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P18+

2.2% or 5,691,346 of USA Adults 18 or older Live in the WASHINGTON, DC, DMA.
Typical Adults 18 or older who Live in the WASHINGTON, DC, DMA are 47.6 years old (2.5% younger than
average) and have a $133,189 (44.% higher than average) annual household income.
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2.3% or 2,968,139 of USA Adults 25 - 54 Live in the WASHINGTON, DC, DMA.
Typical Adults 25 - 54 who Live in the WASHINGTON, DC, DMA are 40. years old (.2% younger than average)
and have a $141,303 (39.6% higher than average) annual household income.
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2.3% or 1,518,770 of USA Women 25 - 54 Live in the WASHINGTON, DC, DMA.
Typical Women 25 - 54 who Live in the WASHINGTON, DC, DMA are 39.8 years old (.5% younger than
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2.3% or 1,449,369 of USA Men 25 - 54 Live in the WASHINGTON, DC, DMA.
Typical Men 25 - 54 who Live in the WASHINGTON, DC, DMA are 40.1 years old (.% older than average) and
have a $160,481 (41.1% higher than average) annual household income.
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2.% or 2,531,357 of USA Adults 50 or older Live in the WASHINGTON, DC, DMA.
P5“+ Typical Adults 50 or older who Live in the WASHINGTON, DC, DMA are 64.6 years old (1.4% younger than
| average) and have a $134,147 (50.1% higher than average) annual household income.
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more children under 18.
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2.2% or 5,691,346 of USA Adults 18 or older Live in the WASHINGTON, DC, DMA.
Adults 18 or older who Live in the WASHINGTON, DC, DMA are 24.8% more likely to be a college graduate,
14.% more likely to work full-time, 1.3% less likely to be married, 9.3% more likely to be a parent of 1 or
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7 2.3% or 2,968,139 of USA Adults 25 - 54 Live in the WASHINGTON, DC, DMA.

Adults 25 - 54 who Live in the WASHINGTON, DC, DMA are 18.9% more likely to be a college graduate, 8.3%
more likely to work full-time, 1.1% more likely to be married, 1.% less likely to be a parent of 1 or more

children under 18.
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1W25-54

Employment:
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P i
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2.3% or 1,518,770 of USA Women 25 - 54 Live in the WASHINGTON, DC, DMA.

Women 25 - 54 who Live in the WASHINGTON, DC, DMA are 23.7% more likely to be a college graduate,
12.8% more likely to work full-time, 3.5% less likely to be married, 31.% less likely to be a grandparent of 1
or more children under 18.
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2.3% or 1,449,369 of USA Men 25 - 54 Live in the WASHINGTON, DC, DMA.

Men 25 - 54 who Live in the WASHINGTON, DC, DMA are 15.2% more likely to be a college graduate, 5.4%
more likely to work full-time, 5.8% more likely to be married, 2.6% less likely to be a parent of 1 or more
children under 18.
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2.% or 2,531,357 of USA Adults 50 or older Live in the WASHINGTON, DC, DMA.

P50+ Adults 50 or older who Live in the WASHINGTON, DC, DMA are 33.5% more likely to be a college graduate,
19.6% more likely to work full-time, 1.9% less likely to be married, 16.3% less likely to be a grandparent of 1

or more children under 18.
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2.2% or 5,691,346 of USA Adults 18 or older Live in the WASHINGTON, DC, DMA.
Adults 18 or older who Live in the WASHINGTON, DC, DMA are 3.6% less likely to own their home, 53.6%

more likely to own a higher valued home, 14.6% less likely to have a single-family home, 11.1% less likely to
have a dog.
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2.3% or 2,968,139 of USA Adults 25 - 54 Live in the WASHINGTON, DC, DMA.
Adults 25 - 54 who Live in the WASHINGTON, DC, DMA are 5.5% less likely to own their home, 52.% more

likely to own a higher valued home, 21.9% less likely to have a single-family home, 10.6% less likely to have a

dog.
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2.3% or 1,518,770 of USA Women 25 - 54 Live in the WASHINGTON, DC, DMA.
Women 25 - 54 who Live in the WASHINGTON, DC, DMA are 7.2% less likely to own their home, 52.5% more

likely to own a higher valued home, 24.5% less likely to have a single-family home, 12.% less likely to have a

dog.

ﬂﬁm Type of Home: Women 25 - 54

Single Family House (unattached)
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2.3% or 1,449,369 of USA Men 25 - 54 Live in the WASHINGTON, DC, DMA.
Men 25 - 54 who Live in the WASHINGTON, DC, DMA are 3.8% less likely to own their home, 51.5% more
likely to own a higher valued home, 19.3% less likely to have a single-family home, 9.1% less likely to have a

dog.
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2.% or 2,531,357 of USA Adults 50 or older Live in the WASHINGTON, DC, DMA.
Adults 50 or older who Live in the WASHINGTON, DC, DMA are 1.1% less likely to own their home, 58.1%

more likely to own a higher valued home, 5.3% less likely to have a single-family home, 11.6% less likely to
have a dog.
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Property "
% who Live in the WASHINGTON, DC, DMA musa = who Live in the WASHINGTON, DG, DMA mUSA w who Live in the WASHINGTON, DG, DMA BUSA
_—
¢~ Value of Owned Home: Adults 50 or older @Home Loans: Adults 50 or older
Average Value of Owned Home:
who Live in the WASHINGTON, DG, DMA
usa 425935
17.4%

12.9%

o T

Home Mortgage Refinanced Home Equity Oown
# who Live in the WASHINGTON, DC, DMA mUSA Home Mortgage Loan/Home Home{ Property
Improvement  Outright (No
USA DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 5,557 é Loan Mortgages)
All Graphs and HBIAI Data Modeling Copyright @ 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  ysa Projection Scarborough R2 2024: Aug23-Sep24 Qual Intab 23,243

$750K-S1M

<$150K $150K-$200K  $200K-$250K  $250K-$300K  $300K-$350 $350K-$500K  $500K-$750K




2.2% or 5,691,346 of USA Adults 18 or older Live in the WASHINGTON, DC, DMA.

Adults 18 or older who Live in the WASHINGTON, DC, DMA are 2.% more likely to look up D-I-Y advice
online, 4.6% more likely to always vote in local elections, 4.3% more likely to belong to a gym, 6.% more
likely to fly domestic past yr.
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2.3% or 2,968,139 of USA Adults 25 - 54 Live in the WASHINGTON, DC, DMA.

Adults 25 - 54 who Live in the WASHINGTON, DC, DMA are 2.5% more likely to look up D-I-Y advice online,
4.3% more likely to always vote in local elections, 11.8% more likely to belong to a gym, 10.5% more likely
to fly domestic past yr.

-Top-zo past 30-days Online Lifestyle Activites: Adults 25 - 54 Political Activity: Adults 25 - 54
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W25-94

-Top-zo past 30-days Online Lifestyle Activites: Women 25 - 54

725
22 54, 2%}
'

2.3% or 1,518,770 of USA Women 25 - 54 Live in the WASHINGTON, DC, DMA.

Women 25 - 54 who Live in the WASHINGTON, DC, DMA are .9% less likely to look up D-I-Y advice online,
2.5% less likely to always vote in local elections, 4.7% more likely to belong to a gym, 11.% more likely to
fly domestic past yr.

