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2.8% or 7,735,897 of CHI DMA Adults 18 or older Live in the CHICAGO, IL, DMA.
Typical Adults 18 or older who Live in the CHICAGO, IL, DMA are 48.4 years old (.9% younger than average)
and have a $115,652 (14.9% higher than average) annual household income.
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2.9% or 3,878,197 of CHI DMA Adults 25 - 54 Live in the CHICAGO, IL, DMA.

PHICAGO;IL |
bl P25-54 Typical Adults 25 - 54 who Live in the CHICAGO, IL, DMA are 39.9 years old (.% older than average) and have
T i a $122,457 (15.3% higher than average) annual household income.
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Typical Women 25 - 54 who Live in the CHICAGO, IL, DMA are 39.9 years
have a $118,957 (22.6% higher than average) annual household income.
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a $125,979 (9.4% higher than average) annual household income.
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2.8% or 1,932,912 of CHI DMA Men 25 - 54 Live in the CHICAGO, IL, DMA.
Typical Men 25 - 54 who Live in the CHICAGO, IL, DMA are 39.9 years old (.3% older than average) and have
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have a $128,040 (13.9% higher than average) annual household income.

@ Percent of Market: Adults 35 - 64
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2.9% or 3,790,720 of CHI DMA Adults 35 - 64 Live in the CHICAGO, IL, DMA.
Typical Adults 35 - 64 who Live in the CHICAGO, IL, DMA are 49.6 years old (.1% older than average) and
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2.8% or 7,735,897 of CHI DMA Adults 18 or older Live in the CHICAGO, IL, DMA.

+ Adults 18 or older who Live in the CHICAGO, IL, DMA are .3% less likely to be a college graduate, .% less
likely to work full-time, 4.2% less likely to be married, 6.% less likely to be a parent of 1 or more children
under 18.
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2.9% or 3,878,197 of CHI DMA Adults 25 - 54 Live in the CHICAGO, IL, DMA.

Adults 25 - 54 who Live in the CHICAGO, IL, DMA are 2.6% more likely to be a college graduate, .1%
more likely to work full-time, 2.9% less likely to be married, 5.7% less likely to be a parent of 1 or more
children under 18.
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2.9% or 1,945,285 of CHI DMA Women 25 - 54 Live in the CHICAGO, IL, DMA.
Women 25 - 54 who Live in the CHICAGO, IL, DMA are 8.9% more likely to be a college graduate, 7.6%
more likely to work full-time, .7% less likely to be married, 4.2% less likely to be a parent of 1 or more

children under 18.
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2.8% or 1,932,912 of CHI DMA Men 25 - 54 Live in the CHICAGO, IL, DMA.

Men 25 - 54 who Live in the CHICAGO, IL, DMA are 2.6% less likely to be a college graduate, 5.1% less
likely to work full-time, 4.9% less likely to be married, 7.3% less likely to be a parent of 1 or more
children under 18.
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2.9% or 3,790,720 of CHI DMA Adults 35 - 64 Live in the CHICAGO, IL, DMA.

Adults 35 - 64 who Live in the CHICAGO, IL, DMA are 5.7% more likely to be a college graduate, 1.1% less
likely to work full-time, 3.1% less likely to be married, 7.3% less likely to be a grandparent of 1 or more
children under 18.

N 4
i \%, Education Levels: Adults 35 - 64 Employment: Adults 35 - 64 ( V) Marital Status: Adults 35 - 64
: 5.3% T g 76.4% 2 i .6%
Some High School or Less (not graduate) o Employed Full-Time or Part-Time Single, Never Married ﬁ
High School Graduate (12th grade or 24.6% % 66.2% = 60.2%
) 20.8% meelii e hmenmesy e
= 17.9% 10.2% 1.3%
Some College Credit (no degree) Employed Part-Time (less than 35 hours) m Legally Separated I 17%
ne—— 7.6% . 54.3% . 9.5%
Associate's Degree (AA, AS, etc.) 10.7% White Collar Divorced ﬁ
| 25.2% 22.1% . 3.5%
College Graduate (4 year college) Blue Collar - Widowed I 23%
Postgraduate Degree Work From Home (most of the time or always) 17‘1% LGBTQ+ (net) - 67039:6
 who Live in the CHICAGO, IL, DMA B CHI who Live in the CHICAGO, IL, DMA ® CHI who Live in the CHICAGO, IL, DMA CHI
Top-20 Occupations: Adults 35 - 64 Entrepreneurs/Government Workers \quMl’smge in Life: Adults 35 - 64
it 7.4% 72%  B81% 82% 8.6%
. . . Parent of 1 or more Children under 18 | ——— 36:0%
Working Mothers _ ;‘23‘73;:
7.0% Small Busi Workers 3.8%
5.9% 5.6%.5% 5.6% 3% 5.1% Parent of 1 or more Children Under Age 2 L
2% 438.0% %0 W 3.0%
S o 2a27% *Poex 23% 28
I I I I I Las T LENLE% LK% g 1006% 2w 11000 11302% goan Parent of 1 or more Children Age 2-5 — 896‘?6%
Hol 'H - Homom -m Vs oo e o
> c- & o & & 2 Parent of 1 or more Children Age 6 - 11 . 2
¢ es‘"d & & &S & P &S K4 SR 15.5%
Ry
f &ﬁ \B"f ’@5’ @4@@“ é,;a“b @*¢° f ‘;&'{‘ * & & Q@P" @,& @o\" (‘?@ "Q‘;" &Qﬁ Parent of 1 or more Children Age 12 - 17 — 22'12?%
<¥ <& o ,& 3 o
fép o“"b 4’15}‘ é“‘f Q‘ﬁ R $ &bﬁf ‘fqub f Qﬁo “&# fé& f"‘ Parent of 1 or more Children in Colle| 12.9%
¢ o & F ¢ i & & " . 1%
QF < e(‘,"’lb dbéf' @D‘“ Grandparent of 1 or more Children under 18 [ — liﬁ%
& & & !
» who Live in the CHICAGO, IL, DMA B CHI “ who Live in the CHICAGO, IL, DMA m CHI

nta

All Gmg)s and HElA{’gata Mndehnsgc %ﬁ%%%ﬁ?@)%zz Hubggrpf }5 N’fl‘eu That Conneci‘s {L’C All rights resgf'ggu( .



2.8% or 7,735,897 of CHI DMA Adults 18 or older Live in the CHICAGO, IL, DMA.
Adults 18 or older who Live in the CHICAGO, IL, DMA are 3.% less likely to own their home, 6.1% more

likely to own a lower valued home, .3% less likely to have a single-family home, 14.4% less likely to have a
dog.
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dog.

2.9% or 3,878,197 of CHI DMA Adults 25 - 54 Live in the CHICAGO, IL, DMA.
Adults 25 - 54 who Live in the CHICAGO, IL, DMA are 3.8% less likely to own their home, 4.3% more likely
to own a higher valued home, 5.4% less likely to have a single-family home, 21.2% less likely to have a

mﬁm Type of Home:Adults 25 - 54
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2.9% or 1,945,285 of CHI DMA Women 25 - 54 Live in the CHICAGO, IL, DMA.
Women 25 - 54 who Live in the CHICAGO, IL, DMA are 3.3% less likely to own their home, 11.3% more

likely to own a higher valued home, 6.3% less likely to have a single-family home, 16.% less likely to have a
dog.
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2.8% or 1,932,912 of CHI DMA Men 25 - 54 Live in the CHICAGO, IL, DMA.
Men 25 - 54 who Live in the CHICAGO, IL, DMA are 4.% less likely to own their home, 1.7% more likely to
own a lower valued home, 4.6% less likely to have a single-family home, 27.1% less likely to have a dog.

m Own/Rent/Other:Men 25 - 54 m%m Type of Home:Men 25 - 54 4™ Pets in Home:Men 25 - 54
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2.9% or 3,790,720 of CHI DMA Adults 35 - 64 Live in the CHICAGO, IL, DMA.
Adults 35 - 64 who Live in the CHICAGO, IL, DMA are 1.3% more likely to own their home, 4.2% more

likely to own a lower valued home, 1.4% less likely to have a single-family home, 18.5% less likely to have
a dog.
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» who Live in the CHICAGO, IL, DMA ECHI « who Live in the CHICAGO, IL, DMA uCHI » who Live in the CHICAGO, IL, DMA = CHI
_~
24l Value of Owned Home: Adults 35 - 64 &Home Loans: Adults 35 - 64

A Value of Owned Home:
who Live in the CHICAGO, IL, DMA

CcHI 5460,950

10.0% 8.8%

3I4% h

<$150K $150K-5200K $200K-$250K $250K-S300K S$300K-$350K $350K-S500K S$S500K-$750K  $750K-$1M SIMH+ Home Refinanced Home Equity Oown
Mortgage Home Loan/Home Home/Property
RO i the CHICAGO, I, DMK nem Mortgage  Improvement Outright (No
CHI DMA Scarborough R2 2026: Sep25-Aug26 Qual Intab 3,837 o Loan Mortgages)

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.



