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1.7% or 4,636,418 of USA DMA Adults 18 or older Live in the SEATTLE-TACOMA, WA, DMA.
Typical Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA are 48.1 years old (1.5% younger
than average) and have a $132,704 (31.9% higher than average) annual household income.
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@ Percent of Market: Adults 25 - 54
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1.8% or 2,447,262 of USA DMA Adults 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Typical Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 39.4 years old (1.3% younger than
average) and have a $138,945 (30.9% higher than average) annual household income.
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1.8% or 1,187,421 of USA DMA Women 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Typical Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 39.5 years old (1.1% younger than
average) and have a $126,706 (30.6% higher than average) annual household income.
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@ Percent of Market: Men 25 - 54
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ﬁl‘ Gender of Target vs. Market: Men 25 - 54
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1.8% or 1,259,841 of USA DMA Men 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Typical Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 39.2 years old (1.6% younger than
average) and have a $150,481 (30.6% higher than average) annual household income.
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@ Percent of Market: Adults 35 - 64
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1.7% or 2,269,577 of USA DMA Adults 35 - 64 Live in the SEATTLE-TACOMA, WA, DMA.
Typical Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA are 48.8 years old (1.7% younger than
average) and have a $145,724 (29.6% higher than average) annual household income.
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1.7% or 4,636,418 of USA DMA Adults 18 or older Live in the SEATTLE-TACOMA, WA, DMA.

Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA are 7.8% more likely to be a college
graduate, .7% less likely to work full-time, 5.5% more likely to be married, 3.5% more likely to be a
parent of 1 or more children under 18.
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1.8% or 2,447,262 of USA DMA Adults 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.

Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 7.2% more likely to be a college
graduate, 2.2% less likely to work full-time, 3.4% more likely to be married, 3.2% less likely to be a
parent of 1 or more children under 18.
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1.8% or 1,187,421 of USA DMA Women 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.

Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 9.7% more likely to be a college
graduate, 8.1% less likely to work full-time, 7.6% more likely to be married, 1.7% less likely to be a
parent of 1 or more children under 18.
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1.8% or 1,259,841 of USA DMA Men 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.

Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 4.9% more likely to be a college graduate,
1.3% more likely to work full-time, .5% less likely to be married, 4.7% less likely to be a parent of 1 or
more children under 18.
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1 or more children under 18.

1.7% or 2,269,577 of USA DMA Adults 35 - 64 Live in the SEATTLE-TACOMA, WA, DMA.
Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA are 8.% more likely to be a college graduate,
5.7% less likely to work full-time, 6.7% more likely to be married, 23.8% less likely to be a grandparent of
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1.7% or 4,636,418 of USA DMA Adults 18 or older Live in the SEATTLE-TACOMA, WA, DMA.
Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA are 6.4% less likely to own their home,
88.4% more likely to own a higher valued home, 2.2% less likely to have a single-family home, 11.4%

more likely to have a dog.
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1.8% or 2,447,262 of USA DMA Adults 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 8.2% less likely to own their home, 80.6%
more likely to own a higher valued home, 2.6% less likely to have a single-family home, 15.2% more likely

to have a dog.
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1.8% or 1,187,421 of USA DMA Women 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 6.9% less likely to own their home,
79.7% more likely to own a higher valued home, 2.3% less likely to have a single-family home, 21.4%

more likely to have a dog.
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1.8% or 1,259,841 of USA DMA Men 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 9.4% less likely to own their home, 81.3%

more likely to own a higher valued home, 3.% less likely to have a single-family home, 8.9% more likely to
have a dog.
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1.7% or 2,269,577 of USA DMA Adults 35 - 64 Live in the SEATTLE-TACOMA, WA, DMA.
Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA are 8.4% less likely to own their home, 89.6%
more likely to own a higher valued home, 2.1% less likely to have a single-family home, 14.4% more likely

to have a dog.
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1.7% or 4,636,418 of USA DMA Adults 18 or older Live in the SEATTLE-TACOMA, WA, DMA.

P18+ Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA are .% more likely to look up D-I-Y advice
online, 20.8% more likely to always vote in local elections, 4.7% less likely to belong to a gym, 7.9% more

likely to fly domestic past yr.
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1.8% or 2,447,262 of USA DMA Adults 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.

Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 2.8% less likely to look up D-I-Y advice
online, 25.9% more likely to always vote in local elections, 9.5% less likely to belong to a gym, 8.2% more
likely to fly domestic past yr.

-JTop-ZO past 30-days Online Lifestyle Activites: Adults 25 - 54 Political Activity: Adults 25 - 54

85.5%

y so.6% Registered to Vote D
(In District of
Presidential Elections: Always
9.5% 29.29 Presidential ions: i
o el M e Em em o
ide Elections: i
Recipes / Restaurant wedical Apparel/  Job Search / Home/ Career Education Homework Take Onfine  Religion/ Electronic  Parenting/  Photography  Genealogy Online DW"
I‘:.:Il:::g m;nl.::.:.,‘ l\;’;m:all Ilfnmaunn 1::-711‘ Information  Beauty ldeas Postresume Garden ideas Development ||;;:1;n n:.:';:lm Classes  spirtuaity  imvite  Family advice s[;nip:;, Local Elections: Always
L= prasiciay Local Elections: Sometimes
® who Live in the SEATTLE-TACOMA, WA, DMA mUSA  who Live in the SEATTLE-TACOMA, WA, DMA mUSA
@mTop-BO past 12-months Active Lifestyle Activites: Adults 25 - 54 ‘N Past 12-months Domestic Airline Trips: Adults 25 - 54
16.4%
. luip PRTTRITY 15.7%
o Rl 10,590,163 8.0%
" 16.4%
5-9trips  [RETTIETE) 13.3%
T ——
LSlN6, 726,198 5.0% Avg. # Domestic Flights:
16.7%) ok
| -H.ﬂh hmmmm
Griling-  Lawn care i picyding  swimming  Hiking - Jogging - \mhn!:r Bowling camping  pelongto Fishing g Basketbal s--.; Yoga- piates Gmuyrm-su Golf aduk  Competitive  Football Followa Caregverof  Tenis Softhall-  snowskiig- Organized  Humting.
Outdoar Backpacking  Running Health Chub o Continuing Video Gaming Weight Loss  Aging Parent Baseball  Snowboarding lud Pace
Cooking Gym Education Progmm  or Relative 5%,
‘Marathon,
# who Live in the SEATTLE-TACOMA, WA, DMA mUSA el

USA DMA Scarborough R2 2026: Sep25-Aug26 Qual Intab 3,931
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.



