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Typical Adults 18 or older who listened to HUBBARD RADIO in the past 7 days are 49.5 years old (7.7%

I HU BBARD 37.1% or 696,544 of WEST PALM BEACH DMA Adults 18 or older listened to HUBBARD RADIO in the past 7 days.

RADIO

younger than average) and have a $97,465 (.6% higher than average) annual household income.
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10.8% or 203,734 of WEST PALM BEACH DMA Adults 18 or older listened to WEAT-FM in the past 7 days.
Typical Adults 18 or older who listened to WEAT-FM in the past 7 days are 53.1 years old (1.% younger than
average) and have a $107,903 (11.3% higher than average) annual household income.

SUNNYZ,
o752

Percent of Market: Adults 18 or older ﬂ\l‘tGender of Target vs. Market: Adults 18 or older

W

» who listened to WEAT-FM in
the past 7 days

10.8%

%M vs. %R 47.6%
® Remainder of WEST PALM

BEACH DMA

53.6

893,972

53.7

985,023

Total Persons:

Men Women Women

Ethnicity of Target vs. Market:
White

Black/African }
American

Asian
Other

Hispanic l

u who listened to WEAT-FM in the past 7 days m WEST PALM BEACH

Age Cell Demographics of Target vs. Market: Average Age:

Adults 18 or older

W= HHI of Target vs. Market:

= who listened to WEAT-FM in the past 7 days M WEST PALM BEACH <$35K HHI
$35K-$50K HHI

$SOK-S$75K HHI |

S$75K-5100K HHI

S100K-$150K HHI e
T ITE ] T =
0.0% - ﬂ $250K+ HHI m
18-20 2124 2529 3034 3539 45.49 50-54  55-59 65-69 70+ ‘ .
 who listened to WEAT-FM in the past 7 days ® WEST PALM BEACH Avg HHI: $96,915

WEST PALM BEACH DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 263
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Radio Stations: WEAT-FM)




8.% or 149,997 of WEST PALM BEACH DMA Adults 18 or older listened to WIRK-FM in the past 7 days.
Typical Adults 18 or older who listened to WIRK-FM in the past 7 days are 52.4 years old (2.3% younger than
average) and have a $108,511 (12.% higher than average) annual household income.
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8.9% or 167,860 of WEST PALM BEACH DMA Adults 18 or older listened to WMBX-FM in the past 7 days.
Typical Adults 18 or older who listened to WMBX-FM in the past 7 days are 45.2 years old (15.6% younger
than average) and have a $72,043 (25.7% lower than average) annual household income.
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13.8% or 259,756 of WEST PALM BEACH DMA Adults 18 or older listened to WRMF-FM in the past 7 days.
Typical Adults 18 or older who listened to WRMF-FM in the past 7 days are 44.4 years old (17.2% younger

2000's,10's & today

than average) and have a $94,341 (2.7% lower than average) annual household income.
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(Radio Stations: WRMF-FM)
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37.1% or 696,544 of WEST PALM BEACH DMA Adults 18 or older listened to HUBBARD RADIO in the past 7 days.
Adults 18 or older who listened to HUBBARD RADIO in the past 7 days are 7.% less likely to be a college
graduate, 24.2% more likely to work full-time, 15.7% less likely to be married, 32.9% more likely to be a
parent of 1 or more children under 18.
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ittt b Stage in Life: Adults 18 or older
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10.8% or 203,734 of WEST PALM BEACH DMA Adults 18 or older listened to WEAT-FM in the past 7 days.
Adults 18 or older who listened to WEAT-FM in the past 7 days are 43.8% more likely to be a college
graduate, 8.1% more likely to work full-time, 10.8% less likely to be married, 26.7% more likely to be a

parent of 1 or more children under 18.

Employed Full-Time or Part-Time
Employed Full-Time (35 hours or more)

Employed Part-Time (less than 35 hours)

@,
O Marital Status: Adults 18 or older

Single, Never Married

Married
Legally Separated
Divorced

Widowed

LGBTQ+ (net)

W WEST PALM BEACH

w who listened to WEAT-FM in the past 7 days

Associate's Degree (AA, AS, etc.) White Collar
College Graduate (4 year college) Blue Collar
Postgraduate Degree Work From Home [most of the time or always)
w who listened to WEAT-FM in the past 7 days = WEST PALM BEACH # who listened to WEAT-FM in the past 7 days WWEST PALM BEACH
L \}::_: »
TOp-Z 0 Occ upa tions: Adults 18 or older Entrepreneurs/Military Experience
305%
2o TV 04% 70%  65% 4 4
Small Business Self-Employed Current or Former
11.8% Owner Military Service
i 75%.2% ‘.'5!%2“ -
SN aay 23% 3%y 36% 39 3.2% i’
9% LE% L 14% o gedan 20%.4% 0% 0 290.9% 9% .350.8%
-:hhhf-_b-m‘ "i—;-— i °5_
4 £ & ()
..s’ f f fw sf“ @"" d,&' & *,, P
s“ ;9 ‘,gs‘ 3‘, R wf,«* & f"
,35“ @‘} f e’ & o
> JP’ s g é@‘ &
& ,fv s° ( & §’ &
& ‘)(,4- ,j & f & &
& ico ‘»’*" o
o 7 " ¢
o »v
= who listened to WEAT-FM in the past 7 days = WEST PALM BEACH

WEST PALM BEACH DMA

Scarborough R2 2024: Aug23-Aug24

Qual Intab 263

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Radio Stations: WEAT-FM)
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8.% or 149,997 of WEST PALM BEACH DMA Adults 18 or older listened to WIRK-FM in the past 7 days.
Adults 18 or older who listened to WIRK-FM in the past 7 days are 21.8% less likely to be a college graduate,
38.1% more likely to work full-time, 1.1% less likely to be married, 24.5% more likely to be a parent of 1 or
more children under 18.
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8.9% or 167,860 of WEST PALM BEACH DMA Adults 18 or older listened to WMBX-FM in the past 7 days.
Adults 18 or older who listened to WMBX-FM in the past 7 days are 32.9% less likely to be a college

graduate, 21.6% more likely to work full-time, 40.3% less likely to be married, 83.6% more likely to be a
parent of 1 or more children under 18.
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(Radio Stations: WMBX-FM)
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2000’s,10's & today

parent of 1

or more children under 18.

13.8% or 259,756 of WEST PALM BEACH DMA Adults 18 or older listened to WRMF-FM in the past 7 days.
Adults 18 or older who listened to WRMF-FM in the past 7 days are 11.1% less likely to be a college
graduate, 41.7% more likely to work full-time, 24.3% less likely to be married, 51.6% more likely to be a
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(Radio Stations: WRMF-FM)
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37.1% or 696,544 of WEST PALM BEACH DMA Adults 18 or older listened to HUBBARD RADIO in the past 7 days.
HU BBARD Adults 18 or older who listened to HUBBARD RADIO in the past 7 days are 4.3% less likely to own their home,
RAD |O 6.3% more likely to own a lower valued home, 2.% less likely to have a single-family home, 6.% more likely to

have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older #Pets in Home: Adults 18 or older

Single Family House (unattached)

Townhouse or attached Home 13:6%
11.6%
Condominium 1% OownacC
12.4% wina cat

Own a Dog

10.2% 11.5%
Apartment
Own Second Home Mobile Home or Manufactured 7.8% Own other type of Pet
or Real Estate Home 7.2%
Property
= who listened to HUBBARD RADIO in the past 7 days W WEST PALM BEACH = who listened to HUBBARD RADIO in the past 7 days W WEST PALM BEACH = who listened to HUBBARD RADIO in the past 7 days = WEST PALM BEACH

f‘." Value of Owned Home: Adults 18 or older Home Loans: Adults 18 or older

Average Value of Owned Home:

who listened to HUBBARD RADIO in the past 7 days
WEST PALM BEACH 5561,726

7.6% 8.6% —
6.7%

Home Mortgage Refinanced Home Equity Oown
m who listened to HUBBARD RADIO in the past 7 days = WEST PALM BEACH Horie Morggs kaen/Hamd Home{Propertv
Improvement  Outright (No
WEST PALM BEACH DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 799 & Loan Mortgages)
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SUNNY,
107‘?

m Own/Rent/Other: Adults 18 or older

Rent Other

» who listened to WEAT-FM in the past 7 days

1.7% 2.1%

have a dog.

