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30.8% or 80,619,963 of USA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Typical Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 45.8 years old
(6.3% younger than average) and have a $112,958 (22.2% higher than average) annual household income.
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30.6% or 1,183,562 of MSP DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Typical Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 47.3 years old
(3.1% younger than average) and have a $128,248 (19.8% higher than average) annual household income.
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30.6% or 767,354 of STL DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Typical Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 47.6 years old
(3.9% younger than average) and have a $114,972 (21.8% higher than average) annual household income.
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32.7% or 626,048 of CIN DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Typical Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 47.1 years old
(3.6% younger than average) and have a $119,137 (24.6% higher than average) annual household income.
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28.1% or 528,688 of WPB DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Typical Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 48.3 years old
(9.9% younger than average) and have a $117,062 (20.8% higher than average) annual household income.
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30.8% or 80,619,963 of USA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 22.2% more likely to be
a college graduate, 22.8% more likely to work full-time, 15.5% more likely to be married, 30.2% more likely
to be a parent of 1 or more children under 1
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30.6% or 1,183,562 of MSP DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 18.1% more likely to be
a college graduate, 22.9% more likely to work full-time, 15.% more likely to be married, 25.9% more likely to
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be a parent of 1 or more children under 18
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30.6% or 767,354 of STL DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 36.4% more likely to be
a college graduate, 23.2% more likely to work full-time, 22.% more likely to be married, 29.7% more likely to
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be a parent of 1 or more children under 18
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32.7% or 626,048 of CIN DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 17.5% more likely to be
a college graduate, 15.4% more likely to work full-time, 18.% more likely to be married, 27.3% more likely to
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28.1% or 528,688 of WPB DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 12.7% more likely to be
a college graduate, 36.7% more likely to work full-time, 16.3% more likely to be married, 24.8% more likely
to be a parent of 1 or more children under 1
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30.8% or 80,619,963 of USA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 11.7% more likely to own
their home, 32.5% more likely to own a higher valued home, 11.9% more likely to have a single-family home,
| 31.1% more likely to have a dog.
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their home, 10.2% more likely to own a higher valued home, 8.1% more likely to have a single-family home,
23.1% more likely to have a dog.

30.6% or 1,183,562 of MSP DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
] M s P Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 7.5% more likely to own
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| 23.3% more likely to have a dog.

\‘
30.6% or 767,354 of STL DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 15.2% more likely to own

their home, 5.9% more likely to own a higher valued home, 14.6% more likely to have a single-family home,
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22.8% more likely to have a dog.

32.7% or 626,048 of CIN DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 11.4% more likely to own
their home, 10.4% more likely to own a higher valued home, 15.1% more likely to have a single-family home,
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WPB

44.3% more likely t

28.1% or 528,688 of WPB DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 7.6% more likely to own

their home, 13.% more likely to own a higher valued home, 16.3% more likely to have a single-family home,

o have a dog.
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30.8% or 80,619,963 of USA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 4.4% more likely to
look up D-I-Y advice online, 2.1% more likely to always vote in local elections, 29.3% more likely to belong

to a gym, 18.1% more likely to fly domestic pas
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30.6% or 1,183,562 of MSP DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 4.8% less likely to look
up D-I-Y advice online, 1.% more likely to always vote in local elections, 12.% more likely to belong to a

gym, 13.4% more likely to fly domestic past
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30.6% or 767,354 of STL DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 7.% more likely to look
up D-I-Y advice online, .2% more likely to always vote in local elections, 32.4% more likely to belong to a
gym, 18.7% more likely to fly domestic past
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32.7% or 626,048 of CIN DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 5.1% more likely to
look up D-I-Y advice online, 5.4% more likely to always vote in local elections, 34.5% more likely to belong

to a gym, 23.% more likely to fly domestic past
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28.1% or 528,688 of WPB DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 10.9% more likely to
look up D-I-Y advice online, 2.9% less likely to always vote in local elections, 45.2% more likely to belong to

a gym, 17.1% more likely to fly domestic pa
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30.8% or 80,619,963 of USA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 6.8% more likely to use
QSRs past mo., 10.7% more likely to use Sit-Down Restaurants past mo., 13.1% more likely to use Casinos
past yr., 20.5% less likely to smoke cigarettes.
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(Sit-Down Restaurants Used Past 30-days)
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Slot Machines
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Domestic Light Beer Stage Show / Concert
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Spa Casinos visited past 12 months: Yes
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Items/services household currently has (HHLD): Smart speaker (Amazon Echo, etc.)

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes

i who Live in a Household with One or More SMART SPEAKERS.



30.6% or 1,183,562 of MSP DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 8.9% more likely to use
QSRs past mo., 11.3% more likely to use Sit-Down Restaurants past mo., 3.% more likely to use Casinos past
yr., 24.% less likely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

Sit-Down Restaurants Used Past 30-days)
H 1time [ ] ® 1time T & ¥s)

2times 2 times 18.1% i ¢
piza

3 times - 1
11.3%
4 times 2
7.8
Medcn  Chiness  Wings/  CoMes  wdian/ agel/ sl Upscale steskhouse
Bugers/ Wouse/ Thai/ Dont/
10times or more [ Sy nL
asisn

3 times

4 times

5 times

6 -9times 6-9times

10times or more

wwhoLiveina hold with One or = Msp ® who Live in a Household with One or More SMART SPEAKERS uMSsP = who Live in a Household with One or More SMART SPEAKERS. L
Total Jlgglz t,glfy QSR Users: e Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. hly sit-Down ant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
- i 81.4% 73.1%

who Live in a House hold with One or More smAaT... [ESISTANIII 13.1%
e  ew IR “ i i
3,313 820 8 ]

Drank Past 30-days: Adults 18 or older t Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older

Liquor S 47.7% W Table Games (Craps, Poker, etc.)

