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19.4% or 50,956,291 of USA Adults 18 or older used STARBUCKS in the past 30 days.
Typical Adults 18 or older who used STARBUCKS in the past 30 days are 42.8 years old (12.3% younger than
average) and have a $109,353 (18.3% higher than average) annual household income.
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14.2% or 549,643 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older used STARBUCKS in the past 30 days.
Typical Adults 18 or older who used STARBUCKS in the past 30 days are 43.5 years old (10.9% younger than
average) and have a $121,492 (13.5% higher than average) annual household income.

Percent of Market: Adults 18 or older ﬂ\l‘tGender of Target vs. Market: Adults 18 or older |Ethnicity of Target vs. Market:

White

Black/African
American
» who used STARBUCKS in the

past 30 days

14.2%

wn
®

= Remainder of MINNEAPOLIS-
ST. PAUL DMA

Other

Average Age: ! 48.9 ! 48.7

Hispanic

i4
Asian ?'2%
49.2% 50.8%
0.
I

Total Persons: 1,902,350 3 / 1,962,476
3,315,183 Men Men Women Women = who used STARBUCKS in the past 30 days @ MINNEAPOLIS-ST. PAUL
. A Age:
Age Cell Demographics of Target vs. Market: e W= HHI of Target vs. Market:
Adults 18 or older ¥

w who used STARBUCKS in the past 30 days W MINNEAPOLIS-ST. PAUL <$35K HHI

$35K-$SOK HHI ooy
[l

$SOK-STSK HHI  py

0.5% -/ i $75K-$100K HHI
2 83«
g : 6.8% $100K-$150K HHI
4.3% $150K-5250K HHI
$250K+ HHI
18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70+

Avg HHI: :_ $107,041

® who used STARBUCKS in the past 30 days E MINNEAPOLIS-ST. PAUL

MINNEAPOLIS-ST. PAUL DMA Scarborough R2 2024: Jul23-Aug24 Qual intab 275
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. -

Quick service restaurants used past 30 days: Starbucks



STARBUCKS

>~ ST

11.2% or 282,013 of ST. LOUIS DMA Adults 18 or older used STARBUCKS in the past 30 days.
Typical Adults 18 or older who used STARBUCKS in the past 30 days are 44.8 years old (9.6% younger than
average) and have a $120,903 (28.% higher than average) annual household income.
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12.3% or 235,756 of CINCINNATI DMA Adults 18 or older used STARBUCKS in the past 30 days.
Typical Adults 18 or older who used STARBUCKS in the past 30 days are 41.4 years old (15.3% younger than

average) and have a $118,298 (23.8% higher than average) annual household income.
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13.9% or 260,278 of WEST PALM BEACH DMA Adults 18 or older used STARBUCKS in the past 30 days.
Typical Adults 18 or older who used STARBUCKS in the past 30 days are 42.5 years old (20.7% younger than
|average) and have a $116,699 (20.4% higher than average) annual household income.
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7 19.4% or 50,956,291 of USA Adults 18 or older used STARBUCKS in the past 30 days.

“sn Adults 18 or older who used STARBUCKS in the past 30 days are 27.9% more likely to be a college graduate,

more children under 18.

26.1% more likely to work full-time, 5.2% more likely to be married, 41.6% more likely to be a parent of 1 or

= .
*% Education Levels: Adults 18 or older Employment: Adults 18 or older |( \( ) Marital Status: Adults 18 or older
Some High School or Less (not graduate) -3'59916% Employed Full-Time or Part-Time | 62.5% 75.9% Single, Never Married ﬂ
.. - ‘0
i 21.7% 60.6% ; 53.3%
shictanlniamnl a1 < e e Hamed
Some College Credit (no degree) 15 Employed Part-Time (less than 35 hours) Legally Separated 1 i:;:
— 12.0% i 58.9% . 8.4
Associate's Degree (AA, AS, etc.) 12.8% White Collar Divorced m
27.6% 17.1% : 2.2%
College Graduate (4 year college) Blue Collar m Widowed - 2.8%
19.5% " 21.6% 9.3%
Postgraduate Degree e Work From Home (most of the time or always) LGBTQ+ (net) B 77
who used STARBUCKS in the past 30 days W USA who used STARBUCKS in the past 30 days WUSA who used STARBUCKS in the past 30 days mUSA
Top-20 Occupations: Adults 18 or older Entrepreneurs/Military Experience 21i4hh | Stage in Life: Adults 18 or older
203% 6.7% 7.5% 6,3% 6.4%
54% 4.4% Parent of 1 or more Children under 18 I 25.0%
- mm U . 17.4%
smallBusiness  SelfEmployed  Current or Former Working Mothers ™o 25
9.4¢ josx S Owner Military Service 2.0%
< 6‘”‘, — - Parent of 1 or more Children Under Age 2 B 0%
. . . . 30% 2.7980% 52903% ;g% 23%9% 25% g% 1.8%.9% 16%L8% 17%.6% L7%.5% 129%1.4% 120a.2% 19% 19 Parent of 1 or more Children Age 2-5 . 8%1.2.8%
I B B e — 22 -
& & & & & & P & & & & & & & & & & & Parent of 1 or more Children Age 6- 11 -
«f #f o p & f@" f.{. byé* ,\é?"b & . & @“‘F‘D P f&“ & LA A T W I 13.1%
& P $
&@ ¢5° & & o\,-'e & 4.06? 2 & % 4} &‘“‘& & \‘? (&’f‘ & a’b ‘g,"& q’\'& Parent of 1 or more Children Age 12-17 19.5%
S A A U E F &S g I 15.0%
o i\ ; o
R‘f Fd 4 3 6‘.4‘& o@"& qo‘? & é,b“@q e"?ob ff (_.4\‘“‘ g.°0 _,\éf &jp 3 s‘;&\ Parent of 1 or more Childrenin College - 6 29:%
&\\& ,ﬁi’ gﬁ& 5 & ‘l?@ y ’d;* 2 dof é_\é‘- ‘@o i -
q.&\ ® m“b & & Grandparent of 1 or more Children under 18 _15'5% 23.8%
\\“\& &.F"’ éo@ e
K
who used STARBUCKS in the past 30 days mUSA » who used STARBUCKS in the past 30 days mUSA
UsA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 4,209
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Searborough R1 2024: Jan23-Aug24 Qual Intab 23,243 J

Quick service restaurants used past 30 days: Starbucks

36.7%



14.2% or 549,643 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older used STARBUCKS in the past 30 days.
Adults 18 or older who used STARBUCKS in the past 30 days are 20.6% more likely to be a college graduate,
22.9% more likely to work full-time, 1.3% more likely to be married, 20.2% more likely to be a parent of 1 or
more children under 18.
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11.2% or 282,013 of ST. LOUIS DMA Adults 18 or older used

STARBUCKS in the past 30 days.

