CHICAGO, IL, Metro - 5 P18+ Profiles of AUDACY RADIO Listeners!
Brand New Data as of September 30, 2024!

Gomplete Demogyraphic & Media Use Profiles

(Radio Stations: WBBM-AM OR Radio Stations: WBBM-FM OR Radio Stations: WBMX-FM OR Radio Stations: WSCR-AM OR Radio Stations: WUSN-FM
OR Radio Stations: WXRT-FM)

Radio Stations: WBBM-AM

Radio Stations: WBBM-FM

Radio Stations: WUSN-FM

Radio Stations: WXRT-FM

And, Yes! You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn!




43.% or 3,159,130 of CHICAGO Metro Adults 18 or older listened to AUDACY RADIO in the past 7 days.

.\ Audacy Typical Adults 18 or older who listened to AUDACY RADIO in the past 7 days are 49.3 years old (2.% older

than average) and have a $114,561 (7.3% higher than average) annual household income.
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10.2% or 747,646 of CHICAGO Metro Adults 18 or older listened to WBBM-AM in the past 7 days.

NEWSRADIO

Typical Adults 18 or older who listened to WBBM-AM in the past 7 days are 59.1 years old (22.3% older than
|average) and have a $104,534 (2.1% lower than average) annual household income.
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10.5% or 767,752 of CHICAGO Metro Adults 18 or older listened to WBBM-FM in the past 7 days.
Typical Adults 18 or older who listened to WBBM-FM in the past 7 days are 42.3 years old (12.5% younger
than average) and have a $118,483 (11.% higher than average) annual household income.
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8.4% or 615,522 of CHICAGO Metro Adults 18 or older listened to WUSN-FM in the past 7 days.
Typical Adults 18 or older who listened to WUSN-FM in the past 7 days are 47.7 years old (1.4% younger
than average) and have a $112,971 (5.8% higher than average) annual household income.
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» 10.6% or 782,226 of CHICAGO Metro Adults 18 or older listened to WXRT-FM in the past 7 days.
) Typical Adults 18 or older who listened to WXRT-FM in the past 7 days are 54.1 years old (12.% older than

CHICAGO'S FINEST ROCK average) and have a $120,627 (13.% higher than average) annual household income.
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43.% or 3,159,130 of CHICAGO Metro Adults 18 or older listened to AUDACY RADIO in the past 7 days.

Adults 18 or older who listened to AUDACY RADIO in the past 7 days are 4.% more likely to be a college
. AUd a cy graduate, 6.2% more likely to work full-time, 7.5% more likely to be married, 7.9% more likely to be a

parent of 1 or more children under 18.
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10.2% or 747,646 of CHICAGO Metro Adults 18 or older listened to WBBM-AM in the past 7 days.
Adults 18 or older who listened to WBBM-AM in the past 7 days are 4.7% more likely to be a college

NEWSRADIO graduate, 18.2% less likely to work full-time, 21.8% more likely to be married, 28.6% less likely to be a
parent of 1 or more children under 18.
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10.5% or 767,752 of CHICAGO Metro Adults 18 or older listened to WBBM-FM in the past 7 days.
Adults 18 or older who listened to WBBM-FM in the past 7 days are .1% more likely to be a college
graduate, 20.8% more likely to work full-time, 4.9% less likely to be married, 26.6% more likely to be a
parent of 1 or more children under 18.
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* CHICAGO'S HOTTEST COUNTRY *
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= who listened to WUSN-FM in the past 7 days

Adults 18 or older

8.4% or 615,522 of CHICAGO Metro Adults 18 or older listened to WUSN-FM in the past 7 days.
Adults 18 or older who listened to WUSN-FM in the past 7 days are 15.9% less likely to be a college
graduate, 24.6% more likely to work full-time, 6.% more likely to be married, 15.7% more likely to be a

parent of 1 or more children under 18.
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CHICAGO'S FINEST ROCK
|

Education Levels:

Some High School or Less (not graduate)

High School Graduate (12th grade or GED)

Some College Credit (no degree)
Associate's Degree (AA, AS, etc.)
College Graduate (4 year college)

Postgraduate Degree

» who listened to WXRT-FM in the past 7 days

10.6% or 782,226 of CHICAGO Metro Adults 18 or older listened to WXRT-FM in the past 7 days.

Adults 18 or older who listened to WXRT-FM in the past 7 days are 30.% more likely to be a college
graduate, 5.6% more likely to work full-time, 27.5% more likely to be married, 7.4% more likely to be a
parent of 1 or more children under 18.
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Stage in Life: Adults 18 or older
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43.% or 3,159,130 of CHICAGO Metro Adults 18 or older listened to AUDACY RADIO in the past 7 days.
\ Adults 18 or older who listened to AUDACY RADIO in the past 7 days are 15.3% more likely to own their
. AUd acy home, 1.2% more likely to own a higher valued home, 11.5% more likely to have a single-family home, 10.%

more likely to have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4{™ Pets in Home: Adults 18 or older

Single Family House (unattached)
Own a Dog

Townhouse or attached Home
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33,814 Werimirm
Other Own Second Home bile Home or Manufactured Own other type of Pet
or Real Estate Home
Property
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NEWSRADIO

to have a dog.

10.2% or 747,646 of CHICAGO Metro Adults 18 or older listened to WBBM-AM in the past 7 days.
Adults 18 or older who listened to WBBM-AM in the past 7 days are 26.1% more likely to own their home,

5.5% more likely to own a lower valued home, 7.% more likely to have a single-family home, 9.3% less likely

m Own/Rent/Other: Adults 18 or older

Single Family House (unattached)

Townhouse or attached Home

6.3%
7.1%
9.2%
7.9%

Condominium

Apartment
Own Second Home Mobile Home or Manufactured 1.9%
or Real Estate Home 1.7%
Property "
= who listened to WBBM-AM in the past 7 days W CHICAGO = who listened to WBBM-AM in the past 7 days = CHICAGO
-
vZ4l Value of Owned Home: Adults 18 or older
Average Value of Owned Home:
who listened to WBBM-AM in the past 7 days
CHIAGO
8.2% 2.4% 3.4% 2.8%
L e
coa Bl 2 2 aco 6 £31 cco 3,48 £ 227] Eoc &g 1,391 g
<$150K $150K-$200K  $200K-S250K  $250K-5300K S$300K-$350K  $350K-$500K  S500K-$750K  $750K-S1M S1VH+
®who listened to WBBM-AM in the past 7 days W CHICAGO
CHICAGO Metro Scarborough R2 2024: Aug23-Sep24 Qual intab 408

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Radio Stations: WBBM-AM

mﬁm Type of Home: Adults 18 or older 4®0Pets in Home: Adults 18 or older

Own a Dog

Own a Cat

Own other type of Pet

wwho listened to WBBM-AM in the past 7 days W CHICAGO

@Home Loans: Adults 18 or older

2= BA
ST a44

Home Mortgage

Refinanced Home Equity Oown
Home Mortgage Loan/Home Home/Property
Improvement  Outright (No
Loan Mortgages)



10.5% or 767,752 of CHICAGO Metro Adults 18 or older listened to WBBM-FM in the past 7 days.

