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.7% or 1,933,484 of USA Adults 18 or older Live in the CINCINNATI, OH, DMA.
Typical Adults 18 or older who Live in the CINCINNATI, OH, DMA are 48.7 years old (.1% younger than
average) and have a $100,373 (6.% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ\lttGender of Target vs. Market: Adults 18 or older

= who Live in the CINCINNATI,
OH, DMA

50.9%

49.1%
u Remainder of USA DMAs

48.8

133,575,8...

48.7

128,598,6...

Total Persons:
1 260,241,016

Men Men Women Women

Average Age:

Age Cell Demographics of Target vs. Market:

Adults 18 or older |

# who Live in the CINCINNATI, OH, DMA

HUSA

13.6%
| S 0.1% 9.6%
18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70+
® who Live in the CINCINNATI, OH, DMA B USA
USA USA DMA Projection Scarborough R2 2025: Sep24-Jul25 Qual Intab 2,033
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 25,039

Ethnicity of Target vs. Market:

ﬁ.z%

Asian L 13%

White

Black/African
American

Other I 0.5%

| 3.4%

#who Live in the GNCINNATI, OH, DMA mUSA

W= HHI of Target vs. Market:

Hispanic

<$35K HHI
$35K-$50K HHI  pumer
$50K-$75K HHI
$75K-$100K HHI
$100K-$150K HHI
$150K-5250K HHI  puummmes:

$250K+ HHI

Avg HHI:

$94,720




.7% or 928,326 of USA Adults 25 - 54 Live in the CINCINNATI, OH, DMA.
Typical Adults 25 - 54 who Live in the CINCINNATI, OH, DMA are 40. years old (.1% younger than average)
and have a $109,376 (8.6% higher than average) annual household income.
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.7% or 461,827 of USA Women 25 - 54 Live in the CINCINNATI, OH, DMA.
Typical Women 25 - 54 who Live in the CINCINNATI, OH, DMA are 39.9 years old (.3% younger than average)
and have a $98,524 (8.2% higher than average) annual household income.
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.7% or 466,499 of USA Men 25 - 54 Live in the CINCINNATI, OH, DMA.
Typical Men 25 - 54 who Live in the CINCINNATI, OH, DMA are 40. years old (.2% older than average) and
have a $120,121 (9.% higher than average) annual household income.
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.7% or 923,238 of USA Adults 35 - 64 Live in the CINCINNATI, OH, DMA.
Typical Adults 35 - 64 who Live in the CINCINNATI, OH, DMA are 49.9 years old (.3% older than average) and
have a $116,686 (10.2% higher than average) annual household income.
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7% or 1,933,484 of USA Adults 18 or older Live in the CINCINNATI, OH, DMA.

P18+ Adults 18 or older who Live in the CINCINNATI, OH, DMA are 12.6% less likely to be a college graduate, 3.9%
less likely to work full-time, 2.8% more likely to be married, 6.5% more likely to be a parent of 1 or more

children under 18.

9,
[ '.f‘ Education Levels: Adults 18 or older Employment: Adults 18 or older ( \ Marital Status: Adults 18 or older
b . e
Some High School or Less (not graduate) = :g;z Employed Full-Time or Part-Time Single, Never Married -
High School Graduate (12th grade or GED) 3“9% Employed Full-Time (35 hours or more) Married
Some College Credit (no degree) Employed Part-Time (less than 35 hours) ﬁ‘ Legally Separated I'i::f
i " " 11.5%
Associate's Degree (AA, AS, etc.) White Collar 45 5% Divorced m
: o 3.9%
College Graduate (4 year college) Blue Collar Widowed . 41%
Postgraduate Degree Work From Home (most of the time or always) 15‘0 ‘ LGBTQ+ (net) | ::g:
« who Live in the CINCINNATI, OH, DMA mUSA who Live in the CINCINNATI, OH, DMA mUSA who Live in the CINCINNATI, OH, DMA = USA
Top-20 Occupatlons: Adults 18 or older Entrepreneurs/Government Workers "* ¥} ’M . Stage in Ll:fe.' Adults 18 or older
5.9% 6.5% 5.6%
3.6% 5.1% 3.5% Parent of 1 or more Children under 18 25.9%
I 2.3%
| T
smallBusiness self-Employed Government Working Mothers [y a.8%
Owner Workers 6.8%
4.59("’" ABRKSK 43%4% 44% 1% A3%1% 35 as5% Parent of 1 or more Children Under Age 2 B s
%% 2.6% 2.8
I . . . . . 4 o Pk Mfl'”" 1456% Lax g g% o73d3% 12H3% 00l 3% 11%1.2% Parent of 1 or more Children Age 2-5 . 88'26;:
. . S B B O — P
" 11.2°
@\&b f "’ (;P 9}\0 4 ;”s’ :9““ dF ,.f \5\‘ ?\Qf é@ qt- & (,e"p &@ b‘pg Q,d“é', Parent of 1 or more Children Age 6- 11 128
& S R A & & 8 & s G 14.5%
o @4&' "Qbéf 8‘&@ @*‘p @t A+ ) fw @‘} &*‘& &n‘,@ &b@ q@ é\“ &0@ ,,QJO (DQ!R Parent of 1 or more Children Age 12 - 17 . 15
& & s > < @ e & & & 3
ds‘?‘oob\“ p "&‘ r ye,n“ ?\&4‘ ; 3@& \&4_@ 4 ﬁ’q‘ é)é‘ g d“? i (3&; ‘,@"& <& 6:}(6‘ 4 ff& Parent of 1 or more Children in College j— %i;i
& e & o° & o
49'* b <& & '_fw & Grandparent of 1 or more Children under 18 28.9%
o o & I 23.1%
3 & &
w who Live in the CINCINNATI, OH, DMA mUSA s who Live in the CINCINNATI, OH, DMA mUSA

USA USA DMA Projection Scarborough R2 2025: Sep24-Jjul25 Qual Intab 2,033
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 25,039 €



Education Levels:
4.3%

M 22%

Some High School or Less (not graduate)
High School Graduate (12th grade or GED)
Some College Credit (no degree)

Associate's Degree (AA, AS, etc.)

College Graduate (4 year college)

Postgraduate Degree

who Live in the CINCINNATI, OH, DMA

Adults 25 -

7% or 928,326 of USA Adults 25 - 54 Live in the CINCINNATI, OH, DMA.

Adults 25 - 54 who Live in the CINCINNATI, OH, DMA are 11.6% less likely to be a college graduate, 1.8% less

likely to work full-time, 3.3% more likely to be married, 7.1% more likely to be a parent of 1 or more

children under 18.
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7% or 461,827 of USA Women 25 - 54 Live in the CINCINNATI, OH, DMA.
Women 25 - 54 who Live in the CINCINNATI, OH, DMA are 17.9% less likely to be a college graduate, .1%
less likely to work full-time, 12.% more likely to be married, 23.6% more likely to be a grandparent of 1 or

more children under 18.
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.7% or 466,499 of USA Men 25 - 54 Live in the CINCINNATI, OH, DMA.
Men 25 - 54 who Live in the CINCINNATI, OH, DMA are 5.9% less likely to be a college graduate, 3.% less
likely to work full-time, 4.8% less likely to be married, 2.% more likely to be a parent of 1 or more children

under 18.
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Education Levels:
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7% or 923,238 of USA Adults 35 - 64 Live in the CINCINNATI, OH, DMA.

