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2.8% or 7,313,970 of USA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Typical Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 56.9 years
old (12.9% older than average) and have a $88,361 (5.% lower than average) annual household income.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



3.8% or 268,336 of CHI DMA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Typical Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 59.4 years
old (18.2% older than average) and have a $104,278 (2.8% lower than average) annual household income.

@ Percent of Market: Adults 21 or older ﬂ\l‘tGender of Target vs. Market: Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



1.8% or 95,844 of WDC DMA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Typical Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 52.6 years
old (6.9% older than average) and have a $117,449 (12.2% lower than average) annual household income.

@ Percent of Market: Adults 21 or older ﬂ\lttGender of Target vs. Market: Adults 21 or older
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W= HHI of Target vs. Market:
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



3.3% or 142,664 of SEA DMA Adults 21 or older are Monthly Retail Store Buyers of <$10 Bottles of RED Wine.
Typical Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 54.5 years
old (10.1% older than average) and have a $112,159 (9.7% lower than average) annual household income.

@ Percent of Market: Adults 21 or older ﬂ\l‘tGender of Target vs. Market: Adults 21 or older
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W= HHI of Target vs. Market:
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



2.3% or 102,826 of PHX DMA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Typical Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 61.8 years
old (21.3% older than average) and have a $89,195 (10.5% lower than average) annual household income.

@ Percent of Market: Adults 21 or older ﬂ\lttGender of Target vs. Market: Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



2.8% or 7,313,970 of USA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 5.2% more likely
to be a college graduate, 19.7% less likely to work full-time, 14.9% more likely to be married, 30.3% less
likely to be a parent of 1 or more children
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



3.8% or 268,336 of CHI DMA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 5.3% less likely to
be a college graduate, 17.6% less likely to work full-time, 16.% more likely to be married, 46.1% less likely to
be a parent of 1 or more children u
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



1.8% or 95,844 of WDC DMA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine are 16.4% more likely
to be a college graduate, 17.7% less likely to work full-time, 13.5% more likely to be married, 29.1% less
likely to be a parent of 1 or more children
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



3.3% or 142,664 of SEA DMA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 7.7% more likely to
be a college graduate, 11.4% less likely to work full-time, 9.4% more likely to be married, 5.7% less likely to

be a parent of 1 or more children un
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Postgraduate Degree
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ittt b| Stage in Life: Adults 21 or older
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Parent of 1 or more Children under 18 _ 25.5%
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Working Mothers L 3.1%
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Parent of 1 or more Children Age 2-5 i 10.4%
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



2.3% or 102,826 of PHX DMA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 18.3% more likely
to be a college graduate, 52.4% less likely to work full-time, .6% more likely to be married, 62.4% less likely

to be a parent of 1 or more children u

.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



2.8% or 7,313,970 of USA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 16.3% more likely to
own their home, 8.6% more likely to own a higher valued home, 7.6% more likely to have a single-family

home, 8.5% more likely to have a dog.
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or Real Estate Home 41%
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All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Aug24 Quadl Intab 22,691 weses)

[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



3.8% or 268,336 of CHI DMA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 18.2% more likely to

own their home, 10.4% more likely to own a lower valued home, 12.7% more likely to have a single-family
home, 24.2% more likely to have a dog.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



1.8% or 95,844 of WDC DMA Adults 21 or older are Monthly Retail Store Buyers of <$10 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 14.1% more likely to

own their home, 3.8% more likely to own a lower valued home, 14.% more likely to have a single-family
home, 10.9% more likely to have a dog.

m Own/Rent/Other: Adults 21 or older mﬁm Type of Home: Adults 21 or older 4{® Pets in Home: Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



3.3% or 142,664 of SEA DMA Adults 21 or older are Monthly Retail Store Buyers of <$10 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 19.4% more likely to

own their home, 16.5% more likely to own a lower valued home, 3.1% less likely to have a single-family
home, 3.7% more likely to have a dog.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



2.3% or 102,826 of PHX DMA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 31.8% more likely to

own their home, 13.3% more likely to own a lower valued home, 6.9% more likely to have a single-family
home, 16.% less likely to have a dog.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



2.8% or 7,313,970 of USA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 4.6% more likely
to look up D-I-Y advice online, 7.2% more likely to always vote in local elections, 2.7% less likely to belong

to a gym, 4.7% less likely to fly domes
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



3.8% or 268,336 of CHI DMA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine are 8.2% more likely

to look up D-I-Y advice online, 17.1% more likely to always vote in local elections, 1.3% less likely to belong
toa gym, 25.% less likely to fly domes
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



1.8% or 95,844 of WDC DMA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 5.9% less likely to
look up D-I-Y advice online, 5.6% less likely to always vote in local elections, 23.6% less likely to belong to a
gym, 3.2% more likely to fly domes
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



3.3% or 142,664 of SEA DMA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are .2% less likely to
look up D-I-Y advice online, 29.1% more likely to always vote in local elections, 9.% less likely to belong to

a gym, 6.8% less likely to fly domesti
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



2.3% or 102,826 of PHX DMA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 12.2% more likely

to look up D-I-Y advice online, 11.2% less likely to always vote in local elections, .3% less likely to belong to

a gym, 26.8% more likely to fly dome
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



2.8% or 7,313,970 of USA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 2.2% more likely to
use QSRs past mo., 3.8% more likely to use Sit-Down Restaurants past mo., 7.1% more likely to use Casinos
past yr.,, 42.% less likely to smoke cigar

Past 30-days QSR Users: Adults 21 or older |Past 30-days Sit-Down Restaurant Users: Adults 21 or olderi Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)
15.5%
2times 2 times 16.0% m 3
3times 3 times 12.8%
times 4 times
8.8% [ indian/ WAngs/ Bagel/ Upscale Steakhouse
House / Thai/ Burgers/ Donut/
: Coftee mar Other  Sports Bar  Bakery
10times or more 10times or more 5.1% asian
= who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine musA ® who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine mUSA # who are Monthly Retail Store Buyers of <§10 Bottles of RED Wine: mUsA
Total Mon rhly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
Shini) 78.1% 75.2% who are Monty RetailStore Buyers of <$10 Bottes d'H_ 11

Drank Past 30—days. Adults 21 or older Past 12 months Casmo Activities: Adults 21 or older|Used Past 30-days: Adults 21 or older
e st achnes _ wi |
y Type of Beer W Table Games (Craps, Poker, etc.)
wine [T Bar/ Nightcub
Domestic Regular Beer Upscale Restaurant