4 g}ﬁ Adults 18 or older who listened to WBBM-FM in the past 7 days are 1.% less likely to own their home, 5.5%
more likely to own a higher valued home, 2.7% more likely to have a single-family home, 7.5% more likely to

have a dog.
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8.4% or 615,522 of CHICAGO Metro Adults 18 or older listened to WUSN-FM in the past 7 days.
Adults 18 or older who listened to WUSN-FM in the past 7 days are 23.2% more likely to own their home,

7.4% more likely to own a lower valued home, 19.9% more likely to have a single-family home, 31.4% more
* CHICAGO'S HOTTEST COUNTRY * ||ke|y to have a dog
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™ 10.6% or 782,226 of CHICAGO Metro Adults 18 or older listened to WXRT-FM in the past 7 days.
\ | Adults 18 or older who listened to WXRT-FM in the past 7 days are 31.2% more likely to own their home,

5.2% more likely to own a higher valued home, 21.8% more likely to have a single-family home, 37.9% more

CHICAGO'S FINEST ROCK likely to have a dog.
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43.% or 3,159,130 of CHICAGO Metro Adults 18 or older listened to AUDACY RADIO in the past 7 days.
Adults 18 or older who listened to AUDACY RADIO in the past 7 days are 6.4% more likely to look up D-I-Y
. AUd acy advice online, 2.1% more likely to always vote in local elections, 6.8% more likely to belong to a gym, 2.4%

more likely to fly domestic past yr.
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57.4%)
54.1%)
a9.8%)

84.5%
. 47.7% 25.0% 27.2%
Registered to Vote Democrat / Lean nepuhln:an;‘lean Independent / None
(in District of Residence) Democrat of These

Presidential Elections: Always

Presidential Elections: S i B
19.5%) e - —
I s ama o

de Electons:
Recipes/  Restaurant Meaith  Online Phone Do-it-vounel  Medical  Fitness/Diet  Home/ Apparel /  JobSearch/  Religion / Carer  Take Ondine  Education  Homework umm‘ Photography Parenting/  Genealogy Online Dating —=
Meal Plsnning information / Information / VideoCall  Advice Services/  Information Garden ideas Beauty ideas Postresume Spirtuaity Development  Classes [Research  [You or Your [Snapfish, Family Advice Service ons: m
Sugestions  Reviews Iskype, Information Schools,  Chik's) Shuttediy, Local Efections: Alway 032
FaceTime, Appkation, sl Local Elections: Sometimes
ete) Finandng) _1%¢
m who i i to AUDACY RADIO in the past 7 days m CHICAGO = who listened to AUDACY RADIO in the past 7 days u CHICAGOD

(S
@&Top-&’a past 12-months Active Lifestyle Activites: Adults 18 or older % Past 12-months Domestic Airfine Trips: Adults 18 or older

i 10,400
ERLEl 154 269 1595
3trips TNty 355
4urins e 0.0% |
50 trips et 5.75%
s SEVIER 27 et

.

Ghling-  lswnCare Gadening  Bicyding  Swimming  Jogsing-  Bowling  Vokmtesr  Belongto  Sewing-  Wiking-  Boating  Gmupfimess  Aduh  Yoga-vdams  Golf

' 3.6% 3.9%
-hhhﬁ —
O —

carmgverof  followa  Competitive softbaill - Football Tennis Organized  Snow skimg-  Munting
outdeor [Flowersar Running work  Hesithckibor cnmfts  Backpacking class. continuing Aging Parent  Weight Loss Video Gaming Baseball Road Race Snowboarding
cooking Vegetsbles| Gym educstion orkeistive  pmzrm s,
Marathon,
¥ who listened to AUDACY RADIO in the past 7 days B CHICAGO ec)

CHICAGO Metro Scarborough R2 2024: Aug23-Sep24 Qual intab 1,464
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC, All rights reserved.

(Radio Stations: WBBM-AM OR Radio Stations: WBBM-FM OR Radio Stations: WBMX-FM OR Radio Stations: WSCR-AM OR Radio Stations: WUSN-FM OR Radio Stations: WXRT-FM)



WBBM 10.2% or 747,646 of CHICAGO Metro Adults 18 or older listened to WBBM-AM in the past 7 days.
Adults 18 or older who listened to WBBM-AM in the past 7 days are .7% more likely to look up D-I-Y advice

NEWSRADIO online, 20.3% more likely to always vote in local elections, 14.3% less likely to belong to a gym, 2.6% less
likely to fly domestic past yr.
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10.5% or 767,752 of CHICAGO Metro Adults 18 or older listened to WBBM-FM in the past 7 days.

Adults 18 or older who listened to WBBM-FM in the past 7 days are 15.9% more likely to look up D-I-Y
advice online, 7.4% less likely to always vote in local elections, 23.6% more likely to belong to a gym, 8.2%
more likely to fly domestic past yr.
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8.4% or 615,522 of CHICAGO Metro Adults 18 or older listened to WUSN-FM in the past 7 days.

Adults 18 or older who listened to WUSN-FM in the past 7 days are 6.8% more likely to look up D-I-Y

’ > i advice online, 5.% less likely to always vote in local elections, 11.5% more likely to belong to a gym, 11.7%
* CHICAGO'S HOTTEST COUNTRY * more likely to fly domestic past yr.
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Adults 18 or older who listened to WXRT-FM in the past 7 days are 9.4% more likely to look up D-I-Y advice
online, 16.9% more likely to always vote in local elections, 9.1% less likely to belong to a gym, 2.4% less

CHICAGO'S FINEST ROCK likely to fly domestic past yr.

93 » 10.6% or 782,226 of CHICAGO Metro Adults 18 or older listened to WXRT-FM in the past 7 days.
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NEWSRADIO
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10.2% or 747,646 of CHICAGO Metro Adults 18 or older listened to WBBM-AM in the past 7 days.
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Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Dow.

H CHICAGO

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

14.2%
14.6% I
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Top-10 Cuisines: Adu!ts 18 or older
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Asian

iban
= wha listened to WBBM-AM in the past 7 days

B CHICAGO

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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Vape
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6-9times

= who listened to WBBM-FM in the past 7 days

Total Monrhfy QSR Users:

m CHICAGO

Avg. Monthly QSR Meals:

T ..
65,602,426

Adults 18 or older who listened to WBBM-FM in the past 7 days are

less likely to smoke cigarettes.

10.5% or 767,752 of CHICAGO Metro Adults 18 or older listened to WBBM-FM in the past 7 days.

13.2% more likely to use Sit-Down Restaurants past mo., 28.2% more likely to use Casinos past yr., 24.5%

.9% more likely to use QSRs past mo.,

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€ »
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ki wiogs/ i/ e Siadbnese

rgers | )
s.m-u Bar  makery mm
Asian
= who listened to WBBM-FM in the past 7 days B CHICAGO

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eut:, etc.)
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Radio Stations: WBBM-FM

Cigarettes Vape

mwho listened to WBBM-FM in the past 7 days

= CHICAGO



* CHICAGD'S HOTTEST COUNTRY *

Past 30-days QSR Users. Adults 18 or older
CeJd e

2 times

4times

= who listened to WUSN-FM in the past 7 days u CHICAGO

Total Monthly QSR Users: Avg. Monthly QSR Meals:

e IR 7
65,602,426

likely to smoke cigarettes.