2.8% or 7,735,897 of CHI DMA Adults 18 or older Live in the CHICAGO, IL, DMA.

Adults 18 or older who Live in the CHICAGO, IL, DMA are 1.4% less likely to look up D-I-Y advice online,
5.1% less likely to always vote in local elections, 9.7% more likely to belong to a gym, .2% more likely to fly
domestic past yr.
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2.9% or 3,878,197 of CHI DMA Adults 25 - 54 Live in the CHICAGO, IL, DMA.
Adults 25 - 54 who Live in the CHICAGO, IL, DMA are .9% more likely to look up D-I-Y advice online, 7.9%
less likely to always vote in local elections, 8.6% more likely to belong to a gym, 2.8% more likely to fly

domestic past yr.
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2.9% or 1,945,285 of CHI DMA Women 25 - 54 Live in the CHICAGO, IL, DMA.
Women 25 - 54 who Live in the CHICAGO, IL, DMA are 14.7% more likely to look up D-I-Y advice online,
8.3% less likely to always vote in local elections, 17.4% more likely to belong to a gym, 4.% more likely to

fly domestic past yr.
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2.8% or 1,932,912 of CHI DMA Men 25 - 54 Live in the CHICAGO, IL, DMA.
Men 25 - 54 who Live in the CHICAGO, IL, DMA are 11.9% less likely to look up D-I-Y advice online, 7.3%
less likely to always vote in local elections, 1.3% more likely to belong to a gym, 1.8% more likely to fly

domestic past yr.
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Top-20 past 30-days Online Lifestyle Activites: Adults 35 - 64

I

2.9% or 3,790,720 of CHI DMA Adults 35 - 64 Live in the CHICAGO, IL, DMA.

Adults 35 - 64 who Live in the CHICAGO, IL, DMA are 3.% more likely to look up D-I-Y advice online, 2.1%
less likely to always vote in local elections, 10.3% more likely to belong to a gym, 2.4% more likely to fly
domestic past yr.
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Past 30-days QSR Users: Adults 18 or older

‘.||[
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84.2%

e R 7 EEE

likely to use Sit-Down Restaurants past mo., 15.5% less likely to use
smoke cigarettes.

2.8% or 7,735,897 of CHI DMA Adults 18 or older Live in the CHICAGO, IL, DMA.
Adults 18 or older who Live in the CHICAGO, IL, DMA are 1.9% more likely to use QSRs past mo., 2.3% less

Casinos past yr., 2.1% less likely to

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

tme 16.6%

2 times

16.3%

3 times 11.6%

4 times 9.4%

5 times 6.9%

6-9times

6.2%

10times or more

3.6%

® whe Live in the CHICAGO, IL, DMA

hly Sit-Down Ry
68.9%

e

ECHI
hly Sit-Down Ry ant Meals:

Total M

Users: Avg. M
70.5%

Drank Past 30-days: Adults 18 or older

Liquor

112,860,725 41.3%

Any Type of Beer 40.4%

110,490,321

Wine pryerre

Domestic Regular Beer 794,562

Imported Beer

67,494,515

Domestic Light Beer 56475833

10.0%

Microbrew / Craft Beer 10.7%

29,323,574

= who Live in the CHICAGO, IL, DMA = CHI

DMA Scarborough R2 2026: Sep25-Aug26 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

a008
ho.a
i 8.1%)

Al
Ly
Mexian i Chinese  Coffee  mian  Wings/ Bagel/ Steskhouse Upsale Sesfood
Mouse / Burgers / Donwt/
caffee ar Sports Bar  Bakery

#who Live in the CHICAGO, IL, DMA WCHI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
PRI ———

on AN 20.1%

t12 mo
75,706,946 - 27.7%

£ Pas
Slot Machines

nths Casino Activities: Adults 18 or older

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Used Past 30-days: Adults 18 or older

Cigarettes

/ Cannabis

Stage Show / Concert
Sports Betting
Spa
: 2.0%
Other Gambling 2.4% Casinos visited past 12 hs: Yes
® who Live in the CHICAGO, IL, DMA mCHI

3,837

CHI
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

# who Live in the CHICAGO, 1L, DMA



1time

N |
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Total Mnnthly QSR Users:

=1 - I -

Avg. Monthly QSR Meals:

cigarettes.

2.9% or 3,878,197 of CHI DMA Adults 25 - 54 Live in the CHICAGO, IL, DMA.
Adults 25 - 54 who Live in the CHICAGO, IL, DMA are .5% less likely to use QSRs past mo., 2.4% less likely to
use Sit-Down Restaurants past mo., 12.6% less likely to use Casinos past yr., 8.5% less likely to smoke

Past 30-days Sit-Down Restaurant Users: Adults 25 - 54
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cigarettes.
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2.9% or 1,945,285 of CHI DMA Women 25 - 54 Live in the CHICAGO, IL, DMA.
Women 25 - 54 who Live in the CHICAGO, IL, DMA are .5% more likely to use QSRs past mo., 1.3% less likely
to use Sit-Down Restaurants past mo., 16.% less likely to use Casinos past yr., 2.3% less likely to smoke
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Used Past 30-days: Women 25 - 54

Marijuana / Cannabis Cigarettes
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2.8% or 1,932,912 of CHI DMA Men 25 - 54 Live in the CHICAGO, IL, DMA.
Men 25 - 54 who Live in the CHICAGO, IL, DMA are 1.6% less likely to use QSRs past mo., 3.5% less likely to

use Sit-Down Restaurants past mo., 9.3% less likely to use Casinos past yr., 14.2% less likely to smoke
cigarettes.

Past 30-days QSR Users: Men 25 - 54
T

-
—rr

1time

2times

3 times

4 times

5 times

6-9times

‘
# who Live in the CHICAGO, IL, DMA W CHI
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total M
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-9times

‘or more

Past 30-days Sit-Down Restaurant Users: Men 25 - 54
€

14.3%

15.3%

12.8%
10.7%
7.9%

7

4.2%
® whe Live in the CHICAGO, IL, DMA

hly Sit-Down Ry

ECHI

83.8%
L o s |

69.8%

.

Users:  Avg. Monthly Sit-Down Restaurant Meals:

G “

Drank Past 30-days: Men 25 - 54
Ay Type of Beer
Uauor

Imported Beer 2‘4,&‘3&10& 35.8% Bar / Nightclub
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Microbrew / Craft Beer IE?%
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Past 12 months Casino Activities: Men 25 - 54
Slot Machines :

Table Games (Craps, Poker, etc.)

Upscale Restaurant
Stage Show / Concert
Spa
Other Gambling

® who Live in the CHICAGO, IL, DMA

Top-10 Cuisines: Men 25 - 54

(Sit-Down Restaurants Used Past 30-days)

I

wings/  iakan

viza  mexion  Chinese

Bagel/ Steskhosse Upsaale Seafood

Mouse /  Burgers / Donut
Coffee Bar Sports Bar Bakery
#who Live in the CHICAGO, IL, DMA WCHI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the CHICAGO, It, DMA 26.4%

oo MR 2%

20,231,322

9,958,922 6%

7,113,109

: 29.6%

Casinos visited past 12 months: Yes
mCHI

Used Past 30-days: Men 25 - 54

Cigarettes

Marijuana / Cannabis
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1time

N |

2times
3 times
4 times
5 times

6-9times

10 times or more 13.4%

# who Live in the CHICAGO, IL, DMA W CHI

Total Monthly QSR Users: Avg. Monthly QSR Meals:

83.7%
e S - EE

cigarettes.

