported

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

W "

etc.)
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" Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) spend an average
of 6 hours and 57 minutes each day with All Forms of Ad-Supported Media. 81.6% listen to Local
AM/FM Radio for an avg. of 71.5 minutes/day. (Local Radio delivers 14.% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(average week)

Grocery Stores.

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc)

Local AM/FM Radio

Email/Text IM/Zoom,etc. (Personal & Work)
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Facebook
Local TV Stations
Games/Fantasy/Betting Sites
Non-Premium Ca ble TV Networks

Gas Stations/Convenience Stores.

Instagram

Totol Persons.

vg. Hours+Minutes/day with All
Forms of Media: Aduits 18 or older
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Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) spend an average
of 6 hours and 35 minutes each day with All Forms of Ad-Supported Media. 88.1% listen to Local
AM/FM Radio for an avg. of 80. minutes/day. (Local Radio delivers 17.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 AM Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) spend an average
of 6 hours and 28 minutes each day with All Forms of Ad-Supported Media. 76.5% listen to Local
AM/FM Radio for an avg. of 71. minutes/day. (Local Radio delivers 14.% of Time with Ad-Supported Med

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) spend an average
of 6 hours and 26 minutes each day with All Forms of Ad-Supported Media. 68.4% listen to Local
AM/FM Radio for an avg. of 56.2 minutes/day. (Local Radio delivers 9.9% of Time with Ad-Supported Men'.'a)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) spend an average
of 8 hours and 12 minutes each day with All Forms of Ad-Supported Media. 91.7% listen to Local
AM/FM Radio for an avg. of 66.4 minutes/day. (Local Radio delivers 12.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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10,546,031 or 81.6% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY
(BitCoin, etc.) listen to Ad-Supported Local AM/FM Radio for an average of 71.5 minutes every day
representing 41.3% of all time spent daily with Ad-Supported Audio.
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7 346,859 or 88.1% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin,
etc.) listen to Ad-Supported Local AM/FM Radio for an average of 80. minutes every day
representing 44.8% of all time spent daily with Ad-Supported Audio.
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248,616 or 76.5% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin,
etc.) listen to Ad-Supported Local AM/FM Radio for an average of 71. minutes every day
representing 41.9% of all time spent daily with Ad-Supported Audio.
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170,392 or 68.4% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin,
etc.) listen to Ad-Supported Local AM/FM Radio for an average of 56.2 minutes every day
representing 37.4% of all time spent daily with Ad-Supported Audio.
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210,558 or 91.7% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin,
etc.) listen to Ad-Supported Local AM/FM Radio for an average of 66.4 minutes every day
representing 41.8% of all time spent daily with Ad-Supported Audio.
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10,546,031 or 81.6% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY
(BitCoin, etc.) listen to Ad-Supported Local AM/FM Radio for an average of 71.5 minutes every day
representing 41.3% of all time spent daily with Ad-Supported Audio.
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346,859 or 88.1% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin,
etc.) listen to Ad-Supported Local AM/FM Radio for an average of 80. minutes every day
representing 44.8% of all time spent daily with Ad-Supported Audio.
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248,616 or 76.5% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin,
etc.) listen to Ad-Supported Local AM/FM Radio for an average of 71. minutes every day
representing 41.9% of all time spent daily with Ad-Supported Audio.
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78.3% Audio: Adults 18 or older

"Share of Ad-Supported Audio" B

who are past 6 months
users of CRYPTOCURRENCY
(BitCoin, etc.)

76.5%

28.1%

14.6% . 15.4%

9.3% 7.0% 8.8% 381% %.5% 7.9%

5%

6.
4.3%

4.7%
13,903 365,134

10.3% 3.7% 34%  2.5%

[ —
11,900 190,609 8,022 107,162

7.2% 1.9%

5.8%
28,680 457,540

5.6%
18,642 446,747

91,150 1,235,005
Local AM/FM Podcasts TV Music YouTube Music Spotify Amazon Music Pandora All Others iHeartRadio SiriusXm

47,434 504,205 39,832 869,011 30,162 395,858

Radio Channels

m WDC

* Share of Everything

DMA Searborough R1 2024: Feb23-Apr24 Qual Intab 278  WASHINGTON, DC DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab 5411

Items transacted on the Internet past 6 months:Finance/Insurance: Cryptocurrency (Bitcoin, etc.)