34.6% more likely to work full-time, 7.3% more likely to be married, 45.2% more likely to be a parent of 1 or

STARBUCKS
o >: STl Adults 18 or older who used STARBUCKS in the past 30 days are 83.4% more likely to be a college graduate,

more children under 18.
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12.3% or 235,756 of CINCINNATI DMA Adults 18 or older used STARBUCKS in the past 30 days.
Adults 18 or older who used STARBUCKS in the past 30 days are 41.4% more likely to be a college graduate,
46.9% more likely to work full-time, 16.% more likely to be married, 80.3% more likely to be a parent of 1 or

more children under 18.
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13.9% or 260,278 of WEST PALM BEACH DMA Adults 18 or older used STARBUCKS in the past 30 days.

s Adults 18 or older who used STARBUCKS in the past 30 days are 19.3% more likely to be a college graduate,
E "f ‘ | 47.2% more likely to work full-time, 6.6% less likely to be married, 36.1% more likely to be a parent of 1 or
more children under 18.
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STARBUCKS 19.4% or 50,956,291 of USA Adults 18 or older used STARBUCKS in the past 30 days.
ViR Adults 18 or older who used STARBUCKS in the past 30 days are 2.3% less likely to own their home, 41.7%

more likely to own a higher valued home, 2.1% more likely to have a single-family home, 16.7% more likely to

have a dog.

h Own/Rent/Other: Adults 18 or older m%m Type of Home: Adults 18 or older 4 [™ Pets in Home: Adults 18 or older
Single Family House (unattached) ey I ).
i 34.
Townhouse or attached Home [ il ::::
Condominium i ::‘: Own a Cat
8.4% 7.9% |
4.4% &.8% Apartment
e ; 18.1%
Other OwnSecondHome | Mobile Home or Manufactured | 2.4% Own other type of Pet 1
or Real Estate Home 4.0%
Property
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who used STARBUCKS in the past 30 days e e
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14.2% or 549,643 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older used STARBUCKS in the past 30 days.
M s P Adults 18 or older who used STARBUCKS in the past 30 days are 9.8% less likely to own their home, 15.4%

more likely to own a higher valued home, 13.6% less likely to have a single-family home, 12.8% more likely to
have a dog.

STARBUCKS

m Own/Rent/Other: Adults 18 or older ﬂﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older

Single Family House (unattached —
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+X¢ ' STARBUCKS 11.2% or 282,013 of ST. LOUIS DMA Adults 18 or older used STARBUCKS in the past 30 days.

(&) oo >: Adults 18 or older who used STARBUCKS in the past 30 days are 5.% more likely to own their home, 31.7%

g;xéé& i T more likely to own a higher valued home, 4.3% more likely to have a single-family home, 5.8% more likely to
</ \\." .

have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 1®9Pets in Home: Adults 18 or older
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5.2%
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Property .
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in the past 30 days *
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5.8%
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12.3% or 235,756 of CINCINNATI DMA Adults 18 or older used STARBUCKS in the past 30 days.
Adults 18 or older who used STARBUCKS in the past 30 days are 4.4% less likely to own their home, 15.9%

more likely to own a higher valued home, 1.% more likely to have a single-family home, 34.1% more likely to

have a dog.
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N ... 15048 10.7%
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Property
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_— A
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13.9% or 260,278 of WEST PALM BEACH DMA Adults 18 or older used STARBUCKS in the past 30 days.
Adults 18 or older who used STARBUCKS in the past 30 days are 9.2% less likely to own their home, 33.5%

more likely to own a higher valued home, 8.% more likely to have a single-family home, 13.4% more likely to

have a dog.
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19.4% or 50,956,291 of USA Adults 18 or older used STARBUCKS in the past 30 days.

STARBUCKS
o —— Adults 18 or older who used STARBUCKS in the past 30 days are 1.2% more likely to look up D-I-Y advice
; online, 3.5% less likely to always vote in local elections, 45.6% more likely to belong to a gym, 21.3% more

likely to fly domestic past yr.
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STARBUCKS

likely to fly domestic past yr.

14.2% or 549,643 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older used STARBUCKS in the past 30 days.
Msp Adults 18 or older who used STARBUCKS in the past 30 days are .9% less likely to look up D-I-Y advice

online, 27.% less likely to always vote in local elections, 50.1% more likely to belong to a gym, 21.8% more
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STARBUCKS

more likely to fly domestic past yr.

11.2% or 282,013 of ST. LOUIS DMA Adults 18 or older used STARBUCKS in the past 30 days.
Adults 18 or older who used STARBUCKS in the past 30 days are 12.1% more likely to look up D-I-Y advice
online, 2.2% more likely to always vote in local elections, 64.6% more likely to belong to a gym, 25.7%
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12.3% or 235,756 of CINCINNATI DMA Adults 18 or older used STARBUCKS in the past 30 days.

STARBUCKS
o5 c I N Adults 18 or older who used STARBUCKS in the past 30 days are 3.6% less likely to look up D-I-Y advice

more likely to fly domestic past yr.

online, 5.6% more likely to always vote in local elections, 46.5% more likely to belong to a gym, 42.4%
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STARBUCKS

YTop-ZO past 30-days Online Lifestyle Activites:

Redpes/  Restaurant Online Phone Do-t-voursel
mlmnan Meal Planning Information / / Video Call  Advice
Sugesions  Reviews (skype,

FaceTime,
stc)

Medical  Fitness/Diet

Home/
Services/ Informaton Gorden idess Beaoiy ieas Postresume  Spintuaskty
Information

® who used STARBUCKS in the past 30 days

13.9% or 260,278 of WEST PALM BEACH DMA Adults 18 or older used STARBUCKS in the past 30 days.
Adults 18 or older who used STARBUCKS in the past 30 days are 17.3% more likely to look up D-I-Y advice
online, 14.8% less likely to always vote in local elections, 72.% more likely to belong to a gym, 29.3% more
likely to fly domestic past yr.
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STARBUCKS

Past 30-days QSR Users. Adults 18 or older

Lime

2times

3times

4 times

Stimes

6 -9times

10 times or more

= who used STARBUCKS in the past 30 days

musa

Total Monthly QSR Users: Avg. Monthly QSR Meals:
a0 ]

19.4% or 50,956,291 of USA Adults 18 or older used STARBUCKS in the past 30 days.
Adults 18 or older who used STARBUCKS in the past 30 days are 14.1% more likely to use QSRs past mo.,
18.6% more likely to use Sit-Down Restaurants past mo., 5.5% more likely to use Casinos past yr., 35.4% less

likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€ w

1time

2 times
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12.7%

4 times

5 times
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10times or more

= who used STARBUCKS in the past 30 days W USA
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88.5% 74.7%

hly Sit-Down R ant Meals:

Avg. M

Drank Past 30-d’ays: Adults 18 or older

Liquor

Any Type of Beer

Wine

Domestic Regular Beer
Domestic Light Beer
Imported Beer
Microbrew / Craft Beer

# who used STARBUCKS in the past 30 days

mUSA

USA USA Projection Scarborough R1 2024: Jan23-Aug24

Top-10 Cuisines: Adults 18 or older

(Sit- Down Restaurants Used Past 30-days) ﬁ

iiilhhhlhh

Coffee  imalian  Indian/ Wings/ Bagel/ Upscale Steakhouse
ouse / Thai/ Burgers/ Domut/
Coffen Bar Other  Spurts Bar  Bakery
asian
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Past 12 months Casmo Activities: Adults 18 or older
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Other Gambling
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Past 30-days QSR Users: Adults 18 or older
i | 1time hm%

2 times

STAR

3 times

4 times
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6-9times

10times or more

= who used STARBUCKS in the past 30 days u MINNEAPOLIS-ST. PAUL

14.2% or 549,643 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or olde

likely to smoke cigarettes.