Political Activity: Women 25 - 54

81.0%
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] 2.3% or 1,449,369 of USA Men 25 - 54 Live in the WASHINGTON, DC, DMA.
M25-54 Men 25 - 54 who Live in the WASHINGTON, DC, DMA are 5.8% more likely to look up D-I-Y advice online,
10.2% more likely to always vote in local elections, 18.2% more likely to belong to a gym, 10.3% more likely
to fly domestic past yr.
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-Top-zo past 30-days Online Lifestyle Activites:

2.% or 2,531,357 of USA Adults 50 or older Live in the WASHINGTON, DC, DMA.

Adults 50 or older who Live in the WASHINGTON, DC, DMA are 3.2% more likely to look up D-I-Y advice
online, 5.3% more likely to always vote in local elections, .8% more likely to belong to a gym, .6% more
likely to fly domestic past yr.
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Past 30-days QSR Users: Adults 18 or older

: _I_‘ 1time
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3times
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6-times
10times or more

= who Live in the WASHINGT ON, DC, DMA musa

Avg. Monthly QSR Meals:

Total Monthly QSR Users:
88.5% 87.7%

2.2% or 5,691,346 of USA Adults 18 or older Live in the WASHINGTON, DC, DMA.
Adults 18 or older who Live in the WASHINGTON, DC, DMA are .9% more likely to use QSRs past mo., .4%

more likely to use Sit-Down Restaurants past mo., 18.7% less likely to use Casinos past yr., 29.3% less likely

to smoke cigarettes.
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HINGTON, DG

P23-3

30-days QSR Users: Adults 25 - 54

I_‘ | 1time
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2times 9.1%
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= who Live in the WASHINGT ON, DC, DMA

Total Jlggt; l;zly QSR Users: Avg. Monthly QSR Meals:

89.9%

2.3% or 2,968,139 of USA Adults 25 - 54 Live in the WASHINGTON, DC, DMA.
Adults 25 - 54 who Live in the WASHINGTON, DC, DMA are .1% less likely to use QSRs past mo., 3.2% more
likely to use Sit-Down Restaurants past mo., 19.% less likely to use Casinos past yr., 40.7% less likely to

smoke cigarettes.
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Past 30-days QSR Users: Women 25 - 54
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20.7%

10 times or more

19.9%
= who Live in the WASHINGT ON, DC, DMA musa

Total "gi”i %lly QSR Users: Avg. Monthly QSR Meals:

91.3%

e R - BEEE

1W29-94

2.3% or 1,518,770 of USA Women 25 - 54 Live in the WASHINGTON, DC, DMA.
Women 25 - 54 who Live in the WASHINGTON, DC, DMA are .1% less likely to use QSRs past mo., 2.1% more
likely to use Sit-Down Restaurants past mo., 24.2% less likely to use Casinos past yr., 37.2% less likely to

smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Women 25 - 54
€ ¥

1time

16.0%

2times
3 tmes
4 times
3tmes
6-9tmes
10times or more m

# who Live in the WASHINGTON, DC, DMA

mUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
76.1% 74.5%

Drank Past 30-days: Women 25 - 54
Liquor

Any Type of Beer
Wine

Imported Beer g

11,249,781 17.4%

Domestic Light Beer

Domestic Regular Beer v v

Top-10 Cuisines: Women 25 - 54

(Sit-Down Restaurants Used Past 30-days)

® who Live in the WASHINGTON, DG, DMA BUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the WASHINGTON, DG DMA 32.2%

us 27.0%

£ Past 12 months Casino Activities: Women 25 - 54

Slot Machines

Bar / Nightclub

Upscale Restaurant

Table Games (Craps, Poker, etc.) g
Stage Show / Concert

Spa

Microbrew / Craft Beer & B:"s% i Sports Betting
B 24
Other Gambling Casinos visited past 12 months: Yes
# who Live in the WASHINGTON, DC, DMA mUSA = who Live in the WASHINGTON, DC, DMA mUSA
USA DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 5,557
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Used Past 30-days: Women 25 - 54

Marijuana / Cannabis

Cigarettes

# who Live in the WASHINGTON, DG, DMA mUSA



30-days QSR Users: Men 25 - 54

I_‘ | 1time

Past

2times
3times
4 times
5times
6-9times

10 times or more
= who Live in the WASHINGT ON, DC, DMA musa

Total Jlggi; l;gly QSR Users: Avg. Monthly QSR Meals:

88.5%

e R > I

2.3% or 1,449,369 of USA Men 25 - 54 Live in the WASHINGTON, DC, DMA.
Men 25 - 54 who Live in the WASHINGTON, DC, DMA are .1% less likely to use QSRs past mo., 4.3% more
likely to use Sit-Down Restaurants past mo., 13.9% less likely to use Casinos past yr., 44.4% less likely to

smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Men 25 - 54
€ ¥

Ltme
3 tmes
10times or more

# who Live in the WASHINGTON, DC, DMA

mUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
80.2% 76.9%

e

Drank Past 30-days: Men 25 - 54

Any Type of Beer 37,834,049 59,0%
Uguor
Imported Beer

Domestic Regular Beer

Domestic Light Beer

Top-10 Cuisines: Men 25 - 54

(Sit-Down Restaurants Used Past 30-days)

Mexican  Chinese  Coffee Wings/
House / Burgers /
Coffen B3t Sporss sar
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wha Live in the WASHINGTON, 0G ovA  [ESTISSORNII 29.8%
v [ 21.5%

® who Live in the WASHINGTON, DG, DMA BUSA

£ Past 12 months Casino Activities: Men 25 - 54

Slot Machines ey 25.7%

Table Games (Craps, Poker, et
Bar/ Nightcub
Upscale Restaurant

10,
Sports Betting  prpen 10.

Wine v v Stage Show / Concert e 4.6% 7.9%
Microbrew / Craft Beer i Other Gambling m‘;j% o
. 2.8% L o
P2 ERITRE: 2.7% Casinos visited past 12 months: Yes
# who Live in the WASHINGTON, DC, DMA mUSA = who Live in the WASHINGTON, DC, DMA mUSA
USA DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 5,557
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Used Past 30-days: Men 25 - 54

Marijuana / Cannabis Cigarettes

# who Live in the WASHINGTON, DG, DMA mUSA



2.% or 2,531,357 of USA Adults 50 or older Live in the WASHINGTON, DC, DMA.

Adults 50 or older who Live in the WASHINGTON, DC, DMA are 2.% more likely to use QSRs past mo., .4%
more likely to use Sit-Down Restaurants past mo., 18.3% less likely to use Casinos past yr., 4.9% less likely to
smoke cigarettes.

