USA-5 Demos of the PHOENIX, AZ DMA vs. the USA...
Brand New Data as of August 31, 2024!




1.8% or 4,666,167 of USA Adults 18 or older Live in the PHOENIX-PRESCOTT, AZ, DMA.
Typical Adults 18 or older who Live in the PHOENIX-PRESCQOTT, AZ, DMA are 49.4 years old (1.1% older than
average) and have a $82,945 (8.2% lower than average) annual household income.
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P25-94

1.7% or 2,212,675 of USA Adults 25 - 54 Live in the PHOENIX-PRESCOTT, AZ, DMA.
Typical Adults 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA are 40. years old (.% younger than
| average) and have a $91,367 (8.8% lower than average) annual household income.
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1.7% or 1,100,286 of USA Women 25 - 54 Live in the PHOENIX-PRESCOTT, AZ, DMA.
Typical Women 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA are 40.2 years old (.4% older than
average) and have a $74,723 (16.9% lower than average) annual household income.
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1.7% or 1,112,389 of USA Men 25 - 54 Live in the PHOENIX-PRESCOTT, AZ, DMA.
M25-54 Typical Men 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA are 39.8 years old (.4% younger than
average) and have a $107,831 (2.5% lower than average) annual household income.
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1.8% or 2,243,672 of USA Adults 50 or older Live in the PHOENIX-PRESCOTT, AZ, DMA.
Typical Adults 50 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA are 66.5 years old (1.5% older than
average) and have a $80,707 (5.8% lower than average) annual household income.
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1.8% or 4,666,167 of USA Adults 18 or older Live in the PHOENIX-PRESCOTT, AZ, DMA.
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Adults 18 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA are 18.4% less likely to be a college
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7 1.7% or 2,212,675 of USA Adults 25 - 54 Live in the PHOENIX-PRESCOTT, AZ, DMA.
Adults 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA are 17.1% less likely to be a college graduate,
9.6% less likely to work full-time, 2.4% less likely to be married, 2.9% less likely to be a parent of 1 or more

children under 18.
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1.7% or 1,100,286 of USA Women 25 - 54 Live in the PHOENIX-PRESCOTT, AZ, DMA.

Women 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA are 24.9% less likely to be a college graduate,
15.1% less likely to work full-time, 1.9% less likely to be married, 20.9% more likely to be a grandparent of 1
or more children under 18.
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1.7% or 1,112,389 of USA Men 25 - 54 Live in the PHOENIX-PRESCOTT, AZ, DMA.
Men 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA are 11.% less likely to be a college graduate, 6.%
less likely to work full-time, 2.9% less likely to be married, 10.1% less likely to be a parent of 1 or more

children under 18.
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1.8% or 2,243,672 of USA Adults 50 or older Live in the PHOENIX-PRESCOTT, AZ, DMA.

Adults 50 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA are 16.8% less likely to be a college
graduate, 12.6% less likely to work full-time, 4.% more likely to be married, 9.5% more likely to be a
grandparent of 1 or more children under 18.
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1.8% or 4,666,167 of USA Adults 18 or older Live in the PHOENIX-PRESCOTT, AZ, DMA.
Adults 18 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA are 1.8% less likely to own their home,

29.7% more likely to own a higher valued home, 7.5% more likely to have a single-family home, 14.3% more

likely to have a dog.

Own/Rent/Other: Adults 18 or older Mﬁm Type of Home: Adults 18 or older 4 {®™pPets in Home: Adults 18 or older
Single Family House (unattached) .

Own a Dog

Townhouse or attached Home ESJ%

8.9%
Condominium i 3::; Owna Cat
8.2% 8.3%
Apartment

©Own Second Home Mobile Home or Manufactured 8.4% Own other type of Pet

or Real Estate Home 4.2%

Property
w who Live in the PHOENIX-PRESCOTT, AZ, DMA | UsA #who Live in the PHOENIX-PRESCOTT, AZ, DMA mUSA wwho Live in the PHOENIX-PRESCOTT, AZ, DMA mUSA

yZ4l Value of Owned Home: Adults 18 or older @Hame Loans: Adults 18 or older

Average Value of Owned Home:

who Live in the PHOENIX-PRESCOTT, AZ, DMA

UsA 5411092

Refinanced Home Equity Oown

<$150K $150K-5200K  $200K-$250K  $250K-$300K  $300K-$350K  $350K-$500K  $500K-$750K $750K-51M
Home Mortgage Loan/Home Home/Property

# who Live in the PHOENIX-PRESCOTT, AZ, DMA mUSA !

Improvement  Outright (No
2,268 e Loan Mortgages)
Qual Intab 23,335

g0 312,21 .07 20
Home Mortgage

2 20 2 Qg .58
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have a dog.

1.7% or 2,212,675 of USA Adults 25 - 54 Live in the PHOENIX-PRESCOTT, AZ, DMA.
Adults 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA are 4.1% less likely to own their home, 30.2%

more likely to own a higher valued home, 9.7% more likely to have a single-family home, 14.6% more likely to

& Own/Rent/Other: Adults 25 - 54 Mﬁm Type of Home: Adults 25 - 54

Single Family House (unattached)

Townhouse or attached Home

6.4%
9.7%

4.5%

Condominium
5.7%

6.1%
3.0% 3.3% 5.5% Apartment
625,014 U R RN 4,289,371 IS
Rent Other Own Second Home Mobile Home or Manufactured 7.4%
or Real Estate Home 3.7%
Property '
= who Live in the PHOENIX-PRESCOTT, AZ, DMA muUsa ¥ who Live in the PHOENIX-PRESCOTT, AZ, DMA WUSA
_—~
24l Value of Owned Home: Adults 25 - 54
Average Value of Owned Home:
who Live in the PHOENIX-PRESCOTT, AZ, DMA
UsA 5416,060
5.8% 7.5% 6.2% 6.5%
" 8 079 gRo 083 86 2 2 : 8 289 £40 Q 034 3 46 5f an 3 09,943 S0.0
<$150K $150K-$200K  $200K-$250K  $250K-$300K  $300K-$350K  $350K-$500K  $500K-$750K  $750K-S1M S1V+
# who Live in the PHOENIX-PRESCOTT, AZ, DMA mUSA
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4 (™ Pets in Home: Adults 25 - 54
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Own a Cat
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1.7% or 1,100,286 of USA Women 25 - 54 Live in the PHOENIX-PRESCOTT, AZ, DMA.
w25 5 4 Women 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA are 4.2% less likely to own their home, 23.1%
-

more likely to own a higher valued home, 4.1% more likely to have a single-family home, 9.9% more likely to
have a dog.

m Own/Rent/Other: Women 25 - 54 mﬁm Type of Home: Women 25 - 54 ‘&'Pets in Home: Women 25 - 54

Single Family House (unattached)
Own a Dog

Townhouse or attached Home

Condominium OwnaCat g

3.1% 3.6% 3.6% 1%

Apartment
A 2341571
Rent Other Own Second Home Mobile Home or Manufactured 12.4% Own other type of Pet
or Real Estate Home 4.9%
Property :
w who Live in the PHOENIX-PRESCOTT, AZ, DMA mUSA = who Live in the PHOENIX-PRESCOTT, AZ, DMA =USA = who Livein the PHOENIX-PRESCOTT, AZ, DMA mUSA

‘f‘.‘ Value of Owned Home: Women 25 - 54

Average Value of Owned Home:

3Home Loans: Women 25 - 54

who Live in the PHOENIX-PRESCOTT, AZ, DMA

usa CECENEY

6.8%
5.9% a.79% 8%
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i
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1.7% or 1,112,389 of USA Men 25 - 54 Live in the PHOENIX-PRESCOTT, AZ, DMA.
M25 5 4 Men 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA are 4.1% less likely to own their home, 35.9%
-

more likely to own a higher valued home, 14.9% more likely to have a single-family home, 20.1% more likely
to have a dog.