Adults 35 - 64 who Live in the CINCINNATI, OH, DMA are 17.7% less likely to be a college graduate, 1.7% less

likely to work full-time, .5% less likely to be married, 37.9% more likely to be a grandparent of 1 or more

é

children under 18.
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have a dog.

.7% or 1,933,484 of USA Adults 18 or older Live inthe CINCINNATI, OH, DMA.
Adults 18 or older who Live in the CINCINNATI, OH, DMA are 2.2% more likely to own their home, 19.3%
more likely to own a lower valued home, 5.1% more likely to have a single-family home, 11.9% more likely to
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a dog.

.7% or 928,326 of USA Adults 25 - 54 Live in the CINCINNATI, OH, DMA.
Adults 25 - 54 who Live in the CINCINNATI, OH, DMA are 3.

likely to own a lower valued home, 7.8% more likely to have a single-family home, 15.5% more likely to have

3% more likely to own their home, 15.5% more
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.7% or 461,827 of USA Women 25 - 54 Live in the CINCINNATI, OH, DMA.

Women 25 - 54 who Live in the CINCINNATI, OH, DMA are 12.6% more likely to own their home, 16.4% more
likely to own a lower valued home, 12.3% more likely to have a single-family home, 12.1% more likely to have
a dog.
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Men 25 - 54 who Live in the CINCINNATI, OH, DMA are 5.%

.7% or 466,499 of USA Men 25 - 54 Live in the CINCINNATI,

OH, DMA.
less likely to own their home, 13.9% more likely

to own a lower valued home, 3.5% more likely to have a single-family home, 19.4% more likely to have a dog.
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.7% or 923,238 of USA Adults 35 - 64 Live in the CINCINNATI, OH, DMA.

Adults 35 - 64 who Live in the CINCINNATI, OH, DMA are 2.5% more likely to own their home, 20.1% more
likely to own a lower valued home, 7.8% more likely to have a single-family home, 11.8% more likely to have
a dog.
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7% or 1,933,484 of USA Adults 18 or older Live in the CINCINNATI, OH, DMA.
Adults 18 or older who Live in the CINCINNATI, OH, DMA are 4.2% more likely to look up D-I-Y advice
online, 7.% more likely to always vote in local elections, 17.1% less likely to belong to a gym, 16.1% less

likely to fly domestic past yr.
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domestic past yr.

7% or 928,326 of USA Adults 25 - 54 Live in the CINCINNATI, OH, DMA.
Adults 25 - 54 who Live in the CINCINNATI, OH, DMA are 5.% more likely to look up D-I-Y advice online,
3.3% more likely to always vote in local elections, 23.% less likely to belong to a gym, 15.6% less likely to fly

“Top-ZO past 30-days Online Lifestyle Activites: Adults 25 - 54
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7% or 461,827 of USA Women 25 - 54 Live in the CINCINNATI, OH, DMA.

Women 25 - 54 who Live in the CINCINNATI, OH, DMA are .1% less likely to look up D-I-Y advice online,
7.1% more likely to always vote in local elections, 19.% less likely to belong to a gym, 18.3% less likely to fly
domestic past yr.
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.7% or 466,499 of USA Men 25 - 54 Live in the CINCINNATI, OH, DMA.
Men 25 - 54 who Live in the CINCINNATI, OH, DMA are 9.8% more likely to look up D-I-Y advice online, .3%

more likely to always vote in local elections, 26.3% less likely to belong to a gym, 13.2% less likely to fly
domestic past yr.
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.7% or 923,238 of USA Adults 35 - 64 Live in the CINCINNATI, OH, DMA.

Adults 35 - 64 who Live in the CINCINNATI, OH, DMA are 5.5% more likely to look up D-I-Y advice online,
5.7% more likely to always vote in local elections, 23.% less likely to belong to a gym, 16.% less likely to fly
domestic past yr.

“Top-ZO past 30-days Online Lifestyle Activites: Adults 35 - 64 Political Activity: Adults 35 - 64

87.0%

57.0% o
Registered to Vote / Lean publican / Lean ep / None

(In District of idence) Republican of These

. 49.0%)
" Presidential Elections: Always | ———
i ii - - e
oo Statewide Elections: Alway: | T

Statewide Elections: Sometimes
Recipes / Wealth  Restaumnt Oniine Phona Do-tvoussl  Maedical Mome/  Finess/Diet Apparel/ Johsesrch/  Camer  TakeOnkne Religion/  Eduaion  Hectronik  Momework Genesiogy Photography Parnting/ Oniine Daing Ll
meal pianning Information information / / Video call advice Services/ Garmden ideas information Beauty ideas Postresume Development  Classes spirituality  (Research Invite {¥ou or Your {snapfish, familyadvice Service : . m
Sugestons Reviews  (skype, Information sthoals, chilas) runapn) Local Elections: Always
e SRR, <) Local Elections: Sometimes
et} Fmandng) S

= who Live in the CINCINNATI, OH, DMA mUSA mwho Live in the ANCINNATI, OH, DMA WUSA

s
@ﬂ Top-30 past 12-months Active Lifestyle Activites: Adults 35 - 64 % Past 12-months Domestic Airline Trips: Adults 35 - 64

20,410,501 16.1%
2trips 13.7%

Stripe 8.6%

atrins e 5.3%

ERL Sl 6 107,045 S

1trip

12.7%
i 2.8% Flew Domestic past year:
R a6 986,275 5.5%  Avg. # Domestic Flights:

7.0
13.5%)
- 11.5%) .
10.1

a5k AT% 4a%

1%
=l 0 em o e S ..

Grling-  lawnCare  Gamdening - Volnteer Camping  Belongto  Jogging- Fishing Bosting  Sewing-  Yoga-Piates Gmoupfitness  Golf Basketbal Adukt Follows  Caregiverof  Soccer Foatball Tennis Softball-  Competitive  Hunting  Snow SKing-  Organired
Outdoor [Flowersor Health Cubor  Running Cratts Class Continuing  Weight Loss Aging Parent Baseball  Video Gaming snowboarding  Road Race
Cooking Vegetables) Gym Education  Pmgam  orRelative (5%,
marathan,
m who Live in the CINCINNATI, OH, DMA mUSA )

USA USA DMA Projection Scarborough R2 2025: Sep24-Jul25 Qual Intab 2,033
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 25,039




7% or 1,933,484 of USA Adults 18 or older Live in the CINCINNATI,

to smoke cigarettes.

Adults 18 or older who Live in the CINCINNATI, OH, DMA are 3.% more likely to use QSRs past mo., 5.5%
more likely to use Sit-Down Restaurants past mo., 8.2% more likely to use Casinos past yr., 47.2% more likely

OH, DMA.
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smoke cigarettes.