2.9% or 3,790,720 of CHI DMA Adults 35 - 64 Live in the CHICAGO, IL, DMA.
Adults 35 - 64 who Live in the CHICAGO, IL, DMA are .2% more likely to use QSRs past mo., .2% less likely to
use Sit-Down Restaurants past mo., 9.6% less likely to use Casinos past yr., 12.4% less likely to smoke

Past 30-days Sit-Down Restaurant Users: Adults 35 - 64

[ ] 1time

16.3%

2 times 15.1%

4 Bmas 12.0%

4 times 9.4%
5 times 7.1%

6-9times 6.6%

10times or more

® who Live in the CHICAGO, IL, DMA ECHI
Total Monthly Sit-Down R Users:  Avg. Monthly Sit-Down R ant Meals:
70.4% 70.5%

-

Drank Past 30-days: Adults 35 - 64
Uauor
Wine

Domestic Regular Beer

Any Type of Beer

Domestic Light Beer v

Microbrew / Craft Beer

= who Live in the CHICAGO, IL, DMA mCHI
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Top-10 Cuisines: Adults 35 - 64

(Sit-Down Restaurants Used Past 30-days)
2.5
4.6
H

Pima  Mexion Chinese  Coffee  maian  Wings/ Bagel/ Steskhouse Upscale  Seafood
Mouse / Burgers/  Donut/
Coftee par Sports Bar  Bakery

#who Live in the CHICAGO, IL, DMA WCHI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
whotieithe oucnca 1, oo ST 21.4%

on GGG 20.7%

Past 12 months Casino Activities: Adults 35 - 64

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub
Upscale Restaurant
Stage Show / Concert 40.2%
Sports Betting 0%
Spa T z';?fs'%

Other Gambling

Casinos visited past 12 months: Yes

® who Live in the CHICAGO, IL, DMA

mCHI

3,837

Used Past 30-days: Adults 35 - 64

Marijuana / Cannabis

Cigarettes

' who Live in the CHICAGO, IL, DMA WCHI



2.8% or 7,735,897 of CHI DMA Adults 18 or older Live in the CHICAGO, IL, DMA.

Adults 18 or older who Live in the CHICAGO, IL, DMA are 1.6% less likely to have a 401K, 8.3% less likely to
have an Auto Loan, 12.9% less likely to Invest/Trade Stocks Online, 7.5% less likely to pay with their Debit
Card.

mﬁ Alnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

)

IRA (Individual Retirement Account)

99,795,429 36.5%

Stocks or Stock Options
Mutual Funds

Money Market Funds
Bonds

Other (Crypto / NFTs / Metals, etc.)

73,600,030

17.5%
17.3%

47,364,831

1.9%

5, 1
13.8%

10.1%
27,162,400

9.9%

S 7.6%
26,281,934 Q-X>'4

529 Plan / College Savings Plan  grprrres 7,3; Checking Debitor ATM  Savings  CreditCard  Online  Mobile  Online Bill Money  Certi
2 Account card Account Banking Banking Paying Mortgage Market  Deposit {CDs) Home  Improvement
5.5% Account Mortgage Loan or Home
Second Home or Real Estate Property ﬁ 7.5% Equity Loan
® who Live in the CHICAGO, IL, DMA ECHI = who Live inthe CHICAGO, ILL DMA = CHI

Professional Services Used*: Adults 18 or older

Tax Preparation Service 38 ”
s
L) ,250 17.3%

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

22.7%
. 3.4%
" E

Estate Planning 3.2%
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T Past 3-Months Payment Methods Used: Adults 18 or older

8.5% 9.4%

sow 65% 6.1% 58%

|
Cash App

. 6% (*Past 12 Menths) visa PayPal Debit Card Zelle Venmo MasterCard ~ Apple Pay Google Pay  American Discover  Store Credit Square Cash  Facebook  Samsung Pay
Funeral pre-planning h 0% Express card Messenger
m who Live in the CHICAGO, IL, DMA mCHI # who Live in the CHICAGO, IL, DMA = CHI



2.9% or 3,878,197 of CHI DMA Adults 25 - 54 Live in the CHICAGO, IL, DMA.
Adults 25 - 54 who Live in the CHICAGO, IL, DMA are 6.1% less likely to have a 401K, 11.7% less likely to have
an Auto Loan, 20.2% less likely to Invest/Trade Stocks Online, 12.8% less likely to pay with their Debit Card.

ﬁ Investments Owned: Adults 25 - 54
e ¢ )

)

IRA (Individual Retirement Account)

44,443,760 32.8%

32,650,283 24.1%
! 13.8%
17,633,616 EEXS
] 10.0%
14,070,3300ET Y73

9.3%
13,459, 80 0X: 09
B 6 9%
11,453,1 X34
290,170 7.5%
9,617,288 Bt

15.0%

e =%

# who Live in the CHICAGO, IL, DMA

Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

HCHI

Financial Services Has and/or Uses: Adults 25 - 54

Online Bill
Paying

Moile
Banking

"
Credit Card Online

Banking

Chechng Debit or ATM Auto loan  Studentloan

Account card

Savings
Account

= who Live in the CHICAGO, IL, DMA = CHI

sm 7% cax 5.6%

Money Czr\iﬁ:ﬂesnl?ersnnd Loan ﬁeﬂmnced Home

Market  Deposit (CDs) Home  Improvement

Account Mortgage Loan or Home
Equity Loan

Professional Services Used*: Adults 25 - 54

Online Investing / Stock Trading
9.1%
10,723,104 7.9%
5.7%
6,983,528 [

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

Estate Planning

"*Past 12 Maonths]
Funeral pre-planning ‘fg f /
m who Live in the CHICAGO, IL, DMA mCHI

CHI DMA Scarborough R2 2026: Sep25-Aug26 Qual Intab 3,837
All Graphs and HBIA! Data Modeling Copyright © Hubbard | Media That Connects, LLC. All rights reserved.

T Past 3-Months Payment Methods Used: Adults 25 - 54

Zelle Apple Pay

VisA Debit Card MasterCard  CashApp  GooglePay  American
Express
# who Live in the CHICAGO, IL, DMA = CHI

e — sox 7% gax 71%
Store Credit Square Cash  Facebook  Samsung Pay
card Messenger

Discover



2.9% or 1,945,285 of CHI DMA Women 25 - 54 Live in the CHICAGO, IL, DMA.
Women 25 - 54 who Live in the CHICAGO, IL, DMA are 1.7% less likely to have a 401K, 11.% less likely to have
an Auto Loan, 25.7% less likely to Invest/Trade Stocks Online, 4.7% less likely to pay with their Debit Card.

ﬁ Investments Owned: Women 25 - 54
e ¢ )

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan

30,603,995

19,278,151 28.7%
11,029,699 17.8%

0 9.8%
6,157,025 9.2%
10.2%

oo JES
3 9.2%
ERETELY 85%

45.6%

Women 25 - 54

Financial Services Has and/or Uses:

Other (Crypto / NFTs / Metals, etc.) :_’:: aow OB 3 SI6 o 3ay
Bonds ‘SM Checking Debitor ATM  Savings  CreditCard  Mobile Online Online Bill Home Autoloan Studentloan  Money  Certificates of Personal Loan Refinanced Home
3 'ns Account card Account Banking  Banking Paying  Mortgage Market  Deposit {CDs) Home  Improvement
. Account Mortgage Loan or Home
Second Home or Real Estate Property 0% Equity toan
¥ who Live in the CHICAGO, IL, DMA ECHI = who Live in the CHICAGO, IL, DMA ®=CHI
Professional Serwces Used*: Women 25 54 'm'Past 3-Months Payment Methods Used: Women 25 - 54
Financial Planner -
Online Investing / Stock Trading
Accountant o
00,3
. 2 4,72 5.4%
nsurance Agent at a Local Office (not online) e 54%
ol 3.4%
Real Estat nt 10.2%
cal e Age podss] 5.8% 6w 5% 5.5% 0-7%
. 8.3% (*Past 12 Menths) DebitCard  ApplePay MasterCard CashApp GooglePay American StoreCredit  Discover  SquareCash  Facebook  Samsung Pay
Funeral pre-planning E‘ 7% Express card Messenger
® who Live in the CHICAGO, IL, DMA mCHI #who Live in the CHICAGO, IL, DMA = CHI
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2.8% or 1,932,912 of CHI DMA Men 25 - 54 Live in the CHICAGO, IL, DMA.