m Own/Rent/Other: Men 25 - 54 mﬁm Type of Home: Men 25 - 54 ‘&'Pets in Home: Men 25 - 54

Single Family House (unattached)

Own a Dog

Townhouse or attached Home 8.1%
9.5%

o 5.5%
Condominium OwnaCat g
6.4%

7.3% 6.4%

Apartment

2.9% 3.0%
31,802 1

0 0 i 4,175,144
Rent Other Own Second Home Mobile Home or Manufactured 2.5% Own other type of Pet
or Real Estate Home 2.4% A
Property ’
w who Live in the PHOENIX-PRESCOTT, AZ, DMA mUSA = who Live in the PHOENIX-PRESCOTT, AZ, DMA =USA = who Livein the PHOENIX-PRESCOTT, AZ, DMA mUSA

‘f‘.‘ Value of Owned Home: Men 25 - 54

Average Value of Owned Home:

3Home Loans: Men 25 - 54

who Live in the PHOENIX-PRESCOTT, AZ, DMA

USA 436,730

8.0% 7,
5.8% 7.6% 7.1%
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1.8% or 2,243,672 of USA Adults 50 or older Live in the PHOENIX-PRESCOTT, AZ, DMA.
Adults 50 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA are 1.1% less likely to own their home,

29.8% more likely to own a higher valued home, 6.3% more likely to have a single-family home, 12.4% more

likely to have a dog.

h Own/Rent/Other: Adults 50 or older mﬁm Type of Home: Adults 50 or older

Single Family House (unattached)

Townhouse or attached Home

4.1%
7.7%
2.4%
5.9%

Condominium

12.4% 11.8%
Apartment E‘
Rent Other Own Second Home Mobile Home or Manufactured 10.0%
or Real Estate Home 2.6%
Property .
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Z -
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who Live in the PHOENIX-PRESCOTT, AZ, DMA
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8.4%
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1.8% or 4,666,167 of USA Adults 18 or older Live in the PHOENIX-PRESCOTT, AZ, DMA.
Adults 18 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA are 15.8% less likely to look up D-I-Y
advice online, 4.8% more likely to always vote in local elections, 10.3% more likely to belong to a gym,

6.1% less likely to fly domestic past yr.

YTop-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

a5.0%)

m.mm Education  Homework  Genealogy

Redipes/ Restaurant Do-tyouneM Oniine Phone  Medical  Finess/Diet  Mome/  apparel/ lobsearch/ meligion/  Camer
Meal Planning information Information/  Advie  /VideoCall Services/ Information Garden ideas Beauty ideas Postresume Spirtusity Development [Research  [Vou or Your
Sugessons Reviews [skype,  information Schools,  childs)
FaceTime, appiaation,
ete) Financing]
m who Live in the PHOENIX-PRESCOTT, AZ, DMA HUSA

17.3%|
14.4%) i
10.2%|
1o ElL

Political Activity: Adults 18 or older

-
-

Registered to Vote Democrat / Lean  Republican /Lean Independent / None
(In District of Residence) Democrat Republican of These

Presidential Elections: Always

Presidential Elections: Someti B
Statewide Elections: Always ”

ﬂmr-lz thwgnrpnv ramhg/ Online Dating
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smu.ﬂn

etc)
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1.7% or 2,212,675 of USA Adults 25 - 54 Live in the PHOENIX-PRESCOTT, AZ, DMA.

Adults 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA are 22.4% less likely to look up D-I-Y advice
online, 6.8% more likely to always vote in local elections, 11.9% more likely to belong to a gym, 13.7% less
likely to fly domestic past yr.

_Tap-20 past 30-days Online Lifestyle Activites: Adults 25 - 54 Political Activity: Adults 25 - 54

3 81.9%
45.2% ZS'Z% 29.6%
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sugesions  Reviews  [skype, Information Schoals, child's) shuttedly, Locdl Hiaciiana: Alwey s
FaceTime, AppSation, sl Local Elections: Sometimes
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1.7% or 1,100,286 of USA Women 25 - 54 Live in the PHOENIX-PRESCOTT, AZ, DMA.

Women 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA are 16.7% less likely to look up D-I-Y advice
online, 11.4% more likely to always vote in local elections, 8.5% less likely to belong to a gym, 20.1% less
likely to fly domestic past yr.

_Tap-20 past 30-days Online Lifestyle Activites: Women 25 - 54 Political Activity: Women 25 - 54
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1.7% or 1,112,389 of USA Men 25 - 54 Live in the PHOENIX-PRESCOTT, AZ, DMA.
Men 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA are 27.3% less likely to look up D-I-Y advice
online, 3.1% more likely to always vote in local elections, 29.9% more likely to belong to a gym, 8.1% less

likely to fly domestic past yr.

Political Activity: Men 25 - 54
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i -~ P
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1.8% or 2,243,672 of USA Adults 50 or older Live in the PHOENIX-PRESCOTT, AZ, DMA.

Adults 50 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA are 8.2% less likely to look up D-1-Y advice
online, 5.3% more likely to always vote in local elections, 12.% more likely to belong to a gym, 6.8% more
likely to fly domestic past yr.
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= (In District of Residence) Democrat Republican of These
R - Presidentil Elections: Alvys i ——
ﬂ " e ' =
— Statewide Elections: Always m
118 &
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2times

wwho Live in the PHOENIX-PRESCOTT, AZ, DMA
Total Jlggt; l;gly QSR Users: Avg. Monthly QSR Meals:

3times
4 times
5times
6 -9times

10 times or more

88.6%

N

Adults 18 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA are
1.6% more likely to use Sit-Down Restaurants past mo., 36.2% more
likely to smoke cigarettes.

1.8% or 4,666,167 of USA Adults 18 or older Live in the PHOENIX-PRESCOTT, AZ, DMA.

1.4% more likely to use QSRs past mo.,
likely to use Casinos past yr., 11.3% less

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

®

15.8%

2 times 16.3%
3times
4 times

5 times

6-9times

10times or more
® who Live in the PHOENIX-PRESCOTT, AZ, DMA
A

W USA

Total Monthly Sit-Down Restaurant Users: it-Down Restaurant Meals:
77.2% 76.1%

Top-10 Cuisines: Adults 18 or older

(Sit- Down Restaurants Used Past 30-days) a

indian/ WAngs/ Bagel/ Upscale Steakhouse
®who live in the PHOENIX-PRESCOTT, AZ, DMA

Thai/ Burgers/ Domut/
Other  Spurts Bar  Bakery
asian

musa

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wha Live in the PHOENIX-PRESCOTT, AZ, viA [0S 16.5%

v [ 17.7%

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer
Wine

Domestic Regular Beer

Domestic Light Beer

22.6%

Imported Beer 22.0%

EER 1115

= who Live in the PHOENIX-PRESCOTT, AZ, DMA

DMA Scarborough R2 2024: Aug23-Aug24

Microbrew / Craft Beer

mUSA

USA Qual Intab
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Past 12 months Casino Activities: Adults 18 or older

Slot Machines 64,015,398

6.4%
3.8%

2.4%
2.0%

-141.696
EXEl 1.7%

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Other Gambling

Spa

Casinos visited past 12 months: Yes

= who Live in the PHOENIX-PRESCOTT, AZ, DMA m USA

2,268

USA Projection Scarborough R2 2024: Aug23-Aug24 Qudl Intab 23,335

Used Past 30-days: Adults 18 or older
st |
=

f

Marijuana / Cannabis Cigarettes

#who Live in the PHOENIX-PRESCOTT, AZ, DMA



30-days QSR Users: Adults 25 - 54

2times

Past

3 times

4 times

5times

6-9times

10 times or more

= who Live in the PHOENIX-PRESCOTT, AZ, DMA

Total "g’?’iﬁf,""’ QSR Users: Avg. Monthly QSR Meals:

e R ¢ EEE

to smoke cigarettes.

