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10.6% or 27,881,399 of USA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS.
Typical Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 46.6 years
old (7.6% younger than average) and have a $119,642 (32.9% higher than average) annual household...
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]




9.2% or 651,633 of CHI DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS.
Typical Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 44.3 years
old (12.1% younger than average) and have a $138,220 (34.2% higher than average) annual household....
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]




8.8% or 470,512 of WDC DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS.
Typical Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 45.1 years
old (9.% younger than average) and have a $168,911 (31.4% higher than average) annual household income.
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]
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20.8% or 892,664 of SEA DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREW
4 Typical Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 48.6 years
S : : old (1.8% younger than average) and have a $147,605 (22.5% higher than average) annual household...
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



5.4% or 235,300 of PHX DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS
Typical Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 44.9 years
old (11.3% younger than average) and have a $134,809 (44.3% higher than average) annual household....
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]
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10.6% or 27,881,399 of USA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS.
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 55.7% more likely
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likely to be a parent of 1 or more children u

Adults 21 or older

1.1%
4.9%

16.3%

mUSA

Employment:

Employed Full-Time or Part-Time
Employed Full-Time (35 hours or more)
Employed Part-Time (less than 35 hours)
White Collar

Blue Collar

Work From Home (most of the time or always)

Adults 21 or older

Wi

wwho are past 30 days drinkers of CRAFT BEER and/or MICROBREWS

mUSA

@9,
O Marital Status: Adults 21 or older

Single, Never Married

Married

0.7%
l16%

Divorced E

Legally Separated

2.2%
5.5%

LGBTQ+ (net) ' b 8.2%

mwho are past 30 days drinkers of CRAFT BEER and/or MICROBREWS

Widowed

mUSA

21.6%

14.7%

f,& qgf -* #‘&

(,a""‘ -.P ..d'@

S
& & f#

USA  USA Projection

5.3%6.4% h I o T g

Top-20 Occupations: Adults 21 or older

24339% 3298.0%

6.7% 5.49

Small Business
Owner

Entrepreneurs/Military Experience

6.5% 6.9%  77% 6.9%
Self-Employed  Current or Former

Military Service

2.0% 1.9%.9% 29%8% 18%.7% 15%.a% 081 3% 16% 2% 1.3% 25

_—-—_--—-

2192.2% 1 .l”? 1% ZM
s - .-
&
& & f o .f f"
&
4‘
& I ﬁf,
SN 4 & f\t" .ﬁ’@ o a"' 059
I f @,@p‘- 4'? q fv ’{a‘ i"Pb Lé‘? &
& ‘..94? o & o
A Q,?' & .';f ‘;Pé“
oy o
e"P & &
» who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS mUSA
Scarborough R1 2024: Jan23-Apr24 Qual intab 2,643
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC, All rights reserved. USA Projection

Scarborough R1 2024: lan23-Apr24

0 ‘)&
ﬁ*’ Ny
& & @

&

&

214 8| Stage in Life: Adults 21 or older

34.2%
Parent of 1 or more Children under 18 _m%
. 6%
Working Mothers - 9.7%

Parent of 1 or more Children Under Age 2 . 6.1%

5.4%

i A 12.9%
Parent of 1 or more Children Age 2-5 1-9%
i = 15.7%
Parent of 1 or more Children Age 12 - 17 -12~5%

13.9%
Parent of 1 or more Childrenin College . 55_',?}26

) 16.8%
Grandparent of 1 or more Children under 18 _ 25.5%

Qual Intab

w who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS mUSA

22,851 $

[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



9.2% or 651,633 of CHI DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS.
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 65.7% more likely
to be a college graduate, 40.4% more likely to work full-time, 26.4% more likely to be married, 39.5% more

likely to be a parent of 1 or more children u
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



8.8% or 470,512 of WDC DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS,.
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 50.4% more likely
to be a college graduate, 31.4% more likely to work full-time, 18.% more likely to be married, 20.5% more
likely to be a parent of 1 or more children un
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]
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20.8% or 892,664 of SEA DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 34.8% more likely
to be a college graduate, 27.4% more likely to work full-time, 9.% more likely to be married, 9.1% more
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5.4% or 235,300 of PHX DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



10.6% or 27,881,399 of USA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS.
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 13.1% more likely

to own their home, 40.8% more likely to own a higher valued home, 7.4% more likely to have a single-family
home, 23.% more likely to have a dog.

Own/Rent/Other: Adults 21 or older mﬁm Type of Home: Adults 21 or older 4™ Pets in Home: Adults 21 or older
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Property
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



9.2% or 651,633 of CHI DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 11.9% more likely

to own their home, 11.3% more likely to own a higher valued home, 6.9% less likely to have a single-family

home, 33.7% more likely to have a dog.

mﬁm Type of Home: Adults 21 or older 4®0Pets in Home: Adults 21 or older

m Own/Rent/Other: Adults 21 or older
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]




k| 8.8% or 470,512 of WDC DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREW,
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 18.3% more likely

to own their home, 19.5% more likely to own a higher valued home, 2.7% less likely to have a single-family

g

home, 8.5% more likely to have a dog.

mﬁm Type of Home: Adults 21 or older 4®0Pets in Home: Adults 21 or older
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



20.8% or 892,664 of SEA DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREW
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 13.1% more likely

to own their home, 9.1% more likely to own a higher valued home, 12.8% more likely to have a single-family

home, .% less likely to have a dog.

m Own/Rent/Other: Adults 21 or older mﬁm Type of Home: Adults 21 or older 4®0Pets in Home: Adults 21 or older
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]

g



5.4% or 235,300 of PHX DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS.
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 11.8% more likely

to own their home, 5.% more likely to own a higher valued home, 11.3% more likely to have a single-family
home, 71.1% more likely to have a dog.

m Own/Rent/Other: Adults 21 or older mﬁm Type of Home: Adults 21 or older ®0Pets in Home: Adults 21 or older

Single Family House (unattached)
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Z:' Value of Owned Home: Adults 21 or older Home Loans: Adults 21 or older

Average Value of Owned Home:
who are past 30 days drinkers of CRAFT BEER and/or ..