Domestic Light Beer

1,’19‘er27§ 33.6% Bar/ Nightclub

Domestic Regular Beer Stage Show / Concert
Wine Upscale Restaurant 7#?:“*

Imported Beer v v Sports Betting 4?‘4?)26

Microbrew / Craft Beer 14.5%60.5% i Other Gambling Mﬂ%s‘% e ! a : :
54 a i i
Spa EII 2.0% Casinos visited past 12 months: Yes Marijuana / Cannabis Cigarettes Vape
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Items/services household currently has (HHLD): Smart speaker (Amazon Echo, etc.)



Past 30- days QSR Users. Adults 18 or older

2 times

e

3 times

4 times

li 4%

10.9%

16.7%

5times

6-9times

10times or more

= who Live in a Household with One or More SMART SPEAKERS
Total Monthly QSR Users:
95.5% 88.3%
. 73288

mSTL

Avg. Monthly QSR Meals:

L

€ ®

1time

2 times

3times

4 times

5 times

6-9times

10times or more

5. Z%
® who Live in a Household with One or More SMART SPEAKERS

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

85.6% 73.6%

Drank Past 30-days: Adults 18 or older

Any Type of Beer
Liquor
Domestic Light Beer

Domestic Regular Beer

Wine

Imported Beer - v
Microbrew / Craft Beer 216804 I i
#who Live in a Household with One or More SMART SPEAKERS mSTL
STL DMA Searborough R2 2024: Jul23-Aug24 Qual Intab

Slot Machines :'n,?as

6 1%
145,278
.
4.8%
mﬂ..i%
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Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Sports Betting

Stage Show / Concert

Other Gambling
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Items/services household currently has (HHLD): Smart speaker (Amazon Echo, etc.)

15.6%

24.8%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

18.7%

HSTL

30.6% or 767,354 of STL DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 8.1% more likely to use
QSRs past mo., 16.3% more likely to use Sit-Down Restaurants past mo., 16.2% more likely to use Casinos
past yr., 18.8% less likely to smoke cigarettes.

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

iii |

Chiness  piza  mexian  makan wmpl steakhouse coften [bigd, (il Upscie
Wouse/  Donutf
spnrum« coee ur Bakery mk«
Asian

= who Livein a Household with One or More SMART SPEAKERS msTL

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in o House hold with One or More SMART... (SR SSUIN 18.0%

s 13.6%

Past 12 months Casmo Activities: Adults 18 or older

Used Past 30-days: Adults 18 or older

: 2.4%
SPa R 2.0% Casinos visited past 12 Yes
# who Live in a Household with One or More SMART SPEAKERS mSTL

Marij /[ Cannabis

Cigarettes Vape

= who live in a Household with One or More SMART SPEAKERS. mSTL



Past 30-days QSR Users: Adults 18 or older
SNy .

2times

3 times

4 times

5 times

6 -9times 18.2% =
mwholiveina with One or RT mCIN
Total Monthly QSR Users: Avg. Monthly QSR Meals:
otal Mgnghly QSR Users: o, on E—

o IR 0

QSRs past mo., 11.6% more likely to use Sit-Down Restaurants past
past yr,, 8.% less likely to smoke cigarettes.

32.7% or 626,048 of CIN DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 5.6% more likely to use

mo., 14.5% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
(] ) 1time :

~ 16.7%

2 times

3 times

13.9%
10 times or more

/
# who Live in a Household with One or More SMART SPEAKERS

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
87.1% 78.0%

4 times

5 times

6-9times

ECIN

Drank Past 30-days: Adults 18 or older

Any Type of Beer

804,645 42.1%

Liguor

Domestic Regular Beer

Domestic Light Beer

Wine
Imported Beer -v ¥
Microbrew / Craft Beer i
swholiveina hold with One or wCIN
CIN DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Pz
e

Burgers 1
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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maian  Bagelf

Indizn/  Upscale
Donut/  Thail

Sports Bar Caffen Bar Bakery  Other
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# who Live in a Household with One or More SMART SPEAKERS mON

Mexican  Chiness  Wings/ Steakhouss Coffee
who Live in a Household with One or More SMART... 25.2%
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an 2-35.635 17.6%

Past 12 months Casino Activities: Adults 18 or oler

Slot Machines

27.6% [

527,485

196,717 10.3%
€ 2 9.6%
159,078 8.3%

Table Games (Craps, Poker, etc.)
Bar [ Nightclub
Sports Betting

Upscale Restaurant

Stage Show / Concert 555‘&%
Other Gambling 2 ;9?%
2 1,9%
Sps 1.6% Casinos visited past 12 months: Yes
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Items/services household currently has (HHLD): Smart speaker (Amazon Echo, etc.)

Used Past 30-days: Adults 18 or older

Cigarettes

Marijuana / Cannabis

Vape

= who Live in a Household with One or More SMART SPEAKERS =N



Past 30-days QSR Users. Adults 18 or older

ol

3 times
4 times
5 times
6 -9times 17.0%

10times or more

wwho Live ina with One or

Total nggﬁr’gﬂv QSR Users: i

.5%
5
9.4%
%
mWPB
Avg. Monthly QSR Meals:

past yr,, 39.1% less likely to smoke cigarettes.