Men 25 - 54 who Live in the CHICAGO, IL, DMA are 9.5% less likely to have a 401K, 12.4% less likely to have an
- Auto Loan, 16.9% less likely to Invest/Trade Stocks Online, 22.3% less likely to pay with their Debit Card.

mﬁ Alnvestments Owned: Men 25 -54 Financial Services Has and/or Uses: Men 25 - 54

)

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

8 17.8%
11,476,590 16.8%
1 0.8%
8,021,298 JRTRE]
529 Plan / College Savings Plan 9'”‘
T 11.3%

Other (Crypto / NFTs / Metals, etc.) 29:0,59;

Money Market Funds

Bonds 8.7% Checking  Debit or ATM Online Mobile  OnlineBill  Home  Autoloan  Money Studentloan Certificates of Personal Loan Refinanced  Home
Account card Banking Banking Paying Mortgage Market Deposit {C0s) Home  Improvement
Second Home or Real Estate Property 6:;‘ Abeoa Mortgage "‘:;.:‘" 'L::'e
¥ who Live in the CHICAGO, IL, DMA ECHI = who Live in the CHICAGO, IL, DMA ®=CHI
Professional Services Used*: Men 25 - 54 B\ Past 3-Months Payment Methods Used: Men 25 - 54

Tax Preparation Service

1 6
Financial Planner _
9.8%
5, 8.2%
. 5 6.1%
Insurance Agent at a Local Office (not online) .gx ‘ .
57,99 3.5%
Real Estate Agent
&
b 3.0%
Estate Planning Ez_m

Accountant

ApplePay  Debit Card CashApp  GooglePay  American Discover  Store Credit Square Cash Samsung Pay Facebook

. 1.1% (*Past 12 Manths)
Funeral pre-planning 0.7% Express card Messenger
m who Live in the CHICAGO, IL, DMA m CHI # who Live in the CHICAGO, IL, DMA B CHI
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2.9% or 3,790,720 of CHI DMA Adults 35 - 64 Live in the CHICAGO, IL, DMA.
Adults 35 - 64 who Live in the CHICAGO, IL, DMA are 3.4% less likely to have a 401K, 8.8% less likely to have
an Auto Loan, 21.3% less likely to Invest/Trade Stocks Online, 9.5% less likely to pay with their Debit Card.

Investments Owned: Adults 35 - 64

ﬂ*ﬁﬁ

IRA (Individual Retirement Account)

Stocks or Stock Options 5%

17.6%
16.8%
12.2%
12.8%

Mutual Funds

Money Market Funds

16,918,908
3 10.1%
14,095,035 R %;

Other (Crypto / NFTs / Metals, etc.) ﬁ'?ﬁ%
44,2 9.1%
Bonds 8.6%
Second Home or Real Estate Property G‘:’,‘*

# who Live in the CHICAGO, IL, DMA

529 Plan / College Savings Plan

HCHI

Adults 35 - 64

Financial Services Has and/or Uses:

15.8% 53* 7.4%  7.0% 7.0% 5.2%
3.196
B

Money

Online Auto Loan Certi 9ersnnd Loan Home
Account card Account Banking Banking Paying Mortgage Market qust[ms} Home  Improvement
Account Mortgage Loan or Home
Equity Loan
= who Live in the CHICAGO, IL, DMA = CHI

Credit Card Mobile Online Bill Home

55,355 53 - ] o500
Checking Debitor ATM  Savings

Professional Services Used*' Adults 35 - 64

Tax Preparation Service

28, [)‘;I 193

21,245,418 16.1%

21.. i,ﬁ

Financial Planner

Online Investing / Stock Trading

20,841,137 15.8%
12,349,729 .u%

Accountant

8.6%
4%

Insurance Agent at a Local Office (not online)

9,786,303 7.

Real Estate Agent 8.5%

5,286,961 L3

Estate Planning m 5:"6"
9% (*Past 12 Months)
Funeral pre-planning "lB')S
m who Live in the CHICAGO, IL, DMA mCHI
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T Past 3-Months Payment Methods Used: Adults 35 - 64

9.7% 10.5%
Zelle DebitCard MasterCard  Apple Pay CashApp GooglePay American StoreCredit  Discover  SquareCash  Facebook Samsung Pay
Express card Messenger
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Adults 18 or older who Live in the CHICAGO, IL, DMA spend an average of 2 days, 21 hours, 38 minutes and 34 seconds
each week with All Forms of Media.

77.9% of Adults 18 or older who Live in the CHICAGO, IL, DMA spend an avg. of 8 hours and 15 minutes each week listening to All Local
AM/FM Radio, representing 9.2% of total time spent with all forms of Media.

o5 JEE

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

Sty 57.1%
CHI

who Live in the CHICAGO, IL,
DMA

Weekly
Reach %:
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Adults 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 2 days, 9 hours, 32 minutes and 49 seconds each
week with All Forms of Media.

74.% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA spend an avg. of 8 hours and 6 minutes each week listening to All Local AM/FM
Radio, representing 10.4% of total time spent with all forms of Media. ‘

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

60:40:15
Sty 57.7%
CHI

who Live in the CHICAGO, IL,
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® who Live in the CHICAGO, IL, DMA | CHI

Scarborough R2 2026: Mar25-Aug26 USA Projection Scarborough R2 2026: Mar25-Aug26 Qual Intab 24,199

Ld
=3 f Ev i
CHI  DMA  Scorborough R2 2026: Sep25-Aug26  Qual intab 3,837 HUbbofd S soefaal ™ any
All Graphs and soefa.ai Data Modeling Copyright © Hubbard | Media That Connects, LLC. All rights reserved. media that connects



Women 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 2 days, 16 hours, 48 minutes and 19 seconds
each week with All Forms of Media.

72.8% of Women 25 - 54 who Live in the CHICAGO, IL, DMA spend an avg. of 8 hours and 9 minutes each week listening to All Local
AM/FM Radio, representing 9.2% of total time spent with all forms of Media.

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

N S
Sty 56.7%
CHI

who Live in the CHICAGO, IL,
DMA
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Men 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 2 days, 4 hours, 15 minutes and 30 seconds each
week with All Forms of Media.

75.1% of Men 25 - 54 who Live in the CHICAGO, IL, DMA spend an avg. of 8 hours and 2 minutes each week listening to All Local AM/FM
Radio, representing 11.6% of total time spent with all forms of Media.

> P

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

b:39:U
o
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Adults 35 - 64 who Live in the CHICAGO, IL, DMA spend an average of 2 days, 16 hours, 33 minutes and 28 seconds
each week with All Forms of Media.

80.4% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA spend an avg. of 8 hours and 59 minutes each week listening to All Local
AM/FM Radio, representing 11.2% of total time spent with all forms of Media.

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

B S
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CHI
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Adults 18 or older who Live in the CHICAGO, IL, DMA spend an average of 2 days, 5 hours, 19 minutes and 37 seconds
each week with All Forms of Ad-Supported Media.

75.2% of Adults 18 or older who Live in the CHICAGO, IL, DMA spend an avg. of 7 hours and 41 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 10.8% of total time spent with all forms of Ad-Supported Media.

EX =

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Adults 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 1 days, 15 hours, 17 minutes and 44 seconds
each week with All Forms of Ad-Supported Media.

71.9% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA spend an avg. of 7 hours and 27 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 13.6% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Women 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 1 days, 20 hours, 11 minutes and 49 seconds
each week with All Forms of Ad-Supported Media.
71.3% of Women 25 - 54 who Live in the CHICAGO, IL, DMA spend an avg. of 7 hours and 35 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 12.2% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Men 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 1 days, 11 hours, 1 minutes and 53 seconds each
week with All Forms of Ad-Supported Media.

72.4% of Men 25 - 54 who Live in the CHICAGO, IL, DMA spend an avg. of 7 hours and 19 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 15.1% of total time spent with all forms of Ad-Supported Media.
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Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Adults 35 - 64 who Live in the CHICAGO, IL, DMA spend an average of 1 days, 22 hours, 27 minutes and 59 seconds
each week with All Forms of Ad-Supported Media.

77.4% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA spend an avg. of 8 hours and 19 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 13.9% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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' Adults 18 or older who Live in the CHICAGO, IL, DMA spend an average of 7 hours and 37 minutes
each day with All Forms of Ad-Supported Media. 75.2% listen to Local AM/FM Radio for an avg. of
65.9 minutes/day. (Local Radio delivers 10.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 54

{Average week]
Grocery Stores

Search (Google, Bing, etc.)

Estate

Billboards & Signs (Weekly Drivers)
News/Weather /Sports (Websites/Apps)
Email/Text/IM/Zoom,etc. (Personal & Work)
Facebook

Local AM/FM Radio

Instagram

‘Games/Fantasy/Betting Sites

Netflix

YouTube Video

Shopping (indl. Food/ Auctions/Travel, etc.)

minutes/day.