1.8% or 1,187,421 of USA DMA Women 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 2.1% less likely to look up D-I-Y advice
online, 23.7% more likely to always vote in local elections, 8.1% less likely to belong to a gym, 9.6% more

likely to fly domestic past yr.
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1.8% or 1,259,841 of USA DMA Men 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
M25 5 4 Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 3.6% less likely to look up D-I-Y advice
-

online, 26.9% more likely to always vote in local elections, 11.% less likely to belong to a gym, 6.9% more
likely to fly domestic past yr.
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likely to fly domestic past yr.

1.7% or 2,269,577 of USA DMA Adults 35 - 64 Live in the SEATTLE-TACOMA, WA, DMA.
Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA are 5.6% less likely to look up D-I-Y advice
online, 15.6% more likely to always vote in local elections, 3.7% less likely to belong to a gym, 7.1% more
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TTLE-TACOMA, WA

P18+

likely to smoke cigarettes.
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1.7% or 4,636,418 of USA DMA Adults 18 or older Live in the SEATTLE-TACOMA, WA, DMA.
Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA are 5.6% less likely to use QSRs past mo.,
3.4% less likely to use Sit-Down Restaurants past mo., 15.9% more likely to use Casinos past yr., 3.8% more
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to smoke cigarettes.

Past 30-days QSR Users: Adults 25 - 54
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1.8% or 2,447,262 of USA DMA Adults 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 3.7% less likely to use QSRs past mo., 1.7%
less likely to use Sit-Down Restaurants past mo., 10.7% more likely to use Casinos past yr., 9.6% more likely
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1.8% or 1,187,421 of USA DMA Women 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.

Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 6.5% less likely to use QSRs past mo., 3.4%
less likely to use Sit-Down Restaurants past mo., 15.4% more likely to use Casinos past yr., 15.3% less likely
to smoke cigarettes.
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RR— o s
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smoke cigarettes.

1.8% or 1,259,841 of USA DMA Men 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are .9% less likely to use QSRs past mo., .3% less
likely to use Sit-Down Restaurants past mo., 6.5% more likely to use Casinos past yr., 31.2% more likely to

1time

‘.||[

2times

3 times

4 times

5 times

6-9times

10 times or more

# who Live in the SEATTLE-TACOMA, WA, DMA

Total Monthly QSR Users: Avg. Monthly QSR Meals:

83.8%

Past 30-days Sit-Down Restaurant Users: Men 25 - 54
e 2tme

i
A

s

sure:

6-9times 7.0%

# who Live in the SEATTLE-TACOMA, WA, DMA HUSA
Total Monthly Sit-Down Ri Users:  Avg. Monthly Sit-Down Restaurant Meals:

72.1% 72.3%
.

Drank Past 30-days: Men 25 - 54
Any Type ofBaer
Damestic Rgular Beer
Domestc Lght Beer
Wine -V

Microbrew / Craft Beer .236?.4% i

Liquor

Imported Beer

® who Live in the SEATTLE-TACOMA, WA, DMA muUsa
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Top-10 Cuisines: Men 25 - 54

(Sit-Down Restaurants Used Past 30-days)
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the SEATTLE-TACOMA, WA, DMA 26.2%

o AR 249

¢ Past 12 months Casino Activities: Men 25 - 54

Slot Machines ét‘L.I 31,322 29.6%

Tt Gaes g, ok, )
Bar / Nightclub 9,958,922 14.6%
Sports Betting
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Past 30-days QSR Users: Adults 35 - 64

‘.||[

1time

2times

3 times

4 times

5 times

6-9times

10 times or more

# who Live in the SEATTLE-TACOMA, WA, DMA muUsaA

Total Monthly QSR Users:
78.9%

Avg. Monthly QSR Meals:

1.7% or 2,269,577 of USA DMA Adults 35 - 64 Live in the SEATTLE-TACOMA, WA, DMA.

Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA are 5.7% less likely to use QSRs past mo., 2.8%
less likely to use Sit-Down Restaurants past mo., 14.8% more likely to use Casinos past yr., 11.% more likely
to smoke cigarettes.

6-9times

10times or more

Total M
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2 times

3 times
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hly Sit-Down Ry

9.4%

6.6%

3.8%
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DMA

57,834,931
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Top-10 Cuisines: Adults 35 - 64

(Sit-Down Restaurants Used Past 30-days)
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1.7% or 4,636,418 of USA DMA Adults 18 or older Live in the SEATTLE-TACOMA, WA, DMA.
Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA are 3.1% more likely to have a 401K, 10.5%

less likely to have an Auto Loan, 39.3% more likely to Invest/Trade Stocks Online, 10.8% more likely to pay
with their Debit Card.

mﬁ Alnvestments Owned: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds ,;,‘“3"

16.6%

Financial Services Has and/or Uses: Adults 18 or older

Money Market Funds e T

8%
13.7%

Other (Crypto / NFTs / Metals, etc.) ﬂu'”‘

529 Plan / College Savings Plan ’:;:‘ Checking  Debit or ATM

S 37 s sy a5
Savings Credit Card Online Mobile Online Bill

Money  Certif of Personal Loan Home

Account card Account Banking Banking Paying  Mortgage Market  Deposit{CDs) Home  Improvement
9.3% Account Mortgage Loan or Home
Second Home or Real Estate Property M"-E" Equity toan
¥ who Live in the SEATTLE-TACOMA, WA, DMA WUSA

= who Live in the SEATTLE-TACOMA, WA, DMA mUSA
Professional Services Used*: Adults 18 or older | Past 3-Months Payment Methods Used: Adults 18 or older

Financial Planner

Online Investing / Stock Trading

0
7.8%
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Insurance Agent at a Local Office (not online) S.E%
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3.4%
Real Estate Agent 2.4%
b 4.0%
Estate Planning ni-m

Accountant

10.4% 9.4%

6.2% 65% 5w 5.8%

, . o 132,45 :
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USA DMA Scarborough R2 2026: Sep25-Aug26 Qual Intab 3,931
All Graphs and HBIAI Data Modeling Copyright © Hubbard | Media That Connects, LLC. All rights reserved.



