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7% or 1,943,998 of USA Adults 18 or older Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
Typical Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 53.2 years old
(9.2% older than average) and have a $105,392 (10.3% higher than average) annual household income.
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.6% or 797,399 of USA Adults 25 - 54 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
Typical Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 40.6 years old (1.6%
older than average) and have a $110,540 (9.5% higher than average) annual household income.

@ Percent of Market: Adults 25 - 54 lkl‘ﬂaender of Target vs. Market: Adults 25 - 54
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.6% or 395,587 of USA Women 25 - 54 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
Typical Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 40.5 years old (1.3%
older than average) and have a $96,619 (4.3% higher than average) annual household income.
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.6% or 401,812 of USA Men 25 - 54 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
Typical Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 40.7 years old (1.9%
older than average) and have a $124,246 (14.% higher than average) annual household income.
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.7% or 856,345 of USA Adults 35 - 64 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
Typical Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 50.7 years old (1.9%
older than average) and have a $112,557 (5.2% higher than average) annual household income.

@ Percent of Market: Adults 35 - 64 lkl‘ﬂaender of Target vs. Market: Adults 35 - 64
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.7% or 1,943,998 of USA Adults 18 or older Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
+ Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 7.6% less likely to be a
college graduate, 16.1% less likely to work full-time, 5.6% less likely to be married, 35.7% less likely to be

a parent of 1 or more children under 18.
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6% or 797,399 of USA Adults 25 - 54 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.

Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 11.5% less likely to be a
college graduate, 5.2% less likely to work full-time, 13.8% less likely to be married, 21.6% less likely to be
a parent of 1 or more children under 18.
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6% or 395,587 of USA Women 25 - 54 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.

Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 19.1% less likely to be a
college graduate, 9.6% less likely to work full-time, 18.6% less likely to be married, 20.7% less likely to be
a parent of 1 or more children under 18.

P .
1\'.? Education Levels: Women 25 - 54 Employment: Women 25 - 54 ( \ Marital Status: Women 25 - 54
7 | 4.6% ) :  67.8% : aricd B _41.2%
Some High School or Less (not graduate) o 23% Employed Full-Time or Part-Time 73.5% Single, Never Married 34.6%
High School Graduate (12th grade or 32.2% | 53.5% . | 42.6%
Ge) Fployed fllima (3Shots ermerd Hamed
) 14.8% e : [1.4%
Some College Credit (no degree) 17.6% Employed Part-Time (less than 35 hours) Legally Separated IZ‘-"%
- s i 47.6% . 12.6%
Associate's Degree (AA, AS, etc.) 11, 7% White Collar Divorced
20.2% ) 0 2.2%
Blue Coll . i
College Graduate (4 year college) usSouey | 15.3% Widowed | 1.2%
Postgraduate Degree Work From Home [most of the time or always) 11.7% LGBTQ#+ (net) _10.3%
B 11s%
who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA mUSA who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA muUsA # who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA mUsA
FO=] . s e
;‘i“ = TOP-ZO OCCUPGUOHS.’ Women 25 - 54 Entrepreneurs/Government Workers * L ’M . Stage n Ld'e: Women 25 - 54
12.5%
11.8% 6.2% g 50 6.5% 7.2% 5.8% 6.4% 37.7%
10.3% & Parent of 1 or more Children under 18
I 7.6%
85% [Bs% - 24.8%
Working Mother' S 37 8%
! 5.2% small Oowner self-Employ Government Workers 4.4%
2% 34% . Parent of 1 or more Children Under Age 2 - 2.8%
I "l 15142 % 20% 0% 20% s 22 e X zo% ‘ 12.5%
£ 0.7 0.7% 5 1% 0.6sd:0% 03508% pune% Parent of 1 or more Children Age 2-5 A
i i H - ’. . - - B 15.5%
. 18.8%
s d & s & & & & Parent of 1 or more Children Age 6- 11 —
& @5‘ ,s* d,t o &,f & & ;f“ o ‘p«f & ,,,,8" &,‘5"’ 22.8%
& ol
& & qf’ié &"» \i"f' & b‘;@ -&"“ & Qf & ! 5"& 'n & Parent of 1 or more Children Age 12 - 17 25.1%
4.\“ o fé = & & & & @é‘b R uo-}“’ &f’ & v“’ ,p‘“' @@’ é-p“ I 24.2%
T &S £ & ¢ % o & ¢ & & a_— N 8.6%
& P éﬁe‘ é\'}.“ @q &:.,‘m 4}@ bo“ gﬁ’ P é“@? 5@‘9\“0 < 3“@ #‘b@ y ‘g{’ ‘_§\ « Parent of 1 or more Children in College - 2.99%
R < & K
& g}‘w « @'F Gyrandparent of 1 or more Children under 18 8.7%
o &F 9.7%
4 o
who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA mUSA who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA mUSA

USA DMA Scarborough R1 2026: Jan25-Jan26 Qual intab 2,551
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reservec USA Projection Scarborough R1 2026: Sep24-ian26 Qual Intab 25,371 °



Education Levels: Men 25 - 54
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who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA

6% or 401,812 of USA Men 25 - 54 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 4.8% less likely to be a
college graduate, 1.8% less likely to work full-time, 9.3% less likely to be married, 22.7% less likely to be

a parent of 1 or more children under 18.
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.7% or 856,345 of USA Adults 35 - 64 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.

Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 16.1% less likely to be a
college graduate, 11.5% less likely to work full-time, 15.3% less likely to be married, 24.4% less likely to
be a parent of 1 or more children under 18.
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.7% or 1,943,998 of USA Adults 18 or older Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
P18+ Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 7.7% more likely to own

their home, 28.7% more likely to own a higher valued home, 3.4% less likely to have a single-family home,
3.2% less likely to have a dog.
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.6% or 797,399 of USA Adults 25 - 54 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.

Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are .6% less likely to own their
home, 34.% more likely to own a higher valued home, 1.5% more likely to have a single-family home,
3.2% less likely to have a dog.

m Own/Rent/Other: Adults 25 - 54 m%m Type of Home:Adults 25 - 54 4 [® Pets in Home:Adults 25 - 54
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.6% or 395,587 of USA Women 25 - 54 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.

Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 1.% less likely to own their
home, 28.3% more likely to own a higher valued home, 6.4% less likely to have a single-family home, .8%
less likely to have a dog.
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6.1% less likely to have a dog.

.6% or 401,812 of USA Men 25 - 54 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are .1% less likely to own their
home, 38.8% more likely to own a higher valued home, 9.2% more likely to have a single-family home,
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.7% or 856,345 of USA Adults 35 - 64 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.

Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 6.1% less likely to own their
home, 30.3% more likely to own a higher valued home, 3.4% less likely to have a single-family home, 3.9%
less likely to have a dog.
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3% more likely to fly domestic past yr.

| i, WEST PALM BEACH, FL .7% or 1,943,998 of USA Adults 18 or older Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
i Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are .3% less likely to look up
D-1-Y advice online, 10.4% less likely to always vote in local elections, 6.2% less likely to belong to a gym,

Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

Political Activity: Adults 18 or older
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.6% or 797,399 of USA Adults 25 - 54 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 8.% more likely to look up D-
I-Y advice online, 25.1% less likely to always vote in local elections, .1% more likely to belong to a gym,

1.7% less likely to fly domestic past yr.
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&WESI PALWBEACH; FL

.6% or 395,587 of USA Women 25 - 54 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are .5% more likely to look up
D-1-Y advice online, 28.3% less likely to always vote in local elections, 4.4% less likely to belong to a gym,

2.5% more likely to fly domestic past yr.

Top-20 past 30-days Online Lifestyle Activites: Women 25 - 54
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5.4% less likely to fly domestic past yr.

.6% or 401,812 of USA Men 25 - 54 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 15.3% more likely to look up D-
I-Y advice online, 22.4% less likely to always vote in local elections, 4.% more likely to belong to a gym,
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== WEST PALM BEACH, L .7% or 856,345 of USA Adults 35 - 64 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 7.% more likely to look up D-
I-Y advice online, 23.3% less likely to always vote in local elections, 7.8% less likely to belong to a gym,

5.3% less likely to fly domestic past yr.
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Past 30-days QSR Users: Adults 18 or older
:
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= who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
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Total Monthly QSR Users: Avg. Monthly QSR Meals:
79.4%
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e A s

.7% or 1,943,998 of USA Adults 18 or older Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.

Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 5.% less likely to use QSRs
past mo., 4.1% more likely to use Sit-Down Restaurants past mo., 19.4% less likely to use Casinos past yr,,
14.5% less likely to smoke cigarettes.
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Top-10 Cuisines: Adults 18 or older

(sit-Down Restaurants Used Past 30-days)

viua Coltee
Mouse /

nakan Bagel / Steakhouse Upscale  Indian /
Thai /
Caffee Bar
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the WEST PALMBEACH-BOCA RATON, FL,. 19.9%

Other
. A 15.7%

Wings/
eargers | Donut /
Sports Bar  Bakery

w who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA mUSA
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Casinos visited past 12 hs: Yes

Used Past 30-days: Adults 18 or older

[ Cannabis

2.2%
HUSA

Qual Intab 25,371
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6.2% less likely to smoke cigarettes.

Past 30-days QSR Users: Adults 25 - 54

e

2 times

3 times

4 times

5 times

6-9times

10times or more

= who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA

Avg. Monthly QSR Meals:

mUSA

Total Monthly QSR Users:
84.9%

6.5%
T [

.6% or 797,399 of USA Adults 25 - 54 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 1.9% less likely to use QSRs
past mo., 1.9% more likely to use Sit-Down Restaurants past mo., 19.9% less likely to use Casinos past yr,,

Past 30-days Sit-Down Restaurant Users: Adults 25 - 54

[ ] 1time

16.7%

2 times 16.4%

6-9times

10times or more

3.7%
= who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA

Total Monthly Sit-Down Restaurant Users:  Avg. ly Sit-Down

= o - -

Top-10 Cuisines: Adults 25 - 54

(sit-Down Restaurants Used Past 30-days)
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w who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA

eargers | Donut / Thai f
Sports Bar  Bakery Other
sian

mUSA

who Live in the WEST PALMBEACH-BOCA RATON, FL,. 27.9%

w S 20.6%

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

Drank Past 30-days: Adults 25 - 54 _

35,005, 72 %

Liquor

Any Type of Beer
Wine

Imported Beer
Domestic Regular Beer

Domestic Light Beer

i 1%
Microbrew / Craft Beer 13.1% i

mUSA
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Past 12 months Casino Activities: Adults 25 - 54

Slot Machines 2

Table Games (Craps, Poker, etc.)

Bar / Nightclub
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D
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Spa
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Used Past 30-days: Adults 25 - 54

Marij [ Cannabis Cigarettes
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.6% or 395,587 of USA Women 25 - 54 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 2.6% more likely to use QSRs
- past mo., .2% more likely to use Sit-Down Restaurants past mo., 30.8% less likely to use Casinos past yr.,

34.3% less likely to smoke cigarettes.

Past 30-days QSR Users: Women 25 - 54 Past 30-days Sit-Down Restaurant Users: Women 25 - 54 Top-10 Cuisines: Women 25 - 54

(sit-Down Restaurants Used Past 30-days)
lq 1time u
%

3 times

4 times 10.3% 4 times
6
%

[ ] 1time

18.8%

2 times

3 times

s

gy suhme s lalts
eurgers /
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Total Munthfy QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. ly Sit-Down Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
72.3% 721% wean

who Live in the WEST PALMBEACH-BOCA RATON, FL,. 33.0%

Drank Past 30-days: Women 25 - 54 Past 12 months Casino Activities: Women 25-54 Used Past 30-days: Women 25 - 54

Liquor  pryrree 44.3% Slot Machines

Domestic Light Beer 550,384 30.4% Upscale Restaurant
Imported Beer - Stage Show / Concert
— v

Microbrew / Craft Beer h Sports Betting
Other Gambling
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Casinos visited past 12
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|50 WEST PALM BEACH; FL

M25-54

.6% or 401,812 of USA Men 25 - 54 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.

Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 6.3% less likely to use QSRs past
mo., 3.5% more likely to use Sit-Down Restaurants past mo., 10.3% less likely to use Casinos past yr., 18.9%
more likely to smoke cigarettes.

‘ .
2 times
10.8%

3 times

4 times

5 times

6-9times

10times or more

17.4%
mUSA

Avg. Monthly QSR Meals:

= who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA

Total Monthfy QSR Users:

T -

Past 30-days Sit-Down Restaurant Users: Men 25 - 54

[ ] 1time
2 times
3 times
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10times or more
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Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

75.3%

e
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Drank Past 30-days: Men 25 - 54

34,247,193 52. 1%
30,968,458 47.1%

A —_
f—
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Any Type of Beer
Liquor

Imported Beer

19,567,509
9.2%

29.7%
Microbrew / Craft Beer

17.6%
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Top-10 Cuisines: Men 25 - 54
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

Past 12 months Casino Activities: Men 25-54

12,697,703 19.3%

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Sports Betting
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Other Gambling

Spa
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more likely to smoke cigarettes.

.7% or 856,345 of USA Adults 35 - 64 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 2.2% less likely to use QSRs
past mo., 3.% more likely to use Sit-Down Restaurants past mo., 22.8% less likely to use Casinos past yr.,

7%

Past 30-days QSR Users: Adults 35 - 64

12, 2/:

= q 1time
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10.0%
15 2%

= who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
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Past 30-days Sit-Down Restaurant Users: Adults 35 - 64
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Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
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Top-10 Cuisines: Adults 35 - 64

(sit-Down Restaurants Used Past 30-days)
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: .7% or 1,943,998 of USA Adults 18 or older Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 13.1% less likely to have a
401K, 4.4% less likely to have an Auto Loan, 3.7% less likely to Invest/Trade Stocks Online, 1.2% less likely to

pay with their Debit Card.

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan 117,516,150 44.8%
96,590,312 36.8%
68,617,877 %

15.3%
Mutual Funds g = o

14.0%

Money Market Funds 38 = 13.7%
9.2%
Bonds PR R 10.2%

Other (Crypto / NFTs / Metals, etc.) QI:&E"

IRA (Individual Retirement Account)

Stocks or Stock Options

22% 5% 3.4% 44%

F 4.5%
529 Plan / College Savings Plan ﬁ 7.9% Checking DebitorATM  Savings  CreditCard  Online Mobile  Online Bill Home Autoloan  Money Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
7.1% Account Mortgage Loan or Home
Second Home or Real Estate Property M 7.7% Equity Loan

= who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA mUSA = who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA EUSA

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

46,005,709 17.5%
15.6%
9.4%
= 7.0%
it 1]

Insurance Agent at a Local Office (not online) 7.6% . .
3.8%

Real Estate Agent
¥ LRl 3.5%
% 3.9%

Estate Planning E&D%

Tax Preparation Service
Financial Planner
Online Investing / Stock Trading

Accountant

10.2%10.6%
0% 6.8%

e - 5 2.0% 4.0%

GooglePay  American  Store Credit  Discover  Square Cash  Facebook Samsung Pay

i o a1 -
Venmo

MasterCard ~ Apple Pay

zelle Cash App

" 1.5% (*Past 12 Months) PayPal Debit Card
Divorce / Family Attorney E 1% Express card Messenger
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: .6% or 797,399 of USA Adults 25 - 54 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
Adults 25 -

1.4% less likely to have an Auto Loan, 8.9% less likely to Invest/Trade Stocks Online, 4.5% more likely to pay
with their Debit Card.

54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 6.9% less likely to have a 401K,

401K Plan 67,489,952 52.0%

85,86 10.8%
17,136,656 EER:T

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan

Other (Crypto / NFTs / Metals, etc.)

Bonds

5.7%
9,647,9

5.0%
g L.2%

= who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA

Second Home or Real Estate Property

mUSA

Checking  Debit or ATM
Account

Financial Services Has and/or Uses: Adults 25 - 54

9.2% g.1%

" 5.6%

Autoloan Studentloan  Moeney  Certificates of Personal Loan Refinanced Home
Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

Home

Mortgage

Online Bill
Paying

Mobile
Banking

Online
Banking

Savings Credit Card

card Account

= who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA EUSA

Professional Services Used*: Adults 25 - 54
Br—
7.3%

o

=
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[

1.7%

r 20%

1.2%

'

Online investing / Stock Trading

Financial Planner
Accountant
Insurance Agent at a Local Office (not online) .

Real Estate Agent

Estate Planning
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Divorce / Family Attorney
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Past 3-Months Payment Methods Used: Adults 25 - 54

15.9% 6% 470
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Cash App

DebitCard  Apple Pay MasterCard
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Discover  Square Cash  Facebook Samsung Pay
Express Card Messenger
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.6% or 395,587 of USA Women 25 - 54 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.

Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 18.3% less likely to have a

401K, 9.7% less likely to have an Auto Loan, 1.9% less likely to Invest/Trade Stocks Online, 10.3% more likely
- - _ #39 to pay with their Debit Card.

nﬁalnvestments Owned: Women 25 - 54 Financial Services Has and/or Uses: Women 25 - 54

401K Plan

31,166,

,93
Stocks or Stock Options
Mutual Funds %9.3%

529 Plan / College Savings Plan ﬁéﬂsﬁm

Money Market Funds ”3 0%

Other (Crypto / NFTs / Metals, etc.) .5.176 ﬂ 5.5 Sk
2,005, IR 1.6% 15% 3
: el s - e

i = ” p— = _—— e
Bonds & 5% Checking Debitor ATM  Savings  CreditCard  Online Mobile Online Bill Home Autoloan Studentloan  Money  Certificates of Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement

238.6% Account Mortgage Loan or Home
Second Home or Real Estate Property 0% Equity Loan

= who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA mUSA = who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA EUSA

IRA (Individual Retirement Account)

6.9% 8.2% =

Professional Services Used*: Women 25-54 | "g'Past 3-Months Payment Methods Used: Women 25 - 54

Tax Preparation Service
10,579,974 16.
7, 291 1.
3 7.9%
4,211,822 6.6%
5%

2,917,255 4.5%

4.4%
2,302,179 EEXT

Estate Planning tﬁ;; o

2.0% (*Past 12 Months) PayPal VISA Venmo Zelle DebitCard  Apple Pay MasterCard CashApp  Google Pay Store Credit  American Discover  Square Cash  Facebook Samsung Pay
PP 1.5% Card Express Messenger

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

10,9% 11.9%

Real Estate Agent 10.3% 9.8%

Divorce / Family Attorney

w who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA W USA w who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA mUSA

USA DMA Scarborough R1 2026: Jan25-Jan26 Qual Intab 2,551
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2026: Sep24-jan26 Qual Intab 25,371



.6% or 401
Men 25 -5
7.3% more

%JEST PALW BEACH, FL

,812 of USA Men 25 - 54 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
4 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 3.% more likely to have a 401K,
likely to have an Auto Loan, 12.1% less likely to Invest/Trade Stocks Online, 2.1% less likely to pay

with their Debit Card.

£ e #39
nﬁalnvestments Owned: Men 25 - 54 Financial Services Has and/or Uses: Men 25 - 54
401K Plan

36,323,01 55.2%

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

10.9%

7.1%
10.6%

3 9.2%

6,120,555 C K ¥
7 6.3%

EXY 5.6%

= who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA

Money Market Funds
529 Plan / College Savings Plan

Other (Crypto / NFTs / Metals, etc.)
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Second Home or Real Estate Property

mUSA

Checking  Debit or ATM
Account

Online Bill
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Home
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Banking

Credit Card
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Banking

Savings
Account

Studentloan Certificates of Personal Loan Refinanced Home
Deposit (CDs) Home  Improvement
Mortgage Loanor Home
Equity Loan

Money
Market
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card

= who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA EUSA
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Professional Services Used*: Men 25 - 54

Online Investing / Stock Tradil
b ok

11,816,407 18.0%
15.9%
5,208,494 7.9%
a7% .
3,137,925 4.8%
5,6¢ 3.9%
2,670,161 JEELS

4.4%
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Tax Preparation Service

Financial Planner

Accountant
Insurance Agent at a Local Office (not online) .

Real Estate Agent

Estate Planning

VIsA

(*Past 12 Months)

Divorce / Family Attorney

2,551

Past 3-Months Payment Methods Used: Men 25 - 54

9.2% 9.3% B g e

Google Pay  Cash App American Discover ~ Store Credit Square Cash  Facebook Samsung Pay
Express Card Messenger
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.7% or 856,345 of USA Adults 35 - 64 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.

Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 10.2% less likely to have a 401K,
1.8% more likely to have an Auto Loan, 9.5% less likely to Invest/Trade Stocks Online, 4.6% more likely to pay
with their Debit Card.

Investments Owned: Adults 35 - 64

401K Plan

Financial Services Has and/or Uses: Adults 35 - 64

67,859,339 53.5%

IRA (Individual Retirement Account)

Stocks or Stock Options
Mutual Funds

Money Market Funds

529 Plan / College Savings Plan

Other (Crypto / NFTs / Metals, etc.)

34,565,315 27.2%
12.2%
21,647,899 17.1%
8.9%
16,155,188 JEPRL
5.8%
10.3%
10.7%
11,900,994 ¥ 3

' 8.3% 8.0% 6.8%
115.7%) - 35% 57%

o oo e oo 77 e -
Bonds m 0.1% Checking DebitorATM  Savings  CreditCard  Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentioan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
, 6.5% Account Mortgage Loan or Home
Second Home or Real Estate Property 78% Equity Loan
® who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA mUSA = who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA W USA

Professional Services Used*: Adults 35 - 64
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Accountant
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14.1%
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3.6%

ERETAYY. 3.8%
3.1%
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Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an average of 3 days, 5 hours, 32
minutes and 30 seconds each week with All Forms of Media.

79.1% of Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an avg. of 8 hours and 21 minutes each
week listening to All Local AM/FM Radio, representing 8.5% of total time spent with all forms of Media.

BT

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older
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usage 55.7%
USA
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Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an average of 2 days, 22 hours, 13
minutes and 8 seconds each week with All Forms of Media.

77.2% of Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an avg. of 8 hours and 31 minutes each week
listening to All Local AM/FM Radio, representing 9.4% of totaltime spent with all forms of Media.
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Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an average of 2 days, 20 hours, 4
minutes and 0 seconds each week with All Forms of Media.

77.6% of Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an avg. of 9 hours and 35 minutes each week
listening to All Local AM/FM Radio, representing 10.9% of total time spent with all forms of Media.
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Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an average of 2 days, 23 hours, 11
minutes and 5 seconds each week with All Forms of Media.

76.8% of Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an avg. of 7 hours and 27 minutes each week
listening to All Local AM/FM Radio, representing 8.% of total time spent with all forms of Media.
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Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an average of 3 days, 1 hours, 29
minutes and 50 seconds each week with All Forms of Media.

83.5% of Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an avg. of 8 hours and 59 minutes each week
listening to All Local AM/FM Radio, representing 10.2% of total time spent with all forms of Media.
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Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an average of 2 days, 12 hours, 39
P18+ minutes and 56 seconds each week with All Forms of Ad-Supported Media.

76.9% of Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an avg. of 7 hours and 56 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.1% of total time spent with all forms of Ad-Supported Media.
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Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an average of 1 days, 23 hours, 5
minutes and 57 seconds each week with All Forms of Ad-Supported Media.

75.4% of Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an avg. of 7 hours and 57 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 12.7% of total time spent with all forms of Ad-Supported Media.
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Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an average of 1 days, 21 hours, 39
minutes and 5 seconds each week with All Forms of Ad-Supported Media.

76.% of Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an avg. of 9 hours and 3 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 15.1% of total time spent with all forms of Ad-Supported Media.
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Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an average of 2 days, 1 hours, 32
minutes and 50 seconds each week with All Forms of Ad-Supported Media.

74.7% of Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an avg. of 6 hours and 52 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.4% of total time spent with all forms of Ad-Supported Media.
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Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an average of 2 days, 4 hours, 42
minutes and 23 seconds each week with All Forms of Ad-Supported Media.

81.6% of Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an avg. of 8 hours and 28 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 13.1% of total time spent with all forms of Ad-Supported Media.
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Top-13 AM Forms o_f Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an average of 8
hours and 39 minutes each day with All Forms of Ad-Supported Media. 76.9% listen to Local AM/FM
Radio for an avg. of 68.1 minutes/day. (Local Radio delivers 10.1% of Time with Ad-Supported Media.)
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Top-13 AM Forms o_f Media (Persons & % Reach} Adults 25 - 54
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Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an average of 6 hours
and 43 minutes each day with All Forms of Ad-Supported Media. 75.4% listen to Local AM/FM Radio
(Local Radio delivers 12.7% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach): Women 25 - 54

(average week]
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Total persons

3 Time Spent

| Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an average of 6
hours and 31 minutes each day with All Forms of Ad-Supported Media. 76.% listen to Local AM/FM
Radio for an avg. of 77.7 minutes/day. (Local Radio delivers 15.1% of Time with Ad-Supported Media.)
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Top-13 All Forms o_f Mecha (Persons & % Reach} Men 25 - 54
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Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an average of 7 hours
and 4 minutes each day with All Forms of Ad-Supported Media. 74.7% listen to Local AM/FM Radio
(Local Radio delivers 10.4% of Time with Ad-Supported Media.)
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for an avg. of 72.6 minutes/day.

Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an average of 7 hours
and 31 minutes each day with All Forms of Ad-Supported Media. 81.6% listen to Local AM/FM Radio
(Local Radio delivers 13.1% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64
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Avg. Week AIIAudm (Persons & % Reach): Adults 18 or older

Locl AV R

1,495,246 or 76.9% of Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
listen to Ad-Supported Local AM/FM Radio for an average of 68.1 minutes every day representing
41.6% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent

Podcasts
Spotify 10.2%

SiriusXM iri

a SiriusXm Podcasts 5 2
: Podcasts Spotif SiriusXm
YouTube Music m 23.7 20.7 e gg va e
Owned Music m
TV Music Channels Avg. Hours+Minutes/day with m Amaz v rias

All Others

Amazon Music

Audio: Adults 18 or older

i

YouTube
Music
16.4

Pandora

on

22 Musi
131

YouTube
Music
13.8

Music Pand

A (s]4] -

Channel Mu ora
5 8.8

Pandora 3:27 —
Apple Music Fita TV Music Local AM/FM Owned All Anpe
who Live in the WEST e Local AM/FM Radio | Channels o o "o e
Audiobooks MI PALM BEACH BOCA | 71.7 13.4 64.8 12.4 9.4 8.7
. RATON, FL, DMA m -
iHeartRadio . 4.4% . -

® who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA

mUSA

= who Live in the WEST PALM BEACH-BOCA RATON,

FL, DMA

mUSA

Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total persans:

'lrhm-sm

Lol AV Rk TS
g — .
TV Music Channels mm m YouTube YoliTtb
" . . ‘'ouTube
YouTube Music m m Pozd Oc 31515 I\;I:ssn: Podcasts Music
panors - RS AR Pl ' : 226 19
— ) o
All Others m m" sAvg. P:;r?n:::nu::/,d:;;mh l::- m TV Music Amaz TV Music (—]ﬁl‘. .
uppo; udio: Adults 18 or older Channels on Channels e
sz i ASEEES SRE Pita iyl [ WOl - [
eanvado JSERBRR Y it R - I
" Amazon i
Audiobooks 0.0% £ All iHe...
) _ 0.0% who Live i the WEST usa o Local AM/FM Radio Pandora Others Local AM/FM Radio Spotify
owned Music i 8:8% ek oo (0o 68.1 127 70 || 60.2 113 Siri...
P ' 88
= who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA mUSA m who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA mUSA
UsA DMA Scarborough R1 2026: Jan25-Jan26 Qual Intab 2,551 * Share of Everything

soefa.ai

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. Scarborough R1 2026: Sep24-lan26 USA Projection Scarborough R1 2026: Sep24-Jan26 for Anything _



Avg. Week AIIAudm (Persons & % Reach): Adults 25 54

600,919 or 75.4% of Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA listen
to Ad-Supported Local AM/FM Radio for an average of 68.2 minutes every day representing 33.9%
of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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300,689 or 76.% of Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA listen
to Ad-Supported Local AM/FM Radio for an average of 77.7 minutes every day representing 37.4%
of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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300,169 or 74.7% of Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA listen to
Ad-Supported Local AM/FM Radio for an average of 58.9 minutes every day representing 30.6% of
all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54
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Avg. Week AIIAudm (Persons & % Reach): Adults 35 64
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% Time spent

698,495 or 81.6% of Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA listen
to Ad-Supported Local AM/FM Radio for an average of 72.6 minutes every day representing 37.5%
of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64
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listen to Ad-Supported Local AM/FM Radio for an average of 68.1 minutes every day representing

P‘s 1,495,246 or 76.9% of Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
41.6% of all time spent daily with Ad-Supported Audio.
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600,919 or 75.4% of Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA listen
P25-54 to Ad-Supported Local AM/FM Radio for an average of 68.2 minutes every day representing 33.9%
of all time spent daily with Ad-Supported Audio.
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300,689 or 76.% of Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA listen
to Ad-Supported Local AM/FM Radio for an average of 77.7 minutes every day representing 37.4%
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300,169 or 74.7% of Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA listen to
Ad-Supported Local AM/FM Radio for an average of 58.9 minutes every day representing 30.6% of
all time spent daily with Ad-Supported Audio.
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698,495 or 81.6% of Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA listen
to Ad-Supported Local AM/FM Radio for an average of 72.6 minutes every day representing 37.5%
of all time spent daily with Ad-Supported Audio.
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1,495,246 or 76.9% of Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Classic
Rock, Country, and Urban AC.

Local AM/FM Rad:o Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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600,919 or 75.4% of Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Urban AC, Classic Hits,
Pop Contemporary Hit Radio, and Classic Rock.

Local AM/FM Rad:o Formats (Persons & % Reach): Adults 25 - 54 Loca! AM/FM Radio Formats (% Time Spent & Avg. Mmutes/day Spent): Adults 25 - 54
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300,689 or 76.% of Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Urban AC, Classic Hits,
Pop Contemporary Hit Radio, and Country.
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300,169 or 74.7% of Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Urban AC,
Classic Hits, and Pop Contemporary Hit Radio.
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698,495 or 81.6% of Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Classic Rock,
Country, and Urban AC.
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Avg. Week AII Vrdeo (Persons & % Reach): Adults 18 or older
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1,238,577 or 63.7% of Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
watch Ad-Supported Local TV Stations for an average of 103.9 minutes every day representing

27.4% of all time spent daily with Ad-Supported Video.
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403,917 or 50.7% of Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA watch
Ad-Supported Local TV Stations for an average of 49.5 minutes every day representing 21.3% of all
time spent daily with Ad-Supported Video.
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191,986 or 48.5% of Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
watch Ad-Supported Local TV Stations for an average of 53.8 minutes every day representing 22.7%
of all time spent daily with Ad-Supported Video.
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212,003 or 52.8% of Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA watch
Ad-Supported Local TV Stations for an average of 45.5 minutes every day representing 20.4% of all
time spent daily with Ad-Supported Video.

Avg. Week AII Vrdeo (Persons & % Reach): Men 25 - 54

YouTube Video

Non-Premium Cable TV...
Netflix
Local TV Stations
Amazon Prime/IMDb/FireTV
AppleTV+ fubo,Pluto, Tubi, etc.
Roku + The Roku Channel
Hulu/Hulu + Live TV (any Hulu)
Disney+
TikTok
Peacock
Paramount+

Premium Cable TV Networks

55.4%

54.0%
m—m—

D A — 779, .. 1115+ \inutes,day with
P W oy Vion 3559
e e s » s

m

who Live in the WEST
PALM BEACH-BOCA
RATON, FL, DMA

 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA mUSA

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54

% Time spent

Amazon

YouTube Video Prime/IMDb/Fi

25.5

—

Non-Premium Cable TV Premium
Networks

61.7 Netw
Netflix

20.7 |
Hulu/Hul
AppleTV+ U+...
,fubo,Plut
Local TV Stations 0,Tubi,

473 etc... ‘ “0"“*-"‘ 525

Non-Premium Cable TV
Networks
Cable TV " 54.4

Local TV Stations

YouTube Video

Amazo

o <
Prime/| 119

MDb/Fi
refVe. | Hulu/Hu

lu +...

Premiu
m...

Netflix
20.3 18.1

Roku +
The
Roku...

Disney+
8.9

® who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA

BUSA

Avg. Week Ad-Supported Video (Persons & % Reach): Men 25 - 54

Non-Premium Cable TV...
Local TV Stations
YouTube Video
Amazon Prime/IMDb/FireTV
TikTok
Hulu/Hulu + Live TV (any Hulu)
AppleTV+fubo,Pluto, Tubi, ete.

Tota! Persons:

S3%
M

Peacock Avg. Hours+Minutes/day with Ad-

Baraivounte M m}_ Supported Video: Men 25 - 54
Nerfioc (SRR T
=
Roku + The Roku Channel -
Premium Cable TV Networks [ 3:0% Mol enes
RATON, FL, DMA
= who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA m USA
USA DMA Scarborough R1 2026: Jan25-Jan26 Qual Intab 2,551

. Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54

Amazon
Prime/IMDb/Fire = YouTube
v Video
36.9 253

Non-Premium Cable TV
Networks
59.3

Apple Hul
TV+,f u/H Net
ubo,P ulu flix
IO +... 7.9
TikTok | ubi,
(= (e Pe... B 50.7

Local TV Stations
45.5 15.6

(e
[
g
]
[
Lo e

All Graphs and scefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Non-Premium Cable TV Networks

Local TV Stations

Amazon
Prime/IMDb
[FireTV
23.1

TikTok
11.9

AppleTV+f
ubo,Plut...

YouTube
Video
19.9

Hul
Net | u/H
flix ulu
7

= who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA

USA Projection Scarborough R1 2026: Sep24-lan26 Qual Intab 25,371

mUSA

* Share o

for
-

f Everything
Anything 3



Local TV Stations

Non-Premium Cable TV...

