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1.% or 2,510,459 of USA Adults 18 or older Live in the ST. LOUIS, MO, DMA.
Typical Adults 18 or older who Live in the ST. LOUIS, MO, DMA are 49.4 years old (1.3% older than average)
and have a $100,426 (6.2% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ\lttGender of Target vs. Market: Adults 18 or older

= who Live in the ST. LOUIS,
MO, DMA

1.0%

49.0%

Ethnicity of Target vs. Market:
White

Black/African |
American

Asian

= Remainder of USA DMAs Gifer % 1.5%
48.7 48.8
Total Persons: 128,561,6... 133,612,8...
2 259,664,041 Men Men Women Women wwho Live in the ST. LOUIS, MO, DMA. mUSA

Age Cell Demographics of Target vs. Market: Average Age:

Adults 18 or older

W= HHI of Target vs. Market:

¥ who Live in the ST. LOUIS, MO, DMA W USA <$35K HHI
$35K-$50K HHI
$50K-S75K HHI
9.1% 9.6% $75K-$100K HHI
18.0% 8.1% 7.8% 7.9%

$100K-5150K HHI

$150K-5250K HHI g
$250K+ HHI

18-20 21-24 25-29 30-34 35-39 45-49 50-54 55-59 60-64 65-69 70+ |
# who Live in the ST. LOUIS, MO, DMA mUSA Avg HHI: | $94,583
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.9% or 1,191,554 of USA Adults 25 - 54 Live in the ST. LOUIS, MO, DMA.
P25-54 Typical Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA are 40.1 years old (.2% older than average) and

- ' #24 have a $103,447 (3.% higher than average) annual household income.
@ Percent of Market: Adults 25 - 54 ﬂ\lttGender of Target vs. Market: Adults 25 - 54 Ethnicity of Target vs. Market:
’ White
Black/African
American

= who Live in the ST. LOUIS,
MO, DMA

0.9%

Asian

50.3% of 49.7%
= Remainder of USA DMAs Sitar
0 40.0 .
Total Persons: 65,355,450 64,495,677 ispanic
. 128,533,373 Men Men Women Women wwho Live in the ST. LOUIS, MO, DMA musA

Average Age:

Age Cell Demographics of Target vs. Market: -_=l HHI of Target vs. Market:

Adults 25-54 |

» who Live in the ST. LOIS, MO, DMA B USA <$35K HHI
$35K-$50K HHI
$50K-S$75K HHI  puue

$75K-$100K HHI
$100K-$150K HHI

$150K-5250K HHI g

0.0% 0.0% 0.0% 0.0% $250K+ HHI

18-20 21-24 25-29 30-34 35-39 50-54 55-59 60-64 65-69 70+

¥ who Live in the ST. LOUIS, MO, DMA mUSA
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.9% or 593,141 of USA Women 25 - 54 Live in the ST. LOUIS, MO, DMA.
Typical Women 25 - 54 who Live in the ST. LOUIS, MO, DMA are 40.1 years old (.3% older than average) and
have a $94,185 (3.9% higher than average) annual household income.

@ Percent of Market: Women 25 - 54 ﬂ\lttGender of Target vs. Market: Women 25 - 54 Ethnicity of Target vs. Market:
100.0%

White

Black/African @%
American
o = who Live in the ST. LOUIS,
0,9 A) MO, DMA Asian L17%
. %M vs. %F:
= Remainder of USA DMAs Gifer % 1.7%

Average Age: 0.0 40.0 %

Total Persons: # Persons:  09% 64,495,677 Hispanic
5 Men Men Women Women =who Livein the ST. LOUIS, MO, DMA. musA
Age Cell Demographics of Target vs. Market: Average Age: ET-IHI of Target vs. Market:
Women 25-54 | ) 40'0
# who Live in the ST. LOUIS, MO, DMA W USA <$35K HHI
$35K-$50K HHI
$50K-$75K HHI g
$75K-$100K HHI
$100K-$150K HHI
$150K-5250K HHI §
0.0% 0.0% 0.0% 0.0% 0.0% 0.0% $250K+ HHI
18-20 21-24 25-29 30-34 35-39 50-54 55-59 60-64 65-69 70+

® who Live in the ST. LOUIS, MO, DMA B USA Avg HHI: $90,623
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.9% or 598,413 of USA Men 25 - 54 Live in the ST. LOUIS, MO, DMA.
M25.54 Typical Men 25 - 54 who Live in the ST. LOUIS, MO, DMA are 40. years old (.1% older than average) and have
a $112,628 (2.2% higher than average) annual household income.

@ Percent of Market: Men 25 - 54 ﬂ\lttGender of Target vs. Market: Men 25 - 54 Ethnicity of Target vs. Market:

White
Black/African 2%
American

3.3%
Asian %

= who Live in the ST. LOUIS,
MO, DMA

0.9%

= Remainder of USA DMAs Gifer I 0.4%
40.0 X
Total Persons: 65,355,450 0-0“
5 64,757,037 Men Women Women wwho Live in the ST. LOUIS, MO, DMA mUSA

Age Cell Demographics of Target vs. Market: Average Age: o W= HHI of Target vs. Market:
Men 25 - 54
‘ " who Live in the ST. I.O, MO, DMA HUSA <$35K HHI

$35K-$50K HHI
S50K-S75K HHI ¢
$75K-$100K HHI
$100K-$150K HHI

$150K-5250K HHI g

0.0% 0.0% 0.0% 0.0% 0.0% 0.0% $250K+ HHI

18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70+

¥ who Live in the ST. LOUIS, MO, DMA mUSA
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.9% or 1,200,772 of USA Adults 35 - 64 Live in the ST. LOUIS, MO, DMA.
Typical Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA are 49.9 years old (.1% older than average) and
have a $114,804 (8.8% higher than average) annual household income.

@ Percent of Market: Adults 35 - 64 ﬂ\lttGender of Target vs. Market: Adults 35 - 64 Ethnicity of Target vs. Market:
White
Black/African | 2%
ho Live in the ST. LOUIS American J
o = who Live in the ST. A
0,9 A) MO, DMA Asian L1:6%
49.8% 50.2%
= Remainder of USA DMAs Gifer ﬁ 2.0%
49.8 49.9
Total Persons: 63,163,139 63,743,779 P
1 125,706,145 Men Men Women Women wwho Live in the ST. LOUIS, MO, DMA. mUSA
Age Cell Demographics of Target vs. Market: AVEI08 Age: W= HHI of T Market:
g grapnics of Target vs. Market: L& of Target vs. Market:
Adults 35 - 64 _
» who Live in the ST. LOUIS, MO, DMA HUSA <$35K HHI
$35K-$50K HHI g
$50K-$75K HHI gy
$75K-$100K HHI
$100K-5150K HHI
$150K-5250K HHI g
0.0% 0.0% 0.0% 0.0% 0.0% 0.0% $250K+ HHI
18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70+ . .
# who Live in the ST. LOUIS, MO, DMA mUSA Avg HHI: | $105,509
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1.% or 2,510,459 of USA Adults 18 or older Live in the ST. LOUIS, MO, DMA.

. P18+ Adults 18 or older who Live in the ST. LOUIS, MO, DMA are 11.6% less likely to be a college graduate, 3.1%
- less likely to work full-time, 1.1% more likely to be married, 2.9% less likely to be a parent of 1 or more

children under 18.

_SLLDUIS MO
] -

i 9.
[ ’f‘ Education Levels: Adults 18 or older Employment: Adults 18 or older ( \q ) Marital Status: Adults 18 or older
\ — EEEEEEE——— ——
Some High School or Less (not graduate) - 4?;;{,% Employed Full-Time or Part-Time 2.8 Single, Never Married pums
: 30.3% 48.0% . 52.0%
High Schos] dradunte [t2rhgrae or SER) B e e Married
s 5 I - 13.1% - 1.4%
ome College Credit (no degree) Employed Part-Time (less than 35 hours) ; Legally Separated I 1.6%
Associate's Degree (AA, AS, etc.) ' . White Collar % Divorced &%
- 0
College Graduate (4 year college) Blue Collar % Widowed . 34119;]
Postgraduate Degree Work From Home (most of the time or always) LGBTQ+ (net) -6.85?%
who Live in the ST. LOUIS, MO, DMA mUSA who Live in the ST. LOUIS, MO, DMA mUsA # who Live in the ST. LOUIS, MO, DMA. ®USA
TOP-ZO OCCUpO'thﬂS.' Adults 18 or older Entrepreneurs/Government Workers '* ¥} ’M . Stage in Ll:fe.' Adults 18 or older
; 6.8% 6.5% 5.8% -
197 7% S.1% S.1% - 3.8% Parent of 1 or more Children under 18 I 2234'53’;
" 'I ‘ ) Working Mothers 8.3%
SmallBusiness Self-Employed Government I s:%
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P25-34

.9% or 1,191,554 of USA Adults 25 - 54 Live in the ST. LOUIS, MO, DMA.

Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA are 8.8% less likely to be a college graduate, 2.% less
likely to work full-time, 4.1% less likely to be married, 4.5% more likely to be a parent of 1 or more children
under 18.

Education Levels: Adults 25 - 54

Some High School or Less (not graduate) - 4_2;'9%
High School Graduate (12th grade or GED)
Some College Credit (no degree) "
Associate's Degree (AA, AS, etc.) '
College Graduate (4 year college)
Postgraduate Degree

who Live in the ST. LOUIS, MO, DMA mUSA

Adults 25 - 54

Employment:

Employed Full-Time or Part-Time

Employed Full-Time (35 hours or more)

Employed Part-Time (less than 35 hours)

White Collar

Blue Collar
4.8%
20.3%

who Live in the ST. LOUIS, MO, DMA

Work From Home (most of the time or always)

mUsA

b A
(D Marital Status: Adults 25 - 54

Single, Never Married

Married
11.9%

Legally Separated I2 1%
1%

Divorced
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1.0%
7.1%

I 10.1%

#who Live in the ST. LOUIS, MO, DMA

Widowed |
LGBTQ+ (net)

WUSA
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who Live in the ST. LOUIS, MO, DMA = USA
USA USA DMA Projection Scarborough R2 2025: Aug24-Jul25 Qual Intab 2,095

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Projection Scarborough R1 2024: Jan23-Aug24

211t b Stage in Life: Adults 25 - 54

Parent of 1 or more Children under 18

o 45.9%
I 44.0%
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Grandparent of 1 or more Children under 18 - 8
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9% or 593,141 of USA Women 25 - 54 Live in the ST. LOUIS, MO, DMA.
Women 25 - 54 who Live in the ST. LOUIS, MO, DMA are 16.3% less likely to be a college graduate, 3.8% less
likely to work full-time, 5.2% less likely to be married, 32.7% more likely to be a grandparent of 1 or more

children under 18.

i 9.
{ '.f‘ Education Levels: Women 25 - 54 | Employment: Women 25 - 54 ( V) Marital Status: Women 25 - 54
Some High School or Less (not graduate) - a. 8%8.7% Employed Full-Time or Part-Time ' Single, Never Married ﬂ
2 25.6% 57.0% : 48.0%
HEesamenithereeel it e i W
1 4 16.1% 1.7%
Some College Credit (no degree) Employed Part-Time (less than 35 hours) 14,79 Legally Separated l 29
iy 13.8% ; 55.8% . 11.7%
Associate's Degree (AA, AS, etc.) 11.9% White Collar 58.0% Divorced
17.4% : 0.7%
College Graduate (4 year college) Blue Collar 16.0% Widowed | 1.2%
Postgraduate Degree Work From Home (most of the time or always) 4% LGBTQ+ (net) _5-9]:’:‘0%
who Live in the ST. LOUIS, MO, DMA mUSA who Live in the ST. LOUIS, MO, DMA mUsA who Live in the ST. LOUIS, MO, DMA ®USA
Top-20 Occupations: Women 25 - 54 Entrepreneurs/Government Workers uid M i Stage in Life: Women 25 - 54
12.1%
113% 11.2% 5.5% 6.2% 7.1%
5 102% 4.2% - 2.1% 3:1% Parent of 1 or more Children under 18 = ] tsyszoi
- m —_— )
34.3%
smallBusiness  seltEmployed Government Working Mothers o 25 50,
55% 5.6% Owner Workers
A.2% 43%.0% 4.0% Parent of 1 or more Children Under Age 2 5.5%
8% 25% 0525% 4 gs21% 2.0% . 5.0%
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9% or 598,413 of USA Men 25 - 54 Live in the ST. LOUIS, MO, DMA.

Men 25 - 54 who Live in the ST. LOUIS, MO, DMA are 2.% less likely to be a college graduate, .6% less likely
to work full-time, 3.% less likely to be married, 11.5% more likely to be a parent of 1 or more children under
18.

i 9.
{ ’.f' Education Levels: Men 25 - 54 Employment: Men 25 - 54 ( ) Marital Status: Men 25 - 54
\
. . 5.0% " 87.2% : : g 6%
= Employed Full-Tii Part-Ti
Some High School or Less (not graduate) R mployed Full-Time or Part-Time 86.7% Single, Never Married 38 4%
. -25 125 b 7 -. i L x
High Schos] dradunte [t2rhgrae or SER) B e e Married
Some College Credit (no degree) g 1 /' . Employed Part-Time (less than 35 hours) !?ja% Legally Separated | i 132
iy 8.2% . 54.0% . 7.0%
Associate's Degree (AA, AS, etc.) 8.0% White Collar 60.1% Divorced -
24.3% 13.3% 3 0.9%
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20.2% : 13.8% 7.4%
Postgraduate Degree e Work From Home (most of the time or always) 20.1% LGBTQ+ (net) _ 9.2%
who Live in the ST. LOUIS, MO, DMA mUSA who Live in the ST. LOUIS, MO, DMA mUsA who Live in the ST. LOUIS, MO, DMA ®USA
TOP-ZO Occupations: Men 25 -54 Entrepreneurs/Government Workers i ’M . Stage in LI:fe.' Men 25 -54
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.9% or 1,200,772 of USA Adults 35 - 64 Live in the ST. LOUIS, MO, DMA.
Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA are 4.9% less likely to be a college graduate, .4% less
likely to work full-time, 3.% less likely to be married, 27.7% more likely to be a grandparent of 1 or more

children under 18.

. A
Employment: Adults 35 - 64 (D Marital Status: Adults 35 - 64

.
{ '.?, Education Levels: Adults 35 - 64

Some High School or Less (not graduate) - 3 392% Employed Full-Time or Part-Time Single, Never Married -_?:3* L
3 .2%
High School Graduate (12th grade or GED) 26.1% Employed Full-Time (35 hours or more) 65.6% Married 61.0%
: 11.1% 11.9%
Some College Credit (no degree) Employed Part-Time (less than 35 hours) Legally Separated I 239%

Associate's Degree (AA, AS, etc.) " White Collar % Divorced &%
«f 70

21.0% 23.9% | 1.7%

College Graduate (4 year college) Blue Collar Widowed 1 22%
Postgraduate Degree ' Work From Home (most of the time or always) 5.8';'? LGBTQ+ (net) = 555;’;5
who Live in the ST. LOUIS, MO, DMA mUSA who Live in the ST. LOUIS, MO, DMA mUsA # who Live in the ST. LOUIS, MO, DMA. ®USA

Top-20 Occupations: Adults 35 - 64 Entrepreneurs/Government Workers 211t b Stage in Life: Adults 35 - 64
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7.4% 6.6% 78% ooy 6.7% 32.0%
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A% a5Ma% Lo 3y 5.0% Parent of 1 or more Children Under Age 2 B 3o%

% 56% L mumen
¥ F 3.4 % 0% mm 34%
" & 2.6% 2.5%.
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S h
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1.% or 2,510,459 of USA Adults 18 or older Live in the ST. LOUIS, MO, DMA.
+ Adults 18 or older who Live in the ST. LOUIS, MO, DMA are 6.% more likely to own their home, 23.3% more
likely to own a lower valued home, 19.1% more likely to have a single-family home, 21.7% more likely to have
a dog.

& Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older e'

Single Family House (unattached)

Pets in Home: Adults 18 or older

Own a Dog
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.9% or 1,191,554 of USA Adults 25 - 54 Live in the ST. LOUIS, MO, DMA.

Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA are 9.4% more likely to own their home, 22.1% more likely
to own a lower valued home, 23.2% more likely to have a single-family home, 26.2% more likely to have a
dog.
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a dog.

.9% or 593,141 of USA Women 25 - 54 Live in the ST. LOUIS, MO, DMA.
Women 25 - 54 who Live in the ST. LOUIS, MO, DMA are 3.5% more likely to own their home, 20.2% more
likely to own a lower valued home, 23.% more likely to have a single-family home, 19.5% more likely to have
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dog.

.9% or 598,413 of USA Men 25 - 54 Live in the ST. LOUIS, MO, DMA.
Men 25 - 54 who Live in the ST. LOUIS, MO, DMA are 14.6% more likely to own their home, 23.9% more likely
to own a lower valued home, 23.3% more likely to have a single-family home, 34.1% more likely to have a
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.9% or 1,200,772 of USA Adults 35 - 64 Live in the ST. LOUIS, MO, DMA.

Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA are 3.2% more likely to own their home, 23.1% more likely
to own a lower valued home, 14.9% more likely to have a single-family home, 23.2% more likely to have a
dog.
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1.% or 2,510,459 of USA Adults 18 or older Live in the ST. LOUIS, MO, DMA.
+ Adults 18 or older who Live in the ST. LOUIS, MO, DMA are 3.% less likely to look up D-I-Y advice online,
11.9% less likely to always vote in local elections, 5.2% less likely to belong to a gym, 15.6% less likely to fly

domestic past yr.

-Top-zo past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older

/ Lean ican / Lean ep / None

85.9%
. 41.8% 31.1% 27.1%
: o Registered to Vote
: (In District of idence) Republu:an of These
PresidenilEectons Ay —T
T Presidential Elections: e
1864 e
ol o ol el o e e m e e
Statewide Elections: Sometimes

i o ok G gy Moy Py enreome —

Recpes/  Meslth  Restaunnt Ookne hone Dotvounel  wedial  Wome/  Sanes/Dier Appami/ ohsewrch/ Religion/  Camr
:::I::\:;g information Iﬂ?fmm!::ﬂl lT;:;:fyi‘ Advice m‘:;‘ Garden ideas Information Beauty ideas Postresume  Spirtuality Development  Classes (ll;:::‘ﬂl l':":ur::'" Invite i:l::!ﬁ: Family advice ‘m’E’mMs:A’way’
e fonbrening ol Local Elections: Sometimes
= who Live in the $T. LOUIS, MO, DMA mUSA ® who Live in the ST. LOUIS, MO, DMA BUSA
s
@ﬂ Top-30 past 12-months Active Lifestyle Activites: Adults 18 or older ‘lk Past 12-months Domestic Airline Trips: Adults 18 or older
; 13.7%
RN 1007 544 15.7%
11.2%
EL36 079,263 13.8%
3 trips .5 8.1%
: 6.8%
Sl 6 031,417 6.1%
5-9 trips 2.9% 10.8%
i 3.7% Flew Domestic past year:
10+ trips M 4.6% ‘Avg, # Domestic Flights:
4.2% 3.0% 3.8%
7.8 7.
| PR AR R =l sl e o L
Grling-  lawnCare Gamdening  Biyding  Swimming  Vokinteer  Hiking-  Belonglo  Jogging-  Camping  Bowling  Sewing- Fishing Boaling  GroupFilness Yoga- Piates olf Basketbal  Adult Followa  Caregverof Compelitive Football Tenns  SnowSking- Sofiball-  Munting  Organized
Outdoor [Flowersor Work Backpacking Wealth Clubor  Running Crafts Class Continuing  Weight Loss  Aging Parent Video Gaming Snowboarding  Baseball Road Race
Cooking. Vegetables) Education Progam or Relative ISV;‘H
s

= who Live in the ST. LOUIS, MO, DMA W USA

USA USA DMA Projection Scarborough R2 2025: Aug24-Jul25 Qual Intab 2,095
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 25,002



9% or 1,191,554 of USA Adults 25 - 54 Live in the ST. LOUIS, MO, DMA.
Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA are 1.7% less likely to look up D-I-Y advice online, 19.8%

less likely to always vote in local elections, 17.2% less likely to belong to a gym, 17.3% less likely to fly
domestic past yr.
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.9% or 593,141 of USA Women 25 - 54 Live in the ST. LOUIS, MO, DMA.
Women 25 - 54 who Live in the ST. LOUIS, MO, DMA are 3.% less likely to look up D-I-Y advice online, 2.7%

less likely to always vote in local elections, 17.1% less likely to belong to a gym, 17.8% less likely to fly
domestic past yr.
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9% or 598,413 of USA Men 25 - 54 Live in the ST. LOUIS, MO, DMA.

Men 25 - 54 who Live in the ST. LOUIS, MO, DMA are .4% less likely to look up D-I-Y advice online, 33.6%
less likely to always vote in local elections, 17.2% less likely to belong to a gym, 16.8% less likely to fly
domestic past yr.
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domestic past yr.

9% or 1,200,772 of USA Adults 35 - 64 Live in the ST. LOUIS, MO, DMA.
Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA are 5.6% less likely to look up D-I-Y advice online, 17.%
less likely to always vote in local elections, 8.7% less likely to belong to a gym, 14.7% less likely to fly
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1.% or 2,510,459 of USA Adults 18 or older Live in the ST. LOUIS, MO, DMA.
Adults 18 or older who Live in the ST. LOUIS, MO, DMA are 1.8% more likely to use QSRs past mo., 1.5% less

likely to use Sit-Down Restaurants past mo., .1% less likely to use Casinos past yr., 39.3% more likely to
smoke cigarettes.
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smoke cigarettes.

.9% or 1,191,554 of USA Adults 25 - 54 Live in the ST. LOUIS, MO, DMA.
Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA are 3.7% more likely to use QSRs past mo., 4.3% less
likely to use Sit-Down Restaurants past mo., 4.4% more likely to use Casinos past yr., 47.2% more likely to
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.9% or 593,141 of USA Women 25 - 54 Live in the ST. LOUIS, MO, DMA.

Women 25 - 54 who Live in the ST. LOUIS, MO, DMA are 2.4% more likely to use QSRs past mo., 6.7% less
likely to use Sit-Down Restaurants past mo., 1.1% more likely to use Casinos past yr., 57.2% more likely to
smoke cigarettes.

Past 30-days QSR Users: Women 25 - 54
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3 times

4 times

5times

6-9times

10 times or more

Total Monthly QSR Users:
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cigarettes.

.9% or 598,413 of USA Men 25 - 54 Live inthe ST. LOUIS, MO, DMA.
Men 25 - 54 who Live in the ST. LOUIS, MO, DMA are 5.1% more likely to use QSRs past mo., 2.% less likely
to use Sit-Down Restaurants past mo., 7.3% more likely to use Casinos past yr., 38.4% more likely to smoke

3 times
4 times
5times
6-9times

10times or more
= who Live in the ST. LOUIS, MO, DMA

Total Monthly QSR Users:
90.7%

Avg. Monthly QSR Meals:
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P39-64

smoke cigarettes.

.9% or 1,200,772 of USA Adults 35 - 64 Live in the ST. LOUIS, MO, DMA.
Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA are 4.3% more likely to use QSRs past mo., 1.7% less
likely to use Sit-Down Restaurants past mo., .9% less likely to use Casinos past yr., 32.1% more likely to

Past 30-days QSR Users: Adults 35 - 64

Ftimes 11.9%

4 times

stmes
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10times or more
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1.% or 2,510,459 of USA Adults 18 or older Live in the ST. LOUIS, MO, DMA.

Adults 18 or older who Live in the ST. LOUIS, MO, DMA are 1.4% less likely to have a 401K, 22.7% more likely
+ to have an Auto Loan, 17.1% less likely to Invest/Trade Stocks Online, 6.5% more likely to pay with their Debit

Card.

mﬁ‘lnvestments Owned: Adults 18 or oler

401K Plan  propropem 44.9%

97,382,368 37.1%

69,000,742 26.3%

) 7 16.0%
Wil e i

: 12.7%
Money Market Funds e 13.9%

Financial Services Has and/or Uses: Adults 18 or older
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Other (Crypto / NFTs [ Metals, etc.) :f:’
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2% e
Money

) e 2303 - 70 e _— :
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Second Home or Real Estate Property @“" Account Mortgage Loan o Home
7.8% Equity Loan
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Professional Services Used*: Adults 18 or older ;ﬁ'Past 3-Months Payment Methods Used: Adults 18 or older

36, .804 509 14.0%
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@ @

Financial Planner

Online Investing / Stock Trading
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4.2%

Real Estate Agent

7 | 11.0%
10,750,209 SE B B 6.9% 7.4% 7.2%
3.9% 4.0%
Estate Planning 31% -
3.1% . " s sciom B onen 2O s | P
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_SLLOUIS MD

.9% or 1,191,554 of USA Adults 25 - 54 Live in the ST. LOUIS, MO, DMA.

Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA are .3% more likely to have a 401K, 16.6% more likely to
have an Auto Loan, 20.2% less likely to Invest/Trade Stocks Online, 4.8% more likely to pay with their Debit
Card.

mﬁ 4 Investments Owned: Adults

401K Plan

67,
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds mﬂ 7%

8.3%
Money Market Funds

,563

529 Plan / College Savings Plan g 2 5L 12 :;i
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Other (Crypto / NFTs / Metals, etc.) M 7]‘,_1:;'6
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Equity Loan
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Professional Services Used*: Adults

Tax Preparation Service ”
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.9% or 593,141 of USA Women 25 - 54 Live in the ST. LOUIS, MO, DMA.
Women 25 - 54 who Live in the ST. LOUIS, MO, DMA are 1.% more likely to have a 401K, 14.8% more likely to
have an Auto Loan, 27.% less likely to Invest/Trade Stocks Online, .7% less likely to pay with their Debit Card.

mﬁ ‘lnvestments Owned: Women 25 - 54 Financial Services Has and/or Uses: Women 25 - 54

401K Plan  prepeemn

IRA (Individual Retirement Account)
Stocks or Stock Options
: 9.4%
Mutual Funds 0.6%
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.9% or 598,413 of USA Men 25 - 54 Live in the ST. LOUIS, MO, DMA.