P23-34

1.8% or 2,447,262 of USA DMA Adults 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.

Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 2.3% more likely to have a 401K, 4.2% less
likely to have an Auto Loan, 30.8% more likely to Invest/Trade Stocks Online, 11.1% more likely to pay with
their Debit Card.

ﬁ Investments Owned: Adults 25 - 54
e ¢ )

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

B who Live in the SEATTLE-TACOMA, WA, DMA

44,443,760 32.8%
32,650,283 24.1%
4 15.7%
17,633,616 13.0%
11.6%
BENORES  10.4%
99 9.0%
13,459, 30913
11.1%
8.5%
10.2%

15.9%
G A%

WUSA

Financial Services Has and/or Uses: Adults 25 - 54

6.0% 75% BO% g gy

3.4%
¥ L o
Money  Certificates of Personal Loan Refinanced Home
Market  Deposit (CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

Checking  Debit or ATM
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Savings
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Credit Card Online

Banking  Banking

= who Live in the SEATTLE-TACOMA, WA, DMA mUSA

Professional Services Used*: Adults 25 - 54

Tax Preparation Service

Online Investing / Stock Trading
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m who Live in the SEATTLE-TACOMA, WA, DMA
Scarborough R2 2026: Sep25-Aug26
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1.8% or 1,187,421 of USA DMA Women 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.

Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 4.6% more likely to have a 401K, 11.7% less
likely to have an Auto Loan, 50.8% more likely to Invest/Trade Stocks Online, 7.5% more likely to pay with
their Debit Card.

ﬁ Investments Owned: Women 25 - 54
e ¢ )

401K Plan

30,603,995

19,274,151 28.7%
11,929,69917.8%
12.3%
9.2%
11.4%
L 9.0%
7.6%
[RETED 85%

8.2%

4,301, X

45.6%

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan

Other (Crypto / NFTs / Metals, etc.)
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Bonds E %
Second Home or Real Estate Property ,_5::

B who Live in the SEATTLE-TACOMA, WA, DMA WUSA

Women 25 - 54

Financial Services Has and/or Uses:

6.3% 6.2% Lo 5.1% 5.8% 3.7%

Checking Debitor ATM  Savings Credit Card Online

Online Bill Money  Certificates of Personal Loan Refinanced Home
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Account Mortgage Loan or Home
Equity Loan
= who Live in the SEATTLE-TACOMA, WA, DMA mUSA

Professional Services Used*: Women 25 - 54

169
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Financial Planner

7.2%
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3.5%
5.4%

2.7%

3.7%

3.7%
2.5%
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Real Estate Agent
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Funeral pre-planning !‘0_ %
® who Live in the SEATTLE-TACOMA, WA, DMA mUSA
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M23-24

1.8% or 1,259,841 of USA DMA Men 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.

Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are .2% more likely to have a 401K, 2.6% more likely
to have an Auto Loan, 20.1% more likely to Invest/Trade Stocks Online, 15.2% more likely to pay with their
Debit Card.

ﬁ Investments Owned: Men 25 - 54
e ¢ )

)

IRA (Individual Retirement Account)

Stocks or Stock Options
Mutual Funds 15.1:!-6“
Money Market Funds ;i':;:
529 Plan / College Savings Plan 1:'3%
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B who Live in the SEATTLE-TACOMA, WA, DMA WUSA
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Financial Services Has and/or Uses: Men 25 - 54
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53.000.74 153050 s 137081
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52 01540 153253 e 75312519
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1.7% or 2,269,577 of USA DMA Adults 35 - 64 Live in the SEATTLE-TACOMA, WA, DMA.

Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA are .1% more likely to have a 401K, 8.3% less
likely to have an Auto Loan, 50.8% more likely to Invest/Trade Stocks Online, 10.4% more likely to pay with
their Debit Card.

mﬁ Alnvestments Owned: Adults 35 - 64 Financial Services Has and/or Uses: Adults 35 - 64

401K Plan
IRA (Individual Retirement Account)

3!

Stocks or Stock Options

Mutual Funds

22,134 .
Money Market Funds u!:%m
529 Plan / College Savings Plan ’1&23“
14.2%
Other (Crypto / NFTs / Metals, etc.) m

Bond 12.3% g : ;
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Equity Loan
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7.4% 7.8% 7.0% 79% o0

15.8%
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Eroxs7 004 1130053
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5,172 g8

1500 T 5106 555326 5
Savings Credit Card Online Mobile Online Bill
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30 seconds each week with All Forms of Media.

69.7% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 7 hours and 44 minutes each week listening to
All Local AM/FM Radio, representing 8.1% of total time spent with all forms of Media.

P18 Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 2 days, 18 hours, 39 minutes and

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older
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Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 2 days, 11 hours, 58 minutes and 44
seconds each week with All Forms of Media.

66.3% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 7 hours and 3 minutes each week listening to All
Local AM/FM Radio, representing 7.8% of total time spent with all forms of Media.

Weekly
Reach %:

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

S
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Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 2 days, 14 hours, 34 minutes and 8
seconds each week with All Forms of Media.