10.8% or 203,734 of WEST PALM BEACH DMA Adults 18 or older listened to WEAT-FM in the past 7 days.
Adults 18 or older who listened to WEAT-FM in the past 7 days are 1.% less likely to own their home, 18.%

more likely to own a higher valued home, 11.6% less likely to have a single-family home, 3.3% less likely to

11.5% 11.5%

Own Second Home

Single Family House (unattached)

Townhouse or attached Home 9:5%
11.6%

mﬁm Type of Home: Adults 18 or older

. 15.0%
Condominium
12.4%

bile Home or M

or Real Estate
Property
W WEST PALM BEACH

Home

= who listened to WEAT-FM in the past 7 days = WEST PALM BEACH

Z:' Value of Owned Home: Adults 18 or older

nverage Value of Owned Home:

who listened to WEAT-FM in the past 7 days [ i S66278280
WEST PALM BEACH

hﬂ

| 551,726 |

<$150K $150K-S200K  $200K-$250K  $250K-$300K  $300K- SSSOK

®wwho listened to WEAT-FM in the past 7 days

WEST PALM BEACH DMA Scarborough R2 2024: Aug23-Aug24 Qual intab
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Pets in Home: Adults 18 or older

>

Own a Dog
Own a Cat

Own other type of Pet
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8.% or 149,997 of WEST PALM BEACH DMA Adults 18 or older listened to WIRK-FM in the past 7 days.
Adults 18 or older who listened to WIRK-FM in the past 7 days are 14.7% more likely to own their home, .4%

more likely to own a higher valued home, 15.% more likely to have a single-family home, 25.1% more likely to
have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older

Single Family House (unattached)

Townhouse or attached Home o
11.6%

Own a Dog

Condominium S:4% 0 Cat
wn a Ca
18.8% 12.4%
11.5%
%
Apartment
Own Second Home Mobile Home or Manufactured 6.5% Own other type of Pet
or Real Estate Home 7.2%
Property )
= who listened to WIRK-FM in the past 7 days W WEST PALM BEACH  who listened to WIRK-FM in the past 7 days W WEST PALM BEACH = who listened to WIRK-FM in the past 7 days. ®WEST PALM BEACH

f‘_" Value of Owned Home: Adults 18 or older Home Loans: Adults 18 or older

Average Value of Owned Home:
who listened to WIRK-FM in the past 7 days

WEST PALM BEACH 561,726

10.4%
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Improvement  Outright (No
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to have a dog.

8.9% or 167,860 of WEST PALM BEACH DMA Adults 18 or older listened to WMBX-FM in the past 7 days.
Adults 18 or older who listened to WMBX-FM in the past 7 days are 21.9% less likely to own their home,

28.1% more likely to own a lower valued home, 4.3% less likely to have a single-family home, 12.7% less likely

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older

Single Family House (unattached)

Townhouse or attached Home .
o2 4.6%
Condominium
12.4%

11.6%
11.6%

11.5%
1,065 mmsnsm |
Other Own Second Home Mobile Home or Manufactured

or Real Estate
Property
W WEST PALM BEACH

Home

4.9%
7.2%

»who listened to WMBX-FM in the past 7 days

W WEST PALM BEACH

= who listened to WMBX-FM in the past 7 days

f‘_" Value of Owned Home: Adults 18 or older

Average Value of Owned Home:
who listened to WMBX-FM in the past 7 days

WEST PALM BEACH 5561,726

9.7%

19.5%
7.6%
4.0%
5 0 92.9

ﬂh

$350K-$500K

<$150K $150K-$200K $200K-$250K  $250K-$300K  $300K-$350K $500K-$750K $750K-$1M
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WEST PALM BEACH DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 167 &

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC, All rights reserved.

(Radio Stations: WMBX-FM)

>

Pets in Home: Adults 18 or older

Own a Dog
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2000s,10’s & today

have a dog.

13.8% or 259,756 of WEST PALM BEACH DMA Adults 18 or older listened to WRMF-FM in the past 7 days.
Adults 18 or older who listened to WRMF-FM in the past 7 days are 9.% less likely to own their home, 16.%

more likely to own a lower valued home, 1.6% less likely to have a single-family home, 42.% more likely to

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older

Single Family House (unattached)
Townhouse or attached Home

Condominium

6.5% 11.5%
1.8% 2.1% ’ Apartment
- 4,518 mexmEvem
Other Own Second Home Mobile Home or Manufactured 9.0%

E?.z%

or Real Estate Home
Property
= who listened to WRMF-FM in the past 7 days m'WEST PALM BEACH » who listened to WRMF-FV! in the past 7 days W WEST PALM BEACH

ff." Value of Owned Home: Adults 18 or older

Average Value of Owned Home:
who listened to WRMF-FM in the past 7 days

WEST PALM BEACH >561,726

12.5%

9.7%

$350K-$500K

$500K-$750K
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<$150K $150K-$200K $750K-$1M S1vi+
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Adults 18 or older who listened to HUBBARD RADIO in the past 7 days are 18.8% more likely to look up D-I-
RAD |O Y advice online, 5.5% less likely to always vote in local elections, 19.7% less likely to belong to a gym, 2.4%
less likely to fly domestic past yr.

H U BB a RD 37.1% or 696,544 of WEST PALM BEACH DMA Adults 18 or older listened to HUBBARD RADIO in the past 7...

al Activity: Adults 18 or older

Registered to Vote Democrat / Lean  Republican /Lean Independent / None
(in District of Residence) Democrat i of These
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Mmoo =
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Tap-ZO past 30-days Online Lifestyle Activites: Adults 18 or older
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o oo sl Local Elections: Sometimes |t e
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(S
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13.7%
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SUNN 10.8% or 203,734 of WEST PALM BEACH DMA Adults 18 or older listened to WEAT-FM in the past 7 days.
m Adults 18 or older who listened to WEAT-FM in the past 7 days are 10.% more likely to look up D-I-Y advice

online, 4.4% more likely to always vote in local elections, 47.9% less likely to belong to a gym, 11.8% less
likely to fly domestic past yr.
_gTop-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
llHIﬁ-M.w
3 a3.5%) Registered to Vote Democrat / Lean Rep\lbll:an /Lean Independent/ None
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«
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Tap-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

8.% or 149,997 of WEST PALM BEACH DMA Adults 18 or older listened to WIRK-FM in the past 7 days.
Adults 18 or older who listened to WIRK-FM in the past 7 days are 26.1% more likely to look up D-I-Y
advice online, 8.9% more likely to always vote in local elections, 35.4% less likely to belong to a gym, 2.2%
more likely to fly domestic past yr.
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8.9% or 167,860 of WEST PALM BEACH DMA Adults 18 or older listened to WMBX-FM in the past 7 days.
Adults 18 or older who listened to WMBX-FM in the past 7 days are 21.6% more likely to look up D-I-Y
advice online, 4.2% less likely to always vote in local elections, 10.3% less likely to belong to a gym, 16.9%
less likely to fly domestic past yr.

Tap-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
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13.8% or 259,756 of WEST PALM BEACH DMA Adults 18 or older listened to WRMF-FM in the past 7 days.
wrm Adults 18 or older who listened to WRMF-FM in the past 7 days are 29.3% more likely to look up D-I-Y
o advice online, 22.7% less likely to always vote in local elections, 6.8% less likely to belong to a gym, 11.%

2000,5, 10,5 & tOday more likely to fly domestic past yr.
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HUBBARD
RADIO

Past 30-days QSR Users: Adults 18 or older

12.5%

3 times

4 times

9.4%

5 times

6 -9times

w who listened to HUBBARD RADIO in the past 7 days mWEST PALM BEACH
Total Jlgg%gfv QSR Users: Avg. Monthly QSR Meals:

10times or more

84.2%

1581371

37.1% or 696,544 of WEST PALM BEACH DMA Adults 18 or older listened to HUBBARD RADIO in the past 7 days.
Adults 18 or older who listened to HUBBARD RADIO in the past 7 days are .6% more likely to use QSRs past
mo., .% more likely to use Sit-Down Restaurants past mo., 5.4% more likely to use Casinos past yr., 10.8%

more likely to smoke cigarettes.

10times or more
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1
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WEST PALM BEACH DMA Scarborough R2 2024: Aug23-Aug24

Qual intab

799

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Slot Machines

Table Games (Craps, Poker, etc.)