Domestic Light Beer Stage Show / Concert 1%
Imported Beer v v Sports Betting
Microbrew / Craft Beer 11, 6;: 6% i Other Gambling
Spa 2.1% Casinos visited past 12 months: Yes Marijuana / Cannabis Cigarettes Vape
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USA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 787
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 22,691

[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



3.8% or 268,336 of CHI DMA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine are .3% less likely to

use QSRs past mo., 4.% less likely to use Sit-Down Restaurants past mo., 11.4% more likely to use Casinos
past yr., 57.3% less likely to smoke cigare
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



1.8% or 95,844 of WDC DMA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine are 3.2% less likely to
use QSRs past mo., 5.3% more likely to use Sit-Down Restaurants past mo., 12.9% more likely to use Casinos
past yr., 7.% less likely to smoke cigare

Past 30-days QSR Users: Adults 21 or older |Past 30-days Sit-Down Restaurant Users: Adults 21 or older| Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



3.3% or 142,664 of SEA DMA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 2.% more likely to
use QSRs past mo., 1.9% more likely to use Sit-Down Restaurants past mo., 1.% less likely to use Casinos

past yr., 67.9% less likely to smoke cigaret

Past 30-days QSR Users: Adults 21 or older |Past 30-days Sit-Down Restaurant Users: Adults 21 or older| Top-10 Cuisines: Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



2.3% or 102,826 of PHX DMA Adults 21 or older are Monthly Retail Store Buyers of <$10 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine are 6.9% more likely to
use QSRs past mo., 15.8% more likely to use Sit-Down Restaurants past mo., 12.3% more likely to use

Casinos past yr., 22.4% more likely to smoke cig

Past 30-days Sit-Down Restaurant Users: Adults 21 or older| Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

1time [ ] » 1time
mes 3tmes
o o h i i E i -
) Mexian  Chinese P Coffer  Malan  Wings/ lodisn/ Upscale Steskhouse nq-u
Mouse / Burgers/  Thai/
10 times or more 10times or more M Caffee Bar sports Bar 1»: uw
= who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine mPHX # who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine o PHX  who are Monthly Retail Store Buyers of <510 Bottles of RED Wine wPHX
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-D Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
95.7% 89.5% 89.1% 77.0% who are Monthly Retail Store Buyers of <$10 Bottles of... _ 6.1%

. ea3ss 3,983,033

Drank Past 30-days. Adults 21 or older

15.7%

Past 12 months Casino Activities: Adults 21 or older

Used Past 30-days: Adults 21 or older

Liquor Slot Machines 1,519,626 34.1%
Any Type of Beer W Upscale Restaurant
Wine Bar / Nightclub W 14.5%
Imported Beer Table Games (Craps, Poker, etc.) 55”'% 12. 5%
Domestic Light Beer Stage Show / Concert 91 226 11.3%
Domestic Regular Beer - v Sports Betting r 13.6% 5.8%
Microbrew / Craft Beer 5;16% ' Other Gambling W 10.9% 646,008 258128
Spa n'g,m, Casinos visited past 12 hs: Yes Marij / Cannabis Cigarettes Vape
= who are Monthly Retail Store Buyers of <510 Bottles of RED Wine ®PHX w who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine HPHX = whao are Monthly Retail Store Buyers of <510 Bottles of RED Wine mPHX
PHX DMA Scarborough R2 2024: Aug23-Aug24 Qual intab 75

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



2.8% or 7,313,970 of USA Adults 21 or older are Monthly Retail Store Buyers of <$10 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 6.6% more likely to

have a 401K, 8.% more likely to have an Auto Loan, 18.% more likely to Invest/Trade Stocks Online, 6.5%
more likely to pay with their Debit Card.

Investments Owned: Adults 21 or older

ok

Financial Services Has and/or Uses: Adults 21 or older

IRA (Individual Retirement Account)

Mutual Funds m Zm%
Money Market Funds m L%
Bonds mﬁﬂ'z"

Other (Crypto / NFTs / Metals, etc.) ”1:'1”

Stocks or Stock Options

7.9%
% 7.4% 6.5% 4.4% 5.2%

4.6
B o, M W p—

) P Lo y 1o o 072 sa 1z x: con
529 Plan / College Savings Plan 8.6% Checking DebitorATM  Savings  CreditCard  Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
- % Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property 0::"4 Account Mortgage Loan or Home

Equity Loan
» who are Monthly Retail Store Buyers of <510 Bottles of RED Wine mUSA w who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine mUSA

Professional Services Used*: Adults 21 or older| P Past 3-Months Payment Methods Used: Adults 21 or older
Tax Preparation Service
Financial Planner
Online Investing / Stock Trading

11.5%
28 184,830 10.8%

10.9%
25,395 107 9.7%

5.5%
Real Estate Agent 5.3%
_ 5.2%

Estate Planning Eglq*

Accountant

Insurance Agent at a Local Office (not oniine)

A.5% 3.5% 59, 3.4%

o . *Past 12 Menth: VISA PayPal Debit Card Zelle Venmo MasterCard  Apple Pa Cash Google Pay  Store Credit  Discover American Facebook  Samsung P: uare Cash
Divorce/ Family Attorney E)ul?; e ot} ¥ ¥ i RPN, Cart Express Messenger e ey S
= who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine mUSA m who are Monthly Retail Store Buyers of <310 Bottles of RED Wine m USA
USA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 787
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 22,691

[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



3.8% or 268,336 of CHI DMA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 15.9% more likely to

have a 401K, 25.3% more likely to have an Auto Loan, 2.8% more likely to Invest/Trade Stocks Online, 10.7%
more likely to pay with their Debit Card

Investments Owned: Adults 21 or older Financial Services Has and/or Uses: Adults 21 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)

Auto loan Certificatesof  Money  Studentloan Personal Loan Refinanced Home

529 Plan / College Savings Plan Checking DebitorATM  Savings  CreditCard  Online Mobile  OnlineBil  Home

P Account card Account Banking Banking Paying Mortgage Deposit (CDs)  Market Home  Improvement
Second Home or Real Estate Property 0% Account Mortgage lz:‘n‘_: :4029
m who are Monthly Retail Store Buyers of <510 Bottles of RED Wine N CHI = who are Monthly Retail Store Buyers of <510 Bottles of RED Wine mCHI