7% or 928,326 of USA Adults 25 - 54 Live in the CINCINNATI, OH, DMA.
Adults 25 - 54 who Live in the CINCINNATI, OH, DMA are .5% more likely to use QSRs past mo., 1.2% less
likely to use Sit-Down Restaurants past mo., 19.8% more likely to use Casinos past yr., 54.5% more likely to
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2times
; %

3 times

4 times

5times

6-9times

10 times or more

= who Live in the CINONNATI, OH, DMA mUSA

Total Monthly QSR Users: Avg. Monthly QSR Meals:
87.9% 87.4%

.

[ ] 1time

71.7% 72.6%

T R

Drank Past 30-days: Adults 25 - 54

Liquor

Any Type of Beer
Wine

Imported Beer
Domestic Regular Beer
Domestic Light Beer 4% I v
Microbrew / Craft Beer

® who Live in the CINCINNATI, OH, DMA muUsA

Slot Machines

E s
Bar / Nightclub  pryeryen 12.0%
N
Stage Show / Concert 7%
2.0%
spa BTN T

Other Gambling g{;‘

# who Live in the CINCINNATI, OH, DMA

USA USA DMA Projection Scarborough R2 2025: Sep24-Jul25 Qual Intab 2,033

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Aug24

Past 30-days Sit-Down Restaurant Users: Adults 25 - 54

(| Iﬂrs taurants Used Past 30-days)
Mexican Piza
Thai

2 times
10times or more

= who Livein the CINCINNATI, OH, DMA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

Top-10 Cuisines: Adults 25 - 54

Bagel / Steakhouse Upscale
Donut/

Bakery
®who Live in the GNCINNATI, OH, DMA musA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the CNINNATI, OH, ovA. [ STBEASINNIN 23.5%

vsa AN 5.0%

Past 12 months Casino Activities: Adults 25 - 54

- -
2 9

Casinos visited past 12

Table Games (Craps, Poker, etc.) grisrers 14.6%

Used Past 30-days: Adults 25 - 54

9.8%

12.764.79

Marij [ Cannabis

Vape
W who Live in the ANCINNATI, OH, DMA mUusA



to smoke cigarettes.

7% or 461,827 of USA Women 25 - 54 Live in the CINCINNATI, OH, DMA.
Women 25 - 54 who Live in the CINCINNATI, OH, DMA are 3.8% more likely to use QSRs past mo., 1.9%
more likely to use Sit-Down Restaurants past mo., 12.% more likely to use Casinos past yr., 58.9% more likely

Past 30-days QSR Users: Women 25 - 54

12.0%

= who Live in the CINONNATI, OH, DMA mUSA

Avg. Monthly QSR Meals:

3 times

4 times

5times
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Drank Past 30-days: Women 25 - 54
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Domestic Light Beer

Top-10 Cuisines: Women 25 - 54

(Sit-Down Restaurants Used Past 30-days)

Wings/ Steakhouse Upscale
Burgers /

Caffee aar Sports Bar
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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Past 12 months Casino Activities: Women 25 - 54
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cigarettes.

7% or 466,499 of USA Men 25 - 54 Live inthe CINCINNATI, OH, DMA.
Men 25 - 54 who Live in the CINCINNATI, OH, DMA are 2.8% less likely to use QSRs past mo., 4.3% less likely
to use Sit-Down Restaurants past mo., 26.7% more likely to use Casinos past yr., 50.7% more likely to smoke

30-days QSR Users: Men 25 - 54

Past

3 times

4 times

5times

.2%
1
8
0.4
17.8%

6-9times

10 times or more
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Total Monthly QSR Users: Avg. Monthly QSR Meals:
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smoke cigarettes.

.7% or 923,238 of USA Adults 35 - 64 Live in the CINCINNATI, OH, DMA.
Adults 35 - 64 who Live in the CINCINNATI, OH, DMA are 1.5% less likely to use QSRs past mo., 4.8% less
likely to use Sit-Down Restaurants past mo., 8.2% more likely to use Casinos past yr., 39.5% more likely to

Past 30-days QSR Users: Adults 35 - 64

Foow
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likely to have an Auto Loan, 17.9% less
Debit Card.

.7% or 1,933,484 of USA Adults 18 or older Live in the CINCINNATI, OH, DMA.
Adults 18 or older who Live in the CINCINNATI, OH, DMA are .3% more likely to have a 401K, 11.6% more

likely to Invest/Trade Stocks Online, 4.9% less likely to pay with their

W

IRA (Individual Retirement Account)

Investments Owned: Adults 18 or older

401K Plan
"
44, 14 16.9%

12.2%

Stocks or Stock Options
Mutual Funds

Money Market Funds
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Financial Services Has and/or Uses: Adults 18 or older
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.7% or 928,326 of USA Adults 25 - 54 Live in the CINCINNATI, OH, DMA.
Adults 25 - 54 who Live in the CINCINNATI, OH, DMA are 3.9% less likely to have a 401K, 3.2% more likely to
have an Auto Loan, 22.9% less likely to Invest/Trade Stocks Online, .3% less likely to pay with their Debit Card.

ﬁalnvestments Owned: Adults 25 - 54
%

IRA (Individual Retirement Account)
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; 10.6¢
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401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

529 Plan / College Savings Plan
Money Market Funds

Other (Crypto / NFTs [ Metals, etc.)
Bonds

Second Home or Real Estate Property

.7% or 461,827 of USA Women 25 - 54 Live in the CINCINNATI, OH, DMA.
Women 25 - 54 who Live in the CINCINNATI, OH, DMA are 5.2% more likely to have a 401K, 4.9% more likely

to have an Auto Loan, 7.3% less likely to Invest/Trade Stocks Online, 2.% less likely to pay with their Debit
Card.

7.
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ﬁ ‘lnvestments wned: Men 25 - 54

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Bonds

Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property
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24,306,517 g 37.1%
20,910,309 32.0%
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7,986,675 12.2%

16.0%
10.8%

4 5.5%
RSN 10.3%
6.6%

o 8.9%
,1054%
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mUSA

.7% or 466,499 of USA Men 25 - 54 Live in the CINCINNATI, OH, DMA.

Men 25 - 54 who Live in the CINCINNATI, OH, DMA are 11.8% less likely to have a 401K, 1.6% more likely to
have an Auto Loan, 30.% less likely to Invest/Trade Stocks Online, 1.5% more likely to pay with their Debit
Card.
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.7% or 923,238 of USA Adults 35 - 64 Live in the CINCINNATI, OH, DMA.

Adults 35 - 64 who Live in the CINCINNATI, OH, DMA are 1.9% more likely to have a 401K, 12.5% more likely
to have an Auto Loan, 16.2% less likely to Invest/Trade Stocks Online, 1.1% less likely to pay with their Debit
Card.
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Adults 18 or older who Live in the CINCINNATI, OH, DMA spend an average of 3 days, 3 hours, 48 minutes and 13
seconds each week with All Forms of Media.

81.9% of Adults 18 or older who Live in the CINCINNATI, OH, DMA spend an avg. of 7 hours and 49 minutes each week listening to All
Local AM/FM Radio, representing 8.4% of total time spent with all forms of Media.
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Adults 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 2 days, 23 hours, 49 minutes and 5 seconds
each week with All Forms of Media.