Upscale Restaurant

Bar / Nightclub
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Sports Betting
Other Gambling

Spa

= who listened to HUBBARD RADIO in the past 7 days

Top-10 Cuisines: Adults 18 or older
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wwho listened to HUBBARD RADIO in the past 7 days

nakan
Burgers /  Mousa /
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B WEST PALM BEACH
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(Radio Stations: WEAT-FM OR Radio Stations: WFTL-AM OR Radio Stations: WIRK-FM OR Radio Stations: WIRK-FM HD3 OR Radio Stations: WMBX-FM OR Radio Stations: WRMF-FM)



SUNNY,.

10.8% or 203,734 of WEST PALM BEACH DMA Adults 18 or older listened to WEAT-FM in the past 7 days.
Adults 18 or older who listened to WEAT-FM in the past 7 days are 3.1% more likely to use QSRs past mo.,
2.4% less likely to use Sit-Down Restaurants past mo., 5.5% more likely to use Casinos past yr., 56.3% more
likely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older

mlf

H
12.5%

2times

3 times
4 times
5 times
6 -9times

10times or more

= who listened to WEAT-FM in the past 7 days W WEST PALM BEACH

Total Jlggt;;zﬂv QSR Users: Avg. Monthly QSR Meals:

84.2%

Total

3 times

4 times

5 times

6-9times

10times or more

® who listened to WEAT-FM in the past 7 days

hly Sit-Down

2 times

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

s

B WEST PALM BEACH

76.5%

e e s ISl

ant Users:
78.4%

Avg. hly sit-Down ant Meals:

Drank Past 30-days: Adults 18 or older

U s
e Tl G s, o,
gt S
Domestic Light Beer Stage Show / Concert  patp 5_579"5%
Domestic Regular Beer - v Sports Betting Eﬁﬁ 2.5%
Microbrew / Craft Beer | | Other Gambling 59.4%1.
Spa 91'2?%% Casinos visited past 12 months: Yes
w who listened to WEAT-FM in the past 7 days WWEST PALM BEACH # who listened to WEAT-FM in the past 7 days ® WEST PALM BEACH

WEST PALM BEACH DMA Scarborough R2 2024: Aug23-Aug24 Qual intab 263
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) a

Pz

Chinese  malan  Mzmcn  Upscle  Wings/  Coffer  Indian/ Steakbouss Seafsod
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
2z

» who listened to WEAT-FM in the past 7 days = WEST PALM BEACH

Burgers/  Wouse!  Thai/
who listened to WEAT-FM in the past 7 days 11.8%

Sports Bac Coffes tar  Other
[ gt 2 321,552 17.1%

Past 12 months Casino Activities: Adults 18 or older

(Radio Stations: WEAT-FM)

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

= who fistened to WEAT-FM in the past 7 days = WEST PALM BEACH



8.% or 149,997 of WEST PALM BEACH DMA Adults 18 or older listen

2.1% more likely to use Sit-Down Restaurants past mo., 43.% more |
likely to smoke cigarettes.

Adults 18 or older who listened to WIRK-FM in the past 7 days are 8.5% less likely to use QSRs past mo.,

ed to WIRK-FM in the past 7 days.

ikely to use Casinos past yr., 29.4% more

or older

Medan  Upsclle  Wings/  Coffee  indian/ Steskhouse seafood
Burgers/ Wouse/  Thai/
Sports Bar Coffee ar  Other
asian

Top-10 Cuisines: Adu!ts 18

(Sit-Down Restaurants Used Past 30-days,

pima chinese

atan
= who listened to WIRK-FM in the past 7 days

= WEST PALM BEACH

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wholistene d to WIRK-FM in the past 7 days [ 20,000 13.4%

WEST PALM BEACH }21,551 17.1%

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older
= 1k —T7 2 gy im
4times 4 times
- 5time: | 78 6-9times
= who listened to WIRK-FM in the past 7 days W WEST PALM BEACH ® who listened to WIRK-FM in the past 7 days W WEST PALM BEACH
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R Meals:
77.0% g 80.0% 78.4%
——— o B RN |
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older

Liquor

Wine

Any Type of Beer Upscale Restaurant
Imported Beer Bar / Nightclub
Domestic Light Beer  Erfprn 18.1% . Stage Show / Concert
Domestic Regular Beer - v Sports Betting
Microbrew / Craft Beer '}_’56% ' Other Gambling i.B%
Spa & 1.6% Casinos visited past 12 hs: Yes Marij
® who listened to WIRK-FM in the past 7 days W WEST PALM BEACH # who listened to WIRK-FM in the past 7 days W WEST PALM BEACH
WEST PALM BEACH DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 197

Slot Machines

Table Games (Craps, Poker, etc.)

Used Past 30-days: Adults 18 or older

/ Cannabis

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Radio Stations: WIRK-FM)

Cigarettes

Vape

= who listened to WIRK-FM in the past 7 days WWEST PALM BEACH



Past 30-days QSR Users: Adults 18 or older

mlf

i

2times

3 times

4 times

5 times

6 -9times

10times or more

11.5%

m who listened to WMBX-FM in the past 7 days

Total Monthly QSR Users:
88.5%

= WEST PALM BEACH

Avg. Monthly QSR Meals:

84.2%

1581371

Adults 18 or older who listened to WMBX-FM in the past 7 days are
14.6% less likely to use Sit-Down Restaurants past mo., 10.8% more
likely to smoke cigarettes.

8.9% or 167,860 of WEST PALM BEACH DMA Adults 18 or older listened to WMBX-FM in the past 7 days.

5.2% more likely to use QSRs past mo.,
likely to use Casinos past yr., 2.4% less

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ ] 1time

10.8%

2 times

3 times 12.1%

4 times 11.5%

5 times - 0.8%

6-9times

10times or more

® who listened to WMBX-FM in the past 7 days
Total

B WEST PALM BEACH

hly Sit-Down hly sit-Down

ant Meals:
67.0%

ant Users: Avg.

78.4%

Drank Past 30-days: Adults 18 or older

Liquor

Wine

Any Type of Beer
Imported Beer
Domestic Light Beer
Domestic Regular Beer &5
Microbrew / Craft Beer

530 16.0%

5380%

: 4.5%

® who listened to WMBX-FM in the past 7 days

WEST PALM BEACH DMA

Scarborough R2 2024: Aug23-Aug24

-v Vv
¥

= WEST PALM BEACH

Qual intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) a
pirza

moscn  Upsclle  Wings/  Cates  indian/ Steskhous Seatood
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
g

Chinese

nakan

mwho listened to WMBX-FM in the past 7 days ®WEST PALM BEACH

Burgers/  Wouse!  Thai/
Sports Bac Coffes tar  Other
who listened to WWVBX-AM in the past 7 days 26.7%
[ gt 2 321,552 17.1%

Past 12 months Casino Activities: Adults 18 or older

Table Games (Craps, Poker, etc.)

Upscale Restaurant

Used Past 30-days: Adults 18 or older

o i
i
<>
3 9.6%
6.4%
5,65 0.119
Marijuana / Cannabis Cigarettes Vape

Bar/ Nightclub W
Stage Show / Concert 3.7% 6.8%
Sports Betting w&s 2.5%
Other Gambling '3-1,.15 118:!9:&
Sps ! 1.6% ot Casinos visited past 12 months: Yes
# who listened to WMBX-FM in the past 7 days ' WEST PALM BEACH

167
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(Radio Stations: WMBX-FM)
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2000’s, 10’s & today

Past 30-days QSR Users: dults 18 or older

ol ome

2times
Ftimes 12.5%
4 times

5 times

6 -9times

17.0%

10times or more
w who listened to WRMF-FM in the past 7 days

Total Jlg?q\;zﬂv QSR Users: Avg. Monthly QSR Meals:

® WEST PALM BEACH

Adults 18 or older who listened to WRMF-FM in the past 7 days are

likely to smoke cigarettes.

13.8% or 259,756 of WEST PALM BEACH DMA Adults 18 or older listened to WRMF-FM in the past 7 days.

