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And, Yes! You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn!

Items/services household currently has (HHLD): Smart speaker (Amazon Echo, etc.)




30.8% or 80,619,963 of USA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Typical Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 45.8 years old
(6.3% younger than average) and have a $112,958 (22.2% higher than average) annual household income.
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26.6% or 2,010,713 of CHI DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Typical Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 43.2 years old
(10.6% younger than average) and have a $132,834 (24.7% higher than average) annual household income.
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32.1% or 1,827,475 of WDC DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Typical Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 45.8 years old
(3.9% younger than average) and have a $159,759 (19.9% higher than average) annual household income.
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36.6% or 1,649,123 of SEA DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Typical Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 45. years old
(6.8% younger than average) and have a $146,036 (19.% higher than average) annual household income.
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29.5% or 1,376,959 of PHX DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Typical Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 46.6 years old
(5.8% younger than average) and have a $120,939 (22.3% higher than average) annual household income.
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30.8% or 80,619,963 of USA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 22.2% more likely to be
a college graduate, 22.8% more likely to work full-time, 15.5% more likely to be married, 30.2% more likely
to be a parent of 1 or more children under 1
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26.6% or 2,010,713 of CHI DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 31.% more likely to be a
college graduate, 28.2% more likely to work full-time, 13.1% more likely to be married, 42.9% more likely to

be a parent of 1 or more children under 18
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32.1% or 1,827,475 of WDC DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 20.4% more likely to be
a college graduate, 17.% more likely to work full-time, 14.4% more likely to be married, 19.1% more likely to

be a parent of 1 or more children under 18
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36.6% or 1,649,123 of SEA DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 9.8% more likely to be a
college graduate, 14.8% more likely to work full-time, 10.1% more likely to be married, 28.3% more likely to
be a parent of 1 or more children under 18

P

.
i f.f Education Levels: Adults 18 or older Employment: Adults 18 or older |( \\ ) Marital Status: Adults 18 or older
\
3 3.2% 3 69.0% 8 . 27.6%
Some High School or Less (not graduate) a2 Employed Full-Time or Part-Time 61.3% Single, Never Married 28.0%
" 23.1% ; 56.0% . 60.0%
High School Graduate (12th grade or GED) Employed Full-Time (35 hours or more) 48.7% Married 58.5%
" 20.5% e 13.1% 1.4%
Some College Credit (no degree) Employed Part-Time (less than 35 hours) 12.6 Legally Separated 18%
fakal 10.0% " 51.8% . 9.3%
Associate's Degree (AA, AS, etc.) I Earry White Collar DiibRced
26.5% 17.3% 3 1.7%
College Graduate (4 year college) 23.0% Blue Collar Widowed B
16.8% " 23.5% 14.0%
Postgraduate Degree 16.4% Work From Home [most of the time or always) 16.0% LGBTQ+ (net) B 135%
who Live in a Household with One or More SMART SPEAKERS u SEA who Live in a Household with One or More SMART SPEAKERS mSEA who Live in a Household with One or More SMART SPEAKERS uSEA
TOp-ZO OCCUpaﬁOHS.' Adults 18 or older Entrepreneurs/Military Experience i ’M ] Sfage in Ll:fe_' Adults 18 or older
18.6%
6.0% 5.1% 8.6% 7.9% 10.1% 9.3% Parent of 1 or more Children under 18 31.5%
13.8% I 24.6%
125 b e — == || ) 8.8%
Small Business Self-Employed  Current or Former Working Mothers B 7.5%
74% 7.5% Owner Military Service
sex , s Parent of 1 or more Children Under Age 2 gy 4.5535%
30K AOIK g, 5%, LA 335 e 10 6.3k
. . ’ 1% 9% LOWLEN 18ML6W 1300.6% LSS . 10% 40s01% 13%1% g ged 0% Parent of 1 or more Children Age 2-5 N a%
HH OB ol U o s o o e o - == -
& & & o o A & & iy & & 2 & & & 'S & & > Parent of 1 or more Children Age 6- 11 ot
%d.“&b & .&GGP s}*‘f a‘z’ég Py 4 b"“d f\q?o \\“0}0 & i ““’.& i °b§° 5”'60 5&8“ o S 13.0%
N 2 oy & o
Jf# (s-“c 'P°n ) v’p & ,&‘@ eéh & < g§ & Parent of 1 or more Children Age 12 - 17 17.4%
& 5 & & & & & * o & I 14.5%
& & & o & & & {?ﬂ & & JP@
& & & & & e & idrani 6.8%
& &-;S‘ »‘4."" ,Qs’& ,}e?‘ & Q&b @‘f’ ) Parent of 1 or more Children in College B 62
& & & & £ : 19.7%
E o & Grandparent of 1 or more Children under 18 [T 2'1 7%
& & J 7%
Rl Al
who Live in a Household with One or h?'lnre SMART SPEAKERS m SEA who Live in a Household with One or More SMART SPEAKERS uSEA

SEA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 1,316
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Items/services household currently has (HHLD): Smart speaker (Amazon Echo, etc.)



to be a parent of 1 or more children under 1
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29.5% or 1,376,959 of PHX DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 26.4% more likely to be
a college graduate, 29.6% more likely to work full-time, 17.7% more likely to be married, 37.5% more likely
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30.8% or 80,619,963 of USA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 11.7% more likely to own
their home, 32.5% more likely to own a higher valued home, 11.9% more likely to have a single-family home,
| 31.1% more likely to have a dog.
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Items/services household currently has (HHLD): Smart speaker (Amazon Echo, etc.)