1.7% or 2,212,675 of USA Adults 25 - 54 Live in the PHOENIX-PRESCOTT, AZ, DMA.
Adults 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA are .5% more likely to use QSRs past mo., 1.%
less likely to use Sit-Down Restaurants past mo., 35.3% more likely to use Casinos past yr., 18.4% less likely

Past 30-days Sit-Down Restaurant Users: Adults 25 - 54

s Lime
2eis
3 tws
S5 times 7.4%
® who Live in the PHOENIX-PRESCOTT, AZ, DMA = USA
Total Monthly Sit-Down Restaurant Users: A it-Down Restaurant Meals:

75.9%

76.6%
99,619,82

Drank Past 30-days: Adults 25 - 54

Liquor
Any Type of Beer
Wine

Domaestic Regular Beer

Top-10 Cuisines: Adults 25 - 54

(Sit-Down Restaurants Used Past 30-days)

I

Indian/  Wings/ Bagel/  Upscale Steakhouse
e/ surgers/ Donut/
Cofeegar  Other  Sports Bar Bakery
asian
# who Live in the PHOENIX-PRESCOTT, AZ, DMA musa

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the PHOENIX-PRESCOTT, AZ, DMA 19.2%

e I 22.5%

Past 12 months Casino Activities: Adults 25 - 54

Slot Machines g

2 24.5%

242
13,609,273 10.6%
2 4.8

i

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Used Past 30-days: Adults 25 - 54

Imported Beer Stage Show / Concert M 11.8
Domestic Light Beer v Sports Betting 6.5%
Microbrew / Craft Beer ' Spa ‘,‘,37; 2213’9‘6 8396146
7d. i 5
Other Gambling &123& Casinos visited past 12 hs: Yes M / Cannabis Vape
w who Live in the PHOENIX-PRESCOTT, AZ, DMA mUSA = who Live in the PHOENIX-PRESCOTT, AZ, DMA mUSA # who Live in the PHOENIX-PRESCOTT, AZ, DMA mUSA
UsA DMA Scarborough R2 2024: Aug23-Aug24 Qual intab 2,268
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC. All rights reserved. USA Projection Scarborough R2 2024: Aug23-Aug24 Qual intab 23,335



Past 30-days QSR Users: Women 25 - 54

o e R
10times or more

= who Live in the PHOENIX-PRESCOTT, AZ, DMA

Total ngg% t’gly QSR Users: Avg. Monthly QSR Meals:

mUSA

92.0%

e R - EEE

1.7% or 1,100,286 of USA Women 25 - 54 Live in the PHOENIX-PRESCOTT, AZ, DMA.
Women 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA are 1.3% more likely to use QSRs past mo.,
1.% less likely to use Sit-Down Restaurants past mo., 35.7% more likely to use Casinos past yr., 31.2% less

likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Women 25 - 54
€ ¥

1time

16.0%

) 16.3%

2 times

3times

4 times

5 times

6-9times

10times or more

® who Live in the PHOENIX-PRESCOTT, AZ, DMA
Total Monthly Sit-Down Restaurant Users:

W USA

Avg. Monthly Sit-Down Restaurant Meals:
75.3%

Liquor

Wine

Any Type of Beer
Imported Beer

Top-10 Cuisines: Women 25 - 54

(Sit-Down Restaurants Used Past 30-days)

Upscale  Wings/ Steakhouse
Surgers /
spers gar

Other
Asian

Bakery
®who live in the PHOENIX-PRESCOTT, AZ, DMA musa

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the PHOENIX-PRESCOTT, AZ, DMA 23.2%

v [ 20.5%

£ Past 12 months Casino Activities: Women 25 - 54

Slot Machines 18,254 26.5%

Bar / Nightclub
Upscale Restaurant

Table Games (Craps, Poker, etc.)

Domestic Regular Beer Stage Show / Concert
Domestic Light Beer Spa
Microbrew / Craft Beer Sports Betting
Other Gambling 3 91..599(:6 Casinos visited past 12 months: Yes
= who Live in the PHOENIX-PRESCOTT, AZ, DMA musA = who Live in the PHOENIX-PRESCOTT, AZ, DMA mUSA
USA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 2,268
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R2 2024: Aug23-Aug24 Quadl Intab 23,335

Used Past 30-days: Women 25 - 54

Marijuana / Cannabis

Cigarettes Vape

#who Live in the PHOENIX-PRESCOTT, AZ, DMA musA



30-days QSR Users: Men 25 - 54

Past

2times

7.
Ftimes

10 times or more

= who Live in the PHOENIX-PRESCOTT, AZ, DMA = USA

Total Monthly QSR Users: Avg. Monthly QSR Meals:
89.6% 89.8%

smoke cigarettes.

1.7% or 1,112,389 of USA Men 25 - 54 Live in the PHOENIX-PRESCOTT, AZ, DMA.
Men 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA are .3% less likely to use QSRs past mo., .9% less
likely to use Sit-Down Restaurants past mo., 34.9% more likely to use Casinos past yr., 6.6% less likely to

Past 30-days Sit-Down Restaurant Users: Men 25 - 54
14

1time

2 times

3times

4 times

S5 times

® who Live in the PHOENIX-PRESCOTT, AZ, DMA
hly Sit-Down R

6 -9times

10times or more
mUSA

Total Monthly Sit-Down Restaurant Users:
76.5% 77.2%

|

Avg. M Meals:

Drank Past 30-days: Men 25 - 54
Aoy Type of Beer

Liquor
Domestic Regular Beer

Imported Beer

479
Domestic Light Beer =

24,3
0,777, 32.0%

Wine -V
Microbrew / Craft Beer M 920 2% '
' who Live in the PHOENIX-PRESCOTT, AZ, DMA muUsA
UsA DMA Scarborough R2 2024: Aug23-Aug24 Qual intab

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC. All rights reserved.

Top-10 Cuisines: Men 25 - 54

(Sit-Down Restaurants Used Past 30-days)

indian/  Wings/

Halian
e/ surgers|
Cofeegar  Other  Sports Bar
asian

# who Live in the PHOENIX-PRESCOTT, AZ, DMA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the PHOENIX-PRESCOTT, AZ, DMA 15.3%

v [ 21.0%

Past 12 months Casino Activities: Men 25 - 54
slot Machines
P T—

Sports Betting

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert
Other Gambling

Spa

Used Past 30-days: Men 25 - 54

[ Cannabis

Casinos visited past 12 hs: Yes
® who Live in the PHOENIX-PRESCOTT, AZ, DMA mUSA
2,268
USA Projection Scarborough R2 2024: Aug23-Aug24 Qual Intab 23,335

® who Live in the PHOENIX-PRESCOTT, AZ, DMA



30-days QSR Users: Adults 50 or older

1%
11.0%

Past

Zrimes -Im
12.0%

3 times

4 times

:
10.2%

5times

6-9times

12.8%

= who Live in the PHOENIX-PRESCOTT, AZ, DMA

Avg. Monthly QSR Meals:

10times or more
mUSA

Total Monthly QSR Users:
85.5% 5.2%

e I | < BB

likely to smoke cigarettes.

1.8% or 2,243,672 of USA Adults 50 or older Live in the PHOENIX-PRESCOTT, AZ, DMA.
Adults 50 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA are .3% more likely to use QSRs past mo.,
2.6% more likely to use Sit-Down Restaurants past mo., 47.1% more likely to use Casinos past yr., 8.5% less

Past 30-days Sit-Down Restaurant Users: Adults 50 or older
14

1time

7.‘6%
—

® who Live in the PHOENIX-PRESCOTT, AZ, DMA

Total Monthly Sit-Down Restaurant Users: A wn Restaurant Meals:
77.2% 75.3%

4.1
|

2 times

3times

4 times

S5 times

6 -9times

10times or more

mUSA

Drank Past 30-days: Adults 50 or older

Liquor

Any Type of Beer
Wine
Domestic Light Beer

Domestic Regular Beer

Imported Beer - v
Microbrew / Craft Beer ]
' who Live in the PHOENIX-PRESCOTT, AZ, DMA muUsA
UsA DMA Scarborough R2 2024: Aug23-Aug24 Qual intab

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC. All rights reserved.