Professional Services Used*: Adults 21 or older '-’?'Past 3-Months Payment Methods Used: Adults 21 or older

Tax Preparation Service
" 2,022,551 28.5%
Finanglal Plenner 1,275,936 18.0%

OnlineInvesting / Stock Trading s EE

15.5%
Accountant
ceountant - ey 13.9%
" 2 13.2%
e o ek i) e B
5.7%
Real Estate Agent 13%

.2%
7.0%
9% 3.1%

2.9%
Estate Planning 37;'4" | 273 o smn . cxxu , o'.;m_
& X *Past 12 Months, Paypal Debitcard MasterCard Zelle Venmo ApplePay  Store Credit  Cash App Discover  GooglePay  American Facebook Samsung Pay Square Cash
Divorce / Family Attorney io ﬁ% ( ) Card Express Messenger
m who are Monthly Retail Store Buyers of <510 Bottles of RED Wine ECHI m who are Monthly Retail Store Buyers of <510 Bottles of RED Wine m CHI

CHI DMA Scarborough R2 2024: Aug23-Sep24 Qual intab 167
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



1.8% or 95,844 of WDC DMA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 7.1% less likely to

have a 401K, 9.% less likely to have an Auto Loan, 23.3% more likely to Invest/Trade Stocks Online, 4.1% less
likely to pay with their Debit Card.

Investments Owned: Adults 21 or older Financial Services Has and/or Uses: Adults 21 or older

401K Plan

2,718,173 50.3%

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds 7E%
Money Market Funds
Bonds
lan / Colle, la &% a6 5.3%
529 Plan [ College Savings Plan 4.4% 3.7% M
* 110,29 1.0%
Other (Crypto / NFTs / Metals, etc.) Checking DebitorATM  Savings  CreditCard  Online Mobile  OnlineBil  Home  Autoloan  Money Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property m Account Mortgage Loan or Home
8.5% Equity Loan
® who are Monthly Retail Store Buyers of <510 Bottles of RED Wine mWDC w who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine mWDC

Professional Services Used*: Adults 21 or older y’E‘Past 3-Months Payment Methods Used: Adults 21 or older

Tax Preparation Service :
L 1,261,485 23.4%

Online Investing / Stock Trading T elt 18.8%

Financial Planner

982 797

3.4%
oo B — 3%
Insurance Agent ata Local Office (not online) 5.2%
A8 208,861 5.7%
N
; 2.6%
Estate Planning & 2.0%

7.3%

Zelle DebitCard  MasterCard venmo Apple Pay Cash App American  GooglePay  Discover  Store Credit  Facebook  Square Cash Samsung Pay
ess

& *Past 12 Menth:
Divorce / Family Attorney ! gi‘:: ( onths) Expr Card Messenger
® who are Monthly Retail Store Buyers of <510 Bottles of RED Wine mWDC = who are Monthly Retail Store Buyers of <510 Bottles of RED Wine mWDC

wDC DMA Scarborough R2 2024: Aug23-5ep24 Qual Intab 137
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC. All rights reserved.

[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



3.3% or 142,664 of SEA DMA Adults 21 or older are Monthly Retail Store Buyers of <$10 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 7.3% less likely to
have a 401K, 14.8% more likely to have an Auto Loan, 23.9% more likely to Invest/Trade Stocks Online, 8.8%
more likely to pay with their Debit Card.

Investments Owned: Adults 21 or older Financial Services Has and/or Uses: Adults 21 or older

401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options 1,389,007

Mutual Funds

818,570

Money Market Funds

13.4%

Other (Crypto / NFTs / Metals, etc.) 5 508 1."}65'0%

14.4%
Bonds  priym 11.3%

10.5% 5 = T o=
Second Home or Real Estate Property “% Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill

!

11.9%
9.6%
h : " - -

Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
5% Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
i . Account M Le H
529 Plan / College Savings Plan 2 cou i Ko s
w who are Monthly Retail Store Buyers of <510 Bottles of RED Wine mSEA m who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine W SEA
I H - -
Professional Services Used*: Adults 21 or older | R Past 3-Months Payment Methods Used: Adults 21 or older
Tax Preparation Service tokini O
Online Investing / Stock Trading St $83%
Financial Planner
761,969
Accountant
Insurance Agent at a Local Office (not online) . .
Real Estate Agent
7.6% 7.5% A% g 39%
2.1% 3 "
- - (*Past 12 Months) VisA PayPal Debit Card Venmo Zelle MasterCard  Apple Pay  Google Pay  Cash App American  Store Credit  Discover Facebook  Square Cash Samsung Pay
Divorce / Family Attorney Express Card Messenger
¥ who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine M SEA m who are Monthly Retail Store Buyers of <510 Bottles of RED Wine mSEA

SEA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 141
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



2.3% or 102,826 of PHX DMA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 12.1% less likely to
have a 401K, 15.7% less likely to have an Auto Loan, 8.7% more likely to Invest/Trade Stocks Online, 7.7%
more likely to pay with their Debit Card.

Investments Owned: Adults 21 or older Financial Services Has and/or Uses: Adults 21 or older
401K Plan 7

.3%
IRA (Individual Retirement Account)
Stocks or Stock Options prysen

Mutual Funds

Y
‘ §
8
&
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706,042

Other (Crypto / NFTs / Metals, etc.)

Money Market Funds 25.3%

o B e o
onas = - o 4.2%
9.3% " 2.3%
- — Lo - Y P pe—
Second Home or Real Estate Property 8.2% . Debit or ATM  Checking savings  CredtCard  Online Mobile  Online Bill Home Autoloan  Money  Studentloan Certificates of Refinanced Personal Loan  Home
card Account Account Banking Banking Paying Mortgage Market Deposit(CDs)  Home Improvement
529 Plan / College Savings Plan %ﬁf Account Mortgage Loan or Home
E 6.3% Equity Loan
® who are Monthly Retail Store Buyers of <310 Bottles of RED Wine o PHX = who are Monthly Retail Store Buyers of <510 Bottles of RED Wine ® PHX

Professional Services Used*: Adults 21 or older | (peyPast 3-Months Payment Methods Used: Adults 21 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

687,853 15.5%

Insurance Agent at a Local Office (not online) 9‘1‘2"5%

441,975

L. 7%
e .2 @

5.6%
264,308 X7

8.8%
5.7%

0 0.0% (*Past 12 Months) visa Debit Card

Accountant

Real Estate Agent

8.6%
6.29% 6.1% 6.5%
Estate Planning a2 h .

venmo MasterCard  ApplePay  GooglePay Cash App  Store Credit  American Discover Facebook Samsung Pay Square Cash

PayPal

Divorce / Family Attorney B oo% Card Express Messenger
® who are Monthly Retail Store Buyers of <510 Bottles of RED Wine m PHX m who are Monthly Retail Store Buyers of <510 Bottles of RED Wine mPHX

PHX DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 75
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC. All rights reserved.