26.6% or 2,010,713 of CHI DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 17.% more likely to own

their home, 1.2% more likely to own a higher valued home, 16.7% more likely to have a single-family home,
33.6% more likely to have a dog.
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| 32.1% or 1,827,475 of WDC DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 12.3% more likely to own

their home, 9.% more likely to own a higher valued home, 9.3% more likely to have a single-family home,
40.% more likely to have a dog.
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36.6% or 1,649,123 of SEA DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 7.7% more likely to own

their home, 8.8% more likely to own a higher valued home, 9.3% more likely to have a single-family home,
23.5% more likely to have a dog.
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29.5% or 1,376,959 of PHX DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 12.8% more likely to own

their home, 10.1% more likely to own a higher valued home, 9.4% more likely to have a single-family home,

33.6% more likely to have a dog.
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30.8% or 80,619,963 of USA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 4.4% more likely to
look up D-I-Y advice online, 2.1% more likely to always vote in local elections, 29.3% more likely to belong

to a gym, 18.1% more likely to fly domestic pas
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26.6% or 2,010,713 of CHI DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 2.3% more likely to
look up D-I-Y advice online, 3.% less likely to always vote in local elections, 32.9% more likely to belong to

a gym, 24.7% more likely to fly domestic past
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32.1%or 1,827,475 of WDC DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 8.8% more likely to

look up D-I-Y advice online, 2.% more likely to always vote in local elections, 28.3% more likely to belong to

a gym, 19.9% more likely to fly domestic past
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36.6% or 1,649,123 of SEA DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 10.3% more likely to
look up D-I-Y advice online, 4.2% less likely to always vote in local elections, 20.5% more likely to belong to
a gym, 10.4% more likely to fly domestic pa
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29.5% or 1,376,959 of PHX DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 3.2% less likely to look
up D-I-Y advice online, 13.% more likely to always vote in local elections, 41.% more likely to belong to a
gym, 14.4% more likely to fly domestic past
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30.8% or 80,619,963 of USA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 6.8% more likely to use
QSRs past mo., 10.7% more likely to use Sit-Down Restaurants past mo., 13.1% more likely to use Casinos
past yr., 20.5% less likely to smoke cigarettes.
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€

» 1time
2 times
3times
4 times

5 times

6-9times

10times or more

Total Monthly Sit-Down Restaurant Users:

82.7%

Adults 18 or older

15.6%

15.8%
12.7%

= who Live in a Household with One or More SMART SPEAKERS
Av,

mUSA

it-Down Restaurant Meals:

74.7%

Drank Past 30-days: Adults 18 or older
Liquor

Any Type of Beer
Wine

Domestic Regular Beer

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexicn  pima Hakian

Chinese  Coffes indian/  Wings/  Bagel/
House / Thai/ Bugers/ Dowutf
Coffen Bar Other  Spurts Bar  Bakery

asian

Upsale Steakhouse

# who live in a Household with One or More SMART SPEAKERS musa
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in @ House hold with One or More SMART... 24.5%
v [ 18.6%

£ Past 12 months Casino Activities: Adults 18 or older

Slot Machines

67,4

Domestic Light Beer Stage Show / Concert
Imported Beer v v Sports Betting
Microbrew / Craft Beer i Other Gambling
Spa Casinos visited past 12 months: Yes
# wheo Live in a Household with One or More SMART SPEAKERS mUSA u who Live in a Household with One or More SMART SPEAKERS mUSA
USA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 6,900
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Items/services household currently has (HHLD): Smart speaker (Amazon Echo, etc.)

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes

i who Live in a Household with One or More SMART SPEAKERS.



Past 30-days QSR Users: Adults 18 or older

g I\ 1time BmS%
TR

2times
sumes vy
atimee
6 -9times 23.5%

# who Live in a Household with One or More SMART SPEAKERS mCHI

26.6% or 2,010,713 of CHI DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 4.6% more likely to use
QSRs past mo., 11.8% more likely to use Sit-Down Restaurants past mo., 18.4% more likely to use Casinos
past yr,, 27.1% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
T ime NN TFTN

26mes

+tmas

5 times

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

6-9times

Pz

e Coffee  malan  Wings/  Bagel/ Upscale steskhause
House / Burgers /  Donct /
10 times or more Coffee ar Sports Bar  sakery

e
# who Live in a Household with One or More SMART SPEAKERS W CHI wwho Live in a Household with One or More SMART SPEAKERS mCHI
Total Mgm‘hly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. hly Sit-Down ant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
Lifes 89.8% 83.4% 74.6% who Live n @ Houscbold with One or More spRT... SESIGSENIIINIIIN  28.1%
6,792.616 00

Drank Past 30-days: Adults 18 or older
Liquor
Any Type of Beer

Wine -

2
2,638,960 34.9%

Imported Beer

1963000 24.6%
Domestic Light Beer 181008 23.9%

Domestic Regular Beer &

;,557,051: 21. 9%‘ b
Microbrew / Craft Beer 49165'1% i
wwho Liveina hold with One or el

CH! DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab

Slot Machines

Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older
.1.5.5-5,25é 20.6% —
Table Games (Craps, Poker, etc.)
B/ Nightclab o
Upscale Restaurant
Sports Betting msj%
Stage Show / Concert MMEJ%
2.6%

Other Gambling grver 2.2%
4.0% a i i
Spa IE 1.7% Casinos visited past 12 months: Yes Marijuana / Cannabis Cigarettes Vape
® who Live in a Household with One or More SMART SPEAKERS ECHI = who Live in a Household with One or More SMART SPEAKERS mCHI
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Items/services household currently has (HHLD): Smart speaker (Amazon Echo, etc.)



32.1% or 1,827,475 of WDC DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 7.5% more likely to use
QSRs past mo., 10.1% more likely to use Sit-Down Restaurants past mo., 18.% more likely to use Casinos

past yr., 3.7% more likely to smoke cigarettes.

Past 30- days QSR Users. Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

) (Sit-Down Restaurants Used Past 30-days)
[ ] » 1time

5 times
chinesa  pizza  Mexican  Coffee ms-m mian  Upscale a.luu Steakhouse Seafood

) ouses ™M
. " / Coffes Ba: mhe nalvgry
10times or more 16.8% 10times or more 2.6% e 4

Asian

13.6%

2 times
3 times 3times
4 times 4 times

5times

=who Live ina with One or ® who Live in a Household with One or More SMART SPEAKERS =WDC Bwho live n 3 Houschold with One or More SMART SPEAKERS e
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
! 88.5% 82.6% 75.0% ko Lo e Houeerfet it O o o ey [ 33.5%
Drank Past 30-days. Adults 18 or older Past 12 months Casmo Activities: Adults 18 or older Used Past 30-days: Adults 18 or older
Liguor Slot Machines  prebaers 19.3%

Any Type of Beer

-
e Tl Game (o, ok, e m

. : 53%
P— -V spos g

15.796 = 2.5%
Microbrew / Craft Beer m% ' Spa

Domestic Regular Beer

Other Gambling | 2_;;{, Casinos visited past 12 Yes Mari / Cannabis Cigarettes Vape
®who Live in a Household with One or More SMART SPEAKERS BWDC = who Liveina Hnuseholdwnh One or More SMART SPEAKERS ®WDC = who Live in a Household with One or More SMART SPEAKERS mWDC
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Items/services household currently has (HHLD): Smart speaker (Amazon Echo, etc.)