I Adults 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 5 hours and 36 minutes each
day with All Forms of Ad-Supported Media. 71.9% listen to Local AM/FM Radio for an avg. of 63.9

(Local Radio delivers 13.6% of Time with Ad-Supported Media.)
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minutes/day.

Top-13 All Forms of Media (Persons & % Reach): Women 25 - 54

{Average week]
Grocery Stores

Search (Google, Bing, etc.)

I Women 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 6 hours and 18 minutes each
day with All Forms of Ad-Supported Media. 71.3% listen to Local AM/FM Radio for an avg. of 65.

(Local Radio delivers 12.2% of Time with Ad-Supported Media.)
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minutes/day.

Top-13 All Forms of Media (Persons & % Reach): Men 25 - 54

{Average week]
Grocery Stores
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Facebook

YouTube Video

Shopping (incl. Food/Auctions/Travel, etc.)
Instagram

Amazon Prime /IMDb /FireTv

| Men 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 5 hours and 0 minutes each day
with All Forms of Ad-Supported Media. 72.4% listen to Local AM/FM Radio for an avg. of 62.7

(Local Radio delivers 15.1% of Time with Ad-Supported Media.)
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I Adults 35 - 64 who Live in the CHICAGO, IL, DMA spend an average of 6 hours and 38 minutes each
day with All Forms of Ad-Supported Media. 77.4% listen to Local AM/FM Radio for an avg. of 71.3

minutes/day. (Local Radio delivers 13.9% of Time with Ad-Supported Media.)
Top-13 All Forms of Media (Persons & % Reach): Adults 35 - 64 Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64
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Avg. Week A{[rﬁ'ggio (Persons & % Reach): Adults 18 or older
Local AN/ FM Radio e L
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SiriusXM
YouTube Music
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Apple Music
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Audiobooks
iHeartRadio

P — U

AT

[Sassaool 0]

M

AR g
(aganpaal o

MH

BE . 3%

® who Live in the CHICAGO, IL, DMA

5,817,320 or 75.2% of Adults 18 or older who Live in the CHICAGO, IL, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 65.9 minutes every day representing 41.7% of all time spent
daily with Ad-Supported Audio.
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Avg. Week A{[ﬁggio (Persons & % Reach): Adults 25-54
Local AN/ Radio 8 s Ty

Podcasts

2,788,942 or 71.9% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 63.9 minutes every day representing 36.1% of all time spent daily
with Ad-Supported Audio.
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1,387,373 or 71.3% of Women 25 - 54 who Live in the CHICAGO, IL, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 65. minutes every day representing 35.4% of all time spent
daily with Ad-Supported Audio.
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1,400,221 or 72.4% of Men 25 - 54 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 62.7 minutes every day representing 36.5% of all time spent daily
with Ad-Supported Audio.
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Avg. Week Allﬁ Egio (Persons & % Reach): Adults 35 - 64
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2,933,940 or 77.4% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 71.3 minutes every day representing 39.1% of all time spent daily
with Ad-Supported Audio.
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5,817,320 or 75.2% of Adults 18 or older who Live in the CHICAGO, IL, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 65.9 minutes every day representing 41.7% of all time spent
daily with Ad-Supported Audio.
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2,788,942 or 71.9% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 63.9 minutes every day representing 36.1% of all time spent daily
with Ad-Supported Audio.

Weekly 71.9% 71.4% Avg. Hours+Minutes/day with Ad-Supported
Reach % Audio: Adults 25 - 54
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1,387,373 or 71.3% of Women 25 - 54 who Live in the CHICAGO, IL, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 65. minutes every day representing 35.4% of all time spent
daily with Ad-Supported Audio.

Weekly 71.3% 71.5% Avg. Hours+Minutes/day with Ad-Supported
Reach % Audio: Women 25 - 54
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1,400,221 or 72.4% of Men 25 - 54 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 62.7 minutes every day representing 36.5% of all time spent daily
with Ad-Supported Audio.

Weekly 72.4% 71.2% Avg. Hours+Minutes/day with Ad-Supported

Reach % Audio: Men 25 - 54
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2,933,940 or 77.4% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 71.3 minutes every day representing 39.1% of all time spent daily
with Ad-Supported Audio.
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5,817,320 or 75.2% of Adults 18 or older who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary, Classic Rock,
Classic Hits, and Country.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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2,788,942 or 71.9% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary, Hot AC,
Alternative, and Classic Hits.

Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 54

{average week)
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1,387,373 or 71.3% of Women 25 - 54 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Hot AC, Adult Contemporary, Country,
and Classic Hits.

Local AM/FM Radio Formats (Persons & % Reach): Women 25 - 54 Local AM/FM Radio Formats (% Time Spent & Avg. Mmutes/day Spent): Women 25 - 54

faverage week) Total Persons: % 7ime spent: (Average Day)

Pop Contemporary Hit Radio

14312 734 8 990 10
Adult Contemporary '2.7_4.%
C g
ountry 5.9% BN News/Talk/infor - Adult Hits Rewefeldinion Classic Hits
Hot AC m iation Classic Hits i 5.8 mation All Sports i 242
6.7% 301 26.1 2655 254
Classic Hits e :
News/Talk/information m
Classic Rock Avg. Hours+Minutes/day with Local m Adult
e AM/FM Radio: Women 25 - 54 Contemporary ernative Urban AC Adult Contem
rmative [ | i 2 234
o 26.0 = U X 3 = Contemp  porary
Contemporary Christian & . m g orary  Christian
226 224
Adult Hits m
: - A Fop
Urban AC m m Contemporary Urban Contemporar Urban
who Live in the CHICAGO, Christian 3 Contemporary C ock Adult Hits Hit Radio  Contemporary
s B O W
= who Live in the CHICAGO, IL, DMA mCHI 5 who Live in the CHICAGO, IL, DMA ECHI
Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Women 25 - 54 Ad-Supported Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54

(average weekj Total Persons: % ime Spent:” [Average Doy

N .
Adult Contemporary m 28‘.’1‘56
conty - FEERRE _219%

(1745

Mexican . t“d”“ Adult Hits All Sports aﬂexicanl | S, Adult Hits
g ontemporary iona ctive Roc
Classic Hits
Classic Rock m -
Alternative Avg. Hours+Minutes/day with Ad- s ‘ Contem
Adult Hits Supported)  AM/FM Radio: htiie koek porary Alternative All Sports Classic Hits Contemp  Adult
Women 25 - 54 S 22 Urban Hit 26.1 5.4 24.2 orary Hit Contem
Urban AC M AC Radio Radio porary
3 : 22.8 ; 2.
e _ m — I e e
All Sports m Urban Urban
" a0 K feithe OTIERGO; Classic Hits Alternative Contemporary @ Urban AC Contemporary
Active Rock Lot (515 | 26.1 ; 252 220 . - 234 21.1
Mexican Regional -
m who Live in the CHICAGO, IL, DMA mCHI = who Live in the CHICAGO, IL, DMA = CHI
CHI DMA  Scarborough R2 2026: Sep25-Aug26 Qual Intab 3837 < Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. for Anything _




1,400,221 or 72.4% of Men 25 - 54 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Alternative, Adult Contemporary, Hot
AC, and Classic Hits.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 35 - 64

{average week)
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2,933,940 or 77.4% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary, Hot AC, Classic
Hits, and Classic Rock.
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4,956,311 or 64.1% of Adults 18 or older who Live in the CHICAGO, IL, DMA watch Ad-Supported
Local TV Stations for an average of 110.7 minutes every day representing 34.3% of all time spent
daily with Ad-Supported Video.
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2,118,456 or 54.6% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local
TV Stations for an average of 50.2 minutes every day representing 30.9% of all time spent daily with
Ad-Supported Video.
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1,001,386 or 51.5% of Women 25 - 54 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local
TV Stations for an average of 59.1 minutes every day representing 29.1% of all time spent daily with
Ad-Supported Video.
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1,117,021 or 57.8% of Men 25 - 54 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local TV
Stations for an average of 42.2 minutes every day representing 33.5% of all time spent daily with Ad-
Supported Video.
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2,538,171 or 67.% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local TV
Stations for an average of 77.2 minutes every day representing 34.6% of all time spent daily with Ad-
Supported Video.
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4,956,311 or 64.1% of Adults 18 or older who Live in the CHICAGO, IL, DMA watch Ad-Supported
P18+ Local TV Stations for an average of 110.7 minutes every day representing 34.3% of all time spent
daily with Ad-Supported Video.
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2,118,456 or 54.6% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local