80.% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA spend an avg. of 7 hours and 47 minutes each week listening to All Local
AM/FM Radio, representing 8.7% of total time spent with all forms of Media.
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Women 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 3 days, 4 hours, 46 minutes and 31 seconds
each week with All Forms of Media.

79.4% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA spend an avg. of 7 hours and 53 minutes each week listening to All Local
AM/FM Radio, representing 8.2% of total time spent with all forms of Media.
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Men 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 2 days, 23 hours, 27 minutes and 36 seconds

each week with All Forms of Media.
80.6% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA spend an avg. of 7 hours and 41 minutes each week listening to All Local

AM/FM Radio, representing 8.7% of total time spent with all forms of Media.
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Adults 35 - 64 who Live in the CINCINNATI, OH, DMA spend an average of 3 days, 7 hours, 59 minutes and 43 seconds
each week with All Forms of Media.

83.3% of Adults 35 - 64 who Live in the CINCINNATI, OH, DMA spend an avg. of 8 hours and 53 minutes each week listening to All Local
AM/FM Radio, representing 9.2% of total time spent with all forms of Media.
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Adults 18 or older who Live in the CINCINNATI, OH, DMA spend an average of 2 days, 10 hours, 36 minutes and 26
seconds each week with All Forms of Ad-Supported Media.

79.1% of Adults 18 or older who Live in the CINCINNATI, OH, DMA spend an avg. of 7 hours and 21 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 9.9% of total time spent with all forms of Ad-Supported Media.
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Adults 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 2 days, 3 hours, 37 minutes and 5 seconds
each week with All Forms of Ad-Supported Media.

78.1% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA spend an avg. of 7 hours and 21 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 11.1% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Women 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 2 days, 3 hours, 45 minutes and 37 seconds
each week with All Forms of Ad-Supported Media.

77.6% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA spend an avg. of 7 hours and 30 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 11.3% of total time spent with all forms of Ad-Supported Media.
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Men 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 2 days, 3 hours, 34 minutes and 40 seconds
each week with All Forms of Ad-Supported Media.

78.6% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA spend an avg. of 7 hours and 13 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 11.% of total time spent with all forms of Ad-Supported Media.

LIX: 96.7%

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Adults 35 - 64 who Live in the CINCINNATI, OH, DMA spend an average of 2 days, 11 hours, 52 minutes and 40 seconds

each week with All Forms of Ad-Supported Media.
81.2% of Adults 35 - 64 who Live in the CINCINNATI, OH, DMA spend an avg. of 8 hours and 31 minutes each week listening to Local Ad-

Supported AM/FM Radio, representing 11.6% of total time spent with all forms of Ad-Supported Media.
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| Adults 18 or older who Live in the CINCINNATI, OH, DMA spend an average of 8 hours and 22 minutes
each day with All Forms of Ad-Supported Media. 79.1% listen to Local AM/FM Radio for an avg. of
(Local Radio delivers 9.9% of Time with Ad-Supported Media.)
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Top-13 AII Forms of Medm (Persons & % Reach): Adults 25-54
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| Adults 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 7 hours and 22 minutes
each day with All Forms of Ad-Supported Media. 78.1% listen to Local AM/FM Radio for an avg. of
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| Women 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 7 hours and 23 minutes
each day with All Forms of Ad-Supported Media. 77.6% listen to Local AM/FM Radio for an avg. of
(Local Radio delivers 11.3% of Time with Ad-Supported Media.)
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Top-13 AII Forms of Media (Persons & % Reach): Men 25-54
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| Men 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 7 hours and 22 minutes each
day with All Forms of Ad-Supported Media. 78.6% listen to Local AM/FM Radio for an avg. of 61.9

(Loca.’ Radio delivers 11.% of Time with Ad-Supported Media.)
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Top-;t? All F;orms of Media (Persons & % Reach): Adults 35 - 64
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73.1 minutes/day.

| Adults 35 - 64 who Live in the CINCINNATI, OH, DMA spend an average of 8 hours and 33 minutes
each day with All Forms of Ad-Supported Media. 81.2% listen to Local AM/FM Radio for an avg. of

(Local Radio delivers 11.6% of Time with Ad-Supported Media.)
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1,529,614 or 79.1% of Adults 18 or older who Live in the CINCINNATI, OH, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 63.1 minutes every day representing 44.6% of all
time spent daily with Ad-Supported Audio.
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725,390 or 78.1% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 63.1 minutes every day representing 38.7% of all time spent
daily with Ad-Supported Audio.
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358,599 or 77.6% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 64.4 minutes every day representing 40.6% of all time spent
daily with Ad-Supported Audio.
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Avg. Week AIIAudm (Persons & % Reach): Men 25 - 54

Local AM/FM Radio
Podcasts

Spotify

YouTube Music
Owned Music
SiriusXM

TV Music Channels
All Others

Apple Music

Amazon Music

366,779 or 78.6% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 61.9 minutes every day representing 37.1% of all time spent daily
with Ad-Supported Audio.
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749,483 or 81.2% of Adults 35 - 64 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 73.1 minutes every day representing 42.7% of all time spent
daily with Ad-Supported Audio.

Avg. Week AIIAudm (Persons & % Reach): Adults 35 64 .. Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

Local AM/FM Radio 4 5

porcass - PRI T

YouTube
siriusxM  PET2ERT Podcasts SiriusXM Spotify Music
spoify  PEFRATT] S Trm G = 7 =
VouTube wusic  PSFEF TR
owned Music  PEEAEE R m s : o JOWEEN TV 540
Chann... 5 Podcasts d Music
Amazon Music mm Avg. HOUfﬂMinUtes/daywith Spotify 25.1 Music Chan.. 2
TV Music Channels PP e CR A Audio: Adults 35 - 64 16.1 s 11.0
pandors  FREPEP PV oo
pp
All Others 2 = % Amazo All
o who livein the Local AM/FM Radio Music Jiaze Radio SifusXM  Music | ers
HesrtRadio m- Ep e 158 | Music.. | iHea. 68.9 N i o S
Audiobooks  EREERTT) am £ ' -- - :
w who Live in the CINCINNATI, OH, DMA mUSA # who Live in the CINCINNATI, OH, DMA mUSA

Avg. Week Ad- Suggorted Audio (Persons & % Reach): Adults 35 - 64 Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64
Local AM/FM Radio - 80, .

podcasts PRI T

YouTube Music m m 6

TV Music Channels m m 2 TV Music

Podcasts Pandora
Pandora mm 7 Podcasts Channels 23.3 13.0
. ity 28.7 14.1
Amazon Music m m? Avg. Hours+Minutes/day with Ad- 94 Amazo YouTube Amazon
All Others m 50% Supported Audio: Adults 35 - 64 2.9 Ean bt Spotify n I\;];I&:C Spoti Music
iHeartRadio mn% 4 125 9.2 Musi.. - 95
siriusxv | AIARERY J2-3% 40 7 ' i
Audiobooks P 0% m ; D iHe | Al | siri TV Music iHe  Siri
UC0R20:E L a0 who livein the - Local AM/FM Radio gujsne artR | Oth | usX Local AM/FM Radio Channels dthers = art  us
owned Music [ 8:04 CINCINNAT, O, DMA 0. 5o 73.1 AT 63.8 11.4 a  [REE X
rovlemmusc [ 0%
= who Live in the CINCINNATI, OH, DMA mUSA = who Live in the CINCINNATI, OH, DMA = USA