Past 30-days QSR Users: Adults 18 or older
o \ 1time
wd

2times

3 times

4 times

5 times

6 -9times

15.3%

10times or more

past yr., 5.1% less likely to smoke cigarettes.

36.6% or 1,649,123 of SEA DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 8.9% more likely to use
QSRs past mo., 9.5% more likely to use Sit-Down Restaurants past mo., 10.1% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
4

g e

2 times
10.4%

16.9%

3 times

4 times

5 times

6-9times

10 times or more

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Medan  piza

CoMee  Chinese Indian/ Bagel/  malan  sesfood  wings/  Upscale
House Thai/  Doaut/ Burgers /
Coffee mar Other  Bakery sports gar
Aasian
= who Live in a Household with One ar More SMART SPEAKERS mSEA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in @ House bold with One or More SMART... [BEBSONIIIIN 23.5%

SEA 184.696 17.4%

mwholiveina with One or RT = SEA ® who Live in a Household with One or More SMART SPEAKERS W SEA
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. hly Sit-Down ant Meals:
90.8% 83.4% 77.4% 70.7%
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older
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2,098,719 46.6%
1,§43,331 43.3%

Any Type of Beer
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Imported Beer
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Domesic gt e -V
= wholiveina hold with One or W SEA
SEA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab

Slot Machines

1,472,529 32.7% ’
616,668 13.7%

Upscale Restaurant

Bar [ Nightclub

Table Games (Craps, Poker, etc.)
Stage Show / Concert

Sports Betting

4.1%
Sps s.a%
i 3.5%
Other Gambling 2.4% Casinos visited past 12 months: Yes
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Items/services household currently has (HHLD): Smart speaker (Amazon Echo, etc.)

Used Past 30-days: Adults 18 or older
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= who Live in a Household with One or More SMART SPEAKERS.



Past 30-days QSR Users. Adults 18 or older

g e
4 times 11.6%
10times or more 22.1% .

= who Live in a Household with One or More SMART SPEAKERS

Total ”ﬂg%f’y QSR Users: 0.6 Avg. Monthly QSR Meals:

_ 4,193,411 - -

mPHX

29.5% or 1,376,959 of PHX DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 5.3% more likely to use
QSRs past mo., 8.7% more likely to use Sit-Down Restaurants past mo., 6.6% more likely to use Casinos past

yr., 58.7% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

®

1time

2 times

3times

4 times

5 times

6-9times

10times or more

® who Live in a Household with One or More SMART SPEAKERS

Total Monthly Sit-Down Restaurant Users: A
84.0% 77.2%

Drank Past 30-days. Adults 18 or older
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Domestic Regular Beer - v
Microbrew / Craft Beer m 14.5% i
wwho Live in a Household with One or More SMART SPEAKERS mPHX
PHX DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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rrx RN 16.5%

Past 12 months Casino Activities: Adults 18 or older
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Bar / Nightclub

Table Games (Craps, Poker, etc.)

Used Past 30-days: Adults 18 or older

: r28 278760
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See 1.5'96 Casinos visited past 12 Yes
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Items/services household currently has (HHLD): Smart speaker (Amazon Echo, etc.)

Cigarettes

Vape
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30.8% or 80,619,963 of USA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 31.4% more likely to

have a 401K, 50.4% more likely to have an Auto Loan, 48.4% more likely to Invest/Trade Stocks Online, 4.%
more likely to pay with their Debit Card.

mﬁdlnvestments Oned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options
118,28 2.7%
Mutual Funds 'm
14,393,546 17.9%
Money Market Funds s.s%

Bonds 12.0%

29,979, 203
10.45%
T %% san 7.0% 5.1%

Tl 0%
Other (Crypto /[ NFTs / Metals, etc.) 4 h
G 11.1% h -
e R

) - 11 ix 11 ; e
529 Plan / College Savings Plan mﬁ% checking Debitor ATM  Savings  Credit Card online Mobile Online Bill Home Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property m#'m Account Mortgage Loan or Home
N Equity Loan
= who Live in a Household with One or More SMART SPEAKERS mUSA ™ who Live in a Household with One or More SMART SPEAKERS mUSA

Professional Services Used*: Adults 18 or older | P Past 3-Months Payment Methods Used: Adults 18 or older

Texreparationseice
Financial Planner 48,341,833 18.4% |
Online Investing/ Stock Trading PSS =
nline Investing / Stock Trading 21,639,071 15.9%
14.0%
VISA

Accountant MT% !
Insurance Agent at a Local Office (not online) 6 ;1.3%
Real Estate Agent r‘.;:%
Estate Planning El:’f%

4% (*Past 12 Months)
1%

® who Live in a Household with One or More SMART SPEAKERS mUSA = who Live in a Household with One or More SMART SPEAKERS mUSA

USA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 6,900
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W, 7.7% 8.0%
| 4.2% 3.8% 4.2% 3.4%

PayPal Debit Card Venmo Zelle MasterCard Apple Pay  CashApp  Google Pay Store Credit  Discover American Facebook Samsung Pay Square Cash
Can Express Messenger

Divorce/ Family Attorney

Items/services household currently has (HHLD): Smart speaker (Amazon Echo, etc.)



26.6%

or 2,010,713 of CHI DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.

Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 37.3% more likely to have
a 401K, 52.5% more likely to have an Auto Loan, 58.3% more likely to Invest/Trade Stocks Online, 6.8% more
likely to pay with their Debit Card.