TV Stations for an average of 50.2 minutes every day representing 30.9% of all time spent daily with
Ad-Supported Video.
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1,001,386 or 51.5% of Women 25 - 54 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local
TV Stations for an average of 59.1 minutes every day representing 29.1% of all time spent daily with
Ad-Supported Video.
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1,117,021 or 57.8% of Men 25 - 54 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local TV
e M25_54 Stations for an average of 42.2 minutes every day representing 33.5% of all time spent daily with Ad-
Supported Video.
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2,538,171 or 67.% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local TV
Stations for an average of 77.2 minutes every day representing 34.6% of all time spent daily with Ad-
Supported Video.
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4,956,311 or 64.1% of Adults 18 or older who Live in the CHICAGO, IL, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Comedies, Local News -
Morning, Game Shows, and Movies.
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| 2,118,456 or 54.6% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Local News - Evening, Sports, Comedies, Local News - Morning,
Game Shows, and Local News - Late.
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1,001,386 or 51.5% of Women 25 - 54 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Local News - Evening, Local News - Morning, Sports, Comedies,
Game Shows, and Local News - Late.
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L
Local TV Station Programs (Persons & % Reach): Men 25 - 54

(average week)
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' 1,117,021 or 57.8% of Men 25 - 54 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local TV
Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local News - Morning,
Movies, and Game Shows.
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Local TV Station Programs (Persons & % Reach): Adults 35 - 64

(average week)
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2,538,171 or 67.% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local TV
Stations. The Top 6-Programs are Local News - Evening, Sports, Comedies, Local News - Morning,
Game Shows, and Local News - Late.
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I 5,708,519 or 73.8% of Adults 18 or older who Live in the CHICAGO, IL, DMA use Ad-Supported Social
Media for an average of 143.8 minutes every day representing 25.9% of all time spent daily with Ad-
Supported Digital Media.
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| 2,905,998 or 74.9% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA use Ad-Supported Social

Media for an average of 156.2 minutes every day representing 31.3% of all time spent daily with Ad-

Supported Digital Media.
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| 1,566,539 or 80.5% of Women 25 - 54 who Live in the CHICAGO, IL, DMA use Ad-Supported Social

Media for an average of 162.1 minutes every day representing 29.9% of all time spent daily with Ad-

Supported Digital Media.
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| 1,339,459 or 69.3% of Men 25 - 54 who Live in the CHICAGO, IL, DMA use Ad-Supported Social

Media for an average of 149.8 minutes every day representing 32.5% of all time spent daily with Ad-

Supported Digital Media.
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| 2,808,751 or 74.1% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA use Ad-Supported Social
Media for an average of 140.3 minutes every day representing 27.9% of all time spent daily with Ad-
Supported Digital Media.
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Ad-Supported Social Media.

[ 5,706,944 or 73.8% of Adults 18 or older who Live in the CHICAGO, IL, DMA use Ad-Supported
Facebook for an average of 55.2 minutes every day representing 38.4% of all time spent daily with
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[ 2,837,750 or 73.2% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA use Ad-Supported Facebook
for an average of 51.8 minutes every day representing 34.5% of all time spent daily with Ad-
Supported Social Media.

Avg. Week All Socml Medm (Persons & % Reach): Adults 25 - 54
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[ 1,553,391 or 79.9% of Women 25 - 54 who Live in the CHICAGO, IL, DMA use Ad-Supported
Facebook for an average of 51.7 minutes every day representing 32.1% of all time spent daily with
Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Women 25 - 54

Avg. Day All Social Media (% Time Spent & Avg. Mmutes/day Spent): Women 25 - 54
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[ 1,284,359 or 66.4% of Men 25 - 54 who Live in the CHICAGO, IL, DMA use Ad-Supported Facebook
for an average of 48.8 minutes every day representing 35.2% of all time spent daily with Ad-
Supported Social Media.
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[ 2,808,751 or 74.1% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA use Ad-Supported Facebook
for an average of 49.8 minutes every day representing 37.3% of all time spent daily with Ad-
Supported Social Media.

Avg. Week All Sogigiﬂm Media (Persons & % Reach): Adults 35 - 64 Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64
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5,706,944 or 73.8% of Adults 18 or older who Live in the CHICAGO, IL, DMA use Ad-Supported
Facebook for an average of 55.2 minutes every day representing 38.4% of all time spent daily with
Ad-Supported Social Media.

Weekly
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2,837,750 or 73.2% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA use Ad-Supported Facebook
for an average of 51.8 minutes every day representing 34.5% of all time spent daily with Ad-
Supported Social Media.

Weekly % 75.5% Avg. Hours+Minutes/day with Ad-Supported
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1,553,391 or 79.9% of Women 25 - 54 who Live in the CHICAGO, IL, DMA use Ad-Supported

Facebook for an average of 51.7 minutes every day representing 32.1% of all time spent daily with
Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 79.9% 80.8%
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who Live in the CHICAGO,
IL, DMA

63.8% 62.3%

Social Media:

43.9% 44.6%

39.2%
35.2% . .
32.5% 33.0% 39 49

29.7% 30.7%
26.0% 27.0%

6.5%
(2.8% ]

23.9%

17.8%
14.9%

Weekly
Total

Persons
Reached:

11.6%

1,553,39154,280,322 1,240,25641,836,538 854,073 29,946,342

685,551 26,361,869 582,212 21,856,361 641,857 21,107,142 464,801 17 494,339 524,739 4,382,736 577, 612 zo 608 089 346,920 9,988,553
Average Facebook Instagram TikTok YouTube Video Pinterest Linkedin Snapchat Blogs/Message

Daily Minutes

Using Ad-Supported

Boards (read

m CHI

11.0
® who Live in the CHICAGO, IL, DMA

CHI DMA Scarborough R2 2026: Sep25-Aug26 Qual Intab 3,837 Scarborough R2 2026: Mar25-Aug26
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

USA Projection Scarborough R2 2026: Mar25-Aug26 Qual intab 24,199 E * Share of Everything
-

for Anything _ =




1,284,359 or 66.4% of Men 25 - 54 who Live in the CHICAGO, IL, DMA use Ad-Supported Facebook
for an average of 48.8 minutes every day representing 35.2% of all time spent daily with Ad-
Supported Social Media.
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2,808,751 or 74.1% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA use Ad-Supported Facebook
for an average of 49.8 minutes every day representing 37.3% of all time spent daily with Ad-
Supported Social Media.

Weekly 78.1% 75.4% Avg. Hours+Minutes/day with Ad-Supported
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 440,655;
Local Radio: 360,921; Social Media: 320,454; Local TV: 139,484; Non-Prem. Cable: 124,123
reaching Adults 18 or older who Live in the CHICAGO, IL, DMA.
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P23-34

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 205,423;
Local Radio: 175,378; Social Media: 157,299; Local TV: 62,412; Non-Prem. Cable: 60,304
reaching Adults 25 - 54 who Live in the CHICAGO, IL, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 54 who Live in the CHICAGO, IL, DMA
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 105,992;
Local Radio: 87,040; Social Media: 84,582; Local TV: 29,028; Non-Prem. Cable: 27,896
reaching Women 25 - 54 who Live in the CHICAGO, IL, DMA.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 99,824;
Local Radio: 87,694; Social Media: 72,758; Local TV: 33,644; Non-Prem. Cable: 32,666
reaching Men 25 - 54 who Live in the CHICAGO, IL, DMA.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 208,910;
Local Radio: 184,765; Social Media: 152,776; Local TV: 74,888; Non-Prem. Cable: 66,497
reaching Adults 35 - 64 who Live in the CHICAGO, IL, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 35 - 64 who Live in the CHICAGO, IL, DMA
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

Podcasts

Spotify

Drug Stores

SiriusXm

Movie Theaters

Retail Stores.