170,392 or 68.4% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin,
etc.) listen to Ad-Supported Local AM/FM Radio for an average of 56.2 minutes every day
representing 37.4% of all time spent daily with Ad-Supported Audio.
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210,558 or 91.7% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin,
etc.) listen to Ad-Supported Local AM/FM Radio for an average of 66.4 minutes every day
representing 41.8% of all time spent daily with Ad-Supported Audio.
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10,546,031 or 81.6% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin,
etc.) listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Classic Rock, Country, and Classic Hits
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346,859 or 88.1% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.)
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Pop Contemporary Hit
Radio, Adult Contemporary, Hot AC, and Rhythmic Oldies.
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248,616 or 76.5% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.)
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, All
News, Urban AC, and Classic Rock.
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170,392 or 68.4% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.)
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Alternative, Adult Hits, and Rhythmic AC.
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210,558 or 91.7% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.)
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Hits, Pop Contemporary Hit
Radio Adult Contemporary, Country, and Hot AC.
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7,424,160 or 57.4% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY
(BitCoin, etc.) watch Ad-Supported Local TV Stations for an average of 67.8 minutes every day
representing 26.1% of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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264,960 or 67.3% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin,
etc.) watch Ad-Supported Local TV Stations for an average of 73.4 minutes every day representing
36.8% of all time spent daily with Ad-Supported Video.
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168,853 or 52.% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin,
etc.) watch Ad-Supported Local TV Stations for an average of 68.4 minutes every day representing
26.1% of all time spent daily with Ad-Supported Video.
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Avg. Week AII Video (Persons & % Reach): Adults 18 or older
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114,150 or 45.8% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin,
etc.) watch Ad-Supported Local TV Stations for an average of 67.6 minutes every day representing
27.6% of all time spent daily with Ad-Supported Video.
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117,606 or 51.2% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin,
etc.) watch Ad-Supported Local TV Stations for an average of 53.5 minutes every day representing
16.% of all time spent daily with Ad-Supported Video.
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7,424,160 or 57.4% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY
(BitCoin, etc.) watch Ad-Supported Local TV Stations for an average of 67.8 minutes every day
representing 26.1% of all time spent daily with Ad-Supported Video.

Weekly 64.7%

Avg. Hours+Minutes/day with Ad-Supported
Reach % 59.6%

"Share OfAd'supported v"deol Video: Adults 18 or older

5:41

. who are past 6 months
40.2%  39.7% users of CRYPTOCURRENCY
(BitCoin, etc.)

56.2%

40.8%

24.5%

16.1% 14 go;

12.5% 12.7%

11.1% 10.5%

Weekly

Total »

Persons 4.4% 3 7%

Reached: 7,272,18456,336,883 7,424,16069,682,092 5,273,51391,505,647 6,539,53305,421,551 5,129,718/5,147,143 3,173,54316,953,596 1,439,3497,481,304 2,082, 24938 861,737 1,614, 47&2 435,430 1,644, 55325 363,897
Cable TV Local TV Amazon YouTube TikTok Hulu

Average

Netflix AppleTV+ Disney+
Daily Mi

Paramount+

is I o XN 2 KN s N s EEEN s N oo SN oo O os IEEH co M

® who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) m USA

UsA USA Projection Secarborough R1 2024: Jan23-Apr24 Qual Intab 1,038
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Viewing

USA Projection Scarborough R1 2024: Jan23-Apr24

* Share of Everything
Qual Intab 23,333 soeﬁ for Anything _

Items transacted on the Internet past 6 months:Finance/Insurance: Cryptocurrency (Bitcoin, etc.)