Past 30-days QSR Users: Adults 50 or older |Past 30-days Sit-Down Restaurant Users. Adults 50 or older| Top-10 Cuisines: Adults 50 or older

1 (Sit- Down Restaurants Used Past 30-days)
¢ b Hme 15.5%

2 times 16.2%
3times 11.9%

tmes e
tmes St i Ii
- otime B Biiee

1time

2times

3times

itakan Colfee ‘Wings/ Upscale Inllinl Steakhouse Bagel /
- T
s o T e il
A oE ke e
= who Live in the WASHINGT ON, DC, DMA musa = who Live in the WASHINGTON, DC, DMA W USA ® who Live in the WASHINGTON, DG, DMA BUSA

Total Mon thly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:
Lres 74.9% 74.6%

e e
Drank Past 30-d’ays: Adults 50 or older
Liquor

10 times or more

Avg. Monthly Sit-Down Restaurant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

, etc.
wha Live in the WASHINGTON, G ovA  [ESSS0cI 18.4%
v A 11.0%

Past 12 months Casino Activities: Adults 50 or older |Used Past 30-days: Adults 50 or older
Slot Machines
wil
=

28.0%

Any Type of Beer S a2, 5% Upscale Restaurant 3

)

e Tl s, ok, -
Domestic Regular Beer 23.2% Bar / Nightclub
Domestic Light Beer Stage Show / Concert
Imported Beer Sports Betting

Microbrew / Craft Beer 9 3% Other Gambling "
Spa Casinos visited past 12 months: Yes Marijuana / Cannabis Cigarettes Vape
# who Live in the WASHINGTON, DC, DMA mUSA ® who Live in the WASHINGTON, DC, DMA mUSA # who Live in the WASHINGTON, DG, DMA HUSA

USA DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 5,557
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P18+

2.2% or 5,691,346 of USA Adults 18 or older Live in the WASHINGTON, DC, DMA.
Adults 18 or older who Live in the WASHINGTON, DC, DMA are 5.6% more likely to have a 401K, 1.1% more

likely to have an Auto Loan, 15.9% more likely to Invest/Trade Stocks Online, 10.% less likely to pay with their
Debit Card.

Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)

A

100,509,693 38.3%
75,428,761 28.8%
5 22.9%
49,658, 18.9%

15.6%

732,020

Stocks or Stock Options
Mutual Funds

Money Market Funds

36,173,702 13.8%

12.7%
11.4%
12.0%
11.1%

Bonds

29,079,287

29,009,689
13.0%

22,600,6 BE X

Other (Crypto /[ NFTs / Metals, etc.)

Checking  Debit or ATM

Financial Services Has and/or Uses: Adults 18 or older

8.8%
7.5% 7.2% 6.4% 5 1% 5.1%

Credit Card

529 Plan / College Savings Plan savings online Mohile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
3% Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
- Account Mort, Loan or Home
Second Home or Real Estate Property 7.0% Bage pcdsioty
= who Live in the WASHINGTON, DC, DMA mUSA ™ who Live in the WASHINGTON, DC, DMA W USA

{8)

Professional Services Used*: Adults 18 or older

Tax Preparation Service - .
i 64,895,767 24.3%

Financial Planner 48,341,833 18.4%

5 .4%
27,931,733

10.7%

9.
5.5%
9.6%
2 5.0%
13,651,283
1 3.8%
s

3.7%
20.9%

11%
= who Live in the WASHINGTON, DC, DMA mUSA

USA DMA Scarborough R2 2024: Aug23-5ep24 Qual Intab 5,557
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Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

(*Past 12 Months) visa

Divorce/ Family Attorney

T\ Past 3-Months Payment Methods Used: Adults 18 or older

TRy 7.6% 8.0%
4.0% 3.8% 4.1% 3.4%

Facebook Samsung Pay Square Cash
Messenger

MasterCard  Apple Pay

American
Express

CashApp  Google Pay Stur(:cred'l Discover
i

Zelle

PayPal Debit Card Venmo

= who Live in the WASHINGTON, DC, DMA mUSA

USA Projection Scarborough R2 2024: Aug23-Sep24 Qual Intab 23,243




Adults 25 -

54

Card.

2.3% or 2,968,139 of USA Adults 25 - 54 Live in the WASHINGTON, DC, DMA.

54 who Live in the WASHINGTON, DC, DMA are 1.% more likely to have a 401K, 3.6% less likely to

have an Auto Loan, 17.4% more likely to Invest/Trade Stocks Online, 12.9% less likely to pay with their Debit

Investments Owned: Adults 25 - 54

401K Plan 71,831,166

IRA (Individual Retirement Account)

45,773,488 35.5%

21.1%
15.9%
16.9%

2 15!
[ e
14.9%
14,393,671 ESEW-

Stocks or Stock Options
Mutual Funds
529 Plan / College Savings Plan

Money Market Funds

Financial Services Has and/or Uses: Adults 25 - 54

1195 8.6% 8.6% 8.4% 7.1%
Other (Crypto / NFTs / Metals, etc.) “9‘; 3.6% 4.7%
Bonds 17 . Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Money  Certificates of Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property - ":;:’ Account Mortgage l:‘"[; Hm"'le
e quity Loan

# who Live in the WASHINGTON, DC, DMA mUSA

® who Live in the WASHINGTON, DC, DMA  m USA

Professional Services Used*: Adults 25 - 54

Tax Preparation Service 31 159,488 24.2%
Online Investing / Stock Trading 2‘4 503,762 19.2%
7.6%
11,799,296 9.2%
4.6%
7.2%
5.2%
7,128,716

5.5%
3.2%

[-a)

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce/ Family Attomey nlﬁ (*Past 12 Months) visA
® who Live in the WASHINGTON, DC, DMA m USA
USA DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 5,557
All Graphs and HBIA| Data Modeling Copyright © 2024 Hubbard Broadcasting, Ine. LLC. All rights reserved.

B Past 3-Months Payment Methods Used: Adults 25 - 54

8.3% 9-6%

5.1% 4.5% 5.1% 2.3%

19.1%

Venmo Debit Card Zelle MasterCard  ApplePay  CashApp  GooglePay Store Credit  American Discover Facebook Samsung Pay Square Cash
Card Express Messenger
# who Live in the WASHINGTON, DC, DMA W USA
USA Projection Scarborough R2 2024: Aug23-Sep24 Qual Intab 23,243



7 2.3% or 1,518,770 of USA Women 25 - 54 Live in the WASHINGTON, DC, DMA.
Women 25 - 54 who Live in the WASHINGTON, DC, DMA are .9% less likely to have a 401K, 16.2% less likely to
= have an Auto Loan, 26.2% more likely to Invest/Trade Stocks Online, 14.5% less likely to pay with their Debit
Card.

mﬁélnvestments Owned: Women 25 - 54 Financial Services Has and/or Uses: Women 25 - 54

401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options  prerra—rememrm
Mutual Funds MW?J%
529 Plan / College Savings Plan 3;:'2%

12.4%
Money Market Funds _4%

Other (Crypto / NFTs / Metals, etc.) 12:26

9.3% 9.1% g%
9.

Bonds m 5.4% Debitor ATM Checking  Savings  CreditCard  Mobile Online  Online Bill Home Autoloan Studentioan  Money  Certificates of Personal Loan Refinanced  Home
card Account Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property i Account Mortgage  Loan or Home
1A% Equity Loan
® who Live in the WASHINGTON, DC, DMA mUSA m who Live in the WASHINGTON, DC, DMA  m USA

[—

Professional Services Used*: Women 25 - 54 ymPast 3-Months Payment Methods Used: Women 25 - 54

Tax Preparation Service

23.3%

Financial Planner

7938144

15,07

Online Investing / Stock Trading

765
5 5.5%
Aotountant 4,914,003 7.6%
Insurance Agent at a Local Office (not online) m 7.1% . .