8.4% or 615,522 of CHICAGO Metro Adults 18 or older listened to WUSN-FM in the past 7 days.
Adults 18 or older who listened to WUSN-FM in the past 7 days are .6% less likely to use QSRs past mo.,
2.2% more likely to use Sit-Down Restaurants past mo., 21.1% more likely to use Casinos past yr., 29.% less

[ W 1ltime

2 times
3times
4 times
5 times 6. 7“,

6-9times

10times or more 5.7%

Total Monthly Sit-Down Restaurant Users: Al
75.7% 74.1%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

14.2%

14.6%

9.6%

10.1%
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il
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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Past 12 months Casmo Activities: Adults 18 or older

Casinos visited past 12

Used Past 30-days: Adults 18 or older

/ Cannabis Cigarettes Vape

m CHICAGO

Radio Stations: WUSN-FM
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939 4%
CHICAGO'S FINEST ROCK
Past 30-days QSR Users: Adults 18 or older

o

3 times

4 times

11.2%

5 times

6 -9times

10times or more 21.2%

who listened to WXRT-FM in the past 7 days uCHICAGO

Adults 18 or older who listened to WXRT-FM in the past 7 days are .

likely to smoke cigarettes.

10.6% or 782,226 of CHICAGO Metro Adults 18 or older listened to WXRT-FM in the past 7 days.

5.7% more likely to use Sit-Down Restaurants past mo., 18.2% less likely to use Casinos past yr., 45.8% less

9% less likely to use QSRs past mo.,

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

€ Atimg 14.2%
13.2%

2 times
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14.6%
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Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older

Liquor
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Radio Stations: WXRT-FM

Used Past 30-days: Adults 18 or older
wi |
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Vape
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e\ Audacy

43.% or 3,159,130 of CHICAGO Metro Adults 18 or older listened to AUDACY RADIO in the past 7 days.
Adults 18 or older who listened to AUDACY RADIO in the past 7 days are 7.9% more likely to have a 401K,
12.9% more likely to have an Auto Loan, 13.7% more likely to Invest/Trade Stocks Online, 3.7% less likely to
pay with their Debit Card.

Investments Owned: Adults 18 or older
401K Plan

3,402,967

46.3%

IRA (Individual Retirement Account) . Q)'? o

19.5%
1,312,451 17.9%
15.5%
1,040,367 14.2%
15.5%
1, 13.8%
10.1%
9.7%
10.9%
B8.7%
227,950 7.2%
FEENT 6.7%

¥ who listened to AUDACY RADIO in the past 7 days

39.8%

Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan
Second Home or Real Estate Property

HCHICAGO

Checking Debitor ATM  Savings
Account

Financial Services Has and/or Uses: Adults 18 or older

o

Auto loan  Certificates of
Deposit (CDs)

Credit Card

Online
Banking

Online Bill
Paying

Mohbile
Banking

Home

card Mortgage

Account

» who listened to AUDACY RADIO in the past 7 days

Money
Market
Account

m CHICAGO

Studentloan

T4% 7.0%  7.2% 6.3% 6.1% 51%

Personal Loan Refinanced Home
Home Improvement
Mortgage Loan or Home
Equity Loan

Professional Services Used*: Adults 18 or older
.1 206,636 16.4%
.
1,012,740 13.8%

0 11.2%
e

7.5%
7.5%

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not onfine)

Real Estate Agent

548,414

3.1%

Estate Planning 2.6%

Divorce / Family Attorney E’izs‘;% (*Past12 Months)
= who listened to AUDACY RADIO in the past 7 days W CHICAGO
CHICAGO Metro Scarborough R2 2024: Aug23-Sep24 Qual Intab 1,464
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(Radio Stations: WBBM-AM OR Radio Stations:

L—

visA

Past 3-Months Payment Methods Used: Adults 18 or older

Debit Card Zelle MasterCard Apple Pay

venmo CashApp  Store Credit GooglePay  Discover
Card
= who listened to AUDACY RADIO in the past 7 days mCHICAGO

A

American
Express

7.4% 7.5%
A4T% 37%  2.2% 2.8%

Facebook Samsung Pay Square Cash
Messenger

WBBM-FM OR Radio Stations: WBMX-FM OR Radio Stations: WSCR-AM OR Radio Stations: WUSN-FM OR Radio Stations: WXRT-FM)




me 10.2% or 747,646 of CHICAGO Metro Adults 18 or older listened to WBBM-AM in the past 7 days.
Adults 18 or older who listened to WBBM-AM in the past 7 days are 9.9% less likely to have a 401K, 25.3%
NEWSRADIO less likely to have an Auto Loan, 19.8% more likely to Invest/Trade Stocks Online, 5.6% less likely to pay with
780AM - 105.9FM their Debit Card.

Investments Owned: Adults 18 or older H Financial Services Has and/or Uses: Adults 18 or older

967 46.3%
IRA (Individual Retirement Account) i 83.4%
Money Market Funds m”‘“'”‘
ot s ;
7. 7.2%
Other (Crypto / NFTs / Metals, etc.) i ﬂ n ﬂ 66% 7.0% 9% 63% 12% gy
i . ‘ o ’ PP
529 Plan / College Savings Plan 8.7% Checking Debitor ATM  Savings  CreditCard  Online Mobile Online Bl Home Autoloan Certificatesof ~ Money  Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Deposit (CDs)  Market Home  Improvement
Second Home or Real Estate Property ms ]’,’,“”‘ Account Mortgage  Loan o Home
3 Equity Loan
w who listened to WBBM-AM in the past 7 days W CHICAGO w who listened to WBBM-AM in the past 7 days = CHICAGO

Professional Services Used*: Adults 18 or older | [y'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service g
e . 2,105,995 28.
%

Online Investing / Stock Trading 1.206.636 16.4%

15.6%
1,012,740 13.8%

Insurance Agent at a Local Office (not online) 1:21;:‘ . .
Real Estate Agent m 7703‘
Estate Planning E 3 :‘;"

Accountant

3.4% 37%  2.4% 2.8%

9% 2 %

i]

. s e BN e e
d

Debit Card Zelle MasterCard venmo ApplePay  CashApp Store Credit  Google Pay  Discover American Facebook Samsung Pay Square Cash

*Past 12 Months; visa
Divorce / Family Attorney “":’;,‘ ( ) Car Express Messenger
 who listened to WBBM-AM in the past 7 days M CHICAGO = who listened to WBBM-AM in the past 7 days = CHICAGO
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Radio Stations: WBBM-AM




10.5%
Adults

more |

or 767,752 of CHICAGO Metro Adults 18 or older listened to WBBM-FM in the past 7 days.
18 or older who listened to WBBM-FM in the past 7 days are 8.3% less likely to have a 401K, 33.%

ikely to have an Auto Loan, 10.6% more likely to Invest/Trade Stocks Online, .9% more likely to pay with

their Debit Card.