PHX 5514,497

M e 120 RS 0 b 5% oy
a0 Jca €46 0 2c g3g g a0

<$150K $150K-S200K  $200K-$250K  $250K-$300K  S300K-$350K  $350K-$500K  $500K-S750K  $750K-S1M S1VvH Home Mortgage Refinanced  Home Equity own
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



10.6% or 27,881,399 of USA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS.
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 18.3% more
likely to look up D-I-Y advice online, 19.5% more likely to always vote in local elections, 26.7% more likely

to belong to a gym, 32.7% more likely to fly dome

Top-ZO past 30-days Online Lifestyle Activites: Adults 21 or older
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u who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS B USA

al Activity: Adults 21 or older

Republican / Lean Independent/ None

86.0%

Registered to Vote Democrat / Lean
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]




9.2% or 651,633 of CHI DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS.
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 23.6% more
likely to look up D-I-Y advice online, 27.5% more likely to always vote in local elections, 32.6% more likely

to belong to a gym, 23.6% more likely to fly dome
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



8.8% or 470,512 of WDC DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or...

Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 11.6% more
likely to look up D-I-Y advice online, 6.9% more likely to always vote in local elections, 26.1% more likely to
belong to a gym, 45.5% more likely to fly domes
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



20.8% or 892,664 of SEA DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or...
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 16.% more likely
to look up D-I-Y advice online, 16.9% more likely to always vote in local elections, 21.8% more likely to

belong to a gym, 13.9% more likely to fly domes
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



5.4% or 235,300 of PHX DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 22.2% more
likely to look up D-I-Y advice online, 29.4% more likely to always vote in local elections, 43.1% more likely

to belong to a gym, 18.% more likely to fly domes
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]
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10.6% or 27,881,399 of USA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS.
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 4.8% more likely

to use QSRs past mo., 16.9% more likely to use Sit-Down Restaurants past mo., 1.8% less likely to use
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111,5‘:2.99/ 42.6%
89,38241834.1%
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Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican Pz

Htakan indian/ Wings/ Bagel / Upscale Steakhouse
# who are past

Thai/ Burgers/ Donut/
Other  sports Bar  Bakery

asizn

f CRAFT BEER and for musA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are past 30 days drinkers of CRAFT BEER andfor... 22.4%

usa 17.2%

Past 12 months Casino Activities: Adults 21 or older

Slot Machines =

24.9%
Table Games (Craps, Poker, etc.)

Bar / Nightclub
Upscale Restaurant
Stage Show / Concert
Sports Betting

Other Gambling

2.0%
6., 6%
b 7%

hs: Yes

Used Past 30-days: Adults 21 or older

: 5.3%
13 966,185

Vape

[ Cannabis

Casinos visited past 12
® who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS mUSA
2,643
USA Projection Scarborough R1 2024: Jan23-Apr2d Qual Intab 22,851

= who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS BUSA

[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



2umes P
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Past 30-days QSR Users: Adults 21 or older

Casinos past yr., 63.1% less likely to smoke cigar

9.2% or 651,633 of CHI DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS.
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 2.2% more likely
to use QSRs past mo., 14.8% more likely to use Sit-Down Restaurants past mo., 35.6% less likely to use

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
[ ] 1time

15.4%

2 times

14.6%

3 times

12.9%

4 tmes 10.3%

5 times 7.4%
6-9times

10times or more

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

lhhihﬁhkh

Mexican  Chiness Coffee  mafan  wings/ Bagel/ Upscale  Indisn/ steskhouse
House / Burgers/ Donut/ Thai f
Caffee Bar Sports Bar  Bakery other

Asian

wwho are past 30 days drirkers of CRAFT BEER and/or MICROBREWS mcHl

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.]
who are past 30 doys drinkers of CRAFT BEER and/or... (G320  25.1%

on [EIECHEN 19.8%

m who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS m CHI u who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS m CHI
Total Mo%s{ﬂy QSR Users: Avg. Monthly QSR Mealis: Total Monthly Sit-Down Restaurant Users: Avg. hly Sit-Down Meals:
3 SLow 87.0% 75.8%
e R e R 0 EECEE
Drank Past 30-days: Adults 21 or older Past 12 months Casino Activities: Adults 21 or older

Uquor

Any Type of Beer 3,109,024 43.8%

Wine 2,598,142 36.6%

Domestic Light Beer

Imported Beer

Domestic Regular Beer ppivsrrn

Microbrew / Craft Beer F

® who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS.

CHI DMA Scarborough R1 2024: Feb23-Mar24

ECHI

Qual Intab

Slot Machines gpter 20.8%
Table Games (craps Poker, etc)

Bar / Nightclub
Upscale Restaurant
Stage Show / Concert
Sports Betting

Other Gambling

hs: Yes

g

L3
5
B
&

Casinos visited past 12

Used Past 30-days: Adults 21 or older
wil
=

/[ Cannabis

m who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS mCHI
289
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Cigarettes Vape

mwho are past 30 days drinkers of CRAFT BEER = CHI

[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



Past 30-days QSR Users: Adults 21 or older

1time

R

= who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS. ‘WDC

Total "ﬂf_’gﬁ?’y QSR Users: a8 9% Avg. Monthly QSR Meals:

_ 4,759,275 - “

8.8% or 470,512 of WDC DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 6.% more likely to
use QSRs past mo., 17.% more likely to use Sit-Down Restaurants past mo., 14.1% less likely to use Casinos

past yr., 23.% less likely to smoke cigarett

Past 30-days Sit-Down Restaurant Users: Adults 21 or older| Top-10 Cuisines: Adults 21 or older

T ime TN P Ao ettt
me
3 times 13.3%
Stimes ih
Cchivess bz mexican lnﬂlnl coffee  mian  upsaale g . Satind
Wouse |
z M off
10times or more | =z s

® who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS BWDC = who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS mWOC

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Ri Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
90.1% 77.0% who are past 30 days drinkers of CRAFT BEER and/or... [ATOI0NINN 31.2%

Drank Past 30-days: Adults 21 or older
Liquor X 5%
wine
Any Type of Beer
Imported Beer
Domestic Regular Beer

Domestic Light Beer

m -V
Microbraw / Craf Beer RS ¥

® who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS ®WDC

DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab

%

Past 12 months Casino Activities: Adults 21 or older |Used Past 30-days: Adults 21 or older

Table Games (Craps, Poker, etc.)