264,960 or 67.3% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin,
etc.) watch Ad-Supported Local TV Stations for an average of 73.4 minutes every day representing
36.8% of all time spent daily with Ad-Supported Video.
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168,853 or 52.% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin,
etc.) watch Ad-Supported Local TV Stations for an average of 68.4 minutes every day representing
26.1% of all time spent daily with Ad-Supported Video.
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114,150 or 45.8% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin,
etc.) watch Ad-Supported Local TV Stations for an average of 67.6 minutes every day representing
27.6% of all time spent daily with Ad-Supported Video.
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117,606 or 51.2% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin,
etc.) watch Ad-Supported Local TV Stations for an average of 53.5 minutes every day representing
16.% of all time spent daily with Ad-Supported Video.
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Local TVStatlon Pragrams (Persons & % Reach): Adults 18 or older

(averoge

spons

Local News - Evening
Movies

Comedies

Local News - Morning
Dramas

Documentaries
Mystery/Suspense/Crime
National/Network News
Game Shows
Food/Cooking Shows
Local News - Late

Science Fiction

7,424,160 or 57.4% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY
(BitCoin, etc.) watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local
News - Evening, Local News - Morning, Comedies, and Game Shows.
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etc.) watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News -
Morning, Local News - Evening, Comedies, and Mystery/Suspense/Cr

% Time 54

FREIE

Avg. Hours+Minutes/day with Local m
TV Stations: Adults 18 or older

1:45

= B
<o bo 5
I8 T8 <R iR YR X

ECHI

\ezage Do)

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Mystery/
Suspense/
Crime
12.8

Game Shows Comedies

1 12.1

Local News -
Evening
143

Local News -
Morning
21.8

Movies

124

Local News -
Morning

31.8 Sports

28.6

Natio...
Netw...

Mystery/
Suspense/
Crime
14.6

Movies
19.3

Late 00..

Local News= " Local N Night Co...
Evening 1 Talk™ Sho
22.6 6 7.1 7.6

® who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.)

uCHI

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older

(Averoge Week]
Movies

Sports

Local News - Evening
Local News - Morning
Comedies

Dramas

Game Shows
Mystery/Suspense/Crime
Local News - Late
Food/Cooking Shows
National/Network News
Late Night Talk

Court Shows

CHI

Lowl persces:

R e TR M

| e (Tl

ERECRL E—_0 i

TR E—— TV
— T

ete)
TS e
® who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.)
DMA Scarborough R1 2024: Feb23-Mar24 Quadl Intab

who are past 6 months users
of CRYPTOCURRENCY (BitCoin,

o [
aﬁaﬂ

Avg. Hours+Minutes/day with Ad- m
Supported Local TV Stations: Adults

18orolder

w CHI
138

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Ad-Supported Local TV Station Programs (% Time Spent &
i Thrsiaas.a

vg. Minutes/day Spent): Adults 18 or older

Local News -
Evening Crime
15.5 13.9

Sports
15.4

Comedies
11.9

Local News
Morning Game Shows Court Shows
218 14.9 10.9

Maovies
135

Local News
Late
10.8

m who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.)

Movies Game Shows
20.1
Local News
Morning
31.8 Sports
28.6
Court
Comedies Crime Shows
193 ) 15.1
Natio. Late Night
Local News - Local News ) Talk
Evening Late
235 15.6
u CHI
* Share of Everything
i for Anything _

Items transacted on the Internet past 6 months:Finance/Insurance: Cryptocurrency (Bitcoin, etc.)



Local TV Station Programs (Persons & % Reach): Adults 18or older
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168,853 or 52.% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin,
etc.) watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News -
Evening, Comedies, Local News - Morning, and Dramas.
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114,150 or 45.8% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin,
etc.) watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Movies, Local News - Morning, and Science Fiction.
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117,606 or 51.2% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin,
etc.) watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Game Shows,
Local News - Morning, Local News - Evening, and Comedies.