Total Persons:

= who Live in the CHICAGO, IL, DMA

e | m

who Live in the CHICAGO,

IL, DMA

mCHI

6,326,550 or 81.8% of Adults 18 or older who Live in the CHICAGO, IL, DMA spend an average of
39.7 minutes per day driving, seeing Billboards and Signs. 62.9% Listen to Local Radio Stations Out-
of-Home for an average of 39.9 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 54

(average week]
Grocery Stores

Total Persons:

P——
Walking in Towns, Cities, Downtown... M 73.5%

AM/FM Radio
Gas Stations/Convenience Stores M‘m
N .. [m—
[
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spotiy - PR R AT

Retail Stores m
Drug Stores m m

YouTube Music M 18.00%
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m
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who Live in the CHICAGO,

IL, DMA 0 g9
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3,018,104 or 77.8% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 45.6
minutes per day driving, seeing Billboards and Signs. 63.4% Listen to Local Radio Stations Out-of-
Home for an average of 45.2 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

r: (Average Day)

AM/FM Radio
49.1

Billboards & Signs (Weekly
Drivers)
45.6
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Top-13 Ad—Sug@rted Out-of-Home Media (Persons & % Reach): Adults 25 - 54
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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1,548,887 or 79.6% of Women 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 37.4
minutes per day driving, seeing Billboards and Signs. 62.4% Listen to Local Radio Stations Out-of-
Home for an average of 43. minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Women 25 - 54

(average week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio
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Shopping Malls
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YouTube Music

Retail Stores

TV Music Channels
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-m.
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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Top-13 Ad—Sug@rted Out-of—Home Media (Persons & % Reach): Women 25 - 54
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): \Women 25 - 54
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Top-13 Out-of-Home Media (Persons & % Reach): Men 25-54

(average week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Podcasts.

Restaurants & Bars

Spotify

Retail Stores.
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YouTube Music

Owned Music

PR

= who Live in the CHICAGO, IL, DMA mCHI

of-Home Media: Men 25 - 54

wiho Live in the CHICAGO,
IL, DMA

1,469,217 or 76.% of Men 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 54.2
minutes per day driving, seeing Billboards and Signs. 64.3% Listen to Local Radio Stations Out-of-
Home for an average of 47. minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54
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Top-13 Ad-Supported Out-of—Home Media (Persons & % Reach): Men 25 - 54
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 - 64

(average week]
Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

Podcasts

Spotify
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TV Music Channels
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of-Home Media: Adults 35 - 64
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Usoge %:
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®

Avg. Hours+Minutes/day with Out-

3,141,384 or 82.9% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA spend an average of 47.8
minutes per day driving, seeing Billboards and Signs. 67.6% Listen to Local Radio Stations Out-of-
Home for an average of 49. minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64
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Top-13 Ad—Sug@rted Out-of-Home Media (Persons & % Reach): Adults 35 - 64
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6,326,550 or 81.8% of Adults 18 or older who Live in the CHICAGO, IL, DMA spend an average of 39.7
P18+ minutes per day driving, seeing Billboards and Signs representing 28.7% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Weekly

Reach % "“"Share of Ad-Supported OOH Media"

96.0% 95.6%
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85.5%
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3,018,104 or 77.8% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 45.6 minutes

per day driving, seeing Billboards and Signs representing 27.% of all Time Spent with Ad-Supported Out-of-
Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 25 - 54
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}1,548,887 or 79.6% of Women 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 37.4 minutes

|per day driving, seeing Billboards and Signs representing 24.9% of all Time Spent with Ad-Supported Out-
}of—Home Media.
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1,469,217 or 76.% of Men 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 54.2 minutes per
day driving, seeing Billboards and Signs representing 28.4% of all Time Spent with Ad-Supported Out-of-

Home Media.
Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Men 25 - 54
Weekly n - |}
Reach % S Ad-Supported OOH Media
84.6%
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3,141,384 or 82.9% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA spend an average of 47.8 minutes

per day driving, seeing Billboards and Signs representing 30.% of all Time Spent with Ad-Supported Out-of-
Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 35 - 64
Weekly

Reach % "“"Share of Ad-Supported OOH Media"
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Direct Mail Advertising (exdluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) {Sunday)

Books

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

All Local Weekly Newspapers

Wall Street Journal (Daily)

USA Today (Daily)

2,099,135 or 27.1% of Adults 18 or older who Live in the CHICAGO, IL, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.5 minutes every day representing 34.7% of all time
spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

X
cue: - BTEREE) 3

Local Daily
Newspaper(s)
(Sunday)
12.0

Mew York Times
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[X]
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7.5 6.6
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9.5
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Local Daily
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Lacal Daity
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8.3

Direct Mail
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New York Times
(Daily)
15

Catalogs

Advertising 26
{excluding

Magazines

Catalogs)

7.5 74 et

m who Live in the CHICAGO, IL, DMA mCHI

» who Live in the CHICAGO, IL, DMA

u CHI

Avg. Week Ad- Suggorted AH Prmt Media (Persons & % Reach): Adults 18 or older Avg

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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1,050,219 or 27.1% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.9 minutes every day representing 31.6% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 25 - 54

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) {Sunday)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

Totol Per
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3,2%
3.4%

2:2%
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m who Live in the CHICAGO, IL, DMA

who Live in the CHICAGO, 11,

Avg. Hours+Minutes/day with All
Print Media: Adults 25 - 54

W CHI

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

USA Today (Daily) New York Times

(Daily)

Wall Street Journal
(Daily)
13

New York Times (Sunday)

Local Dail
120 by

Newspaper(s)
(Daily Magazines
9.1 89

Local Dalty
Newspaper(s)
{Daily+Sunday)

9.9

Direct Mail Advertising
{excluding Catalogs)
6.9

New York Times
{Daily+Sunday)
1.3

Catalogs
33

New York Times.
(Sunday)
10.6

Local Daily
Newspaper(s)
{Sunday)
97

New York Times.
(Daily+Sunday)
9.7

Wall Street Journal
(Daily)
9.8

Local Daily
Newspaper(s)
(Daily+Sunday)
89

Local Daily
Newspaper(s)
Magazines (Daily
8.8 8.1

USA Today (Daily)
105

Direct Mail
Advertising
{excluding Catalogs)
6.7

Catalogs

3.1
New York Times (Daily)
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 25 - 54

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

All Local Weekly Newspapers

Magazines

Catalogs

Books

CHI

Total persons:
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. Day Ad-Supported Print Media (% Time Spent & Avi

g. Minutes/day Spent): Adults 25 - 54

MNew York Times
Daily+Sunda
{ Wlu vl Local Daily
Newspaper(s)
(Sunday}
10.7

Local Daily
Hewspaperfs)
(DailysSunday)

USA Today (Daily) 29
122

Wall Street Journal (Daity)
1.3

Magazines

Local Daily
Newspaper{
s) (Daily
9.1

Direct Mail Advertisis
(excluding Catalogs)
6.9

New York Times
(sunday)
120

New York Times (Daily)
10.7

Wall Street Journal (Daily)
9.8 New York Times
[Daily)
New York Times 8.9
(Sunday)
10.6

New York Times
(Daily+Sunday)
oL Magazines

Advertisi
ng
(excludin

Local Daily Newspaper(s)
{Sunday)
9.7

Local Daily Newspaper(s)
(Daity
81

£
Catalogs
)

USA Today (Daily)
10.5 6.7
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382,353 or 19.7% of Women 25 - 54 who Live in the CHICAGO, IL, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.4 minutes every day representing 27.% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Women 25 - 54

Direct Mail Advertising (exdluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) {Sunday)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

Totol Pes
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Print Media: Women 25 - 54
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Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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New York Times. New York Times
(Daily+Sunday) (Daily)
10.7 104

Wall Street Journal

Local Daily

(Daity) Newspaper(s) (Daily
6.8

176

Magazines USA Today (Daily) |
7.8

Direct Mail

6.5

Catalogs
74 32

Wall Street Journal
(Daity)
133

USA Today (Daily)
8.7

New York Times
(Daily+Sunday)
84

Local Daily
Newspaper(s)
{Daity+Sunday)

7.7

Local Daily
Newspaper(s) (Daily
7.0
Magazines
75
Direct Mail
Advertising (excluding
Catalogs)
6.5

New York Times
(Daily) Catalogs
75 3.0

u CHI
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Women 25 - 54

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

All Local Weekly Newspapers

Magazines

Catalogs

Books

CHI
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Women 25 - 54

3,837

. Day Ad-Supported Print Media (% Time Spent & Avg.

Minutes/day Spent): Women 25 - 54

o
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Wall Street Journal (Daily)
17.6

New York Times {Sunday)

110

New York Times
(Daily+Sunday)
107

New York Times

Local Daily Newspaper(s)
(Sunday)
20 Local Daily.