Top-10 Cuisines: Adults 50 or older

(Sit-Down Restaurants Used Past 30-days) ﬁ

iI
iafian

a1
Mexican  Chinese Piza Coffee Wings/ Upscale Steshhouse indian/  Bagel/
Wouse | Burgers | Thai/  Dasut/
Coffea Gar Sports Bar Other  Bakery

Asian

# who Live in the PHOENIX-PRESCOTT, AZ, DMA musA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the PHOENIX-PRESCOTT, AZ, oA [SETISINN 11.4%

usa (NG o.7%

Past 12 months Casino Activities: Adults 50 or older

Slot Machines  grysre 26.4%

Upscale Restaurant

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Stage Show / Concert

Sports Betting

Other Gambling

Spa

hs: Yes

Casinos visited past 12

Used Past 30-days: Adults 50 or older

%

10.5%

® who Live in the PHOENIX-PRESCOTT, AZ, DMA mUSA

2,268

USA Projection Scarborough R2 2024: Aug23-Aug24 Qual Intab 23,335

2.2%
1303864 12 042 B8 2791745
[ Cannabis Cigarettes Vape
® who Live in the PHOENIX-PRESCOTT, AZ, DMA mUSA



1.8% or 4,666,167 of USA Adults 18 or older Live in the PHOENIX-PRESCOTT, AZ, DMA.
Adults 18 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA are 4.2% less likely to have a 401K, .1% more

likely to have an Auto Loan, 7.3% less likely to Invest/Trade Stocks Online, 14.1% more likely to pay with their
Debit Card.

Investments Owned: Adults 18 or older

401K Plan 124,480,235

102,743,359 39.1%

11.9%
7,420,902 14.2%
31,196,385 11 9%
13.9%
31,010,012 11.8%
6.1%
8.5%

47.4%
IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds 18.9%

Money Market Funds
Bonds

Other (Crypto / NFTs / Metals, etc.)

529 Plan / College Savings Plan

Financial Services Has and/or Uses: Adults 18 or older

Checking Debitor ATM  Savings Credit Card Mobile

Online Online Bill Home Auto Loan Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Marke! Deposit (CDs) Home Improvement
Second Home or Real Estate Property 2 . Account Mortgage Loan or Home
21,717,789 Equity Loan
® who Live in the PHOENIX-PRESCOTT, AZ, DMA mUSA # who Live in the PHOENIX-PRESCOTT, AZ, DMA B USA
r— iy
Professional Serwces Used*: Adults 18 or older | pyPast 3-Months Payment Methods Used: Adults 18 or older
Online Investing / Stock Trading
Insurance Agent at a Local Office (not online) gj':i% . .
Real Estate Agent 5:3:6 . 120.1%
. = 6”‘ 2.9% 37%  3.3% 3.4%
Edtate Plannlig: 37% o — . |

Divorce / Family Attorney "“1?;:‘ (trastIzWGAths)
m who Live in the PHOENIX-PRESCOTT, AZ, DMA mUSA

DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 2,268

USA
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights Teserved.

Applevay CashApp  Store Credit Gnogle?av
Card

Zelle American
Express

Debit Card  MasterCard ~ Venmo Discover Facebook  Square Cash Samsung Pay

Messenger

= who Live in the PHOENIX-PRESCOTT, AZ DMA m USA

Qual intab

USA Projection

Scarborough R2 2024: Aug23-Aug24 23,335




Investments Owned: Adults 25 - 54

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

529 Plan / College Savings Plan
Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

w who Live in the PHOENIX-PRESCOTT, AZ, DMA

18,333,696 37.2%
38,220,807 20.0%
; 12.5%
20,766,199 16.0%
396 8.3%
[EEIERT 11.5%
; 9.2%
TR 11.0%
2 13.0%
[EETEY. 10.7%
57.0%
12,964, IR0 3

66A5%

A 1%

mUSA

1.7% or 2,212,675 of USA Adults 25 - 54 Live in the PHOENIX-PRESCOTT, AZ, DMA.
Adults 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA are 1.6% more likely to have a 401K, .% less

likely to have an Auto Loan, 8.% less likely to Invest/Trade Stocks Online, 11.5% more likely to pay with their

Debit Card.

Financial Services Has and/or Uses: Adults 25 - 54

9.5%

8.2%
% B aew ATk
Checking Debitor ATM  Savings Credit Card ‘Online Mohile Online Bill Home Auto loan  Studentloan Money  Certificates of Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit{CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan
# who Live in the PHOENIX-PRESCOTT, AZ, DMA mUSA

Professional Services Used*: Adults 25 - 54

Tax Preparation Service

Online Investing / Stock Trading

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce / Family Attorney

DMA

32,217,267

17,815,154 13.7%
7.4%
12,385 684 9.5%

5 ®
7.9%
, 6.7%
8,272,069 6.4%

4.2%
2.8%

24.8%

—

Past 3-Months Payment Methods Used: Adults 25 - 54

Cash App

MasterCard  Apple Pay

visa PayPal Debit Card Venmo Zelle Google Pay  Store Credit

3.0% H8% 4.8% 4.4%

e 1.2% (*Past 12 Months) American Discover Facebook  Square Cash Samsung Pay
1.5% Card Express Messenger
= who Live in the PHOENIX-PRESCOTT, AZ, DMA mUSA = who Live in the PHOENIX-PRESCOTT, AZ, DMA mUSA
USA Scarborough R2 2024: Aug23-Aug24 Qual Intab 2,268
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R2 2024: Aug23-Aug24 Qual Intab 23,335



Investments Owned: Women 25 - 54

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

529 Plan / College Savings Plan
Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

® who Live in the PHOENIX-PRESCOTT, AZ, DMA

33,880,016 1%
20,221,206 31.1%
13,692,401 21.1%

.6%
7,324,765 11.3%

10.6%

2.3%
ERYIN 9.9%
9.2%

00.3%
EEEE 5.9%

3.6%
5.7%

mUSA

1.7% or 1,100,286 of USA Women 25 - 54 Live in the PHOENIX-PRESCOTT, AZ, DMA.

Women 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA are 2.% more likely to have a 401K, 5.% less
likely to have an Auto Loan, 4.7% less likely to Invest/Trade Stocks Online, 7.5% more likely to pay with their
Debit Card.

Financial Services Has and/or Uses: Women 25 - 54

9.6% g.8% 0.1% g.4%

Debit or ATM Credit Card Mobile Online Bill Auto Loan  Studentloan

Checking savings Online Home Money  Personal Loan Certificates of Refinanced Home
card Account Account Banking Banking Paying Mortgage Market Deposit(CDs)  Home  Improvement
Account Mortgage Loan or Home
Equity Loan
# who Live in the PHOENIX-PRESCOTT, AZ, DMA HUSA

Professional Services Used*' Women 25 54

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce / Family Attorney

m who Live in the PHOENIX-PRESCOTT, AZ, DMA

USA Scarborough R2 2024: Aug23-Aug24
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights Teserved.