ﬁ Investments Owned: Adults 18 or older

401K Plan  prevyss 26.6%

!,6?2,5!7 39.9%

IRA (Individual Retirement Account)

Stocks or Stock Options

21

2, 11 %

21.2%
1,326,919 17.5%
379,92 18.9%
1,059,979 14,

.0%

Mutual Funds

Money Market Funds

Financial Services Has and/or Uses: Adults 18 or older

15.5%
Bonds
% 12.2% 9.9%
Other (Crypto / NFTs / Metals, etc.) 9591:.4 7% 6.2% 6.9% 409
) Y ons oo I
529 Plan / College Savings Plan 8.6% Checking Debitor ATM  Savings  CreditCard  Online Mobile online Bill Home Auto loan Certificatesof  Money  Studentloan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Deposit(CDs)  Market Home  Improvement
Second Home or Real Estate Property m% A Account Mortgage l?:‘jg';me
. q an
= who Live in a Household with One or More SMART SPEAKERS mCHI # who Live in a Household with One or More SMART SPEAKERS u CHI
Professional Services Used*: Adults 18 or older | geyPast 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service B o -
ARSI
Online Investing / Stock Trading
. . 672 15.8%
Insurance Agent at a Local Office (not online) ] @ { ]
33,563 9.6%
Real Estate Agent 5* TRL121.5% e 7.4%
5.4% 3.7% 3.6% 4.7% 339
Estate Planning m o o i s P oy i n

1.5% (*Past 12 Months)

1.4%

E

B who Live in a Household with One or More SMART SPEAKERS

Divorce / Family Attorney

ECHI

CHI DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 830
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Apple Pay Cash App  Store Credit

PayPal Zelle Venmo Discover  GooglePay  American Facebook Samsung Pay Square Cash
Card Express Messenger
» who Live in a Household with One or More SMART SPEAKERS mCHI

Debit Card  MasterCard

VisA

Items/services household currently has (HHLD): Smart speaker (Amazon Echo, etc.)



a 401
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32.1% or 1,827,475 of WDC DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 29.4% more likely to have

K, 62.1% more likely to have an Auto Loan, 52.% more likely to Invest/Trade Stocks Online, 3.7% more
to pay with their Debit Card.

Investments Owned Adults 18 or older

mﬁﬂ
IRA (Individual Retirement Account) _

Stocks or Stock Options

Mutual Funds

1,305,893

18.6%
15.6%

20.6%
13.0%

Money Market Funds 547705

529 Plan / College Savings Plan

Adults 18 or older

N M Financial Services Has and/or Uses:

. 104% g oo 1LT% -~
Bonds mﬂ ;;-5 - % 6.0% 519
Other (Crypto/ NFTs / Metals; etc.) 121?7%7% Checking Debitor ATM  Savings  CreditCard  Online Mobile  OnlineBil  Home  Autoloan  Money Certificatesof Studentloan Refinanced PersonalLoan  Home

Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home Improvement
Second Home or Real Estate Property m :;45:6 Account Mortgage Loan or Home

Equity Loan

» who Live in a Household with One or More SMART SPEAKERS =WDC w who Live in a Household with One or More SMART SPEAKERS mWDC
[y

Professional Serwces Used*: Adults 18 or older

1,306,652

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

1.3% (*Past 12 Months)

Divorce / Family Attorney 0%

£

¥ who Live in a Household with One or More SMART SPEAKERS

BWDC

DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 1,810

I

Past 3-Months Payment Methods Used: Adults 18 or older

6%
4.7% a41% 4.8% 4.0%
R o IR o |

PayPal Zelle Debit Card MasterCard  Apple Pay Cash App Store Credit

VisA Venmo Google Pay  American Discover Facebook  Square Cash Samsung Pay
Express card Messenger
= who Live in a Household with One or More SMART SPEAKERS mWDC
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Items/services household currently has (HHLD): Smart speaker (Amazon Echo, etc.)



36.6% or 1,649,123 of SEA DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 24.6% more likely to have

a 401K, 38.% more likely to have an Auto Loan, 40.4% more likely to Invest/Trade Stocks Online, 6.3% more
likely to pay with their Debit Card.

ﬁ Investments Owned: Adults 18 or older
ey 0 |

401K Plan

M M Financial Services Has and/or Uses: Adults 18 or older

2,130,662 a7.

IRA (Individual Retirement Account)

Stocks or Stock Options

31.5%
21.6%

Money Market Funds Hi_;‘;’"

Other (Crypto / NFTs / Metals, etc.) 5:12,36.) lf:;:e

2 13.6%
Bonds oy 110w

Second Home or Real Estate Property 9.9%

8.6% 700 97%

6.6% 6.9% g%

¥ 9.1% Checking Debitor ATM  Savings Credit Card online Mohile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
529 Plan / College Savings Plan w 9% Account Mortgage Loan or Home
6.9% Equity Loan
= who Live in a Household with One or More SMART SPEAKERS mSEA w who Live in a Household with One or More SMART SPEAKERS MSEA
. . [—J
Professional Services Used* Adults 18 or older

Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service
Online Investing / Stock Trading

Financial Planner

Accountant 7!;;%
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Real Estate Agent 21%

43% A4.5% 3.8%
Estate Planning ! :%m

- 2 1.6% (*Past 12 Months) VisA PayPal Debit Card Venmo Zelle MasterCard  Apple Pay  Google Pay  Cash App American  Store Credit  Discover Facebook  Square Cash Samsung Pay
Divorce / Family Attorney 1.0% Express card Messenger
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Items/services household currently has (HHLD): Smart speaker (Amazon Echo, etc.)



29.5% or 1,376,959 of PHX DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 32.3% more likely to have
a 401K, 74.2% more likely to have an Auto Loan, 42.% more likely to Invest/Trade Stocks Online, 6.% less likely
to pay with their Debit Card.

ﬁ Investments Owned: Adults 18 or older

401K Plan

2,116,838 45.1%

IRA (Individual Retirement Account)

Stocks or Stock Options

1,262,395

22.8%
15.5%
262,02 19.1%
648,284 13.9%

27.1%

Mutual Funds
Other (Crypto / NFTs / Metals, etc.)