USA USA DMA Projection Scarborough R2 2025: Sep24-Jul25 Qual Intab 2,033 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC. All rights reserved. Scarborough R2 2025: Feb24-Jun25 USA Projection Scarborough R12024: Jan23-Aug24 SOEﬁ_ for Anything _



1,529,614 or 79.1% of Adults 18 or older who Live in the CINCINNATI, OH, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 63.1 minutes every day representing 44.6% of all
| time spent daily with Ad-Supported Audio.
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725,390 or 78.1% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 63.1 minutes every day representing 38.7% of all time spent
| daily with Ad-Supported Audio.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach% 78.1% __ .o Audio: Adults 25 - 54
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| daily with Ad-Supported Audio.

358,599 or 77.6% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 64.4 minutes every day representing 40.6% of all time spent
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366,779 or 78.6% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 61.9 minutes every day representing 37.1% of all time spent daily
| with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
Audio: Men 25 - 54
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749,483 or 81.2% of Adults 35 - 64 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 73.1 minutes every day representing 42.7% of all time spent
| daily with Ad-Supported Audio.

Weekly 81.2% 80.7% Avg. Hours+Minutes/day with Ad-Supported
Reach % Audio: Adults 35 - 64
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1,529,614 or 79.1% of Adults 18 or older who Live in the CINCINNATI, OH, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Country, Classic Hits, Adult Contemporary, Adult Hits, and
News/Talk/Information.
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725,390 or 78.1% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Hot AC, Classic Hits, and Adult Hits.

Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 54
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Local AM/FM Rad:o Formats (Persons & % Reach): Women 25 - 54
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358,599 or 77.6% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Hot AC, Classic Hits, and Adult Hits.
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366,779 or 78.6% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Hot AC, Adult Hits, and Classic Hits.
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and Hot AC.

Local AM/FM Rad:o Formats (Persons & % Reach): Adults 35 - 64
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749,483 or 81.2% of Adults 35 - 64 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Country, Classic Hits, Adult Contemporary, News/Talk/Information,
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1,225,611 or 63.4% of Adults 18 or older who Live in the CINCINNATI, OH, DMA watch Ad-Supported
Local TV Stations for an average of 128.3 minutes every day representing 33.6% of all time spent
daily with Ad-Supported Video.
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' 490,301 or 52.8% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA watch Ad-Supported Local
TV Stations for an average of 90.2 minutes every day representing 31.3% of all time spent daily with
Ad-Supported Video.
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223,111 or 48.3% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA watch Ad-Supported
Local TV Stations for an average of 111.7 minutes every day representing 34.4% of all time spent

daily with Ad-Supported Video.
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| 267,200 or 57.3% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA watch Ad-Supported Local
TV Stations for an average of 72.2 minutes every day representing 28.5% of all time spent daily with
Ad-Supported Video.
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| 602,170 or 65.2% of Adults 35 - 64 who Live in the CINCINNATI, OH, DMA watch Ad-Supported Local
TV Stations for an average of 123.2 minutes every day representing 33.2% of all time spent daily
with Ad-Supported Video.
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1,225,611 or 63.4% of Adults 18 or older who Live in the CINCINNATI, OH, DMA watch Ad-Supported
Local TV Stations for an average of 128.3 minutes every day representing 33.6% of all time spent
daily with Ad-Supported Video.
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490,301 or 52.8% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA watch Ad-Supported Local

TV Stations for an average of 90.2 minutes every day representing 31.3% of all time spent daily with
Ad-Supported Video.
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223,111 or 48.3% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA watch Ad-Supported
Local TV Stations for an average of 111.7 minutes every day representing 34.4% of all time spent
daily with Ad-Supported Video.
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267,200 or 57.3% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA watch Ad-Supported Local
TV Stations for an average of 72.2 minutes every day representing 28.5% of all time spent daily with
Ad-Supported Video.
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602,170 or 65.2% of Adults 35 - 64 who Live in the CINCINNATI, OH, DMA watch Ad-Supported Local
TV Stations for an average of 123.2 minutes every day representing 33.2% of all time spent daily
with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(average week)
Local News - Evening

Sports

Comedies

Local News - Morning
Movies

Dramas

Game Shows
National/Network News
Food/Cooking Shows
Mystery/Suspense/Crime
Documentaries

Local News - Late

Court Shows

1,225,611 or 63.4% of Adults 18 or older who Live in the CINCINNATI, OH, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News - Morning,
Comedies, Movies, and Game Shows.
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Local TV Station Pragrams (Persons & % Reach): Adults 25 - 54

(average week)
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Comedies

Local News - Evening
Local News - Morning
Game Shows
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Local News - Late
National/Network News
Mystery/Suspense/Crime
Documentaries

Court Shows

490,301 or 52.8% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Sports, Local News - Morning, Local News - Evening, Comedies,
Game Shows, and Local News - Late.
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223,111 or 48.3% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Local News - Morning, Comedies, Local News -
Evening, Game Shows, and Dramas.
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Local TV Station Programs (Persons & % Reach): Men 25 - 54

(average week)
Sports

Comedies

Local News - Evening
Local News - Morning
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Local News - Late
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Documentaries

Late Night Talk

Mystery/Suspense/Crime

267,200 or 57.3% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News - Morning, Comedies,
Local News - Late, and Movies.
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602,170 or 65.2% of Adults 35 - 64 who Live in the CINCINNATI, OH, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Sports, Local News - Morning, Local News - Evening, Comedies,
Movies, and Game Shows.
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1,476,362 or 76.4% of Adults 18 or older who Live in the CINCINNATI, OH, DMA use Ad-Supported
Social Media for an average of 140.9 minutes every day representing 24.3% of all time spent daily
with Ad-Supported Digital Media.
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706,237 or 76.1% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA use Ad-Supported Social
Media for an average of 170.1 minutes every day representing 29.8% of all time spent daily with Ad-
Supported Digital Media.
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379,345 or 82.1% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA use Ad-Supported Social
Media for an average of 142.9 minutes every day representing 25.6% of all time spent daily with Ad-
Supported Digital Media.
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709,331 or 76.8% of Adults 35 - 64 who Live in the CINCINNATI, OH, DMA use Ad-Supported Social
Media for an average of 132.4 minutes every day representing 23.7% of all time spent daily with Ad-
Supported Digital Media.
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- 706,237 or 76.1% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA use Ad-Supported
Facebook for an average of 53.8 minutes every day representing 33.5% of all time spent daily with
Ad-Supported Social Media.
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- 379,345 or 82.1% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA use Ad-Supported
Facebook for an average of 39.4 minutes every day representing 28.7% of all time spent daily with
Ad-Supported Social Media.
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- 709,331 or 76.8% of Adults 35 - 64 who Live in the CINCINNATI, OH, DMA use Ad-Supported
Facebook for an average of 44.3 minutes every day representing 34.9% of all time spent daily with
Ad-Supported Social Media.
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1,476,362 or 76.4% of Adults 18 or older who Live in the CINCINNATI, OH, DMA use Ad-Supported
Facebook for an average of 48.7 minutes every day representing 34.6% of all time spent daily with
Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 76.4% Social Media: Adults 18 or older
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706,237 or 76.1% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA use Ad-Supported