Men 25 - 54 who Live in the ST. LOUIS, MO, DMA are .2% less likely to have a 401K, 18.4% more likely to have
an Auto Loan, 16.9% less likely to Invest/Trade Stocks Online, 10.9% more likely to pay with their Debit Card.

Investments Owned: Men 25 - 54
401K Plan

20,793,769 31.8%
5 10.0%
11,655,896 17.8%
8.4%
12.1%
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mﬁ ‘lnvestments Owned: Adults 35 - 64

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Other (Crypto / NFTs [ Metals, etc.)
Bonds

Second Home or Real Estate Property

= who Live in the ST. LOUIS, MO, DMA

.9% or 1,200,772 of USA Adults 35 - 64 Live in the ST. LOUIS, MO, DMA.

Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA are .9% more likely to have a 401K, 23.6% more likely to
have an Auto Loan, 20.4% less likely to Invest/Trade Stocks Online, 4.1% more likely to pay with their Debit
Card.

11.0%
13,275,847 IS RS

9.0%
9.3%
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Adults 18 or older who Live in the ST. LOUIS, MO, DMA spend an average of 3 days, 3 hours, 8 minutes and 54 seconds
each week with All Forms of Media.

82.8% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA spend an avg. of 7 hours and 43 minutes each week listening to All
Local AM/FM Radio, representing 8.5% of total time spent with all forms of Media.
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Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 2 days, 19 hours, 24 minutes and 36 seconds
each week with All Forms of Media.

81.9% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an avg. of 8 hours and 23 minutes each week listening to All Local
AM/FM Radio, representing 10.2% of total time spent with all forms of Media.
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% of Total
Weekly H:M:

Women 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 2 days, 15 hours, 25 minutes and 44 seconds
each week with All Forms of Media.

83.% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an avg. of 8 hours and 31 minutes each week listening to All Local
AM/FM Radio, representing 11.2% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older
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Men 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 3 days, 0 hours, 40 minutes and 14 seconds each
week with All Forms of Media.

80.9% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an avg. of 8 hours and 15 minutes each week listening to All Local
AM/FM Radio, representing 9.2% of total time spent with all forms of Media.
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Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA spend an average of 3 days, 2 hours, 48 minutes and 55 seconds
each week with All Forms of Media.

85.1% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA spend an avg. of 8 hours and 45 minutes each week listening to All Local
AM/FM Radio, representing 10.% of total time spent with all forms of Media.
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ST.1OUIS, MO Adults 18 or older who Live in the ST. LOUIS, MO, DMA spend an average of 2 days, 9 hours, 34 minutes and 32 seconds
e i each week with All Forms of Ad-Supported Media.
79.9% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA spend an avg. of 7 hours and 15 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 10.1% of total time spent with all forms of Ad-Supported Media.
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Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 1 days, 23 hours, 25 minutes and 25 seconds

Pz - 4 each week with All Forms of Ad-Supported Media.
79.9% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an avg. of 8 hours and 0 minutes each week listening to Local Ad-

Supported AM/FM Radio, representing 13.5% of total time spent with all forms of Ad-Supported Media.
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Women 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 1 days, 22 hours, 28 minutes and 16 seconds
each week with All Forms of Ad-Supported Media.

81.% of Women 25 - 54 who Live in the 5T. LOUIS, MO, DMA spend an avg. of 8 hours and 5 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 14.1% of total time spent with all forms of Ad-Supported Media.
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Men 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 2 days, 1 hours, 2 minutes and 21 seconds each
week with All Forms of Ad-Supported Media.

78.8% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an avg. of 7 hours and 55 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 12.7% of total time spent with all forms of Ad-Supported Media.
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Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA spend an average of 2 days, 6 hours, 22 minutes and 5 seconds each
week with All Forms of Ad-Supported Media.

82.2% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA spend an avg. of 8 hours and 16 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 12.5% of total time spent with all forms of Ad-Supported Media.
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62.2 minutes/day.

| Adults 18 or older who Live in the ST. LOUIS, MO, DMA spend an average of 8 hours and 13 minutes
each day with All Forms of Ad-Supported Media. 79.9% listen to Local AM/FM Radio for an avg. of
(Local Radio delivers 10.1% of Time with Ad-Supported Media.)
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Top-13 AII Forms of Medm (Persons & % Reach): Adults 25-54
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| Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 6 hours and 46 minutes each
day with All Forms of Ad-Supported Media. 79.9% listen to Local AM/FM Radio for an avg. of 68.7

(Loca.’ Radio delivers 13.5% of Time with Ad-Supported Media.)
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Top-13 AII Forms of Medm (Persons & % Reach): Women 25 - 54

Grocery s:n res

Search (Google, Bing, etc.)

e/ Estat,
News/Weather /Sports (Websites/Apps)
Billboards & Signs (Weekly Drivers)
Facebook

Email/Text/IM/Zoom,etc. (Personal & Wark)
Local AM/FM Radio

Instagram

Netflix

Games/Fantasy/Betting Sites

Gas Stations/Convenience Stores

Amazon Prime/IMDb /FireTv

minutes/day.

% Time s,

ang 2ok .20

m Formsanedta Women 25 -54

M_ﬂ

# who Live in the ST. LOUIS, MO, DMA

M"‘u &8

who Live in the ST. LOUIS, UsSA
MO, DMA

musa

1124

| Women 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 6 hours and 38 minutes
each day with All Forms of Ad-Supported Media. 81.% listen to Local AM/FM Radio for an avg. of 69.4

(Local Radio delivers 14.1% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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Top-.‘t.’? All F;orms of Media (Persons & % Reach): Men 25-54
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| Men 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 7 hours and 0 minutes each day
with All Forms of Ad-Supported Media. 78.8% listen to Local AM/FM Radio for an avg. of 67.9

(Local Radio delivers 12.7% of Time with Ad-Supported Media.)
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Top-13 AII Forms of Mdm (Persons & % Reach} Adults 35 - 64
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| Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA spend an average of 7 hours and 46 minutes each
day with All Forms of Ad-Supported Media. 82.2% listen to Local AM/FM Radio for an avg. of 70.9

(Local Radio delivers 12.5% of Time with Ad-Supported Media.)
Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64
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2,005,833 or 79.9% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 62.2 minutes every day representing 42.6% of all time spent
daily with Ad-Supported Audio.

Avg. Week AIIAudm {Persons & % Reach): Adults 18 or older Qvg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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951,835 or 79.9% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 68.7 minutes every day representing 37.4% of all time spent daily
with Ad-Supported Audio.
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Avg. Week AIIAudm {Persons & % Reach): Women 25-54

Local AM/FM Radio

480,327 or 81.% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 69.4 minutes every day representing 37.3% of all time spent daily
with Ad-Supported Audio.
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471,600 or 78.8% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 67.9 minutes every day representing 36.9% of all time spent daily
with Ad-Supported Audio.
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987,354 or 82.2% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 70.9 minutes every day representing 40.8% of all time spent daily
with Ad-Supported Audio.
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2,005,833 or 79.9% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 62.2 minutes every day representing 42.6% of all time spent
daily with Ad-Supported Audio.
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. ST.LOUIS, MO, 951,835 or 79.9% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local

P25-54 AM/FM Radio for an average of 68.7 minutes every day representing 37.4% of all time spent daily
with Ad-Supported Audio.
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480,327 or 81.% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 69.4 minutes every day representing 37.3% of all time spent daily
with Ad-Supported Audio.

Weekly 81.0%
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471,600 or 78.8% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 67.9 minutes every day representing 36.9% of all time spent daily
| with Ad-Supported Audio.
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Audio: Men 25 - 54

“Share of Ad-Supported Audio” - m

who Live in the ST. LOUIS,
MO, DMA

78.8%
75.6%

36.0% 36.6%

16.7% 16.8%
§ _ o 15.3% 41409

12.4% 14 19 12.2%

10.0%

69%

5.2%

Weekly
Total

Persons
Reached: 477,600 49,392,869 215,284 23,930,914

2.2% 19% 18% 7%

,351 6,561,129 30,931 4 528,470 13,420 1 242,068 0,60: 2 ,388,383

Amazon Music SiriusXM iHeartRadio

,291 7,241,109

00,078 10,990,949 91,572 9,135,609

72,814 6,301,241
Local AM/FM Podcasts Spotify TV Music YouTube Music Pandora All Others

Average Radio Channels

® who Live in the ST. LOUIS, MO, DMA m USA

USA USA DMA Projection Scarborough R2 2025: Aug24-jul25 Qual Intab 2,095 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 25,002 soeﬁ for Anything _
- c




987,354 or 82.2% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 70.9 minutes every day representing 40.8% of all time spent daily
| with Ad-Supported Audio.
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2,005,833 or 79.9% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Classic Hits, Classic Rock, Adult Contemporary, Adult Hits, and
News/Talk/Information.
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Local AM/FM Rad:o Formats (Persons & % Reach): Adults 25 - 54
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Local AM/FM Rad:o Formats (Persons & % Reach): Women 25 - 54
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480,327 or 81.% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Adult Hits, Adult Contemporary, Classic Hits, Hot AC, and Pop

Contemporary
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Local AM/FM Rad:o Formats (Persons & % Reach): Men 25 - 54
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471,600 or 78.8% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Alternative, Classic Hits, Classic Rock, Adult Hits, and Adult
Contemporary.
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987,354 or 82.2% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Classic Hits, Classic Rock, Adult Contemporary, Adult Hits, and
Alternative.