4.0%

Real Estate Agent 5.4%

11.0%11.4%

7% 4.9% 4.5% S5.0% 3%
Divorce/ Family Attomey !‘ 111;966 (*Past 12 Months) VISA PayPal Debit Card Venmo Zelle MasterCard  Apple Pay  CashApp  Google Pay Sturr:l’:;edi! .:mx;:;:n Discover :;;::;r Square Cash Samsung Pay
® who Live in the WASHINGTON, DC, DMA m USA ¥ who Live in the WASHINGTON, DC, DMA | USA
USA DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 5,557
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2.3% or 1,449,369 of USA Men 25 - 54 Live in the WASHINGTON, DC, DMA.

Men 25 - 54 who Live in the WASHINGTON, DC, DMA are 2.9% more likely to have a 401K, 8.6% more likely to
have an Auto Loan, 14.4% more likely to Invest/Trade Stocks Online, 11.2% less likely to pay with their Debit

Card.

Investments Owned: Men 25 - 54

IRA (Individual Retirement Account)

.
23,861,490 37.2%

271.5%
20.9%

Stocks or Stock Options
Mutual Funds 13,404,511

Bonds

2 14.4%
LRIy 13.1%
4 19.7%
8,342,814 BB EX /73
17.6%
13.0%
13.7%
PASERIT 11.8%
77.3%
%

 who Live in the WASHINGTON, DC, DMA

529 Plan / College Savings Plan
Money Market Funds
Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

mUSA

Financial Services Has and/or Uses: Men 25 -54

B s
Checking  Debit or ATM Credit Card Online Mobile Home

7.8% B.A%  8.5% 745

3.4% 5-0%

Savings Online Bill Auto Loan Money  Studentloan Certificates of Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan
= who Live in the WASHINGTON, DC, DMA  mUSA

Professional Services Used*: Men 25 - 54

ontne vesing soc
16,080,723 %

Tax Preparation Service

Financial Planner

Accountant

2,33 9.8%
6,885,203 10.7%
4.4%
7.3%
6.5%
3,625 44 S E]

Insurance Agent at a Local Office (not online)

Real Estate Agent

y'_'Past 3-Months Payment Methods Used: Men 25 - 54

: 4.0%
Estate Planning g™ 5 1 < 570 2 - b0 b b
. A *Past 12 Months) VIsA Zelle Debit Card  MasterCard le Pa Google Pa: Cash American Discover  Store Credit
Divorce / Family Attorney Eﬂlm ( 4 Apple Pay g e Express card Messenger
® who Live in the WASHINGTON, DC, DMA m USA ¥ who Live in the WASHINGTON, DC, DMA | USA
USA DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 5,557
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5.2% 4.0%

i N e

Facebook Samsung Pay Square Cash



Pa0+

2.% or 2,531,357 of USA Adults 50 or older Live in the WASHINGTON, DC, DMA.

Adults 50 or older who Live in the WASHINGTON, DC, DMA are 13.6% more likely to have a 401K, 10.% more
likely to have an Auto Loan, 17.1% more likely to Invest/Trade Stocks Online, 4.7% less likely to pay with their
Debit Card.

Investments Owned: Adults 50 or older

IRA (Individual Retirement Account)
401K Plan

Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
Second Home or Real Estate Property

529 Plan / College Savings Plan

 who Live in the WASHINGTON, DC, DMA

55,290,141

44.6%

51,132,204 41.3%
3 ,629

26.6%
29,987,218 24.2%

18.8%
21,499,711 17.4%

15.6%
17,056,579 13.8%
13.4%

2%
12.4%
13,832,484 11.2%
9.9%
: 6.4%

mUSA

Financial Services Has and/or Uses: Adults 50 or older

Checking Debitor ATM  Savings  Credit Card Online Online Bill Mobile Home Auto Loan Money  Certificates of Personal Loan Refil d Home dent|
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan
= who Live in the WASHINGTON, DC, DMA  mUSA

Professional Services Used*: Adults 50 or older

Financial Planner

Tax Preparation Service 24.353.419 27.7%

Insurance Agent at a Local Office (not online)

Accountant

Online Investing / Stock Trading
Estate Planning

Real Estate Agent

Divorce / Family Attorney

® who Live in the WASHINGTON, DC, DMA
Scarborough R2 2024: Aug23-Sep24

USA DMA

1
15,777,052 A
6,566,145

31208 717 25.2%

13.0%

5.5%

5.3%
e
5.0%
0.7% (*Past 12 Months)
0.3%
mUSA

Qual intab 5,557

[—

8]

visa

All Graphs and HBIA| Data Modeling Copyright © 2024 Hubbard Broadcasting, Ine. LLC. All rights reserved.

Past 3-Months Payment Methods Used: Adults 50 or older

JEWLH 4.8% 5.1%

3.1% 2.4% 2.8% 2.2%

Debit Card PayPal MasterCard Zelle Venmo Store Credit  Apple Pay Discover American Cash App  Google Pay  Facebook  Square Cash Samsung Pay
Card Express Messenger
# who Live in the WASHINGTON, DC, DMA W USA
USA Projection Scarborough R2 2024: Aug23-Sep24 Qual Intab 23,243



Adults 18 or older who Live in the WASHINGTON, DC, DMA spend an average of 2 days, 16 hours, 40 minutes and 7
seconds each week with All Forms of Media.

81.4% of Adults 18 or older who Live in the WASHINGTON, DC, DMA spend an avg. of 7 hours and 16 minutes each week listening to All
Local AM/FM Radio, representing 9.2% of total time spent with all forms of Media.

o6 JETFS

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

usage 54.0%
Usa

who Livein the
% of Total WASHINGTON, DC, DMA
Weekly H:M: —

® who Live in the WASHINGTON, DC, DMA m USA
USA  DMA  Scarborough R2 2024: Aug23-Sep24  Qual Intab 5,557 USA Projection Scarborough R2 2024: Aug23-Sep24 Qual Intab 23,243 HUbbGr Share of Everything
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Adults 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of 2 days, 19 hours, 19 minutes and 33
seconds each week with All Forms of Media.

78.9% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA spend an avg. of 7 hours and 3 minutes each week listening to All Local
AM/FM Radio, representing 8.3% of total time spent with all forms of Media.

o g2

Avg. H:M:S/weekwith All Forms of
- Media: Adults 18 or older

Concurr
usoge 52.8%
who Livein the USA
WASHINGTON, DC, DMA

84.4% 85.1%

® who Live in the WASHINGTON, DC, DMA B USA
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Women 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of 2 days, 16 hours, 59 minutes and 38
seconds each week with All Forms of Media.

79.2% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA spend an avg. of 6 hours and 48 minutes each week listening to All
Local AM/FM Radio, representing 8.3% of total time spent with all forms of Media.

oo FEE8

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

concurr
usage 52.2%
who Live in the usa

% of Total WASHINGTON, DC, DMA

Weekly H:M:
60.7%

® who Live in the WASHINGTON, DC, DMA B USA
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| Men 25 - 54 who Livein the WASHINGTON, DC, DMA spend an average of 2 days, 19 hours, 8 minutes and 32 seconds

each week with All Forms of Media.
78.6% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA spend an avg. of 7 hours and 20 minutes each week listening to All Local
| AM/FM Radio, representing 8.6% of total time spent with all forms of Media.

Ex=..

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

=
52.3%

who Livein the
% of Total WASHINGTON, DC, DMA

Weekly H:M:

Avg. Weekly

Hours:Minutes:
&
i
@\\,@
® who Live in the WASHINGTON, DC, DMA B USA
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Adults 50 or older who Live in the WASHINGTON, DC, DMA spend an average of 3 days, 0 hours, 49 minutes and 55
seconds each week with All Forms of Media.