5.9% more likely to use Sit-Down Restaurants past mo., 5.1% less likely to use Casinos past yr., 24.% less

3.5% more likely to use QSRs past mo.,

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ ] 1time

2 times

15.4%

3 times 12.1%

4 times

11.5%

5 times

6-9times

10times or more

® who listened to WRMF-FM in the past 7 days
Total

= WEST PALM BEACH
hly sit-Down

hly Sit-Down
83.0%

ant Users:
78.4%

Avg. ant Meals:

Drank Past 30-days: Adults 18 or older

Liquor B45,017 45.0%

Wine Errn 38.4%
Any Type o Beer
importad Buac
Domestic Light Beer

Domestic Regular Beer
Microbrew / Craft Beer 265'36% i

w who listened to WRMF-FM in the past 7 days

DMA

W WEST PALM BEACH

Scarborough R2 2024: Jon24-Aug24

-v ¥

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Pz

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who listened to WRMF-AM in the past 7 doys TSN 29.8%

[ gt 2 321,552 17.1%

7.t
[ i

Chnese  maSan  Mewan  Upsle  Wings/  Coffee  indian/ Steakhouse Seafood
burgers/ Wouse/  Tha/
Sports Bar Coffes Sar  Other
asian

w who listened to WRMF-FM in the past 7 days ® WEST PALM BEACH

Past 12 months Casino Activities: Adults 18 or older
Slot Machines

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Bar / Nightclub

Stage Show / Concert

Sports Betting

Other Gambling

Spa Casinos visited past 12 months: Yes

= WEST PALM BEACH

# who listened to WRMF-FM in the past 7 days

Qual intab 268

(Radio Stations: WRMF-FM)

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

= who listened to WRMF-FM in the past 7 days = WEST PALM BEACH



37.1%
Adults

HUBBARD

1 RADIO

or 696,544 of WEST PALM BEACH DMA Adults 18 or older listened to HUBBARD RADIO in the past 7 days.
18 or older who listened to HUBBARD RADIO in the past 7 days are 10.3% more likely to have a 401K,

3.3% less likely to have an Auto Loan, 3.1% more likely to Invest/Trade Stocks Online, 9.9% more likely to pay
with their Debit Card.

Investments Owned: Adults 18 or older
401K Plan

707,860

37.7%

IRA (Individual Retirement Account) e9¢; = 2

Stocks or Stock Options

15.9%

18.9%

I%
§

Mutual Funds 4450

Financial Services Has and/or Uses: Adults 18 or older

Money Market Funds 73%
Other (Crypto / NFTs / Metals, etc.) ::‘::: >
B 19.4% | 8.0% 7.2%
243,848 13.0% 12.4%| m _
/i 0.2%
Second Home or Real Estate Property 1 11.5% Checking  Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Autoloan  Money  Certificates of Personal Loan Studentloan  Home Refinanced
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Improvement  Home
529 Plan / College Savings Plan & 5;’:‘% Account l?nu.:me Mortgage
T s a
# who listened to HUBBARD RADIO in the past 7 days W WEST PALM BEACH » who listened to HUBBARD RADIO in the past 7 days = WEST PALM BEACH
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Online Investing / Stock Trading = Zﬁﬂ “-'%.
Financial Planner 118,607 lﬁifbm‘
Insurance Agent at a Local Office (not online)  piem 1’;‘“‘ [ @
Real Estate Agent 13.2% 8.8% 8.7%
5.5% 5.0%

Estate Planning

ﬂ

Google Pay

MasterCard Apple Pay Discover

Zelle

Divorce / Family Attorney rigﬁ% (*Past 12 Months) visa venmo Cash App Storé%eﬁ! A;:;T:;n ;:v::::r Square Cash Samsung Pay
m who listened to HUBBARD RADIO in the past 7 days W WEST PALM BEACH m who listened to HUBBARD RADIQ in the past 7 days mWEST PALM BEACH
WEST PALM BEACH DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 799
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10.8% or 203,734 of WEST PALM BEACH DMA Adults 18 or older listened to WEAT-FM in the past 7 days.
Adults 18 or older who listened to WEAT-FM in the past 7 days are .3% more likely to have a 401K, 4.2% less

likely to have an Auto Loan, 14.8% less likely to Invest/Trade Stocks Online, 13.6% more likely to pay with

SUNNY'

1073,

4
\ 4
A

«

their Debit Card.

ﬁﬁ Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
401K Plan  proprn 37.7%
IRA (Individual Retirement Account) 699,321 37.2%
Stocks or Stock Options e =
Mutual Funds g ho%
Money Market Funds ggaeen i;:z
15.8%
Other (Crypto / NFTs / Metals, etc.) 8%
19.4% 101% 5 o
13.0% 12.4%)
- s . : . . - s QA e o
Second Home or Real Estate Property 11.5% Checking Debitor ATM  savings  Credit Card online Mobile Online Bill Home Auto Loan Money  Certificates of Personal Loan Studentloan  Home Refinanced
. P, Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Improvement  Home
529 Plan / College Savings Plan 109,550 BP0 Account l\:;_: :LO:'IE Mortgage
w who listened to WEAT-FM in the past 7 days mWEST PALM BEACH » who listened to WEAT-FM in the past 7 days m WEST PALM BEACH
H H . -
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service St o
Accountant . v, T
Online Investing / Stock Trading 3:1? 5 TED
Financial Planner !‘1‘8 e “1;5:%
Insurance Agent at a Local Office (not online) ~ podfervim o 10 .
Real Estate Agent 19.0%) 18.2% 12:1% 8.8% 76%
. 7 5.5% 5.0%
2.9%
- - 1.6% (*Past 12 Months) MasterCard Venmo Apple Pay CashApp  Store Credit  American Discover ~ GooglePay  Facebook Square Cash Samsung Pay
Divorce / Family Attorney ' 1.&96 card Express Messenger
o who listened to WEAT-FM in the past 7 days W WEST PALM BEACH ® who listened to WEAT-FM in the past 7 days m WEST PALM BEACH

WEST PALM BEACH DMA

Scarborough R2 2024: Aug23-Aug24

Qual Intab

263
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(Radio Stations: WEAT-FM)




8.% or 149,997 of WEST PALM BEACH DMA Adults 18 or older listened to WIRK-FM in the past 7 days.
Adults 18 or older who listened to WIRK-FM in the past 7 days are 38.% more likely to have a 401K, 18.%

more likely to have an Auto Loan, 16.3% more likely to Invest/Trade Stocks Online, 4.8% less likely to pay with
their Debit Card.

Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

Bonds

707,860 37.7%

699,321 37.2%

664,297 35.4%

I"

5.1%
354,450 18.

3.8%
17.3%

19.7%

Iﬁ—

296,321
11.1%

243,348 13.0%
Second Home or Real Estate Property m 18.8%
529 Plan / College Savings Plan &l?s%
# who listened to WIRK-FM in the past 7 days HWEST PALM BEACH

Financial Services Has and/or Uses: Adults 18 or older

Checking  Debitor ATM  Savings Credit Card Online Bill

Online Mobile Home Auto Loan Money  Certificates of Personal Loan Studentloan Home Refinanced
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Improvement  Home
Account Loanor Home Mortgage
Equity Loan
w who listened to WIRK-FM in the past 7 days W WEST PALM BEACH

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Accountant

OnlineInvesting / Stock Trading

Financial Planner

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

528 721

‘

352,457
343 260

318 697

0
Divorce / Family Attorney éoozsm (*Past12 Months)
® who listened to WIRK-FM in the past 7 days B WEST PALM BEACH

WEST PALM BEACH DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab

gy Past 3-Months Payment Methods Used: Adults 18 or older

8.8%
23% 5.5% gy 5.0%
visA Debit Card PayPal Zelle MasterCard venmo Apple Pay Cash App  Store Credit  American Discover ~ GooglePay  Facebook  Square Cash Samsung Pay
Card Express Messenger
m who listened to WIRK-FM in the past 7 days m WEST PALM BEACH
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Adults
less lik

8.9% or 167,860 of WEST PALM BEACH DMA Adults 18 or older listened to WMBX-FM in the past 7 days.

