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48.4% or 126,826,262 of USA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Typical Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 46.6 years old (4.6%
younger than average) and have a $107,445 (16.2% higher than average) annual household income.
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47.3% or 1,829,920 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Own and Use an APPLE iPHONE...
Typical Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 46.9 years old (3.9%
younger than average) and have a $123,039 (14.9% higher than average) annual household income.
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47.7% or 1,195,577 of ST. LOUIS DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Typical Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 49.1 years old (.7% younger
|than average) and have a $113,230 (19.9% higher than average) annual household income.
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44.1% or 843,694 of CINCINNATI DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Typical Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 47.1 years old (3.6%
younger than average) and have a $120,800 (26.4% higher than average) annual household income.
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53.8% or 1,010,630 of WEST PALM BEACH DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Typical Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 52.8 years old (1.6%
younger than average) and have a $115,233 (18.9% higher than average) annual household income.
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48.4% or 126,826,262 of USA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 26.3% more likely to be a college
graduate, 10.7% more likely to work full-time, 8.8% more likely to be married, 11.2% more likely to be a

-

parent of 1 or more children under 18.
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47.3% or 1,829,920 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Own and Use an APPLE iPHONE...
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 19.1% more likely to be a college
graduate, 8.2% more likely to work full-time, 9.4% more likely to be married, 13.% more likely to be a

parent of 1 or more children under 18.
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47.7% or 1,195,577 of ST. LOUIS DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 34.% more likely to be a college
graduate, 9.8% more likely to work full-time, 12.8% more likely to be married, 17.5% more likely to be a

parent of 1 or more children under 18.
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44.1% or 843,694 of CINCINNATI DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 34.9% more likely to be a college
graduate, 19.4% more likely to work full-time, 11.4% more likely to be married, 1.4% more likely to be a

parent of 1 or more children under 18.

i .
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" 28.4% ; 57.5% " 57.6%
High School Graduate (12th grade or GED) 34.9% Employed Full-Time (35 hours or more) 48.2% Married 51.7%
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53.8% or 1,010,630 of WEST PALM BEACH DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 20.4% more likely to be a college
graduate, 9.% more likely to work full-time, 7.5% more likely to be married, 2.6% more likely to be a parent

of 1 or more children under 18.
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Some College Credit (no degree) i Employed Part-Time (less than 35 hours) Legally Separated Ii6%
fakal 17.1% ; 43.2% . 12.8%
Associate's Degree (AA, AS, etc.) 16.0% White Collar 38.1% Divorced 13.7%
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48.4% or 126,826,262 of USA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 6.1% more likely to own their home,

34.2% more likely to own a higher valued home, 6.7% more likely to have a single-family home, 8.5% more
| likely to have a dog.
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- 47.3% or 1,829,920 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
o : M P Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 2.5% more likely to own their home,
11.7% more likely to own a higher valued home, 1.9% more likely to have a single-family home, 7.% more

likely to have a dog.
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47.7% or 1,195,577 of ST. LOUIS DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 8.5% more likely to own their home,

13.6% more likely to own a higher valued home, 6.9% more likely to have a single-family home, 8.2% more
likely to have a dog.
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44.1% or 843,694 of CINCINNATI DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 4.7% more likely to own their home,

16.9% more likely to own a higher valued home, 9.3% more likely to have a single-family home, 7.3% more
likely to have a dog.
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likely to have a dog.

53.8% or 1,010,630 of WEST PALM BEACH DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphonle.
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 5.8% more likely to own their home,

9.2% more likely to own a higher valued home, 7.7% more likely to have a single-family home, 16.1% more
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48.4% or 126,826,262 of USA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.

Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 3.6% more likely to look up D-I-Y
advice online, .7% less likely to always vote in local elections, 19.3% more likely to belong to a gym, 16.7%
more likely to fly domestic past yr.
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47.3% or 1,829,920 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Own and Use an APPLE iPHONE...
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 1.% less likely to look up D-I-Y
advice online, 2.1% less likely to always vote in local elections, 23.3% more likely to belong to a gym, 10.7%

more likely to fly domestic past yr.
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47.7% or 1,195,577 of ST. LOUIS DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 1.1% more likely to look up D-I-Y
advice online, .7% less likely to always vote in local elections, 25.8% more likely to belong to a gym, 20.5%

more likely to fly domestic past yr.
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44.1% or 843,694 of CINCINNATI DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 6.6% more likely to look up D-I-Y
advice online, 13.% more likely to always vote in local elections, 42.1% more likely to belong to a gym,
19.% more likely to fly domestic past yr.
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_Tap-20 past 30-days Online Lifestyle Activites: Adults 18 or older

53.8% or 1,010,630 of WEST PALM BEACH DMA Adults 18 or older Own and Use an APPLE iPHONE...
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 3.1% more likely to look up D-I-Y
advice online, 8.1% more likely to always vote in local elections, 7.5% more likely to belong to a gym,
11.8% more likely to fly domestic past yr.
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Past 30-days QSR Users: Adults 18 or older
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= who Own and Use an APPLE iPHONE Smartphone

Total Monthly QSR Users:
89.7%

mUSA

Avg. Monthly QSR Meals:
87.7%

less likely to smoke cigarettes.