Investments Owned: Adults 18 or older

16.4%
1,312,451 17.9%
12.7%
1,040,367 14.2%
17.3%
1,016,175 13.8%

9.7%

Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)

9.9%

Financial Services Has and/or Uses: Adults 18 or older

8.5%
57% 7.0% 6.3% 7:3% g

hh

Checking Debitor ATM  Savings Credit Card Mobile Online Bill

529 Plan / College Savings Plan 8.7% online Home  Autoloan Certificatesof Money  Studentloan Persona Loan Refinanced  Home
= S Account card Account Banking Banking Paying Mortgage Deposit(CDs)  Market Home  Improvement
= Ac M Le
Second Home or Real Estate Property w% count ortgage ‘:‘]‘l‘i: ""n‘:"@
u who listened to WBBM-FM in the past 7 days m CHICAGO ® who listened to WBBM-FM in the past 7 days m CHICAGO
I H - -
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service - e oat -
M i
Online Investing / Stock Trading
Accountant
Insurance Agent at a Local Office (not online) . .
Real Estate Agent -4%
8.1% 7.5% 5.7% 7%
ia12.2%| 3.7% 2.8%
Etate Plamnig . : - .
- - (*Past 12 Months) VisA PayPal Debit Card Zelle MasterCard Venmo Apple Pay CashApp  Store Credit Google Pay Discover American Facebook Samsung Pay Square Cash
Divorce / Family Attorney Card Express Messenger
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Radio Stations: WBBM-FM




8.4% or 615,522 of CHICAGO Metro Adults 18 or older listened to WUSN-FM in the past 7 days.
Adults 18 or older who listened to WUSN-FM in the past 7 days are 23.9% more likely to have a 401K, 52.8%

more likely to have an Auto Loan, 28.9% more likely to Invest/Trade Stocks Online, 4.8% more likely to pay
* CHICAGO'S HOTTEST COUNTRY = with their Debit Card.

Investments Owned: Adults 18 or older

M Financial Services Has and/or Uses: Adults 18 or older
401K Plan

3,402,067 46.3%

IRA (Individual Retirement Account)  pstase 395%

Stocks or Stock Options

20.8%
Mutual Funds "‘9%
Money Market Funds m 22%

3 13.0%
Bonds 13.8%

Other (Crypto / NFTs / Metals, etc.) ;.'ﬁ

12.8% oo%
7.0%  6.3% 6.3% 5.1%

) 0% ene: 2300 seria : : :
529 Plan / College Savings Plan 8.7% Checking DebitorATM  Savings  CreditCard  Online Mobile  Online Bill Home Autoloan Certificatesof Money  Studentloan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Deposit (CDs)  Market Home  Improvement
Second Home or Real Estate Property E 20% Account Mortgage  Loan or Home
[ 0.7% Equity Loan
# who listened to WUSN-FM in the past 7 days W CHICAGO u who listened to WUSN-FM in the past 7 days m CHICAGO

Professional Services Used*: Adults 18 or older '-’?'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

2,105,995 28.7%

Financial Planner =
1,321,036

Online Investing / Stock Trading - Srstms

Accountant

Insurance Agent at a Local Office (not online) v

E

12.5%
5.5% 21.45%)

Real Estate Agent @ 7.5% 9.0% 755

4.6% 37% 4.0% 38y
Estate Planning 2.3% :

3.6% s oo L7 o s a3 20 17 . : P - TR
i X *past 12 Months, visA PayPal Debit card MasterCard venmo Apple Pay CashApp  Store Credit GooglePay  Discover American Facebook Samsung Pay Square Cash

Divorce / Family Attorney ! ;:: ( ) Card Express Messenger
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Radio Stations: WUSN-FM
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CHICAGO’S FINEST ROCK

10.6% or 782,226 of CHICAGO Metro Adults 18 or older listened to WXRT-FM in the past 7 days.
Adults 18 or older who listened to WXRT-FM in the past 7 days are 17.9% more likely to have a 401K, 10.2%

less likely to have an Auto Loan, 1.7% more likely to Invest/Trade Stocks Online, 6.7% less likely to pay with
their Debit Card.

mﬁélnvestments Owned: Adults 18 or older

401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds gy

: 18.3%
1,016,175 13.8%
14.3%
9.7%
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Other (Crypto / NFTs / Metals, etc.)

i Financial Services Has and/or Uses: Adults 18 or older

7.0% 77% 63% 51% 51%

. 15.8%
529 Plan / College Savings Plan m Checking Debitor ATM  Savings  CreditCard  Online Mobile  OnlineBill  Home  Autoloan Cerificatesof Money  Studentloan Persona Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Deposit (CDs)  Market Home  Improvement
Second Home or Real Estate Property Mﬁ :9?% Account Mortgage  Loan or Home
2 Equity Loan
w who listened to WXRT-FM in the past 7 days u CHICAGO » who listened to WXRT-FM in the past 7 days u CHICAGO
Professional Services Used*: Adults 18 or older | (pey'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service z.ms o i
R
Online Investing / Stock Trading
Accountant 13.8% 15.0%
Insurance Agent at a Local Office (not onfine) 1:2_95’; & ®
8.8% =
Real Estate Agent 7_5,‘ 3 21.4% ) a5 5% 8.7% %

’ 3% 2.8%

Estate Planning :'sﬁ’;‘ ’ == e s R s = o ... = _n.z =

* visA payal  Debit card zelle  MasterCard Vi Ie P Cash Store Credit  Google P Di Ameri Facebook  Sa P cash

Divorce / Family Attorney Wf‘;ﬁ% (*Past 12 Months) ayP astercar enmo  Apple Pay App orérde ooglePay  Discover Ex::‘:;" Maecsenser msung Pay Square Cas|
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Radio Stations: WXRT-FM




Adults 18 or older who listened to AUDACY RADIO in the past 7 days spend an average of 2 days, 23 hours, 19 minutes

\ and 54 seconds each week with All Forms of Media.
. Au d a cy 100.% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days spend an avg. of 9 hours and 53 minutes each week

listening to All Local AM/FM Radio, representing 13.9% of totaltime spent with all forms of Media.

o2 s

100.0%

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
69:03:39
Concurrent
vsege % \who listéned to AUDACY CHICAGO
RADIO in the past 7 days
% of Total
Weekly H:M:

B

27.1%

= who listened to AUDACY RADIO in the past 7 days H CHICAGO
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mM Adults 18 or older who listened to WBBM-AM in the past 7 days spend an average of 3 days, 4 hours, 23 minutes and
58 seconds each week with All Forms of Media.
NEWSRADIO

780AM - 105.9FM

100.% of Adults 18 or older who listened to WBBM-AM in the past 7 days spend an avg. of 11 hours and 40 minutes each week listening
to All Local AM/FM Radio, representing 15.3% of total time spent with all forms of Media.

B oo

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

69:03:39
Concurrent
vsege % \who listened fo WBEM-AM in

CHICAGO
the past 7 days

% of Total
Weekly H:M:

® who listened to WBBM-AM in the past 7 days

um CHICAGO

Qual Intab 3,379 Hubbard Share of Everything
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Radio Stations: WBBM-AM



Adults 18 or older who listened to WBBM-FM in the past 7 days spend an average of 2 days, 16 hours, 19 minutes and
12 seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to WBBM-FM in the past 7 days spend an avg. of 8 hours and 53 minutes each week listening
to All Local AM/FM Radio, representing 13.8% of total time spent with all forms of Media.

..