Adults 18 or older who used STARBUCKS in the past 30 days are 16.6% more likely to use QSRs past mo.,
20.6% more likely to use Sit-Down Restaurants past mo., 3.4% more likely to use Casinos past yr., 37.1% less

r used STARBUCKS in the past 30 days.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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bhakis

Mmexcn  chinese  wings/  Coffee
Burgers / mouse / oonu /
Bakery

bl

mian  upscale Steakhouse

piza

Indian /
hai/
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& who used STARBUCKS in the past 30 days

Sparts Bar Coffee Bar
= MINNEAPOLIS-ST. PAUL

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
whoused STARBUCKS in the past 30days | BASASININ 22.7%

MINNEAPOLIS-ST. PAUL 11.9%

Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R Meals:
100.0% 85.7% 88.2% 73.1%
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older

Any Type of Beer
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Domestic Light Beer
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Slot Machines

1,207,513 31.2%
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Past 30-days QSR Users: Adults 18 or older
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= who used STARBUCKS in the past 30 days
Total Monthly QSR Users: Avg. Monthly QSR Meals:

U e 2213811

®5T. LOUIS

11.2% or 282,013 of ST. LOUIS DMA Adults 18 or older used STARBUCKS in the past 30 days.

Adults 18 or older who used STARBUCKS in the past 30 days are 13.2% more likely to use QSRs past mo.,
21.8% more likely to use Sit-Down Restaurants past mo., 2.7% less likely to use Casinos past yr.,, 52.3% less
likely to smoke cigarettes.
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Avg it-Down Restaurant Meals:
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ST. LouIs DMA Scarborough R2 2024: Jul23-Aug24

Liquor

Domestic Light Beer
Domestic Regular Beer
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°
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Top-10 Cuisines: Adults 18 or older
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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145,278 5 856
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Past 30-days QSR Users: Adults 18 or older
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Total Monthly QSR Users: Avg. Monthly QSR Meals:
100.0% 87.9%

L amge 1,682,547

4 times
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6 -9times

10 times or more

likely to smoke cigarettes.

12.3% or 235,756 of CINCINNATI DMA Adults 18 or older used STARBUCKS in the past 30 days.
Adults 18 or older who used STARBUCKS in the past 30 days are 13.7% more likely to use QSRs past mo.,
13.6% more likely to use Sit-Down Restaurants past mo., 4.7% more likely to use Casinos past yr., 49.6% less

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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1time
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10 times or more
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Top-10 Cuisines: Adults 18 or older
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 who used STARBUCKS in the past 30 days = CINCINNATI
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Past 12 months Casino Activities: Adults 18 or older

Slot Machines e
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27.6%

Table Games (Craps, Poker, etc.)
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Used Past 30-days: Adults 18 or older
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Past 30-days QSR Users: Adults 18 or older
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® who used STARBUCKS in the past 30 days

Total Monthly QSR Users:
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6 -9times

10times or more

= WEST PALM BEACH
Avg. Monthly QSR Meals:

likely to smoke cigarettes.

13.9% or 260,278 of WEST PALM BEACH DMA Adults 18 or older used STARBUCKS in the past 30 days.
Adults 18 or older who used STARBUCKS in the past 30 days are 18.8% more likely to use QSRs past mo.,
9.1% more likely to use Sit-Down Restaurants past mo., 11.5% more likely to use Casinos past yr.,, 46.4% less
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19.4% or 50,956,291 of USA Adults 18 or older used STARBUCKS in the past 30 days.
Adults 18 or older who used STARBUCKS in the past 30 days are 25.6% more likely to have a 401K, 35.6%

more likely to have an Auto Loan, 29.9% more likely to Invest/Trade Stocks Online, 10.4% more likely to pay
with their Debit Card.

Investments Owned: Adults 18 or older
401K Plan
2
49,658,329 18.9%
16.4%

0 12.6%
poRIER: 11.4%

9 12.6%
e 11.1%
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529 Plan / College Savings Plan

EUSA

Checking  Debit or ATM
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STARBUCKS

. their Debit

Card.

' 14.2% or 549,643 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older used STARBUCKS in the past 30 days.
Adults 18 or older who used STARBUCKS in the past 30 days are 23.6% more likely to have a 401K, 13.% more

likely to have an Auto Loan, 13.% more likely to Invest/Trade Stocks Online, 12.1% more likely to pay with

mﬁalnvestments Owned: Adults 18 or older

401K Plan
21.8%
852,732 221%
13.9%
14.3%
B

11.2%

15.3%
9.6%
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Stocks or Stock Options
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529 Plan / College Savings Plan

Financial Services Has and/or Uses: Adults 18 or older
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Other (Crypto / NFTs / Metals, etc.) 8.7% Checking  Savings DebitorATM CredtCard  Online Mobile  OnlineBil  Home  Autoloan Certificatesof Money  Studentloan Personal Loan Refinanced  Home
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Second Home or Real Estate Property 0.0 Account Mortgage Loan or Home
Xr 5.6% Equity Loan

® who used STARBUCKS in the past 30 days ® MINNEAPOLIS-ST. PAUL
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Professional Services Used*- Adults 18 or older

Tax Preparation Service
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953,166
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f'Past 3-Months Payment Methods Used: Adults 18 or older
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Express.
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Card
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401K Plan

' 11.2% or 282,013 of ST. LOUIS DMA Adults 18 or older used STARBUCKS in the past 30 days.
Adults 18 or older who used STARBUCKS in the past 30 days are 35.2% more likely to have a 401K, 21.4%

more likely to have an Auto Loan, 93.4% more likely to Invest/Trade Stocks Online, 3.6% less likely to pay with
| their Debit Card.

Owned: Adults 18 or older

ﬁﬂlnvestments
| o 4

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds
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Professional Services Used*: Adults 18 or older

Tax Preparation Service
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1.0%
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ST. LOUIS DMA

21.8%

547,059

481,643

278,432

2 12.5%
. @
7.8%
3.0%
o

2.6%

f'Past 3-Months Payment Methods Used: Adults 18 or older
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STARBUCKS
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12.3% or 235,756 of CINCINNATI DMA Adults 18 or older used STARBUCKS in the past 30 days.
Adults 18 or older who used STARBUCKS in the past 30 days are 38.7% more likely to have a 401K, 36.4%

more likely to have an Auto Loan, 23.% more likely to Invest/Trade Stocks Online, 11.7% more likely to pay
with their Debit Card.

“ﬁalnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
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3 13.0%
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Financial Services Has and/or Uses: Adults 18 or older
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hh

Bonds m 1?2% Checking Debitor ATM  Savings  CreditCard  Online Online Bill Mobile Home Autoloan  Money  Studentloan Certificates of Personal Loan  Home  Refinanced
Account card Account Banking Paying Banking Mortgage Market Deposit (CDs) Improvement  Home
Second Home or Real Estate Property 0% Account Loanor Home  Mortgage
5.4% Eiuity Loas
w who used STARBUCKS in the past 30 days m CINCINNATI ® who used STARBUCKS in the past 30 days m CINCINNATI
Professional Services Used*: Adults 18 or older | gy Past 3-Months Payment Methods Used: Adults 18 or older
Online Investing / Stock Trading
Insurance Agent at a Local Office (not online) 160%
154,425 8.1%
2,426 9.5%
Accountant (4 [
Real Estate Agent m% 4.8% 10.9% g s
Estate Planning b 22% - o o » o - i . -]
- - 1.3% (*Past 12 Months) PayPal VISA Debit Card  MasterCard Venmo Zelle Cash App ApplePay  GooglePay American Store Credit  Discover Facebook Samsung Pay Square Cash
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13.9% or 260,278 of WEST PALM BEACH DMA Adults 18 or older used STARBUCKS in the past 30 days.
Adults 18 or older who used STARBUCKS in the past 30 days are 35.7% more likely to have a 401K, 37.9%
more likely to have an Auto Loan, 41.4% more likely to Invest/Trade Stocks Online, 36.9% more likely to pay
with their Debit Card.

401K Plan
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Stocks or Stock Options

Mutual Funds

17 556
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m— -

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
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5.8% Equity Loan
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Tax Preparation Service
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Accountant
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Adults 18 or older who used STARBUCKS in the past 30 days spend an average of 3 days, 0 hours, 15 minutes and 17
seconds each week with All Forms of Media.

83.3% of Adults 18 or older who used STARBUCKS in the past 30 days spend an avg. of 7 hours and 16 minutes each week listening to All
Local AM/FM Radio, representing 8.4% of total time spent with all forms of Media.
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Adults 18 or older who used STARBUCKS in the past 30 days spend an average of 3 days, 2 hours, 42 minutes and 6
seconds each week with All Forms of Media.

88.9% of Adults 18 or older who used STARBUCKS in the past 30 days spend an avg. of 7 hours and 4 minutes each week listening to All
Local AM/FM Radio, representing 8.4% of total time spent with all forms of Media.
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Adults 18 or older who used STARBUCKS in the past 30 days spend an average of 3 days, 10 hours, 34 minutes and 37
seconds each week with All Forms of Media.

86.8% of Adults 18 or older who used STARBUCKS in the past 30 days spend an avg. of 8 hours and 8 minutes each week listening to All
Local AM/FM Radio, representing 8.6% of total time spent with all forms of Media.

B0

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

Weekly
Reach %:

77:11:14
Concurrent
Vs % \who used STARBUCKS in the ST. LOUIS

past 30 days
% of Total
Weekly H:M:

23.8% 23.5%

® who used STARBUCKS in the past 30 days H ST. LOUIS
ST.LOUIS ~ DMA  Scarborough R2 2024:Jul23-Aug24  Qual Intab 239 ST.LOUIS ~ DMA  Scarborough R2 2024: Jul23-Aug24  Qudl Intab 1,933 HUbeI" Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved. for Anything .

BROADCASTING

Quick service restaurants used past 30 days: Starbucks



Adults 18 or older who used STARBUCKS in the past 30 days spend an average of 3 days, 9 hours, 16 minutes and 43
seconds each week with All Forms of Media.

88.6% of Adults 18 or older who used STARBUCKS in the past 30 days spend an avg. of 6 hours and 57 minutes each week listening to All|
Local AM/FM Radio, representing 7.6% of total time spent with all forms of Media. |
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Quick service restaurants used past 30 days: Starbucks



Adults 18 or older who used STARBUCKS in the past 30 days spend an average of 3 days, 7 hours, 6 minutes and 19
seconds each week with All Forms of Media.

83.1% of Adults 18 or older who used STARBUCKS in the past 30 days spend an avg. of 7 hours and 32 minutes each week listening to All|
Local AM/FM Radio, representing 7.9% of total time spent with all forms of Media. |
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Adults 18 or older who used STARBUCKS in the past 30 days spend an average of 2 days, 5 hours, 26 minutes and 41

seconds each week with All Forms of Ad-Supported Media.
79.5% of Adults 18 or older who used STARBUCKS in the past 30 days spend an avg. of 6 hours and 34 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 9.8% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Starbucks



Adults 18 or older who used STARBUCKS in the past 30 days spend an average of 2 days, 6 hours, 32 minutes and 46
seconds each week with All Forms of Ad-Supported Media.

85.2% of Adults 18 or older who used STARBUCKS in the past 30 days spend an avg. of 6 hours and 38 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 10.4% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who used STARBUCKS in the past 30 days spend an average of 2 days, 13 hours, 42 minutes and 33

seconds each week with All Forms of Ad-Supported Media.
82.5% of Adults 18 or older who used STARBUCKS in the past 30 days spend an avg. of 7 hours and 30 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 10.% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who used STARBUCKS in the past 30 days spend an average of 2 days, 11 hours, 53 minutes and 5

seconds each week with All Forms of Ad-Supported Media.
85.6% of Adults 18 or older who used STARBUCKS in the past 30 days spend an avg. of 6 hours and 39 minutes each week listening to

Local Ad-Supported AM/FM Radio, representing 9.5% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Starbucks



Adults 18 or older who used STARBUCKS in the past 30 days spend an average of 2 days, 7 hours, 40 minutes and 38

seconds each week with All Forms of Ad-Supported Media.
78.% of Adults 18 or older who used STARBUCKS in the past 30 days spend an avg. of 6 hours and 41 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 9.4% of total time spent with all forms of Ad-Supported Media.
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| Adults 18 or older who used STARBUCKS in the past 30 days spend an average of 7 hours and 38
minutes each day with All Forms of Ad-Supported Media. 79.5% listen to Local AM/FM Radio for an
avg. of 56.4 minutes/day. (Local Radio delivers 9.8% of Time with Ad-Supported Media.)
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STARBUCKS

avg. of 56.9 minutes/day.