Upscale Restaurant
Bar  Nightclub

Y
g S
g show cocr. s 5

sporssecns O 208

fim b

3.8%
Other Gambling m 1.8% Casinos visited past 12 hs: Yes Marijuana / Cannabis Cigarettes Vape
® who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS mwWDC m who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS mwDC

Slot Machines  prreyey 16.9%

v
°
o

522
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



30-days QSR Users: Adults 21 or older
A vime

w who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS

Total Monthly QSR Users:
89.8%

Past

2 times

3 times

4 times

5times

6-9times

mSEA

Avg. Monthly QSR Meals:

past yr., 30.3% less likely to smoke cigaret

20.8% or 892,664 of SEA DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 6.3% more likely
to use QSRs past mo., 18.7% more likely to use Sit-Down Restaurants past mo., .4% less likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
€

1time

®

2 times

3times 3%
4 times
5 times

6-9times

10times or more

4 =
N

# who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS W SEA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

Top-10 Cuisines: Adu!ts 21 or older

(Sit-Down Restaurants Used Past 30-days,

Mexican  pirza

Chiness indian/ Bagel/ maian  wings/ Sseafood  upscale
TE/  Donut/ Burgers /
Other  Bakery Spors Bar
Asian

= who are past f CRAFT BEER mSEA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are past 30 days drinkers of CRAFT BEER and/or... (163,600 M 18.3%

son CEE 15.7%

2 87.7% 73.9%
P T i w0 IEH
Drank Past 30-days: Adults 21 or older Past 12 months Casino Activities: Adults 21 or older
Liguor Slot Machines i

Any Type of Beer
Wine
Imported Beer

:.951,09-3 45.4% .

- 156,08.9%
:,NI,M.E%

Domestic Regular Beer

Microbrew / Craft Beer L — A 4
Domestic Light Beer m%n.m '
® who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS ®WSEA
SEA DMA Scarborough R1 2024: jan23-Jan24 Qual Intab

434,156 10.1% |

Bar / Nightclub -

388,707

Upscale Restaurant
Table Games (Craps, Poker, etc.)

9.0%

Stage Show / Concert o 9.4%

3.9%

2.9%
FIOWE 2.4%
2.1%
L 1.7%

Sports Betting

v
°
o

Other Gambling

Casinos visited past 12

Used Past 30-days: Adults 21 or older

/ Cannabis Cigarettes

Vape

® who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS mSEA

849
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= who are past 30 days drinkers of CRAFT BEER and for MICROBREWS

mSEA

[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



3 times
4 times
5times
6-9times

10times or more
= who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS

Total Monthly QSR Users:
90.0%

2 times

Avg. Monthly QSR Meals:

e R

90.6%

3 977.035

Casinos past yr., 39.5% less likely to smoke cigare

5.4% or 235,300 of PHX DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS.
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are .7% less likely to

use QSRs past mo., 17.2% more likely to use Sit-Down Restaurants past mo., 32.7% more likely to use

Past 30-days Sit-Down Restaurant Users: Adults 21 or older

[ ] 1time
2times
3 times
4 times
5 times

6-9times

10times or more

# who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R

90.2% 77.0%

W PHX
Meals:

Drank Past 30-days: Adults 21 or older

Liquor

Any Type of Beer
Wine

Imported Beer
Domestic Light Beer
Domestic Regular Beer

Microbrew / Craft Beer

® who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS

PHX DMA

1,785,202

40.7%

1,607,442 36.6%

1|1

1,133,88.0%
202806%

b 4
%

-

P

2.4%

WPHX

Scarborough R1 2024: Jan23-Feb24 Qual Intab

Top-10 Cuisines: Adu!ts 21

(Sit-Down Restaurants Used Past 30-days,

ihlLLLL

nexican

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, et
s

Chinese Pz mian  Cofee  Indian/

Weuse/  Thai/  Burgers/
Coffes Bar  Other.  Sports Bar
asian

= who are past f CRAFT

who are past 30 days drinkers of CRAFT BEER and for...

e 14.3%

or older

onut |

wings/  pscale Steakhouse Bagel /
oonut

Bakery

®PHX

c.)
20.4%

Casino Activities: Adults 21 or older

Past 12 months

Slot Machines

Upscale Restaurant
Bar / Nightclub
Table Games (Craps, Poker, etc.)

Stage Show / Concert

Sports Betting

o
PP 4.4%

Other Gambling m% 5.1%
Casinos visited past 12

Spa Yes

Used Past 30-days: Adults 21 or older

/ Cannabis

® who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS m PHX
97

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Cigarettes
# who are past 30 days drinkers of CRAFT BEER and//or MICROBREWS

[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]

Vape

mPHX




N Y

10.6% or 27,881,399 of USA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS.
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 39.9% more likely

to have a 401K, 37.6% more likely to have an Auto Loan, 90.9% more likely to Invest/Trade Stocks Online,
8.7% less likely to pay with their Debit Card.

mﬁémvestments Owned: Adults 21 or older

401K Plan 124,474,014 47.5% )

IRA (Individual Retirement Account)

104,660,373 39.9%

Stocks or Stock Options

77,160,835 29.4%

¢
2

Mutual Funds

5
a

Money Market Funds

E
&
b
£

&

Other (Crypto / NFTs / Metals, etc.)

Bonds 40:3%

-
B

Second Home or Real Estate Property

2

3.6%

529 Plan / College Savings Plan 7.6

;

m who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS mUSA

Financial Services Has and/or Uses: Adults 21 or older

14.4%

Credit Card ‘Online Mohile Online Bill Money  Certificates of Studentloan Refinanced Personal Loan
Banking Banking Paying Market  Deposit(CDs) Home
Account Mortgage

Checking Debitor ATM  Savings
Account card Accourtt

Home
Mortgage

Auto Loan Home

Improvement

Loan or Home
Equity Loan

® who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS mUSA

Professional Services Used*: Adults 21 or older

Tax Preparation Service 26.1%

68,542,705

Financial Planner 48,571,506

Online Investing / Stock Trading 41739

Accountant

5.3 14.8%
30,204,426 %

13.4%
10.4%

¢ 8.7%
pIASERE 6.3%

4.9%
3.9%

lmu%
2.2%
mwho are past 30 days drinkers of CRAFT BEER and/or MICROBREWS

USA Projection Scarborough R1 2024: lan23-Apr24

Insurance Agent at a Local Office (not online) 27,149,207

Real Estate Agent

Estate Planning

(*Past 12 Months)