68.8% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 6 hours and 53 minutes each week listening to
All Local AM/FM Radio, representing 7.6% of total time spent with all forms of Media.

Avg. H:M:5/week with All Forms of Media:

Weekly
Reach %:

Adults 18 or older
64:20:16
concurrent
usoge %: 56.7%
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Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 2 days, 10 hours, 7 minutes and 18
seconds each week with All Forms of Media.

63.9% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 7 hours and 14 minutes each week listening to All
Local AM/FM Radio, representing 8.% of total tim;:"uent with all forms of Media.

Avg. H:M:5/week with All Forms of Media:

Weekly
Reach %:

Adults 18 or older
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Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 2 days, 15 hours, 25 minutes and 46
seconds each week with All Forms of Media.

71.5% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 8 hours and 24 minutes each week listening to All
Local AM/FM Radio, representing 9.5% of total time spent with all forms of Media.

Weekly
Reach %:

Avg. H:M:5/week with All Forms of Media:

Adults 18 or older
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concurrent
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Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 2 days, 1 hours, 37 minutes and 19
seconds each week with All Forms of Ad-Supported Media.
67.2% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 6 hours and 49 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 9.2% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 1 days, 15 hours, 59 minutes and 27
seconds each week with All Forms of Ad-Supported Media.

64.3% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 6 hours and 9 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 9.9% of total time spent with all forms of Ad-Supported Media.
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Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 1 days, 18 hours, 31 minutes and 8
seconds each week with All Forms of Ad-Supported Media.

67.% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 6 hours and 9 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 9.7% of total time spent with all forms of Ad-Supported Media.

95.2%

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 1 days, 14 hours, 1 minutes and 21
seconds each week with All Forms of Ad-Supported Media.

61.7% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 6 hours and 9 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 10.% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 1 days, 22 hours, 9 minutes and 7

seconds each week with All Forms of Ad-Supported Media.

68.7% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 7 hours and 16 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 10.8% of total time spent with all forms of Ad-Supported Media.

95.5%

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older
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' Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 7 hours and 5
minutes each day with All Forms of Ad-Supported Media. 67.2% listen to Local AM/FM Radio for an

avg. of 58.4 minutes/day.

(Local Radio delivers 9.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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I Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 5 hours and 42
minutes each day with All Forms of Ad-Supported Media. 64.3% listen to Local AM/FM Radio for an

A L AR avg. of 52.8 minutes/day. (Local Radio delivers 9.9% of Time with Ad-Supported Media.)
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I Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 6 hours and 4
minutes each day with All Forms of Ad-Supported Media. 67.% listen to Local AM/FM Radio for an
avg. of 52.8 minutes/day. (Local Radio delivers 9.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Women 25 - 54 Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54

{average week) Total Persons: % Time Spent: {Average Day)
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Top-13 All Forms of Media (Persons & % Reach): Men 25 - 54
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Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 5 hours and 25
minutes each day with All Forms of Ad-Supported Media. 61.7% listen to Local AM/FM Radio for an
(Local Radio delivers 10.% of Time with Ad-Supported Media.)
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I Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 6 hours and 35
minutes each day with All Forms of Ad-Supported Media. 68.7% listen to Local AM/FM Radio for an
avg. of 62.4 minutes/day.

(Local Radio delivers 10.8% of Time with Ad-Supported Media.)
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3,117,139 or 67.2% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 58.4 minutes every day representing 37.2% of all
time spent daily with Ad-Supported Audio.

Avg. Week AII Audlo (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week AII Audlo {Persans & % Reach): Adults 25-54
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1,572,984 or 64.3% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-

Supported Local AM/FM Radio for an average of 52.8 minutes every day representing 31.5% of all

time spent daily with Ad-Supported Audio.
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795,329 or 67.% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 52.8 minutes every day representing 34.2% of all

i _‘ time spent daily with Ad-Supported Audio.
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777,706 or 61.7% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
M25-54 Supported Local AM/FM Radio for an average of 52.8 minutes every day representing 29.% of all

e, 4 M | #13 time spent daily with Ad-Supported Audio.
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1,559,505 or 68.7% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 62.4 minutes every day representing 34.7% of all
time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64
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3,117,139 or 67.2% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 58.4 minutes every day representing 37.2% of all
time spent daily with Ad-Supported Audio.
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1,572,984 or 64.3% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 52.8 minutes every day representing 31.5% of all
time spent daily with Ad-Supported Audio.
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795,329 or 67.% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 52.8 minutes every day representing 34.2% of all
time spent daily with Ad-Supported Audio.

Weekly 71.5% Avg. Hours+Minutes/day with Ad-Supported

Reach % Audio: Women 25 - 54
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777,706 or 61.7% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 52.8 minutes every day representing 29.% of all
time spent daily with Ad-Supported Audio.

Weekly 71.2% Avg. Hours+Minutes/day with Ad-Supported
Reach % Audio: Men 25 - 54
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1,559,505 or 68.7% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 62.4 minutes every day representing 34.7% of all
time spent daily with Ad-Supported Audio.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 76.6% Audio: Adults 35 - 64
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3,117,139 or 67.2% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Pop
Contemporary Hit Radio, Country, and Classic Hits.
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1,572,984 or 64.3% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary,

Alternative, Country, and Classic Rock.
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Local AM/FM Radio Formats (Persons & % Reach): Women 25 - 54

{average week)
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795,329 or 67.% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary, Country,

Alternative, and Classic Rock.
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777,706 or 61.7% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Alternative, Adult
Contemporary, Active Rock, and Classic Rock.
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1,559,505 or 68.7% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio, Classic
Rock, Country, and Alternative.
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2,202,988 or 47.5% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
Supported Local TV Stations for an average of 106.2 minutes every day representing 35.5% of all
time spent daily with Ad-Supported Video.
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906,246 or 37.% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-Supported
Local TV Stations for an average of 57.5 minutes every day representing 32.2% of all time spent daily
with Ad-Supported Video.
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384,324 or 32.4% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
Supported Local TV Stations for an average of 75.8 minutes every day representing 35.% of all time
spent daily with Ad-Supported Video.
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521,726 or 41.4% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-Supported
Local TV Stations for an average of 44.2 minutes every day representing 30.7% of all time spent daily
with Ad-Supported Video.
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1,091,660 or 48.1% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
Supported Local TV Stations for an average of 83.2 minutes every day representing 37.3% of all time
spent daily with Ad-Supported Video.
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2,202,988 or 47.5% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-