Facebook for an average of 53.8 minutes every day representing 33.5% of all time spent daily with
Ad-Supported Social Media.
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379,345 or 82.1% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA use Ad-Supported

Facebook for an average of 39.4 minutes every day representing 28.7% of all time spent daily with
Ad-Supported Social Media.
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326,892 or 70.1% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA use Ad-Supported Facebook
for an average of 66.2 minutes every day representing 36.% of all time spent daily with Ad-
Supported Social Media.
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709,331 or 76.8% of Adults 35 - 64 who Live in the CINCINNATI, OH, DMA use Ad-Supported
Facebook for an average of 44.3 minutes every day representing 34.9% of all time spent daily with
Ad-Supported Social Media.
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Reach % ¢ gor 75 8% Social Media: Adults 35 - 64
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 129,502;
P18+ Local Radio: 96,385; Social Media: 93,314; Non-Prem. Cable: 48,560; Local TV: 46,085
reaching Adults 18 or older who Live in the CINCINNATI, OH, DMA.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 61,185;
Local Radio: 46,544; Social Media: 43,965; Non-Prem. Cable: 20,421; Local TV: 17,487
reaching Adults 25 - 54 who Live in the CINCINNATI, OH, DMA.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 31,591;
Social Media: 23,871; Local Radio: 22,888; Non-Prem. Cable: 8,915; Local TV: 8,035
reaching Women 25 - 54 who Live in the CINCINNATI, OH, DMA.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 29,544;
Local Radio: 23,522; Social Media: 20,088; Non-Prem. Cable: 11,460; Local TV: 9,420
reaching Men 25 - 54 who Live in the CINCINNATI, OH, DMA.
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Men 25 - 54 who Live in the CINCINNATI, OH, DMA

160,000
140,000
120,000

100,000

WP R PP P P PP P R R R R R R AR R R R R

;‘f\?'\?"?b"‘?@’\"b’boga@'boﬁqo‘ﬁ'\s’@q*‘?@’\Qﬁqgﬁ,&q.@q’
s Mo Fri Local AM/FM Radio AQH
s VIon-Fri Non-Premium Cable TV AQH
‘e [Vlon-Fri Digital Media (Less Social) AQH

e Mon-Fri Local TV Station AQH
e Mon-Fri Social Media AQH

18,000,000

16,000,000

14,000,000

12,000,000

10,000,000

8,000,000

6,000,000

4,000,000

2,000,000

0

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Men 25 - 54

PP P R PPN PP P R AR R R R R AR R R R RS
PO A #ga”_&-s”\}s”.;é‘ﬁ'ﬁ R W R F AT %QQQ”Q’Q”&C'

s Mon-Fri Local AM/FM Radio AQH
s Mon-Fri Non-Premium Cable TV AQH
@ VIon- Fri Digital Media (Less Social) AQH

e Mon-Fri Local TV Station AQH
s VlON-Fri Social Media AQH

USA USA DMA Projection Scarborough R2 2025: Sep24-Jul25 Qual Intab 2,033

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection

Scarborough R1 2024: Jan23-Aug24

® Share of Everything

Qual Intab 25,039




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 64,502;
Local Radio: 47,963; Social Media: 46,043; Non-Prem. Cable: 22,968; Local TV: 22,423
reaching Adults 35 - 64 who Live in the CINCINNATI, OH, DMA.
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' 1,685,491 or 87.2% of Adults 18 or older who Live in the CINCINNATI, OH, DMA spend an average of
55.9 minutes per day driving, seeing Billboards and Signs. 66.1% Listen to Local Radio Stations Out-
of-Home for an average of 38.2 minutes/day.

Top-13 Out—of Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 54
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' 785,802 or 84.6% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 61.1
minutes per day driving, seeing Billboards and Signs. 68.8% Listen to Local Radio Stations Out-of-
Home for an average of 44.6 minutes/day.
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Top-13 Out—cf-Home Media (Persons & % Reach): Women 25 - 54
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' 407,958 or 88.3% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 48.3

minutes per day driving, seeing Billboards and Signs. 67.9% Listen to Local Radio Stations Out-of-
Home for an average of 42.6 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Men 25 - 54
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' 377,844 or 81.% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 74.2
minutes per day driving, seeing Billboards and Signs. 69.8% Listen to Local Radio Stations Out-of-
Home for an average of 46.4 minutes/day.
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' 817,721 or 88.6% of Adults 35 - 64 who Live in the CINCINNATI, OH, DMA spend an average of 56.2
minutes per day driving, seeing Billboards and Signs. 70.9% Listen to Local Radio Stations Out-of-
Home for an average of 50.3 minutes/day.
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1,685,491 or 87.2% of Adults 18 or older who Live in the CINCINNATI, OH, DMA spend an average of 55.9
minutes per day driving, seeing Billboards and Signs representing 40.1% of all Time Spent with Ad-
Supported Out-of-Home Media.
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Out-of-Home Media: Adults 18 or older
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785,802 or 84.6% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 61.1
minutes per day driving, seeing Billboards and Signs representing 36.1% of all Time Spent with Ad-
Supported Out-of-Home Media.
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407,958 or 88.3% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 48.3
minutes per day driving, seeing Billboards and Signs representing 32.1% of all Time Spent with Ad-
Supported Out-of-Home Media.
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377,844 or 81.% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 74.2 minutes
per day driving, seeing Billboards and Signs representing 39.2% of all Time Spent with Ad-Supported Out-
of-Home Media.
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817,721 or 88.6% of Adults 35 - 64 who Live in the CINCINNATI, OH, DMA spend an average of 56.2
minutes per day driving, seeing Billboards and Signs representing 37.% of all Time Spent with Ad-
Supported Out-of-Home Media.
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404,147 or 20.9% of Adults 18 or older who Live in the CINCINNATI, OH, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day representing 31.% of all time
spent daily with All forms of Print Media.
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Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily
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Books
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New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

Wiall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Catalogs

178,928 or 19.3% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day representing 27.9% of all time
spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 25 - 54

who Livein the ONCINNATI,
OH, DMA

UsA

mwho Live in the CINCINNATI, OH, DMA mUSA

.
P ERERFFEEEE]

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

New York Times
(Sunday)

Wall Street Journal
(Daily) New York Times
(Daily)
9.0

106 96

New York Times
Direct Mail (Sunday)
Advertising 101
(excluding
L.;:alags)

Newspaper(s)

Local Daily
lDa;huSumav]

New York Times cal Daily
(Daily+Sunday) per(s) (Daily | Catalogs
93 78 30

Wall Street Journal
(Daily)
95

New York Times
(Daity+Sunday)
2.4

New York Times

Local Daily
Newspaper(s) Advertising
(Daity+Sunday) (excluding
83 Catalogs)

65

Direct Mail

Local Daity
Newspaper(s) (Daily  Catalogs
7.6 32

® who Live in the CINCINNATI, OH, DMA

= USA

Avg. Week Ad-Supported All Print Media (Persons & % Reach):Adults 25 - 54

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily

Local Daily Newspa per(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Total Persons.