Local TVStatmn Programs (Persons & % Reach): Adults 18orolder Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
(averoge week) % Time spent  [Average Doyl

soors . R E— T

Local News - Evening

Movies
Comedies / Game Shows Comedies
Local News - Morning m Local News -
Local News - Morni
Dramas m Morning I g;néng Sports
Documentaries Avg. Hours+Minutes/day with Local m 17.7 e local News - \é 251
Mystery/Suspense/Crime TV Stations: Adults 18 or older m EEEE— Late Suspens > Movies
4 9.4 ime
14.7
Game Shows m
National/Network News _ 1:34 2%
Food/Cooking Shows m Local News Food/ | Docume.. cal News Local News -
. . who are past 6 months PHX . ports Evening “omedies Cooking E 3 Late
Science Hetion Sl sty [0 o | 132 : Shows | Science... : 20, 141
Local News - Late -!m e :
w who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) mPHX ® who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) B PHX
Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Averoge Day]

(averoge week) Totol Persons. l'
o R ——T T ﬁ
Local News - Evening B i 5 w57
T
Comes PR il v
tocal News - Morning. gl eV | inews. | Local News
Dramas mm Morning Evening Sports
Mystery/Suspense/Crime mm Avg. Hours+Minutes/day with Ad- 17.7 i s : 2l sl g
e m Supported LT;", :‘:;:ﬂons Adults m
National/Network News  [ROEEIR Sl TiEREN,
e beter m who are past 6 months users
Local News - Late mm of CRYPTOCURRENCY (BitCoin,
Food/Cooking Shows mm el
Reality - Adventure %

Game Shows Game Shc Comedies
19.0

. ‘ Adv...
Comedies 8 12.9 7.9
8.8

Natio... Food/
Reality | Foo... | S. Local News - i C VS Netw... Cookin...

5. ' R
Dramas Sports - 4 o Morning
m 152 13.7 4 Adve... g 2.2 27.6

® who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) m PHX = who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) W PHX .
PHX ~ DMA  Scarborough R12024:Jan23-Feb2d  QualIntab 97 3 S'“’PFEO :fnf":hf‘iithms
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. - Y 9 <

Items transacted on the Internet past 6 months:Finance/Insurance: Cryptocurrency (Bitcoin, etc.)



[ 9,153,292 or 70.8% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY
(BitCoin, etc.) use Ad-Supported Social Media for an average of 121.4 minutes every day
representing 23.6% of all time spent daily with Ad-Supported Digital Media.
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288,799 or 73.3% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin,
etc.) use Ad-Supported Social Media for an average of 114.4 minutes every day representing 24.9%
of all time spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Search (Google, Bing, etc)
i Fe ey P— Online
? i Classes,
) sodal Media OTT TV Streaming Schools, R Sdtlrea;ngg AUC (Locall
Email /Text/IM/Zoom,ete. (Personal & Work) St College adio/ Podcasts/Streaming o
g/ ial/Real (Websites/Apps) Universities Services) n‘wu .
——— Streaming Audio (Local Radio/ —— S 1241 51.3
RTINS Podcasts/Streaming Services) Saarch YouTube/ 2 150.9
Games/Fantasy/Betting Sites 168.2 / Srnla 2l t Sea Sk
. Avg. Hours+Minutes/day with P (_(”""'h’ TikTok, Local TV ium (( ‘::h o ““
Streaming Audio (Local Radio/ ... Digital: Adults 18 or older ‘ = Bing, etc.) etc, Streaming WPremium  Lae o b

Shopping fincl. Food/Auctions/Travel, etc.) N et
NON -

Shopping

YouTube/TikTok, etc.