Divorce / Family Attorney
mUSA

USA Qual Intab

fpy'Past 3-Months Payment Methods Used: Adults 21 or older

9.0% 9.9%

48% 37% 4.1% 3.29%
[ e R

Facebook  Square Cash Samsung Pay
Messenger

17.4%|

Discover American
Express

S

Debit Card ~ MasterCard Apple Pay

Zelle

Venmo Cash App  Store Credit  Google Pay
Card

w who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS mUSA

2,643
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Projection

Scarborough R1 2024: Jan23-Apr24 Qual Intab 22,851

[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]




9.2% or 651,633 of CHI DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS.
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 43.1% more likely

to have a 401K, 12.3% more likely to have an Auto Loan, 83.3% more likely to Invest/Trade Stocks Online,
9.7% less likely to pay with their Debit Card.

Investments Owned: Adults 21 or older ﬂ Financial Services Has and/or Uses: Adults 21 or older

401K Plan
18.3%
. : = |

3,378,079 47.6%

IRA (Individual Retirement Account)  pysespesy 0.9%
Stocks or Stock Options

Mutual Funds

Money Market Funds LOS

AN 207

4,

31.6%
Bonds 10.5%

Other (Crypto / NFTs / Metals, etc.) m 205%

!

_ ™ . o 1ca e s
529 Plan / College Savings Plan m = Checking Debitor ATM  Savings  Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property M 781';” Account Mortgage Loan or Home
= n Equity Loan
w who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS = CHI w who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS u CHI

Professional Services Used*: Adults 21 or older 'E'Past 3-Months Payment Methods Used: Adults 21 or older

Tax Preparation Service

2,080,779 29.3%

Online Investing / Stock Trading 1230003 17.4%

a
®

Financial Planner 117,000 16.

Accountant 15.6% 2610
—— e J )
7.3%
Real Estate Agent 1.7% 8.20 10.0%
. S 4.0% 3.6% 4.3% ) g9
Estate Planning 3.0% - L - — E=T0 o QT
3 ? ¥ *Past 12 Months, Debit Card  MasterCard Zelle Venmo Apple Pay  Store Credit  Cash App Discover ~ GooglePay  American Facebook  Square Cash Samsung Pay
Divorce / Family Attorney rl ;’Gm f ) Card Express Messenger
w who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS m CHI wwho are past 30 days drinkers of CRAFT BEER and/or MICROBREWS m CHI

DMA Scarborough R1 2024: Feb23-Mar24 Qual Intab 289
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]




8.8% or 470,512 of WDC DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or...
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 37.4% more

likely

to have a 401K, 66.4% more likely to have an Auto Loan, 135.4% more likely to Invest/Trade Stocks Online,

8.% less likely to pay with their Debit Card.

“ﬁélnvestments Owned: Adults 21 or older

ﬂ Financial Services Has and/or Uses: Adults 21 or older

A e

IRA (Individual Retirement Account)

Stocks or Stock Options

2,307,280 45.0%

1,770,823 33.1%

Mutual Funds 05%

1,186,471 22.2%

Money Market Funds
529 Plan / College Savings Plan

Bonds

e
6.
. . ]

7% 7.5%  7.0% 4.7%

5% e -
Other (Crypto / NFTs / Metals, etc.) m%zus Checking DebitorATM  Savings  CreditCard  Online  Mobile  OnlineBil  Home  Autoloan  Money Certficates of Studentloan Refinanced Personal Loan  Home
16.5% Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
| ) = Account Mort, L H
Second Home or Real Estate Property 5.0% coun Bage :;“.z m:e
u who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS =WDC » who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS =WDC
Professional Services Used*: Adults 21 or older | gy Past 3-Months Payment Methods Used: Adults 21 or older
P————
Financial Planner m
10.3%
Accountant 203%
Real Estate Agent M 15.6% . .
Insurance Agent at a Local Office (ot anli L5
Agent ata Local Office (not online)  EVRSPRY 6.9 8%
3.7% 4.1%
Estate Planning 3‘.8‘% 230756 2am, 2 =
Divorce/ Family Attomey ,4; jg; (*Past 12 Months) Zelle MasterCard Venmo Google Pay A::::Ie:n Slor; (':;edt Discover I\F::;::;:r Samsung Pay Square Cash
w who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS mWDC w who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS mWDC

wDcC DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab 522
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs [ Metals, etc.)

ﬁélnvestm ents
Lo 4

20.8% or 892,664 of SEA DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or...

Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 32.5% more likely
to have a 401K, 26.8% more likely to have an Auto Loan, 64.1% more likely to Invest/Trade Stocks Online,
6.5% less likely to pay with their Debit Card.

Owned: Adults 21 or older
e
856,890 19.9%

13.9%

N M Financial Services Has and/or Uses: Adults 21 or older

12

. 7% .0%
Bonds 125% 89% B.0% gy 7.6% gou
Second Home or Real Estate Property 209,17 9_51:;0% Checking Debitor ATM  Savings  CreditCard  Online Online Bill Mobile Home Autoloan  Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home Improvement
529 Plan / College Savings Plan mmu'% Account Mortgage Lgan_z :]nme
; quity Loan
mwho are past 30 days drinkers of CRAFT BEER and/or MICROBREWS uSEA » who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS m SEA
Professional Services Used*: Adults 21 or older 'n'Past 3-Months Payment Methods Used: Adults 21 or older
Tax Preparation Service g e
Financial Planner 809,115 2SN
Online investing / Stock Trading 716,357 A%
o [ 5%
Agent ata Local Office (not online) 6.379.:% . .
Real Estate Agent mx"m 11.6% g g

Divorce / Family Attorney

Estate Planning Ei:%m
 390.8% (*Past 12 Months)
0.9%
m who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS mSEA
Scarborough R1 2024: Jan23-fan24 Qual Intab 849

SEA DMA

4.1% 4.2% 3.8% 3,1%
i e

21 21.0%) e

CashApp  GooglePay American Store Credit  Discover

PayPal Venmo Zelle MasterCard  Apple Pay

visa Facebook  Square Cash Samsung Pay
Express Card Messenger
w who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS m SEA
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5.4% or 235,300 of PHX DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 33.7% more likely

to have a 401K, 45.6% more likely to have an Auto Loan, 92.7% more likely to Invest/Trade Stocks Online,
25.9% less likely to pay with their Debit Card.