T
mmm
Ceazacol 5 0o
R

catalogs  PRRCRTI IR 355 who Live in the GNCINNATI, UsA
g OH, DMA
oo i §3
= who Live in the CINCINNATI, OH, DMA mUsa
UsA USA DMA Projection Scarborough R2 2025: Sep24-1ul25 Qual Intab 2,033
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 25 -54

. Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent):Adults 25 - 54

=
(=3
R

New York Times
(Daily+Sunday)
93
New York Times
(Sunday)
96

Local Daity
Newspaper(s) (Daity
78

New York Times (Daily)

Direct Mail
Local Daily Newspaper(s) Ad ng
(Daily+Sunday) {excluding Catalogs)

USA Today
(Daily)
96 88 66

USA Today (Daily)

New York Tin aily)
87

New York Times Loca
(Daily+Sunday)
94

Local Daily
Newspaper(s) (Daily
76

Direct Mail
y Newspaper(s) Advertising
(Daily+Sunday) (excluding Catalogs)
83 65

USA Projection

# who Live in the CINCINNATI, OH, DMA

Scarborough R1 2024: lan23-Aug24 Qual intab 25,039

soefa.ai

m USA

* Share of Everything
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Avg. Week All Print I\@eﬂia (Persons & % Reach): Women 25 - 54

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

All Local Weekly Newspapers

Magazines

New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

Catalogs

77,471 or 16.8% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.4 minutes every day representing 24.3% of all time
spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Women 25 - 54

who Livein the ONCINNATI, UsA
OH, DMA

P T

mwho Live in the CINCINNATI, OH, DMA mUSA

..Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54

New York Times

Local Daily
Newspaper(s)
(Daity+Sunday)
79

(Sunday)
133
Local Daily
Newspaper(s)
ity+Sunday)

Magazines New York Times (Daily)
126 113

Local Daily
Newspapet(s)
(Daity
81

Direct Mail
Advertising
(excluding Catalogs)
69

Wall Street
Sournal (Daily)
125

New York Times

(Sunday) Magazines
83 78

Local Daily
Newspaper(s) New York Times
(Sunday) (Daily)
86 7.6

Local Daily
Newspaper(s) (Daily
71

Direct Mail
Advertising
{excluding Catalogs)
6.0

Catalogs
27

® who Live in the CINCINNATI, OH,

DMA = USA

Avg. Week Ad-Supported All Print Media (Persons & % Reach):Women 25 - 54

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspa per(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

All Local Weekly Newspapers

Magazines

New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Women 25 -54

-
=
D

. Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent):Women 25 -

54

New York Times
(Daity}
13

USA Today (Daily)
123

New York Times Wall Street Journal
Magazines (Daily+Sunday) (Daily)
126 123 93

Newspay

Local Daily

per(s)

(Sunday}
108

Local Daily
Newspaper(s)
(Daity
81

Direct Mail
Advertising
uding
Catalogs)
6.9

New York Times (Sunday)
88

79

‘Wall Street Journal
(Daily}
125 Local Daily Newspaper(s)
(Sunday)
86

New York
Times
(Daily)
76

USA Today (Daily)
83

Local Daily
Newspaper(s}
(Daily+Sunday)

Magazines
78

Local Daily
Newspaper(s) {Daily
7.1

Direct Mail Advert
(excluding Catak
6.0

Catalogs mn 9% who Live in the GNCINNATI, UsA
z OH, DMA
sooks i 5 0.0
= who Live in the CINCINNATI, OH, DMA mUSA
UsA USA DMA Projection Scarborough R2 2025: Sep24-1ul25 Qual Intab 2,033
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Avg. Week All Print I\r{l’we“dia (Persons & % Reach): Men 25 - 54

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

Wall Street Journal (Daily)

New York Times (Sunday)

Magazines

USA Today (Daily)

All Local Weekly Newspapers

Catalogs

102,650 or 22.% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.5 minutes every day representing 31.1% of all time
spent daily with All forms of Print Media.

D e 57
D TR
m_m..
(agseadr """ L

A

L%

mwho Live in the CINCINNATI, OH, DMA

Avg. Hours+Minutes/day with All
Print Media: Men 25 - 54

who Livein the ONCINNATI,
OH, DMA

wUSA

.
cFPEEFEEEEE]

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54

Newspaper(s) (Sunday)
92

Wall Street Journal
(Daily)
12.7 Local Daily
Newspaper(s)
(Daily+Sunday)
85

Local Daily
Newspaper(s) (Daily
79

USA Today {Daily)
78

New York Times
(Daity+Sunday) 62
7.

Direct Mail
Advertising
(excluding
Catalogs)

New York Times (Sunday)
115

USA Today (Daily)
114

New York Times
(Daity+Sunday) Magazines
107 102

Local Daily Advertising

Newspaper(s) (excluding

(Daily Catalogs)
82 7.0

Local Daily
Newspaper(s) (Sunday)
98

Local Daily
Newspaper(s) Wall Street Journal
(Daity+Sunday) (Daily)
9.0 67

Catalogs
36

® who Live in the CINCINNATI, OH,

DMA

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach):Men 25 - 54

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily

Local Daily Newspa per(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

Wall Street Journal (Daily)

New York Times (Sunday)

Magazines

USA Today (Daily)

All Local Weekly Newspapers

Catalogs

Books

usA USA DMA Projection

Total Persons.

I il
m-nm

P
P, ™S 5%
50

»who Live in the CINCINNATI, OH, DMA
Scarborough R2 2025: Sep24-1ul25
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Men 25 -54

. Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent):Men 25- 54

Local Daily Newspap
(Daily+Sunday)
85

Wall Street Journal
(Daily)
127 Local Daily Newspaper(s)
(Dailty
79

Local Daity
Nmmm (Sundlay) | USA Today (Daily)
7.8

New York Times  New York Times
(Deily) (Daity+Sunday)
75 74

Direct Mail
Advertising
(excluding Catalogs)
62

New York
Times
(Sunday)

Magazines
72 54

USA Today (Daily)

Magazines
102 8. 67

New York Times
(Daily)
99

Direct Mail

Advertising
(excluding
Catalogs)

Local Daily Newspaper(s)
(Daily+Sunday)
9.0

Local Daily Newspaper(s) = Wall Street Journal

(Daily)

who Live in the GNCINNATI, UsA
OH, DMA.
0.0%
musa
Qual Intab 2033
USA Projection
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Scarborough R1 2024: Jan23-Aug24
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m USA
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Avg. Week AII Prmt Medfa (Persons & % Reach): Adults 35 - 64

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)
Magazines

New York Times (Sunday)

All Local Weekly Newspapers

New York Times (Daily)

Wiall Street Journal (Daily)

USA Today (Daily)

Catalogs

184,891 or 20.% of Adults 35 - 64 who Live in the CINCINNATI, OH, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.9 minutes every day representing 31.% of all time
spent daily with All forms of Print Media.

..Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

D —
e . e m
D e i | 78

Avg. Hours+Minutes/day with All
Print Media: Adults 35 - 64

who Livein the ONCINNATI,

3.1% Ok Dws
33%

Local Daity
Newspaper(s)
(Sunday)
108

New York Times
{Daily+Sunday)

l)um Mail

(emumm,
New York Times Catalogs)
(Sunday) 68
96 t

Magazines
6.0 Local Daily
New York Times Newspaper(s)
USA Today (Daily) (Daily) (Sunday)
9.6 83 == 105

Magazines

New York Times

87

{Sunday)
86

New York Times
(Daily+Sunday) 62 35

tocal Daily
Newspaper(s) (Daily
83

USA Today (Daily)
8.3

Direct Mail
Advertising (excluding
Catalogs)

Wall Street 7.0
Journal (Daily)

79

New York Catal
Times (Daily}  ogs

74

mUSA

= who Live in the CINCINNATI, OH, DMA

® who Live in the CINCINNATI, OH, DMA

= USA

Avg. Week Ad-Supported All Print Media (Persons & % Reach):Adults 35 - 64

Totor persons. % Time spent.

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

. Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent):Adults 35 - 64

PR F——l
RER
cose7ed s o]

Mew York Times (Daily+Sunday)

Magazines

New York Times (Sunday)

All Local Weekly Newspapers
New York Times (Daily)

Wall Street Journal (Daily)
USA Today (Daily)

R i
[ 00s2a] 335
PR B
Coezool 5ch ]
PR e

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 35 - 64 0

PPEEREREEE

Local Daily
Newspaper(s)
(Sunday)
109

Local Daity
Newspaper(s)
(Daily+Sunday)
99

Wall Street Journal

{Daily)
92
New York Times
(Sunday)
9.6

(Daily+Sund, )vl
9.0

Direct Mail

Local Daity
Newspaper(s)
(Sunday)
105

Wall Street
Journal (Daity)
79

USA Today (Daity)
83

Advertising
(excluding

Catalogs)
839 68

Local Daily Newspaper(s)
(Daity

Local Daily
Newspaper(s)
(Daily+Sunday)
94

New York Times (Daily)
83

New York Times (Sunday)
86

Local Daily Newspaper(s)
(Daity
83

Direct Mail Advertising
(excluding Catalogs)
7.0

New York
Times
(Daily+Sund
ay) New York Times (Daify)
74

Catalogs m- 3% who Live in the GNCINNATI, UsA
OH, DMA
sooks i 5.5 0.0
= who Live in the CINCINNATI, OH, DMA mUSA
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Social Media
Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions”

P18+ who Live in the CINCINNATI, OH, DMA (Shopped/Visited/Bought past 3mos Due to
Ads on %)

100,798,691

91,706,548 34.6%

76,194,936 28.7%

57,969,086

Local AM/FM Radio

41,651,817 15.7%

Cable TV Networks

Local Broadcast TV

Video Streaming Services
Newspapers

Podcasts

Audio Streaming Services

Billboards

36,478,094 13.8%
38,111,206 14.4%

%

38,374,360 14.5%

30,284,079 11.4%

32,042,336 12.1%
USA
28,762,153 10.8%

28,368,066 10.7%

m P18+ who Live in the CINCINNATI, OH, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %) ® P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA ScarboroughR22025:Sep24-Jul25 Qualintab: 25039

Share of Everything

.
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. Allrights reserved. SO efa . al for Anything «



Social Media
Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"

P25-54 who Live inthe CINCINNATI, OH, DMA (Shopped/Visited/Bought past 3mos Due to
Ads on %)

57,111,491 43.5%
46,770,707 35.6%

37,309,011

28.4%

27,205,820
Local AM/FM Radio presusers 16.9%
Podcasts geRreat 16.1%

Video Streaming Services
Cable TV Networks

Audio Streaming Services
Local Broadcast TV
Billboards

Newspapers

USA DMA ScarboroughR22025:Sep24-Jul25 Qualintab:
All Graphs and soefa.ai Data Modeling Copyright @ 2025 Hubbard Broadcasting, Inc. LLC. Allrights reserved.

22,540,580
15,328,037 11.7%

18,803,650

14.3%

15,160,674

USA

17,373,487 13.2%

9.5%

12,448,418

 P25-54 who Live in the CINCINNATI, OH, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

11559 Share of Everything

for Anything ¢

soefa.ai



"Advertising Actions”

W25-54 who Live in the CINCINNATI, OH, DMA (Shopped/Visited/Bought past 3mos Due to
Ads on %)

33,574,321 51.5%

23,182,957

18,865,559 28.9%

12,654,061 19.4%

Social Media

Websites
Direct Mail

Broadcast, Cable, & Sat TV

Local AM/FM Radio g T
Podcasts

Audio Streaming Services 9,146,629 : TIO%

Cable TV Networks

Local Broadcast TV
Billboards  peien 13.0%
Newspapers S B850 o

W W25-54 who Live inthe CINCINNATI, OH, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)

B \W25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA ScarboroughR22025:Sep24-Jul25 Quallntab: 6961

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. Allrights reserved. Soefa.al for Anything =

6,733,243 10.3%




Direct Mail

Social Media

Websites

Broadcast, Cable, & Sat TV

Podcasts

"Advertising Actions”

M25-54 who Live in the CINCINNATI, OH, DMA (Shopped/Visited/Bought past 3mos Due to
Ads on %)

18,443,453

23,537,170 35.6%
23,587,750 35.6%

14,551,758 22.0%

10,882,842 16.4%

Local AM/FM Radio

12,069,024 18.2%

Cable TV Networks

Local Broadcast TV

Video Streaming Services
Audio Streaming Services
Billboards

Newspapers

8,594,794

10,900,988

6.629.148 10.0%
m M25-54 who Live in the CINCINNATI, OH, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
B M25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA

USA DMA ScarboroughR22025:Sep24-Jul25 Qualintab: 4598 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. Allrights reserved. SO e a . al for Anything =



P39-64

Social Media
Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions”

P35-64 who Live in the CINCINNATI, OH, DMA (Shopped/Visited/Bought past 3mos Due to
Ads on %)

52,648,563 41.0%
47,143,964 36.7%

36,508,975 28.5%

29,603,688

Local AM/FM Radio

22,466,962 17.5%

Cable TV Networks

Local Broadcast TV
Podcasts

Video Streaming Services
Newspapers

Audio Streaming Services

Billboards

USA DMA ScarboroughR22025:Sep24-Jul25 Qualintab: 12993

18,726,692 14.6%
19,877,141 15.5%

16,032,436 12.5%

20,511,068

O — us4

m P35-64 who Live in the CINCINNATI, OH, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P35-64 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

* Share of Everything
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