18 or older who listened to WMBX-FM in the past 7 days are 11.3% more likely to have a 401K, 23.8%
ely to have an Auto Loan, 23.2% more likely to Invest/Trade Stocks Online, 11.9% more likely to pay

with their Debit Card.

mﬁélnvestments Owned: Adults 18 or older

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

ﬂ Financial Services Has and/or Uses: Adults 18 or older

4.3% 5.5%

ol o B B i

Bonds 0.3% 3%
Second Home or Real Estate Property Checking  Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Autoloan  Money  Certificates of Personal Loan Studentloan  Home  Refinanced
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Improvement  Home
529 Plan / College Savings Plan &:”268% Account L?E['o':n"e Mortgage
T s o
# who listened to WMBX-FM in the past 7 days. m WEST PALM BEACH » who listened to WMBX-FM in the past 7 days W WEST PALM BEACH
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Accountant
OnlineInvesting / Stock Trading
Financial Planner
Insurance Agent at a Local Office (not onfine)
Real Estate Agent (ERLE 773 8.8% 7.6%

Estate Planning

3.2%
1.2%

0
Divorce / Family Attorney (*Past12 Months)
m who listened to WMBX-FM in the past 7 days W WEST PALM BEACH

WEST PALM BEACH DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 1
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6.4% 5,50 5.0%

Google Pay

MasterCard Apple Pay Discover

Zelle

venmo Cash App  Store Credit  American Facebook  Square Cash Samsung Pay
Card Express Messenger
mwho listened to WMBX-FM in the past 7 days m WEST PALM BEACH

67
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2000’s, 10’s & today

13.8% or 259,756 of WEST PALM BEACH DMA Adults 18 or older listened to WRMF-FM in the past 7 days.
Adults 18 or older who listened to WRMF-FM in the past 7 days are 3.6% more likely to have a 401K, 6.6%
less likely to have an Auto Loan, 13.1% less likely to Invest/Trade Stocks Online, 21.3% more likely to pay with
their Debit Card.

mﬁélnvestments Owned: Adults 18 or older
401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options

13.3%
18.9%
12.4%
17.3%
8.8%
15.8%

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

N Financial Services Has and/or Uses: Adults 18 or older

3% 8.0% 7%
Bonds D 313.0% § a1% 55% .0 33w
5%
Second Home or Real Estate Property ﬁ 11.5% Checking  Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Autoloan  Money  Certificates of Personal Loan Studentloan  Home Refinanced
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Improvement  Home
529 Plan / College Savings Plan @ S% Account Loanor Home ~ Mortgage
 5.8% Equity Loan
# who listened to WRMF-FM in the past 7 days W WEST PALM BEACH w who listened to WRMF-FM in the past 7 days ® WEST PALM BEACH
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
528721
——
OnlineInvesting / Stock Trading
Financial Planner 118.607
Insurance Agent at a Local Office (not online) 21.0%
72.0% 14.0% AL0%

Real Estate Agent

|

7.6%

: 4.6%
Estate Planning 45%
0
Divorce / Family Attorney r 20% (*Past12 Months)
1.2%
m who listened to WRMFFMin the past 7 days mWEST PALM BEACH

WEST PALM BEACH DMA Scarborough R2 2024: Jan24-Aug24 Qual Intab

5.5% . 5.0%
MasterCard Apple Pay Discover  Google Pay

Zelle

PayPal

venmo Cash App  Store Credit  American Facebook  Square Cash Samsung Pay
Card Express Messenger
m who listened to WRMF-FM in the past 7 days = WEST PALM BEACH
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1 H U BB A R D Adults 18 or older who listened to HUBBARD RADIO in the past 7 days spend an average of 3 days, 7 hours, 29 minutes

and 5 seconds each week with All Forms of Media.
RADIO

100.% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days spend an avg. of 11 hours and 6 minutes each week
listening to All Local AM/FM Radio, representing 14.% of total time spent with all forms of Media.

100.0%

m.sx Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

74:43:24
who listened fo HUBBARD

BEACH
RADIO in the past 7 days

% of Total
Weekly H:M:

-

¥ who listened to HUBBARD RADIO in the past 7 days B WEST PALM BEACH

WEST PALM BEACH DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 799 WEST PALM BEACH-BOCA RATON DMA
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Adults 18 or older who listened to WEAT-FM in the past 7 days spend an average of 3 days, 6 hours, 10 minutes and 40

4
SUNNY \ 4 seconds each week with All Forms of Media.
A

m 100.% of Adults 18 or older who listened to WEAT-FM in the past 7 days spend an avg. of 10 hours and 48 minutes each week listening
RS, 9 to All Local AM/FM Radio, representing 13.8% of total time spent with all forms of Media.

100.0%

Weekly Tgs_m Avg. H:M:5/week with All Forms of Media:
Reach Adults 18 or older
Concurrent
Usege B st T WEAT- M in WEST PALM BEACH
the past 7 days
% of Total
Weekly H:M:
Avg. Weekly
Hours:Minutes:
&

® who listened to WEAT-FM in the past 7 days B WEST PALM BEACH
WESTPALM BEACH ~ DMA  Scarborough R2 2024: Aug23-Aug24  Qualintab 263 WEST PALM BEACH-BOCA RATON  DMA  Scarborough R2 2024: Jan24-Aug24 ~ Qual Intab 2,464 HUbe rd Share of Everything
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Adults 18 or older who listened to WIRK-FM in the past 7 days spend an average of 3 days, 2 hours, 15 minutes and 6
seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to WIRK-FM in the past 7 days spend an avg. of 9 hours and 57 minutes each week listening to
All Local AM/FM Radio, representing 13.4% of total time spent with all forms of Media.

Avg. H:M:5/week with All Forms of Media:

Adults 18 or older
Concurrent
Usege B\ st B TG WIRK FM i WEST PALM BEACH
the past 7 days

- 20

m who listened to WIRK-FM in the past 7 days ® WEST PALM BEACH
WESTPALM BEACH ~ DMA  Scarborough R2 2024: Aug23-Aug24  Qualintab 197 WEST PALM BEACH-BOCA RATON  DMA  Scarborough R2 2024: Jan24-Aug24 ~ Qual Intab 2,464 HUbe rd Share of Everything
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Adults 18 or older who listened to WMBX-FM in the past 7 days spend an average of 3 days, 4 hours, 1 minutes and 36
seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to WMBX-FM in the past 7 days spend an avg. of 14 hours and 49 minutes each week listening
to All Local AM/FM Radio, representing 19.5% of total time spent with all forms of Media.
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Adults 18 or older
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Weekly

Reach %:

% of Total
Weekly H:M:

Adults 18 or older who listened to WRMF-FM in the past 7 days spend an average of 3 days, 13 hours, 22 minutes and
5 wrm 55 seconds each week with All Forms of Media.

5 . 100.% of Adults 18 or older who listened to WRMF-FM in the past 7 days spend an avg. of 10 hours and 24 minutes each week listening
2000 S, 10 S & tOday to All Local AM/FM Radio, representing 12.2% of total time spent with all forms of Media.
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(Radio Stations: WRMF-FM)



Adults 18 or older who listened to HUBBARD RADIO in the past 7 days spend an average of 2 days, 12 hours, 59
H U BBAR D minutes and 43 seconds each week with All Forms of Ad-Supported Media.

R A D I o 100.% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days spend an avg. of 10 hours and 34 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 17.3% of total time spent with all forms of Ad-Supported Media.

L B
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seconds each week with All Forms of Ad-Supported Media.
100.% of Adults 18 or older who listened to WEAT-FM in the past 7 days spend an avg. of 10 hours and 15 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 16.2% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who listened to WIRK-FM in the past 7 days spend an average of 2 days, 8 hours, 7 minutes and 17
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to WIRK-FM in the past 7 days spend an avg. of 8 hours and 45 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 15.6% of totaltime spent with all forms of Ad-Supported Media.
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Adults 18 or older who listened to WMBX-FM in the past 7 days spend an average of 2 days, 9 hours, 10 minutes and
47 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to WMBX-FM in the past 7 days spend an avg. of 14 hours and 31 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 25.4% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who listened to WRMF-FM in the past 7 days spend an average of 2 days, 17 hours, 43 minutes and
wrmf 31 seconds each week with All Forms of Ad-Supported Media.
L 100.% of Adults 18 or older who listened to WRMF-FM in the past 7 days spend an avg. of 10 hours and 15 minutes each week listening
2000'5, 10'5 & tOday to Local Ad-Supported AM/FM Radio, representing 15.6% of total time spent with all forms of Ad-Supported Media.
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“B RADIO

HUBBARD

for an avg. of 90.6 minutes/day.

Adults 18 or older who listened to HUBBARD RADIO in the past 7 days spend an average of 8 hours
and 42 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio
(Local Radio delivers 17.3% of Time with Ad-Supported Media.)

Top-IfmﬂLf‘ormfm of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Facebook
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Local TV Stations
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Avg. Hours+Minutes/day with All
Forms of Media: Adults 18 or older

o TR RS R R R R
Ee i Lo

who listened to HUBBARD WEST PALM BEACH

RADIOin the past 7 days

¥
ey
B

= who listened to HUBBARD RADIO in the past 7 days WWEST PALM BEACH

Local AM/FM Radio
95.1

Non-Premium Cable TV
Networks
111.0
Email/Text/
M/
Zoom,etc
(Personal,..