Investments Owned: Adults 21 or older
401K Plan
589,077 13.4%

IRA (Individual Retirement Account)
Stocks or Stock Options
Other (Crypto / NFTs / Metals, etc.)

Mutual Funds

Money Market Funds 8 ,_’fo:?
10.0%
Second Home or Real Estate Property 10.4%
10.5%

Bonds

529 Plan / College Savings Plan

= who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS mPHX

ﬂ Financial Services Has and/or Uses: Adults 21 or older

68.29
22.4%
8.3%
. . |

4.3% 4.2%
Debit or ATM  Checking Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
card Account Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

® who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS uPHX

Professional Serwces U'sed*' Adults 21 or older

Tax Preparation Service
" 1,188,000 27.1%
721,982 16.5%

Financial Planner

Online investing / Stock Trading

582, ﬁM 13.3%

18.9%

.

6.4%

Insurance Agent at a Local Office (not onllne)
Accountant

Real Estate Agent

Estate Planning

Divorce/ Family Attorney ia.c;sm {*Past 12 Months)
m who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS m PHX
PHX DMA Scarborough R1 2024: jan23-Feb24 Qual Intab 97

fpy'Past 3-Months Payment Methods Used: Adults 21 or older

23% 36% % gy
YN .- PSS

Facebook  Square Cash Samsung Pay
Messenger

CashApp  Apple Pay Sactecrenﬂ Gmgle Pay  Discover American

Express

Zelle MasterCard ~ Venmo

PayPal

visa Debit Card

w who are past 30 days drinkers of CRAFT BEER :mi,’nr MICROBREWS m PHX
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Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an average of 3 days, 1
hours, 3 minutes and 11 seconds each week with All Forms of Media.

84.3% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an avg. of 8 hours and 29 minutes
each week listening to All Local AM/FM Radio, representing 9.8% of total time spent with all forms of Media.

Reach Avg. H:M:S/week with All Forms of
= 8 Media: Adults 18 or older

—
usage 53.1%

‘who are past 30 days usa
drinkers of CRAFT BEER
and/or MICROBREWS

% of Total
Weekly H:M:

m who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS H USA

USA  USA Projection  Scarborough R12024: Jan23-Apr24  Qual Inteb 2,643 USA Projection  Scarborough R12024: Jan23-Apr24 ~ Qual Intab 22,851 Hubbqrd Share-ar Everything
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an average of 3 days, 3
hours, 4 minutes and 9 seconds each week with All Forms of Media.

83.5% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an avg. of 8 hours and 55 minutes
each week listening to All Local AM/FM Radio, representing 9.9% of total time spent with all forms of Media.
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]




Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an average of 2 days, 18
hours, 38 minutes and 4 seconds each week with All Forms of Media.

84.5% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an avg. of 7 hours and 40 minutes
each week listening to All Local AM/FM Radio, representing 9.7% of total time spent with all forms of Media.
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an average of 3 days, 1
hours, 52 minutes and 37 seconds each week with All Forms of Media.

78.7% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an avg. of 7 hours and 23 minutes
each week listening to All Local AM/FM Radio, representing 7.9% of total time spent with all forms of Media.
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an average of 3 days, 4
hours, 27 minutes and 23 seconds each week with All Forms of Media.

82.1% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an avg. of 7 hours and 10 minutes
each week listening to All Local AM/FM Radio, representing 7.7% of totaltime spent with all forms of Media.
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]
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Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an average of 2 days, 5
hours, 55 minutes and 47 seconds each week with All Forms of Ad-Supported Media.

79.7% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an avg. of 7 hours and 16 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.7% of total time spent with all forms of Ad-Supported
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an average of 2 days, 8
hours, 27 minutes and 52 seconds each week with All Forms of Ad-Supported Media.

77.8% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an avg. of 7 hours and 34 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.5% of total time spent with all forms of Ad-Supported
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an average of 1 days, 23
hours, 19 minutes and 55 seconds each week with All Forms of Ad-Supported Media.

77.2% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an avg. of 6 hours and 9 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.% of total time spent with all forms of Ad-Supported Me
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]




Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an average of 2 days, 6

hours, 39 minutes and 54 seconds each week with All Forms of Ad-Supported Media.
75.7% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an avg. of 6 hours and 10 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 8.5% of total time spent with all forms of Ad-Supported M
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an average of 2 days, 9

hours, 35 minutes and 50 seconds each week with All Forms of Ad-Supported Media.
80.8% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an avg. of 6 hours and 39 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.3% of total time spent with all forms of Ad-Supported M
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]




Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an
average of 7 hours and 42 minutes each day with All Forms of Ad-Supported Media. 79.7% listen to
Local AM/FM Radio for an avg. of 62.3 minutes/day. (Local Radio delivers 10.7% of Time with Ad-Suppor
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]




Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an
average of 8 hours and 3 minutes each day with All Forms of Ad-Supported Media. 77.8% listen to
Local AM/FM Radio for an avg. of 65. minutes/day. (Local Radio delivers 10.5% of Time with Ad-Supporte
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]
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Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an
average of 6 hours and 45 minutes each day with All Forms of Ad-Supported Media. 77.2% listen to
Local AM/FM Radio for an avg. of 52.7 rnmutes/day (Local Radio delivers 10.% of Time with Ad-Supporte
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]
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Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an
average of 7 hours and 48 minutes each day with All Forms of Ad-Supported Media. 75.7% listen to
Local AM/FM Radio for an avg. of 52.9 mlnutes/day (Local Radio delivers 8.5% of Time with Ad- Supported Media.)
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Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an
average of 8 hours and 13 minutes each day with All Forms of Ad-Supported Media. 80.8% listen to
Local AM/FM Radio for an avg. of 57. minutes/day. (Local Radio delivers 9.3% of Time with Ad-Supported Media.)
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Avg. Week AIIAudm {Persons & % Reach) Adults 21 or older
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22,207,878 or 79.7% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS listen to Ad-Supported Local AM/FM Radio for an average of 62.3 minutes every day
representing 37.6% of all time spent daily with Ad-Supported Audio.
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Avg. Week AIIAud:o (Persons & 9’ Reach) Adults 21 or older
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[ 507,182 or 77.8% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS listen to Ad-Supported Local AM/FM Radio for an average of 65. minutes every day
representing 36.4% of all time spent daily with Ad-Supported Audio.
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Avg. Week AIIAudm {Peréons & % Reach) Adults 21 or older
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363,430 or 77.2% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS listen to Ad-Supported Local AM/FM Radio for an average of 52.7 minutes every day
representing 34.4% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Avg. Week AIIAudro (Persons & 9/ Reach) Adults 21 or older
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[ 675,383 or 75.7% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS listen to Ad-Supported Local AM/FM Radio for an average of 52.9 minutes every day
representing 36.6% of all time spent daily with Ad-Supported Audio.
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Avg. Week AIIAudm (Persons & % Reach) Adults 21 or older
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190,240 or 80.8% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS listen to Ad-Supported Local AM/FM Radio for an average of 57. minutes every day
representing 45.2% of all time spent daily with Ad-Supported Audio.
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22,207,878 or 79.7% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS listen to Ad-Supported Local AM/FM Radio for an average of 62.3 minutes every day
representing 37.6% of all time spent daily with Ad-Supported Audio.
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