48.4% or 126,826,262 of USA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 2.4% more likely to use QSRs past
mo., 7.8% more likely to use Sit-Down Restaurants past mo., 3.3% less likely to use Casinos past yr., 38.5%
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Top-10 Cuisines: Adults 18 or older
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Vape
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[(Computer/mobile devices currently own: Smartphone AND Cell phone brand: Apple (iPhone))]



Past 30-days QSR Users: Adults 18 or older
N
12.5

2times
3 times
atimee

= who Own and Use an APPLE iPHONE Smartphone = MINNEAPOLIS-ST. PAUL
Avg. Monthly QSR Meals:

5 times

6 -9times

10times or more

Total Monthly QSR Users:
87.4% 85.7%

47.3% or 1,829,920 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Own and Use an APPLE iPHONE Smartph one.
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 1.9% more likely to use QSRs past
mo., 6.1% more likely to use Sit-Down Restaurants past mo., 7.3% less likely to use Casinos past yr., 25.4%

less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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2tmes
3 tmes

6.
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® who Own and Use an APPLE iPHONE Smartphone
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= who Own and Use an APPLE iPHONE Smartphone
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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Past 12 months Casino Activities: Adults 18 or older

1,1(;7‘513. 31.2%

Slot Machines

Table Games (Craps, Poker, etc.)
Bar [ Nightclub

Stage Show / Concert

Upscale Restaurant

Sports Betting

Other Gambling
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Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes

Vape

=who Own and Use an APPLE iPHONE OLIS-ST. PAUL

[(Computer/mobile devices currently own: Smartphone AND Cell phone brand: Apple (iPhone))]



47.7% or 1,195,577 of ST. LOUIS DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 1.3% more likely to use QSRs past
mo., 9.2% more likely to use Sit-Down Restaurants past mo., 2.7% less likely to use Casinos past yr., 41.6%

less likely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
q e ¢ 3o 1
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Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. hly Sit-Down ant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
89.5% 88.3% 80.4% 73.6% 2 d Use an APPLE IPHONE EESION 15.1%
2.214 811 246 8
Drank Past 30-days: Adults 18 or older t Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older
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B 3%
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Microbrew / Craft Beer prerern 8 6361'4% | Other Gambling liB;:% 5
E 8% a i i
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g 1.8
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44.1% or 843,694 of CINCINNATI DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 3.1% more likely to use QSRs past
mo., 7.7% more likely to use Sit-Down Restaurants past mo., 1.4% less likely to use Casinos past yr., 42.9%
less likely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
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Past 30-days QSR Users: Adults 18 or older
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= who Own and Use an APPLE iPHONE Smartphone

Total Monthly QSR Users:
83.9%

= WEST PALM BEACH
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53.8% or 1,010,630 of WEST PALM BEACH DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are .4% less likely to use QSRs past

mo., 4.9% more likely to use Sit-Down Restaurants past mo., 2.2% less likely to use Casinos past yr., 49.4%
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Used Past 30-days: Adults 18 or older

Imported Beer Bar / Nightclub
Domestic Light Beer Stage Show / Concert gy
Domestic Regular Beer - v Sports Betting 2257;26
Microbrew / Craft Beer m 4.55956% i Other Gambling '0.89:.8%
Spa :5.%99% Casinos visited past 12 Yes N / Cannabis Cigarettes Vape
# who Own and Use an APPLE iPHONE Smartphone W WEST PALM BEACH ® who Own and Use an APPLE iPHONE Smartphone W WEST PALM BEACH ® who Own and Use an APPLE iPHONE Smartphone WWEST PALM BEACH
WEST PALM BEACH DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 1,236

All Graphs and HBIAI Data Madeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(Computer/mobile devices currently own: Smartphone AND Cell phone brand: Apple (iPhone))]



48.4% or 126,826,262 of USA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.

Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 16.4% more likely to have a 401K,
15.5% more likely to have an Auto Loan, 19.5% more likely to Invest/Trade Stocks Online, 1.% less likely to pay
| | with their Debit Card.

Investments Owned: Adults 18 or older

Ao

IRA (Individual Retirement Account) -

Financial Services Has and/or Uses: Adults 18 or older

Stocks or Stock Options

Mutual Funds
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T . e
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® who Own and Use an APPLE iPHONE Smartphone mUSA ® who Own and Use an APPLE iPHONE Smartphone mUSA

Professional Services Used*: Adults 18 or older | fpry'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service
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| 47.3% or 1,829,920 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Own and Use an APPLE iPHONE...

Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 12.3% more likely to have a 401K,
5.5% more likely to have an Auto Loan, 7.9% more likely to Invest/Trade Stocks Online, 3.3% more likely to

| pay with their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older

401K Plan  preryen 52.0%

IRA (Individual Retirement Account) b aLT%

Stocks or Stock Options
i 22.0%
Mutual Funds 221%
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Second Home or Real Estate Property Ms ;;'.196

® who Own and Use an APPLE iPHONE Smartphone ® MINNEAPOLIS-ST. PAUL

.' Financial Services Has and/or Uses: Adults 18 or older
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Equity Loan
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Tax Preparation Service

Financial Planner
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Accountant
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Estate Planning
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f'Past 3-Months Payment Methods Used: Adults 18 or older
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mﬁﬂmvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

¥ who Own and Use an APPLE iPHONE Smartphone

47.7

% or 1,195,577 of ST. LOUIS DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.

Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 21.6% more likely to have a 401K,
16.8% more likely to have an Auto Loan, 19.9% more likely to Invest/Trade Stocks Online, 4.8% more likely to
| pay with their Debit Card.
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6.4% 5% 5.7% 5.1%

Checking Debitor ATM  Savings Credit Card Online Online Bill Mobile Home Auto Loan Money  Certificates of Personal Loan Studentloan Refinanced Home
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® who Own and Use an APPLE iPHONE Smartphone m ST. LOUIS

Professional Services Used*: Adults 18 or older

Tax Preparation Service
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Accountant

Real Estate Agent

Estate Planning

Divorce / Family Attorney
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2 1
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ST. LOUIS DMA

f'Past 3-Months Payment Methods Used: Adults 18 or older
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All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(Computer/mobile devices currently own: Smartphone AND Cell phone brand: Apple (iPhone))]



44.1% or 843,694 of CINCINNATI DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 26.7% more likely to have a 401K,

21.2% more likely to have an Auto Loan, 10.2% more likely to Invest/Trade Stocks Online, 1.1% less likely to

| pay with their Debit Card.

mﬁﬂmvestments Owned Adults 18 or older
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393,479
Financial Planner
OnlineInvesting / Stock Trading
3 = 9.8%
Insurance Agent at a Local Office (not online) 154,405 8.1%
Accountant - nex @ @
Real Estate Agent @2}7“?&% 9.5% 9.6%
; 2.2% - 3.2% 39% a4y 2.7%
Estate Planning ! 2.2% [

Divorce / Family Attorney E‘ﬁ;@ (*Past12 Months)
u who Own and Use an APPLE iPHONE Smartphone W CINCINNATI
CINCINNATI DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 858

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

VISA Debitcard  MasterCard Zelle Cash App Apple Pay GooglePay  American  Store Credit

PayPal

venmo Discover Facebook Samsung Pay Square Cash
Express Card Messenger
m who Own and Use an APPLE iPHONE Smartphone m CINCINNATI

[(Computer/mobile devices currently own: Smartphone AND Cell phone brand: Apple (iPhone))]



| 53.8% or 1,010,630 of WEST PALM BEACH DMA Adults 18 or older Own and Use an APPLE iPHONE...
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 16.7% more likely to have a 401K,

22.5% more likely to have an Auto Loan, 20.8% more likely to Invest/Trade Stocks Online, 3.8% less likely to
| pay with their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older
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318 607 17.0%
156% @ .

249,265 13.3%

7 4 7.3%
Real Estate Agent 7.6%

Tax Preparation Service

Accountant

OnlineInvesting / Stock Trading

Financial Planner

Insurance Agent at a Local Office (not onfine)

PRI 7.0% B-8%

4.5% 5:5%  5.0% 5.0%

. 6.0%
Estate Planning P, =l = Lo O R o o PN
A i e11.3% (*Past 12 Months) Debit Card MasterCard ~ Venmo ApplePay  CashApp  Store Credit  American Discover  GooglePay  Facebook Square Cash Samsung Pay
Divorce / Family Attorney 12% Card Express Messenger
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Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an average of 2 days, 22 hours, 2 minutes
and 15 seconds each week with All Forms of Media.
82.5% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an avg. of 7 hours and 26 minutes each week

| listening to All Local AM/FM Radio, representing 8.8% of total time spent with all forms of Media.

EX
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54.0%
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Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an average of 2 days, 22 hours, 14 minutes
and 1 seconds each week with All Forms of Media.

82.4% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an avg. of 7 hours and 11 minutes each week
listening to All Local AM/FM Radio, representing 8.4% of totaltime spent with all forms of Media.

> R

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

70:14:38

andUse anAPPLE  MINNEAPOLIS-ST. PAUL
Smartphone
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Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an average of 3 days, 6 hours, 25 minutes
and 19 seconds each week with All Forms of Media.

86.3% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an avg. of 7 hours and 44 minutes each week
listening to All Local AM/FM Radio, representing 8.5% of total time spent with all forms of Media.
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Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an average of 3 days, 7 hours, 35 minutes
and 28 seconds each week with All Forms of Media.

82.8% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an avg. of 7 hours and 32 minutes each week
listening to All Local AM/FM Radio, representing 7.8% of total time spent with all forms of Media.
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Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an average of 2 days, 23 hours, 29 minutes
and 29 seconds each week with All Forms of Media.

87.3% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an avg. of 8 hours and 39 minutes each week
listening to All Local AM/FM Radio, representing 10.6% of totaltime spent with all forms of Media.
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Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an average of 2 days, 4 hours, 47 minutes
and 39 seconds each week with All Forms of Ad-Supported Media.

78.9% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an avg. of 6 hours and 50 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.2% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an average of 2 days, 3 hours, 14 minutes

and 37 seconds each week with All Forms of Ad-Supported Media.
77.9% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an avg. of 6 hours and 27 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.8% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an average of 2 days, 11 hours, 47 minutes

and 47 seconds each week with All Forms of Ad-Supported Media.
82.7% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an avg. of 7 hours and 15 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an average of 2 days, 12 hours, 39 minutes

and 19 seconds each week with All Forms of Ad-Supported Media.
80.2% of Aduits 18 or older who Own and Use an APPLE iPHONE Smartphone spend an avg. of 7 hours and 16 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.6% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an average of 2 days, 6 hours, 30 minutes
and 43 seconds each week with All Forms of Ad-Supported Media.