87.2% of Adults 50 or older who Live in the WASHINGTON, DC, DMA spend an avg. of 8 hours and 15 minutes each week listening to All
Local AM/FM Radio, representing 9.9% of total time spent with all forms of Media.

BL .

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

usage 42.1%
usa

who Live in the

% of Total WASHINGTON, DC, DMA

Weekly H:M:

34.5% mm.su

Avg. Weekly
Hours:Minutes: 32105 LA Rr 3:00p2ly 2:127300) 2:062200]) 0:52050 18 8] 15008001 1531300 1:46ptrqy 0:42050" 1:3670) 2:57500) 1:26p2ls 1:25pE00
&
&
o
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Adults 18 or older who Live in the WASHINGTON, DC, DMA spend an average of 1 days, 23 hours, 45 minutes and 7

seconds each week with All Forms of Ad-Supported Media.
77.3% of Adults 18 or older who Live in the WASHINGTON, DC, DMA spend an avg. of 6 hours and 34 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 10.7% of totaltime spent with all forms of Ad-Supported Media.

EX

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

56.5%

who Live in the
WASHINGTON, DC, DMA
% of Total
Weekly H:M:
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p— Share of Everything
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Adults 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of 1 days, 20 hours, 20 minutes and 36
seconds each week with All Forms of Ad-Supported Media.

75.1% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA spend an avg. of 6 hours and 19 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 10.7% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

47:45:50
concurr
Usage 59.4%

who Livein the USA

WASHINGTON, DC, DMA
% of Total

Weekly H:M:

Avg. Weekly
Hours:Minutes:

® who Live in the WASHINGTON, DC, DMA H USA

Share of Everythin
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Women 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of 1 days, 19 hours, 3 minutes and 40
seconds each week with All Forms of Ad-Supported Media.

75.6% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA spend an avg. of 6 hours and 12 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 10.9% of total time spent with all forms of Ad-Supported Media.

EX:.

Week Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

42:04:
concurr
Usage 60.8%
who Livein the USA
WASHINGTON, DC, DMA

% of Total
Weekly H:M:

® who Live in the WASHINGTON, DC, DMA H USA

Share of Everythin
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Men 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of 1 days, 21 hours, 20 minutes and 34 seconds

each week with All Forms of Ad-Supported Media.
74.7% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA spend an avg. of 6 hours and 26 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 10.6% of total time spent with all forms of Ad-Supported Media.
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Adults 50 or older who Live in the WASHINGTON, DC, DMA spend an average of 2 days, 11 hours, 48 minutes and 33

seconds each week with All Forms of Ad-Supported Media.
81.5% of Adults 50 or older who Live in the WASHINGTON, DC, DMA spend an avg. of 7 hours and 23 minutes each week listening to

Local Ad-Supported AM/FM Radio, representing 10.1% of totaltime spent with all forms of Ad-Supported Media.

EX .
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Supported Media: Adults 18 or older
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| Adults 18 or older who Live in the WASHINGTON, DC, DMA spend an average of 6 hours and 49
minutes each day with All Forms of Ad-Supported Media. 77.3% listen to Local AM/FM Radio for an

avg. of 56.4 minutes/day. (Local Radio delivers 10.7% of Time with Ad-Supported Media.)
Top-lii\ﬂlLFormvswgf Medm (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 AH Forms of Media (Persons & % Reach): Adults 25-54
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| Adults 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of 6 hours and 20 minutes
each day with All Forms of Ad-Supported Media. 75.1% listen to Local AM/FM Radio for an avg. of
(Local Radio delivers 10.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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Top-l.‘? All I-;orms of Media (Persons & % Reach): Women 25 - 54

Women 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of 6 hours and 9 minutes
each day with All Forms of Ad-Supported Media. 75.6% listen to Local AM/FM Radio for an avg. of
(Local Radio delivers 10.9% of Time with Ad-Supported Media.)
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Men 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of 6 hours and 28 minutes
each day with All Forms of Ad-Supported Media. 74.7% listen to Local AM/FM Radio for an avg. of
55.3 minutes/day.

(Local Radio delivers 10.6% of Time with Ad-Supported Media.)
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L WASHINGTON, 0C:
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| Adults 50 or older who Live in the WASHINGTON, DC, DMA spend an average of 8 hours and 32
minutes each day with All Forms of Ad-Supported Media. 81.5% listen to Local AM/FM Radio for an
(Local Radio delivers 10.1% of Time with Ad-Supported Media.)

avg. of 63.3 minutes/day.
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4,401,239 or 77.3% of Adults 18 or older who Live in the WASHINGTON, DC, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 56.4 minutes every day representing 41.8% of all
time spent daily with Ad-Supported Audio.

Avg. Week AII Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Loca A3 Rk 10 m"r

podeess S s S
. YouTube
spotity PRI MY T o g ,
. — . m SiriusXm Music
S P ot - : .
YouTube Music mm m = F r);ilrilisls S;;;l‘;fv Sniuaz‘(l\/l
.6 H b
Owned Music m 4.0% m Podcasts Apple v
All Others mm Avg. Hours+Minutes/day with m 218 Owned Music Music
TV Music Channels m' 1 Audio: Adults 18 or older m Musie | 8.8 Chann.. Y(rc].lTu}be rn1;\II 4 .
X 12.2 usic Others usic and...
Amazon e ST N Selia - R 0 |
Apple Music mm m . . : All o . . Own?d TV Music Al—‘l”f‘ iHea...
P who livein the Local AM/FM Radio Others Local AM/FM Radio | Musie Channels = Music
iHeartRadio m' g -?é WASHINGTON, DC, DMA m Audi...

62.4 5 9.6 “ 66.4 112 8.4 7.3
Audiobooks : . . b

GRS +

U
32

® who Live in the WASHINGTON, DC, DMA mUSA » who Live in the WASHINGTON, DC, DMA m USA

Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 18 or older Aslvg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spe:
Lol A ke Iy O
Podcasts "4 300
YouTube Music m
TV Music Channels m Youm,be YouTu.be
Podcasts Music Podcasts Music
All Others 2050 | 20.1 12.0 204 133
Pandora m
Spotify 2 (7 Avg. Hours+Minutes/day with Ad- m
s Supported Audio: Adults 18 or older All i
BIpAEEIIS mm m Spotify Others Pandora Spotify e
= 0% c C 2 Channels® Pandora
earrado FRUBREE 2% 106 B
e — e Euza X e
i usic Amazon
Audiobooks ’ L 4 3 .
) _ 8§32 who livein the usa m Local AM/FM Radio Channels Music T ] Local AM/FM Radio All Others Amazon iHear...
Owned Music  [OREE §:0% WASHINGTON, DC, DMA (000} 56.4 87 6.4 SiriusX... 61.5 8.5 Music Sirius..
applemusic i 8:0% 0:%
® who Live in the WASHINGTON, DC, DMA mUSA B who Live in the WASHINGTON, DC, DMA HUSA
USA DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 5557

* Share of Everything

soefa.ai

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. Scarborough R1 2024: Jan23-Aug24 USA Projection

for Anything _



2,229,935 or 75.1% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 54.2 minutes every day representing 34.8% of all time spent

3 3 7' 7y daily with Ad-Supported Audio.
Avg. Week All Audio (Persons & % Reach): Adults 25 - 54 . Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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Avg. Week All Audio (Persons & % Reach): Women 25 - 54