Supported Local TV Stations for an average of 106.2 minutes every day representing 35.5% of all
time spent daily with Ad-Supported Video.
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906,246 or 37.% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-Supported
Local TV Stations for an average of 57.5 minutes every day representing 32.2% of all time spent daily
with Ad-Supported Video.
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384,324 or 32.4% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
Supported Local TV Stations for an average of 75.8 minutes every day representing 35.% of all time
spent daily with Ad-Supported Video.
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521,726 or 41.4% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-Supported
Local TV Stations for an average of 44.2 minutes every day representing 30.7% of all time spent daily
with Ad-Supported Video.
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1,091,660 or 48.1% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
Supported Local TV Stations for an average of 83.2 minutes every day representing 37.3% of all time
spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

{average Week]
Local News - Evening

Sports.
Comedies

Local News - Morning

Total persons:

2,202,988 or 47.5% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local
News - Morning, Dramas, and Movies.
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Local TV Station Programs (Persons & % Reach): Adults 25-54

(average week)
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' 906,246 or 37.% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News - Morning,
Comedies, Game Shows, and Dramas.
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384,324 or 32.4% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Morning, Local News -
Evening, Dramas, Comedies, and Game Shows.
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| 521,726 or 41.4% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local News -
Morning, Game Shows, and Local News - Late.
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1,091,660 or 48.1% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local
News - Morning, Dramas, and Game Shows.
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| 3,361,553 or 72.5% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA use Ad-
Supported Social Media for an average of 132.6 minutes every day representing 23.1% of all time
spent daily with Ad-Supported Digital Media.
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Avg. Week All l?igital (Persons & % Reach): Adults 25 - 54
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| 1,832,533 or 74.9% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported

Social Media for an average of 151.2 minutes every day representing 27.9% of all time spent daily
with Ad-Supported Digital Media.
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with Ad-Supported Digital Media.

| 941,095 or 79.3% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Social Media for an average of 153.3 minutes every day representing 27.% of all time spent daily
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| 891,438 or 70.8% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Social Media for an average of 149.1 minutes every day representing 28.4% of all time spent daily
with Ad-Supported Digital Media.
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1,700,779 or 74.9% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Social Media for an average of 131. minutes every day representing 24.5% of all time spent daily
with Ad-Supported Digital Media.

Avg. Week All Qigital (Persons & % Reach): Adults 35 - 64 Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64
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[ 3,361,553 or 72.5% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA use Ad-

Supported Facebook for an average of 48.3 minutes every day representing 36.4% of all time spent

daily with Ad-Supported Social Media.
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[ 1,790,808 or 73.2% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported

Facebook for an average of 47.5 minutes every day representing 33.3% of all time spent daily with

Ad-Supported Social Media.
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[ 941,095 or 79.3% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Facebook for an average of 45.8 minutes every day representing 30.6% of all time spent daily with
Ad-Supported Social Media.
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Avg. Week AM Socml Med:a (Persons & % Reach): Men 25 - 54

[ 833,991 or 66.2% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported

Facebook for an average of 45.6 minutes every day representing 33.5% of all time spent daily with

Ad-Supported Social Media.
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[ 1,697,124 or 74.8% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Facebook for an average of 46.3 minutes every day representing 37.% of all time spent daily with
Ad-Supported Social Media.
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3,361,553 or 72.5% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA use Ad-

Supported Facebook for an average of 48.3 minutes every day representing 36.4% of all time spent
daily with Ad-Supported Social Media.
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1,790,808 or 73.2% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Facebook for an average of 47.5 minutes every day representing 33.3% of all time spent daily with
Ad-Supported Social Media.
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941,095 or 79.3% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Facebook for an average of 45.8 minutes every day representing 30.6% of all time spent daily with
Ad-Supported Social Media.
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Reach % 79.3% 80-8% Social Media: Women 25 - 54
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833,991 or 66.2% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Facebook for an average of 45.6 minutes every day representing 33.5% of all time spent daily with
Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
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1,697,124 or 74.8% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Facebook for an average of 46.3 minutes every day representing 37.% of all time spent daily with
Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 283,357;
Social Media: 200,699; Local Radio: 194,580; Non-Prem. Cable: 81,085; Local TV: 70,143
reaching Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Live in the SEATTLE-TACOMA, WA,
DMA
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 137,039;
Social Media: 103,177; Local Radio: 98,884; Non-Prem. Cable: 33,927; Local TV: 27,051
reaching Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 72,515;
Social Media: 55,724; Local Radio: 49,825; Non-Prem. Cable: 16,626; Local TV: 12,206
reaching Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 63,692;
Local Radio: 48,706; Social Media: 46,980; Non-Prem. Cable: 16,872; Local TV: 14,358
reaching Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 133,048;
Local Radio: 99,523; Social Media: 98,486; Non-Prem. Cable: 39,691; Local TV: 33,509
reaching Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA
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Top-13 Out-of -Home Media (Persons & % Reach): Adults 18 or older

(average week] Total Persons:

Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown... m 8 70.5%

AM/FM Radio

Gas Stations/Convenience Stores

r: (Average Day)