100.0%

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
69:03:39
Concurrent
vsege % who listened to WBBM-FMn CHICAGO
the past 7 days
% of Total
Weekly H:M:
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Radio Stations: WBBM-FM




Adults 18 or older who listened to WUSN-FM in the past 7 days spend an average of 3 days, 8 hours, 28 minutes and 19
seconds each week with All Forms of Media.

] 100.% of Adults 18 or older who listened to WUSN-FM in the past 7 days spend an avg. of 10 hours and 37 minutes each week listening
* CHICAGO'S HOTTEST COUNTRY * to All Local AM/FM Radio, representing 13.2% of total time spent with all forms of Media.

B

100.0%

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
69:03:39
Concurrent.
Usege % \who listened o WUSN-FM in CHICAGO
% of Total
Weekly H:M:

the past 7 days

674%
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® Adults 18 or older who listened to WXRT-FM in the past 7 days spend an average of 3 days, 3 hours, 50 minutes and 13
\ | seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to WXRT-FM in the past 7 days spend an avg. of 10 hours and 46 minutes each week listening
CHICAGO'S FINEST ROCK to All Local AM/FM Radio, representing 14.2% of total time spent with all forms of Media.
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CHICAGO Metro

Radio Stations: WXRT-FM




Adults 18 or older who listened to AUDACY RADIO in the past 7 days spend an average of 2 days, 7 hours, 7 minutes
and 55 seconds each week with All Forms of Ad-Supported Media.

.\ Au d a cy 100.% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days spend an avg. of 9 hours and 16 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 16.8% of total time spent with all forms of Ad-Supported Media.
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BROADCASTING

(Radio Stations: WBBM-AM OR Radio Stations: WBBM-FM OR Radio Stations: WBMX-FM OR Radio Stations: WSCR-AM OR Radio Stations: WUSN-FM OR Radio Stations: WXRT-FM)




mM Adults 18 or older who listened to WBBM-AM in the past 7 days spend an average of 2 days, 13 hours, 9 minutes and
18 seconds each week with All Forms of Ad-Supported Media.

NEWSRADIO 100.% of Adults 18 or older who listened to WBBM-AM in the past 7 days spend an avg. of 11 hours and 12 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 18.3% of total time spent with all forms of Ad-Supported Media.
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BROADCASTING

Radio Stations: WBBM-AM




Adults 18 or older who listened to WBBM-FM in the past 7 days spend an average of 1 days, 23 hours, 57 minutes and
43 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to WBBM-FM in the past 7 days spend an avg. of 8 hours and 7 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 16.9% of totaltime spent with all forms of Ad-Supported Media.
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Radio Stations: WBBM-FM




Adults 18 or older who listened to WUSN-FM in the past 7 days spend an average of 2 days, 14 hours, 57 minutes and

19 seconds each week with All Forms of Ad-Supported Media.
100.% of Adults 18 or older who listened to WUSN-FM in the past 7 days spend an avg. of 10 hours and 17 minutes each week listening
* CHICAGD'S HOTTEST COUNTRY * to Local Ad-Supported AM/FM Radio, representing 16.4% of total time spent with all forms of Ad-Supported Media.
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Radio Stations: WUSN-FM



Adults 18 or older who listened to WXRT-FM in the past 7 days spend an average of 2 days, 12 hours, 0 minutes and 18
seconds each week with All Forms of Ad-Supported Media.
100.% of Adults 18 or older who listened to WXRT-FM in the past 7 days spend an avg. of 9 hours and 52 minutes each week listening to

CHICAGO'S FINEST ROCK Local Ad-Supported AM/FM Radio, representing 16.5% of totaltime spent with all forms of Ad-Supported Media.
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Radio Stations: WXRT-FM




o\ Audacy

an avg. of 79.5 minutes/day.

Adults 18 or older who listened to AUDACY RADIO in the past 7 days spend an average of 7 hours and
52 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for
(Local Radio delivers 16.8% of Time with Ad-Supported Media.)
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NEWSRADIO

| Adults 18 or older who listened to WBBM-AM in the past 7 days spend an average of 8 hours and 44
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

avg. of 96. minutes/day.

(Local Radio delivers 18.3% of Time with Ad-Supported Media.)

Top-13 / AH Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older

Grocery sm res

Local AM/FM Radio

Search (Google, Bing, etc)
News/Weather /Sports (Websites/Apps)
Billboards & Signs (Weekly Drivers)

Email/Text/IM/Zoom,etc. (Personal & Work)

g/
Facebook

Local TV Stations

Totat persons:

Avg. Hours+Minutes/day with All m
Forms of Media: Adults 18 or older m

6,8%

Local AM/FM Radio Facebook

100.1 56.5
Local TV Stations

134.5 Email/Text/

M/
Zoom,etc.

Billboards {Personal...

Local AM/FM Radio
70.5

Search

Local TV Stations

110.9 le,

(Goog
Bing, etc.)
271.9

Billboards & Signs
(Weekly Drivers)
46.5

Instagram
25.7

Gam Ne.

Non-Premium Cable TV Networks o 9:51 m & Signs -
Gas Stations/Convenience Stores mm 52.2% m Non-Premium Cabl (Weekly Search Email/Text/IM/ Fanta.. W oS
— v-ho listened to WBBM-AM CHICAGO . Drivers) | (Google, Zoom,etc. Betting
Gaga/wiasy /Betine Sies mmﬁ" 0 PRy ool M 48.5 | Bing, etc.) (Personal &... Sites
msugar  ERTFRIT E—
= who listened to WBBM-AM in the past 7 days = CHICAGO ® who listened to WBBM-AM in the past 7 days W CHICAGO
Top-13 Aﬂ Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older Top 13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Total Persons. % Time !prn: vere

5 rocery smm;

Search (Google, Bing, etc.)
News/Weather /Sports (Websites/Apps)
Local AM/FM Radio

Billboards & Signs (Weekly Drivers)
Email/Text/IM/Zoom,ete. [Personal & Work)
Facebook

Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores
Shopping (incl. Food/Auctions/Travel, etc.)
Instagram

Restaurants & Bars

CHICAGO

Metro

m_mu
I —T
L
M_ﬂtm
BRI —
EERE —
-H!Hn

# who listened to WBBM-AM in the past 7 days
Scarborough R2 2024: Aug23-Sep24

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:

who listened to WBBM-
AMin the past 7 days

Qual Intab

2.1%

Adults 18 or older

CHICAGO

(16,4
o g
s
(3.6

Billboards &
Signs
(Weekly
Drivers)
48.5

Non-Premium Cable TV
Networks
94.9

Search Shoppi...

Facebook
41.5
L
News...

Ermail/Text/IM/
Zoom,etc. In..

Bars
14.8 [ 14.7

Local AM/FM Radio

96.0 (Personal &... Groc... |.

Facebook

Local AM/FM Radio
65.6

Local TV Stations
105.1

Billboards &
Signs (Weekly
Drivers)
46.5

Food...

Bing, etc.)

Restaura...
& Bars
Email/Text/IM/
Zoom,etc.
(Personal &...

Non-Premium Cable TV
Networks
i

Insta..

21.0 |Weather..

N CHICAGO
408

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC. All rights reserved.

u who listened to WBBM-AM in the past 7 days

Radio Stations: WBBM-AM

m CHICAGO
* Share of Everything

il for Anything _




avg. of 69.7 minutes/day.