Local AM/FM Rad:o Formats (Persons & % Reach): Adults 35 - 64

{average weel
Adult Contemporary

Classic Hits

Country

Classic Rock
News/Talk/Information
Pop Contemporary Hit Radio
Hot AC

Alternative

All Sports

Adult Hits

Urban AC
Contemporary Christian

Active Rock

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

& Time Spenr

_!!H_

O —r
M
e

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 35 - 64

11 cossed 1700 |
o Sy ]
R o

who Live i

i
_ i m

» who Live in the ST, LOUIS, MO, DMA

in the ST. LOUIS,

MO, DMA

m USA

o
oo
ES

28
8%

veroge Day)

Active Rock

41.7

All Sports
29.7

Adult Hits

Alternative

Classic Rock

29.4 Classic Hits

News/Talk/Inf
ormation
243

Contemp pContemp
orary

Christian
237

28.5

Adult
Contemporary
239

Urban AC
223

26.8

Active Rock
40.4

All Sports
39.0

Classic Rock
37.3

Contemporary
Christian
35.4

News/Talk/Info
rmation
37.2

Urban AC
346

Adult
Contemp
orary
336

Adult Hits
0 Alternati

34.1
Pop Contemporary

Hit Radio
326

Classic Hits
36.1

® who Live in the ST. LOUIS, MO, DMA

HUSA

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 35 - 64

Totol Persons:

(averoge week)
Adult Contemporary

Classic Hits

Country

Classic Rock

Pop Contemporary Hit Radio
Hot AC

Alternative

All Sports

Adult Hits
News/Talk/Information
Urban AC

Active Rock

All News

USA

USA DMA Projection

T

who Live in the ST. LOUIS,

# who Live in the ST. LOUIS, MO, DMA

Scarborough R2 2025: Aug24-jul25

m m Avg. Hours+Minutes/day with Ad-

Supported Local AM/FM Radio:

Adults 35-64

usa
MO, DMA

mUSA

Qual Intab 2,095

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Ad—SusEorted Local AM/FM Radio Formats (% Time Spent

& Avg. Minutes/day Spent): Adults 35 - 64

Active Rock
41.7

All Sports
29.7

Classic Rock
29.4 HotAC

256

Classic Hits | Country
25.4 251

News/Talk/Info
rmation
243

Pop
Contemp
orary Hit

Radio

234

Adult Hits

285
Urban

AC
22.3
Adult
Contemporary
23.9

Alternative
26.8

AllL..

Active Rock

All News
376

Classic Hits

Classic Rock 36.1

Urban AC
34.6

Adult
Contemp
orary
336

rmation
ernati

34.1

Pop Contemporary
Hit Radio
32.6

Adult Hits
37.0

USA Projection

= who Live in the ST. LOUIS, MO, DMA

Scarborough R1 2024: Jan23-Aug24 Qual Intab

25,002

*® Share of Everything
for Anything _



Avg. Week AII theo {Persons & % Reach): Adults 18 or older
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Hulu/Hulu + Live TV (any Hulu)
TikTok

Disney+

Peacock

Paramount+

1,690,874 or 67.4% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA watch Ad-Supported
Local TV Stations for an average of 108.2 minutes every day representing 31.6% of all time spent
daily with Ad-Supported Video.
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Ad-Supported Video.

| 682,560 or 57.3% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local
TV Stations for an average of 57.3 minutes every day representing 24.6% of all time spent daily with
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| 327,417 or 55.2% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local
TV Stations for an average of 45.8 minutes every day representing 23.5% of all time spent daily with
Ad-Supported Video.
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Avg. Week All Video {Persons & % Reach): Men 25 - 54
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' 355,077 or 59.3% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local TV
Stations for an average of 68.2 minutes every day representing 25.3% of all time spent daily with
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| 851,495 or 70.9% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local
TV Stations for an average of 90.1 minutes every day representing 29.3% of all time spent daily with
Ad-Supported Video.
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1,690,874 or 67.4% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA watch Ad-Supported
Local TV Stations for an average of 108.2 minutes every day representing 31.6% of all time spent
daily with Ad-Supported Video.
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682,560 or 57.3% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local
TV Stations for an average of 57.3 minutes every day representing 24.6% of all time spent daily with
Ad-Supported Video.
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Ad-Supported Video.

327,417 or 55.2% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local
TV Stations for an average of 45.8 minutes every day representing 23.5% of all time spent daily with
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355,077 or 59.3% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local TV
Stations for an average of 68.2 minutes every day representing 25.3% of all time spent daily with Ad-
Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported
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851,495 or 70.9% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local
TV Stations for an average of 90.1 minutes every day representing 29.3% of all time spent daily with
Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(average week)
Local News - Evening

Sports

Comedies

Local News - Morning
Movies

Dramas

Game Shows
National/Network News
Food/Cooking Shows
Mystery/Suspense/Crime
Documentaries

Local News - Late

Court Shows

1,690,874 or 67.4% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Local News - Evening, Local News - Morning, Sports,
Comedies, Movies, and Game Shows.
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682,560 or 57.3% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News - Morning, Comedies,
Game Shows, and Movies.

Local TV Station Pragrams {Persons & % Reach): Adults 25 - 54
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327,417 or 55.2% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Local News - Evening, Local News - Morning, Sports, Comedies,
Game Shows, and Dramas.
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355,077 or 59.3% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local TV
Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local News - Morning,
Game Shows, and Local News - Late.
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(average week)
Sports

Comedies

Local News - Evening
Local News - Morning
Movies

Game Shows

Local News - Late
Food/Cooking Shows
National/Network News
Dramas
Documentaries

Late Night Talk

Mystery/Suspense/Crime

Totol persons’

m _ml i

TV Stations: Men 25 -54

who Live in the ST. LOUIS,
MO, DMA

m who Live in the ST. LOUIS, MO, DMA mUSA

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54

% Time Spent

Avg. Hours+Minutes/day with Local m

prsss o)

Dramas
21.0

Comedies
171

Game Shows
182 Movies

139

Mystery/Sus
pense/Crim
€

Local News -
Evening
18.1

Local News -
Morning
25:2

Dramas
15.8

Game Shows
13.1

Local News -
Late
119

Comedies
14.6

Mystery/Sus
pense/Crime
78

Local News -
Evening
13.7

Local News -
Morning
19.9

Movies
120

Nation
al/Net

Late

Night
LELLS
6.1

work
News

menta
ries...

® who Live in the ST, LOUIS, MO, DMA

HUSA

Ad-Supported Local TV Station Programs (Persons & % Reach): Men 25 - 54

{average week]
Sports

Comedies

Local News - Evening
Local News - Morning
Movies

Game Shows

Local News - Late
Dramas
National/Network News
Late Night Talk
Food/Cooking Shows
Mystery/Suspense/Crime

Science Fiction

Total Persons:

fodarash i
PO T—— 1
B T— S
R —
PR —_ T w

B —T Y T
M-!m
AT —— T m
PRI
CREEETS] v

® who Live in the ST. LOUIS, MO, DMA

Avg. Hours+Minutes/day with Ad-
Supported Local TV Stations: Men
25-54

who Live in the ST. LOUIS,
MO, DMA

EUSA

USA USA DMA Projection Scarborough R2 2025: Aug24-Jul25 Qual Intab 2,095

All Graphs and soefa.al Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

i

o
o
AKX

ha
o
B

G [
!
R

5.2%

) e bt
o ! e ¥
SR R R R B

b
[
=

nt [Ave

USA Projection

Ad-Supported Local TV Station Programs (% Time Spent &
{aseroge O0n)

Avg. Minutes/day Spent): Men 25 - 54

Game Shows
182

Comedies
18.6

Local News -
Morning
25.2

Nation
al/Net
work
News
95

Sports Mystery/
Suspense
/Crime
12.3

317

Local News -
Late

Local News -
Evening
218

Dramas
25.2

Comedies
14.4

Dramas
17.3

Game Shows
131

Local News -
Late
11.9

Local News -
Evening
15.0

Local News -
Morning
19.9

Mystery/ Late

Suspense Night

/Crime Talk
8.5 v
Nation
al/Net
work

New...