84.3% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an avg. of 8 hours and 14 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 12.7% of total time spent with all forms of Ad-Supported Media.
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" Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an average of 7 hours and
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an avg. of 55.4 minutes/day.

Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an average of 7 hours and
19 minutes each day with All Forms of Ad-Supported Media. 77.9% listen to Local AM/FM Radio for
(Local Radio delivers 9.8% of Time with Ad-Supported Media.)
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Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an average of 8 hours and
32 minutes each day with All Forms of Ad-Supported Media. 82.7% listen to Local AM/FM Radio for

an avg. of 62.3 minutes/day. (Local Radio delivers 10.% of Time with Ad-Supported Media.)
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' Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an average of 8 hours and
39 minutes each day with All Forms of Ad-Supported Media. 80.2% listen to Local AM/FM Radio for
an avg. of 62.3 minutes/day. (Local Radio delivers 9.6% of Time with Ad-Supported Media.)
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an avg. of 70.6 minutes/day.

Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an average of 7 hours and
47 minutes each day with All Forms of Ad-Supported Media. 84.3% listen to Local AM/FM Radio for
(Local Radio delivers 12.7% of Time with Ad-Supported Media.)
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio

100,082,598 or 78.9% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone listen
to Ad-Supported Local AM/FM Radio for an average of 58.7 minutes every day representing 41.1%
of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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all time spent daily with Ad-Supported Audio.

7 1,424,604 or 77.9% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone listen to
Ad-Supported Local AM/FM Radio for an average of 55.4 minutes every day representing 39.8% of
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
P

Local AM/FM Radio

[ 988,860 or 82.7% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone listen to
Ad-Supported Local AM/FM Radio for an average of 62.3 minutes every day representing 42.7% of
all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio

% Time spent
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676,388 or 80.2% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone listen to
Ad-Supported Local AM/FM Radio for an average of 62.3 minutes every day representing 44.8% of
all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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851,531 or 84.3% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone listen to
Ad-Supported Local AM/FM Radio for an average of 70.6 minutes every day representing 44.8% of

all time spent daily with Ad-Supported Audio.
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100,082,598 or 78.9% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone listen
to Ad-Supported Local AM/FM Radio for an average of 58.7 minutes every day representing 41.1%
| of all time spent daily with Ad-Supported Audio.
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| 1,424,604 or 77.9% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone listen to
Ad-Supported Local AM/FM Radio for an average of 55.4 minutes every day representing 39.8% of
all time spent daily with Ad-Supported Audio.
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Audio: Adults 18 or older
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| 988,860 or 82.7% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone listen to
Ad-Supported Local AM/FM Radio for an average of 62.3 minutes every day representing 42.7% of
all time spent daily with Ad-Supported Audio.
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| 676,388 or 80.2% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone listen to
Ad-Supported Local AM/FM Radio for an average of 62.3 minutes every day representing 44.8% of
all time spent daily with Ad-Supported Audio.
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851,531 or 84.3% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone listen to
Ad-Supported Local AM/FM Radio for an average of 70.6 minutes every day representing 44.8% of
all time spent daily with Ad-Supported Audio.
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100,082,598 or 78.9% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pop
Contemporary Hit Radio, Country, and Classic Rock.
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1,424,604 or 77.9% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Country, Hot AC, Classic Hits, Pop Contemporary
Hit Radio, and Adult Contemporary.
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Local AMI/FM Radm Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local AM/FM Radm Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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851,531 or 84.3% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Country, Pop
Contemporary Hit Radio, and Classic Rock.
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77,000,223 or 60.7% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone watch
Ad-Supported Local TV Stations for an average of 88.9 minutes every day representing 29.6% of all
time spent daily with Ad-Supported Video.
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1,109,374 or 60.6% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone watch
Ad-Supported Local TV Stations for an average of 97.9 minutes every day representing 30.7% of all
time spent daily with Ad-Supported Video.
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533,255 or 63.2% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone watch Ad-
Supported Local TV Stations for an average of 126.3 minutes every day representing 32.9% of all
time spent daily with Ad-Supported Video.
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634,522 or 62.8% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone watch Ad-
Supported Local TV Stations for an average of 108.3 minutes every day representing 30.9% of all
time spent daily with Ad-Supported Video.

Avg. Week AII Vfdeo (Persons & % Reach): Adults 18 orolder Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

& Time spent
Non-Premium Cable TV... m
Local TV Stations  JRpREn 55 00

YouTube Video  [EPAPVER 40 5% Netflix YouTube Video YouTube Video | Netflix
e e 9 1 .
Amazon Prime/IMDb/FireTV e e O gt ‘ Amazon
Roku + The Roku Channel mm Local TV Stations Amazon Roku + AppleTV Local TV Stations Prime/ Roku + Apple...
112.4 Prime/ | The Roku | +,fubo.. 117.0 IMEBI The Roku | +fub
TikTok  EETTT — ¥ Avg, HourssMinutes/day with PO iy o | e Channel | et
IMDb/ Channel el ireTV
AppleTV+,fubo, Pluto, Tubi, etc. mm Video: Adults 18 or older 4 4% FireTV 31.3
Premiam cabe TV Newworks ERESE N e . |0 e
Hulu/Hulu + Live TV (any Hulu) m 7:40 g Bremiums | o BIEMIUMS Hyly +... Pe 1
; Non-Premium Cable TV Cable TV ~110.. |9 Non-Premium Cable TV Cable TV 12;. 52
Disne 9 9 i
il mm 15.0% TR TG m Networks Networks Networks INBEWORKSY TikTok
Peacock  [FAPOAE R 14,35 e e (570 98.9 2689 Peacock | TikTok 106.0 276 12.6 | Paramo..
Paramount+ PRV IR 140, smartohone 355
= who Own and Use an APPLE iPHONE Smartphone = WEST PALM BEACH » who Own and Use an APPLE iPHONE Smartphone = WEST PALM BEACH