Adults 18 or older who listened to WBBM-FM in the past 7 days spend an average of 6 hours and 51
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 16.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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* CHICAGO'S HOTTEST COUNTRY +

avg. of 88.3 minutes/day.

| Adults 18 or older who listened to WUSN-FM in the past 7 days spend an average of 8 hours and 59
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 16.4% of Time with Ad-Supported Media.)

Top-13 AH Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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CHICAGO'S FINEST ROCK

avg. of 84.7 minutes/day.

| Adults 18 or older who listened to WXRT-FM in the past 7 days spend an average of 8 hours and 34

minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 16.5% of Time with Ad-Supported Media.)

Top-13 AH Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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YouTube Music
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Owned Music
Amazon Music
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TV Music Channels
Apple Music
iHeartRadio
Audiobooks

[ 3,159,130 or 100.% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 79.5 minutes every day representing 48.4% of
all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/EM Radio

NEWSRADIO

[ 747,646 or 100.% of Adults 18 or older who listened to WBBM-AM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 96. minutes every day representing 57.9% of all
time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg Mmutes/day Spent): Adults 18 or older
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[ 767,752 or 100.% of Adults 18 or older who listened to WBBM-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 69.7 minutes every day representing 42.2% of all
time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg Minutes/day Spent): Adults 18 or older
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615,522 or 100.% of Adults 18 or older who listened to WUSN-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 88.3 minutes every day representing 46.4% of all

* CHICAGO'S HOTTEST COUNTRY *

time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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CHICAGO’S FINEST ROCK

[ 782,226 or 100.% of Adults 18 or older who listened to WXRT-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 84.7 minutes every day representing 51.9% of all
time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local AM/FM Radio 28 29 ‘m{
podcass PRSP &
spotity  EPSER ) M TR S FeRt
YouTube Music m m
sirusxv  [ASRTISTE EeE g 456
il otr: - R AR $oe
T T it ot
Amazon Music —a 4,1%
Pandora g‘ %
TV Music Channels  [ERBRE PGP - 5 5 |
Apple Music mm m
iHeartRadio m. %5 e e " eie |
Audiobooks ' 235’5?’.6 1.0%
w who listened to WXRT-FM in the past 7 days = CHICAGO

Podcasts
20.2

Owned
Music
10.9

All Others

SiriusXm

15.7
16.9

Am...
Mu... | Pa...
9.6 | 88

YouTube
Music
16.4

Local AM/FM Radio
92.4

Local AM/FM Radio
70.5

Podcasts
20.6

SiriusXm

YouTube
Music
14.9

Spotify
19.8

v
Mu...

M Pand.. Cha..

13.0 10.5

Amazon

All Others
11.2

Music
8.1

/.8 6.8
Apple
Music

6.7

iHe...

Au...

® who listened to WXRT-FM in the past 7 days

m CHICAGO

Avg. Week Ad- Suggorted Audio (Persons & % Reach): Adults 18 or older Avg

Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local AM/FM Radio

YouTube
Music
14.6

Podcasts
189

All Others Pandora

8.4

iHe...

Local AM/FM Radio
84,7

Music...

Siri... |

Local AM/FM Radio
65.6

Podcasts

19.6

Spotify
111

All Others

9.9

YouTube
Music
13.6

1A%
Music
Chan...
6.8

Pandora
8.1

Amazon iHea...
Music 3.

6.4 Siriu...

Podcasts mm‘.
YouTube Music mm
Nl others - SRR R
TV Music Channels mmﬁ
Pandora mm
Spotify m w Avg. Hours+Minutes/day with Ad-
Amazon Music m m Supported Audio: Adults 18 or older
iHeartRadio  GRBSRERS B2.8%
siiusxv PR 1-6%
Audiobooks _ 8.8& - m
owned vsic P §5% el e
appieusc PR 8%
= who listened to WXRT-FM in the past 7 days = CHICAGO
CHICAGO Metro Scarborough R2 2024: Aug23-Sep24 Qual Intab 410

All Graphs and soefa.ai Data Modeling Copyright @ 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

® who listened to WXRT-FM in the past 7 days

Radio Stations: WXRT-FM

B CHICAGO

soefa.ai

* Share of Everything
for Anything _




3,159,130 or 100.% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days listen to

.\ A| Ida cy Ad-Supported Local AM/FM Radio for an average of 79.5 minutes every day representing 48.4% of

all time spent daily with Ad-Supported Audio.
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me | 747,646 or 100.% of Adults 18 or older who listened to WBBM-AM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 96. minutes every day representing 57.9% of all
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767,752 or 100.% of Adults 18 or older who listened to WBBM-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 69.7 minutes every day representing 42.2% of all
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615,522 or 100.% of Adults 18 or older who listened to WUSN-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 88.3 minutes every day representing 46.4% of all
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B 782,226 or 100.% of Adults 18 or older who listened to WXRT-FM in the past 7 days listen to Ad-
\ Supported Local AM/FM Radio for an average of 84.7 minutes every day representing 51.9% of all
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Local AM/FM Radlo Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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3,159,130 or 100.% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary,
Album Adult Alternative, All News, and Rhythmic Oldies
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Local AM/FM Radm Formats {Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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NEWSRADIO

747,646 or 100.% of Adults 18 or older who listened to WBBM-AM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are All News, Adult Contemporary,
News/Talk/Information, Classic Rock, and Pop Contemporary Hit Radio.
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767,752 or 100.% of Adults 18 or older who listened to WBBM-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary,
Hot AC, Urban Contemporary, and Urban AC.
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615,522 or 100.% of Adults 18 or older who listened to WUSN-FM in the past 7 days listen to Ad-
/. Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Hot AC, Pop
Contemporary Hit Radio, and Classic Rock.
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782,226 or 100.% of Adults 18 or older who listened to WXRT-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Album Adult Alternative, Adult Contemporary,

Classic Rock, Alternative, and Hot AC.
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2,337,823 or 74.% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days watch Ad-

.\ A| Idacy Supported Local TV Stations for an average of 101.1 minutes every day representing 33.4% of all

time spent daily with Ad-Supported Video.
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NEWSRADIO

594,956 or 79.6% of Adults 18 or older who listened to WBBM-AM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 126.9 minutes every day representing 32.8% of all
time spent daily with Ad-Supported Video.
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546,772 or 71.2% of Adults 18 or older who listened to WBBM-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 71.1 minutes every day representing 31.3% of all time
spent daily with Ad-Supported Video.
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429,501 or 69.8% of Adults 18 or older who listened to WUSN-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 109.2 minutes every day representing 34.9% of all
time spent daily with Ad-Supported Video.
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CHICAGO’S FINEST ROCK
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563,221 or 72.% of Adults 18 or older who listened to WXRT-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 120.6 minutes every day representing 33.4% of all
time spent daily with Ad-Supported Video.
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2,337,823 or 74.% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days watch Ad-
.\ Audacy Supported Local TV Stations for an average of 101.1 minutes every day representing 33.4% of all
time spent daily with Ad-Supported Video.
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594,956 or 79.6% of Adults 18 or older who listened to WBBM-AM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 126.9 minutes every day representing 32.8% of all
time spent daily with Ad-Supported Video.
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546,772 or 71.2% of Adults 18 or older who listened to WBBM-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 71.1 minutes every day representing 31.3% of all time

spent daily with Ad-Supported Video.
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429,501 or 69.8% of Adults 18 or older who listened to WUSN-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 109.2 minutes every day representing 34.9% of all

« CHICAGO'S HOTTEST COUNTRY * time spent daily with Ad-Supported Video.
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» 563,221 or 72.% of Adults 18 or older who listened to WXRT-FM in the past 7 days watch Ad-
\ Supported Local TV Stations for an average of 120.6 minutes every day representing 33.4% of all
CHICAGO'S FINEST ROCK time spent daily with Ad-Supported Video.
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2,337,823 or 74.% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days watch Ad-

.\ A| ldacy Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Movies, Local

News - Morning, Comedies, and Game Shows.