Food/...

Scien...

¥ who Live in the ST. LOUIS, MO, DMA

Scarborough R1 2024: Jan23-Aug24 Qual Intab

mUSA

25,002

* Share of Everything
for Anything _



851,495 or 70.9% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Local News - Evening, Sports, Comedies, Local News - Morning,
Game Shows, and Dramas.
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1,881,497 or 74.9% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA use Ad-Supported
Social Media for an average of 153.2 minutes every day representing 27.% of all time spent daily
with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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941,165 or 79.% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Social
Media for an average of 170.1 minutes every day representing 31.5% of all time spent daily with Ad-
Supported Digital Media.
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510,777 or 86.1% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Social
Media for an average of 142.9 minutes every day representing 29.% of all time spent daily with Ad-
Supported Digital Media.
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‘ 430,388 or 71.9% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Social
Media for an average of 199. minutes every day representing 33.4% of all time spent daily with Ad-
Supported Digital Media.
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Supported Digital Media.

932,190 or 77.6% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Social
a P35_64 Media for an average of 132.4 minutes every day representing 25.5% of all time spent daily with Ad-
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- 1,881,497 or 74.9% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA use Ad-Supported
Facebook for an average of 56.3 minutes every day representing 36.7% of all time spent daily with
Ad-Supported Social Media.
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- 941,165 or 79.% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Facebook
for an average of 55.5 minutes every day representing 33.8% of all time spent daily with Ad-
Supported Social Media.
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- 510,777 or 86.1% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA use Ad-Supported

Facebook for an average of 47.7 minutes every day representing 32.9% of all time spent daily with
Ad-Supported Social Media.
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- 430,388 or 71.9% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Facebook
for an average of 57.2 minutes every day representing 31.6% of all time spent daily with Ad-
Supported Social Media.

Avg. Week All Social Med:a (Persons & % Reach): Men 25 - 54

Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54
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- 932,190 or 77.6% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Facebook
for an average of 45.9 minutes every day representing 36.4% of all time spent daily with Ad-
Supported Social Media.
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1,881,497 or 74.9% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA use Ad-Supported
Facebook for an average of 56.3 minutes every day representing 36.7% of all time spent daily with
Ad-Supported Social Media.

Weekly

Avg. Hours+Minutes/day with Ad-Supported
Reach %
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941,165 or 79.% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Facebook
for an average of 55.5 minutes every day representing 33.8% of all time spent daily with Ad-
Supported Social Media.

Weekly . Avg. Hours+Minutes/day with Ad-Supported
Reach% 79-0% 76.2% Social Media: Adults 25 - 54
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510,777 or 86.1% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA use Ad-Supported
Facebook for an average of 47.7 minutes every day representing 32.9% of all time spent daily with
Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach% 86.1% Social Media: Women 25 - 54
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430,388 or 71.9% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Facebook
for an average of 57.2 minutes every day representing 31.6% of all time spent daily with Ad-
Supported Social Media.

Weekly 71.9% Avg. Hours+Minutes/day with Ad-Supported
Reach % 68.4% Social Media: Men 25 - 54
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932,190 or 77.6% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Facebook
for an average of 45.9 minutes every day representing 36.4% of all time spent daily with Ad-
Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % 77.69 Social Media: Adults 35 - 64
71:6% 75.7%
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P18+

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 209,920;
Social Media: 132,115; Local Radio: 126,042; Non-Prem. Cable: 73,175; Local TV: 70,548
reaching Adults 18 or older who Live in the ST. LOUIS, MO, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Live in the ST. LOUIS, MO, DMA

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Adults 18 or older
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 98,515;
Social Media: 65,775; Local Radio: 61,024; Non-Prem. Cable: 31,208; Local TV: 29,485
reaching Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Adults 25 - 54
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 46,386;
Social Media: 34,511; Local Radio: 30,743; Non-Prem. Cable: 15,093; Local TV: 13,605
reaching Women 25 - 54 who Live in the ST. LOUIS, MO, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Women 25 - 54 who Live in the ST. LOUIS, MO, DMA

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Women 25 - 54
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 51,809;
Social Media: 30,837; Local Radio: 30,119; Non-Prem. Cable: 15,975; Local TV: 15,793
reaching Men 25 - 54 who Live in the ST. LOUIS, MO, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Men 25 - 54 who Live in the ST. LOUIS, MO, DMA

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Men 25 - 54
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 102,300;
Social Media: 65,587; Local Radio: 63,328; Local TV: 36,903; Non-Prem. Cable: 35,080
reaching Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Adults 35 - 64
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' 2,212,804 or 88.1% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA spend an average of
55. minutes per day driving, seeing Billboards and Signs. 66.8% Listen to Local Radio Stations Out-of-
Home for an average of 37.7 minutes/day.

Top-13 Out-of- Home Medra (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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' 1,037,327 or 87.1% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 60.4
minutes per day driving, seeing Billboards and Signs. 70.4% Listen to Local Radio Stations Out-of-
Home for an average of 48.6 minutes/day.

Top-13 Out—of Home Medra (Persons & % Reach): Adults 25 - 54
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Top-13 Out-of- Home Medra (Persons & % Reach): Women 25 - 54
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' 494,360 or 83.3% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 45.6

minutes per day driving, seeing Billboards and Signs. 70.8% Listen to Local Radio Stations Out-of-

Home for an average of 45.9 minutes/day.
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' 542,967 or 90.7% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 74.4
minutes per day driving, seeing Billboards and Signs. 69.9% Listen to Local Radio Stations Out-of-
Home for an average of 50.9 minutes/day.

Top-13 Out-of- Home Medra (Persons & % Reach): Men 25 - 54

(average week]

Grocery Stores
Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Podcasts

Shopping Malls

Spotify

Retail Stores

YouTube Music

Drug Stores

Owned Music

of-Home Media: Men 25 -54

e
iy _ %32

who Live in the ST. LOUIS,
MO, DMA

m who Live in the ST, LOUIS, MO, DMA mUSA

Avg. Hours+Minutes/day with Out- m
R
(020 ]
m

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54

2g8.02y)

Billboards & Signs
(Weekly Drivers)

74.4

Walkingin
Towns,
Cities,

Downtown

195

AM/FM Radio
53.0

Restaurants & Bars
212

Billboards & Signs
(Weekly Drivers)
63.7

AM/FM Radio
47.2

Walking in Towns,
Cities, Downtown
Areas
235

Restaurants

& Bars
188

Retail
Stores
9.1

Shopping

Grocery Pod
Stores
9.1
You spot Ga
ify s
52 |58

w who Live in the ST, LOUIS, MO, DMA

mUSA

Top-13 Ad- Suggorted Out—of Home Media (Persons & % Reach): Men 25 - 54

{Averoge

Gncerv Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants &Bars

Podcasts

Shopping Malls

Retail Stores

Drug Stores

Movie Theaters

Health Clubs/Gyms

TV Music Channels

USA

USA DMA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC, All rights reserved.

—hm

Avg. Hours+Minutes/day with Ad-
Supported Out-of-Home Media:
Men25-54
concurrent

usage % _ m

who Livein the ST. LOUIS,

M"

MO, DMA
= who Live in the ST. LOUIS, MO, DMA mUSA
Scarborough R2 2025: Aug24-Jul25 Qual Intab 2095

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54

Average Doyl

Billboards & Signs
(Weekly Drivers)

74.4

Walking in
Towns,
Cities,

Downtown
Areas...

Restaurants &
Bars
212

Movie
Theaters
14.2

Shopping
Malls
16.5

AM/FM Radio
50.9

Grocery | 62

Stores |
Store d 8.7 S..

Retail

Health Clubs/Gyms

27.7 9.4 9. Sl Dr...

Billboards & Signs
(Weekly Drivers)
63.7

AM/FM Radio
43.2

Walking in Towns,
Cities, Downtown
Areas
23.5

Health

Clubs/Gyms

211

Shopping

Malls
174

Movie

Theaters

14.1

Restaurants
& Bars
18.8

Grocer
Retail Yy
Stores Stores
91 9.1

USA Projection

Scarborough R1 2024: Jan23-Aug24

® who Live in the ST. LOUIS, MO, DMA

Qual Intab

25,002

m USA

* Share of Everything

for Anything _




' 1,075,499 or 89.6% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA spend an average of 70.3
minutes per day driving, seeing Billboards and Signs. 71.8% Listen to Local Radio Stations Out-of-
Home for an average of 48.7 minutes/day.