28.1% or 528,688 of WPB DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 9.3% more likely to use
QSRs past mo., 10.7% more likely to use Sit-Down Restaurants past mo., 14.2% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€ w

1time 10 8%
9.8%
10.6%

10 times or more w

= who Live in a Household with One or More SMART SPEAKERS = WPB
Total Monthly Sit-Down Restaurant Users:  Avg. hly sit-Down ant Meals:
86.7% 78.4%

Drank Past 30~days. Adults 18 or older
Liquor
Wine
Any Type of Beer

Imported Beer  PerpTH pER d%

Domestic Light Beer “0 ao1  18.1%

Domestic Regular Beer

Microbrew / Craft Beer msgz'“%

= who Live in a Household with One or More SMART SPEAKERS

wWrB DMA Scarborough R2 2024: Aug23-Aug24

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Gl [man don vt Wi ol e Sieimen. Segsod
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el i ol
asian
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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wPB 3-21.5 52 17.1%

Past 12 months Casino Activities: Adults 18 or older
Slot Machines et 20.5%
Table Games (Craps, Poker, etc.)
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Sports Betting
Other Gambling
Spa 1.6% Casinos visited past 12 months: Yes
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Items/services household currently has (HHLD): Smart speaker (Amazon Echo, etc.)

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes

= who Live in a Household with One or More SMART SPEAKERS =wPs



30.8% or 80,619,963 of USA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 31.4% more likely to

have a 401K, 50.4% more likely to have an Auto Loan, 48.4% more likely to Invest/Trade Stocks Online, 4.%
more likely to pay with their Debit Card.

mﬁdlnvestments Oned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options
118,28 2.7%
Mutual Funds 'm
14,393,546 17.9%
Money Market Funds s.s%

Bonds 12.0%

29,979, 203
10.45%
T %% san 7.0% 5.1%

Tl 0%
Other (Crypto /[ NFTs / Metals, etc.) 4 h
G 11.1% h -
e R

) - 11 ix 11 ; e
529 Plan / College Savings Plan mﬁ% checking Debitor ATM  Savings  Credit Card online Mobile Online Bill Home Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property m#'m Account Mortgage Loan or Home
N Equity Loan
= who Live in a Household with One or More SMART SPEAKERS mUSA ™ who Live in a Household with One or More SMART SPEAKERS mUSA

Professional Services Used*: Adults 18 or older | P Past 3-Months Payment Methods Used: Adults 18 or older

Texreparationseice
Financial Planner 48,341,833 18.4% |
Online Investing/ Stock Trading PSS =
nline Investing / Stock Trading 21,639,071 15.9%
14.0%
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Accountant MT% !
Insurance Agent at a Local Office (not online) 6 ;1.3%
Real Estate Agent r‘.;:%
Estate Planning El:’f%

4% (*Past 12 Months)
1%
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W, 7.7% 8.0%
| 4.2% 3.8% 4.2% 3.4%

PayPal Debit Card Venmo Zelle MasterCard Apple Pay  CashApp  Google Pay Store Credit  Discover American Facebook Samsung Pay Square Cash
Can Express Messenger

Divorce/ Family Attorney

Items/services household currently has (HHLD): Smart speaker (Amazon Echo, etc.)



| 30.6% or 1,183,562 of MSP DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.

Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 21.4% more likely to
have a 401K, 42.7% more likely to have an Auto Loan, 26.% more likely to Invest/Trade Stocks Online, 4.2%

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

529 Plan / College Savings Plan
Other (Crypto / NFTs [ Metals, etc.)

Second Home or Real Estate Property

| more likely to pay with their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older

1,61

1,038,869 26.9%

25.0%
852,732 221%
20.3%
14.3%
33,866 | 13.0%
433,419 BB
15.0%
9.6%
82 9.6%
EELRE 8.7%
11.1%
. 8.6%

# who Live in a Household with One or More SMART SPEAKERS u Msp

™ Financial Services Has and/or Uses: Adults 18 or older

13.6%
9.2% 9.4%
hﬁjﬁ —

Checking Savings  Debit or ATM Credit Card Online Mohbile Online Bill Home

Auto loan Certificatesof Money  Studentloan Personal Loan Refinanced Home
Account Account card Banking Banking Paying Mortgage Deposit (CDs)  Market Home  Improvement
Account Mortgage Loan or Home

Equity Loan
» who Live in a Household with One or More SMART SPEAKERS u MSP

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner

OnlineInvesting / Stock Trading

Insurance Agent at a Local Office (not online)
Accountant

Real Estate Agent

Estate Planning

14.9%
11.1%
14.3%
9.5%

42,697 3.6%
Rk 5.3%
3.1%
o 3.0%

990,539 25.6%

"
Divorce / Family Attorney !'"11;9:6 (*Past12 Months)
® who Live in a Household with One or More SMART SPEAKERS m MsP

DMA Scarborough R2 2024: jul23-Aug24

Qual Intab 550

Past 3-Months Payment Methods Used: Adults 18 or older

14.0%

: 11.1%
= 17.0%)
4% 36%  2.8% 2.7%
s z [ .

Google Pay  Store Credit  Cash App American Discover Facebook Samsung Pay Square Cash
Card Express Messenger

visA DebitCard MasterCard  Apple Pay Zelle
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Items/services household currently has (HHLD): Smart speaker (Amazon Echo, etc.)



mﬁ 4 Investments

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

30.6% or 767,354 of STL DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 42.4% more likely to

have a 401K, 35.% more likely to have an Auto Loan, 47.2% more likely to Invest/Trade Stocks Online, 8.1%

| more likely to pay with their Debit Card.