DMA

13,000 12.5%
7.5%
5,328,019 8.2%
80, 7.3%
4,697,714 EEE
6.1%
3 684,87
4.1%
2.4%
2 1.8%
1.6%

(*Past 12 Months)

mUSA

Qual Intab 2,268

U'E"Past 3-Months Payment Methods Used: Women 25 - 54

15.7% 34 0%

2.6% 83% 5.5% 4 00
s [l

Square Cash Samsung Pay

Cash App Apple Pay Store Credit Google Pay
Card

Venmo Zelle

Debit Card

MasterCard Discover Facebook  American

Messenger  Express

= who Live in the PHOENIX-PRESCOTT, AZ DMA m USA

USA Projection

Scarborough R2 2024: Aug23-Aug24 Qual Intab 23,335



1.7% or 1,112,389 of USA Men 25 - 54 Live in the PHOENIX-PRESCOTT, AZ, DMA.
Men 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA are 1.3% more likely to have a 401K, 4.5% more
- likely to have an Auto Loan, 9.8% less likely to Invest/Trade Stocks Online, 16.2% more likely to pay with their

Debit Card.

Investments Owned: Men 25 - 54 Financial Services Has and/or Uses: Men 25 - 54

IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds ';;4‘3.7%
Bonds 1:‘;’1‘%

ol 10.1%
Money Market Funds 12.8%

Other (Crypto / NFTs / Metals, etc.) ;;m 4.6% 4.7% 5.0%
) -y e o e ke » n _— L . i e R
529 Plan / College Savings Plan 12.4% Checking Debitor ATM  Savings  Credit Card online Mobile online Bill Home Autoloan Studentloan  Money  Certificates of Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit{CDs) Home Improvement
Second Home or Real Estate Property E 2% Account Mortgage Loan or Home
Ga% Equity Loan
= who Live in the PHOENIX-PRESCOTT, AZ, DMA mUSA # who Live in the PHOENIX-PRESCOTT, AZ, DMA B USA

Professional Services Used*: Men 25 - 54

Tax Preparation Service B .
b 17,332 368 26.7%

Online Investing / Stock Trading

fpy'Past 3-Months Payment Methods Used: Men 25 - 54

17,248 812 26.6%

Financial Planner 5,605 808 14.9%
7.3%
e 10
Insurance Agent at a Local Office (not online) m 8.5% . .
7.3%
Real Estat nt

335 5:2%  4.1% 4.8%

" 4.3%
Fetate Planniig 3.4% i e o .
N s . 5
Divorce / Family Attorney :m_;):;:% (*Past 12 Months) Venmo Debit Card  MasterCard Zelle AE'::::;“ Sra'ceaclr:dt Discover n::'::mr Square Cash Samsung Pay
m who Live in the PHOENIX-PRESCOTT, AZ, DMA mUSA = who Live in the PHOENIX-PRESCOTT, AZ DMA mUSA

USA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 2,268
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R2 2024: Aug23-Aug24 Qual Intab 23,335



Investments Owned: Adults 50 or older

IRA (individual Retirement Account) e

Mutual Funds -
syt s R i
Bonds TR 10
Other (Crypto / NFTs / Metals, etc.) 3‘;‘;‘-1‘*

Second Home or Real Estate Property ,;2;;:6

529 Plan / College Savings Plan Eﬁ?m

® who Live in the PHOENIX-PRESCOTT, AZ, DMA

1.8% or 2,243,672 of USA Adults 50 or older Live in the PHOENIX-PRESCOTT, AZ, DMA.
+ Adults 50 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA are 12.6% less likely to have a 401K, 7.1%

more likely to have an Auto Loan, 14.9% less likely to Invest/Trade Stocks Online, 21.1% more likely to pay
with their Debit Card.

Financial Services Has and/or Uses: Adults 50 or older

45.1%

3%
23.9%

Checking Debitor ATM  Savings Credit Card Online Online Bill Mobile Home Auto Loan Money  Certificates of Refinanced Home  Personal Loan Studentloan
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs)  Home  Improvement
Account Mortgage Loan or Home
Equity Loan
mUSA # who Live in the PHOENIX-PRESCOTT, AZ, DMA HUSA

Professional Services Used*: Adults 50 or older U'E"Past 3-Months Payment Methods Used: Adults 50 or older

Tax Preparation Service

36,

313,610
Financial Planner s
Accountant
Insurance Agent at a Local Office (not online) ul;w%
Online Investing / Stock Trading D-:;‘;l%
Real Estate Agent 53;,%
Estate Planning m;w

0.6%
2.8%

m who Live in the PHOENIX-PRESCOTT, AZ, DMA
DMA Scarborough R2 2024: Aug23-Aug24

Divorce / Family Attorney

P
31,570,127 25.3%
2%

18.3% 18.0%
16.9% 5.5% 6.0%
- - - By 12w ———

Venmo Store Credit  Discover Apple Pay  American Cash App  Google Pay  Facebook  Square Cash Samsung Pay

PayPal MasterCard Zelle

(*Past 12 Months)
Card Express Messenger
mUSA = who Live in the PHOENIX-PRESCOTT, AZ DMA mUSA

Qual Intab 2,268

USA
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R2 2024: Aug23-Aug24 Qual Intab 23,335



Adults 18 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA spend an average of 2 days, 18 hours, 28 minutes and
31 seconds each week with All Forms of Media.

84.4% of Aduilts 18 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA spend an avg. of 7 hours and 46 minutes each week listening
to All Local AMI/FM Radio, representing 9.9% of total time spent with all forms of Media.

BZ

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

- e

concurr

usage 53.8%
who Live in the PHOENIX- usa

% of Total PRESCOTT, AZ, DMA

Weekly H:M:

Avg. Weekly
Hours:Minutes:

M who Live in the PHOENIX-PRESCOTT, AZ, DMA N USA
USA  DMA  Scarborough R2 2024: Aug23-Aug24 ~ Qual Intab 2,268 USA Projection Scarborough R2 2024: Aug23-Aug24 Qual Intab 23,335 HU bbq rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything
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| Adults 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA spend an average of 2 days, 15 hours, 57 minutes and 28

seconds each week with All Forms of Media.
- 83.4% of Adults 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA spend an avg. of 7 hours and 39 minutes each week listening to

| All Local AM/FM Radio, representing 10.% of total time spent with all forms of Media.

EX-:

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

64:53:32
51.7%

Usa

® who Live in the PHOENIX-PRESCOTT, AZ, DMA H USA

USA  DMA  Scarborough R22024:Aug23-Aug24  Qual Intab 2,268 USA Projection Scarborough R2 2024: Aug23-Aug24 Qual Intab 23,335 HUbbGr Share of Everything
All Graphs and scefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. el s e for Anything



Women 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA spend an average of 2 days, 18 hours, 38 minutes and 13
seconds each week with All Forms of Media.

82.8% of Women 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA spend an avg. of 7 hours and 10 minutes each week listening to
All Local AM/FM Radio, representing 8.9% of total time spent with all forms of Media.

ErT..

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

9 51.5%

0 Live in the PHOENIX- usa
PRESCOTT, AZ, DMA

% of Total
Weekly H:M:

29.6%

D& D
J,‘o@’ & ﬁ,& 7 Vo &
& & &S
N & & &
A &F
\3"‘ 8 +
& &

® who Live in the PHOENIX-PRESCOTT, AZ, DMA H USA

USA  DMA  Scarborough R2 2024: Aug23-Aug24  QualIntab 2,268 USA Projection  Scarborough R2 2024: Aug23-Aug24 ~ Qual Intab 23,335 H Share-ar Everything
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Men 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA spend an average of 2 days, 15 hours, 48 minutes and 14

seconds each week with All Forms of Media.
84.% of Men 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA spend an avg. of 8 hours and 8 minutes each week listening to All

| Local AM/FM Radio, representing 10.7% of total time spent with all forms of Media.

s

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

usage 50.9%
e

83.4%
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Adults 50 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA spend an average of 3 days, 3 hours, 56 minutes and 8
seconds each week with All Forms of Media.