Top-13 Out—of Home Medra (Persons & % Reach): Adults 35 - 64
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64
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2,212,804 or 88.1% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA spend an average of 55.
minutes per day driving, seeing Billboards and Signs representing 39.9% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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1,037,327 or 87.1% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 60.4
minutes per day driving, seeing Billboards and Signs representing 35.6% of all Time Spent with Ad-
Supported Out-of-Home Media.
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|494,360 or 83.3% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 45.6 minutes
|

|per day driving, seeing Billboards and Signs representing 28.6% of all Time Spent with Ad-Supported Out-
:of-Home Media.
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. Out-of-Home Media: Women 25 - 54
i "Share of Ad-Supported OOH Media"

83.3% 84.4%

who Live in the ST. LOUIS, USA
MO, DMA
70.8% 72.2%
% of Weekly 9,
Time Spent 62.6%
Ad-Supporti
OOH Media.
40.5%
37.8%
33.4% 34.7%
28.1%
12.7% 13.6%

Weekly 5.7%  4.8%

Total a9

Persons [ " | E—— —

X 54,456,788 43,159,157 X 62,409,328 46,573,903 2 22,388,807 X 24,393,309 % 18,151,233 3,100,819 3 8,794,522 ,292 24,180,587
Billboards & Signs AM/ FM Radio Grocery Stores Walking in Towns, Shopping Malls Restaurants & Bars Podcasts stadiums & Arenas Movie Theaters Gas

Average (Weekly Drivers) Cities, Downtown Stations/Convenience
Daily Minutes Aroas Stores

with Ad-Supported

s 1) 4s7 QRN 3o EETEN 120 NEFCH 205 NETEA 265 EEERN i35 JETRN 5o JETEN 25 EETCN 137 REXEN 20 |
® who Live in the ST. LOUIS, MO, DMA  USA

USA USA DMA Projection Scarborough R2 2025: Aug24-Jul25 Qual Intab 2,095

All Graphs and soefa.ai Data Modeling Copyright @ 2025 Hubbard Broadcasting, inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Aug24 Quadl Intab 25,002 SOEfa + Share of Everything
-

for Anything _ =



Home Media.

542,967 or 90.7% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 74.4 minutes
per day driving, seeing Billboards and Signs representing 41.% of all Time Spent with Ad-Supported Out-of-
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1,075,499 or 89.6% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA spend an average of 70.3
minutes per day driving, seeing Billboards and Signs representing 41.3% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

i "Share of Ad-Supported OOH Media"
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Out-of-Home Media: Adults 35 - 64
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631,049 or 25.1% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day representing 32.8% of all time
spent daily with All forms of Print Media.
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Avg. Week All Print I\r{l’we“t,ﬁa ersons & % Reach): Adults 25 - 54
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A e ¥
R —

= who Live in the 5T. LOUIS, MO, DMA

Avg. Hours+Minutes/day with All

who Livein the ST. LOUIS, MO,

296,858 or 24.9% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10. minutes every day representing 30.9% of all time
spent daily with All forms of Print Media.

..Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

Print Media: Adults 25 - 54

DMA

New York Times (Sunday)

New York Times

(Daily+Sunday)
111

New York Times (Daily) Local Daily

Direct Mail

Wall Street Journal Local Daily Newspaper(s)
Advertising

(Daily) (Daily+Sunday)
1.2 100

(excluding ...

Magazines
86

Catalogs
32

New York Times
(Sunday)
100

Wall Street Journal
(Daily)
95

New York Times Local Daily Direct Mail
{Daily+Sunday) Newspaper(s) Advertising
93 (Daily+Sunday) (excluding
83 Catalogs)
65

Local Daity
Newspaper(s) (Daily  Catalogs
75 31

mUSA

® who Live in the ST. LOUIS, MO,

DMA

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach):Adults 25 - 54

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily

Local Daily Newspa per(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Catalogs

Books

USA USA DMA Projection

Total persons.
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= who Live in the ST. LOUIS, MO, DMA
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 25 -54

who Live in the ST. LOUIS, MO,
DMA

Qual Intab

. Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent):Adults 25 - 54

Local Daity
Newspaper(s) (Sunday)
109

Wall Street.
Journal {Daily)
12

New York Times
(Sunday)
120

Local Daily Newspaper(s)
(Daity+Sunday)
100

New York Times Local Daily Newspaper(s)
USA Today (Daily) (Daily+Sunday) (Daily
117 111 9.1

New York Times

(Daily)
10.2

Magarines
86

Direct Mail
Advertising
(excluding
Catalogs)...

USA Today (Daily)
99

Local Daily
Newspaper(s) (Sunday) | Magazines
9.1 9.0

Local Daily
Newspaper(s) (Daily
75

New York Times (Daily)

Direct Mail
New York Times spaper(s)
(Daily+Sunday) unday) (excluding
93 83 65

Local

musa
2,095
USA Projection

= who Live in the ST. LOUIS, MO, DMA

Scarborough R1 2024: lan23-Aug24 Qual Intab

25,002

m USA

l'i’ * Share of Everything

for Anything _



Avg. Week All Print Media (Persons & % Reach): Women 25 - 54

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

All Local Weekly Newspapers

New York Times (Sunday)

Magazines

UsA Today (Daily)

Wall Street Journal (Daily)

Catalogs

142,325 or 24.% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 11.2 minutes every day representing 33.4% of all
time spent daily with All forms of Print Media.

1.8%

= who Live in the 5T. LOUIS, MO, DMA

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54

Local Daily

Newspaper(s)

(Daity+Sunday)
78

New York Times
(Sunday)
105

New York Times {Daily)
116

Wall Street Journal
(Daily)
125

Direct Mail
Advertising
(excluding
Catalogs)...

USA Today (Daily)
132

Local Daily
Newspaper(s) (Daily
71

Avg. Hours+Minutes/day with All
Print Media: Women 25 - 54

New York Times
{Sunday)
86

Local Daily Newspaper(s) .
(Daily+Sunday) dalii
Newspaper(s) (Daily
103

Magazines
77
Direct Mail

£
(excluding Catalogs)
59

who Livein the ST. LOUIS, MO,
DMA

New York Times
(Daily)
74

Wall Street Joumal
Catalogs
26

Catalogs
26

=
ke R R EE ~ o o
T T T T T R S NI Y

USA Today (Daily)
85

mUSA # who Live in the ST. LOUIS, MO, DMA HUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach):Women 25 - 54

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspa per(s) (Sunday)
New York Times (Daily)

New York Times (Daily+Sunday)
All Local Weekly Newspapers

New York Times (Sunday)
Magazines

USA Today (Daily)

Wall Street Journal (Daily)
Catalogs

Books

USA USA DMA Projection

Total Persons.
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Avg.

% Time spent

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent):Women 25 - 54

s
m_ 0% New York Times (Sunday)
86
A USA Today (Dai (Daily)
5] it 116 Wall Street loumal
m 5 Direct (Daity)
Avg. Hours+Minutes/day with Ad- B Mail 125
Supported Print Media: Women 25 - 54 M Aovesthl USA Today (Daily)
ng New York Times (Daily)
Wall Street 14
m Journal (Daity) Catalogs) (excludi
_ " m Local Daily Local Daily 93 Local Daily ng
-'l'l_ 4. 228 Newspaper(s) Newspaper(s) | Newspaper(s) New York Times Local Daily Newspaper(s) Catalogs
ek (Sunday) (Daily Magazines (Sunday) (Daily+Sunday) (Daity
ho thvens “[‘,::;' HOLRS, M0y Lo M 121 103 50 26 80 71 59
mUSA = who Live in the ST. LOUIS, MO, DMA m USA
Qual Intab 2,095 ' Share of Everything
USA Projection  Scarborough R12024: Jan23-Aug24  Qualintab 25,002 So¢e for Anything



154,778 or 25.9% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA read Local Daily Newspaper(s)
(Daily+Sunday) for an average of 9.1 minutes every day representing 28.% of all time spent daily with
All forms of Print Media.

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

Wall Street Journal (Daily)

New York Times (Sunday)

Magazines

UsA Today (Daily)

All Local Weekly Newspapers wheo Livein the 5T. LOUIS, MO,

DMA
Catalogs

= who Live in the ST. LOUIS, MO, DMA mUSA

Avg. Hours+Minutes/day with All
Print Media: Men 25 - 54

..Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54

Wall Street
Journal (Daity)

135

New York Times
(Sunday)
134

New York Times
{Daily+Sunday)
12

Local Daily
Newspaper(s)
(Sunday)
100

USA Today (Daily

Local Daily
Newspaper(s) (Daily
82

{excluding Catalogs)
Local Daily 68
Newspaper(s)
(Daily+Sunday) Catalogs
9.1 38

USA Today (Daily)
156

New York Times {Sunday)
15

New York Times
(Daily+Sunday)

Magazines
104

Local Daily
Newspaper(s)
(Daily
81

Local Daily
Newspa (Sunday)

Local Daily
Newspaper(s) Wall Street Journal
(Daily+Sunday) (Daily)

89 65

Catalogs
37

All Incal_.