507,182 or 77.8% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS listen to Ad-Supported Local AM/FM Radio for an average of 65. minutes every day
representing 36.4% of all time spent daily with Ad-Supported Audio.
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363,430 or 77.2% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS listen to Ad-Supported Local AM/FM Radio for an average of 52.7 minutes every day
representing 34.4% of all time spent daily with Ad-Supported Audio.
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675,383 or 75.7% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS listen to Ad-Supported Local AM/FM Radio for an average of 52.9 minutes every day
representing 36.6% of all time spent daily with Ad-Supported Audio.
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190,240 or 80.8% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS listen to Ad-Supported Local AM/FM Radio for an average of 57. minutes every day
representing 45.2% of all time spent daily with Ad-Supported Audio.
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' 22,207,878 or 79.7% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary,
Classic Rock, Pop Contemporary Hit Radio, Country, and Classic Hits
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507,182 or 77.8% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary,
Pop Contemporary Hit Radio, Classic Rock, Album Adult Alternative, and

Local AM/FM Rad:o Formats {Persons &% Reach) Adults 21 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

[Average Week}
Adult Contemporary

Pop Contemporary Hit Radio
News/Talk/Information
Classic Rock

Hot AC

Urban Contemporary
Country

All News

Urban AC

Album Adult Alternative
Classic Hits

Rhythmic Oldies

All Sports

¥ who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS

Toroi persons

it

_m——'-
—

R — T
fasesro |~ B
e [~ 2o

I T
M-ll

I
m-mr
fesszio 10 o
fecs 15

0.6%

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 21 or older

e D

who are past 30 days CHI
drinkers of CRAFT BEER
and/or MICROBREWS

ECHI

5 Time. ’im

Urban
Contemporary
28.5

Classic Hits
30.6

News/Talk/

Hot AC Information

Urban AC
29.7

Album Adult

Alt

Country

All Sports
269

Pop
Conte.

Hit
Radio

Adult
Contemporary
23.7

Classic Rock
30.8

Adult
All Sports Contempora...
27.8 26.2

Album Adult News/Talk/
Alternative Information Urban A(
28 2.7 249

Rhythmic Oldies
26.3

Radio
22.0

Hot AC
24.6

Urban
Contemporary

# who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS

HCHI

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 21 or older
~

(Averoge week)
Adult Contemporary

Pop Contemporary Hit Radio
Classic Rock

Hot AC

Urban Centemporary
Country

All News

Urban AC

Album Adult Alternative
Classic Hits

Rhythmic Oldies

All Sports

Alternative

CHI

DMA

Totol Persons

m who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS
Scarborough R1 2024: Feb23-Mar24

Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:

Adults 21 or older
who are past 30 days
drinkers of CRAFT BEER
and/or MICROBREWS

HCHI

Qual Intab 289

Ad-Supported Local AM/FM Radio Formats (% Time Spent

& Avg. Minutes/day Spent): Adults 21 or older

Urban
Contemporary
28.5

Hot AC
30.3

All Sports
26.9

Classic Rock
24.7

Rhythmic Oldies
26.8

Pop
Cante..,
t Radio

Adult
Conte...

24.0 23.7

Alternative
23.6

Rhythmic Oldies

Classic Rock All N 26.3
308 ?

Urban A(

All Sports

24.9

Album Adult
Hot AC
246

Adult
Contemporary
26.2

Pop
Conte...
Hit
Radio
22.0

Alterna...
24.5

Urban
Contemporary

u who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved.

mCHI

soefa.ai

[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]

* Share of Everything

for Anything _




363,430 or 77.2% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are All News, Alternative,
Classic Rock, Classic Hits, and Country.
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675,383 or 75.7% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary,
Pop Contemporary Hit Radio, Classic Rock, Classic Hits, and All Sports
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190,240 or 80.8% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Hits, Hot AC,

Country, Classic Rock, and Alternative.
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16,985,518 or 60.9% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS watch Ad-Supported Local TV Stations for an average of 82.9 minutes every day
representing 26.1% of all time spent daily with Ad-Supported Video.
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386,934 or 59.4% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS watch Ad-Supported Local TV Stations for an average of 94.6 minutes every day
representing 30.9% of all time spent daily with Ad-Supported Video.
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280,727 or 59.7% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS watch Ad-Supported Local TV Stations for an average of 46.9 minutes every day
representing 20.9% of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 21 or older
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511,995 or 57.4% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS watch Ad-Supported Local TV Stations for an average of 87. minutes every day
representing 24.4% of all time spent daily with Ad-Supported Video.
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Avg. Week AII Vfdeo (Persons & 9’ Reach) Adults 21 or older
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101,023 or 42.9% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS watch Ad-Supported Local TV Stations for an average of 82.9 minutes every day
representing 27.% of all time spent daily with Ad-Supported Video.