Avg. Week Ad- Suggorted Video (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Non-Premium Cable TV... 0 a%

Local TV Stations m 64, 59 3
vourube video P ——
Amazon Prime/IMDb/FireTV mm
o IR —T

AppleTV+fubo,Pluto, Tubi, etc. mm
Hulu/Hulu + Live TV (any Hulu) mm

Peacock m m Avg. Hours+Minutes/day with Ad- 0

Netflix m m Supported Video: Adults 18 or older

Paramount+ mm

e E
Roku + The Roku Channel m‘zf‘%‘%

premiom Cable TV Networks SR 884 i M

33

Amazon
Prime/IMDb/ | YouTube
FireTV Video
52.1 335

Amazon
Prime/IMDB/ | YouTube
FireTV Video

47.1 32.9

H..
TikTok | H..
12.6 R

Netflix
Non-Premium 15.7
Cable TV
Local TV Stations Networks AppleTV
112.5 101.9 +fubo,PI| Peac...

Netflix Hu...
Non-Premium 15.7 '_'k--- Hulu
Cable TV
Local TV Stations Networks AppleTV
108.3 95.3 +fubo Pl Peac...

s

= who Own and Use an APPLE iPHONE Smartphone m WEST PALM BEACH # who Own and Use an APPLE iPHONE Smartphone B WEST PALM BEACH
WESTPALM BEACH ~ DMA  Scarborough R2 2024: Aug23-Aug24  Qual Intab 1,236 Soeﬁ * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. - for Anything

[(Computer/mobile devices currently own: Smartphone AND Cell phone brand: Apple (iPhone))]



77,000,223 or 60.7% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone watch
Ad-Supported Local TV Stations for an average of 88.9 minutes every day representing 29.6% of all
time spent daily with Ad-Supported Video.
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1,109,374 or 60.6% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone watch
Ad-Supported Local TV Stations for an average of 97.9 minutes every day representing 30.7% of all
time spent daily with Ad-Supported Video.
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815,760 or 68.2% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone watch Ad-

Supported Local TV Stations for an average of 107.6 minutes every day representing 29.1% of all
time spent daily with Ad-Supported Video.
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533,255 or 63.2% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone watch Ad-
Supported Local TV Stations for an average of 126.3 minutes every day representing 32.9% of all
time spent daily with Ad-Supported Video.
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| 634,522 or 62.8% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone watch Ad-
Supported Local TV Stations for an average of 108.3 minutes every day representing 30.9% of all
time spent daily with Ad-Supported Video.
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News - Mornin

g, Comedies, and Dramas.

77,000,223 or 60.7% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Movies, Local
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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1,109,374 or 60.6% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Movies, and Dramas.
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Local TVStatmn 1 Programs (Persons & % Reach): Adults 18 or older
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Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
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533,255 or 63.2% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Movies, Comedies, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 18or older
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Local News - Evening
Sports

Comedies

Local News - Morning
Dramas

Game Shows
Documentaries
Mystery/Suspense/Crime
National/Network News
Local News - Late
Food/Cooking Shows

Court Shows

B, W

634,522 or 62.8% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Movies, Sports,
Comedies, Local News - Morning, and Dramas.
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Avg. Week All Digital (Persons & % Reach): Adults 1
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98,108,397 or 77.4% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone use Ad-
Supported Social Media for an average of 138.6 minutes every day representing 25.7% of all time

spent daily with Ad-Supported Digital Media.
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1,403,849 or 76.7% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone use Ad-
Supported Social Media for an average of 126.2 minutes every day representing 23.1% of all time
spent daily with Ad-Supported Digital Media.
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983,764 or 82.3% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone use Ad-
Supported Social Media for an average of 128.3 minutes every day representing 22.4% of all time
spent daily with Ad-Supported Digital Media.
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649,343 or 77.% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone use Ad-
Supported Social Media for an average of 138.4 minutes every day representing 23.6% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Search (Google, Bing, etc.)

News ts (Websites/Apps)

OTT TV Streaming Services
Banking/Financial/Real Estate (Websites/Apps)

Social Media

Email/Text iIM/Zoom,ete. (Personal & Work)

Streaming Audio [Local Radio/ ...
Avg. Hours+Minutes/day with

Digital: Adults 18 or older

Concurrent
Usoge

Games/Fantasy/Betting Sites
YouTube/TikTok, ete.
Shopping (indl. Food/Auctions/Travel, etc.)

Local TV Streaming

40

Non
Premium
+Premium
Cable

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

135.9

Radio/ Padcasts/
Streaming Services)
1245

Streaming
64.4
OTT TV Streaming Services
175.4

OTT TV St
YouTube/ / .
TikTc 3 Local TV T
Streaming

57.6

Local TV
Streaming
63.7
Skt (incl

(Go... |
Bing,
etc.)

Online Classes,
Schools,
Colleges, ...