Local TVStatJon 1 Programs (Persons & % Reach): Adults 18 orolder Local TVStat:on Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(averoge wee % Time Spent.

sports e VT
Movies m 46 1%
Local News - Morning m a3
Game Shows mm Avg. Hours+Minutes/day with Local
Doatmentaries m TV Stations: Adults 18 or older
Wystery/suspense/Crime  FRESTPIT] WO

Comedies Comedies Game Shc
20.6 21.7 21.2

Local News | Local News

Morning Morning
33.0 Sports Mystery/ | Natio.. 33.8 Dramas

ol 29.5 spense/ | Netw... 311
l Ne

bEEEEFEEEEES

Local News- Late  FiFTETT| — R 1:50 Food/ NSRS e oo
Food/Cooking Shows mm Local News Local ! Coo... | Night Local 5 al N Night' Co.
. who listened to AUDACY CHICAGO Dramas Evening ate Sho... | Talk Do... - S Evening L Talk  Shc
Nationel/Network News mm RADIO n the past 7 days 302 232 so (28] 76 )1 2.8 82 | 82
tate Night Talk  FRFEROY) T 15% — ‘
m who listened to AUDACY RADIO in the past 7 days H CHICAGO = who listened to AUDACY RADIO in the past 7 days B CHICAGO

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older Ad—Suggorted Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
ATz 2

{average week) Totaf Persons % Time spent:

Lol News - Evening D TV

aQ

o o — 2
Move 2

Morning
33.8 Dramas

320

Dramas _m : Sports
Game shows  JTEEE 955 Avg. Hours+Minutes/day with Ad- M 29.5
Supported Local TV Stations: Adults
Locaews Lt —
ocal News -Late m 18 orolder
senfsupensicine - FERTE E— R
e - . 1:45

Mystery/

Suspens... | Court
Cr Shows
15.9 15.2

Comedies

Comedies Crime | Shows
15.7 14.1

Late Night
Talk

Nation, Late Night
National/Network News Ne Talk
Sports

5
who listened to AUDACY CHICAGO % Dramas
ila

LateNghtTak BAUD e 5e pest T doye EE 237 ¥ ( Food 321 25.° 3 8  Food
Court Shows :
w who listened to AUDACY RADIO in the past 7 days ® CHICAGO ® who listened to AUDACY RADIO in the past 7 days B CHICAGO .
CHICAGO ~ Metro  Scarborough R2 2024: Aug23-Sep24 ~ Qual Intab 1,464 3 Sha"; :fA:V:;ivnthms
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. - 4 9 .

(Radio Stations: WBBM-AM OR Radio Stations: WBBM-FM OR Radio Stations: WBMX-FM OR Radio Stations: WSCR-AM OR Radio Stations: WUSN-FM OR Radio Stations: WXRT-FM)



NEWSRADIO

594,956 or 79.6% of Adults 18 or older who listened to WBBM-AM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News - Morning,
Movies, Comedies, Sports, and Game Shows.
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546,772 or 71.2% of Adults 18 or older who listened to WBBM-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Movies, Local
News - Morning, Comedies, and Mystery/Suspense/Crime.
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Local TVStat:on 1 Programs (Persons & % Reach): Adults 18 or older
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429,501 or 69.8% of Adults 18 or older who listened to WUSN-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Movies, Local News - Morning, Local News -

Evening, Sports, Comedies, and Dramas.
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» / 563,221 or 72.% of Adults 18 or older who listened to WXRT-FM in the past 7 days watch Ad-
\ Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Movies, Comedies,

CHICAGO'S FINEST ROCK Sports, Local News - Morning, and Local News - Late.
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2,276,298 or 72.1% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days use Ad-
Supported Social Media for an average of 132.5 minutes every day representing 25.2% of all time
spent daily with Ad-Supported Digital Media.
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488,159 or 65.3% of Adults 18 or older who listened to WBBM-AM in the past 7 days use Ad-
Supported Social Media for an average of 114.4 minutes every day representing 22.% of all time
spent daily with Ad-Supported Digital Media.
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spent daily with

590,545 or 76.9% of Adults 18 or older who listened to WBBM-FM in the past 7 days use Ad-
Supported Social Media for an average of 122.2 minutes every day representing 25.1% of all time

Ad-Supported Digital Media.
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* CHICAGO'S HOTTEST COUNTRY *

454,244 or 73.8% of Adults 18 or older who listened to WUSN-FM in the past 7 days use Ad-
Supported Social Media for an average of 162.7 minutes every day representing 28.8% of all time
spent daily with Ad-Supported Digital Media.
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CHICAGO’'S FINEST ROCK
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531,774 or 68.% of Adults 18 or older who listened to WXRT-FM in the past 7 days use Ad-
Supported Social Media for an average of 140.4 minutes every day representing 25.% of all time
spent daily with Ad-Supported Digital Media.
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2,276,298 or 72.1% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days use Ad-
Supported Facebook for an average of 45.5 minutes every day representing 34.4% of all time spent

.\ AUd a cy daily with Ad-Supported Social Media.
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NEWSRADIO
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488,159 or 65.3% of Adults 18 or older who listened to WBBM-AM in the past 7 days use Ad-
Supported Facebook for an average of 41.5 minutes every day representing 36.3% of all time spent

daily with Ad-Supported Social Media.
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590,545 or 76.9% of Adults 18 or older who listened to WBBM-FM in the past 7 days use Ad-
Supported Facebook for an average of 37.1 minutes every day representing 30.3% of all time spent
daily with Ad-Supported Social Media.
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Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

454,244 or 73.8% of Adults 18 or older who listened to WUSN-FM in the past 7 days use Ad-
Supported Facebook for an average of 60.9 minutes every day representing 37.4% of all time spent

daily with Ad-Supported Social Media.
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531,774 or 68.% of Adults 18 or older who listened to WXRT-FM in the past 7 days use Ad-
Supported Facebook for an average of 44.8 minutes every day representing 31.9% of all time spent

daily with Ad-Supported Social Media.
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2,276,298 or 72.1% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days use Ad-

.\ Al Ida cy Supported Facebook for an average of 45.5 minutes every day representing 34.4% of all time spent

daily with Ad-Supported Social Media.

Weekly 72.1% 72.3% Avg. Hours+Minutes/day with Ad-Supported

Reach % Social Media: Adults 18 or older
“"Share of Ad-Supported Social Media"
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mM 488,159 or 65.3% of Adults 18 or older who listened to WBBM-AM in the past 7 days use Ad-
Supported Facebook for an average of 41.5 minutes every day representing 36.3% of all time spent
NEWSRADIO pe = ¥ By B BB 3

daily with Ad-Supported Social Media.