Money Market Funds 1.9%

12.4%
8.9%

15.1%
1

Bonds

Financial Services Has and/or Uses:

Adults 18 or older

63% 48% a8% % g%

12.3%

Second Home or Real Estate Property E_m i Debitor ATM Checking  Savings  CreditCard  Online Mobile  Online gill Home  Autoloan  Money  Studentloan Certificates of Refinanced Personal Loan  Home
card Account Account Banking Banking Paying Mortgage Market Deposit(CDs)  Home Improvement
529 Plan / College Savings Plan y 15.2% Account Mortgage Loan o Home
©1% Equity Loan
= who Live in a Household with One or More SMART SPEAKERS m PHX » who Live in a Household with One or More SMART SPEAKERS m PHX
Professional Services Used*: Adults 18 or older | gy Past 3-Months Payment Methods Used: Adults 18 or older
Financial Planner
Online Investing / Stock Trading
Insurance Agent at a Local Office (not online)
Accountant .
5,20 5.5%
Real Estate Agent 57% o) s
. 7.2% T 3.6% 3.3% 5% 2.9%
Estate Planning EA% o s (A e T e e
- 2 159,8% (*Past 12 Months) VisA Debit Card PayPal Zelle Venmo MasterCard ~ Apple Pay CashApp  GooglePay Store Credit  American Discover Facebook Samsung Pay Square Cash
Divorce / Family Attorney 0.9% card Express Messenger
% who Live in a Household with One or More SMART SPEAKERS B PHX m who Live in a Household with One or More SMART SPEAKERS mPHX
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Items/services household currently has (HHLD): Smart speaker (Amazon Echo, etc.)



| Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an average of 3 days, 1 hours,

20 minutes and 14 seconds each week with All Forms of Media.
84.6% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an avg. of 7 hours and 40 minutes each
| week listening to All Local AM/FM Radio, representing 8.9% of total time spent with all forms of Media.

- 8

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

usage 54.0%
Usa
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Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an average of 3 days, 1 hours, 2
minutes and 32 seconds each week with All Forms of Media.

86.1% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an avg. of 8 hours and 20 minutes each
week listening to All Local AM/FM Radio, representing 9.8% of total time spent with all forms of Media.

BZ e
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Adults 18 or older
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One or More SMART SPEAKERS

% of Total
Weekly H:M:

m who Live in a Household with One or More SMART SPEAKERS H CHI
CHI  DMA  Scarborough R2 2024: Aug23-Sep24 ~ Qual Intab 830 CHICAGO ~ DMA  Scarborough R2 2024: Aug23-Sep24  Qual Intab 3,420 HUbeI’d Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved. for Anything .

BROADCASTING

Items/services household currently has (HHLD): Smart speaker (Amazon Echo, etc.)



Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an average of 2 days, 23 hours,
39 minutes and 6 seconds each week with All Forms of Media.

82.9% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an avg. of 7 hours and 17 minutes each
week listening to All Local AM/FM Radio, representing 8.4% of total time spent with all forms of Media.
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Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an average of 2 days, 23 hours,
49 minutes and 59 seconds each week with All Forms of Media.

74.6% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an avg. of 6 hours and 43 minutes each
week listening to All Local AM/FM Radio, representing 7.% of total time spent with all forms of Media.
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Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an average of 2 days, 21 hours,
36 minutes and 58 seconds each week with All Forms of Media.

90.1% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an avg. of 7 hours and 36 minutes each
week listening to All Local AM/FM Radio, representing 9.8% of total time spent with all forms of Media.
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Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an average of 2 days, 6 hours,
57 minutes and 29 seconds each week with All Forms of Ad-Supported Media.

80.4% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an avg. of 7 hours and 1 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.3% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an average of 2 days, 6 hours,

40 minutes and 5 seconds each week with All Forms of Ad-Supported Media.
81.9% of Aduits 18 or older who Live in a Household with One or More SMART SPEAKERS spend an avg. of 7 hours and 43 minutes each

week listening to Local Ad-Supported AM/FM Radio, representing 11.6% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an average of 2 days, 4 hours,
24 minutes and 28 seconds each week with All Forms of Ad-Supported Media.

77.8% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an avg. of 6 hours and 23 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.5% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an average of 2 days, 5 hours,
16 minutes and 0 seconds each week with All Forms of Ad-Supported Media.

72.% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an avg. of 6 hours and 3 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 8.2% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an average of 2 days, 5 hours,

38 minutes and 35 seconds each week with All Forms of Ad-Supported Media.

86.1% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an avg. of 7 hours and 17 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.7% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an average of
7 hours and 51 minutes each day with All Forms of Ad-Supported Media. 80.4% listen to Local
AM/FM Radio for an avg. of 60.2 minutes/day. (Local Radio delivers 10.3% of Time with Ad-Supported Media.)
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Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an average of
7 hours and 48 minutes each day with All Forms of Ad-Supported Media. 81.9% listen to Local
AM/FM Radio for an avg. of 66.3 minutes/day.(Local Radio delivers 11.6% of Time with Ad-Supported Media.)
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Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an average of
7 hours and 29 minutes each day with All Forms of Ad-Supported Media. 77.8% listen to Local
AIVI/FM Radio for an avg. of 54.7 minutes/day (Local Radio delivers 9.5% ofTime with Ad-Supported Media.)
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“Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an average of

7 hours and 36 minutes each day with All Forms of Ad-Supported Media. 72.% listen to Local AM/FM

Radio for an avg. of 51.9 minutes/day.