23.5%

ez oz | 11.0% &

w who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS

who are past 30 days
inkers of CRAFT BEER
for MICROBREWS

Avg. Hours+Minutes/day with
Video: Adults 21 or older

=S

4.1

PHX

b > o TR
- o b 1o ko s by = o
ER R R R R R R R R R ST

-
[
R

= PHX

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Non-Premium Cable TV
Networks
86.3

Local TV Stations
85.6

27.7 |

| Networks
24.3 [

Amazon
| Prime/IMDb/
FireTV

YouTube Video

Premium
Cable TV

Hulu/Hulu
+ Live TV
(any Hulu)

Peac...

Disney+ | paramo
11.8 T

Netflix Roku +

236 The...

Non-Premium Cable TV
Networks
96.8

Local TV Stations
96.1

YouTube Video
313

Netflix
28.5

Roku +
Premium . The Roku
Cable TV
Networks
25.6

Hulu/
Hulu +
Live TV
(any..

Channel
23.1

TikTok

AppleTV 122
AMazon = | fuho,...
Prime/
IMDb/

FireTV

Disney+
12.5

m who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS

W PHX

Avg. Week Ad- Suggorted Video (Persons & % Reach): Adults 21 or older Avg

Local TV Stations

Non-Premium Cable TV...

YouTube Video

Amazon Prime/IMDb/FireTV
TikTok

Hulu/Hulu + Live TV {(any Hulu)
AppleTV+fubo,Pluto, Tubi, etc.
Netflix

Paramount+

Peacock

Disney+

Roku + The Roku Channel
Premium Cable TV Networks

PHX

DMA

(2 230022]
[ ais002)
O —rn
m—.m.

EEA —
A it 7.5%
o 854 ke of CRAFT 65
4 drinkers of CRAFT BEER
awm MICROBREWS
wwho are past 30 days drinkers of CRAFT BEER and/or MICROBREWS

Scarborough R1 2024: Jan23-Feb24 Qual Intab 97

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 21 or older

65 4% | m

= G N
o 0o

S,
[
R

m PHX

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Non-Premium
Cable TV
Networks

83.7

Local TV Stations

Amazon Prime/IMDb/
FireTV
49.7

Hulu/

Hulu +

Live TV Ne...

(any... 10.2
YouTube

Video TikTok
27.7 8.1

Disne.

Appl...

Non-Premium
Cable TV
Networks

94.0

Local TV Stations

934

Amazon
Prime/IMDb/ YouTube
FireTV Video
375 31.2

Netflix
13:5

Hulu/
Hulu + Roku +
VeIV The..

= who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS

soefa.ai

[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]

W PHX

*® Share of Everything
for Anything _



16,985,518 or 60.9% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS watch Ad-Supported Local TV Stations for an average of 82.9 minutes every day
representing 26.1% of all time spent daily with Ad-Supported Video.
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386,934 or 59.4% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS watch Ad-Supported Local TV Stations for an average of 94.6 minutes every day
representing 30.9% of all time spent daily with Ad-Supported Video.
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280,727 or 59.7% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS watch Ad-Supported Local TV Stations for an average of 46.9 minutes every day
representing 20.9% of all time spent daily with Ad-Supported Video.
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511,995 or 57.4% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS watch Ad-Supported Local TV Stations for an average of 87. minutes every day
representing 24.4% of all time spent daily with Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % . l’lshare OfAd-SuppOftEd Video n Video: Adults 21 or older

54.8% 5:56
51.2%
N . ‘0

who are past 30 days
drinkers of CRAFT BEER
and/or MICROBREWS

52.4% 50.7%

26.1% 20.7% 26.3%

20.0%
16.6%

14.0%
- =

220,369 1,131,956 148,625 603,481 133,567 512 853
TikTok Peacock Paramount+

15.0%
13.6% 12.3%

Weekly
Total
Persons

Reached: 357,428 2,178,795

511,995 2,265,811
Cable TV Local TV Amazon

489,400 1,952,473

456,992 1,921,283
YouTube

232,632 951,170 121,541 528,573

Hulu Netflix AppleTV+

178,716 718,060

Average
Daily Mi

® who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS H SEA

SEA DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab 849  SEATTLE-TACOMA DMA Scarborough R1 2024: Jan23-lan24 Qual Intab 3,865 * Share of Everything
All Graphs and soefa.oi Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved. soe&_ for Anything _ ©

[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



101,023 or 42.9% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS watch Ad-Supported Local TV Stations for an average of 82.9 minutes every day
representing 27.% of all time spent daily with Ad-Supported Video.
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386,934 or 59.4% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
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Comedies, Local News - Evening, Local News - Morning, and Dramas.
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280,727 or 59.7% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies,
Movies, National/Network News, Local News - Evening, and Local News - Morni
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511,995 or 57.4% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Local News - Morning, National/Network News, Comedies, and Movi
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101,023 or 42.9% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Comedies, Movies, Food/Cooking Shows, and Local News - Morning.
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



[ 20,301,204 or 72.8% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS use Ad-Supported Social Media for an average of 104.5 minutes every day
representing 18.8% of all time spent daily with Ad-Supported Digital Media.
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499,044 or 76.6% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS use Ad-Supported Social Media for an average of 109.8 minutes every day
representing 19.% of all time spent daily with Ad-Supported Digital Media.
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350,666 or 74.5% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS use Ad-Supported Social Media for an average of 99.4 minutes every day
representing 19.1% of all time spent daily with Ad-Supported Digital Media.
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625,973 or 70.1% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS use Ad-Supported Social Media for an average of 100.7 minutes every day
representing 16.9% of all time spent daily with Ad-Supported Digital Media.
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156,914 or 66.7% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS use Ad-Supported Social Media for an average of 147.5 minutes every day
representing 26.% of all time spent daily with Ad-Supported Digital Media.
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20,301,204 or 72.8% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS use Ad-Supported Facebook for an average of 30.6 minutes every day representing
29.3% of all time spent daily with Ad—Supported Social Media.
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327,755 or 50.3% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS use Ad-Supported YouTube Video for an average of 38.9 minutes every day
representing 35.5% of all time spent daily with Ad-Supported Social Media.
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350,399 or 74.5% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS use Ad-Supported Facebook for an average of 33.6 minutes every day representing
33.8% of all time spent daily with Ad-Supported Social Media.
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625,973 or 70.1% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS use Ad-Supported Facebook for an average of 32.1 minutes every day representing
31.9% of all time spent dally with Ad- Supported Social Media.
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156,914 or 66.7% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS use Ad-Supported Facebook for an average of 52.5 minutes every day representing
35.6% of all time spent daily with Ad-Supported Social Media.
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20,301,204 or 72.8% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS use Ad-Supported Facebook for an average of 30.6 minutes every day representing
29.3% of all time spent daily with Ad-Supported Social Media.
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327,755 or 50.3% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS use Ad-Supported YouTube Video for an average of 38.9 minutes every day
representing 35.5% of all time spent daily with Ad-Supported Social Media.
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350,399 or 74.5% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS use Ad-Supported Facebook for an average of 33.6 minutes every day representing
33.8% of all time spent daily with Ad-Supported Social Media.