Local AM/FM Radio
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1,147,611 or 75.6% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 53.1 minutes every day representing 35.% of all
time spent daily with Ad-Supported Audio.
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spent

"
podeast —
) m Owned
Spotify m YouTube Music SiriusXm YouTube Music Music
YouTube Music 17.0 12.0 17.0 11.3
Owned Music m
3 S AR
SiriusXM Silia ']"‘_;i;":;‘“ IV Music | Al goacs Al R
Pandora Avg. Hours+Minutes/day with m o Channels | Others SiFiisx Others Music
Audio: Women 25 - 54 10.2 9.6 B g9 9.8
AROthes (e o] s 110
Amazon Music m Apple
TV Music Channels 3:17 M v Music
Apple Music  JERag m _ - m Local l\l?il/! M ;\m;;\,, Local /\M/I M Music :
9% wholivein the. - Radio Pandora | Music Radio Pandora  Cha.. Au.. s
Audichooks RN i 9% WASHINGTON, DC, DMA " 55 | 58.3 10.4 95 60.7 10.5 92 |38 BB
iHeartRadio  Ftopry)mm %% 1.4% -
m who Live in the WASHINGTON, DC, DMA mUSA = who Live in the WASHINGTON, DC, DMA HUSA
Avg. Week Ad- Suggorted Audio (Persons & % Reach): Women 25 - 54 Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
% Time Spent.

Local AM/FM Radio
Podcasts

YouTube Music

TV Music Channels
Pandora

Spotify

All Others

Amazon Music
iHeartRadie
SiriusXM
Audiobooks
Owned Music
Apple Music

USA DMA

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

m -ﬂﬂ
R e
S BT
e izazad 100
m m Avg. Hours+Minutes/day with Ad-
m m Supported Audio: Women 25-54
izl e
Pa— 8% =
P 88 wnsm;‘:nozenm -
P 804
u who Live in the WASHINGTON, DC, DMA mUSA
Scarborough R2 2024: Aug23-Sep24 Qual Intab 5,557

14.0%

ool g oo o ko Y
= = E
S8 SR R R R SRR XX O R E o

Local AM/FM Radio
53.1

Podcasts YouTube Music
20.5 20.5

TV Music
Channels
11.0

Amazon Music
10.8

All Siri...
Spotify Others | 3.7
10.8 6.3 iHe...

Pandora
14.1

Local AM/FM Radio
56.6

YouTube Music
18.9

Podcasts
21.6

TV Music
Channelss Music
9.5 9.4

Pandora Amazon

12.7

Spotify All Others | Sir... | i...
12.5 6.6 SIS 2.

® who Live in the WASHINGTON, DC, DMA

Scarborough R1 2024: Jan23-Aug24 USA Projection

m USA
* Share of Everything




1,082,764 or 74.7% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 55.3 minutes every day representing 33.9% of all time spent

: ] # daily with Ad-Supported Audio.
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4,401,239 or 77.3% of Adults 18 or older who Live in the WASHINGTON, DC, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 56.4 minutes every day representing 41.8% of all
| time spent daily with Ad-Supported Audio.
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2,229,935 or 75.1% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 54.2 minutes every day representing 34.8% of all time spent
| daily with Ad-Supported Audio.

Weekly 79.5% Avg. Hours+Minutes/day with Ad-Supported
Reach % Audio: Adults 25 - 54
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. 1,147,611 or 75.6% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 53.1 minutes every day representing 35.% of all
time spent daily with Ad-Supported Audio.
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. 1,082,764 or 74.7% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 55.3 minutes every day representing 33.9% of all time spent
daily with Ad-Supported Audio.
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. 2,064,074 or 81.5% of Adults 50 or older who Live in the WASHINGTON, DC, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 63.3 minutes every day representing 49.2% of all
time spent daily with Ad-Supported Audio.
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Avg. Hours+Minutes/day with Ad-Supported
Reach %

Audio: Adults 50 or older

"Share of Ad-Supported Audio” 208

who Live in the
WASHINGTON, DC, DMA

16.9% 15.0%

10.6%
7.9% 78% 7.4% 8.1% 8.6% £

73% ceo
4.7% 4.8% °_ 6.6%

Weekly
Total
Persons

4.3% 4.8%

7]

3.6% 2.8%

6.9% 7.0%

6.5%

7o

=]

R"“"“‘=2,(:|64,074.01,616,3-‘415 194,041 8,079,040 427,486 18,551,147 201,159 9,644,542 187,743 9,977,968 90,678 3,429,135 119,625 5,986,988 218,863 13,166,944 108,731 5,888,974 184,032 8,146,544
Local AM/FM  Amazon Music Podcasts All Others Pandora SiriusXM Spotify YouTube Music  iHeartRadio TV Music
Average Radio Channels

Daily Mi

UsA DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 5557

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R2 2024: Aug23-Sep24  Qual Intab 23,243 Soefa_al for Anything _

9.3

7.8

¥ who Live in the WASHINGTON, DC, DMA

NN o5 IEEN o BT oo JCEN oo RER o QR . |
H USA




P18+

Urban AC.

Local AM/FM Radto Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent):

% Time s,

Adult Centempurary
News/Talk/Information
Classic Hits

Country

Pop Contemporary Hit Radio

Classic Rock

ORI —————— 5
Hotac  FTETRTS mii— a5

Avg. Hours+Minutes/day with Local

AM/FM Radio: Adults 18 or oider
Allsports (PR Y, -‘lW
Urban AC m
. who Livein the
FULEE % LIS
Urban Contemporary  SESErRys m

¥ who Live in the WASHINGTON, DC, DMA B USA

B!
R

FFFEEEEERE

werage Dayl,

4,401,239 or 77.3% of Adults 18 or older who Live in the WASHINGTON, DC, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, All News, Classic Hits, Country, and
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2,229,935 or 75.1% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary,
Radio, Country, and Alternative.
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Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Pop Contemporary Hit Radio,
Classic Hits, and Urban AC.
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Local AM/FM Radro Formats (Persons & % Reach): Men 25 - 54
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1,082,764 or 74.7% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Classic Hits, Alternative, Adult Contemporary, All News, and Pop
Contemporary Hit Radio.
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' 2,064,074 or 81.5% of Adults 50 or older who Live in the WASHINGTON, DC, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are All News, Urban AC, Adult Contemporary, Classic Hits, and
Classic Rock.