Adults 18 or older who used STARBUCKS in the past 30 days spend an average of 7 hours and 47
minutes each day with All Forms of Ad-Supported Media. 85.2% listen to Local AM/FM Radio for an
(Local Radio delivers 10.4% of Time with Ad-Supported Media.)
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| Adults 18 or older who used STARBUCKS in the past 30 days spend an average of 8 hours and 48
minutes each day with All Forms of Ad-Supported Media. 82.5% listen to Local AM/FM Radio for an
(Local Radio delivers 10.% of Time with Ad-Supported Media.)
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STARBUCKS

D

Adults 18 or older who used STARBUCKS in the past 30 days spend an average of 8 hours and 33
minutes each day with All Forms of Ad-Supported Media. 85.6% listen to Local AM/FM Radio for an
(Local Radio delivers 9.5% of Time with Ad-Supported Media.)

avg. of 57. minutes/day.
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avg. of 57.3 minutes/day.

Adults 18 or older who used STARBUCKS in the past 30 days spend an average of 7 hours and 57
minutes each day with All Forms of Ad-Supported Media. 78.% listen to Local AM/FM Radio for an
(Local Radio delivers 9.4% of Time with Ad-Supported Media.)
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40,514,028 or 79.5% of Adults 18 or older who used STARBUCKS in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 56.4 minutes every day representing 37.% of all
time spent daily with Ad-Supported Audio.
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[ 468,301 or 85.2% of Adults 18 or older who used STARBUCKS in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 56.9 minutes every day representing 40.5% of all
time spent daily with Ad-Supported Audio.
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7 232,590 or 82.5% of Adults 18 or older who used STARBUCKS in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 64.3 minutes every day representing 41.1% of all
time spent daily with Ad-Supported Audio.
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[ 201,852 or 85.6% of Adults 18 or older who used STARBUCKS in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 57. minutes every day representing 39.6% of all
time spent daily with Ad-Supported Audio.
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STARBUCKS

202,910 or 78.% of Adults 18 or older who used STARBUCKS in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 57.3 minutes every day representing 33.7% of all
time spent daily with Ad-Supported Audio.
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. 40,514,028 or 79.5% of Adults 18 or older who used STARBUCKS in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 56.4 minutes every day representing 37.% of all
time spent daily with Ad-Supported Audio.
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%‘_, STARBUCKS Msp | 468,301 or 85.2% of Adults 18 or older who used STARBUCKS in the past 30 days listen to Ad-

i; ¥ Supported Local AM/FM Radio for an average of 56.9 minutes every day representing 40.5% of all
x time spent daily with Ad-Supported Audio.
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232,590 or 82.5% of Adults 18 or older who used STARBUCKS in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 64.3 minutes every day representing 41.1% of all
time spent daily with Ad-Supported Audio.

Weekly 82.5% 82.8%

Avg. Hours+Minutes/day with Ad-Supported
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STARBUCKS

| 201,852 or 85.6% of Adults 18 or older who used STARBUCKS in the past 30 days listen to Ad-

c I N Supported Local AM/FM Radio for an average of 57. minutes every day representing 39.6% of all
time spent daily with Ad-Supported Audio.
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,3—, STARBUCKS

202,910 or 78.% of Adults 18 or older who used STARBUCKS in the past 30 days listen to Ad-

WPB Supported Local AM/FM Radio for an average of 57.3 minutes every day representing 33.7% of all
time spent daily with Ad-Supported Audio.

Weekly
Reach % 78.0%

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older

"Share of Ad-Supported Audio" 250

who used STARBUCKS in WEST PALM BEACH
the past 30 days

32.5%

26.8%

20.2%

12.9% 14.0%

10.6% 11.1%

%

Weekly
Total
Persons

Reached: 302,910 1,591,045

5.4% 6.1% 3.79 5:3%

2.2% 3.1%

4.6% 4.1% 99

=it ] —
84,507 382,761 69,826 295992 52,548 170,548 33,485 138,247 36,445 199,542 28,851 157,188 14,146 114,633 9,561 99,835 5,800 57,666
Local AM/FM Podcasts YouTube Music All Others Spotify Pandora TV Music Amazon Music  iHeartRadio SiriusXM
Average Radio

Daily Mi Channels
Listemnm _
u w!o uses STARBUCKS in t!e past 30 !ays

WEST PALM BEACH DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 267 WESTPALM BEACH-BOCA RATON  DMA
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

| WEST PALM BEACH

* Share of Everything

Scarborough R2 2024: Jan24-Aug24 Qual intab 2,464

Quick service restaurants used past 30 days: Starbucks



Adult Centempurary
News/Talk/Information
Classic Hits

Country

Pop Contemporary Hit Radio
Classic Rock

Hot AC

All Sports

Alternative
Contemporary Christian
Urban AC

Adult Hits

Urban Contemporary

STARBUCKS

rom!

53755 700

_Hm
m-m

PR, — O

[ —
il g

PR, Vi

® who used STARBUCKS in the past 30 days

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 18 or oider

[

who used STARBUCKS in
the past 30 days

W USA

3333IERIEE

werage Dayl,

40,514,028 or 79.5% of Adults 18 or older who used STARBUCKS in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Country, Classic Hits, and Classic Rock.
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Lacal AM/FM Radlo Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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468,301 or 85.2% of Adults 18 or older who used STARBUCKS in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Country, Hot AC, Classic Hits, Pop Contemporary Hit Radio,
| and Adult Contemporary.
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,&, STARBUCKS 232,590 or 82.

Contemporary.

5% of Adults 18 or older who used STARBUCKS in the past 30 days listen to Ad-Supported

Local AM/FM Radio. The Top-5 Formats are New Country, Classic Hits, Classic Rock, Adult Hits, and Adult
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Rock.

201,852 or 85.6% of Adults 18 or older who used STARBUCKS in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic Hits, Hot AC, and Classic
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202,910 or 78.% of Adults 18 or older who used STARBUCKS in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio, Urban
| Contemporary, Country, and Classic Hits.
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31,058,504 or 61.% of Adults 18 or older who used STARBUCKS in the past 30 days watch Ad-
Supported Local TV Stations for an average of 76. minutes every day representing 29.% of all time
spent daily with Ad-Supported Video.
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338,325 or 61.6% of Adults 18 or older who used STARBUCKS in the past 30 days watch Ad-
Supported Local TV Stations for an average of 92.6 minutes every day representing 32.8% of all time
spent daily with Ad-Supported Video.
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180,755 or 64.1% of Adults 18 or older who used STARBUCKS in the past 30 days watch Ad-
Supported Local TV Stations for an average of 100.7 minutes every day representing 28.2% of all
time spent daily with Ad-Supported Video.

Video: Adults 18 or older

-

m 17.4% 26.3% who used STARBUCKS in ST. LOUIS

T — 11

= who used STARBUCKS in the past 30 days

the past 30 days

mST. LOUIS

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Non-Premium Cable TV
Networks
111.7

Local TV Stations
107.7

YouTube Video
32.0

Amazon Roku +
Prime/ The Roku
Channel

M

Disney+
17.1

AppleTVv
Paramou...