Online Classes,
Schools,
Colleges,...

Social Media
158.3

Social Media
159.3 |

’ Games...

Streaming Audio (Local

(Go

Premium
+Premium
Cable
Streaming
65.8

Emai

YouTube/

Games...

who Own and Use an CINCINNATI
APPLE iPHONE
Online Classes, Schools, Colleges, Universities W b) m Smartphone
w who Own and Use an APPLE iPHONE Smartphone m CINCINNATI

® who Own and Use an APPLE iPHONE Smartphone o CINCINNATI

Avg. Week Ad—Suggorted Digital (Persons & % Reach): Adults 18 or older Avg.

Search (Google, Bing, etc.)

s o) T —— T
e e s T T
I — T
shmminin. oot | A e WO

toce TV stveaming [ CC N R W Q45
YouTube/TikTok ete. m m Avg. Hours+Minutes/day with Ad- m

OTT TV Streaming Services

Streaming Audio (Local Radiol... m”m Supported Digital: Adults 18 or older LA

5:18

Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

concurrent
¥ T s [
Online Classes, Schools, Colleges, Universities _ o g& Awmpm:':‘:u':";m CINCINNAT
® who Own and Use an APPLE iPHONE Smartphone B CINCINNATI

CINCINNATI DMA Scarborough R2 2024: Aug23-Aug24 Qual intab 858
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Non-Premium
+Premium Cable
Streaming
63.4

oom,etc
(Pe

Bing,
nal
ork)

etc.)
27.1

Shoppi...
b
(incl. ath

Food..  Bankin...

* Share of Everything

Streaming Audio Streaming Audio
(Local Radio/ Non-Premium (Local Radio/
Podcasts/Streaming | +Premium Cable Podcasts/Streaming
Services) Streaming Services)
69.4 62.2 70.0
Social Media Social Media
8 138.7
Hat YouTube/
'I'Jk‘;o; ‘;tc' Local TV Streaming
: 55,5
Search Shop.
Local TV (incl. YouTube/TikTok,
OTT TV Streaming S Streaming Food/ OTT TV Streaming Services eta.
110.1 61.6 Aucti... | gank... 114.7 44.6
® who Own and Use an APPLE iPHONE Smartphone m CINCINNATI
-

[(Computer/mobile devices currently own: Smartphone AND Cell phone brand: Apple (iPhone))]

for Anything _




754,934 or 74.7% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone use Ad-
Supported Social Media for an average of 112.6 minutes every day representing 20.% of all time
spent daily with Ad-Supported Digital Media.
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97,532,999 or 76.9% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone use Ad-
Supported Facebook for an average of 49.6 minutes every day representing 35.8% of all time spent
daily with Ad-Supported Social Media.
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1,403,849 or 76.7% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone use Ad-
Supported Facebook for an average of 46.1 minutes every day representing 36.5% of all time spent
daily with Ad-Supported Social Media.
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daily with Ad-Supported Social Media.

937,003 or 78.4% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone use Ad-
Supported Facebook for an average of 49.1 minutes every day representing 38.3% of all time spent
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649,343 or 77.% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone use Ad-
Supported Facebook for an average of 49.7 minutes every day representing 35.9% of all time spent
daily with Ad-Supported Social Media.
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754,934 or 74.7% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone use Ad-
Supported Facebook for an average of 34.2 minutes every day representing 30.3% of all time spent

daily with Ad-Supported Social Media.
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97,532,999 or 76.9% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone use Ad-

Supported Facebook for an average of 49.6 minutes every day representing 35.8% of all time spent
| daily with Ad-Supported Social Media.
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Reach% 76.9%
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1,403,849 or 76.7% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone use Ad-
Supported Facebook for an average of 46.1 minutes every day representing 36.5% of all time spent
daily with Ad-Supported Social Media.
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Avg. Hours+Minutes/day with Ad-Supported
Reach %

Social Media: Adults 18 or older

76.7%

"Share of Ad-Supported Social Media"
2o

who Own and Use an MINNEAPOLIS-ST. PAUL
APPLE iPHONE Smartphone

% of Weekly

0,
4L.8% 39.8%

36.2% 37-4%

20.8% o944 S1-1%

21.7% 22.1%  21.3% 212% 223% 214% 23:0% 218%

18.2%

Weekly 9.3%
Total = = .
Persons 4.9% 8 %o

Reached:] 403,8492,747,559 662,956 1,445,658 765,134 1,539,280 545,529 1,093,450 568,326 1,093,598 397,163 853,687 389,180 819,054 407,397 826,584 420,859 843,174 333,360 167,084
Average Facebook YouTube Video Instagram TikTok Linkedin X (Formerly Pinterest Reddit Snapchat Blogs/Message

e e liitiee) g =

® who Own and Use an APPLE iPHONE Smartphone H MINNEAPOLIS-ST. PAUL

MINNEAPOLIS-ST. PAUL DMA Scarborough R2 2024: Jul23-Aug24 Qual Intab 905 MINNEAPOLIS-ST. PAUL DMA Scarborough R2 2024: Jul23-Aug24 Qual Intab 1,862 ® Share of Everything
-al for Anything _

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(Computer/mobile devices currently own: Smartphone AND Cell phone brand: Apple (iPhone))]



937,003 or 78.4% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone use Ad-
Supported Facebook for an average of 49.1 minutes every day representing 38.3% of all time spent
daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
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649,343 or 77.% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone use Ad-
Supported Facebook for an average of 49.7 minutes every day representing 35.9% of all time spent
daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % Social Media: Adults 18 or older
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754,934 or 74.7% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone use Ad-
Supported Facebook for an average of 34.2 minutes every day representing 30.3% of all time spent
daily with Ad-Supported Social Media.