Netflix

Amazon Prime/IMDb/FireTV
YouTube Video

AppleTV+ fubo,Pluto, Tubi, etc.
Roku + The Roku Channel
Hulu/Hulu + Live TV (any Hulu)
TikTok

Disney+

Paramount+

Peacock

Premium Cable TV Networks

548,168 or 64.% of Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA watch
Ad-Supported Local TV Stations for an average of 81.2 minutes every day representing 27.8% of all
time spent daily with Ad-Supported Video.

55 5%

S
Y —

P e — v

m m Hours+Minutes/day with
T e WM video: Adults 35- 64
P — 216
e ey %%

 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA

who Live in the WEST
PALM BEACH-BOCA
RATON, FL, DMA

mUSA

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

% Time spent

Local TV Stations
84.5

YouTube

Amazon

Prime/|

MDb/Fir
elv
25.5

Hulu/Hu

lu + Live

Video

22.9

Non-Premium Cable TV

Networks
80.2

Premiu
ble

+The

Local TV Stations
86.7

YouTub
e Video
19.7

Roku +
The...

Non-Premium Cable TV

Networks
81.4

Hulu/Hulu
+ Live...

Amazon
Prime/IMD
b/FireTV...

Apple
TV+fu
bo,Plu
to,T...

TikTo
k..

Para
m...

Premi
um
Cable
TV..

® who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA

BUSA

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 35 - 64

Local TV Stations

Non-Premium Cable TV...

Amazon Prime/IMDb/FireTV
YouTube Video

TikTok
AppleTV+fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)
Peacock

Paramount+

Netflix

Disney+

Roku + The Roku Channel
Premium Cable TV Networks

USA

All Graphs and scefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Tota! Persons:

650.06 62 2%

D e EYAR
—E'

60.0%

17 3% Avg. Hours+Minutes/day with Ad- m
Supported Video: Adults 35 - 64
m 151% i m
(15 a07ast 2200 ]
9.7% - m
- PR
who Live in the WEST
_ g% PALM BEACH-BOCA m
RATON, FL, DMA
= who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA m USA
DMA Scarborough R1 2026: Jan25-Jan26 Qual Intab 2,551

. Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

Local TV
Stations
81.2

Non-Premium
Cable TV
Networks

77.0

Amazon
Prime/IMDb/Fir
eTVv
40.6

AppleTV+,
fubo,Pluto
,Tubi,...

TikTok
13.1

YouTu
be
Video
223

Local TV Stations
83.5

Non-Premium Cable TV

Networks
78.4

Appl

eTv

YouTube | +fu
Video bo,P
19.0 lut...

TikTok
10.4

Hulu/Hul

Amazon

Prime/I

MDb/Fir
etV
29.4

Netflix
91

USA Projection

= who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA

Scarborough R1 2026: Sep24-lan26

Qual Intab

mUSA

* Share of Everything
for Anything =



1,238,577 or 63.7% of Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA

watch Ad-Supported Local TV Stations for an average of 103.9 minutes every day representing 27.4%
of all time spent daily with Ad-Supported Video.
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403,917 or 50.7% of Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA watch
Ad-Supported Local TV Stations for an average of 49.5 minutes every day representing 21.3% of all
time spent daily with Ad-Supported Video.
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191,986 or 48.5% of Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
watch Ad-Supported Local TV Stations for an average of 53.8 minutes every day representing 22.7%
of all time spent daily with Ad-Supported Video.
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212,003 or 52.8% of Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA watch
Ad-Supported Local TV Stations for an average of 45.5 minutes every day representing 20.4% of all
time spent daily with Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % 61.9% "Share ofAd-Supported Videon Video: Men 25 - 54
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548,168 or 64.% of Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA watch
P35_64 Ad-Supported Local TV Stations for an average of 81.2 minutes every day representing 27.8% of all
time spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(averoge week)
Local News - Evening

Sports

Comedies

Local News - Morning
Movies

Dramas

Game Shows
National/Network News
Food/Cooking Shows
Mystery/Suspense/Crime
Local News - Late
Documentaries

Court Shows

' 1,238,577 or 63.7% of Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local
News - Morning, Comedies, Movies, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 25 - 54

(averoge week)

Sports

Comedies

Local News - Evening
Local News - Morning
Game Shows

Movies

Food/Cooking Shows
National/Network News
Dramas

Local News - Late

Court Shows
Mystery/Suspense/Crime

Documentaries

[ 403,917 or 50.7% of Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Morning,
Local News - Evening, Movies, and Game Shows.
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191,986 or 48.5% of Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News -
Evening, Local News - Morning, Game Shows, and Dramas.
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Local TVStat:on Programs (Persons & % Reach} Men 25 - 54

(averoge week)

Sports
Comedies

Local News - Evening
Local News - Morning
Game Shows

Movies

Local News - Late
National/Network News
Food/Cooking Shows
Dramas

Documentaries
Mystery/Suspense/Crime

Late Night Talk

' 212,003 or 52.8% of Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Morning,
Movies, Local News - Evening, and Game Shows.
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Local TV Station Programs (Persons & % Reach): Adults 35 - 64

(averoge week)

Sports

Local News - Evening
Comedies

Local News - Morning
Movies

Dramas

Game Shows
Food/Cooking Shows
National/Network News.
Local News - Late
Mystery/Suspense/Crime
Documentaries

Court Shows

' 548,168 or 64.% of Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening,
Local News - Morning, Movies, and Game Shows.

=
f=1
U

o ko o -
A o o e by
SRR 8 IR SR R MR R SR T M R

P —"
M_!'H""'

Avg. Hours+Minutes/day with Local
TV Stations: Adults 35 - 64

who Live in the WEST
PALM BEACHBOCA
RATON, FL, DMA

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64
% Time Spent. (Average pay)

Local News -

Morning

Dramas

24.7

Local News -

Evening
182

Comedies
1777

4 3
Movies

16.2

Court Shows
13.6

Game Sho

Local

Mystery/S

uspense/C | News -

Nation
al/Net
work
News
83

Local News -
Morning
315

Comedies
20.5

Movies
18.4

Local News -
Evening
224

Court Shows
16.3

Game Shows
18.4

Local Mystery/
News - Suspense
/Crime
13.8

Nationa

Food/Cooki
I/Netw S

ng Sho

Documentar

® who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA mUSA

® who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA

mUSA

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 35 - 64

(Averoge week)
Sports

Local News - Evening
Comedies

Local News - Morning
Movies

Dramas

Game Shows
National/Network News
Local News - Late
Mystery/Suspense/Crime

Food/Cooking Shows

Total Persons: % Time Spenc am
asersty oo a 14.3%

_M—
D S X
_!m'
-m
—!m.
-m—

[ T
g S e

~

(D [
odl
R
E

Avg. Hours+Minutes/day with Ad-
Supported Local TV Stations: Adults
35-64

who Live in the WEST

T8 I
e
R R R

Ad-Supported Local TV Station Programs (% Time Spent &

Avg. Minutes/day Spent): Adults 35 - 64

Dramas
26.8

Local News -
Morning
26.1

Local News -

Evening
19.7

Movies
176

Game Sho
16.8

Court Shows

13.6

Comedies
17.3

Mystery/S

Nation
al/Net
work

Late

Night
Talk
New... IS

Local
News -
Late
119

Local News -
Morning
315

Game Shows

18.4

Local News -
Evening
24.1

Court Shows
16.3

Movies
19.7

Local
News -
Late
15.6

Late Night

Nation
al/Net

Food/Coa...

Court Shows — A PALM BEACH BOCA
o3 siiro:
= who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA mUSA
UsA DMA Scarborough R1 2026: Jan25-lan26 Qual Intab 2,551

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

USA Projection

¥ who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA

Scarborough R1 2026: Sep24-lan26

Qual Intab

25,371

HUSA

Share of Everything

for Anything _




7 1,421,333 or 73.1% of Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
use Ad-Supported Social Media for an average of 154.1 minutes every day representing 24.9% of all
time spent daily with Ad-Supported Digital Media.
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Avg. Week AII Drgrtal (Persons & % Reach): Adults 25 - 54
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[ 315,895 or 79.9% of Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA use
Ad-Supported Social Media for an average of 142.9 minutes every day representing 26.6% of all time
spent daily with Ad-Supported Digital Media.
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spent daily with Ad-Supported Digital Media.

[ 309,482 or 77.% of Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA use Ad-

L —
B —
B s narnaspsop

cggaaat 7]

Digital: Men 25 - 54

% Time spent:

g4

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54

Social Media
2163

OTT TV Streaming
Services
105.1

Non-
NOURUBEN b o iiim-

Online
Classes,
Schools,
Colleges,

Universities

Gam

Social Media
169.1

OTT TV Streaming
Services
90.1

Email /Tex
t/IM/Zoo
m,etc.
(Person...