1,072,952 42.8%

896,059 35.

607,467 24.2%

25.2%

481,030 19.2%

19.6%
13.1%
13.5%
9.9%

Owned: Adults 18 or older

o Financial Services Has and/or Uses: Adults 18 or older

14.8%
— 8.4% 9.5% 7.5%
Other (Crypto / NFTs / Metals, etc.) '&m h 5.2% %
529 Plan / College Savings Plan T 8.3% Checking  DebitorATM  Savings  CreditCard  Online  OnlineBll  Moble ~ Home  Autoloan  Money Certficates of Personal Loan Studentloan Refinanced  Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property E ':';% Account Mortgage lga;g Hmﬂme
X q an
# who Live in a Household with One or More SMART SPEAKERS uSTL ® who Live in a Household with One or More SMART SPEAKERS mSTL
Professional Services Used*: Adults 18 or older | "pryPast 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service 547-05.9- 1%
OnlineInvesting / Stock Trading m
Insurance Agent at a Local Office (not online) .31926.3%
o [ @ @
Real Estate Agent EE:[::' 6.8% 8:3%

Estate Planning

3.4%
2.6%

~ i % *past 12 Months, visA venmo MasterCard Zelle Apple Pay Discover GooglePay  CashApp  Store Credit  American Facebook Samsung Pay Square Cash
Divorce / Family Attorney r’;w r ) Ccard Express  Messenger
m who Live in a Household with One or More SMART SPEAKERS mSTL wmwho Live in a Household with One or More SMART SPEAKERS mSTL

3.8% 2.7% 4% 5 gq
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Items/services household currently has (HHLD): Smart speaker (Amazon Echo, etc.)



32.7% or 626,048 of CIN DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 31.4% more likely to

have a 401K, 32.3% more likely to have an Auto Loan, 46.5% more likely to Invest/Trade Stocks Online, 6.4%
| more likely to pay with their Debit Card.

mﬁ Alnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan

45.7%

IRA (Individual Retirement Account)

Stocks or Stock Options
52 17.1%
Mutual Funds 15.1%
Money Market Funds gl
10.8%

Other (Crypto / NFTs [/ Metals, etc.) Mg&m

13.1%

8.9%

529 Plan / College Savings Plan m 2:2'4% 8.1% s 2% g7y

- 0% e o £intan o hh e TR

onds i 7.2% Checking Debitor ATM  Savings Credit Card Online Online Bill Mobile Home Auto Loan Money studentloan Certificates of Personal Loan Home Refinanced

Account card Account Banking Paying Banking Mortgage Market Deposit (CDs) Improvement  Home
Second Home or Real Estate Property Mn.”% Account Loan or Home  Mortgage
4% Equity Loan
# who Live in a Household with One or More SMART SPEAKERS HCIN w who Live in a Household with One or More SMART SPEAKERS mCIN

Professional Services Used*: Adults 18 or older | "pyPast 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service gas
L 393,479 20.6%

Financial Planner

3 2

3%
Insurance Agent at a Local Office (not online) m 5%
865 8.9%
Accountant  pyler 7.4%
4.9%
Real Estate Agent mm

Estate Planning E 22';:

OnlineInvesting / Stock Trading

1 16.10 R

- 3.2% 39% 6% 2.7%
BT .o, R o ]

Google Pay  American  Store Credit  Discover Facebook Samsung Pay Square Cash

~ i 1.7% (*Past 12 Months) PayPal VISA Debitcard MasterCard venmo Zelle Cash App Apple Pay
Divorce / Family Attorney 11% Express Ccard Messenger
® who Live in a Household with One or More SMART SPEAKERS mCIN m who Live in a Household with One or More SMART SPEAKERS mCIN
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Items/services household currently has (HHLD): Smart speaker (Amazon Echo, etc.)



: 28.1% or 528,688 of WPB DMA Adults 18 or older Live in a Household with One or More SMART SPEAKERS.
Adults 18 or older who Live in a Household with One or More SMART SPEAKERS are 43.4% more likely to

have a 401K, 32.1% more likely to have an Auto Loan, 76.4% more likely to Invest/Trade Stocks Online, 10.1%
| more likely to pay with their Debit Card.

mﬁ Alnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan

707,860 37.7%

IRA (Individual Retirement Account) 599 1 37.2%

Stocks or Stock Options

664,297 35.4%

25.1%

24.2%

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

Bonds

Second Home or Real Estate Property m 208

10.7%
h o h - —

Checking Debitor ATM  Savings Credit Card Online Mobile ‘Online Bill Home Auto Loan Money  Certificates of Personal Loan Studentloan Home Refinanced

Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Improvement  Home
529 Plan / College Savings Plan M 4% Account Loanor Home ~ Mortgage
5.8% Equity Loan
¥ who Live in a Household with One or More SMART SPEAKERS mWPB ® who Live in a Household with One or More SMART SPEAKERS = WPB

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

528 721

Tax Preparation Service

Accountant

OnlineInvesting / Stock Trading

Financial Planner

Insurance Agent at a Local Office (not online)

Real Estate Agent

Estate Planning

c 8.8%
4.9% 3.6% 5% 5.1% 5.0%

3+4,1% (*Past 12 Months) visa Debit Card PayPal Zelle MasterCard ~ Venmo ApplePay  CashApp  Store Credit  American Discover  GooglePay  Facebook Square Cash Samsung Pay

Divorce / Family Attorney 1% Card Express Messenger
m who Live in a Household with One or More SMART SPEAKERS mWPB m who Live in a Household with One or More SMART SPEAKERS = WPB
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| Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an average of 3 days, 1 hours,

20 minutes and 14 seconds each week with All Forms of Media.
84.6% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an avg. of 7 hours and 40 minutes each
| week listening to All Local AM/FM Radio, representing 8.9% of total time spent with all forms of Media.