Search
(Google,
Bing, etc.)

Facebook

58.7

Local TV Stations
106.0

Billboards &
Signs (Weekly
Drivers)
62.8

Local TV Stations
117.0

Local AM/FM Radio
78.7

Email/Text/
M/
Zoom,etc,
(Personal..

Insta...

Billboar... 22.0

&

(Weekly

Drivers)
51.2

Search New| Groc...
(Google,

Bing, etc.)

® who listened to HUBBARD RADIO in the past 7 days

W WEST PALM BEACH

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
Search (Google, Bing, etc.)

Local AM/FM Radio

News/Weather /Sports (Websites/Apps)
Email/Text/IM/Zoom,etc. (Personal & Work)
Non-Premium Cable TV Networks
Facebook

Gas Stations/Convenience Stores

Local TV Stations

Instagram

‘Shopping (incl. Food/Auctions/Travel, etc.)

YouTube Video

WEST PALM BEACH

Torol persons

Avg. Hours+Minutes/day with All m
Forms of Ad-Supported Media:
Adults 18 or older

who listened to HUBBARD
RADIOin the past 7 days

WEST PALM BEACH m

654,465
W WEST PALM BEACH
Qual Intab 799

# who listened to HUBBARD RADIO in the past 7 days
DMA Scarborough R2 2024: Aug23-Aug24

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

 1me spene (2varoge Do)
9%
9.5%

Top-13 All Forms of Ad-Supported Media (% Time Spent &

Avg. Minutes/day Spent): Adults 18 or older

Local AM/FM Radio

Non-Premium Cable TV
90.6

N rks
106.4
YouTube
Video
303

Sho..
(incl.
Food/
Auc...

Email/Text/IM/
Zoom,etc.
(Personal &...

Local TV Stations
101.7

Billboards &
Signs (Wee
Drivers)
62.8

Search
(Google,
Bing, etc.)

News/
Weath...

Inst...

20.0 | Gro...

Local TV Stations
112.5

Non-Premium Cable TV
Networks
101.9

Drivers)
51.2

Local AM/FM Radio

Search
(Google,
Bing, etc.)

26.5

Email/Text/

M/
Zoom,etc,
(Personal...

News/

Sh
i Weath...

(incl.
Food/
Auc...

YouTube
Video
335

Inst...

17.7 1Gro:s

m who listened to HUBBARD RADIO in the past 7 days

= WEST PALM BEACH
* Share of Everything
for Anything _

(Radio Stations: WEAT-FM OR Radio Stations: WFTL-AM OR Radio Stations: WIRK-FM OR Radio Stations: WIRK-FM HD3 OR Radio Stations: WMBX-FM OR Radio Stations: WRMF-FM)




SUNNY‘

l >~

avg. of 87.9 minutes/day.

Adults 18 or older who listened to WEAT-FM in the past 7 days spend an average of 9 hours and 1
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 16.2% of Time with Ad-Supported Media.)

Top-13 AH Forms of Medm (Persons & % Reach): Adults 18 or older Top-13 , AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who listened to WIRK-FM in the past 7 days spend an average of 8 hours and 1
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 15.6% of Time with Ad-Supported Media.)

avg. of 75. minutes/day.

Top-13 AH Forms of Medm (Persons & % Reach): Adults 18 or older Top-13 , AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who listened to WMBX-FM in the past 7 days spend an average of 8 hours and 10
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 25.4% of Time with Ad-Supported Media.)

avg. of 124.4 minutes/day.

Top-13 AH Forms of Medm (Persons & % Reach): Adults 18 or older Top-13 , AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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2000's,10's & today

avg. of 87.9 minutes/day.

Adults 18 or older who listened to WRMF-FM in the past 7 days spend an average of 9 hours and 23
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

(Local Radio delivers 15.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Medla (Persons & % Reach): Adults 18 or older Top-13 AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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HUBBARD
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696,544 or 100.% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 90.6 minutes every day representing 46.4% of
all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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203,734 or 100.% of Adults 18 or older who listened to WEAT-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 87.9 minutes every day representing 46.3% of all

time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio

149,997 or 100.% of Adults 18 or older who listened to WIRK-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 75. minutes every day representing 46.9% of all

time spent daily with Ad-Supported Audio.
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& Time spent
!!’. .E‘,.!

SiriusXM Er¥n
Podcasts m
YouTube Music m
Spotify m Pof;:azsts
All Others P
Owned Music Avg, Hours+Minutes/day with m
i Audio: Adults 18 or older m .
Apple Music M S;l):énlfy
TV Music Channels _ m Ay s
“"::::“ni“:: : ; r5 % who et o T g Local !\I\:{I?A Radio Al Smers
Audiobooks 22"]&9,“ 1.2% -

m who listened to WIRK-FM in the past 7 days

B WEST PALM BEACH

YouTube
Music Pandora
18.6 16.6

SiriusXm
11.2

Apple
Music

SiriusXm
21.8

Local AM/FM Radio All Others.

YouTube

Podcasts Music

39 16.4

Apple v
Music  Music
7.8 Cha...

iHea...
4.8

Am..

Pandora = Music

78.7 11.5 10.6 7.1 PAUEE

u who listened to WIRK-

FMin the past 7 days

uWEST PALM BEACH

Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total Persons.

Local AM/FM Radio

Podcasts 11,8604
YouTube Music m YouTub:
e
Pandora Podcasts YouTube Music Podcasts Music
All Others m 17.3 16.8 18.7 15.6
TV Music Channels e ¢ m
- v
spotify [ETRTEE e Avg. Hours+Minutes/day with Ad- EA TV Music Music
A asen Mass mw% Supported Audio: Adults 18 or older m All gt:ers lh;;r'.f:wls I‘;xr(;igla Alothers! Chan..
iHeartRadio  EAARAE RYS% [ o] : - & 9.4 75
N T e EEE
et Am... Amazon .
Audiobooks ¥ A ‘ ° iHeartR...
. 8§32 who listened to WIRK-FM  WEST PALM BEACH SRR Local AM/FM Radio Pandora | iHeart... | Spo... | Music Local AM/FM Radio Music
owned Music [ 8:04 inthe post 7 days (0.0 ] 75.0 47 74 75.2 6.7 | SiriusXM
Applemusic iy 8:8% 0.05%
= who listened to WIRK-FM in the past 7 days = WEST PALM BEACH = who listened to WIRK-FM in the past 7 days = WEST PALM BEACH

WEST PALM BEACH DMA Scarborough R2 2024: Aug23-Aug24

197

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Radio Stations: WIRK-FM)

soefa.ai

* Share of Everything

for Anything _




Avg. Week All Audio (Persons & % Reach): Adults 18 or older
ll'!l!!l

Local AM/FM Radio
SiriusXM

Podcasts

YouTube Music
Spotify

All Others

Owned Music
Pandora

Apple Music

TV Music Channels
Amazon Music
iHeartRadio
Audioboocks

Avg. Hours+Minutes/day with
Audio: Adults 18 or older

who listened to WMBX-FM 'WEST PALM BEACH
in the past 7 days
1.9%

5.8%

u who listened to WMBX-FM in the past 7 days B WEST PALM BEACH

& 7

i
5.y

s
A
B

Adults 18 or older

167,860 or 100.% of Adults 18 or older who listened to WMBX-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 124.4 minutes every day representing 52.9% of all
time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio
SiriusXM

Podcasts

YouTube Music
Spotify

All Others

Owned Music
Pandora

Apple Music

TV Music Channels
Amazon Music
iHeartRadio
Audioboocks

2000’s,10’s & today

Avg. Hours+Minutes/day with
Audio: Adults 18 or older

meer g
m‘ sg?;%G Mﬂi:me;:xﬂ::-m 'WEST PALM BEACH
R

mwho listened to WRMF-FM in the past 7 days B WEST PALM BEACH

259,756 or 100.% of Adults 18 or older who listened to WRMF-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 87.9 minutes every day representing 42.3% of all
time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Ad-Supported Local AM/FM Radio for an average of 90.6 minutes every day representing 46.4% of

I HUBBARD 696,544 or 100.% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days listen to
RADIO all time spent daily with Ad-Supported Audio.
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203,734 or 100.% of Adults 18 or older who listened to WEAT-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 87.9 minutes every day representing 46.3% of all
time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older
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149,997 or 100.% of Adults 18 or older who listened to WIRK-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 75. minutes every day representing 46.9% of all
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167,860 or 100.% of Adults 18 or older who listened to WMBX-FM in the past 7 days listen to Ad-

Supported Local AM/FM Radio for an average of 124.4 minutes every day representing 52.9% of all
time spent daily with Ad-Supported Audio.
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HUBBARD
RADIO

1

AC, and Urban Contemporary.