Online
Classes,
Schools,
Colleges

Unive

Non:

Local

S m _ B |
Online Classes, Schools, Colleges, Universities Mm .,,.,:': Streaming Audio (Local Radio/ ET’:;VZTEX Streaming Audio (Local Radio/ TikTok, (Goo | m+Pr... | Str...
- Bt e mines eS| iMoo Podcasts/Streaming Services) etc. g-ie,
[\caciack 2505 i 181.7 SLEC 165.8 BIaNN Bin--  News/..
PALM BEACHBOCA - - -
I et T
= who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA mUSA = who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA m USA
Avg. Week Ad- 5uggorted Digital (Persons & % Reach): Men 25- 54 Avg. Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54
oral persans

Search (Google, Bing, etc.)

News/Westher /Sports (Websites/Apps)
Sodial Media

Email/Text/IM/Zoom,etc. (Personal & Work)
OTT TV Streaming Services

Shopping (indl. Food/Auctions/Travel, etc.)
Games/Fantasy/Betting Sites

YouTube/TikTok, etc.
Streaming Audio (Local Radio/ Podcasts/Streaming
Services)

Banking/Fina ncial /Real Estate (Websites/Apps)

Cable

Local TV Streaming

Online Classes, Schools, Colleges, Universities

DMA

m -
PP e 715 7

_ 0.0% who Live in the WEST
0.0% PALM BEACH-BOCA
RATON, FL, DMA

w who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
Scarborough R1 2026: Jan25-Jan26 Qual Intab

Avg. Hours+Minutes/day with Ad-
Supported Digital: Men 25 - 54

2551

mUSA

UsA
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Al rights reserved.

Social Media
199.0

StreammgAudm (Local

Services)
110.5

Shopping

YouTube/TikTok (incl.

Food/Auct...

40.8

Search
(Google,

Bing,...

V Streaming
Services
771

Email/Text/IM
fZoom,etc....

News/
Weat
her/...

Local
v
Strea

M- | gan...

Social Media
145.4

Streaming Audio (Local Radio/
Podcasts/Streaming Services)
91.0

Shopping
YouTube/TikTo (incl.
k, etc.

31.8

Email/Text/IM/
Zoom,etc.
(Personal &
Work)...

Search

Food/Auctio
ns/Travelet..

OTT TV Streaming
Services
574

Non- Local
Premiu ™v
m+Pre Strea
ming
18.2

mium

Bank
ing...

USA Projection

# who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA

Scarborough R1 2026: Sep24-Jan26

Qual intab 25,371

* Share of Everything

for Anything :




Avg. Week AII Drgrtal (Persons & % Reach): Adults 35 - 64

[ 657,851 or 76.8% of Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA use
Ad-Supported Social Media for an average of 132.4 minutes every day representing 24.5% of all time
spent daily with Ad-Supported Digital Media.
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spent daily with Ad-Supported Social Media.

- 1,421,333 or 73.1% of Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
use Ad-Supported Facebook for an average of 55.2 minutes every day representing 35.8% of all time
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- 597,339 or 74.9% of Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA use
Ad-Supported Facebook for an average of 51.6 minutes every day representing 31.1% of all time
spent daily with Ad-Supported Social Media.
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- 315,895 or 79.9% of Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA use
Ad-Supported Facebook for an average of 39.3 minutes every day representing 28.% of all time
spent daily with Ad-Supported Social Media.
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- 279,283 or 69.5% of Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA use Ad-
Supported Facebook for an average of 61.8 minutes every day representing 32.1% of all time spent
daily with Ad-Supported Social Media.
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- 657,851 or 76.8% of Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA use
Ad-Supported Facebook for an average of 44.8 minutes every day representing 34.4% of all time
spent daily with Ad-Supported Social Media.
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1,421,333 or 73.1% of Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
use Ad-Supported Facebook for an average of 55.2 minutes every day representing 35.8% of all time
spent daily with Ad-Supported Social Media.
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597,339 or 74.9% of Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA use
Ad-Supported Facebook for an average of 51.6 minutes every day representing 31.1% of all time
spent daily with Ad-Supported Social Media.

74.9% 75.1%

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % Social Media: Adults 25 - 54
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315,895 or 79.9% of Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA use
Ad-Supported Facebook for an average of 39.3 minutes every day representing 28.% of all time
spent daily with Ad-Supported Social Media.

Weekly
Reach %
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Social Media: Women 25 - 54
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279,283 or 69.5% of Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA use Ad-
Supported Facebook for an average of 61.8 minutes every day representing 32.1% of all time spent
daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 69.5% 68.3% Social Media: Men 25 - 54
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657,851 or 76.8% of Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA use
Ad-Supported Facebook for an average of 44.8 minutes every day representing 34.4% of all time
spent daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % Social Media: Adults 35 - 64
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P18+

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 121,815;
Local Radio: 94,066; Social Media: 86,017; Non-Prem. Cable: 50,275; Local TV: 42,105
reaching Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL,

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Live in the WEST PALM BEACH-BOCA
RATON, FL, DMA

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA 210 DMA Area Adults 18 or older
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 47,100;
Local Radio: 37,934; Social Media: 36,612; Non-Prem. Cable: 16,603; Local TV: 12,926
reaching Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA
RATON, FL, DMA

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA 210 DMA Area Adults 25 - 54

40,000,000
300,000
35,000,000
250,000
30,000,000
200,000 25,000,000
20,000,000
150,000
15,000,000
100,000
10,000,000
50,000
5,000,000
0 0
»‘1?'*?,5?‘?509"Qﬁ"b"’b”.\}'p‘“@'\-*WQQbQ'\‘?%QGQ@sqé‘ NP P R PP A P g A AR AR AR R R R A @Qé‘
1,6"'@"9'5’9#@'\1’%’"0;» .,.\}'3'\9"59' «-ﬁ'@'\‘?’@'of;_&qoqo q§“~?m"'a°b?°?b°°€’qa$o\p.¢.x‘?’m‘2'ﬁ9@Q’cﬁ'@qﬁ'gq’gq’
s Mon-Fri Local AM/FM Radio AQH amm Von-Fri Local TV Station AQH s Mon-Fri Local AM/FM Radio AQH s Von1-Fri Local TV Station AQH
s Vion-Fri Non-Premium Cable TV AQH s Mon- Fri Social Media AQH === Mon-Fri Non-Premium Cable TV AQH == Mon-Fri Social Media AQH
e VIon-Fri Digital Media (Less Social) AQH e Mon-Fri Digital Media (Less Social) AQH
UsA DMA Scarborough R1 2026: Jan25-Jan26 Qual Intab 2,551 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2026: Sep2d-Jan26 Qual Intab 25,371 _al for Anything _




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 24,452;
Social Media: 19,358; Local Radio: 19,155; Non-Prem. Cable: 8,261; Local TV: 6,631
reaching Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 22,065;
Local Radio: 18,653; Social Media: 16,940; Non-Prem. Cable: 7,954; Local TV: 6,070
reaching Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 54,808;
Local Radio: 44,350; Social Media: 40,331; Non-Prem. Cable: 21,563; Local TV: 18,778
reaching Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA
RATON, FL, DMA

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA 210 DMA Area Adults 35 - 64
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Top-13 Out—of -Home Media (Persons & % Reach} Adults 18 or older

(averoge week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

Podcasts

Spotify

Drug Stores

SiriusXmM

Retail Stores

YouTube Music

Total Persons:
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Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older

Concurrent.
Usage &

who Livein the WEST
PALM BEACH-BOCA
RATON, FL, DMA

mUSA

Top-13 Out-of-Home Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older

fveroge Doyl

7 1,718,397 or 88.4% of Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
spend an average of 48.2 minutes per day driving, seeing Billboards and Signs. 64.3% Listen to Local
Radio Stations Out-of-Home for an average of 41.2 minutes/day
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Top-13 Out—of Home Media (Persons & % Reach} Adults 25-54

(averoge week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Spotify

Drug Stores

YouTube Music

Retail Stores

Owned Music

Total Persons:
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Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 25 - 54 m

Concurrent.
Usage &

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

7 681,827 or 85.5% of Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend
an average of 58.8 minutes per day driving, seeing Billboards and Signs. 66.4% Listen to Local Radio
Stations Out-of-Home for an average of 48.2 minutes/day.
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Top-13 Out—of Home Medm (Persons & % Reach): Women 25 - 54

(averoge week]

Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars
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Spotify
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Total Persons:
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Avg. Hours+Minutes/day with Out- m
of-Home Media: Women 25 - 54 m

Concurrent.
e o

7 319,433 or 80.7% of Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
spend an average of 55.9 minutes per day driving, seeing Billboards and Signs. 66.5% Listen to Local
Radio Stations Out-of-Home for an average of 51.4 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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35 4%