- 8

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

usage 54.0%
Usa
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Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an average of 3 days, 1 hours,
23 minutes and 22 seconds each week with All Forms of Media.

87.7% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an avg. of 7 hours and 48 minutes each
week listening to All Local AM/FM Radio, representing 9.3% of total time spent with all forms of Media.

BE
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Adults 18 or older
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Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an average of 3 days, 11 hours,
19 minutes and 44 seconds each week with All Forms of Media.

89.6% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an avg. of 7 hours and 42 minutes each
week listening to All Local AM/FM Radio, representing 8.3% of total time spent with all forms of Media.
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Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an average of 3 days, 10 hours,

32 minutes and 44 seconds each week with All Forms of Media.
87.8% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an avg. of 7 hours and 43 minutes each
week listening to All Local AM/FM Radio, representing 8.2% of total time spent with all forms of Media.
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Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an average of 3 days, 7 hours,
47 minutes and 41 seconds each week with All Forms of Media.

84.3% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an avg. of 8 hours and 50 minutes each
week listening to All Local AM/FM Radio, representing 9.3% of total time spent with all forms of Media.
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Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an average of 2 days, 6 hours,
57 minutes and 29 seconds each week with All Forms of Ad-Supported Media.

80.4% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an avg. of 7 hours and 1 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.3% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an average of 2 days, 6 hours,
31 minutes and 41 seconds each week with All Forms of Ad-Supported Media.

81.8% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an avg. of 7 hours and 2 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.6% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an average of 2 days, 15 hours,
0 minutes and 4 seconds each week with All Forms of Ad-Supported Media.

84.9% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an avg. of 7 hours and 6 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.6% of total time spent with all forms of Ad-Supported Media.

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

® who Live in a Household with One or More SMART SPEAKERS mSTL

STL DMA Scarborough R2 2024: Jul23-Aug24 Qual Intab 585 ST. LOUIS DMA Scarborough R2 2024: Jul23-Aug24 Qual intab
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC, All rights reserved,

Items/services household currently has (HHLD): Smart speaker (Amazon Echo, etc.)

1,933

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

concurr
sage 50.2%

who Live in a Household STL
with One or More SMART
SPEAKERS

Hubbqrd Share of Everything

for Anything _
BROADCASTING =




Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an average of 2 days, 14 hours,

36 minutes and 14 seconds each week with All Forms of Ad-Supported Media.
84.4% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an avg. of 7 hours and 17 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.8% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an average of 2 days, 11 hours,

22 minutes and 19 seconds each week with All Forms of Ad-Supported Media.
81.4% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an avg. of 8 hours and 12 minutes each
| week listening to Local Ad-Supported AM[/FM Radio, representing 11.2% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an average of
7 hours and 51 minutes each day with All Forms of Ad-Supported Media. 80.4% listen to Local
AM/FM Radio for an avg. of 60.2 minutes/day. (Local Radio delivers 10.3% of Time with Ad-Supported Media.)
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Radio for an avg. of 60.3 minutes/day.

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Tap-13 AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an average of
7 hours and 47 minutes each day with All Forms of Ad-Supported Media. 81.8% listen to Local AM/FM
(Local Radio delivers 10.6% of Time with Ad-Supported Media.)
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Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an average of
9 hours and 0 minutes each day with All Forms of Ad-Supported Media. 84.9% listen to Local AM/FM
Radio for an avg. of 60.9 minutes/day. (Local Radio delivers 9.6% of Time with Ad-Supported Media.)

Top-13 AII Forms of Media (Persons & % Reach): Adults 18 or older Top 13 AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an average of
8 hours and 56 minutes each day with All Forms of Ad-Supported Media. 84.4% listen to Local
AM/FM Radio for an avg. of 62.4 minutes/day. (Local Radio delivers 9.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Aduits 18 or older Top-13 AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Radio for an avg. of 70.3 minutes/day.

Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend an average of
8 hours and 28 minutes each day with All Forms of Ad-Supported Media. 81.4% listen to Local AM/FM
(Local Radio delivers 11.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top—13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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64,843,944 or 80.4% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS listen to Ad-Supported Local AM/FM Radio for an average of 60.2 minutes every day
representing 38.4% of all time spent daily with Ad-Supported Audio.
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7 968,535 or 81.8% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
listen to Ad-Supported Local AM/FM Radio for an average of 60.3 minutes every day representing
40.1% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio {% Time Spent & Avg Minutes/day Spent): Adults 18 or older
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[ 651,817 or 84.9% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
listen to Ad-Supported Local AM/FM Radio for an average of 60.9 minutes every day representing
38.9% of all time spent daily with Ad-Supported Audio.
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Local AM/FM Radio

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

& Time sEn:

528,375 or 84.4% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
listen to Ad-Supported Local AM/FM Radio for an average of 62.4 minutes every day representing
41.5% of all time spent daily with Ad-Supported Audio.
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7 430,147 or 81.4% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
listen to Ad-Supported Local AM/FM Radio for an average of 70.3 minutes every day representing
36.2% of all time spent daily with Ad-Supported Audio.
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64,843,944 or 80.4% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS listen to Ad-Supported Local AM/FM Radio for an average of 60.2 minutes every day
| representing 38.4% of all time spent daily with Ad-Supported Audio.
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‘ 968,535 or 81.8% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
listen to Ad-Supported Local AM/FM Radio for an average of 60.3 minutes every day representing
40.1% of all time spent daily with Ad-Supported Audio.
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651,817 or 84.9% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
listen to Ad-Supported Local AM/FM Radio for an average of 60.9 minutes every day representing
38.9% of all time spent daily with Ad-Supported Audio.
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Audio: Adults 18 or older