Weekly 72.3% Avg. Hours+Minutes/day with Ad-Supported

Reach % Social Media: Adults 18 or older
“"Share of Ad-Supported Social Media"
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590,545 or 76.9% of Adults 18 or older who listened to WBBM-FM in the past 7 days use Ad-
Supported Facebook for an average of 37.1 minutes every day representing 30.3% of all time spent
daily with Ad-Supported Social Media.

Weekly
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454,244 or 73.8% of Adults 18 or older who listened to WUSN-FM in the past 7 days use Ad-
Supported Facebook for an average of 60.9 minutes every day representing 37.4% of all time spent

daily with Ad-Supported Social Media.
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531,774 or 68.% of Adults 18 or older who listened to WXRT-FM in the past 7 days use Ad-
Supported Facebook for an average of 44.8 minutes every day representing 31.9% of all time spent

CHICAGO'S FINEST ROCK daily with Ad-Supported Social Media.

Weekly 72.3% Avg. Hours+Minutes/day with Ad-Supported

Reach % 68.0% Social Media: Adults 18 or older
“"Share of Ad-Supported Social Media"
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 248,990;

.\ Aud acy Local Radio: 202,120; Social Media: 150,098; Local TV: 89,885; Non-Prem. Cable: 79,596

reaching Adults 18 or older who listened to AUDACY RADIO in the past 7 day

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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NEWSRADIO

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 48,490;
Local Radio: 47,645; Social Media: 27,911; Local TV: 21,697; Non-Prem. Cable: 18,443
reaching Adults 18 or older who listened to WBBM-AM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who listened to WBBM-AM in the past 7
days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 60,259;
Local Radio: 49,250; Social Media: 37,845; Local TV: 21,456; Non-Prem. Cable: 17,333
reaching Adults 18 or older who listened to WBBM-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who listened to WBBM-FM in the past 7
days
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* CHICAGO'S HOTTEST COUNTRY *

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 50,140;
Local Radio: 39,124; Social Media: 31,585; Non-Prem. Cable: 18,366; Local TV: 16,895

reaching Adults 18 or older who listened to WUSN-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who listened to WUSN-FM in the past 7
days
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CHICAGO’S FINEST ROCK

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 62,545;
Local Radio: 49,949; Social Media: 34,763; Local TV: 21,251; Non-Prem. Cable: 18,119
reaching Adults 18 or older who listened to WXRT-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who listened to WXRT-FM in the past 7
days
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2,736,929 or 86.6% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days spend an
average of 45.9 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio

.\ Uda cy Stations Out-of-Home for an average of 48.1 minutes/day.

Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of- Home Media {Persons & % Reach): Adults 18 or otder

{average week)
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628,148 or 84.% of Adults 18 or older who listened to WBBM-AM in the past 7 days spend an
average of 48.5 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 58.2 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
‘Grocery Stores
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Spotify
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632,104 or 82.3% of Adults 18 or older who listened to WBBM-FM in the past 7 days spend an
average of 35.1 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 42.2 minutes/day.
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564,548 or 91.7% of Adults 18 or older who listened to WUSN-FM in the past 7 days spend an
average of 55. minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 53.5 minutes/day.
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CHICAGO'S FINEST ROCK
Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Stations Out-of-Home for an average of 51.3 minutes/day.

730,915 or 93.4% of Adults 18 or older who listened to WXRT-FM in the past 7 days spend an
average of 35.1 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
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2,736,929 or 86.6% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days spend an

.\ Audacy average of 45.9 minutes per day driving, seeing Billboards and Signs representing 29.3% of all Time Spent

with Ad-Supported Out-of-Home Media.
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wm 628,148 or 84.% of Adults 18 or older who listened to WBBM-AM in the past 7 days spend an average of
. . ) r . ) o ] ) )
NEWSRADIO 48.5 minutes per day driving, seeing Billboards and Signs representing 29.5% of all Time Spent with Ad

Supported Out-of-Home Media.
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632,104 or 82.3% of Adults 18 or older who listened to WBBM-FM in the past 7 days spend an average of

35.1 minutes per day driving, seeing Billboards and Signs representing 22.7% of all Time Spent with Ad-
Supported Out-of-Home Media.
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Out-of-Home Media: Adults 18 or older
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564,548 or 91.7% of Adults 18 or older who listened to WUSN-FM in the past 7 days spend an average of
55. minutes per day driving, seeing Billboards and Signs representing 33.2% of all Time Spent with Ad-

+ CHICAGO'S HOTTEST COUNTRY + Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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) 730,915 or 93.4% of Adults 18 or older who listened to WXRT-FM in the past 7 days spend an average of
) 35.1 minutes per day driving, seeing Billboards and Signs representing 25.2% of all Time Spent with Ad-

CHICAGOD’S FINEST ROCK Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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o\ Audacy

2,736,929 or 86.6% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days spend an
average of 45.9 minutes per day driving an average of 26.7 miles each day and are 16.5% more likely
to use US 83 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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NEWSRADIO

780AM - 105.9FM

628,148 or 84.% of Adults 18 or older who listened to WBBM-AM in the past 7 days spend an
average of 48.5 minutes per day driving an average of 28.2 miles each day and are 40.4% more likely
to use US 83 than the Metro average.
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cHICAT?

632,104 or 82.3% of Adults 18 or older who listened to WBBM-FM in the past 7 days spend an
average of 35.1 minutes per day driving an average of 20.4 miles each day and are 13.6% more likely
to use LaGrange Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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* CHICAGD'S HOTTEST COUNTRY *

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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564,548 or 91.7% of Adults 18 or older who listened to WUSN-FM in the past 7 days spend an
average of 55. minutes per day driving an average of 32. miles each day and are 47.4% more likely to
use Touhy Avenue than the Metro average.
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RRXRT

CHICAGO’S FINEST ROCK
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730,915 or 93.4% of Adults 18 or older who listened to WXRT-FM in the past 7 days spend an
average of 35.1 minutes per day driving an average of 20.4 miles each day and are 61.% more likely
to use Ronald Reagan Memorial Tollway (I-88) than the Metro avera
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o\ Audacy

1,202,233 or 38.1% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.7 minutes every day representing 35.9%

of all time spent daily with All forms of Print Media.
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NEWSRADIO

344,172 or 46.% of Adults 18 or older who listened to WBBM-AM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 11.4 minutes every day representing 39.3% of all
time spent daily with All forms of Print Media.
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238,481 or 31.1% of Adults 18 or older who listened to WBBM-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.4 minutes every day representing 32.1% of all time
spent daily with All forms of Print Media.

Avg. Week All Print ngewg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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2

Direct Mail Advertising (excluding Catalogs) 0.1% 11,89
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Avg. Week All Print Med.ra (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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215,127 or 35.% of Adults 18 or older who listened to WUSN-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10. minutes every day representing 35.7% of all time
spent daily with All forms of Print Media.
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93,8

CHICAGO'S FINEST ROCK

310,109 or 39.6% of Adults 18 or older who listened to WXRT-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.9 minutes every day representing 35.6% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Meg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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