[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine spend an average of 3 days, 0

hours, 59 minutes and 18 seconds each week with All Forms of Media.
83.7% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine spend an avg. of 8 hours and 18 minutes
each week listening to All Local AM/FM Radio, representing 9.5% of total time spent with all forms of Media.

B oo

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

- it
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= who are Monthly Retail Store Buyers of <510 Bottles of RED Wine m USA

usa USA Projection Scarborough R1 2024: Jan23-Aug24 Qual intab 787 USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 22,691 Hubbqrd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. A D A E RS TS for Anything
[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam’s Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine spend an average of 2 days, 21
hours, 34 minutes and 31 seconds each week with All Forms of Media.

85.9% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine spend an avg. of 8 hours and 42 minutes
each week listening to All Local AM/FM Radio, representing 10.7% of totaltime spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older
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All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC. All rights reserved.

m CHI
CHI ~ DMA

Scarborough R2 2024: Aug23-Sep24

Qual Intab 3,340 Hubbor Share of Everything

for Anything _
BROADCASTING =
[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine spend an average of 2 days, 16
hours, 29 minutes and 9 seconds each week with All Forms of Media.

76.% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine spend an avg. of 8 hours and 27 minutes
each week listening to All Local AM/FM Radio, representing 10.% of total time spent with all forms of Media.

m‘“ Avg. H:M:5/week with All Forms of Media:
Adults 18 or older
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Usoge %: whnalelagﬁﬁﬁﬁdail Store woC
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[(({Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam’s Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OK Where bought wine past 30 days: Grocery store UK Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine spend an average of 3 days, 3
hours, 1 minutes and 43 seconds each week with All Forms of Media.

78.9% of Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine spend an avg. of 7 hours and 19 minutes
each week listening to All Local AM/FM Radio, representing 7.7% of totaltime spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam’s Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OK Where bought wine past 30 days: Grocery store UK Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine spend an average of 3 days, 3
hours, 14 minutes and 45 seconds each week with All Forms of Media.

89.2% of Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine spend an avg. of 8 hours and 7 minutes
each week listening to All Local AM/FM Radio, representing 9.6% of total time spent with all forms of Media.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine

bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine spend an average of 2 days, 7

hours, 58 minutes and 51 seconds each week with All Forms of Ad-Supported Media.
78.8% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine spend an avg. of 7 hours and 34 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.7% of total time spent with all forms of Ad-Support
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam’s Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine spend an average of 2 days, 7
hours, 59 minutes and 24 seconds each week with All Forms of Ad-Supported Media.

80.% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine spend an avg. of 7 hours and 47 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 11.1% of total time spent with all forms of Ad-Supported
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine spend an average of 1 days, 23
hours, 21 minutes and 28 seconds each week with All Forms of Ad-Supported Media.

70.9% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine spend an avg. of 7 hours and 23 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 11.1% of total time spent with all forms of Ad-Supporte
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine

bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine spend an average of 2 days, 8
hours, 36 minutes and 47 seconds each week with All Forms of Ad-Supported Media.

74.9% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine spend an avg. of 6 hours and 29 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 8.6% of total time spent with all forms of Ad-Supported
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine spend an average of 2 days, 11

hours, 7 minutes and 53 seconds each week with All Forms of Ad-Supported Media.
86.4% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine spend an avg. of 7 hours and 47 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 11.4% of total time spent with all forms of Ad-Supporte
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 ays: Club store (Costco, Sam’s Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OK Where bought wine past 30 days: Liquor/beer/wine store}) AND (Usual amount paid for bottle of wine

bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine spend an
average of 7 hours and 59 minutes each day with All Forms of Ad-Supported Media. 78.8% listen to
Local AM/FM Radio for an avg. of 65. minutes/day. (Local Radio delivers 10.7% of Time with Ad-Supported Media.)
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine spend an
average of 7 hours and 59 minutes each day with All Forms of Ad-Supported Media. 80.% listen to
Local AM/FM Radio for an avg. of 66.8 minutes/day. (Local Radio delivers 11.1% of Time with Ad-Supported Media.)
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine spend an
average of 6 hours and 45 minutes each day with All Forms of Ad-Supported Media. 70.9% listen to
Local AM/FM Radio for an avg. of 63.4 minutes/day. (Local Radio delivers 11.1% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach} Adults 21 or older Top 13 AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine spend an
average of 8 hours and 5 minutes each day with All Forms of Ad-Supported Media. 74.9% listen to
Local AM/FM Radio for an avg. of 55.7 minutes/day. (Local Radio delivers 8.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach} Adults 21 or older Top-13 AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Top-13 All Forms of Media (Persons & % Reach) Adults 21 or older Top 13 AII Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



5,764,603 or 78.8% of Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of
RED Wine listen to Ad-Supported Local AM/FM Radio for an average of 65. minutes every day
representing 42.8% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 21 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



[ 214,797 or 80.% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine listen to Ad-Supported Local AM/FM Radio for an average of 66.8 minutes every day
representing 48.4% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 21 orolder Avg. Day All Audio {% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



67,930 or 70.9% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine listen to Ad-Supported Local AM/FM Radio for an average of 63.4 minutes every day
representing 42.7% of all time spent daily with Ad-Supported Audio.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel

OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



106,888 or 74.9% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine listen to Ad-Supported Local AM/FM Radio for an average of 55.7 minutes every day
representing 35.5% of all time spent daily with Ad-Supported Audio.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



| 88,858 or 86.4% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine listen to Ad-Supported Local AM/FM Radio for an average of 66.8 minutes every day
representing 38.% of all time spent daily with Ad-Supported Audio.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