"Share of Ad-Supported Audio” - Iz

who Live in a Household STL
with One or More SMART
ﬁ;f:;:n SPEAKERS
Ad-Suppol
Audio
32.8%
14.0% 13.2% 13.9% o =
) 12.2%
10.9% 10.1% 11.7% 11.7% 10.0% 11.7% o
5.2%
Yol 8.4% = 3.9%  33% ;39
Persons 6.2% 6.5% i

— ————]
Reached: 651,817 2,076,982 251,662 606,699 83,831 252,921 107,680 233,947 101,068 347,681 90,063 168,141 89,631 249,740 90,061 305,599 39,874 97,427 24,969 57,881
Local AM/FM Podcasts Spotify All Others YouTube Music Amazon Music Pandora TV Music iHeartRadio SiriusXm
;u.;rm Radio Channels
aily Mi
® who Live in a Household with One or More SMART SPEAKERS mSTL

ST DMA Scarborough R2 2024: Jul23-Aug24 Qual Intab 585 ST. LouIs DMA Scarborough R2 2024: Jul23-Aug24 Qual Intab 1,033
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything

Items/services household currently has (HHLD): Smart speaker (Amazon Echo, etc.)



528,375 or 84.4% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
listen to Ad-Supported Local AM/FM Radio for an average of 62.4 minutes every day representing
41.5% of all time spent daily with Ad-Supported Audio.
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| 430,147 or 81.4% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
listen to Ad-Supported Local AM/FM Radio for an average of 70.3 minutes every day representing
36.2% of all time spent daily with Ad-Supported Audio.
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64,843,944 or 80.4% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Country, Classic Hits, and Classic Rock.
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Local AM/FM Radio Formats (Persons & %

968,535 or 81.8% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Country, Classic Hits, Pop
| Contemporary Hit Radio, and Classic Rock.
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Local AM/FM Radio Formats (Persons & %
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651,817 or 84.9% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are New Country, Adult Contemporary,
| Classic Rock, Classic Hits, and Adult Hits.

eio |

S e U
R A
lioses | Gou i
B

mwho Live in a Household with One or More SMART SPEAKERS

890
0%

Avg. Hours+Minutes/day with Local

AM/FM Radio: Adults 18 or older

=

who Live in a Household STL
with One or More SMART

SPEAKERS

mSTL

News/Talk/
Information
289

New Country
28.7

Adult Hits
28.6

N e o o ol -,
™ T T 7 o oo i =
RGBSR R R SRR R R .

T8N S SR

Classic Rock
28.2

Pop
Contemporary Hit

Christian
Adult

Urban
Conte...
24.3

All Sports Adult Contemporary
26.5 23.4

All Sports
29.1

News/Talk/
Information

Adult
mporary
3

Country

Adult Hits 26.7

27.1

Classic Rock
26.8
ot AC

24.9
Pop Christian

Contemporary Adult
Hit Radio Contempora
268 25.0

Urban
Contemporary

= who Live in a Household with One or More SMART SPEAKERS

mSTL

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

(averoge week)
New Country

Classic Hits

Classic Rock

Adult Contemporary
Adult Hits

Alternative

Urban AC
News/Talk/Information
Pop Contemporary Hit Radio
Hot AC

All Sports
Urban Contemporary

Country

STL

Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:

Adults 18 or older
X m who Live in a Household STL
e S i
@ SPEAKERS
¥ who Live in a Household with One or More SMART SPEAKERS mSTL
DMA Scarborough R2 2024: Jul23-Aug24 Qual Intab 585

5 Time Spent:

Ad-Suggorted Local AM/FM Radio Formats (% Time Spent

& Avg. Minutes/day Spent): Adults 18 or older

Adult Hits
28,6

Classic Rock
28.2

Classic Hits
28.1

Alternative
27.8

Pop
Contemporary Hit

Hot AC
27.5 26.8

Radio

All Sports
Urban
Conte...

243

Adult Contemporary
263 234

Country

All Sports
29.1

Alternative
271

Adult
Country Contemporary

} Ne
Adult Hits 26.7 25.3

27.1

Classic Rock Country
26.8 25.1 Urban
Hot AC

24.9

smporary
Classic Hits Urban
25.1 Contemporary

Radio

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

® who Live in a Household with One or More SMART SPEAKERS

Items/services household currently has (HHLD): Smart speaker (Amazon Echo, etc.)

mSTL
*® Share of Everything



Lacal AM/FM Radlo Formats (Persons & % Reach} Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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528,375 or 84.4% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Classic
Hits, News/Talk/Information, and Hot AC.
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430,147 or 81.4% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic
Hits, Classic Rock, and Pop Contemporary Hit Radio.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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AppleTV+fubo,Pluto, Tubi, etc,
Disney+

Peacock

Paramount+

Premium Cable TV Networks

¥ who Live in a Household with One or More SMART SPEAKERS

v 49,717,239 or 61.7% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS watch Ad-Supported Local TV Stations for an average of 87.2 minutes every day
representing 29.6% of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older

Local TV Stations

Non-Premium Cable TV...
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Hulu/Hulu + Live TV (any Hulu)
TikTok
AppleTV+fubo,Pluto, Tubi, ete.
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Premium Cable TV Networks