696,544 or 100.% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Country, Urban

Local AM/FM Radlo Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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time spent daily with Ad-Supported Video.
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152,812 or 58.8% of Adults 18 or older who listened to WRMF-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 80.7 minutes every day representing 25.2% of all time
spent daily with Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

s

979 wrmf

2000's,10’'s & today
Avg. Week All Video (Persons & % Reach): Adults 18 or older
Non-Premium Cable TV... m

Local TV Stations

YouTube Video  [HAPE 40.6% A% The Roku [ NouTube
- by : 33.8
Nt 1 [ ] Netfiix | Channel [NISES e 4
Amazon Prime/IMDb/FireTV [ R s 26.2 260 e Amazon
Rola + The Rola Channel  PURPR 17 2175 P Local TV stations Bimefl| Foku+ | Apple..
S R A% R . IMDB/ " The Roku | +,fub
TikTok &4 Balds Avg. Hours+Minutes/day with % Prime/ ,fubo,F.. el FireTV Channel Eit

AppleTV+ fubo,Pluto, Tubi, etc.
Premium Cable TV Networks
Hulu/Hulu + Live TV (any Hulu)

X Cable TV

o i

ey m 23.8% o stene to WAME S WeST PAL BEACH Networks CabIEIVA TikTok Networks INBEWORKSY TikTok

Peacock  [FFVIREPIN I 10.3% e LT 115.0 NEtWOrR 13.7 Disney+ 106.0 276 126  |Paramo..
Paramount+ m 11.8% 22.1% 2.2%

u who listened to WRMF-FM in the past 7 days

65 2o |

Video: Adults 18 or older

-

= WEST PALM BEACH

25.5%

Non-Premium

IMDb/

Roku +

elc

15.0

YouTube Video  Netflix

31.3

FireTV
Paramount
A Hulu/

v [Premium = Hulu...

Hulu/ Di..
Hulu +... Pe.. 1
Cable TV 12, B2

Premium
Non-Premium Cable TV

® who listened to WRMF-FM in the past 7 days

W WEST PALM BEACH

Avg. Week Ad- Suggorted Video (Persons & % Reach): Adults 18 or older Avg

Non-Premium Cable TV...

Local TV Stations

YouTube Video I R — T [ g
mszon peime/ob/rery A P T A% Amazon
, Prime/ Amazon
ok TP A a
. . A IMDb/ Prime/IMDB/  YouTube
AppleTV+fubo, Pluto, Tubi, ete. mm M Local TV Stations FireTV FireTV Video
Hulu/Hulu + Live TV (any Hulu) mm M 80.7 283 521 335

Peacock mm Avg. Hours+Minutes/day with Ad- 5 i | i
Netflix 9,0 Supported Video: Adults 18 or older & TikTok Apple... Netflix ik
mm m 13.7 +fub...  Netflix " . 15.7 TikTok  H..
Paramounts  FEPRR RV Al " o Naneeremium S S ' ; |,
; Non-Premium Cable YouTube i Cable TV -

Disne! o3 o
v+ m‘fﬁ's - - - m TV Networks Video Peacock Local TV Stations Networks AppleTV
Roku + The Roku Channe| A% B’ 4%/ [ coe | 111.2 24.1 13.0 Hulu... | Rok... 112.5 101.9 +fubo, Pl Peac...

Premium Cable TV Networks

P 884

who listened to WRMF-FM WEST PALM BEACH

?
2

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

30,1

E

for Anything _

in the past 7 days
u who listened to WRMF-FM in the past 7 days m WEST PALM BEACH ® who listened to WRMF-FM in the past 7 days = WEST PALM BEACH
WEST PALM BEACH DMA Scarborough R2 2024: Jan24-Aug24 Qual Intab 268 soeﬁ ai Share of Everything
-

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Radio Stations: WRMF-FM)



HUBBARD | 444,403 or 63.8% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days watch

Ad-Supported Local TV Stations for an average of 101.7 minutes every day representing 28.2% of all
RADIO time spent daily with Ad-Supported Video.
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SUNN 154,688 or 75.9% of Adults 18 or older who listened to WEAT-FM in the past 7 days watch Ad-
m Supported Local TV Stations for an average of 90.4 minutes every day representing 23.6% of all time
spent daily with Ad-Supported Video.
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95,121 or 63.4% of Adults 18 or older who listened to WIRK-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 108.3 minutes every day representing 27.2% of all

time spent daily with Ad-Supported Video.
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88,439 or 52.7% of Adults 18 or older who listened to WMBX-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 129. minutes every day representing 34.7% of all time
spent daily with Ad-Supported Video.
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f 152,812 or 58.8% of Adults 18 or older who listened to WRMF-FM in the past 7 days watch Ad-
° wrm Supported Local TV Stations for an average of 80.7 minutes every day representing 25.2% of all time
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H U BBARD 444,403 or 63.8% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Movies, Sports, Local News - Evening, Local
RADIO News - Morning, Comedies, and Dramas.
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95,121 or 63.4% of Adults 18 or older who listened to WIRK-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Comedies, Sports, Movies, Local News -

Evening, Mystery/Suspense/Crime, and Local News - Morning.
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88,439 or 52.7% of Adults 18 or older who listened to WMBX-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News - Morning,
Sports, Movies, Local News - Late, and Comedies.
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2000’s, 10’s & today

152,812 or 58.8% of Adults 18 or older who listened to WRMF-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Movies, Sports, Comedies, Local News -

Evening, Local News - Morning, and Dramas.
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H U BBARD 488,396 or 70.1% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days use Ad-

RADIO spent daily with Ad-Supported Digital Media.

Supported Social Media for an average of 144.9 minutes every day representing 23.2% of all time

Avg. Week All Digital (Persons & % Reach): Adults 18 or older _Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Supported Social Media for an average of 116.3 minutes every day representing 19.8% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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86,678 or 57.8% of Adults 18 or older who listened to WIRK-FM in the past 7 days use Ad-Supported
Social Media for an average of 99.2 minutes every day representing 16.8% of all time spent daily
with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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126,106 or 75.1% of Adults 18 or older who listened to WMBX-FM in the past 7 days use Ad-
Supported Social Media for an average of 126.2 minutes every day representing 21.1% of all time
spent daily with Ad-Supported Digital Media.
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Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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2000s,10’s & today

195,902 or 75.4% of Adults 18 or older who listened to WRMF-FM in the past 7 days use Ad-
Supported Social Media for an average of 191.6 minutes every day representing 28.7% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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HUBBARD

RADIO daily with Ad-Supported Social Media.

488,396 or 70.1% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days use Ad-
Supported Facebook for an average of 48.8 minutes every day representing 33.7% of all time spent

Avg. Week All Socml Media (Persons & % Reach): Adults 18 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All social Media (Persons & % Reach): Adults 18 or older Avg. Day All social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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138,927 or 68.2% of Adults 18 or older who listened to WEAT-FM in the past 7 days use Ad-
Supported Facebook for an average of 33.1 minutes every day representing 28.5% of all time spent
daily with Ad-Supported Social Media.
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40,410 or 26.9% of Adults 18 or older who listened to WIRK-FM in the past 7 days use Ad-Supported

YouTube Video for an average of 30. minutes every day representing 30.3% of all time spent daily

with Ad-Supported Social Media.
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126,106 or 75.1% of Adults 18 or older who listened to WMBX-FM in the past 7 days use Ad-
Supported Facebook for an average of 37.9 minutes every day representing 30.1% of all time spent

daily with Ad-Supported Social Media.
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195,902 or 75.4% of Adults 18 or older who listened to WRMF-FM in the past 7 days use Ad-
Supported Facebook for an average of 74.8 minutes every day representing 39.% of all time spent
daily with Ad-Supported Social Media.
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I1 HUBBARD | 488,396 or 70.1% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days use Ad-