. 5,764,603 or 78.8% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of
RED Wine listen to Ad-Supported Local AM/FM Radio for an average of 65. minutes every day
representing 42.8% of all time spent daily with Ad-Supported Audio.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



214,797 or 80.% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine listen to Ad-Supported Local AM/FM Radio for an average of 66.8 minutes every day
representing 48.4% of all time spent daily with Ad-Supported Audio.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



67,930 or 70.9% of Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED
Wine listen to Ad-Supported Local AM/FM Radio for an average of 63.4 minutes every day
representing 42.7% of all time spent daily with Ad-Supported Audio.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



| 106,888 or 74.9% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine listen to Ad-Supported Local AM/FM Radio for an average of 55.7 minutes every day
representing 35.5% of all time spent daily with Ad-Supported Audio.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)
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88,858 or 86.4% of Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED
Wine listen to Ad-Supported Local AM/FM Radio for an average of 66.8 minutes every day
representing 38.% of all time spent daily with Ad-Supported Audio.
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Audio: Adults 21 or older

"Share of Ad-Supported Audio”

who are Monthly Retail PHX
Store Buyers of <510
Bottles of RED Wine

29.3%

21.6% 21.5% 21.6%

12.6%

81% 91% 83%  83%

5.9%
Weekly 2
Total 2.2% 3.9% 524
Persons 6.4%
Reached: 88,858 3,624,553 30,089 792,357 22,257 388,674 22,074 325,751 19,182 959,759 12,965 362,529 9,393 370,682 8,557 98,507 1,056 261,197 3,987 98,894
Local AM/FM  YouTube Music All Others Amazon Music Podcasts TV Music Pandora iHeartRadio Spotify SiriusXM
Average Radio

Channels
ey |
of <S$10 Bottles of RED Wine m PHX

Scarborough R2 2024: Aug23-Aug24 Qual Intab 2,220 ® Share of Everything

e o R s g o
who are Monthly Retail Store Buyers

PHX DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 75 PHOENIX DMA
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



' 5,764,603 or 78.8% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Adult
Contemporary, Classic Hits, Country, and News/Talk/Information.

Local AM/FM Rad:o Formats (Persons & / Reach} Adults 21 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



214,797 or 80.% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic
Rock, Album Adult Alternative, and Pop Contemporary
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



67,930 or 70.9% of Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, All News, Adult
Contemporary, Classic Rock, and Country.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



106,888 or 74.9% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Adult Contemporary,
Country, Rhythmic AC, and All Sports.
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Adult ‘°"‘°‘“"°'3’V m [ T -
pop contemporary Hit Radio Pl e T

News/Talk/
oy i E Information = e Country Alternative
News/Talk/information m Alternative 24.5 All Sports 23.8 23.7
S i . 24.9
Classic Rock m
Classic Hits Classical
All Sports Avg. Hours+Minutes/day with Local g = . A_d"“ - " News/Talk/ : i
Adult Hits AM/FM Radio: Adults 21 or older Acti " Contempor... | Rhythmic Varlety (Rfarmation Classic Hits
8 228 AC Sports 26.6 24.5 23.6 Rhythmic ~ Adult
Alternative 24 z 1 211 5.9 Conte..,
e - m ; . pn“ : }1}
Rhythmic AC . i Conte.. Pop Contemporary
who are Monthly Retail - Variety Classic Hits Adult Hits Hit Classical Adult Hits Classic Rock Hit Radio
Vanety, m i‘:;gm:ﬁ:: % 33.6 26.7 999 4 Radio 26.0 24.0 23.4 20.8
= who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine mSEA u who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine W SEA
Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 21 or older Ad—Suggorted Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
[averoge week) % Time Spuvt

R | —
Pop Contemporary Hit Radio Y e w11

Country Adult /
Classic Rock Active Rock Contemporary All News Information Alternative Classic Hits
26.9 X 228 24.5 23 236
Classic Hits
All Sports.
Adult Hits Avg. Hours+Minutes/day with Ad- : = 4 All Sports Adult
Alternative Supported Local AM/FM Radio: Classic Hits 159 Adult H Classic Rock Contemporary
Adults 21 or older ) ; 240 23, 21.1
26.7
Active Rock 74 .
op
BELTAC mm _ m T it
Variety News/Talk/ Classic Hit Contemporary
S “hﬂﬂ'EMon";\';ﬂﬂ A 3 Information f 1 Rack Radio Hit Radio
ews Store Buyers 10 24.5 4 g 3
Botles of RED Wine 283 245 143 | 116 208
News/Talk/Information
» who are Monthly Retail Store Buyers of <510 Bottles of RED Wine WSEA = who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine m SEA
SEA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 141 mﬁ 3 Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. - for Anything .

[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



88,858 or 86.4% of Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Adult Hits,
News/TaIk/lnformation, Adult Contemporary, and Classic Hits.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



5,296,817 or 72.4% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of

RED Wine watch Ad-Supported Local TV Stations for an average of 112.6 minutes every day

representing 28.5% of all time spent daily with Ad-Supported Video.

Avg. Week All Video {Persons & % Reach): Adults 21 orolder Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
Local TV Stations m 65 09 ﬁ

Nen-Premium Cable TV... m 62 1% m Amazon Amazon
YouTube Video g o — (¢ ] YouTube Video | Prime/IMDb/ i Prime/IMDb/
! ire ] FireTV
ta—
Amazon Prime/IMDb/FireTV e : :
/! /! m 8% Sl Local TV Stations Prémitm | AppleTVv Local TV Stations Hulu/ Roku +
Roku + The Roku Channel mm m 120.6 Cable TV + fubo,... 103.6 YouTube Hulu + The Roku
TikTok Avg. Hours+Minutes/day with m Netflix | Networks etc. | Video | Live TV.. | Channel
Hulu/Hulu + Live TV (any Hulu) Video: Adults 21 or older Béla 310 Hulu/ | [
AppleTV+fubo,Pluto, Tubi, etc. m e T Disney+ ; y ... Disneyt
Disney+ m Roku + Live TV...
Peacock m Non-Premium Cable TV The Roku 1P... Non-Premium Cable TV (e
— Networks Channel | TikTok e Networks NBIWEEN TikTok +
Paramount+ en b iy o (55 | 120.6 27.4 15.4 . 1. 97.4 DO 129 9.2

Store Buyers of <310

Premium Cable TV Networks -lifh Bottles of RED Wine 5

® who are Monthly Retail Store Buyers of <510 Bottles of RED Wine HUSA ® who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine HUSA

£
B

Avg. Week Ad- Suggorted Video (Persons & % Reach): Adults 21 or olderr Avg. Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

rime Spent

Local TV Stations 3 64
Non-Premium Cable TV... M 61 2%
YouTube Video B — TV

Amazon Prime/IMDb/FireTV
TikTok

Amazon Prime/  YouTu...