Weekly 74.7% Avg. Hours+Minutes/day with Ad-Supported

Reach % Social Media: Adults 18 or older
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 6,504,913; Local Radio: 6,350,075; Non-Prem. Cable: 3,366,953; Local TV:
2,977,121 reaching Adults 18 or older who Own and Use an APPLE iPHONE Sm

All Other Digital Media: 9,582,608;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Own and Use an APPLE iPHONE
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 133,971;
Social Media: 91,934; Local Radio: 89,906; Non-Prem. Cable: 41,713; Local TV: 41,607
reaching Adults 18 or older who Own and Use an APPLE iPHONE Smartphone.

450,000

400,000

350,000

300,000

250,000

200,000

150,000

100,000

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Own and Use an APPLE iPHONE
Smartphone

& wa’a’f R G G T ‘ﬂ,‘:“ Vs @:\q & *9‘* R R g
o ¥ o ~ o §F o 9 A < A of ¥
s Mon-Fri Local AM/FM Radio AQH e VIon-Fri Local TV Station AQH
s Vo Fri Non-Premium Cable TV AQH s MloN-Fri Social Media AQH

‘e [Vlon-Fri Digital Media (Less Social) AQH

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
MINNEAPOLIS-ST. PAUL Metro Area Adults 18 or older

1,000,000

900,000

800,000

700,000

600,000

500,000

400,000

300,000

200,000

100,000

NP R R R P P o R AR R R R R AR R R R R
& °— - S § R ’ ”; 4 :\. > "» <\: Q’ Q‘ Ql J Q‘ Q‘ Q’ Q’ ’\ > :»
o #@«q?,p@moog.xxﬁeﬁavo'\Q:gq,@QQq

s Mon-Fri Local AM/FM Radio AQH s [V on-Fri Local TV Station AQH

e M on-Fri Non-Premium Cable TVAQH s Mo~ Fri Social Media AQH

e M on-Fri Digital Media (Less Social) AQH

MINNEAPOLIS-ST. PAUL ~ DMA  Scarborough R2 2024: Jul23-Aug24  Qual intab 905
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

*® Share of Everything

[(Computer/mobile devices currently own: Smartphone AND Cell phone brand: Apple (iPhone))]




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 100,876;
Social Media: 69,306; Local Radio: 62,415; Non-Prem. Cable: 35,818; Local TV: 34,837
reaching Adults 18 or older who Own and Use an APPLE iPHONE Smartphone.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 61,388;
Social Media: 43,529; Local Radio: 42,277; Non-Prem. Cable: 23,993; Local TV: 20,577
reaching Adults 18 or older who Own and Use an APPLE iPHONE Smartphone.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 71,175;
Local Radio: 55,154; Social Media: 48,194; Non-Prem. Cable: 32,686; Local TV: 24,816
reaching Adults 18 or older who Own and Use an APPLE iPHONE Smartphone.
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' 115,505,327 or 91.1% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend
an average of 55.8 minutes per day driving, seeing Billboards and Signs. 66.% Listen to Local Radio
Stations Out-of-Home for an average of 35.6 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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1,726,530 or 94.4% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an
average of 59.4 minutes per day driving, seeing Billboards and Signs. 65.1% Listen to Local Radio
Stations Out-of-Home for an average of 33.6 minutes/day.
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Top-13 Out-of Home Media (Persons & % Reach): Adults 18 or otder

(average week)
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1,130,720 or 94.6% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an
average of 54.1 minutes per day driving, seeing Billboards and Signs. 69.1% Listen to Local Radio

Stations Qut-of-Home for an average of 37.7 minutes/day.
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or otder

(average week)
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787,169 or 93.3% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an
average of 62.3 minutes per day driving, seeing Billboards and Signs. 67.% Listen to Local Radio
Stations Out-of-Home for an average of 37.8 minutes/day.
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951,933 or 94.2% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an
average of 57. minutes per day driving, seeing Billboards and Signs. 70.4% Listen to Local Radio
Stations Out-of-Home for an average of 42.8 minutes/day.
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115,505,327 or 91.1% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an
average of 55.8 minutes per day driving, seeing Billboards and Signs representing 39.1% of all Time Spent
with Ad-Supported Out-of-Home Media.
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1,726,530 or 94.4% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an

average of 59.4 minutes per day driving, seeing Billboards and Signs representing 42.9% of all Time Spent
with Ad-Supported Out-of-Home Media.
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1,130,720 or 94.6% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an
average of 54.1 minutes per day driving, seeing Billboards and Signs representing 39.6% of all Time Spent
with Ad-Supported Out-of-Home Media.
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Out-of-Home Media: Adults 18 or older
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787,169 or 93.3% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an average
of 62.3 minutes per day driving, seeing Billboards and Signs representing 42.8% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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951,933 or 94.2% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an average
of 57. minutes per day driving, seeing Billboards and Signs representing 41.3% of all Time Spent with Ad-
Supported Out-of-Home Media.
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1,726,530 or 94.4% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an
average of 59.4 minutes per day driving an average of 34.6 miles each day and are 18.9% more likely
to use Hennepin Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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1,130,720 or 94.6% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an
average of 54.1 minutes per day driving an average of 31.5 miles each day and are 25.7% more likely
to use Manchester Road/Highway 100 than the Metro average.