739,915 or 62.5% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
watch Ad-Supported Local TV Stations for an average of 100.4 minutes every day representing
33.7% of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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Premium Cable TV Networks

542,768 or 70.7% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
watch Ad-Supported Local TV Stations for an average of 95. minutes every day representing 26.6%
of all time spent daily with Ad-Supported Video.
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418,846 or 66.9% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
watch Ad-Supported Local TV Stations for an average of 111.1 minutes every day representing 29.8%
of all time spent daily with Ad-Supported Video.
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307,595 or 58.2% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
watch Ad-Supported Local TV Stations for an average of 108.1 minutes every day representing 30.%
of all time spent daily with Ad-Supported Video.
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49,717,239 or 61.7% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS watch Ad-Supported Local TV Stations for an average of 87.2 minutes every day
representing 29.6% of all time spent daily with Ad-Supported Video.
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739,915 or 62.5% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
watch Ad-Supported Local TV Stations for an average of 100.4 minutes every day representing 33.7%
of all time spent daily with Ad-Supported Video.
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542,768 or 70.7% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
watch Ad-Supported Local TV Stations for an average of 95. minutes every day representing 26.6%
of all time spent daily with Ad-Supported Video.
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418,846 or 66.9% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
watch Ad-Supported Local TV Stations for an average of 111.1 minutes every day representing 29.8%
of all time spent daily with Ad-Supported Video.
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307,595 or 58.2% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
watch Ad-Supported Local TV Stations for an average of 108.1 minutes every day representing 30.%
of all time spent daily with Ad-Supported Video.
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49,717,239 or 61.7% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Movies, Local News - Morning, Comedies, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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739,915 or 62.5% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Local News - Morning, Movies, and Dramas.
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Local TVStatmn 1 Programs (Persons & % Reach): Adults 18 or older
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542,768 or 70.7% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Local News - Morning, Movies, and Game Shows.
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418,846 or 66.9% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local

g, Comedies, Dramas, and Movies.
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Local TVStatmn 1 Programs (Persons & % Reach): Adults 18 or older
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307,595 or 58.2% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
watch Ad-Supported Local TV Stations. The Top 6-Programs are Movies, Local News - Evening,
Sports, Dramas, Comedies, and Local News - Morning.
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985,939 or 83.3% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
use Ad-Supported Social Media for an average of 116. minutes every day representing 22.% of all
time spent daily with Ad-Supported Digital Media.
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651,467 or 84.9% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
use Ad-Supported Social Media for an average of 128.3 minutes every day representing 21.5% of all
time spent daily with Ad-Supported Digital Media.
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[ 494,400 or 79.% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
use Ad-Supported Social Media for an average of 125.5 minutes every day representing 21.2% of all
time spent daily with Ad-Supported Digital Media.
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392,574 or 74.3% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
use Ad-Supported Social Media for an average of 114.8 minutes every day representing 18.1% of all
time spent daily with Ad-Supported Digital Media.
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61,971,749 or 76.9% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS use Ad-Supported Facebook for an average of 44.2 minutes every day representing 33.9%
of all time spent daily with Ad-Supported Social Media.
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916,348 or 77.4% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
use Ad-Supported Facebook for an average of 44.3 minutes every day representing 38.2% of all time
spent daily with Ad-Supported Social Media.
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623,040 or 81.2% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
use Ad-Supported Facebook for an average of 47.3 minutes every day representing 36.9% of all time
spent daily with Ad-Supported Social Media.
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494,400 or 79.% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
use Ad-Supported Facebook for an average of 44.3 minutes every day representing 35.3% of all time
spent daily with Ad-Supported Social Media.
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392,574 or 74.3% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
use Ad-Supported Facebook for an average of 32.6 minutes every day representing 28.4% of all time
spent daily with Ad-Supported Social Media.
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61,971,749 or 76.9% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS use Ad-Supported Facebook for an average of 44.2 minutes every day representing 33.9%
| of all time spent daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
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"Share of Ad-Supported Social Media"
a0

who Live in a Household USA
% of Weeki) with One or More SMART
ﬁ:,is:m,:m 48.6% SPEAKERS
Ad-Supported 45.5%
Social Media:
32.6%
31.8% 29.7% o
6%
24.9%
" 22.7%  21.7% . 22.9%
20.1% 19.2% P
16.2% "

Weekly
Total

Persons
Reacheds1,571,74889,774,353 36,

28.6%
I I 49% I 4.2%

S ]
644,56/02,071,451 39,197,25617,174,035 25,662,0367 741 351 26,258,9474,969,603 20,083,0459,393,893 17.494,65]52 766,696 21,472,368%0,099,377 15,519,01%2,478,624 14,309,1221,565,103

Average Facebook YouTube Video Instagram LinkedIn X (Formerly Pinterest Reddit Snapchat Blogs/Message
Daily Minutes. [T "
UslniAd-Supporid Twitter") Boards (read
mdell =8 <oz BEIRH 230 EREED o1 JEEEN 132 BRCEE 6s JETE sy EREE < JEER 41 WERE 27 RRXL 2 |
® who Live in a Household with One or More SMART SPEAKERS H USA
USA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 6,90 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All nghrs reserved. USA Projection Searborough R1 2024: Jan23-Aug24 Qual Intab 23,243 soeﬁ- for Anything _

Items/services household currently has (HHLD): Smart speaker (Amazon Echo, etc.)