Amazon Prime/  YouTube IMDb/FireTV Video
Hulu/HuliE Eve T (anyHult) m“ IMDb/FireTV. Video 44.6 24.7
AppleTV+ fubo,Pluto, Tubi, etc. mm 56.7 35.2
Rascock mm Avg. Hours+Minutes/day with Ad- HuI%J/ Hulu Ap...
Netflix  [EREPATS SR Supported Video: Adults 21 or older TikTok Hulu/ s Live TV iy
Paramount+ mm Non-Premium 15.4 Hulu ~Ne.. Non-Premium tany Hul) |1‘k|"' 1‘}['
. 05.975 g Cable TV +Liv... [12.7 Cable TV Y [y
Disne: 3 g g a
Lo m- Local TV Stations Networks AppleTV Local TV Stations Networks Netflix
Roku + The Roku Channel  FTZFF S 8.3%0 : 112.6 112.6 t,fubo,P... | Roku.. |P.. 98.7 92.7 133 Rok.. Pe..
Premium Cable TV Networks _ 83‘;66 “:';g;:z‘m' :;:ﬁ =
tties of RED Wi
® who are Monthly Retail Store Buyers of <$1o§'3ttf;s of RED Wine HUSA ® who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine HUSA
USA  USAProjection  Scarborough R12024:Jan23-Aug24 ~ Qudl Intab 787 eﬁ * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 22,691 SO il for Anything .

[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Avg. Week All Video (Persons & % Reach): Adults 21 or older

Local TV Stations

Roku + The Roku Channel

209,894 or 78.2% of Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED
Wine watch Ad-Supported Local TV Stations for an average of 121.4 minutes every day representing
33.3% of all time spent daily with Ad-Supported Video.

Avg. Hours+Minutes/day with
Video: Adults 21 or older

'Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

+,fubo,Pl...

Roku

Premi ~
Non-Premium Channel

Cable TV Networks

Networks

Non-Premium

Cable TV
Roku + The

Hulu)

» Spent
Non-Premium Cable TV.. e e LA o Amazon  YouTube
Toumibe video S — T 5% toutube prime/ RS
) Netflix Video IMDb/FireTV = 24.2
Netflix T —T 292 286 4 :
Amazon Prime/IMDb/FireTV | e VLV o coan & ' | PEBTIURINN Huilu/Hulu +
TikTok mmﬂ m Roku + The AppleTV Cable TV Live TV {any

AppleTV+fubo,Pluto, Tubi, ete.
Hulu/Hulu + Live TV (any Hulu)
Premium Cable TV Networks

# who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine

Disne 7o ;

il m . m Local TV Stations IMDb/FireTV NEtEN Live | Local TV Stations [ Netflix AppleTV Peac... [Par...
Peacock mm 18.9% i Lo [ g | 1295 36.9 2008 Tv.. 113.3 2.5 HfuboPl. 100 |

Paramount+ PRV M 12.15% atdes of RED Wine

N CHI

94.2 RIS Hul..

Cable
™V i

Hulu
Amazon Prime/

Roku
Channel

Dis
TikTok 1
13.7 10.6

® who are Monthly Retail Store Buyers of <$10 Bottles

of RED Wine HCHI

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 21 or older‘ Fmllv_q.

Local TV Stations

Non-Premium Cable TV...

VouTube Video m_m
ol a0

Amazon Prime/IMDb/FireTV
Hulu/Hulu + Live TV {any Hulu)
AppleTV+ fubo,Pluto, Tubi, etc.

Peacock

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Non-Premium Cable TV Amazon Prime/
IMDb/FireTV

Networks

Non-Premium Cable TV
Networks

795

Amazon
Prime/IMDb/
FireTV
39.4

Avg. Hours+Minutes/day with Ad- 88.4 70.3 Hulu/Hulu +
Netflix mm Supported Video: Adults 21 or older Live TV (any
Paramount+ m - A TikTok Hulu) TikTok | Netflix
Disney+ mﬁ*‘;‘? YouTube 8.7 YouTube 13.7 13.0
Local TV Stations Video Ne... Local TV Stations Video AppleTV
Roku +The Roku Channel  PAfres i 5:73F g% 121.4 26.2 11.4 | Rok... 107.4 242 PRRBOPIUSY Peaco.. Roku..
Premium Cable TV Networks _ g ggg “:';:;:a‘:‘f‘: (R;:;'I

ttles of RED Wine

u who are Monthly Retail Store Buyers of <$10 Botties of RED Wine = who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine

CHI DMA Scarborough R2 2024: Aug23-5ep24 Qual Intab 167
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

m CHI H CHI
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



65,052 or 67.9% of Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED
Wine watch Ad-Supported Local TV Stations for an average of 64. minutes every day representing
26.7% of all time spent daily with Ad-Supported Video.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



82,808 or 58.% of Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED
Wine watch Ad-Supported Local TV Stations for an average of 127.4 minutes every day representing
29.4% of all time spent daily with Ad-Supported Video.
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# who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine W SEA
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



68,086 or 66.2% of Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED
Wine watch Ad-Supported Local TV Stations for an average of 123.8 minutes every day representing
27.1% of all time spent daily with Ad-Supported Video.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



5,296,817 or 72.4% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of
RED Wine watch Ad-Supported Local TV Stations for an average of 112.6 minutes every day
representing 28.5% of all time spent daily with Ad-Supported Video.