3,937,422 or 84.9% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an
average of 40.2 minutes per day driving, seeing Billboards and Signs. 56.2% Listen to Local Radio
Stations Out-of-Home for an average of 35.4 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Medm (Persons & % Reach): Adults 25 - 54
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Avg. Hours+Minutes/day with Out-

of-Home Media: Adults 25 - 54

TACOMA, WA, DMA

mUSA

2,027,759 or 82.9% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average
of 44.6 minutes per day driving, seeing Billboards and Signs. 56.6% Listen to Local Radio Stations
Out-of-Home for an average of 37.4 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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Top-13 Ad—Sug@rted Out-of-Home Media (Persons & % Reach): Adults 25 - 54
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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Top-13 Out-of -Home Media (Persons & % Reach): Women 25-54

(average week]
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976,347 or 82.2% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average
of 38.7 minutes per day driving, seeing Billboards and Signs. 58.6% Listen to Local Radio Stations
Out-of-Home for an average of 35. minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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of-Home Media: Women 25 - 54 m
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Top-13 Ad—Sug@rted Out-of-Home Media (Persons & % Reach): Women 25 - 54
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Top-13 Out-of-Home Media (Persons & % Reach): Men 25-54
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= who Live in the SEATTLE-TACOMA, WA, DMA mUSA

of-Home Media: Men 25 - 54

1,051,412 or 83.5% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of
50.2 minutes per day driving, seeing Billboards and Signs. 54.8% Listen to Local Radio Stations Out-
of-Home for an average of 39.6 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54
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Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Men 25 - 54
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 - 64

(average week]
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= who Live in the SEATTLE-TACOMA, WA, DMA mUSA

1,953,108 or 86.1% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA spend an average
of 46.6 minutes per day driving, seeing Billboards and Signs. 60.% Listen to Local Radio Stations Out-
of-Home for an average of 42.9 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64
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Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 35 - 64
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3,937,422 or 84.9% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an average of
P18+ 40.2 minutes per day driving, seeing Billboards and Signs representing 30.7% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
Weekly

Reach % "“"Share of Ad-Supported OOH Media"

95.6%

= R

who Live in the SEATTLE- USA
TACOMA, WA, DMA

84.9% 85.5%
78.1%

Time Spent 61.6%
Ad-Supj
0O0H Media.
32.6% 32.4% 31.2%
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2,027,759 or 82.9% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of

44.6 minutes per day driving, seeing Billboards and Signs representing 29.1% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 25 - 54
Ad-Supported OOH Media"
s
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976,347 or 82.2% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 38.7
minutes per day driving, seeing Billboards and Signs representing 27.7% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Women 25 - 54
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1,051,412 or 83.5% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 50.2
minutes per day driving, seeing Billboards and Signs representing 30.2% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Men 25 - 54
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1,953,108 or 86.1% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of
46.6 minutes per day driving, seeing Billboards and Signs representing 31.7% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

. Out-of-Home Media: Adults 35 - 64
o A "Share of Ad-Supported OOH Media"
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e
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1,348,381 or 29.1% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day representing 31.7% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media {% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week Ad-Supported All Prmt Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Totof perso

Direct Mail Advertising (excluding Catalogs)

)4 6d6 25.?%
gy L ——
o o messonert) ot e TR

New York Times

Local Daily Newspaper(s) (Sunday) (Daity+Sunday) Local Daily Local Daily.
95 i v Wall Street Journal  Newspaper(s)
New York Times (Daily+Sunday) % i, ooty toug s o oy i ((z;.lm (Dailv;s:ndn]
Newspaper(s) 88 8.7 Newspaper(s) .
New York Times (Daily) (Sunday) (Sunday})
125
New York Times (Sunday) . i Pt 12.7
Avg. Hours+Minutes/day with Ad- & Local Daily Newspaper(s)
All Local Weekly Newspapers Supported Print Media: Adults 18 or olderm Elhlihs"ndivl Direct Mail Advertising
- {excluding Catalogs)
Wall Street Journal (Daily) H 7.7 New York Times
(Daily) Magazines
USA Today (Daily) m 75 15
m New York Times Wall Street Journal Magazine New York Times Local Daily Newspaper(s)  Direct Mail Advertising (excluding
Catalogs m who Live in the SEATTLE- usa m {Sunday) (Daily) New York Times (Daily) s (Sunday) (Daity Catalogs)
= ~— 0.0% TACOMA, WA, DMA “ 114 91 1.7 73 115 83 74
vooks [ OO0 0.0%
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647,172 or 26.4% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.1 minutes every day representing 26.7% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 25 - 54

Totol Pes

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) {Sunday)

Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

Avg. Hours+Minutes/day with All
Print Media: Adults 25 - 54

All Local Weekly Newspapers
Magazines — 5 i el ST
; 2%,
s 3 048 60d 2.3%

u who Live in the SEATTLE-TACOMA, WA, DMA

mUSA

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

USA Today [Daily)
10.2

Wall Street Journal
(ua.xy)

New York Times (Sunday)

102

Magazines
8.9

New York Times (Daily)
84

New York Times.
{Daily+Sunday)
93

Local Daily
Newspaper(

Local Daily
s) Newspaper(s)

(Daily+Sunday)

Catalogs
2.6

New York Times.
(Sunday)
10.6

Wall Street Journal
(Daily)
9.8

Local Daily
Newspaper(s)
(Daily+Sunday)
89

USA Today (Daily)
105

89

New York Times.
(Daily+Sunday)

New York Times (Daily)

Local Daily
Newspaper(s)
{Sunday)

9.7 97

Local Daily
Newspaper(s)
Magazines (Daily
8.8 8.1

Direct Mail
Advertising
{excluding Catalogs)

6.7 All Local.,

Catalogs
3.1

u who Live in the SEATTLE-TACOMA, WA, DMA

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 25 - 54

Total persans:

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

All Local Weekly Newspapers

Magazines

Catalogs

Books

# who Live in the SEATTLE-TACOMA, WA, DMA

DMA Secarborough R2 2026: Sep25-Aug26

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 25 - 54

who Live in the SEATTLE-
TACOMA, WA, DMA

g

BUSA
Qual Intab

USA 3,931
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. Al rights reserved.
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Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 25 - 54