Supported Facebook for an average of 48.8 minutes every day representing 33.7% of all time spent
RADIO daily with Ad-Supported Social Media.
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SUNN 138,927 or 68.2% of Adults 18 or older who listened to WEAT-FM in the past 7 days use Ad-

m Supported Facebook for an average of 33.1 minutes every day representing 28.5% of all time spent
daily with Ad-Supported Social Media.
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with Ad-Supported Social Media.
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| 126,106 or 75.1% of Adults 18 or older who listened to WMBX-FM in the past 7 days use Ad-
Supported Facebook for an average of 37.9 minutes every day representing 30.1% of all time spent
daily with Ad-Supported Social Media.
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Social Media: Adults 18 or older

"Share of Ad-Supported Social Media"
2o

who listened to WMBX-FM WEST PALM BEACH

44.4% 45.0% in the past 7 days

% of Weekly

34.8%

28.2%

22.0%

20.2% 19 5%

18 5% 18.6% 18.6% 18.6%

17.5%

Weekly

Total

Persons

Reached: 126,106 1,294,350 54,400 654,465 74, 518 529 184 75,598 799,595 35,940 496 545 31,016 349,608 29,399 413 533 33,895 208 501 31,266 349 682 20,715 365 809
Average Facebook YouTube Video instagram LinkedIn Pinterest X(Formerly Snapc at Reddit WhatsApp
Daily Minutes

"Twitter")

WEST PALM BEACH DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 167 WEST PALM BEACH-BOCA RATON DMA Scarborough R2 2024: Jan24-Aug24 Qual Intab 2464 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. _al for Anything _ *

Using Ad-Sup)
Social Media:

(Radio Stations: WMBX-FM)



f 195,902 or 75.4% of Adults 18 or older who listened to WRMF-FM in the past 7 days use Ad-
° wrm Supported Facebook for an average of 74.8 minutes every day representing 39.% of all time spent

2000's,10’s & today daily with Ad-Supported Social Media.

75.4%

Weekly
Reach %

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older

= e

who listened to WRMF-FM WEST PALM BEACH
in the past 7 days
42.6% [nhe past 7aay

“"Share of Ad-Supported Social Media"

9% of Weekly
Time Spent wi 41.2%
Ad-Supporte

Social Media:

35.9% 34.8%

28.2% 28.6% .
2k 24.7% 24.4%

21.0%
19:9% 18.6% 18.6% 185% :
- —11.1%

Weekly

Total

Persons 3.9%

Reached: 195,902 1,294,359 107,065 799,595 93,347 654,465 59,195 529,184 74,237 413,533 62,254 496,545 51,743 349,608 64,111 349,682 63,323 365,809 54,602 208,501
Average Facebook Instagram YouTube Video TikTok X (Formerly LinkedIn Pinterest Reddit WhatsApp Snapchat
Daily Minutes "Twitter")

Using Ad-Sup

WEST PALM BEACH DMA Scarborough R2 2024: Jan24-Aug24 Qual Intab 268 WESTPALM BEACH-BOCA RATON ~ DMA  Scarborough R2 2024: Jan24-Aug24  Qual intab 2,464 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved. Soeﬁ.al for Anything _ =

(Radio Stations: WRMF-FM)



I HUBBARD
RADIO

M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 45,226; All Other
Digital Media: 44,296; Social Media: 29,579; Non-Prem. Cable: 21,130; Local TV: 16,336
reaching Adults 18 or older who listened to HUBBARD RADIOQ in the past 7 days.
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Digital Media: 13,117; Social Media: 8,898; Non-Prem. Cable: 6,753; Local TV: 5,522

SUNNYi y M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 13,378; All Other
reaching Adults 18 or older who listened to WEAT-FM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 10,059; All Other
Digital Media: 8,508; Social Media: 4,417; Non-Prem. Cable: 3,648; Local TV: 3,337
reaching Adults 18 or older who listened to WIRK-FM in the past 7 days.
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m M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 12,182;
ﬂﬂﬂ. Local Radio: 10,722; Social Media: 8,900; Non-Prem. Cable: 5,617; Local TV: 3,697
reaching Adults 18 or older who listened to WMBX-FM in the past 7 days.
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2000's,10’s & today

M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 16,663; All Other
Digital Media: 15,313; Social Media: 11,698; Non-Prem. Cable: 7,035; Local TV: 4,754
reaching Adults 18 or older who listened to WRMF-FM in the past 7 days.
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HUBBARD
RADIO

644,970 or 92.6% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days spend an
average of 62.8 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 54.9 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older

(average week)
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Gas Stations/Convenience Stores
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YouTube Music

Spotify
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179,279 or 88.% of Adults 18 or older who listened to WEAT-FM in the past 7 days spend an average
of 56.4 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio Stations
Out-of-Home for an average of 53.3 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week) Total Persons:
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140,808 or 93.9% of Adults 18 or older who listened to WIRK-FM in the past 7 days spend an
average of 82.2 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 45.5 minutes/day.
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Top—13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
‘Grocery Stores
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148,423 or 88.4% of Adults 18 or older who listened to WMBX-FM in the past 7 days spend an
average of 67.3 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 75.4 minutes/day.
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249,697 or 96.1% of Adults 18 or older who listened to WRMF-FM in the past 7 days spend an
average of 62.1 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 53.3 minutes/day.
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RADIO average of 62.8 minutes per day driving, seeing Billboards and Signs representing 38.% of all Time Spent
with Ad-Supported Out-of-Home Media.

I* HU BBARD 644,970 or 92.6% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days spend an
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Out-of-Home Media: Adults 18 or older
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SUNNY \ y 179,279 or 88.% of Adults 18 or older who listened to WEAT-FM in the past 7 days spend an average of
M‘A 56.4 minutes per day driving, seeing Billboards and Signs representing 34.3% of all Time Spent with Ad-
] »~

Supported Out-of-Home Media.
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140,808 or 93.9% of Adults 18 or older who listened to WIRK-FM in the past 7 days spend an average of
82.2 minutes per day driving, seeing Billboards and Signs representing 47.5% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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148,423 or 88.4% of Adults 18 or older who listened to WMBX-FM in the past 7 days spend an average of
67.3 minutes per day driving, seeing Billboards and Signs representing 34.6% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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f 249,697 or 96.1% of Adults 18 or older who listened to WRMF-FM in the past 7 days spend an average of
° wrm 62.1 minutes per day driving, seeing Billboards and Signs representing 37.3% of all Time Spent with Ad-

2000’8, 10's & today Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Dt "Share of Ad-Supported OOH Media"
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HUBBARD
RADIO

644,970 or 92.6% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days spend an
average of 62.8 minutes per day driving an average of 36.5 miles each day and are 56.% more likely
to use Blue Heron Blvd than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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179,279 or 88.% of Adults 18 or older who listened to WEAT-FM in the past 7 days spend an average
of 56.4 minutes per day driving an average of 32.8 miles each day and are 49.7% more likely to use
Glades Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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140,808 or 93.9% of Adults 18 or older who listened to WIRK-FM in the past 7 days spend an
average of 82.2 minutes per day driving an average of 47.9 miles each day and are 81.9% more likely
to use US 710/Beeline Highway than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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148,423 or 88.4% of Adults 18 or older who listened to WMBX-FM in the past 7 days spend an
average of 67.3 minutes per day driving an average of 39.2 miles each day and are 137.2% more
likely to use Blue Heron Blvd than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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2000’s,10's & today

249,697 or 96.1% of Adults 18 or older who listened to WRMF-FM in the past 7 days spend an
average of 62.1 minutes per day driving an average of 36.1 miles each day and are 59.6% more likely
to use Blue Heron Blvd than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Local Daily Newspaper(s) (Daily+Sunday)
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195,841 or 28.1% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.1 minutes every day representing
33.3% of all time spent daily with All forms of Print Media.
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61,083 or 30.% of Adults 18 or older who listened to WEAT-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 13. minutes every day representing 35.9% of all time
spent daily with All forms of Print Media.
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36,211 or 24.1% of Adults 18 or older who listened to WIRK-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day representing 34.8% of all time
spent daily with All forms of Print Media.
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65,856 or 39.2% of Adults 18 or older who listened to WMBX-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.3 minutes every day representing 35.% of all time
spent daily with All forms of Print Media.
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57,841 or 22.3% of Adults 18 or older who listened to WRMF-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.2 minutes every day representing 29.5% of all time
spent daily with All forms of Print Media.
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