Weekly 72.4% Avg. Hours+Minutes/day with Ad-Supported

Reach % - "Sh are Of Ad-SUppOftEd Video n I‘“‘ Adults 21 or older
who are Monthly Retail USA

Store Buyers of <§10
Bottles of RED Wine

38.7% o
36.1% 36.2% 37.8%

28.1% 28.5%

18.8%
15.1%

14.6% 14.8%

0,
10.1% 10.4% 12.1%

6.1% 6.4%

Hﬁ

8.7%

3.9%
Reached:5 206,817 68,025,104 4,859,01360,568,133 2,639,69604,862,878 2,830,55199,211,445 2,053,21374,745,907 1,065,97138,748,163 1,101,03849,219,666 636,049 26,398,094 447,246 16,765,188 761,666 31,743,437

Local TV Cable TV Amazon YouTube TikTok AppleTV+ Hulu Netflix Roku Peacock

Average

e iz [N sies IEEH (o7 A (52 B (e [EEEN (ues [N (s EEEN 7 EEEN o2 M (5o BN
® who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine m USA

UsA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 787 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Aug24  Qual Intab 22,691 soeﬁ. for Anything _

[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



209,894 or 78.2% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine watch Ad-Supported Local TV Stations for an average of 121.4 minutes every day representing
33.3% of all time spent daily with Ad-Supported Video.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)

Viewing



65,052 or 67.9% of Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED
Wine watch Ad-Supported Local TV Stations for an average of 64. minutes every day representing
26.7% of all time spent daily with Ad-Supported Video.
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[((tAge summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine

bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)
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82,808 or 58.% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine watch Ad-Supported Local TV Stations for an average of 127.4 minutes every day representing

29.4% of all time spent daily with Ad-Supported Video.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



68,086 or 66.2% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine watch Ad-Supported Local TV Stations for an average of 123.8 minutes every day representing

27.1% of all time spent daily with Ad-Supported Video.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Local TVStatlon Programs (Persons & % Reach): Adults 21 or older

(average wees)
Local News - Evening

5,296,817 or 72.4% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of
RED Wine watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Movies, Local News - Morning, Sports, Comedies, and Dramas.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Local TV Station Programs {Persons & % Reach): Adults 21 or older
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209,894 or 78.2% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine watch Ad-Supported Local TV Stations. The Top 6-Programs are Movies, Local News - Evening,
Dramas, Comedies, Local News - Morning, and Mystery/Suspense/
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)
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65,052 or 67.9% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Sports, Local News -
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)
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82,808 or 58.% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News -
Evening, National/Network News, Local News - Morning, and Comedi
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



68,086 or 66.2% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News -
Evening, Local News - Morning, National/Network News, and Comed
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



5,153,605 or 70.5% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of
RED Wine use Ad-Supported Social Media for an average of 99.9 minutes every day representing
18.1% of all time spent daily with Ad-Supported Digital Media.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



199,823 or 74.5% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine use Ad-Supported Social Media for an average of 98.1 minutes every day representing 20.% of
all time spent daily with Ad-Supported Digital Media.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)
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76,268 or 79.6% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine use Ad-Supported Social Media for an average of 133.1 minutes every day representing 27.8%
of all time spent daily with Ad-Supported Digital Media.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



[ 93,877 or 65.8% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine use Ad-Supported Social Media for an average of 63.3 minutes every day representing 11.4%
of all time spent daily with Ad-Supported Digital Media.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
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OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



[ 73,331 or 71.3% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine use Ad-Supported Social Media for an average of 93.6 minutes every day representing 14.9%
of all time spent daily with Ad-Supported Digital Media.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



2,830,551 or 38.7% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of
RED Wine use Ad-Supported YouTube Video for an average of 35.2 minutes every day representing
35.3% of all time spent dally with Ad- Supported Social Media.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



195,593 or 72.9% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine use Ad-Supported Facebook for an average of 29.3 minutes every day representing 29.8% of
all time spent daily with Ad-Supported Social Media.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



69,029 or 72.% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine use Ad-Supported Facebook for an average of 48.8 minutes every day representing 36.6% of
all time spent daily with Ad-Supported Social Media.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



75,853 or 53.2% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine use Ad-Supported YouTube Video for an average of 43.3 minutes every day representing 68.3%
of all time spent daily with Ad-Supported Social Media.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



39,319 or 38.2% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine use Ad-Supported YouTube Video for an average of 56.1 minutes every day representing 60.%
of all time spent daily with Ad-Supported Social Media.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
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OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)




2,830,551 or 38.7% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of
RED Wine use Ad-Supported YouTube Video for an average of 35.2 minutes every day representing

35.3% of all time spent daily with Ad-Supported Social Media.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



195,593 or 72.9% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine use Ad-Supported Facebook for an average of 29.3 minutes every day representing 29.8% of

all time spent daily with Ad-Supported Social Media.
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Social Media: Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



69,029 or 72.% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine use Ad-Supported Facebook for an average of 48.8 minutes every day representing 36.6% of
all time spent daily with Ad-Supported Social Media.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



| 75,853 or 53.2% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine use Ad-Supported YouTube Video for an average of 43.3 minutes every day representing 68.3%
of all time spent daily with Ad-Supported Social Media.

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 21 or older
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® who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel

OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



39,319 or 38.2% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine use Ad-Supported YouTube Video for an average of 56.1 minutes every day representing 60.%

of all time spent daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 489,070;
Local Radio: 364,394; Social Media: 289,505; Local TV: 195,249; Non-Prem. Cable: 184,000
reaching Adults 21 or older who are Monthly Retail Store Buyers of <510
(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 20,659;
Local Radio: 13,488; Social Media: 11,632; Local TV: 7,570; Non-Prem. Cable: 6,369
reaching Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles
(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 5,565; Local
Radio: 4,288; Social Media: 4,038; Non-Prem. Cable: 2,983; Local TV: 2,417 reaching
Adults 21 or older who are Monthly_ Retail Store Buyers of <$10 Bottles of

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 21 or older who are Monthly Retail Store Buyers of
<$10 Bottles of RED Wine
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 10,719;
Local Radio: 6,435; Social Media: 6,107; Non-Prem. Cable: 3,675, Local TV: 3,047 reaching
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles o
(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 21 or older who are Monthly Retail Store Buyers of SEA Metro Area Adults 21 or older
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 8,238; Local
Radio: 5,871; Social Media: 4,721; Local TV: 3,082; Non-Prem. Cable: 2,856 reaching
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of
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' 6,754,801 or 92.4% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of
RED Wine spend an average of 48.8 minutes per day driving, seeing Billboards and Signs. 65.9%
Listen to Local Radio Stations Out-of-Home for an average of 39.