Netflix
33.3

Non-Premium Cable TV Roku +

Networks The
123.6 Roku

Channel
279

Hulu/

Hulu +

Local TV Stations Live TV
113.1 (any...

Amazon
Prime/IMDb/
FireTV

Premium
YouTube | Cable TV
Video K:

253

AppleTV

S
+.fubo,... Pa.

i Tl
13... 2

etc.

Disney+
14.2 Peacock

® who used STARBUCKS in the past 30 days

mST. LOUIS

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local TV Stations

Non-Premium Cable TV...

YouTube Video

Amazon Prime/IMDb/FireTV
TikTok

Hulu/Hulu + Live TV (any Hulu)
AppleTV+,fubo, Pluto, Tubi, etc.
Peacock

Paramount+

Netflix

Disney+

Roku + The Roku Channel
Premium Cable TV Networks

ST. LOUIS

B — T
[ oza00 ]

R "
O 5%

w who used STARBUCKS in the past 30 days
DMA Scarborough R2 2024: Jul23-Aug24
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Hours+Minutes/day with Ad-

Supported Video: Adults 18 or older

who used STARBUCKS in ST.LOUIS

the past 30 days

mST. LOUIS
Qual intab 239

i
il
aEsasanad

R

S
(=

Non-Premium

Cable TV Networks | Local TV Stations

104.5

Amazon

Prime/

IMDb/ YouTube
FireTV Video
307 31.3

Hulu/Hulu | TikTok
+liveTv | 131
(any Hulu)

App... | R...
i

Netflix .

15.8 Paramou...

Non-Premium
Cable TV Networks Local TV Stations
118.0 107.9

Amazon
Prime/IMDb/ | YouTu...
FireTV Video
40.8 25.0

Hulu/ App...

Hulu + +fu

Live TV elc Tik...
(any... 13.8 | 12.9

Netflix Roku+ P..
14.7 The... +

® who used STARBUCKS in the past 30 days

Quick service restaurants used past 30 days: Starbucks

W ST. LOUIS

soefa.ai

* Share of Everything
for Anything _



131,891 or 55.9% of Adults 18 or older who used STARBUCKS in the past 30 days watch Ad-
Supported Local TV Stations for an average of 112.1 minutes every day representing 36.7% of all
time spent daily with Ad-Supported Video.
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STARBUCKS

118,575 or 45.6% of Adults 18 or older who used STARBUCKS in the past 30 days watch Ad-
Supported Local TV Stations for an average of 100.7 minutes every day representing 31.4% of all
time spent daily with Ad-Supported Video.
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31,058,504 or 61.% of Adults 18 or older who used STARBUCKS in the past 30 days watch Ad-
Supported Local TV Stations for an average of 76. minutes every day representing 29.% of all time
spent daily with Ad-Supported Video.
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| 338,325 or 61.6% of Adults 18 or older who used STARBUCKS in the past 30 days watch Ad-

Msp Supported Local TV Stations for an average of 92.6 minutes every day representing 32.8% of all time
spent daily with Ad-Supported Video.
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180,755 or 64.1% of Adults 18 or older who used STARBUCKS in the past 30 days watch Ad-
Supported Local TV Stations for an average of 100.7 minutes every day representing 28.2% of all

time spent daily with Ad-Supported Video.
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131,891 or 55.9% of Adults 18 or older who used STARBUCKS in the past 30 days watch Ad-
Supported Local TV Stations for an average of 112.1 minutes every day representing 36.7% of all

time spent daily with Ad-Supported Video.
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118,575 or 45.6% of Adults 18 or older who used STARBUCKS in the past 30 days watch Ad-
WPB Supported Local TV Stations for an average of 100.7 minutes every day representing 31.4% of all
time spent daily with Ad-Supported Video.
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Local TVStatmn Programs (Persons & % Reach): Adults 18 or older
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STARBUCKS

31,058,504 or 61.% of Adults 18 or older who used STARBUCKS in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Movies, Comedies, and Game Shows.
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STARBUCKS 338,325 or 61.6% of Adults 18 or older who used STARBUCKS in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies,
Dramas, Local News - Morning, and Game Shows.
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STARBUCKS

180,755 or 64.1% of Adults 18 or older who used STARBUCKS in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Game Shows, Movies, and Comedies.
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(average week)

Sports

Local News - Evening
Comedies

Local News - Morning
Movies

Dramas
Mystery/Suspense/Crime
Game Shows
Documentaries
National/Network News
Food/Cooking Shows
Local News - Late

Court Shows

%

Avg. Hours+Minutes/day with Local ;
TV Stations: Adults 18 or older

- dulld who used STARBUCKS in CINCINNATI
PP — YT gt 80k
EETE TR
m who used STARBUCKS in the past 30 days mCINCINNATI

131,891 or 55.9% of Adults 18 or older who used STARBUCKS in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Movies, Local
News - Morning, Dramas, and Game Shows.
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118,575 or 45.6% of Adults 18 or older who used STARBUCKS in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Movies, Sports, Local News - Morning, Local
News - Evening, Comedies, and Dramas.
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STARBUCKS

‘ 40,571,380 or 79.6% of Adults 18 or older who used STARBUCKS in the past 30 days use Ad-
Supported Social Media for an average of 157.1 minutes every day representing 28.4% of all time
spent daily with Ad-Supported Digital Media.
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wXe STARBUCKS

432,069 or 78.6% of Adults 18 or older who used STARBUCKS in the past 30 days use Ad-Supported
Social Media for an average of 155.5 minutes every day representing 27.7% of all time spent daily
with Ad-Supported Digital Media.
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STARBUCKS

243,878 or 86.5% of Adults 18 or older who used STARBUCKS in the past 30 days use Ad-Supported
Social Media for an average of 146. minutes every day representing 24.4% of all time spent daily
with Ad-Supported Digital Media.
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STARBUCKS 191,859 or 81.4% of Adults 18 or older who used STARBUCKS in the past 30 days use Ad-Supported
Social Media for an average of 157.9 minutes every day representing 27.3% of all time spent daily
with Ad-Supported Digital Media.

Avg. Week AMr Bigital (Persons & % Reach): Adults 18 or older Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Search (Google, Bing, etc.)
News; ts (Websites/Apps) Nm:u
Premium
OTT TV Streaming Services

Streaming Audio (Local +Premium
Local TV Radio/ Podcasts/ Cable

OTT TV Streaming Services Streaming Streaming Services) Streaming
130.4 56.3 124.5 65.8

Soclal Media l OTT TV St

Banking/Financial/Real Estate (Websites/Apps)

Social Media

Email/Text iIM/Zoom,ete. (Personal & Work)
Streaming Audio (Local Radiof... Pty o

Ti

Avg. Hours+Minutes/day with
Digital: Adults 18 or older

Local TV
Streaming
Colleges,... r 57.6

Games/Fantasy/Betting Sites
YouTube/TikTok, ete.