28.39

12.4%

#

o
[
R

USAToday (Daily)
102

New York Times
(sunday)
10.2

Wall Street Journal (Dally)
99

New York Times
(Daily+Sunday)
9.3

Local Daily Newspaper(s)
{Sunday)
9.0

Magazines
89

New York Times

Local Daily
Newspaper(s) (Daily

Direct Mail Advertising
{excluding Catalogs}
6.5

Wall Street Journal (Daily)
9.8

New York Times
(Sunday)
10.6

New York Times
(Daily+Sunday)
9.7

Local Daily Newspaper(s)
{Sunday)

USA Today (Daily)
105 9.7

New York Times
{Daily)
8.9

Magazines
Advertisi

ng
(excludin

Local Daily Newspaper(s)
(Daity
81 6.7

£
Catalogs
)
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Avg. Week All Print Medm (Persons & % Reach): Women 25 - 54

Direct Mail Advertising (exdluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) {Sunday)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

Totol Pes

50711 02
PP —
umm-

15.9%

who Live in the SEATTLE-
TACOMA, WA, DMA

u who Live in the SEATTLE-TACOMA, WA, DMA

Avg. Hours+Minutes/day with All
Print Media: Women 25 - 54

258,637 or 21.8% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.4 minutes every day representing 27.5% of all time

spent daily with All forms of Print Media.

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54

New York Times
Catalogs) | (Daily+Sunday)
73 68

Local Daily

Wall Street Journal
per(s)

(Daity)

15 USA Today (Daily)

65

Local Daity
Newspaper(s)
{Daily+Sunday)
74 65 5.5

New York

Magazines Times (Daity)

Wall Street Journal
(Daity)
133

USA Today (Daily)
8.7

New York Times
(Daily+Sunday)
84

Magazines
75

New York Times
(Daily)

Local Daily
Newspaper(s)
{Daity+Sunday)

7.7

Local Daily
Newspaper(s) (Daily
7.0

Direct Mail
Advertising (excluding
Catalogs)

6.5

Catalogs
75 3.0

mUSA

u who Live in the SEATTLE-TACOMA, WA, DMA

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Women 25 - 54

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

All Local Weekly Newspapers

Magazines

Catalogs

Books

DMA

Totof persans:

S —C

P - 009
m 1'25_91‘_,% who Live in the SEATTLE-

_ 0.0% TACOMA, WA, DMA

0.0%

® who Live in the SEATTLE-TACOMA, WA, DMA
Secarborough R2 2026: Sep25-Aug26

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Women 25 - 54

UsA Qual Intab
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. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54

New York Times
(Sunday)
82

Catalogs)
7.3

Wall Street Journal
(Daily)
145 New York Times
(Daily+Sunday) 3
6.8 Local Daity
Newspaper(s)
(Daity Magazines
6.5 6.5

Local Daily Newspaper(s)
(Sunday) New York Times (Daily)
83 6.5 5.5

Wall Street Journal
(Daity)
133

New York Times
(sunday)
9.3

New York Times
{Daily+Sunday)
84

USA Today [Daily)
87

Magazines
75

Local Daily
Newspaper(s)
(Sunday)
84

Local Daily
New York Times Newspaper(s)
(Daily) (Daily
7.5 7.0

Direct Mail Advertising (excluding
Catalogs)
6.5

BUSA
3,931
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Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) {Sunday)

Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Magazines

Catalogs

395,558 or 31.4% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day representing 25.8% of all time
spent daily with All forms of Print Media.

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54

_mu
M

d USA Today (Daily)
Avg. Hours+Minutes/day with All 1 138
Print Media: Men 25 - 54

New York Times
(Dailty+Sunday)

New York Times
who Live in the SEATTLE- (Sunday) New York Times {Daily)
TACOMA, WA, DMA - 12.3 113

Magazines

Local Daily

Local Daity
Newspaper(s)
(Sunday)
5.9

Wall Sweet
Journal {Daily)
5.8

11.8 (Daily+Sunday)

Direct Mail
Advertising

Local Daily
Newspaper(s) {Daily

USA Today (Dafly)
129

New York Times (Sunday)

Local Daily
New York Times Newspaper(s)
{Daity+Sunday) {Sunday)
116 115

New York Times.

Local Daily
Newspaper(s) Local Daily Wall Street
(Daily+Sunday) Newspaper(s) Journal
10.6 {Daity (Daily)
9.6 7.0

Direct Mail

Advertising

Magazines fexcluding
10.0 Catalogs)...

Catalogs
32

All Local...

u who Live in the SEATTLE-TACOMA, WA, DMA mUSA

u who Live in the SEATTLE-TACOMA, WA, DMA

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Men 25 - 54

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

Books

DMA

Totol persons: % Time Spent.

Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54

USA Today [Daily) [Daity+Sunday)
13.8 e

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Men 25 - 54

who Live in the SEATTLE-
TACOMA, WA, DMA

New York Times New York Times.
(Sunday) (Daily)
123 1.3

Magazines
New York Times 1.2

Local Daily N

Local Daily
Newspaper(s)
(Sunday)
9.9

Wall Street
Journal (Daity)
58

spaper(s)
Catalogs)
56

USA Today (Daily)
12.9

New York Times
(sunday)
124

New York Times
(Daily)
10.7

Wall Street
Journal (Daily)

Magazines
10. 7.0

Direct Mail
Advertising
Newspaper(s) Local Daily Newspaper(s)  (excluding
{Sunday) (Daity Catalogs)
115 9.6 6.8

Local Daily
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5

655,770 or 28.9% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.8 minutes every day representing 30.2% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 35 - 64

Totol Persons.