®
A

Time Spes

fausisos ooy

Shopping Malls
27.9

.1

o< ]

=

Billboards & Signs (Weekly
Drivers)
55.9

b

B

Restaurants &
Bars
16.2

=
-
S

AM/FM Radio
51.4

=)
o
R

Grocery
Stores
.5 123

14

YouTu

be

Walkingin
Towns, Cities,
Downtown
Areas
209

Retail
Stores
1.6

Billboards & Signs (Weekly
Drivers)
44.2

AM/FM Radio
38.8

Shopping Malls

24.6

Walking in
Towns, Cities,
Downtown Areas
206

Restaurants & | Grocery

Bars
134

Movie
Theaters
13.0

Stores
128

YouT  Retail
ube  Store
™

® who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA

USA Projection Scarborough R1 2026: Sep24-Jan26

Qual Intab 25,371

mUSA

* Share of Everything
for Anything _



Top-13 Out—of Home Media (Persons & % Reach): Men 25 54

(averoge week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Podcasts

Shopping Malls

Spotify

Retail Stores

YouTube Music

Movie Theaters

Drug Stores

Total Persons:
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 Tme spenc
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Avg. Hours+Minutes/day with Out- m
of-Home Media: Men 25 - 54

who Livein the WEST
PALM BEACH-BOCA
RATON, FL, DMA

mUSA

fveroge Doyl

7 362,394 or 90.2% of Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend
an average of 61.6 minutes per day driving, seeing Billboards and Signs. 66.3% Listen to Local Radio
Stations Out-of-Home for an average of 44.1 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Mmutes/day Spent): Men 25 - 54
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Top-13 Ad-Supported Dut~of Home Media (Persons & % Reach): Men 25 - 54

(average week)
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‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Retail Stores

Movie Theaters

Drug Stores

TV Music Channels

Health Clubs/Gyms

DMA
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54
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Top-13 Out—of Home Medm (Persons & % Reach): Adults 35-64

(averoge week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

Podcasts

Spotify

SiriusXm

Drug Stores

YouTube Music

Retail Stores

Total Persons:
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7 763,630 or 89.2% of Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend
an average of 50.4 minutes per day driving, seeing Billboards and Signs. 71.2% Listen to Local Radio
Stations Out-of-Home for an average of 49.9 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Mmutes/day Spent): Adults 35 - 64
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Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 35 - 64
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Drug Stores

Retail Stores

TV Music Channels

Movie Theaters

YouTube Music
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1,718,397 or 88.4% of Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend
P18+ an average of 48.2 minutes per day driving, seeing Billboards and Signs representing 36.8% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Renchik "Share of Ad-Supported OOH Media"

98.5% g7.29
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_%"‘s"’“m"““‘ﬁfl 681,827 or 85.5% of Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an
‘?“ i average of 58.8 minutes per day driving, seeing Billboards and Signs representing 33.7% of all Time Spent
5 " with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 25 - 54
Renchik "Share of Ad-Supported OOH Media"
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==

who Live in the WEST USA
PALM BEACH-BOCA
RATON, FL, DMA

85.5% 85.0%

74.8%
66.4% 66.2%

56.7%

37.6% 345% 35.3% 35.8%
29.5%
26.9% ’
22.2%
15.4%
Weekly 7.9%
Total
Persons
n VR - —
Reached: i s n'ﬂ;’r?sm Walking in?bl\'zsﬁ?ﬁ Gr'unervéjf:sd s Shbpping%lfﬁ'sn7 Restaurants & Bars Movie Theaters Cluh}slsGS;i-nyg Gy IR
:Vﬁ“::i G (Weekly Drivers) Cities, Downtown Stations/Convenience
aily Minutes
with Ad-Supported Areas Stores
‘OOH Media:
11.1

® who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA m USA

usa DMA Scarborough R1 2026: Jan25-lan26 Qudl Intab 2,551

_— W g
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2026: Sep24-Jan26 Qual Intab 25,371 soeﬁ Share of Everything
.

for Anything _ «



319,433 or 80.7% of Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an
average of 55.9 minutes per day driving, seeing Billboards and Signs representing 30.7% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

. Out-of-Home Media: Women 25 - 54
Renchik "Share of Ad-Supported OOH Media"
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362,394 or 90.2% of Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an
average of 61.6 minutes per day driving, seeing Billboards and Signs representing 36.3% of all Time Spent
with Ad-Supported Out-of-Home Media.
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763,630 or 89.2% of Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an
average of 50.4 minutes per day driving, seeing Billboards and Signs representing 32.9% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 35 - 64
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Avg. Week All Prmt Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)

Mew York Times (Daily)

New York Times (Sunday)

All Local Weekly Newspapers

Wall Street Journal (Daily)

USA Today (Daily)

Magazines

Catalogs

s 3,0%
ioesid g

Totof persans

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Livein the WEST PALM

BEACH-BOCA RATON, FL, DMA
3.4% g

® who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA WUSA

435,677 or 22.4% of Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day representing
31.6% of all time spent daily with All forms of Print Media.

Local Daily
Newspaper(s)
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New York Times Newspaper(s) (Daily (Daily)
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97 R —
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131 0. 7.7 72
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B
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New York Times (Daily}
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USA Today (Daily)

Magazines
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Books

USA DMA
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Avg. Week All Prmt Medm (Persons & % Reach): Adults 25-54

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times {Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

Magazines

All Local Weekly Newspapers

Catalogs

Tot! persans

Avg. Hours+Minutes/day with All
Print Media: Adults 25 - 54

who Livein the WEST PALM
BEACH-BOCA RATON, FL, DMA

® who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA WUSA

Avg. Day All Print Media (% Time Spent & Avg. Mmutes/day Spent): Adults 25 - 54

161,507 or 20.3% of Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9. minutes every day representing 29.% of
all time spent daily with All forms of Print Media.
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New York Times (Sunday)

New York Times
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Avg. Week Ad-Supported All Print Media (Persons & % Reach):Adults 25 - 54
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Avg Day Ad-Supported Print Media (% Time Spent & Av
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Avg. Week All Print Media (Persons & % Reach): Women 25-54 Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times {Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

All Local Weekly Newspapers

Magazines

Catalogs

60,099 or 15.2% of Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA read

: w25_54 Local Daily Newspaper(s) (Daily+Sunday) for an average of 7. minutes every day representing 30.8%
of all time spent daily with All forms of Print Media.

Total persons % Time Spent

Local Dail I Dai Local Daily
ocal Daily Local Daily New York Tics

Newspaper(s) Newspaper(s) Pk i ,
(Sunday) (DailysSunday) Magazines {Sunday) (nw;s;vmn (Dai :,lunna,;
6.7 .

7 70

Wall Street
Journal (Daity)
126

Direct Mail

m ME- Avg. Hours+Minutes/day with All

i 5 - Wall Street Journal [Daily) Local Daity (excluding New York Times. St Do
Print Media: Women 25 - 54 i ] T (Dai ) 5 ocal Daily
i = A ey ewspaper(s) (Sunday)
(Daity 57 55 9.0

64 I e —

New York Times
(Daily)
80

Magazines
12

Direct Mail
Advertising
(excluding Catalogs)

Local Daily 32

New York Times Newspaper(s)
(Daily) USA Today (Daily) (Daily Catalogs
5.7 53 89 73 26

WEEY, 4%
ENEIRL Y onicvan
2 BEACH-BOCA RATON, FL, DMA
g 2.6%
1,102.14 =m.796

® who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA muUsA # who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach):\Women 25 - 54 Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent):Women 25 - 54

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

USA Today (Daily)

wall Street Journal [Daily)

All Local Weekly Newspapers
Magazines

Catalogs

Books

USA DMA Scarborough R1 2026: Jan25-Jan26 Qual intab 2,551

Total persons:

e | x7

11 335 ado 23 17.7% ! Local Daily Local Daity (Sunday)
Newspapes(s) Newspaper(s) - s
RS e o e = ew York Time
[ _ > - :
32572 : i WSt ours
< : Avg. Hours+Minutes/day with Ad- & 126

mmﬁm Supported Print Media: Women 25 - 54 % Wall Street Journal (Daily) USAToday (Daily) Local Daily Newsp:
. 162 New York Times (Daily) 89 (Daily

New York New York == [
Times. Times e

(DailysSunday) | (Sunday) =
S 3 o (excludi

| 0:09 W ne
e i isi New York Times New York Times Catalogs

R who Live in the WEST PALM usa X ( a USA Today (Daity) (sunday) (DaitysSunday) Mogazines )
“ : 5 a3 94 87 72 59

BEACH-BOCA RATON, FL, DMA -2
e 0

® who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA mUSA = who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA = USA
* Share of Everything

All Graphs and soefa.al Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Al rights reserved. USA Projection  Scarkorough R1 2026+ Sep2d-lan26  Qual Intab 25,371 SOEf'a_al for Anything _



Avg. Week All Prmt Medm (Persons & % Reach): Men 25-54

Totof persans

Local Daily Newspa per(s) (Daily+Sunday)

% Time Spent:

tocalDaiy Newspaper() (st T R 0
! !
LocalDaiy Newspaperls) (sunday) 1

Books

New York Times {Daily)

New York Times (Daily+Sunday)
Wall Street Journal (Daily)

New York Times (Sunday)

USA Today (Daily)

Magazines

All Local Weekly Newspapers

Catalogs

Avg. Hours+Minutes/day with All
Print Media: Men 25 - 54

who Livein the WEST PALM
BEACH-BOCA RATON, FL, DMA

® who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA WUSA

103,720 or 25.8% of Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.5 minutes every day representing
27.7% of all time spent daily with All forms of Print Media.