Shopping (indl. Food/Auctions/Travel,etc.)

tocal V sucaming PR L Tén”-

Streaming Audio (Local Search ol |- ) Sear... Sh...
Radio/ Podcasts/Streaming Non (Goo... | ( s Online Classes, (Go. {in...
Services) Premium E 0 B Social Media Schools, i

Games...

who used STARBUCKS in CINCINNATI m 147.2 +Premium... ) Au. 158.3 Colleges,...
the past 30 days |
Online Classes, Schools, Colleges, Universities - =8 i —

= who used STARBUCKS in the past 30 days m CINCINNATI ® who used STARBUCKS in the past 30 days M CINCINNATI
Avg. Week Ad—Suggorted Digital (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
% Time Spent
s o) ———"
e e, s —
T e
gy
v s e | RSIRT .
YouTube/Tirok; et m mﬁm Avg. Hours+Minutes/day with Ad- m

Search (Google, Bing, etc.)
Non Streaming Audio
Premium (Local Radio/ Non-Premium
Local TV +Premium Podeasts/Streaming | +Premium Cable
Streaming Cable Services) Streaming
OTT TV Streaming 54.6 Streaming 10.0 63.4

OTT TV Streaming Services

Social Media
138.7

YouTube/

TikTak, etc. c.) . Zoom,etc Bing,
Local TV Streaming (Pe

Streaming Audic (Local Radio/... m m Supported Digital: Adults 18 or older M Streaming Audio 40.8 55.5

nal etc.)

2 {Local Radio/ Shopp... | Ne... & Work) = 27.1
. - gy «
Games/Fantasy/Betting Sites m m . m Streaming / Food/ YouTube/TikTok, Shoppi... ;
. 0% “",”"”",’: 75.6% . Social Media Services) (Pe al & Aucti... OTT TV Streaming Services eto. (incl. ath
e/Fnrclalfics | PR — 22550 = d 157.9 79.6 Work) 114.7 446 Food..  Bankin...
Online Classes, Schools, Colleges, Universities _ 0.% Whnﬂl‘i E:ﬂi::::'g‘s " RO
= who used STARBUCKS in the past 30 days = CINCINNATI ® who used STARBUCKS in the past 30 days H CINCINNATI
CINCINNATI DMA Scarborough R2 2024: Aug23-Aug24 Qual intab 248 * Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything

Quick service restaurants used past 30 days: Starbucks



STARBUCKS

202,377 or 77.8% of Adults 18 or older who used STARBUCKS in the past 30 days use Ad-Supported
Social Media for an average of 171.2 minutes every day representing 26.7% of all time spent daily
with Ad-Supported Digital Media.
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39,680,348 or 77.9% of Adults 18 or older who used STARBUCKS in the past 30 days use Ad-
Supported Facebook for an average of 55.1 minutes every day representing 35.1% of all time spent
daily with Ad-Supported Saocial Media.
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STARBUCKS

432,069 or 78.6% of Adults 18 or older who used STARBUCKS in the past 30 days use Ad-Supported
Facebook for an average of 51.9 minutes every day representing 33.4% of all time spent daily with
Ad-Supported Social Media.
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STARBUCKS

230,994 or 81.9% of Adults 18 or older who used STARBUCKS in the past 30 days use Ad-Supported
Facebook for an average of 51.1 minutes every day representing 35.% of all time spent daily with
Ad-Supported Social Media.
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STARBUCKS

191,859 or 81.4% of Adults 18 or older who used STARBUCKS in the past 30 days use Ad-Supported
Facebook for an average of 56.9 minutes every day representing 36.% of all time spent daily with
Ad-Supported Social Media.
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202,377 or 77.8% of Adults 18 or older who used STARBUCKS in the past 30 days use Ad-Supported
Facebook for an average of 61.9 minutes every day representing 36.1% of all time spent daily with
Ad-Supported Social Media.
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39,680,348 or 77.9% of Adults 18 or older who used STARBUCKS in the past 30 days use Ad-
Supported Facebook for an average of 55.1 minutes every day representing 35.1% of all time spent
daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % Social Media: Adults 18 or older
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432,069 or 78.6% of Adults 18 or older who used STARBUCKS in the past 30 days use Ad-Supported
Facebook for an average of 51.9 minutes every day representing 33.4% of all time spent daily with
Ad-Supported Social Media.
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230,994 or 81.9% of Adults 18 or older who used STARBUCKS in the past 30 days use Ad-Supported
Facebook for an average of 51.1 minutes every day representing 35.% of all time spent daily with
Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
81.9% Social Media: Adults 18 or older
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Facebook for an average of 56.9 minutes every day representing 36.% of all time spent daily with

STARBUCKS 191,859 or 81.4% of Adults 18 or older who used STARBUCKS in the past 30 days use Ad-Supported
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Facebook for an average of 61.9 minutes every day representing 36.1% of all time spent daily with

WPB 202,377 or 77.8% of Adults 18 or older who used STARBUCKS in the past 30 days use Ad-Supported
Ad-Supported Social Media.
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STARBUCKS M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 3,812,939;
%g %{%T “sn Social Media: 2,685,579; Local Radio: 2,562,674; Non-Prem. Cable: 1,315,582; Local TV:
1,176,494 reaching Adults 18 or older who used STARBUCKS in the past 30
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 43,762;
Social Media: 29,571; Local Radio: 29,185; Non-Prem. Cable: 12,390; Local TV: 12,357
reaching Adults 18 or older who used STARBUCKS in the past 30 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who used STARBUCKS in the past 30 days MINNEAPOLIS-ST. PAUL Metro Area Adults 18 or older
140,000 1,000,000
900,000
120,000
800,000
100,000 700,000
600,000
80,000
500,000
60,000
400,000
40,000 300,000
200,000
20,000
100,000
1] 0
P »® PP PPN R AR R R R R AR R R R ARG PP R R PP A PR R AR AR R R R AR R R R RS
05 7 ,\? of ﬁ» & & A7 q;aq,,\’&"@ O A o W A %QQQ QQ\”»Q& 04" N W F A @qp Qo\'\;a .Q““"»Q AR a8 W R F Q"t?aﬁ QQ‘\N,’Q’Q
e Mon-Fri Local AM/FM Radio AQH s Mon-Fri Local TV Station AQH e Mon-Fri Local AM/FM Radio AQH s Mon-Fri Local TV Station AQH
e VoD~ Fri Non-Premium Cable TV AQH e M on-Fri Social Media AQH e Vlon-Fri Non-Premium Cable TV AQH e M on-Fri Social Media AQH
s Vlon-Fri Digital Media (Less Social) AQH e Vlon-Fri Digital Media (Less Social) AQH

MINNEAPOLIS-ST. PAUL  DMA  Scarborough R2 2024: Jul23-Aug24  Qual Intab 275
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything

Quick service restaurants used past 30 days: Starbucks




+X¢ . STARBUCKS

g% — SIL

Z

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 16,522; Local Radio: 14,534; Non-Prem. Cable: 7,572; Local TV: 7,446
reaching Adults 18 or older who used STARBUCKS in the past 30 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 17,843;
Social Media: 12,831; Local Radio: 12,487; Non-Prem. Cable: 5,960; Local TV: 5,002
reaching Adults 18 or older who used STARBUCKS in the past 30 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 17,547;
Local Radio: 13,077; Social Media: 10,451; Non-Prem. Cable: 5,650; Local TV: 4,179
reaching Adults 18 or older who used STARBUCKS in the past 30 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who used STARBUCKS in the past 30 days WEST PALM BEACH Metro Area Adults 18 or older
90,000 600,000
80,000
500,000
70,000
60,000 400,000
50,000
300,000
40,000
30,000 200,000
20,000
100,000
10,000
0 (1]
WP P R PP P PP R AR R R R R AR R R R RN NP P R R P A P RPN R AR R R R R AR &
GEF A EE N @q°~$>°~»°"-£‘f° WA o W S & A e¢°~¢“” PR L A A 0”1\'»"'\{"&" R *e@
e Mon-Fri Local AM/FM Radio AQH s Mon-Fri Local TV Station AQH e Mon-Fri Local AM/FM Radio AQH e Mon-Fri Local TV Station AQH
e VoD~ Fri Non-Premium Cable TV AQH e M on-Fri Social Media AQH e Vlon-Fri Non-Premium Cable TV AQH e M on-Fri Social Media AQH
s Vlon-Fri Digital Media (Less Social) AQH e Vlon-Fri Digital Media (Less Social) AQH
WEST PALM BEACH DMA Searborough R2 2024: Aug23-Aug24 Qual Intab 267 * Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

soefa.ai

Quick service restaurants used past 30 days: Starbucks

for Anything _



STARBUCKS

' 46,091,327 or 90.5% of Adults 18 or older who used STARBUCKS in the past 30 days spend an
average of 62. minutes per day driving, seeing Billboards and Signs. 66.5% Listen to Local Radio
Stations Out-of-Home for an average of 34.2 minutes/day.

Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older
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STARBUCKS

517,333 or 94.1% of Adults 18 or older who used STARBUCKS in the past 30 days spend an average
of 60.4 minutes per day driving, seeing Billboards and Signs. 71.2% Listen to Local Radio Stations
QOut-of-Home for an average of 34.5 minutes/day.
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older
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269,562 or 95.6% of Adults 18 or older who used STARBUCKS in the past 30 days spend an average
of 56.1 minutes per day driving, seeing Billboards and Signs. 68.9% Listen to Local Radio Stations
Out-of-Home for an average of 39. minutes/day.
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STARBUCKS

211,533 or 89.7% of Adults 18 or older who used STARBUCKS in the past 30 days spend an average
of 86.2 minutes per day driving, seeing Billboards and Signs. 71.6% Listen to Local Radio Stations
QOut-of-Home for an average of 34.5 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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259,900 or 99.9% of Adults 18 or older who used STARBUCKS in the past 30 days spend an average
of 83.9 minutes per day driving, seeing Billboards and Signs. 65.2% Listen to Local Radio Stations
QOut-of-Home for an average of 34.7 minutes/day.
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k¢  STARBUCKS 46,091,327 or 90.5% of Adults 18 or older who used STARBUCKS in the past 30 days spend an average of
é; ééf& : “sn 62. minutes per day driving, seeing Billboards and Signs representing 38.2% of all Time Spent with Ad-
! Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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517,333 or 94.1% of Adults 18 or older who used STARBUCKS in the past 30 days spend an average of 60.4
minutes per day driving, seeing Billboards and Signs representing 39.4% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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STARBUCKS

269,562 or 95.6% of Adults 18 or older who used STARBUCKS in the past 30 days spend an average of 56.1

STl minutes per day driving, seeing Billboards and Signs representing 38.3% of all Time Spent with Ad-
Supported Out-of-Home Media.
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211,533 or 89.7% of Adults 18 or older who used STARBUCKS in the past 30 days spend an average of 86.2
minutes per day driving, seeing Billboards and Signs representing 46.% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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RBUCKS 259,900 or 99.9% of Adults 18 or older who used STARBUCKS in the past 30 days spend an average of 83.9
=) WPB minutes per day driving, seeing Billboards and Signs representing 48.7% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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517,333 or 94.1% of Adults 18 or older who used STARBUCKS in the past 30 days spend an average

STARBUCKS
: f = Msp of 60.4 minutes per day driving an average of 35.1 miles each day and are 77.9% more likely to use |-
' 694 west of I-35W than the Metro average.
Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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STARBUCKS 269,562 or 95.6% of Adults 18 or older who used STARBUCKS in the past 30 days spend an average
of 56.1 minutes per day driving an average of 32.6 miles each day and are 70.1% more likely to use
Manchester Road/Highway 100 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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STARBUCKS 211,533 or 89.7% of Adults 18 or older who used STARBUCKS in the past 30 days spend an average
; of 86.2 minutes per day driving an average of 50.2 miles each day and are 74.9% more likely to use
Route 747 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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259,900 or 99.9% of Adults 18 or older who used STARBUCKS in the past 30 days spend an average
of 83.9 minutes per day driving an average of 48.8 miles each day and are 122.3% more likely to use
Blue Heron Blvd than the Metro average.

Top-26 Employment Zip Codes: Adults 18 or older

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older
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Local Daily Newspa per(s) (Daily+Sunday)
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Print Media: Adults 18 or older
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15,877,490 or 31.2% of Adults 18 or older who used STARBUCKS in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day representing 29.6% of all time
| spent daily with All forms of Print Media.
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STARBUCKS

203,287 or 37.% of Adults 18 or older who used STARBUCKS in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.2 minutes every day representing 30.% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older
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STARBUCKS

STL

107,658 or 38.2% of Adults 18 or older who used STARBUCKS in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day representing 27.4% of all time
spent daily with All forms of Print Media.
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Avg. Week All Print ngeg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Persons: !‘ﬁm’
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59,710 or 25.3% of Adults 18 or older who used STARBUCKS in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.4 minutes every day representing 23.9% of all time
spent daily with All forms of Print Media.
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STARBUCKS WPB

50,574 or 19.4% of Adults 18 or older who used STARBUCKS in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.7 minutes every day representing 30.9% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Dﬂﬁg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers

Magazines

New York Times (Daily)

Wall street Journal (Daily)

Catalogs

USA Today (Daily)

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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USA Today (Daily)
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New York Times
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers

Magazines

New York Times (Daily)

Wwiall Street Journal (Daily)

Catalogs

USA Today (Daily)

Books

WEST PALM BEACH DMA

Scarborough R2 2024: Aug23-Aug24
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older m

5 Time 5

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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