(Local Radio delivers 8.2% of Time with Ad-Supported Med
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Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an average of
7 hours and 39 minutes each day with All Forms of Ad-Supported Media. 86.1% listen to Local
AM/FM Radio for an avg. of 62.4 minutes/day.(Local Radio delivers 11.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 AII Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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64,843,944 or 80.4% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS listen to Ad-Supported Local AM/FM Radio for an average of 60.2 minutes every day
representing 38.4% of all time spent daily with Ad-Supported Audio.
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7 1,646,752 or 81.9% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS listen to Ad-Supported Local AM/FM Radio for an average of 66.3 minutes every day
representing 37.5% of all time spent daily with Ad-Supported Audio.
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1,421,380 or 77.8% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS listen to Ad-Supported Local AM/FM Radio for an average of 54.7 minutes every day
representing 36.5% of all time spent daily with Ad-Supported Audio.
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7 1,186,684 or 72.% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS listen to Ad-Supported Local AM/FM Radio for an average of 51.9 minutes every day
representing 35.2% of all time spent daily with Ad-Supported Audio.
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1,185,236 or 86.1% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS listen to Ad-Supported Local AM/FM Radio for an average of 62.4 minutes every day
representing 44.4% of all time spent daily with Ad-Supported Audio.
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64,843,944 or 80.4% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS listen to Ad-Supported Local AM/FM Radio for an average of 60.2 minutes every day
| representing 38.4% of all time spent daily with Ad-Supported Audio.
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1,646,752 or 81.9% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS listen to Ad-Supported Local AM/FM Radio for an average of 66.3 minutes every day
representing 37.5% of all time spent daily with Ad-Supported Audio.
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| 1,421,380 or 77.8% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS listen to Ad-Supported Local AM/FM Radio for an average of 54.7 minutes every day
representing 36.5% of all time spent daily with Ad-Supported Audio.
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1,186,684 or 72.% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS listen to Ad-Supported Local AM/FM Radio for an average of 51.9 minutes every day
representing 35.2% of all time spent daily with Ad-Supported Audio.
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| 1,185,236 or 86.1% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS listen to Ad-Supported Local AM/FM Radio for an average of 62.4 minutes every day
representing 44.4% of all time spent daily with Ad-Supported Audio.
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64,843,944 or 80.4% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Country, Classic Hits, and Classic Rock.

Local AM/FM Radro Formats (Persons & % Reach): Adults 18 orolder Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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1,646,752 or 81.9% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Hot AC, Country, and Rhythmic Oldies.
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1,421,380 or 77.8% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, All News, Classic
Hits, Country, and Alternative.
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1,186,684 or 72.% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Country, All Sports, and Classic Hits.
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1,185,236 or 86.1% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Country, Adult Hits, Adult
Contemporary, and Pop Contemporary Hit Radio.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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v 49,717,239 or 61.7% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS watch Ad-Supported Local TV Stations for an average of 87.2 minutes every day
representing 29.6% of all time spent daily with Ad-Supported Video.
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1,435,079 or 71.4% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS watch Ad-Supported Local TV Stations for an average of 83.7 minutes every day
representing 34.1% of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older .
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1,137,450 or 62.2% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS watch Ad-Supported Local TV Stations for an average of 67.5 minutes every day
representing 26.9% of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
ek

Amazon Prime/IMDb/FireTV
Netflix

Local TV Stations

Non-Premium Cable TV...

YouTube Video

Hulu/Hulu + Live TV (any Hulu)
AppleTV+,fubo,Pluto, Tubi, etc.
Roku + The Roku Channel
TikTok

Disney+

Paramount+

Peacock

Premium Cable TV Networks

839,602 or 50.9% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
watch Ad-Supported Local TV Stations for an average of 75. minutes every day representing 24.4%
of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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725,559 or 52.7% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
watch Ad-Supported Local TV Stations for an average of 98.1 minutes every day representing 34.3%
of all time spent daily with Ad-Supported Video.
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49,717,239 or 61.7% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS watch Ad-Supported Local TV Stations for an average of 87.2 minutes every day
representing 29.6% of all time spent daily with Ad-Supported Video.
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1,435,079 or 71.4% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS watch Ad-Supported Local TV Stations for an average of 83.7 minutes every day
representing 34.1% of all time spent daily with Ad-Supported Video.
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1,137,450 or 62.2% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS watch Ad-Supported Local TV Stations for an average of 67.5 minutes every day
representing 26.9% of all time spent daily with Ad-Supported Video.
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839,602 or 50.9% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
watch Ad-Supported Local TV Stations for an average of 75. minutes every day representing 24.4%
of all time spent daily with Ad-Supported Video.
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| 725,559 or 52.7% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
watch Ad-Supported Local TV Stations for an average of 98.1 minutes every day representing 34.3%
 of all time spent daily with Ad-Supported Video.
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49,717,239 or 61.7% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Movies, Local News - Morning, Comedies, and Dramas.
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Local TVStatmn 1 Programs (Persons & % Reach): Adults 18 or older
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1,435,079 or 71.4% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Movies, Local News - Morning, Comedies, and Local News - Late.
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Local TV Station Programs (Persons & % Reach): Adults 18or older
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1,137,450 or 62.2% of Adults 18 or older who Live in a Household with One or More SMART

SPEAKERS watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Movies,
Local News - Evening, Local News - Morning, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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839,602 or 50.9% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS

watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local

News - Morning, Comedies, Movies, and Dramas.
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725,559 or 52.7% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local
News - Morning, Movies, Comedies, and Game Shows.
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Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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65,073,119 or 80.7% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS use Ad-Supported Social Media for an average of 130.3 minutes every day representing

23.6% of all time spent daily with Ad-Supported Digital Media.
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[ 1,591,538 or 79.2% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS use Ad-Supported Social Media for an average of 131.1 minutes every day representing
23.9% of all time spent daily with Ad-Supported Digital Media.
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1,469,386 or 80.4% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS use Ad-Supported Social Media for an average of 131.3 minutes every day representing
24.2% of all time spent daily with Ad-Supported Digital Media.
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Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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' 1,297,616 or 78.7% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS use Ad-Supported Social Media for an average of 140.6 minutes every day representing
22.8% of all time spent daily with Ad-Supported Digital Media.
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[ 1,164,391 or 84.6% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS use Ad-Supported Social Media for an average of 137.4 minutes every day representing
24.9% of all time spent daily with Ad-Supported Digital Media.
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61,971,749 or 76.9% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS use Ad-Supported Facebook for an average of 44.2 minutes every day representing 33.9%
of all time spent daily with Ad-Supported Social Media.
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1,591,538 or 79.2% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS use Ad-Supported Facebook for an average of 43.9 minutes every day representing 33.5%
of all time spent daily with Ad-Supported Social Media.
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1,369,637 or 74.9% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS use Ad-Supported Facebook for an average of 47.1 minutes every day representing 35.9%
of all time spent daily with Ad-Supported Social Media.
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1,171,886 or 71.1% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS use Ad-Supported Facebook for an average of 49.8 minutes every day representing 35.4%
of all time spent daily with Ad-Supported Social Media.