Top-13 Out-of- Home Media (Persons & % Reach) Adults 21 or older

(averoge week]

Top-13 Out—of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



257,282 or 95.9% of Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED
Wine spend an average of 47.5 minutes per day driving, seeing Billboards and Signs. 66.9% Listen to
Local Radio Stations Out-of-Home for an average of 40.5 m

Top-13 Out-of- Home Media (Persons & % Reach): Adults 21 or older Top-13 Out-of-Home Media (9’ Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Top-13 Out-of-Home Media (Persons & % Reach) Adults 21 or older

81,991 or 85.5% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine spend an average of 62.5 minutes per day driving, seeing Billboards and Signs. 59.2% Listen to
Local Radio Stations Out-of-Home for an average of 38.4 mi
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Top—13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Top-13 Out-of- Home Media (Persons & % Reach} Adults 21 or older
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117,259 or 82.2% of Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED
Wine spend an average of 36.1 minutes per day driving, seeing Billboards and Signs. 62.6% Listen to
Local Radio Stations Out-of-Home for an average of 33.7 m
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



97,894 or 95.2% of Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED
Wine spend an average of 42.6 minutes per day driving, seeing Billboards and Signs. 72.2% Listen to
Local Radio Stations Out-of-Home for an average of 40.5 mi
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)
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6,754,801 or 92.4% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine
spend an average of 48.8 minutes per day driving, seeing Billboards and Signs representing 36.5% of all
Time Spent with Ad-Supported Out-of-Home Medi

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 21 or older

"Share of Ad-Supported OOH Media"

96.4% 96.4%

77.9%

36.4%
31.8%

38,396 252,637,518

192,635,553 f 43
Grocery Stores

Walking in Towns,
Cities, Downtown
Areas

73,191,820 95,315,637
"Shopping Malls Restaurants & Bars

Qual Intab 787
USA Projection

Scarborough R1 2024: Jan23-Aug24

EEn e

who are Monthly Retail USA
Store Buyers of <§10
Bottles of RED Wine
20.8% 18.8% 20.6%
11.4% g g% 9.5% 9.6%

— —
35,398,945 25,566,063
Health Clubs/Gyms

jii =il m
53,993,612 1,047

" “Podcasts Public Transit

'Movie Theaters

® who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine

Scarborough R1 2024: Jan23-Aug24
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

H USA

* Share of Everything

Qual Intab 22,691




257,282 or 95.9% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine
spend an average of 47.5 minutes per day driving, seeing Billboards and Signs representing 36.1% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 21 or older
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81,991 or 85.5% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine
spend an average of 62.5 minutes per day driving, seeing Billboards and Signs representing 42.5% of all
Time Spent with Ad-Supported Out-of-Home Media.
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117,259 or 82.2% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine
spend an average of 36.1 minutes per day driving, seeing Billboards and Signs representing 27.6% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 21 or older

s "Share of Ad-Supported OOH Media"

96.2%

92.5%

L 151

who are Monthly Retail SEA
Store Buyers of <510
Bottles of RED Wine

87.4%
82.2%

76.2%

73.9%

62.6%

35.7%

2505 203% S
. 0

22.0%

13.7%

9.0%

Weekly 57% 4.9%

Total
Fursris 777,572 2,548,757 3,294,715 667,952 1,401,436 3,998,020 1,265,904 1,063,706 212,729 7,591
Billboards g Signs AM/FM Radio Walking in Towns, Public Transit Shopping Malls Grocery Stores Resfaurants ﬁ Bars "Podcasts Stadiums & Arenas  Health Cluhsﬁ;'yms
Average (Weekly Drivers) Cities, Downtown
Daily Minutes Rraas
with Ad-Supported
conmeee 361 [FEEN o1 N
® who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine u SEA
SEA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 141 SEATTLE-TACOMA DMA Scarborough R2 2024: Aug23-Aug24 Qual intab 3,782 -

Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

etc.) OR Where b past 30

Convenlence store OR Where bo fie past 30 d & OR Where bought wine |




97,894 or 95.2% of Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine
spend an average of 42.6 minutes per day driving, seeing Billboards and Signs representing 30.6% of all
Time Spent with Ad-Supported Out-of-Home Media.
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257,282 or 95.9% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine spend an average of 47.5 minutes per day driving an average of 27.7 miles each day and are
132.3% more likely to use 1st Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older Top-26 Residential Zip Codes: Adults 21 or older
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Top-26 Employment Zip Codes: Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older Top-26 Residential Zip Codes: Adults 21 or older Top-26 Employment Zip Codes: Adults 21 or older
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81,991 or 85.5% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine spend an average of 62.5 minutes per day driving an average of 36.4 miles each day and are
54.4% more likely to use Route 17 than the Metro average.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



117,259 or 82.2% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine spend an average of 36.1 minutes per day driving an average of 21. miles each day and are
131.9% more likely to use East Marginal Way than the Metro ave

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older Top-26 Residential Zip Codes: Adults 21 or older Top-26 Employment Zip Codes: Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



97,894 or 95.2% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine spend an average of 42.6 minutes per day driving an average of 24.8 miles each day and are
53.% more likely to use Price Freeway (SE Loop 101) than the M

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older Top-26 Residential Zip Codes: Adults 21 or older Top-26 Employment Zip Codes: Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Top Residential Zip Codes: (Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine) _ SUKKALUES 22 oraer..
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine

bought at a store: $5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: $5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)




2,577,848 or 35.2% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of
RED Wine read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.9 minutes every day
representing 36.4% of all time spent daily with All forms of P

Avg. Week All Print nrﬂ,e"dia (Persons & % Rear:h): Adults 21 or oldel: Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)
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75,458 or 28.1% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine read Local Daily Newspaper(s) (Daily+Sunday) for an average of 13.5 minutes every day
representing 38.8% of all time spent daily with All forms of Print
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



35,018 or 36.5% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine read Local Daily Newspaper(s) (Daily+Sunday) for an average of 12.3 minutes every day
| representing 35. 4% of all time spent dally with All forms of Print
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Avg. Week All Print Medm (Persons & % Reach): Adults 21or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)
Books

‘Wall Street Journal (Daily)
USA Today (Daily)
Magazines

All Local Weekly Newspapers

o TR

Catalogs

59,547 or 41.7% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.9 minutes every day
representing 32.4% of all time spent daily with All forms of Print
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)
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[ 25,324 or 24.6% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine read Local Daily Newspaper(s) (Daily+Sunday) for an average of 18.9 minutes every day
representing 37.9% of all time spent daily with All forms of Print
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