86.% of Adults 50 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA spend an avg. of 8 hours and 31 minutes each week listening to
All Local AM/FM Radio, representing 9.7% of total time spent with all forms of Media.
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Adults 18 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA spend an average of 2 days, 3 hours, 40 minutes and
38 seconds each week with All Forms of Ad-Supported Media.

81.1% of Adults 18 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA spend an avg. of 7 hours and 22 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 11.6% of total time spent with all forms of Ad-Supported Media.
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Adults 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA spend an average of 1 days, 22 hours, 35 minutes and 55
seconds each week with All Forms of Ad-Supported Media.

80.7% of Adults 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA spend an avg. of 7 hours and 19 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 12.7% of total time spent with all forms of Ad-Supported Media.
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Women 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA spend an average of 1 days, 21 hours, 14 minutes and 12
seconds each week with All Forms of Ad-Supported Media.

80.1% of Women 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA spend an avg. of 6 hours and 55 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 12.3% of total time spent with all forms of Ad-Supported Media.
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Men 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA spend an average of 1 days, 23 hours, 54 minutes and 4
seconds each week with All Forms of Ad-Supported Media.

81.3% of Men 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA spend an avg. of 7 hours and 42 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 13.1% of total time spent with all forms of Ad-Supported Media.
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Adults 50 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA spend an average of 1 days, 3 hours, 49 minutes and

+ 56 seconds each week with All Forms of Ad-Supported Media.
81.9% of Adults 50 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA spend an avg. of 8 hours and 3 minutes each week listening t

Local Ad-Supported AM/FM Radio, representing 10.3% of totaltime spent with all forms of Ad-Supported Media.
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Adults 18 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA spend an average of 7 hours and 22
minutes each day with All Forms of Ad-Supported Media. 81.1% listen to Local AM/FM Radio for an

avg. of 63.3 minutes/day. (Local Radio delivers 11.6% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 54
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Adults 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA spend an average of 6 hours and 39
minutes each day with All Forms of Ad-Supported Media. 80.7% listen to Local AM/FM Radio for an
(Local Radio delivers 12.7% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach): Women 25 - 54
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| Women 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA spend an average of 6 hours and 27
minutes each day with All Forms of Ad-Supported Media. 80.1% listen to Local AM/FM Radio for an
avg. of 59.4 minutes/day.

(Local Radio delivers 12.3% of Time with Ad-Supported Media.)
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Men 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA spend an average of 6 hours and 50
minutes each day with All Forms of Ad-Supported Media. 81.3% listen to Local AM/FM Radio for an

avg. of 66.1 minutes/day.
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| Adults 50 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA spend an average of 9 hours and 7
minutes each day with All Forms of Ad-Supported Media. 81.9% listen to Local AM/FM Radio for an
(Local Radio delivers 10.3% of Time with Ad-Supported Media.)
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Avg. Week AIIAudm (Persons & % Reach): Adults 18 or older

Local AM/FM Radio

3,782,291 or 81.1% of Adults 18 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 63.3 minutes every day representing 45.3% of all
time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 25-54
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® who Live in the PHOENIX-PRESCOTT, AZ, DMA mUSA

1,785,414 or 80.7% of Adults 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 62.8 minutes every day representing 39.4% of all
time spent daily with Ad-Supported Audio.
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Avg. Week AIIAudm (Persons & % Reach): Women 25 54

Local AM/FM Radio
Spotify

Podcasts

YouTube Music
SiriusXM

Owned Music
Amazon Music
Pandora

TV Music Channels
Apple Music

All Others
Audiocbooks
iHeartRadio

880,984 or 80.1% of Women 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 59.4 minutes every day representing 36.6% of all
time spent daily with Ad-Supported Audio.
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Avg. Week All Audio {Persons & % Reach): Men 25 54
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904,718 or 81.3% of Men 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 66.1 minutes every day representing 42.1% of all
time spent daily with Ad-Supported Audio.
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Avg. Week AII Audio (Persons & % Reach): Adults 50 or older
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1,837,272 or 81.9% of Adults 50 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 69.1 minutes every day representing 53.5% of all
time spent daily with Ad-Supported Audio.
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. 3,782,291 or 81.1% of Adults 18 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA listen to Ad-
P18+ Supported Local AM/FM Radio for an average of 63.3 minutes every day representing 45.3% of all
time spent daily with Ad-Supported Audio.
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1,785,414 or 80.7% of Adults 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA listen to Ad-
P25 54 Supported Local AM/FM Radio for an average of 62.8 minutes every day representing 39.4% of all
| time spent daily with Ad-Supported Audio.

Weekly 80.7% 81.1% Avg. Hours+Minutes/day with Ad-Supported
Reach % Audio: Adults 25 - 54
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. 880,984 or 80.1% of Women 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA listen to Ad-
w25-54 Supported Local AM/FM Radio for an average of 59.4 minutes every day representing 36.6% of all
time spent daily with Ad-Supported Audio.
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904,718 or 81.3% of Men 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA listen to Ad-

M25.54 Supported Local AM/FM Radio for an average of 66.1 minutes every day representing 42.1% of all
| time spent daily with Ad-Supported Audio.
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1,837,272 or 81.9% of Adults 50 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA listen to Ad-
P50+ Supported Local AM/FM Radio for an average of 69.1 minutes every day representing 53.5% of all
| time spent daily with Ad-Supported Audio.
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Locai AM/_}FM Radio Formats (Persons & % Reach): Adults 18 or old
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3,782,291 or 81.1% of Adults 18 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Adult Hits, Classic
Hits, and Pop Contemporary Hit Radio.
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1,785,414 or 80.7% of Adults 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio, Hot AC,
Country, and Classic Hits.

Local AM/FM Rad:o Formats (Persons & % Reach): Adults 25 - 54
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Local AM/FM Radro Formats (Persons & % Reach): Women 25 - 54
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880,984 or 80.1% of Women 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Country, Pop Contemporary Hit Radio, Hot AC, Classic Hits,
and Adult Contemporary.

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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M25-94

Locai AM/_}FM Radio Formats (Persons & % Reach): Men 25 - 54
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904,718 or 81.3% of Men 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Adult Hits, Hot AC, Pop Contemporary
Hit Radio, and Classic Hits.

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54
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1,837,272 or 81.9% of Adults 50 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Hits, Country, Classic Rock, Classic Hits, and
News/Talk/Information.

Local AM/FM Rad:o Formats (Persons & % Reach): Adults 50 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 50 or older
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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2,921,685 or 62.6% of Adults 18 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA watch Ad-
Supported Local TV Stations for an average of 88.1 minutes every day representing 29.1% of all time
spent daily with Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Video (Persons & % Reach): Adults 25 - 54
YouTube Video m £.5%

% Time sgnt

1,106,352 or 50.% of Adults 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA watch Ad-
Supported Local TV Stations for an average of 60.4 minutes every day representing 26.3% of all time
spent daily with Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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Avg. Week All Video (Persons & % Reach): Women 25 - 54

563,468 or 51.2% of Women 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA watch Ad-
Supported Local TV Stations for an average of 63.5 minutes every day representing 29.3% of all time
spent daily with Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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' 543,030 or 48.8% of Men 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA watch Ad-Supported

M25.54 Local TV Stations for an average of 57.2 minutes every day representing 24.5% of all time spent daily
with Ad-Supported Video.
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1,727,328 or 77.% of Adults 50 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA watch Ad-

Supported Local TV Stations for an average of 116.4 minutes every day representing 33.6% of all

time spent daily with Ad-Supported Video.

Avg. Week All Video (Persons & % Reach): Adults 50 or older _Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 50 or older
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2,921,685 or 62.6% of Adults 18 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA watch Ad-
Supported Local TV Stations for an average of 88.1 minutes every day representing 29.1% of all time
spent daily with Ad-Supported Video.