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) {Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

Magazines

All Local Weekly Newspapers

Catalogs

u who Live in the SEATTLE-TACOMA, WA, DMA

Avg. Hours+Minutes/day with All
Print Media: Adults 35 - 64

who Live in the SEATTLE- UsA

TACOMA, WA, DMA

mUSA

Avg. Day All Print Media (%

Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

Local Daily
Newspaper(s)
(Sunday)
10.9

USA Today (Daily)
10.9

Local Daily
Newspaper(s)
(Daily+Sunday}

9.8

New York Times
(Baily+Sunday)
a1

Wall Street Journal
(Daily}
9.5

New York Times
(Daily)
7.7

Local Daity
Newspaper(s)
(Daily
87

Direct Mail
Advertising
{excluding Catalogs)
7.2

Local Daity
Newspaper(s)
(Sunday)
10.7

Local Daily
Newspaper(s)
(Daily+Sunday)

9.7

New York Times.
(Daily+Sunday)
8.8

Local Daity
Newspaper(s) (Daily
8.7

New York Times
(Daily)
1.5
USA Today (Daily)
86
Direct Mail
Advertising (excluding
Catalogs)
6.9

Wall Street Journal
(Daity} Catalogs
8.4 3.4

u who Live in the SEATTLE-TACOMA, WA, DMA

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 35 - 64

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

Magazines

All Local Weekly Newspapers

Catalogs

Books

DMA

Totol persans:

(5 526 208
P00

# who Live in the SEATTLE-TACOMA, WA, DMA
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. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

Local Daily
Newspaper(s)
(Sunday)
109

USA Today (Daily)
10.9

o
[
R

New York Times (Sunday)
10.5

Local Daily Newspaperis)
(Daily+Sunday)
98

Wall Street Journal (Daily)

9.5

Locai Daily
New York Times Newspaper(s)
(Daily+Sunday) [Daity

9.1 8.7

Local Daily
Newspaper(s)
(Sunday)
10.7

Advertisi
ng
{excludin
g New York Times
New York Times (Daily) Cartalogs) (Sunday)
1 7.2 10.0

New York Times
(Daily+Sunday)
8.8

Magazines
87

USA Today (Daily)
86

Direct
Mail
Advertisi

Wall Street Journal (Daily)
8.4

ng
(excludin

Catalogs)

New York Times (Daily)
75 6.9
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P18+

Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions"

P18+ who Live in the SEATTLE-TACOMA, WA, DMA (Shopped/Visited/Bought past 3mos
Due to Ads on %)

113,218,478 41.1%
100,292,087 36.4%

82,199,052 29.8%

67,027,215 24.3%

47,345,154

I
e
)

S

Audio Streaming Services

41,669,225 15.1%

7 i

Billboards

32,842,564 11.9%

28,844,826 10.5%
W P18+ who Live in the SEATTLE-TACOMA, WA, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA Scarborough R2 2026: Sep25-Aug26  Qualintab: 24199 f' * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright ® 2026 Hubbard |Media That Connects, LLC. All rights reserved. SO e a 4 al for Anything =



"Advertising Actions”

P25-54 who Live in the SEATTLE-TACOMA, WA, DMA (Shopped/Visited/Bought past 3mos
Due to Ads on %)

Social Media

62,933,577 46.1%

Websites

51,167,342

Direct Mail 39,430,490 28.9%

Broadcast, Cable, & Sat TV  grystsn 22.6%

Podcasts  gyyrtymn 17.6%

Video Streaming Services 28,063,742 O Ehe

Local AM/FM Radio

i

22,923,581 A5.8%
Audio Streaming Services
Billboards
Cable TV Networks
e
Local Broadcast TV

m P25-54 who Live in the SEATTLE-TACOMA, WA, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA Scarborough R2 2026: Sep25-Aug26 QualIntab: 11191

* Share of Everything
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Social Media

Websites

Direct Mail

Video Streaming Services
Podcasts

Broadcast, Cable, & Sat TV

Audio Streaming Services

"Advertising Actions"

W25-54 who Live in the SEATTLE-TACOMA, WA, DMA (Shopped/Visited/Bought past 3mos
Due to Ads on %)

34,398,176 50.8%

25,520,407 37.7%
19,518,070 28.8%
14,009,100 20.7%

10,950,846 16.2%

14,038,285 20.7%

9,669,536 14.3%

Local AM/FM Radio

11,289,258 16.7%

Billboards
Newspapers
Cable TV Networks

Local Broadcast TV

7,956,974 11.8%

5,691,066 8.4%

USA

7,077,988 10.5%

6,337,278 9.4%
m W25-54 who Live in the SEATTLE-TACOMA, WA, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
m W25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

L

USA DMA Scarborough R2 2026: Sep25-Aug26  Qual Intab: 6395 * Share of Everything
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"Advertising Actions"

M25-54 who Live in the SEATTLE-TACOMA, WA, DMA (Shopped/Visited/Bought past 3mos
Due to Ads on %)

Social Media 28,535,402 41.4%

Websites 25,646,935 37.2%

Direct Mail 19,912,421 28.9%

Broadcast, Cable, & Sat TV gssn 24.5%

Podcasts 13,122,957 19.1%

Video Streaming Services g 4,054,642 A%

Local AM/FM Radio

11,634,323 16.9%

e
Audio Streaming Services
Billvoards
Cable TV Networks
—
Local Broadcast TV _

9,126,497 13.3%
m M25-54 who Live in the SEATTLE-TACOMA, WA, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
W M25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Social Media
Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions”

P35-64 who Live in the SEATTLE-TACOMA, WA, DMA (Shopped/Visited/Bought past 3mos
Due to Ads on %)

58,638,551 44.1%
50,571,801 38.0%
37,057,239 27.8%

33,741,518 25.4%

Local AM/FM Radio

24,684,523 18.5%

Video Streaming Services
Podcasts

Cable TV Networks
Billboards

Audio Streaming Services
Local Broadcast TV

Newspapers

23,715,193

19,665,193 14.8%

19,990,133 15.0%

15,446,156 11.6%

16,552,377 12.4%

USA

20,568,460 15.5%

14,670,457 11.0%
m P35-64 who Live in the SEATTLE-TACOMA, WA, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P35-64 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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