Avg. Week All So‘ffﬂ, Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook
Instagram
YouTube Video
Linkedin
Reddit
X (Formerly "Twitter")
TikTok
Pinterest
Others{Rumble, Twitch, Gab, Par...
WhatsApp
Snapchat
Blogs/Message Boards (read...
tumblr

Avg. Hours+Minutes/day with all
Social Media: Adults 18 or older

20.0%

ocsse | X
[iss3s0 1 lERTS

SPEAKERS
u who Live in a Household with One or More SMART SPEAKERS

who Livein a Household SEA
with One or More SMART

Facebook
47.5

TikTok
12.2

Instagram

Reddit

LinkedIn
11.9

X

(Forme...

Facebook
45.9

YouTube Video Pin...
17.2 5.0

TikTok
10.5

Instagram
27.7 Reddit

7.8

LinkedIn
8.4

X
(Form.
"Twitt.

Pinter

3i9

Ot... W.

Tru... 2.8

YouTube Video
19.9

Blogs...  Snap... t.

mSEA

® who Live in a Household with One or More SMART SPEAKERS

HSEA

Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 18 or olde

Facebook

Instagram

YouTube Video
Linkedin

Reddit

TikTok

X (Formerly "Twitter")

Total Persons: % Time
el e 16.1%

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook
49.8

YouTube Video
1751

Instagram
24.1

Linkedin
8.1

Reddit | Pint...
5.7 5.0

X (Formerly
“Twitter")
6.9 Messa 2.9 445

TikTok
12.2

Blogs/ |wW Facebook

YouTube Video
19.7

Instagram
20.2

Reddit Pinte...

LinkedIn 4.4 4.0

6.1

BI. Wha.. 0.
TikTok X M... |

10.5 (FOFMERM Bo... Sna..

Pinterest m m Avg. Hours+Minutes/day with Ad-
WhatsApp m m Supported Social Media: Adults 18
- orolder
Others(Rumble, Twitch, Gab, Pa... [EASER BB e
— - - m
Blogs/Message Boards (read... € m 18.5%
who Live in a Household SEA
wble  FEEYRE 07 with Ore e More SMART 0:5%
SPEAKERS
® who Live in a Household with One or More SMART SPEAKERS W SEA
SEA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 1,316

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC, All rights reserved.

# who Live in a Househoeld with One or More SMART SPEAKERS

Items/services household currently has (HHLD): Smart speaker (Amazon Echo, etc.)

W SEA
* Share of Everything



1,047,755 or 76.1% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS use Ad-Supported Facebook for an average of 45. minutes every day representing 32.8%
of all time spent daily with Ad-Supported Social Media.
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61,971,749 or 76.9% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS use Ad-Supported Facebook for an average of 44.2 minutes every day representing 33.9%
| of all time spent daily with Ad-Supported Social Media.
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1,591,538 or 79.2% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS use Ad-Supported Facebook for an average of 43.9 minutes every day representing 33.5%
of all time spent daily with Ad-Supported Social Media.
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| 1,369,637 or 74.9% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS use Ad-Supported Facebook for an average of 47.1 minutes every day representing 35.9%
of all time spent daily with Ad-Supported Social Media.
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1,171,886 or 71.1% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS use Ad-Supported Facebook for an average of 49.8 minutes every day representing 35.4%
of all time spent daily with Ad-Supported Social Media.
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1,047,755 or 76.1% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS use Ad-Supported Facebook for an average of 45. minutes every day representing 32.8%
of all time spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 6,253,448;
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 117,316; Local Radio: 105,050; Non-Prem. Cable: 60,297; Local TV: 59,196
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 95,966; Local Radio: 89,135; Non-Prem. Cable: 56,875; Local TV: 39,973
reaching Adults 18 or older who Live in a Household with One or More SMART S
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 118,150;
Social Media: 84,906; Local Radio: 73,883; Non-Prem. Cable: 42,701; Local TV: 32,953
reaching Adults 18 or older who Live in a Household with One or More SMART S
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 77,345; Local Radio: 77,110; Non-Prem. Cable: 33,420; Local TV: 29,948
reaching Adults 18 or older who Live in a Household with One or More SMART S
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older

(average week)

‘Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls
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Drug Stores

Spotify

SiriusXm

YouTube Music

Movie Theaters

!;
o

M

u who Live in a Household with One or More SMART SPEAKERS W USA

' 75,028,379 or 93.1% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS spend an average of 61. minutes per day driving, seeing Billboards and Signs. 67.2% Listen
to Local Radio Stations Out-of-Home for an average of 36.5 minutes
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Tap -13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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1,784,677 or 88.8% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS spend an average of 62.9 minutes per day driving, seeing Billboards and Signs. 68.5%
Listen to Local Radio Stations Out-of-Home for an average of 40.2 minutes
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1,704,038 or 93.2% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS spend an average of 62.7 minutes per day driving, seeing Billboards and Signs. 65.% Listen

to Local Radio Stations Out-of-Home for an average of 33.2 minutes/
Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

% Time. sim

mWDC

Avg. Hours+Minutes/day with Out- m
of-Home Media: Adults 18 or older

4%

- m

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
AveCeae. 0av

Billboards & Signs
(Weekly Drivers)
62.7

SiriusXM
16.1

AM/FM Radio Groce..

I'urh .. | Stores

Walking in Towns,

Cities, Downtown | Restaurants
Areas.
23.0

Billboards & Signs (Weekly
Drivers)
49.2

AM/FM Radio
378

Walking in Towns,
Cities, Downtown
Areas
23.0

Grocery
Stores

95

Restaurants &
Bars
14.8

YouTube
Music

Gas
St...

Pod...

7.7 Spotify Dr...

u who Live in a Household with One or More SMA!