Weekly 62.6% 643%  63.7% Avg. Hours+Minutes/day with Ad-Supported

Reach % "Share OfAd'supported video" Video: Adults 18 or older

41.3% who Live in the PHOENIX- USA
39.9% PRESCOTT, AZ, DMA

34.0% 35-2%

16.9% 18-0%

13.3% 14.9%

10.4%

9.1% 8.2% 8.5%

Weekly

Total

Persons |

Reached:7,071,68568,978,348 2,971,77457,/06,775 1, ; 338 47,233,041 423,805 27,242,190 1,12 X 83,163 22,375,766
Local TV Cable TV Amazon YouTube TikTok Hulu Netflix AppleTV+ Roku Disney+

Average

Daily Mi

® who Live in the PHOENIX-PRESCOTT, AZ, DMA m USA

USA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 2,268 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R2 2024: Aug23-Aug24 Qual Intab 23,335 soeﬁ for Anything _
-



1,106,352 or 50.% of Adults 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA watch Ad-

Supported Local TV Stations for an average of 60.4 minutes every day representing 26.3% of all time
spent daily with Ad-Supported Video.
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563,468 or 51.2% of Women 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA watch Ad-

w25-54 Supported Local TV Stations for an average of 63.5 minutes every day representing 29.3% of all time
spent daily with Ad-Supported Video.

Weekly
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543,030 or 48.8% of Men 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA watch Ad-Supported

M25-54 Local TV Stations for an average of 57.2 minutes every day representing 24.5% of all time spent daily
with Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported
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1,727,328 or 77.% of Adults 50 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA watch Ad-
P50+ Supported Local TV Stations for an average of 116.4 minutes every day representing 33.6% of all
time spent daily with Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported
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News - Morning, Comedies, and Dramas.

2,921,685 or 62.6% of Adults 18 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Movies, Local

Local TVStatJon Pragrams (Persons & % Reach): Adults 18 or older
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' 1,106,352 or 50.% of Adults 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Movies, Comedies, and Game Shows.

Local TVStatJon 1 Programs (Persons & % Reach): Adults 25 - 54
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563,468 or 51.2% of Women 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Local News - Evening,
Sports, Movies, Comedies, and Local News - Late.
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Local TVStatJon  Programs (Persons & % Reach): Men 25 - 54
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543,030 or 48.8% of Men 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Movies, Comedies, Game
Shows, and Local News - Morning.
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Local TVStatJon Pragrams (Persons & % Reach): Adults 50 or older
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1,727,328 or 77.% of Adults 50 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Movies, Sports, Local
News - Morning, Dramas, and Comedies.
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Avg. Week AII Dlgftal (Persons & % Reach) Adults 18 or older
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Email/Text/IM/Zoom,etc. (Personal & Work)
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OTT TV Streaming Services

Games/Fantasy/Betting Sites

L

Shopping fincl. Food/Auctions/Travel, etc.)
YouTube/TikTok, etc.
Local TV Streaming

Online Classes, Schools, Colleges, Universities

3,430,016 or 73.5% of Adults 18 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA use Ad-
Supported Social Media for an average of 140.6 minutes every day representing 26.2% of all time
spent daily with Ad-Supported Digital Media.
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1,797,628 or 81.2% of Adults 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA use Ad-
Supported Social Media for an average of 170.1 minutes every day representing 31.4% of all time
spent daily with Ad-Supported Digital Media.
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867,520 or 78.8% of Women 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA use Ad-
Supported Social Media for an average of 142.9 minutes every day representing 28.3% of all time
spent daily with Ad-Supported Digital Media.
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1,500,799 or 66.9% of Adults 50 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA use Ad-
Supported Social Media for an average of 150.7 minutes every day representing 30.1% of all time
spent daily with Ad-Supported Digital Media.
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3,403,354 or 72.9% of Adults 18 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA use Ad-
Supported Facebook for an average of 48.7 minutes every day representing 34.6% of all time spent
daily with Ad-Supported Social Media.
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1,549,553 or 70.% of Adults 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA use Ad-Supported
Facebook for an average of 52.3 minutes every day representing 31.9% of all time spent daily with
Ad-Supported Social Media.
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Avg. Week All Socml Medm (Persons & % Reach): Women 25 - 54
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860,752 or 78.2% of Women 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA use Ad-
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Facebook

688,801 or 61.9% of Men 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA use Ad-Supported
Facebook for an average of 66. minutes every day representing 32.8% of all time spent daily with Ad-
Supported Social Media.
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1,500,799 or 66.9% of Adults 50 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA use Ad-
Supported Facebook for an average of 74.6 minutes every day representing 49.5% of all time spent
daily with Ad-Supported Social Media.
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‘ 3,403,354 or 72.9% of Adults 18 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA use Ad-
P18+ Supported Facebook for an average of 48.7 minutes every day representing 34.6% of all time spent
daily with Ad-Supported Social Media.
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Reach % Social Media: Adults 18 or older
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‘ 1,549,553 or 70.% of Adults 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA use Ad-Supported
Facebook for an average of 52.3 minutes every day representing 31.9% of all time spent daily with
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Social Media: Adults 25 - 54
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860,752 or 78.2% of Women 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA use Ad-

w25-54 Supported Facebook for an average of 38.3 minutes every day representing 29.2% of all time spent
daily with Ad-Supported Social Media.
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‘ 688,801 or 61.9% of Men 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA use Ad-Supported

M25-54 Facebook for an average of 66. minutes every day representing 32.8% of all time spent daily with
| Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 71.0% Social Media: Men 25 - 54
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1,500,799 or 66.9% of Adults 50 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA use Ad-
Supported Facebook for an average of 74.6 minutes every day representing 49.5% of all time spent
daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % Social Media: Adults 50 or older
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 370,510;
Local Radio: 245,246; Social Media: 227,110; Non-Prem. Cable: 131,229; Local TV: 125,000
reaching Adults 18 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Live in the PHOENIX-PRESCOTT, AZ,
DMA
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P25-34

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 180,410;
Social Media: 117,428; Local Radio: 116,386; Non-Prem. Cable: 52,364; Local TV: 46,894
reaching Adults 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA.

600,000

500,000

400,000

300,000

200,000

100,000

0

oGl »

04‘

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)

Adults 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA

@:\—bq;bo;bgb ooo.\gqgngt,QbQ/\Qq,oﬂ

o

s Mon-Fri Local AM/FM Radio AQH
e Von-Fri Non-Premium Cable TV AQH
e [VlON- Fri Digital Media (Less Social) AQH

e \Mon-Fri Local TV Station AQH
s M on-Fri Social Media AQH

Al

o 2 o ~ : : '
h"‘o & A Q?q'o_&a\"o\j}‘q'\??bﬂ"ﬁ“oq’\q%quQQQ

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Adults 25 - 54

35,000,000
30,000,000
25,000,000
20,000,000
15,000,000
10,000,000

5,000,000

1]

P oo R P ﬂmg;aqodb,\_e
06‘\?'1? @@«9@«0‘94@9"
e Mon-Fri Local AM/FM Radio AQH
e Vlon-Fri Non-Premium Cable TV AQH
e Mon-Fri Digital Media (Less Social) AQH

O AR R R R R AR R R R AR
PO A €$$Q¢¢¢~7’

e Mon-Fri Local TV Station AQH
e M on-Fri Social Media AQH

USA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 2,268

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Projection

Scarborough R2 2024: Aug23-Aug24 Qual Intab 23,335

* Share of Everything




W23-54

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 95,066;
Social Media: 59,216; Local Radio: 57,502; Local TV: 25,356; Non-Prem. Cable: 24,561
reaching Women 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Women 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ,

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Women 25 - 54
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 84,044;
Local Radio: 58,624; Social Media: 57,296; Non-Prem. Cable: 27,102; Local TV: 21,318
reaching Men 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Men 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 170,577;
Local Radio: 118,805; Social Media: 99,238; Non-Prem. Cable: 76,992; Local TV: 73,904
reaching Adults 50 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 50 or older who Live in the PHOENIX-PRESCOTT, AZ,

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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' 4,258,422 or 91.3% of Adults 18 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA spend an
average of 56.5 minutes per day driving, seeing Billboards and Signs. 67.8% Listen to Local Radio
Stations Out-of-Home for an average of 38.3 minutes/day.

Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older

(average week)

‘Grocery Stores
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Top -13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 54

(average weex)
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2,004,639 or 90.6% of Adults 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA spend an average
of 59.7 minutes per day driving, seeing Billboards and Signs. 71.1% Listen to Local Radio Stations
Out-of-Home for an average of 44.4 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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Top-13 Out-of- Home Media (Persons & % Reach): Women 25 - 54

(average week)
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. 988,673 or 89.9% of Women 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA spend an average
of 43.2 minutes per day driving, seeing Billboards and Signs. 70.% Listen to Local Radio Stations Out-
of-Home for an average of 39.3 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Men 25 - 54

(average week)
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' 1,015,966 or 91.3% of Men 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA spend an average
of 76. minutes per day driving, seeing Billboards and Signs. 72.2% Listen to Local Radio Stations Out-
of-Home for an average of 49.6 minutes/day.
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 50 or older

(average week)
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' 2,101,308 or 93.7% of Adults 50 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA spend an
average of 47.4 minutes per day driving, seeing Billboards and Signs. 65.8% Listen to Local Radio
Stations Out-of-Home for an average of 38.7 minutes/day.
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4,258,422 or 91.3% of Adults 18 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA spend an average
P18+ of 56.5 minutes per day driving, seeing Billboards and Signs representing 40.4% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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92,920,581

2,004,639 or 90.6% of Adults 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA spend an average of
59.7 minutes per day driving, seeing Billboards and Signs representing 37.8% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 25 - 54
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988,673 or 89.9% of Women 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA spend an average of
w25-54 43.2 minutes per day driving, seeing Billboards and Signs representing 33.1% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Women 25 - 54
Dt "Share of Ad-Supported OOH Media"

96. ...
94.9%
. ()
who Live in the PHOENIX- USA
74.7% 75.9% PRESCOTT, AZ, DMA

70.0% 71.6%

46.2%

30.1%
25.5%

24.7% 23.6% 22.2%

18.2%

12.9% 13.0%

Weekly

Total 4.2%
Rerwdns A 267 46,578,432 ,060, 61,715,065 48,592,288 X 19,569,982 A 25,980,218 2 39,765,384 , 15,378,871 , 11,822,395 E 8,441,074
Billboards & Signs AM/FM Radio Grocery Stor Walking in Towns, Shopping Mall Restaurants & Bars Gas Podcasts YouTube Music Movie Theaters
Average (Weekly Drivers) Cities, Downtown Stations/Convenience
Daily Minutes Rimas Stores
with Ad-Supported
OOH Media:
R 5o BEEER 300 JEERE 100 ERTEA 207 EETRE 234 JRTRAN 130 EEVE oo EEEEN o ERENN 5o EEERE 100 |
® who Live in the PHOENIX-PRESCOTT, AZ, DMA m USA
UsA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 2,268

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R2 2024: Aug23-Aug24 Qual Intab 23,335 SOEfa. al h a"fi rf’ fA rf;:h"i‘fntg" 1:“5:



Weekly
Reach %

91.3%

88.6%

72.2% 71.3%

37.0%

Weekly
Total
Persons

5 57,532,991
Billboards & Signs
Average (Weekly Drivers)
Daily Minutes

with Ad-Supported

46,333,438

AM/FM Radio

M23-34

Wal[(ing in Towns,
Cities, Downtown
Areas

e 760 [T
® who Live in the PHOENIX-PRESCOTT, AZ, DMA

USA DMA Scarborough R2 2024: Aug23-Aug24
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R2 2024: Aug23-Aug24

Supported Out-of-Home Media.

1,015,966 or 91.3% of Men 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA spend an average of 76.
minutes per day driving, seeing Billboards and Signs representing 40.6% of all Time Spent with Ad-
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2,101,308 or 93.7% of Adults 50 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA spend an average
of 47.4 minutes per day driving, seeing Billboards and Signs representing 40.9% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 50 or older
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Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
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Magazines

‘wall Street Journal (Daily)
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713,396 or 15.3% of Adults 18 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 10. minutes every day representing 28.5% of all
time spent daily with All forms of Print Media.

USA Today (Daily)
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703,075 or 31.8% of Adults 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA read Direct Mail
Advertising (excluding Catalogs) for an average of 7. minutes every day representing 31.9% of all
time spent daily with All forms of Print Media.
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216,997 or 19.7% of Women 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 12.3 minutes every day representing 27.7% of all
time spent daily with All forms of Print Media.
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Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)
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New York Times (Daily+Sunday)

New York Times (Sunday)
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381,107 or 34.3% of Men 25 - 54 who Live in the PHOENIX-PRESCOTT, AZ, DMA read Direct Mail
Advertising (excluding Catalogs) for an average of 7.9 minutes every day representing 60.1% of all
| time spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Men 25 - 54

m,.
msm-
mmsa‘m
ST el 5.5

mwho Live in the PHOENIX-PRESCOTT, AZ, DMA

005

who Live in the PHOENIX- UsA
PRESCOTT, AZ, DMA

musa

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54

Wall Street Journal
(Daily)

Local Daily
Newspaper(s) York
(Sunday) Times
38 (Daily
+Sund...

USA Taday
Times (Daily) (Daily)
23 . 9.0

Local Daily
Newspaper(s) (Sunday)
8.8

News York Times (Daily
+Sunday)
8.4

w York Times.
(Daily)
7.7

Local Daily
Newspap..
(Daily
7.1

# who Live in the PHOENIX-PRESCOTT, AZ, DMA

m USA

Avg. Week Ad-Supported All Print Media (Persons & % Reach):Men 25 - 54

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) {Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Magazines

Catalogs

All Local Weekly Newspapers

USA Today (Daily)

Books

USA DMA

Scarborough R2 2024: Aug23-Aug24
All Graphs and soefo.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Torl persons:

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Men 25 -54

mm
osizal o
PR -
PGkl 55%
e 88

who Live in the PHOENIX- usA
PRESCOTT, AZ, DMA

® who Live in the PHOENIX-PRESCOTT, AZ, DMA
Qual Intab 2268

musA

Avg. Day Ad-Supported Print Media (% Time Spent & A

% Time Spent

.

17.6!

P F R

35

USA Projection

vg. Minutes/day Spent):Men 25 - 54

Direct Mail Ady
(excluding Ca
7.9

Wall Street

Daily
r{s) (Daily
.4

USA Today (Daily)
9.0

Local Daily Newspaper(s)
[aitysSundoy) New York
fe New York Times | Times (Daily
(Sunday) +Sunday)
36 29

New York Times USA
(Daily) Today

New York Times
(sunday)

Local Daily Newspaper(s)
(sunday)

38 23 (Dai... 9.0

Local Daily.
Newspaper(s) (Daily
+Sunday)

Local Daily =

Newspaper(s)
(sunday)
88

New York Times
(Daily+Sunday)
24

Wall Street Jos
(Daily)
74

Local Daily
Newspaper(s) (Daily
71

Scarborough R2 2024: Aug23-Aug24

® who Live in the PHOENIX-PRESCOTT, AZ, DMA

Qual Intab 23,335

HUSA

soefa.ai

* Share of Everything

for Anything _




Local Daily Newspaper(s) (Daily+Sunday)
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Books

New York Times (Daily+Sunday)
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423,401 or 18.9% of Adults 50 or older who Live in the PHOENIX-PRESCOTT, AZ, DMA read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 18.1 minutes every day representing 36.5% of
all time spent daily with All forms of Print Media.
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Print Media: Adults 50 or older
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