Local TV Streaming mm 4
Online Classes, Schools, Colleges, Universities mm who are past 6 months
P—— el e
= who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) = CHI w who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) = CHI
Avg. Week Ad-Supported Digital (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
search (Google, Bing, etc.) a g 8
it s o) P — R ™
et somete. et . o) A A v
... —
AT . [
Shopping (incl. Food/Auctions/Travel, etc.) m 45.0% 4.1% Social Media Shopping soclal Medi
Local TV Streaming m 1144 Local TV YouTube/ \::::(‘i/ -"U{']b ;‘t - Local TV
YouTube/TikTok, etc. m wm@ Hours+Minutes/day with Ad-

Streaming _, . A Streaming
TikTok, etc. | Auction
s oo S R A Spescel SRS L8sr e

‘ 39.3 \ble... B

Premiu...

Local TV 1 YouTube/

Social Media Streaming | Ga / 3 S ing Services | TIkTok, ete:
135.4 2 Fa W : 39.0

Streaming Audio (Local
OTT TV Streaming n,etc Radio/ Podcasts/ YouTube/
Ser (Personc Streaming Services) TikTok, etc.
6 74.1 39,1

Bl 27.9 Travel,e... 2t &V

sarch Non-Premium

on P premium cable sveomive - ESES TR R
Games/Fantasy/metting sites  AIOMBETY L SpRHIEN - 4:47 Streaming Audio (Local Radio/ | 5 | Non- " “Premium " Shopping
concurrent Podcasts/Streaming Services) 3 Premium | * OTT TV Streaming Services Cable (incl.
ing/Firancial/Real i ) : 69.9% ! 8
it _ 5%%% Sl 92.6 29.8 +Premi... Banking... 96.6 Streaming Food... Banking...
Online Classes, Schools, Colleges, Universities _ 8 ng ug%g;ﬁ:ﬁ:&'ﬁ:&;, o 0.0%
itC
# who are past 6 months users of CRYPTOCURRENCY (BitCoin, ete)  mCHI ¥ who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.) mCHI
CHI  DMA  Scarborough R12024: Feb23-Mar24 ~ Qual Intab 138 3 Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. - for Anything _

Items transacted on the Internet past 6 months:Finance/Insurance: Cryptocurrency (Bitcoin, etc.)



Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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222,454 or 68.5% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin,
etc.) use Ad-Supported Social Media for an average of 92.9 minutes every day representing 18.3% of
all time spent daily with Ad-Supported Digital Media.
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171,400 or 68.8% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin,
etc.) use Ad-Supported Social Media for an average of 122.4 minutes every day representing 23.2%
of all time spent daily with Ad-Supported Digital Media.
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170,479 or 74.3% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin,
etc.) use Ad-Supported Social Media for an average of 122.1 minutes every day representing 20.5%
of all time spent daily with Ad-Supported Digital Media.
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Facebook

Avg. Week All Socml Medm (Persons & % Reach): Adults 18 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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T

9,153,292 or 70.8% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY
(BitCoin, etc.) use Ad-Supported Facebook for an average of 35.1 minutes every day representing
28.9% of all time spent daily with Ad-Supported Social Media.
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288,799 or 73.3% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin,
etc.) use Ad-Supported Facebook for an average of 36. minutes every day representing 31.4% of all
time spent daily with Ad-Supported Social Media.
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222,454 or 68.5% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin,
etc.) use Ad-Supported Facebook for an average of 24. minutes every day representing 25.9% of all
time spent daily with Ad-Supported Social Media.
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171,400 or 68.8% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin,
etc.) use Ad-Supported Facebook for an average of 38.2 minutes every day representing 31.2% of all
time spent daily with Ad- Supported Social Media.
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150,708 or 65.7% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin,
etc.) use Ad-Supported Facebook for an average of 31.5 minutes every day representing 25.8% of all
time spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 33,917;
Local Radio: 21,812; Social Media: 20,483; Non-Prem. Cable: 11,743; Local TV: 11,179
reaching Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (Bi
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 16,377,
Local Radio: 15,601; Social Media: 11,025; Non-Prem. Cable: 5,761; Local TV: 4,674
reaching Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitC
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 16,663;
Social Media: 11,409; Local Radio: 10,527; Non-Prem. Cable: 4,932; Local TV: 4,145
reaching Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitC
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 24,834;
Social Media: 14,129; Local Radio: 13,654; Non-Prem. Cable: 6,332; Local TV: 6,251
reaching Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitC
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Top-13 Out—of -Home Media (Persons & % Reach): Adults 18 or older

(average weex)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

SiriusXm

YouTube Music

Movie Theaters

Total Persons:

who are past 6 months
users of CRYPTOCURRENCY
(BitCoin, etc.)