Local AM/FM Rad:o Formats (Persons & % Reach): Adults 50 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 50 or older

{average wee)
News/Talk/ Infornntlon

Adult Contemporary
Classic Hits

Classic Rock

Country

All Sports

All News

Pop Contemporary Hit Radio
Hot AC

Adult Hits
Contemporary Christian
Urban AC

Classical

ey 1 137

Zed i ¢ w0
e 170
“m

10.319.41 m;rerinures/day with Local
_ n_m AM/FM Radio: Adults 50 or older
9,442 396

1:13

5752898 gon]
who Live in the

8 439 944 mu WASHINGTON, DC, DMA

725065] 53¢

w who Live in the WASHINGTON, DC, DMA

mUSA

'cm-sEm

!
R
R

veroge Day)

Adult Hits

News/Talk/
Information

24.7

Country
24.6

Classic Hits
235

Contemporary
Christian

233

Hot AC
23.2

Classic Rock
22.7

Classical
216

Urban AC
23.0

Adult

All Sports
28.7

News/Talk/
Information

Classic Rock
205

Adult Hits
26.9

Classical
26.8

Contemporary
Christ

Urban AC
26.7

Country
26.2

Classic Hits
26.7

Hot AC
25.5

ttemporary
Hit Radio
4

® who Live in the WASHINGTON, DC, DMA

BUSA

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 50 or older

(average week)
Adult Contemporary

Classic Hits

Classic Rock

Country
News/Talk/Information
All Sports

All News

Pop Contemporary Hit Radio
Hot AC

Adult Hits

Urban AC

Alternative

Album Adult Alternative

USA DMA

T
PO ———— - ;:
DT ——iiies v 5
[ogizact 10T

Minutes/day with Ad-
Supparred Local AM/FM Radio:
Adults 50 or older

usa

who Livein the
WASHINGTON, DC, DMA

mUSA
5,557

¥ who Live in the WASHINGTON, DC, DMA
Scarborough R2 2024: Aug23-Sep24 Qual Intab

2
e H
o o
=

s [T

7%

G N (T
FFPEER

-
gl
£

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Ad—s::s,gorted Local AM/FM Radio Formats (% Time Spent

& Avg. Minutes/day Spent): Adults 50 or older

Album Adult
Alternative
254

Adult Hits

Country
24.6

All Sports
239

Hot AC
23.2

Classic Rock

227

21.1 21.1

Adult
Conte

Album Adult
Alternative
277

Classic Rock
275

Classic Hits
26.7

Country

26.2

Hot AC

Alterna...

News/Talk/ Pop Cont News/Talk/ Adult
Information Alternative Hit Information Adult Hits Contempora.,..
PLY 21.2 276 26.9 25.6
® who Live in the WASHINGTON, DC, DMA HUSA
*® Share of Everything
USA Projection  Scarborough R2 2024: Aug23-Sep2d  Qual Intab 23,243 SOEfa for Anything .
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' 3,373,249 or 59.3% of Adults 18 or older who Live in the WASHINGTON, DC, DMA watch Ad-
Supported Local TV Stations for an average of 67.9 minutes every day representing 25.2% of all time
spent daily with Ad-Supported Video.
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Avg. Week All' Vrdeo (Persons & % Reach): Adults 25 - 54 Avg.

Day All Video (% Time Spent & Avg Minutes/day Spent): Adults 25 - 54

1,519,535 or 51.2% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA watch Ad-Supported
Local TV Stations for an average of 45.3 minutes every day representing 22.1% of all time spent daily
with Ad-Supported Video.
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W23-34

730,864 or 48.1% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA watch Ad-Supported
Local TV Stations for an average of 48.1 minutes every day representing 21.2% of all time spent daily
with Ad-Supported Video.
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788,967 or 54.4% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA watch Ad-Supported Local
TV Stations for an average of 42.7 minutes every day representing 23.1% of all time spent daily with
Ad-Supported Video.
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1,928,055 or 76.2% of Adults 50 or older who Live in the WASHINGTON, DC, DMA watch Ad-
Supported Local TV Stations for an average of 86.6 minutes every day representing 28.5% of all time
spent daily with Ad-Supported Video.
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=% WASHINGTON DG 3,373,249 or 59.3% of Adults 18 or older who Live in the WASHINGTON, DC, DMA watch Ad-
‘ P18+ Supported Local TV Stations for an average of 67.9 minutes every day representing 25.2% of all time

spent daily with Ad-Supported Video.
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1,519,535 or 51.2% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA watch Ad-Supported
P25 54 Local TV Stations for an average of 45.3 minutes every day representing 22.1% of all time spent daily
with Ad-Supported Video.
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730,864 or 48.1% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA watch Ad-Supported

Local TV Stations for an average of 48.1 minutes every day representing 21.2% of all time spent daily
with Ad-Supported Video.

Weekly

Avg. Hours+Minutes/day with Ad-Supported
Reach % 51.4% 50.6% 52.2%

“Share of Ad-Supported Video" videorWomen 221

= - - m

who Live in the USA
WASHINGTON, DC, DMA

25.2% 24.6%

16.1% 15.7%

14.5%

11.8% 12.1% 10.9% 11.4%

Weekly
Total

Persons
Reached:

6.0%

4.7%

5% %

3 9,411,888 165,988 7,390,729

9,9 2,830,893 4,830,240

90,649 27,433,433 7,468,617

,007 15,980,676

; ,837,330 ,452 9,528,249 B
Cable TV Amazon YouTube TikTok Hulu Netflix AppleTV+ Peacock Disney+
A
Daily Mi
® who Live in the WASHINGTON, DC, DMA m USA
USA DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 5557

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything
USA Projection  Scarborough R2 2024: Aug23-Sep24  QualIntab 23,243 .dl  for anything |



788,967 or 54.4% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA watch Ad-Supported Local
TV Stations for an average of 42.7 minutes every day representing 23.1% of all time spent daily with
Ad-Supported Video.

Weekly g3 19 Avg. Hours+Minutes/day with Ad-Supported

Reach % "Share OfAd-supported video" Video: Men 25 - 54
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1,928,055 or 76.2% of Adults 50 or older who Live in the WASHINGTON, DC, DMA watch Ad-
P50+ Supported Local TV Stations for an average of 86.6 minutes every day representing 28.5% of all time

spent daily with Ad-Supported Video.

Weekly
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3,373,249 or 59.3% of Adults 18 or older who Live in the WASHINGTON, DC, DMA watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News - Evening,
Comedies, Local News - Morning, and Dramas.
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1,519,535 or 51.2% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Comedies, Movies, Dramas, Local News - Evening,
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730,864 or 48.1% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Dramas, Comedies, Local News - Evening, Movies,
and Local News - Morning.
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788,967 or 54.4% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Sports, Comedies, Movies, Local News - Evening, Local News -
Morning, and Game Shows.
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1,928,055 or 76.2% of Adults 50 or older who Live in the WASHINGTON, DC, DMA watch Ad-
Supported Local TV Stations. The Top 6-Programs are Movies, Sports, Local News - Evening,
Comedies, Dramas, and Local News - Morning.
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‘ 4,154,162 or 73.% of Adults 18 or older who Live in the WASHINGTON, DC, DMA use Ad-Supported
Social Media for an average of 135.5 minutes every day representing 26.7% of all time spent daily
with Ad-Supported Digital Media.
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2,230,712 or 75.2% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA use Ad-Supported
Social Media for an average of 170.1 minutes every day representing 32.9% of all time spent daily
with Ad-Supported Digital Media.
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1,192,604 or 78.5% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA use Ad-Supported
Social Media for an average of 142.9 minutes every day representing 28.7% of all time spent daily
with Ad-Supported Digital Media.
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1,038,108 or 71.6% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA use Ad-Supported Social
Media for an average of 199. minutes every day representing 36.5% of all time spent daily with Ad-
Supported Digital Media.
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1,751,814 or 69.2% of Adults 50 or older who Live in the WASHINGTON, DC, DMA use Ad-Supported
Social Media for an average of 149.2 minutes every day representing 30.5% of all time spent daily
with Ad-Supported Digital Media.
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Avg. Week All Socml Medm (Persons & % Reach): Adults 18 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook

Instagram

YouTube Video
Linkedin

TikTok

X (Formerly "Twitter")
Reddit

Pinterest

Snapchat

WhatsApp

Others(Rumble, Twitch, Gab, Par...
Blogs/Message Boards (read...