916,348 or 77.4% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
use Ad-Supported Facebook for an average of 44.3 minutes every day representing 38.2% of all time
spent daily with Ad-Supported Social Media.

Weekly
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623,040 or 81.2% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
use Ad-Supported Facebook for an average of 47.3 minutes every day representing 36.9% of all time
spent daily with Ad-Supported Social Media.
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spent daily with Ad-Supported Social Media.
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494,400 or 79.% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
use Ad-Supported Facebook for an average of 44.3 minutes every day representing 35.3% of all time
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392,574 or 74.3% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
use Ad-Supported Facebook for an average of 32.6 minutes every day representing 28.4% of all time
spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 6,253,448;
Social Media: 4,483,412; Local Radio: 4,112,107; Non-Prem. Cable: 2,219,125; Local TV:
1,917,572 reaching Adults 18 or older who Live in a Household with One o

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 87,239;
Social Media: 63,853; Local Radio: 61,045; Non-Prem. Cable: 26,866; Local TV: 26,281
reaching Adults 18 or older who Live in a Household with One or More SMART SP

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 69,003;
Social Media: 49,415; Local Radio: 41,114; Non-Prem. Cable: 23,558; Local TV: 22,870
reaching Adults 18 or older who Live in a Household with One or More SMART SP
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| M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 46,352;
Local Radio: 33,162; Social Media: 32,983; Non-Prem. Cable: 18,166; Local TV: 16,446
reaching Adults 18 or older who Live in a Household with One or More SMART SP

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Live in a Household with One or
More SMART SPEAKERS
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 27,634; Social Media: 26,790; Non-Prem. Cable: 17,285; Local TV: 12,100
reaching Adults 18 or older who Live in a Household with One or More SMART SP
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older

(average week)
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Walking in Towns, Cities, Downtown...
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Shopping Malls
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SiriusXm

YouTube Music

Movie Theaters
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u who Live in a Household with One or More SMART SPEAKERS W USA

' 75,028,379 or 93.1% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS spend an average of 61. minutes per day driving, seeing Billboards and Signs. 67.2% Listen
to Local Radio Stations Out-of-Home for an average of 36.5 minutes
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1,117,917 or 94.5% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS spend an average of 68.5 minutes per day driving, seeing Billboards and Signs. 68.4%
Listen to Local Radio Stations Out-of-Home for an average of 36.6 minutes
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
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728,209 or 94.9% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
spend an average of 60.5 minutes per day driving, seeing Billboards and Signs. 71.% Listen to Local
Radio Stations Out-of-Home for an average of 36.9 minutes/da
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
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594,580 or 95.% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
spend an average of 54.1 minutes per day driving, seeing Billboards and Signs. 70.6% Listen to Local
Radio Stations Out-of-Home for an average of 37.8 minutes/da
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
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503,436 or 95.2% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
spend an average of 70.4 minutes per day driving, seeing Billboards and Signs. 68.% Listen to Local
Radio Stations Out-of-Home for an average of 42.6 minutes/da
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75,028,379 or 93.1% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS

spend an average of 61. minutes per day driving, seeing Billboards and Signs representing 40.1% of all Time
Spent with Ad-Supported Out-of-Home Media.
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1,117,917 or 94.5% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
spend an average of 68.5 minutes per day driving, seeing Billboards and Signs representing 45.1% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
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728,209 or 94.9% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend
an average of 60.5 minutes per day driving, seeing Billboards and Signs representing 41.2% of all Time
iSpent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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594,580 or 95.% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend
an average of 54.1 minutes per day driving, seeing Billboards and Signs representing 38.5% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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503,436 or 95.2% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS spend
an average of 70.4 minutes per day driving, seeing Billboards and Signs representing 42.8% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Items/services household currently has (HHLD): Smart speaker (Amazon Echo, etc.)

1,117,917 or 94.5% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS spend an average of 68.5 minutes per day driving an average of 39.9 miles each day and
are 35.5% more likely to use 1-494 east of I-35W than the Metro average

Top-26 Employment Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Avg. Hours+Minutes/day Driving:

Top-26 Residential Zip Codes: Adults 18 or older
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Items/services household currently has (HHLD): Smart speaker (Amazon Echo, etc.)

728,209 or 94.9% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
spend an average of 60.5 minutes per day driving an average of 35.2 miles each day and are 60.5%
more likely to use Highway 94 than the Metro average.

Top-26 Employment Zip Codes: Adults 18 or older
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‘ 594,580 or 95.% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
spend an average of 54.1 minutes per day driving an average of 31.5 miles each day and are 56.7%
more likely to use US 50 (Columbia Parkway) than the Metro avera

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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Items/services household currently has (HHLD): Smart speaker (Amazon Echo, etc.)



503,436 or 95.2% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
spend an average of 70.4 minutes per day driving an average of 41. miles each day and are 31.4%
more likely to use Glades Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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= who Live in a Household with One or More SMART SPEAKERS

24,136,235 or 29.9% of Adults 18 or older who Live in a Household with One or More SMART
SPEAKERS read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day
representing 30.9% of all time spent daily with All forms of Print Medi
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497,855 or 42.1% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.6 minutes every day representing
34.5% of all time spent daily with All forms of Print Media.
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251,989 or 32.8% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.7 minutes every day representing
| 28.3% of all time spent da|!y with All forms of Print Media.
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188,112 or 30.% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day representing
28.8% of all time spent daily with All forms of Print Media.
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131,392 or 24.9% of Adults 18 or older who Live in a Household with One or More SMART SPEAKERS
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.7 minutes every day representing
31.7% of all time spent daily with All forms of Print Media.
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