RT SPEAKERS

mWDC

Top-13 Ad- Sug_tgo.'ted Out-of-Home Media (Persons & % Reach): Adults 18 or older

{Average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Drug Stores

Movie Theaters

Public Transit

Retail Stores

YouTube Music

wDC

Persons.

o
e T 1
B —— T
| e TR

B ——

B e TR T
_:E!H"

DMA

220 050] 21z e
R T
lo7ize0 | 1050 o
mm
(esozss | 320
esoa 1

m who Live in a Household with One or More SMART SPEAKERS
Scarborough R2 2024: Aug23-Sep24

Avg. Hours+Minutes/day with Ad- m
Supported Out-of-Home Media:
Adults 18 or older

mm

who Livein a Household
with One or More SMART
SPEAKERS

concurrent
usage %:

= WDC

Qual Intab 1,810

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

v (averoge ooy

Top—13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Billboards & Signs
(Weekly Drivers)
62.7

Walking in
Towns, Cities,
Downtown Areas
23.0

Shoppir

AM/FM Radio

Billboards & Signs (Weekly

Cities, Downtown

EEW)

Public Transit
241

Grocery
Stores
10.2

Podca...
9.9

Retail

You... Stores

Mu...
7.4

Restaurants &
Bars
15.1

AM/FM Radio
34.2

Gas... | D..

Walking in Towns,

Public Transit
21.7

Areas
23.0

Grocery

Malls

Restaurants &
Bars
14.8

St
I}

Pod..
7.7

= who Live in a Household with One or More SMART SPEAKERS

Items/services household currently has (HHLD): Smart speaker (Amazon Echo, etc.)

mWDC
* Share of Everything

a for Anything _



Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older
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1,522,256 or 92.3% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS spend an average of 49.7 minutes per day driving, seeing Billboards and Signs. 60.2%
Listen to Local Radio Stations Out-of-Home for an average of 31.4 minutes
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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1,323,322 or 96.1% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS spend an average of 62.9 minutes per day driving, seeing Billboards and Signs. 72.% Listen
to Local Radio Stations Out-of-Home for an average of 37.8 minutes/
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75,028,379 or 93.1% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS

spend an average of 61. minutes per day driving, seeing Billboards and Signs representing 40.1% of all Time
Spent with Ad-Supported Out-of-Home Media.
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1,784,677 or 88.8% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
spend an average of 62.9 minutes per day driving, seeing Billboards and Signs representing 36.7% of all
Time Spent with Ad-Supported Out-of-Home Media.
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1,704,038 or 93.2% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
spend an average of 62.7 minutes per day driving, seeing Billboards and Signs representing 40.3% of all
Time Spent with Ad-Supported Out-of-Home Media.
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1,522,256 or 92.3% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
spend an average of 49.7 minutes per day driving, seeing Billboards and Signs representing 35.7% of all
Time Spent with Ad-Supported Out-of-Home Media.
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1,323,322 or 96.1% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
spend an average of 62.9 minutes per day driving, seeing Billboards and Signs representing 43.1% of all
Time Spent with Ad-Supported Out-of-Home Media.
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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1,784,677 or 88.8% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS spend an average of 62.9 minutes per day driving an average of 36.6 miles each day and
are 35.5% more likely to use Kennedy Expressway (I-90/1-94) than the Me
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1,704,038 or 93.2% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS spend an average of 62.7 minutes per day driving an average of 36.5 miles each day and
are 44.3% more likely to use Route 301 than the Metro average.
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1,522,256 or 92.3% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS spend an average of 49.7 minutes per day driving an average of 28.9 miles each day and
are 50.5% more likely to use 6th Avenue (Seattle) than the Metro averag
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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1,323,322 or 96.1% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS spend an average of 62.9 minutes per day driving an average of 36.6 miles each day and
are 39.3% more likely to use Santan Freeway (SE Loop 202) than the Metr
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24,136,235 or 29.9% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day
representing 30.9% of all time spent daily with All forms of Print Medi

-
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582,425 or 29.% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.3 minutes every day representing
| 31.2% of all time spent da|!y with All forms of Print Media.
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543,017 or 29.7% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day representing
31.5% of all time spent daily with All forms of Print Media.
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644,088 or 39.1% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day representing
30.5% of all time spent dally with All forms of Print Media.
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Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

All Local Weekly Newspapers

Magazines

Catalogs

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall street Journal (Daily)

USA Today (Daily)
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= who Live in a Household with One or More SMART SPEAKERS

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Livein a Household with
One or More SMART SPEAKERS

mPHX

, 547,353 or 39.8% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
read Direct Mail Advertising (excluding Catalogs) for an average of 7.5 minutes every day
representing 33.3% of all time spent daily with All forms of Print Me

Avg. Day All Print Media (% Time Spent & Avg. Mmutes/a'ay Spent): Adults 18 or older

% Time si

Local Daily
Newspaper(s)
(Sunday)
13.6

New York Times.
(Daily+Sunday)
131

Wall Street Journal
(Daily)

USA Today (Daily)

Local Daily
Newspaper(s)
(Sunday)
13.1

Lacal Daily

Wall Street Journal
(Daily)

New York Times (Daily
+Sunday)
103

USA Today (Daily)

Catalogs
3.4
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

All Local Weekly Newspapers
Magazines

Catalogs

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

Books

PHX DMA
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® who Live in a Household with One or More SMART SPEAKERS
Scarborough R2 2024: Aug23-Aug24

Qual Intab

Avg. Hours+Minutes/day with Ad-

Supported Print Media: Adults 18 or older,

who Live in a Household with
One or More SMART SPEAKERS

PHX

W PHX
605

All Graphs and soefa.ai Data Modeling Copyright @ 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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New York Times
(Daily+Sunday)
131

New York Times
(sunday)
16.8

Wall Street
Journal (Daity)
1.2

Local Daily
Newspaper(s) (Sunday)
13.6

USA Today (Daily)
11.2

Local Daily
Newspaper(s) (Daily
9.8

New York Times (Daity)
o5

Local Daily
Newspaper(s)
(Daity+Sunday)
10.0

Direct Mail

Local Daily
Newspaper(s)
(Sunday)
13.1

New York Times
(Sunday)
110

Wall Street Journal (aily)
106

New York Times (Daily
+Sunday)
103

Local Daily Newspaper(s)
(Daily
102

USA Today (Oaily)
100

(Daily+Sunday)
10.0

Direct Mail Advertising
(excluding Catalogs)
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