tumblr

4,154,162 or 73.% of Adults 18 or older who Live in the WASHINGTON, DC, DMA use Ad-Supported
Facebook for an average of 47.2 minutes every day representing 34.8% of all time spent daily with
Ad-Supported Social Media.
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2,230,712 or 75.2% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA use Ad-Supported
Facebook for an average of 53.5 minutes every day representing 33.8% of all time spent daily with
Ad-Supported Social Media.
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Avg. Week All Sogial Media (Persons & % Reach): Women 25 - 54
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1,192,604 or 78.5% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA use Ad-Supported
Facebook for an average of 39.3 minutes every day representing 28.9% of all time spent daily with
Ad-Supported Social Media.
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985,268 or 68.% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA use Ad-Supported
Facebook for an average of 63. minutes every day representing 35.% of all time spent daily with Ad-
Supported Social Media.
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1,751,814 or 69.2% of Adults 50 or older who Live in the WASHINGTON, DC, DMA use Ad-Supported
Facebook for an average of 73.8 minutes every day representing 49.5% of all time spent daily with
Ad-Supported Social Media.
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‘ 4,154,162 or 73.% of Adults 18 or older who Live in the WASHINGTON, DC, DMA use Ad-Supported
P18+ Facebook for an average of 47.2 minutes every day representing 34.8% of all time spent daily with
Ad-Supported Social Media.
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‘ 2,230,712 or 75.2% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA use Ad-Supported
P25-54 Facebook for an average of 53.5 minutes every day representing 33.8% of all time spent daily with
Ad-Supported Social Media.
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‘ 1,192,604 or 78.5% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA use Ad-Supported
Facebook for an average of 39.3 minutes every day representing 28.9% of all time spent daily with
Ad-Supported Social Media.

Weekly 81.4% Avg. Hours+Minutes/day with Ad-Supported
Reach % 78-5% Social Media: Women 25 - 54
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‘ 985,268 or 68.% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA use Ad-Supported
Facebook for an average of 63. minutes every day representing 35.% of all time spent daily with Ad-
Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % Social Media: Men 25 - 54
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Weekly
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09.2%

66.4%

% of Weekly

42.9%

Ad-Supported
Social Media:

28.8%

‘ 1,751,814 or 69.2% of Adults 50 or older who Live in the WASHINGTON, DC, DMA use Ad-Supported
Facebook for an average of 73.8 minutes every day representing 49.5% of all time spent daily with
Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 358,104;
P18+ Local Radio: 276,151; Social Media: 255,775; Non-Prem. Cable: 152,148; Local TV: 122,498
reaching Adults 18 or older who Live in the WASHINGTON, DC, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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P23-324

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 187,683;
Local Radio: 141,639; Social Media: 135,529; Non-Prem. Cable: 68,701; Local TV: 52,490
reaching Adults 25 - 54 who Live in the WASHINGTON, DC, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 54 who Live in the WASHINGTON, DC, DMA
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 100,169;
Social Media: 74,657; Local Radio: 72,130; Non-Prem. Cable: 32,954; Local TV: 26,276
reaching Women 25 - 54 who Live in the WASHINGTON, DC, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 87,164;
Local Radio: 69,105; Social Media: 60,808; Non-Prem. Cable: 35,270; Local TV: 25,970
reaching Men 25 - 54 who Live in the WASHINGTON, DC, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Men 25 - 54 who Live in the WASHINGTON, DC, DMA
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 169,491;
Local Radio: 129,762; Social Media: 112,862; Non-Prem. Cable: 82,684; Local TV: 71,243
reaching Adults 50 or older who Live in the WASHINGTON, DC, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 50 or older who Live in the WASHINGTON, DC, DMA

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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4,864,050 or 85.5% of Adults 18 or older who Live in the WASHINGTON, DC, DMA spend an average
of 49.2 minutes per day driving, seeing Billboards and Signs. 64.6% Listen to Local Radio Stations
Out-of-Home for an average of 34.2 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older Top-13 Out—of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 th—of-Home Media (Persons & % Reach): Adults 25 - 54
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Top-13 Out-of-Home Medm (Persons & % Reach): Women 25 - 54

lAverage Week]
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1,302,816 or 85.8% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of
43.3 minutes per day driving, seeing Billboards and Signs. 66.1% Listen to Local Radio Stations Out-
of-Home for an average of 35.2 minutes/day.
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1,245,127 or 85.9% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of
60.4 minutes per day driving, seeing Billboards and Signs. 66.3% Listen to Local Radio Stations Out-
of-Home for an average of 41.4 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54
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Top-13 Out-of-Home Medm (Persons & % Reach): Adults 50 or older
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2,302,655 or 91.% of Adults 50 or older who Live in the WASHINGTON, DC, DMA spend an average
of 46.9 minutes per day driving, seeing Billboards and Signs. 65.5% Listen to Local Radio Stations
Out-of-Home for an average of 35.4 minutes/day.

% Time Spent:

Top-13 Out—of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 50 or older
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WASHINGTON, DG

4,864,050 or 85.5% of Adults 18 or older who Live in the WASHINGTON, DC, DMA spend an average of 49.2
P18+ minutes per day driving, seeing Billboards and Signs representing 35.1% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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Supported Out-of-Home Media.

2,547,943 or 85.8% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of 51.7
minutes per day driving, seeing Billboards and Signs representing 33.% of all Time Spent with Ad-

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 25 - 54
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1,302,816 or 85.8% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of 43.3
minutes per day driving, seeing Billboards and Signs representing 29.6% of all Time Spent with Ad-

Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Women 25 - 54
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1,245,127 or 85.9% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of 60.4
minutes per day driving, seeing Billboards and Signs representing 35.5% of all Time Spent with Ad-
Supported Out-of-Home Media.
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"Share of Ad-Supported OOH Media"

97.0% 95.9%

41.7%

5.4% 4.8%

51,692,063 61,

! Grc'icerv Sto

p 26,751,575
Restaurants & Bars

35,650
¥

Walking in Towns,
Cities, Downtown
Areas

e go.a [N

USA DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 5557

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R2 2024: Aug23-5ep24

who Live in the UsSA
WASHINGTON, DC, DMA

30.9% 32.0%

14.9% 14.6%

6.4% 7.4%

770,915
renas

A7,786 20,495,069 4,
Podcasts stadiums & Al

3 9,340,404
Health Clubs/Gyms

H USA

* Share of Everything

23,243 s(mﬁ.al for Anything _ =




2,302,655 or 91.% of Adults 50 or older who Live in the WASHINGTON, DC, DMA spend an average of 46.9
minutes per day driving, seeing Billboards and Signs representing 39.4% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 50 or older
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1,806,078 or 31.7% of Adults 18 or older who Live in the WASHINGTON, DC, DMA read Local Daily

Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day representing 33.9% of all time
spent daily with All forms of Print Media.

-
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861,647 or 29.% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.1 minutes every day representing 30.5% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 25 - 54
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410,526 or 27.% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.6 minutes every day representing 31.9% of all time
spent daily with All forms of Print Media.

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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452,154 or 31.2% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day representing 29.2% of all time
spent daily with All forms of Print Media.
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| 956,374 or 37.8% of Adults 50 or older who Live in the WASHINGTON, DC, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 15.8 minutes every day representing 41.3% of all
| time spent daily with All forms of Print Media.
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