® who Live in the ST. LOUIS, MO,

DMA

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach):Men 25 -

Total Persons.

Local Daily Newspaper(s) (Daily+Sunday) 3830

Direct Mail Advertising (excluding Catalogs)

54

Tl ool ——

Lo oty ewsprert) Condo) T ——l T n
New York Times (Daily) mm
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Wall Street Journal (Daily) m"ﬁ"‘-
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who Live in the ST. LOUIS, MO,
DMA

mUSA

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Men 25 -54

E
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®
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. Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent):Men 25- 54

0.0%

Journal

New York Times
(Sunday)
134

Magazines
122

USA Today (Daily)
107

Local Daily
Newspaper(s)
(Daily
82

Mew York Times (Daily)
91

Direct Mail

Advertising
paper(s) (excluding

(Daily+Sunday) Catalogs)
9.1 68

Local Daily

USA Today (Daily)
116

New York Times
(Sunday)
115

Magazines
104

Direct Mail
Advertising
(excluding
Catalogs)
7.0

Local Daily Newspaper(s)
(Daily+Sunday)

eet Journal

(Daily)
65

USA Projection

Scarborough R1 2024: Jan23-Aug24

= who Live in the ST. LOUIS, MO, DMA

Qual Intab 25,002

m USA

soefa.ai
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Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)
Magazines

New York Times (Sunday)

All Local Weekly Newspapers

New York Times (Daily)

Wiall Street Journal (Daily)

USA Today (Daily)

Catalogs

283,433 or 23.6% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9. minutes every day representing 32.8% of all time
spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 35 - 64

oezazd 37 ]
PR — 5.

who Livein the ST. LOUIS, MO,

3.1% OMA

5%

= who Live in the ST. LOUIS, MO, DMA mUSA

..Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

Local Daily

Newspaper(s) (Sunday)
99

USA Today (Daily)
81

Wall Street
Journal (Daily)

New York Times
(Daily+Sunday)
72

Direct Mail
Advertising
(excluding Catalogs)

New York

Local Daily
Newspaper(s)
(Sunday)
104

Magazines
89

New York Times.
(Sunday}
84

Local Daily
Newspaper(s) (Daily
82

Wall Street
Journal (Daily)
17

New York Times
(Daity+Sunday)
72

USA Today (Daily)
81

Direct Mail
Advertising (excluding
Catalogs)

7.0

New York
Times
(Daily)
61

® who Live in the ST. LOUIS, MO,

DMA

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach):Adults 35 - 64

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

Mew York Times (Daily+Sunday)
Magazines

New York Times (Sunday)

All Local Weekly Newspapers

New York Times (Daily)

Wall Street Journal (Daily)

USA Today (Daily)

Total persons.

-m.
T R

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 35 - 64

R
Cieerend 370 ]
it

Catalogs  APPETTT M 55y who Live in the ST. LOUS, MO, UsA
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Books 8:0
= who Live in the ST. LOUIS, MO, DMA musa
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. Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent):Adults 35 - 64

Lacal Daily
Newspape(s)
(Sunday)
99

Local Daily

Newspaper(s)

(Daily+Sunday)
9.0

New York Times
(Sunday)
87

Wall Street Journal
(Daily)
72

New York Time:
(Dai mmm
72

Local Daily
Newspaper(s) (Daily
81

Direct Mail
Advertising
(excluding Catalogs)
71

New York Times
(Daily)
56

Local Daity
Newspaper(s)
(Sunday)
104

Local Daily
Newspaper(s)
(Daily+Sunday)
93

New York Times
(sunday)
84

Local Daily
Newspaper{s) (Daily
82

Wall Street Journal
(Daily)
7.7

New York T
(Daily+Sunday)
72

USA Today {Daily)
81

Direct Mail
Advertising
(excluding Catalogs)
70

New York Times
(Daily)
6.1

USA Projection

Scarborough R1 2024: Jan23-Aug24

Qual Intab

25,002

= who Live in the ST. LOUIS, MO, DMA

soefa.ai
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Local Broadcast TV

Cable TV Networks

"Advertising Actions"

P18+ who Live in the ST. LOUIS, MO, DMA (Shopped/Visited/Bought past 3mos Due to Ads
on %)

101,391,241

92,041,031

76,035,910

58,088,618 21.9%
38,103,589 14.4%
36 495,002 13.8%

Local AM/FM Radio

41,773,646 15.8%

Video Streaming Services
Podcasts

Newspapers

Billboards

Audio Streaming Services

USA DMA ScarboroughR22025:Aug24-Jul25 Qualintab: 25002

38,509,935 14.5%
32,261,806 12.2%

USA

28,724,066

m P18+ who Live in the ST. LOUIS, MO, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %) m P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. Allrights reserved. SO efa . al for Anything «



Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Podcasts

Video Streaming Services

"Advertising Actions"

P25-54 who Live in the ST. LOUIS, MO, DMA (Shopped/Visited/Bought past 3mos Due to
Ads on %)

57,488,128 43.8%

47,013,564 35.8%

37,366,020 28.5%
27,375,576 20.9%

21,352,651 16.3%

22,718,883 17.3%

Local AM/FM Radio

22,252,376 17.0%

Local Broadcast TV

Audio Streaming Services
Billboards

Cable TV Networks

Newspapers

15,139,027 11.5%

18,782,229 14.3%

17,496,060 13.3%

: USA
15290,524 11.6%

12,450,108 9.5%

m P25-54 who Live in the ST. LOUIS, MO, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA ScarboroughR22025:Aug24-Jul25 Qualintab: 11601 * <Share of Everything
All Graphs and soefa.ai Data Modeling Copyright @ 2025 Hubbard Broadcasting, Inc. LLC. Allrights reserved. SO e a a al for Anything ¢



Social Media

Websites

Direct Mail

Video Streaming Services
Broadcast, Cable, & Sat TV
Podcasts

Audio Streaming Services

"Advertising Actions"

W25-54 who Live in the ST. LOUIS, MO, DMA (Shopped/Visited/Bought past 3mos Due to
Ads on %)

33,873,013 52.0%

23,392,385

18,937,664

11,847,055

12,819,
10,407,108

9,096,114

Local AM/FM Radio

10,192,537

Billboards
Cable TV Networks
Local Broadcast TV

Newspapers

USA DMA ScarboroughR22025:Aug24-Jul25 Qualintab: 6999

8,494,160 13.0%

6,764,221 10.4%

USA

6.859.365 10.5%

5,784,621 © 8.9%

m'W25-54 who Live inthe ST. LOUIS, MO, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)

B W25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads oh %)
Share of Everything

.
All Graphs and soefa.ai Data Modeling Copyright @ 2025 Hubbard Broadcasting, Inc. LLC. Allrights reserved. SO efa a al for Anything ¢



Websites

Social Media

Direct Mail

Broadcast, Cable, & Sat TV

Podcasts

"Advertising Actions”

M25-54 who Live in the ST. LOUIS, MO, DMA (Shopped/Visited/Bought past 3mos Due to
Ads on %)

23,621,179 35.8%

23,615,114

18,428,356

14,556,012 22.0%

10,945,543 16.6%

Local AM/FM Radio

12,059,838 18.3%

Local Broadcast TV

Video Streaming Services
Cable TV Networks
Billboards

Newspapers

Audio Streaming Services

8,279,662

=
(1]
n
2
=2

10,871,829

8,526,303 12.9%

9.001,900 13.6%

USA

6,665,488 10.1%

9.686.116 14.7%

m M25-54 who Live in the ST. LOUIS, MO, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
B M25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA ScarboroughR22025:Aug24-Jul25 Quallntab: 4602 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. Allrights reserved. SO e a . al for Anything =



Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV

Local Broadcast TV

"Advertising Actions”

P35-64 who Live in the ST. LOUIS, MO, DMA (Shopped/Visited/Bought past 3mos Due to
Ads on %)

52,756,928 41.1%

47,144,505 36.7%

36,413,484 28.4%
29,518,814 23.0%

19,739,738 15.4%

Local AM/FM Radio

22,516,119 17.6%

Video Streaming Services
Cable TV Networks
Podcasts

Newspapers

Audio Streaming Services

Billboards

20,672,729

18,671,366

16,212,955

13,163,418 10.3%

USA

15,601,160 12.2%

m P35-64 who Live in the ST. LOUIS, MO, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P35-64 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA ScarboroughR22025:Aug24-Jul25 Qualintab: 13035 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. Allrights reserved. SO e a . al for Anything =