AP P

® who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.)

11,521,128 or 89.1% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY
(BitCoin, etc.) spend an average of 61.6 minutes per day driving, seeing Billboards and Signs. 68.2%

Listen to Local Radio Stations Out-of-Home for an average of 43.3

 USA

Avg. Hours+Minutes/day with Out- M
of-Home Media: Adults 18 or older
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Top-13 Out—of -Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Items transacted on the Internet past 6 months:Finance/Insurance: Cryptocurrency (Bitcoin, etc.)

Top 13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Drug Stores

Shopping Malls

Spotify

Podcasts

Movie Theaters

YouTube Music

SiriusXmMm

Total Persons:

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older

who are past 6 months
users of CRYPTOCURRENCY
(BitCoin, etc.)

2R

m who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.)

u CHI

% Time sim

328,551 or 83.4% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin,
etc.) spend an average of 64.8 minutes per day driving, seeing Billboards and Signs. 73.6% Listen to
Local Radio Stations Out-of-Home for an average of 48.5 min
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or o[der

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

SiriusXm

YouTube Music

Movie Theaters

285,758 or 88.% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin,
etc.) spend an average of 58.2 minutes per day driving, seeing Billboards and Signs. 64.% Listen to
Local Radio Stations Out-of-Home for an average of 43. minute

who are past 6 months
users of CRYPTOCURRENCY
(BitCoin, etc.)

A R

i

Avg. Hours+Minutes/day with Out- m
of-Home Media: Adults 18 or older m

et _ “
= dda

(0o

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out—of Home Media (Persons & % Reach): Adults 18 or o[der

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Shopping Malls

Gas Stations/Convenience Stores
Restaurants & Bars

Podcasts

Spotify

Drug Stores

Retail Stores

YouTube Music

Owned Music

BT mmen

® who are past 6 months users of CRYPTOCURRENCY (BitCoin, etc.)

Concurrent
Usage %

221,275 or 88.9% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin,
etc.) spend an average of 55.4 minutes per day driving, seeing Billboards and Signs. 57.2% Listen to
Local Radio Stations Out-of-Home for an average of 34. minu
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

Total Persons:

(average week)
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218,587 or 95.2% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin,
etc.) spend an average of 93.6 minutes per day driving, seeing Billboards and Signs. 76.7% Listen to
Local Radio Stations Out-of-Home for an average of 40.2 min
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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328,551 or 83.4% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin,
etc.) spend an average of 64.8 minutes per day driving an average of 37.7 miles each day and are
90.2% more likely to use 1-65 than the Metro average.

Top-26 Employment Zip Codes: Adults 18 or older
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285,758 or 88.% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin,
etc.) spend an average of 58.2 minutes per day driving an average of 33.9 miles each day and are
71.7% more likely to use H Street/Benning Road than the Metro av
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30.3% more likely to

use Highway 512 than the Metro average.

221,275 or 88.9% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin,
etc.) spend an average of 55.4 minutes per day driving an average of 32.2 miles each day and are
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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1% more likely to use Highway 51 than the Metro average.
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218,587 or 95.2% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin,
etc.) spend an average of 93.6 minutes per day driving an average of 54.5 miles each day and are
66.
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4,241,776 or 32.8% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin,
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174,844 or 44.4% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin,
etc.) read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.4 minutes every day
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41,266 or 18.% of Adults 18 or older who are past 6 months users of CRYPTOCURRENCY (BitCoin,
etc.) read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.5 minutes every day
representing 20.9% of all time spent daily with All forms of Print Med
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