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54

al Daily

New York Times
(Daily+Sunday)

Local Daily
Newspaper(s) (Daily
10.

Street

Journal

Magazines ()
52 49

New York Times (Sunday)

New York Times
(Daily+Sunday) Magazines
105 10.1

Direct Mail
Local Daily i
Newspaper(s)
{Daily
82

Local Daily
Newspaper(s) (Sunday)

Catalogs
Wall Street Journal 3 :’i

(Daity+Sunday) (Daily)

89 70 All Local...

® who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach):Men 25 - 54

Total persons.

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

Wall Street Journal (Daily)

New York Times (Sunday)

USA Today [Daily)

Magazines

All Local Weekly Newspapers

Catalogs

Books

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Men 25 -54

who Live in the WEST PALM usa
BEACH-BOCA RATON, FL, DMA

® who Live in the WEST PALM BEACH-B OCA RATON, FL, DMA muUsa

USA DMA Scarborough R1 2026: Jan25-Jan26

Qual Intab 2,551
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg Day Ad-Supported Print Media (% Time Spent & Av

vg. Minutes/day Spent):Men 25 - 54

Local Daily Newspaperls)
(Sunday)

New York Times {Daily+Sunday)
141 124

USA Today (Daily) Diret
s Wit
Advertisin
Local Daily £
Newspaper(s) (excluding
(Daily Catalogs)
107 66

New York Times (Daily)
116

Wall Street

New York Times (Sunday) Magazines
167 52

Local Daily
Newspaper(s)
New York Times. ¢ ie Y
(Sunday)
114

Local Daily
Newspaper(s)
(Daity+Sunday)

Magazines
10.1 {excluding Catalogs)
7.0

Direct Mail Advertising

Loeal Daily
leapaml[ Wall Street Journal
USA Today (Daily)  New York Times (Daily) s (Daily)
107 96 70

USA Projection

= who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA = USA

Scarborough R1 2026: Sep24-lan26 Qual Intab 25,371

soefa.ai

for Anything _

* Share of Everything



Avg. Week All Prmt Medm (Persons & % Reach): Adults 35-64

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

Books

New York Times (Daily+Sunday)

Mew York Times (Daily)

Wall Street Journal (Daily)

% Time Spent:

Avg. Hours+Minutes/day with All
Print Media: Adults 35 - 64

172,117 or 20.1% of Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day representing 33.3%
of all time spent daily with All forms of Print Media.

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

Wall Street Journal

USA Today (Daily) (Daily}

83 8.1

New York Times
. (Daily)
New York Times
lew York Time: 6.8

Wall Street Journal
(Daily)
88

New York Times
nday)
83

Direct Mail

USA Today (Daily)
82

New York Times (Sunday) n ct Mail
e New York Times
. Advertising (excluding (Daiy)
62 <
' Newspaper(s) Local Daily Newspaper(s) New York Times

All Local Weekly Newspapers

Catalogs

who Livein the WEST PALM
BEACH-BOCA RATON, FL, DMA

(Sunday)
10.0

Newspaper(s) (Daily
85

New York Times
(Daily+Sunday) | Catalogs
69

(Sunday)
105

(Daity+Sunday) Catalogs
74 33

® who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA mUSA

Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

!ﬂ‘i-m.ipfn

® who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA

Avg. Week Ad-Supported All Print Media (Persons & % Reach} Adults 35 - 64

Total persons.

WUSA

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)

Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)
MNew York Times (Daily+Sunday)

New York Times (Daily}

m-m
P e

Wall Street Journal (Daily) m
New York Times (sunday)  [EREERTS BRPKCITE
USA Today (Daily)
All Local Weekly Newspapers mm
catos: PR R
oot R 33K

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 35 - 64

L 0:11 |

who Live in the WEST PALM usa
BEACH-BOCA RATON, FL, DMA

Local Daily
Newspaper(s)
(Sunday)
10.0

tocal Daily

MNewspaper(s)

(Daily+Sunday)
92

Local Daily Newspaper(s)

(Daily
85

USA Today (Daily)
83

‘Wall Street Journal  New York Times:
(Sunday)
8.1 70

New York Times
(Daity+Sunday) .
69 Direct
Mail
Advertisi

ng
{excludin

E
Catalogs)
62

New York Times (Daily)
68

Local Daily
Newspaper(s)
(Sunday)
10.6

Local Daily
Newspaper(s}
(Daily+Sunday)
96

Local Daily Newspaper(s)
(Daily
86

New York Times
(Sunday) USA Today (Daily)
83 82

New York Times
(DaitysSunday)
74

Direct Mail Advertising
(excluding Catalogs)

= USA

* Share of Everything
for Anything _

® who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA musa = who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA

USA DMA Scarborough R1 2026: Jan25-Jan26 Qual intab 2,551
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P18+

Social Media
Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"”

P18+ who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
(Shopped/Visited/Bought past 3mos Due to Ads on %)

103,351,380 39.0%

92,919,043 35.1%

77,021,244 29.1%

60,010,986

Audio Streaming Services

Podcasts

31,296,292 11.8%

29,437,110 11.1%

USA

31,637,607 11.9%

Local Broadcast TV
Video Streaming Services

Billboards

29,445,883 11.1%
H P18+ who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA ScarboroughR12026:Jan25-Jan26 Quallntab: 24811 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a » al for Anything «



Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions"”

P25-54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Local AM/FM Radio

21,841,267

Podcasts

Cable TV Networks

Audio Streaming Services
Local Broadcast TV
Newspapers

Billboards

s

B P25-54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P25-54 USA AVE RAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA ScarboroughR12026:Jan25-Jan26 Qualintab: 11385 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a » al for Anything «



Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Video Streaming Services

Podcasts

"Advertising Actions"”

W25-54 who Live in the WEST PALM BEACH-BOCARATON, FL, DMA
(Shopped/Visited/Bought past 3mos Due to Ads on %)

34,469,727 52.8%

24,054,080

19,565,543 29.9%

13,731,280
12,068,393

10,254,543 15.7%

Local AM/FM Radio

10,155,454 15.5%

Audio Streaming Services
Cable TV Networks

Local Broadcast TV
Newspapers

Billboards

8,943,557

7,203,891

7,674,167 11.7%
.8%

USA
5,749,235 8.89

® W25-54 who Live inthe WEST PALM BEACH-BOCA RATON, FL, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
B W25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA ScarboroughR12026:/an25-Jan26 Qualintab: 6829 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025Hubbard Broadcasting, Inc. LLC. Allrights reserved. SO e a . al for Anything «



Websites

Social Media

Direct Mail

Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions"”

M25-54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
(Shopped/Visited/Bought past 3mos Due to Ads on %)

23,309,290

24,167,280

18,527,850
14,375,299 21.9%

11,243,783 17.1%

Local AM/FM Radio

11,685,814 17.8%

Cable TV Networks
Podcasts

Audio Streaming Services
Local Broadcast TV
Newspapers

Billboards

8,233,894
10,630,646 16.2%

10,160,888 15.5%

7,825,090

USA

6,541,492

8,836,179 13.5%
B M25-54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
B M25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA ScarboroughR12026:/an25-Jan26 Qualintab: 4556 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a » al for Anything «



Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions"”

P35-64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
(Shopped/Visited/Bought past 3mos Due to Ads on %)

21,060,032 16.4%

Local AM/FM Radio

Local Broadcast TV

Cable TV Networks
Podcasts

Newspapers

Audio Streaming Services

Billboards

22,337,023 17.4%

20,670,587

19,241,686 15.0%
15,635,349 12.2%
13,192,481 10.3%

£ e s

15,225,882 11.9%
W P35-64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P35-64 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA ScarboroughR12026:Jan25-Jan26 Quallintab: 12790 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a » al for Anything «