Top-26 Employment Zip Codes: Adults 18 or older
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787,169 or 93.3% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an
average of 62.3 minutes per day driving an average of 36.3 miles each day and are 43.% more likely
to use Route 48 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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951,933 or 94.2% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an
average of 57. minutes per day driving an average of 33.1 miles each day and are 37.6% more likely
to use Linton Blvd than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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| 36,298,770 or 28.6% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day representing 31.6%
of all time spent daily with All forms of Print Media.
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Avg. Week All Print ngewg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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666,915 or 36.4% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day representing 35.% of all
time spent daily with All forms of Print Media.
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393,234 or 32.9% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9. minutes every day representing 30.9% of all

time spent daily with All forms of Print Media.
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New York Times (Daily+Sunday)

Wall Street Journal (Daily)

New York Times (Sunday)

USA Today (Daily)

New York Times (Daily)

Magazines

All Local Weekly Newspapers

Catalogs

Books

ST. LouIs DMA

Scarborough R2 2024: Jul23-Aug24
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older ¢

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

New York Times {Daily

Local Daily
Newspaper(s) 8.7
(Sunday)
126

New York Times

USA Today (Caily)

Local Daily
Newspaper(s)
(Daily
33

New York Times (Daly)

Local Daily
Newspaper(s)
(sunday)
12.0

New York Times
(Sunday)
11.0

USA Today (Daily) Direct Mail A
9.2 (exclue

Wall Street Journal (Dafly)
91

New York Times (Daily) K
74

rhising
logs)

‘ 1;%6% who Own aind Usé i APPLE ST.LOUIS (Sunday) Wall street Journal (Daily)
0.0% {PHONE Smartphone aLo 20
0.0%
m who Own and Use an APPLE iPHONE Smartphone W ST. LOUIS

Qual Intab 973
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[(Computer/mobile devices currently own: Smartphone AND Cell phone brand: Apple (iPhone))]
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Avg. Week All Print ngewg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

USA Today (Daily)

New York Times (Daily)

New York Times (Daily+Sunday)

Books

New York Times (Sunday)

‘Wall Street Journal (Daily)

Magazines

Catalogs

All Local Weekly Newspapers

204,473 or 24.2% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day representing 27.9% of all
time spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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# who Own and Use an APPLE iPHONE Smartphone W CINCINNATI

Lacal Daily
Newspaper(s)
Local Daily (Daily+Sunday)

Newspaper(s) (Sunday) 8.6

New York Times (Daily
)

USA Today (Daily) Catalogs
10.3 8. 16

Local Daily
Newspaper(s)
(sunday)
12.8

New York Times (Daily
+Sunday)
10.0

Cat:
New York Times

USA Today (Daily) (Daily)
9.7 7.8

Catalogs
36

® who Own and Use an APPLE iPHONE Smartphone

B CINCINNATI

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or old

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

UsA Today (Daily)

New York Times (Daily)

New York Times [Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

Magazines

Catalogs

All Local Weekly Newspapers

CINCINNATI DMA

Scarborough R2 2024: Aug23-Aug24

Total persons

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older m
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er Avg
% Time Spent

. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Wall Street Journal
(Daily}
9.4
New York Times
(sunday)
123

Local Daily
Newspaper(s)
(Sunday)
1.9

Local Daily
Newspaper(s)
(sunday)
12.8

New York Times
(Sunday)
121

(Daily
8.5

New York Times (Daily)
7.8

Wall Strcet Journal (Daily)
24
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278,859 or 27.6% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 11.7 minutes every day representing 33.9% of
all time spent daily with All forms of Print Media.

Avg. Week AII Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspa per(s) (Sunday)
Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Own and Use an APPLE
iPHONE Smartphone

New York Times (Sunday)
All Local Weekly Newspapers
Magazines

New York Times (Daily)
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USA Today (Daily)

Wall Street Journal
(Daily)
120
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New York Times
(sunday)
134

New York
Times
(Daily)

Local Daily
Newspaper(s)
(Sunday)
15.1

UsA Today (Daily)
132

New York Times
(Sunday)
1.8

Wall Street Journal
(Daily)
1.7

c
New York Times 3 %3
(Daily)

79

Lacal Daily
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(Daily
10.4

Direct
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= WEST PALM BEACH

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Total persons

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers

Avg. Hours+Minutes/day with Ad- M
Supported Print Media: Adults 18 or older m
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Magazines

New York Times (Daily)
Wall Street Journal (Daily)
Catalogs

USA Today (Daily)
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USA Today (Daily)
14.2

Local Daily

Newspaper(s) (Daily

+sunday)
1.7

New York Times (Daily

+Sunday)
10.8

Wall Street Journal
(Daily)
.0

Local Daily
Newspaper(s) (Daily
109

Magatines

(Daily)

Local Daily
Newspaper(s)
(Sunday)
15.1

USA Today (Daily)
13.

Local Daily
Newsspaper(s) (Daily
+Sunday)

Wall Street
Journal (Daily)
1.7

New York Ti

Local Daily
Newspaper(s) (Daily
10.4

Magazines
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