Weekly 74.5% Avg. Hours+Minutes/day with Ad-Supported
Reach% 71.9% Social Media: Adults 21 or older

"Share of Ad-Supported Social Media"

who are past 30 days WDC
drinkers of CRAFT BEER

% of We
of Weekly and/or MICROBREWS

Time Spent wit
Ad-Supported
Social Media:

an.5% 45.6%
39.3%

0,
25.3% /4% 25.6% 26.5%
23.1%

20.9% 19.4%

18.6% 17.7%

Weekly

Total .

Petsons o — (]

Reached: 350,399 3,847,413 7631 2,209,304 336 2,440,140 5 ,143 1,544,456 ,267 1,237,023 1,114,515 69,425 1,118,035 87,553 256,43/ ,335 1,037,045
S‘;ﬁ;‘h‘;‘h stes Facebook YouTube Video Instagram TikTok LinkedIn X (Formerly Reddit Pinterest Blogs/Message WhatsApp

Using Ad-Supported "Twitter") Boards (read

oo SSGNIEERN TSN AONECEY FENEEEN ESNEEE ESHETE SSNEXE RSHEEE EoeEr

® who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS m WDC

wbcC DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab 522 WASHINGTON, DC DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab 5323 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. Al rights reserved. Soe .a_l for Anything _ =
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| 625,973 or 70.1% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS use Ad-Supported Facebook for an average of 32.1 minutes every day representing
31.9% of all time spent daily with Ad-Supported Social Media.
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156,914 or 66.7% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS use Ad-Supported Facebook for an average of 52.5 minutes every day representing
35.6% of all time spent daily with Ad-Supported Social Media.
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 2,117,390;
Local Radio: 1,404,391; Social Media: 1,355,769; Non-Prem. Cable: 671,357; Local TV:
650,785 reaching Adults 21 or older who are past 30 days drinkers of CRAFT

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 21 or older who are past 30 days drinkers of CRAFT
BEER and/or MICROBREWS

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 57,664;
Social Media: 36,419; Local Radio: 32,360; Non-Prem. Cable: 17,546; Local TV: 16,353
reaching Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/o

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 21 or older who are past 30 days drinkers of CRAFT
BEER and/or MICROBREWS
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 24,280;
Local Radio: 22,972; Social Media: 17,564; Non-Prem. Cable: 10,678; Local TV: 8,931
reaching Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 60,222;
Local Radio: 41,859; Social Media: 38,122; Non-Prem. Cable: 20,594; Local TV: 19,846
reaching Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/o
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 19,716;
Local Radio: 12,203; Social Media: 11,791; Non-Prem. Cable: 8,078; Local TV: 4,871
reaching Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 21 or older who are past 30 days drinkers of CRAFT
BEER and/or MICROBREWS
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26,251,432 or 94.2% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS spend an average of 55.6 minutes per day driving, seeing Billboards and Signs. 66.6%

Listen to Local Radio Stations Out-of-Home for an average of 37.8

Top-13 Out—of -Home Medra {Persons & % Reach): Adults 21 or older
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Top-13 Out—of Home Medra {Persons &% Reach) Adults 21 or older
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589,685 or 90.5% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS spend an average of 52.5 minutes per day driving, seeing Billboards and Signs. 65.1%
Listen to Local Radio Stations Out-of-Home for an average of 39.4 min
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Top-13 Out—of Home Medra {Persons & % Reach) Adults 21 or older
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424,315 or 90.2% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS spend an average of 54.3 minutes per day driving, seeing Billboards and Signs. 64.6%
Listen to Local Radio Stations Out-of-Home for an average of 32. minu
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848,741 or 95.1% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS spend an average of 45.1 minutes per day driving, seeing Billboards and Signs. 63.2%
Listen to Local Radio Stations Out-of-Home for an average of 32.1 min
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Top-13 Out-qf Home Media (Persons &% Reach) Adults 21 or older
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232,485 or 98.8% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS spend an average of 80.6 minutes per day driving, seeing Billboards and Signs. 67.6%
Listen to Local Radio Stations Out-of-Home for an average of 34.6 min
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26,251,432 or 94.2% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS spend an average of 55.6 minutes per day driving, seeing Billboards and Signs representing
37.% of all Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 21 or older
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589,685 or 90.5% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS
spend an average of 52.5 minutes per day driving, seeing Billboards and Signs representing 32.1% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 21 or older
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{424,315 or 90.2% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS

spend an average of 54.3 minutes per day driving, seeing Billboards and Signs representing 34.1% of all
'Time Spent with Ad-Supported Out-of-Home Media.
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848,741 or 95.1% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS
spend an average of 45.1 minutes per day driving, seeing Billboards and Signs representing 35.2% of all
Time Spent with Ad-Supported Out-of-Home Media.
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232,485 or 98.8% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS
spend an average of 80.6 minutes per day driving, seeing Billboards and Signs representing 50.7% of all
Time Spent with Ad-Supported Out-of-Home Media.
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older
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589,685 or 90.5% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS spend an average of 52.5 minutes per day driving an average of 30.6 miles each day
and are 101.4% more likely to use Route 64 (North Avenue) than the Metr
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424,315 or 90.2% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS spend an average of 54.3 minutes per day driving an average of 31.6 miles each day
and are 101.1% more likely to use Massachusetts Avenue than the Metro a

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older
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848,741 or 95.1% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS spend an average of 45.1 minutes per day driving an average of 26.3 miles each day
and are 69.1% more likely to use Lake City Way than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older
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232,485 or 98.8% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS spend an average of 80.6 minutes per day driving an average of 46.9 miles each day
and are 82.3% more likely to use Chandler Blvd than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older
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