Newspaper(s)
(Daity+sunday)
74

Local Daily
Newspaper(s)
(Daity
6.8

Direct Mail Ad {excluding

Local Daily
Newspaper(s)
(Sunday)
84

New York Times

USA Taday (Daily) {Daily+Sunday)
87 84

Wall Street Journal
(Daity)
133

Local Daily
New York Times Newspaper(s)
(Daily) (Daily
7.5 7.0

New York Times Direct Mail Advertising (excluding
(sunday) Magazines Catalogs)
93 75 6.5
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Avg. Week All Print Media (Persons & % Reach): Men 25 - 54

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) {Sunday)

Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)
All Local Weekly Newspapers 238
magarines - FEFET I 515%
Catalogs )

m who Live in the CHICAGO, IL, DMA

who Live in IhECHICMiO, 1,

683,958 or 35.4% of Men 25 - 54 who Live in the CHICAGO, IL, DMA read Local Daily Newspaper(s)
(Daily+Sunday) for an average of 13.5 minutes every day representing 35.1% of all time spent daily
with All forms of Print Media.
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Avg. Hours+Minutes/day with All
Print Media: Men 25 - 54
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Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54

Local Daily
Newspaperis)
(Daily
{ 124
—————

New York Times
{Sunday)
14.0

USA Today (Daily)
181
Local Daily Newspaper(s)
(Daily+Sunday)
13.5

Catalogs)
7.5

Wall Street
Journal (Daily)

Catalogs I

Local Daily
Newspaper(s)
(Sunday)
14,6

New York Times
{Daily+Sunday]
129

Magazines
9.6

Local Daily
Newspaper(s)
{Sunday)
1ns

USA Today (Dafly)
129

New York Times
{Daily+Sunday)
116

Local Daily
Newspaper(s)
(Daily+Sunday)

10.6

Local Daily
Newspaper(s)
{Daity
9.6

New York Times (Sunday)

Direct Mail
Advertising
{excluding

Magazines
Catalogs)...

10.0

New York Times.

Wall Street
Journal
(Daily)

7.0

Catalogs
32

All Local...
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Men 25 - 54

Totof persans:

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Magazines
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. Day Ad-Supported Print Media (% Time Spent & Avi

g. Minutes/day Spent): Men 25 - 54

New York Times
(Sunday)
14.0

USA Today [Daily)
181

Direct Mail

Advertising

(excluding

Catalogs)
7.5

Magazines

Local Daily
Newspaper(s)
(Sunday)
14.6

New York
Times (Daily)
1.9

Wall Street Journal (Daily)
65

New York Times
(Daily)
10.7

USA Today (Daily)
12.9

Magazines
10.

Local Daily
Newspaper(s)
{Sunday)
115

New York Times
(sunday)
124

Local Daily Newspaper(s)
(Daily
9.6

Wall Street
Journal (Daily)
7.0

Direct Mail
Advertising
{excluding
Catalogs)
6.8
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1,000,596 or 26.4% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.4 minutes every day representing 35.2% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 35 - 64

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) {Sunday)

Books

New York Times (Daily+Sunday)
New York T
New York Times (Daily) mm Avg. Hours+Minutes/day with All S New York Times . b fomtiase
Print Media: Adults 35 - 64 u::pa:;r:s) Wall Street m;;m M:?::;::el:"['s] S - e
N TRnes {Sunday) m (Daily+Sunday) lournal (Daily) = (Daity+Sunday) USA Taday (Dally)

Wall Street Journal (Daily)

2 621 Catal
usa Today (Daiy) PR R {exctdingcoe =i
oganes - RRRTE MR . e nemwmwaty  (RERRETN v sec v
Al 1 Weekly News ; - mm.ﬂhm,um"‘ [Daily+Sunday) USA Today (Daily) | Catalogs (Sunday) (Daily+Sunday) (Daity) Catalogs
Local A PEpas m 3.492' 9.9 7.7 35 10.7 88 8.4 3.4
catsiogs - R i 3%
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Local Daily
Newspaper(s) (Sunday)
13

10.4

Local Daity
Newspaper(s) (Daily
95

Local Daity
Newspaper(s) (Daily
8.7

86
&l Direct Mail

Advertising (excluding
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 35 - 64

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Daily

Total persans:
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g
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Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

.. . | ———
. Wall Street
New York Times (Daily+Sunday) [ Magarines Journal {Daily) Local Daiy USA Today (Daily)
New York Ti 8.7 83 Newspaper(s) 86
New York Times (Daily) bl {sunday)
124 10.7
New York Times (Sunday) . . A 56
Avg. Hours+Minutes/day with Ad- % T e T
Wall street Joumal (Daily) Supported Print Media: Adults 35 - 64 m (Daily+Sunday) (Daily+Sunday)
9.9 USA Today (Dail 4.8 i 5
USA Today (Daily) m DJTE aily) Wall Sllett::mal{[\a;lvl nn;:;l
Magazines m Advertisi
i e
All Local Weekly Newspapers _ m m Local Daily {excludin (excludin
254 Newspaper(s) € New York Times
Catalogs who Live in the CHICAGO, IL, CHI £ (Sunday) New York Times (Daily) | Catalogs) {(sunday) Magarines New York Times (Daily) Catalogs)
DMA R34 1.3 73 6.9 10.0 87 7.5 6.9
Books 0.0%
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions"

P18+ who Live in the CHICAGO, IL, DMA (Shopped/Visited/Bought past 3mos Due to Ads
on %)

113,218,478

100,292,087 36.4%

82,199,052 29.8%

67,027,215 24.3%

47,345,154 17.2%

Local AM/FM Radio

45,156,505 16.4%

Local Broadcast TV

Cable TV Networks

Audio Streaming Services
Podcasts

Newspapers

Billboards

41,669,225 15.1%
39,803,991 14.5%
32,842,564 11.9%

36,385,956 13.2%

30,784,573 11.2%

28,844,826 10.5%

® P18+ who Live in the CHICAGO, IL, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %) B P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA Scarborough R2 2026: Sep25-Aug26  Qualintab: 24199 f' * Share of Everything
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions”

P25-54 who Live in the CHICAGO, IL, DMA (Shopped/Visited/Bought past 3mos Due to
Ads on %)

62,933,577 46.1%
51,167,342 37.5%

39,430,490 28.9%

30,910,310

28,063,742

Local AM/FM Radio

22,923,581

Podcasts

Audio Streaming Services
Local Broadcast TV

Cable TV Networks
Billboards

Newspapers

24,073,804

20,674,632

15,463,775 11.3%

16,469,273 12.1% |

USA

16,924,245 12.4%

14,002,669 10.3%
m P25-54 who Live in the CHICAGO, IL, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA Scarborough R22026: Sep25-Aug26 QualIntab: 11191 * Share of Everything
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I w25_5 4 "Advertising Actions"

W25-54 who Live in the CHICAGO, IL, DMA (Shopped/Visited/Bought past 3mos Due to

Ads on %)
Social Media 34,398,176 50.8%
Websites 25,520,407 37.7%
Direct Mail

19,518,070 28.8%

Broadcast, Cable, &SatTV gyreiers 20.7%

Video Streaming Services 14,009,100 BT

Local AM/FM Radio

11,289,258 16.7%

Audio Streaming Services
Podcasts
Cable TV Networks
Local Broadcast TV
=
Newspapers

m W25-54 who Live inthe CHICAGO, IL, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)

m W25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA Scarborough R2 2026: Sep25-Aug26 Quallntab: 6395

* share of Everything
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"Advertising Actions"

M25-54 who Live in the CHICAGO, IL, DMA (Shopped/Visited/Bought past 3mos Due to

Ads on %)
Social Media 28,535,402 41.4%
Direct Mail 19,912,421 28.9%
Websites 25,646,935 37.2%

Broadcast, Cable, & Sat TV graian 24.5%

Video Streaming Services gyirinsm 20.4%

Podcasts 13,122,957 19.1%

Audio Streaming Services
Local Broadcast TV
Cable TV Networks
—
Newspapers

m M25-54 who Live in the CHICAGO, IL, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)

W M25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA Scarborough R2 2026: Sep25-Aug26 Qualintab: 4796

Share of Everything
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P39-64

Social Media
Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions”

P35-64 who Live in the CHICAGO, IL, DMA (Shopped/Visited/Bought past 3mos Due to
Ads on %)

58,638,551 44.1%

50,571,801 38.0%

37,067,239 27.8%

33,741,518

Local AM/FM Radio

24,684,523 18.5%

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII
—

Video Streaming Services
Local Broadcast TV

Cable TV Networks
Podcasts

Audio Streaming Services
Newspapers

Billboards

USA DMA Scarborough R2 2026: Sep25-Aug26 QualIntab: 12207

23,715,193

20,568,460 15.5%

19,980,133 15.0%

19,665,193 14.8%

16,552,377 12.4%

USA

14,670,457 11.0%

15,446,156 11.6%
m P35-64 who Live in the CHICAGO, IL, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P35-64 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
Share of Everything
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