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peo By | 7 ! 34.3% or 89,828,703 of USA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.
If-*‘ > ..%-‘- ' / ¢ Typical Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 46.9 years old (4.1% younger
o ‘ than average) and have a $88,798 (1.% lower than average) annual household income.
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Food products household used past 7 days (HHLD): Frozen pizza



42.9% or 1,652,216 of MINNEAPQLIS-ST. PAUL DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.
Typical Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 46.9 years old (3.9% younger
than average) and have a $110,558 (3.8% higher than average) annual household income.
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than average) and have a $104,893 (2.4% higher than average) annual household income.

N % ¥ |40.5% or 3,061,123 of CHICAGO DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.
_ ) I ' | Typical Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 48.4 years old (.1% younger
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r 44.9% or 1,125,393 of ST. LOUIS DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.
Typical Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 46.1 years old (6.9% younger
,‘f than average) and have a $93,338 (1.4% lower than average) annual household income.

@ Percent of Market: Adults 18 or older lk*Gender of Target vs. Market: Adults 18 or older |Ethnicity of Target vs. Market:
White
Black/African o
h hased FROZEN PIZZA American
= who purchase:
44,9% in the past 7 days Aslai | 1.1%
48.3% I
u Remainder of ST. LOUIS DMA — “ 2.1%
49.1 50.0
Total Persons: 1,210,266 1,294,799 P
1,379,672 Men Men Women Women # who purchased FROZEN PIZZA n thepast 7 days  m ST. LOUIS
o
. A Age:
Age Cell Demographics of Target vs. Market: kel ol W= HHI of Target vs. Market:
Adults 18 or older i
w who purchased FROZEN PIZZA in the past 7 days W ST. LOUIS <$35K HHI
21 $35K-$50K HHI
$50K-$75K HHI |
10.3%9
9.6% $75K-S100K HHI
8.4% —
6.8% 7.0% e 7.4% $100K-$150K HHI
5.7%
I $150K-$250K HHI
$250K+ HHI
18-20 21-24 2529 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70+ _
# who purchased FROZEN PIZZA in the past 7 days mST. LOUIS Avg HHI: 394,664

ST. LOUIS DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab 773
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Food products household used past 7 days (HHLD): Frozen pizza



W ’. , r

38.3% or 728,655 of CINCINNATI DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.
Typical Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 45.1 years old (7.7% younger
than average) and have a $92,783 (2.1% lower than average) annual household income.
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34.3% or 89,828,703 of USA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.

Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 11.8% less likely to be a college
graduate, 3.5% more likely to work full-time, 3.% less likely to be married, 13.6% more likely to be a parent
of 1 or more children under 18.
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42.9% or 1,652,216 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older purchased FROZEN PIZZA in the past 7...
Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are .9% more likely to be a college
graduate, 10.4% more likely to work full-time, 1.5% more likely to be married, 19.7% more likely to be a
parent of 1 or more children under 18.
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40.5% or 3,061,123 of CHICAGO DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.
Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 12.5% less likely to be a college
graduate, 2.8% more likely to work full-time, 1.5% more likely to be married, 8.1% more likely to be a
parent of 1 or more children under 18.
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44.9% or 1,125,393 of ST. LOUIS DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.

Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 17.7% less likely to be a college
graduate, .9% more likely to work full-time, 6.% less likely to be married, 22.3% more likely to be a parent of
1 or more children under 18.
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38.3% or 728,655 of CINCINNATI DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.
Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 11.5% less likely to be a college
graduate, 5.2% more likely to work full-time, 1.6% more likely to be married, 16.% more likely to be a
parent of 1 or more children under 18.
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34.3% or 89,828,703 of USA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.

Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are .9% less likely to own their home,
10.8% more likely to own a higher valued home, 5.4% more likely to have a single-family home, 13.5% more
likely to have a dog.
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| 42.9% or 1,652,216 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 ¢
Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 1.% more likely to own their home,

2.% more likely to own a lower valued home, 5.2% more likely to have a single-family home, 5.8% more likely

to have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4®0Pets in Home: Adults 18 or older
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.6% more likely to own a lower valued home, 7.9% more likely to have a single-family home, 16.2% more
likely to have a dog.

S 9 ‘m 40.5% or 3,061,123 of CHICAGO DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.
QH I ;| Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 5.4% more likely to own their home,

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4®0Pets in Home: Adults 18 or older
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A/ m = 44.9%or 1,125,393 of ST. LOUIS DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.
4 ,5 1| Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 4.7% less likely to own their home,
o ) I-.r

6.5% more likely to own a lower valued home, 4.8% more likely to have a single-family home, 14.1% more
likely to have a dog.
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- A 38.3% or 728,655 of CINCINNATI DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.
o4 ) Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 8.% less likely to own their home,
‘ J 3.7% more likely to own a lower valued home, .1% less likely to have a single-family home, 16.6% more likely

to have a dog.
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34.3% or 89,828,703 of USA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.
Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 1.7% more likely to look up D-I-Y
advice online, 7.4% less likely to always vote in local elections, 5.4% less likely to belong to a gym, 6.6%

less likely to fly domestic past yr.

_gfop-zo past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
™ g Registered to Vote Democrat / Lean  Republican /Lean Independent / None
(In District of Residence) Democrat Republican of These
1 Presidential Elections: Always
LELE e
e - - e Statewide Elections: Alway: |
Resipes | Restaurant Do-R-Younel Oniine Phone  Medical Home /. Fitness/Diet  Apparel/  JobSearch/ Religion/  Take Online Career Education  Genealogy Momework ﬂmr-n‘ Photography Pmml\;f Online Dating m
l;::l;:;; Mn.....e.,.. l-l:r:;:\r Advice f‘[ﬁ;:::'-ll l:;-:;; Ganden ideas information Besuty idess Postresume Spirtuskty  Classes  Development l‘s:::;:' l\’o:;;::ur m“:;; FamilyAdvice'  Servce Local Elections: Always
m;:r.no. ‘f.f:,\f,i: c) Local Elections: Sometimes 33.3%
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42.9% or 1,652,216 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older purchased FROZEN PIZZA in the past 7...
Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 3.2% more likely to look up D-I-Y
advice online, 3.6% less likely to always vote in local elections, 1.2% less likely to belong to a gym, 2.5%

less likely to fly domestic past yr.
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40.5% or 3,061,123 of CHICAGO DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.
Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 1.6% more likely to look up D-I-Y
advice online, 4.8% less likely to always vote in local elections, 2.7% less likely to belong to a gym, 1.3%
less likely to fly domestic past yr.
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44.9% or 1,125,393 of ST. LOUIS DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.
Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 4.7% more likely to look up D-I-Y
advice online, 11.4% less likely to always vote in local elections, 1.% less likely to belong to a gym, 13.%
less likely to fly domestic past yr.
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advice online, 2.2% less likely to always vote in local elections, 9.5% less likely to belong to a gym, 6.8%

- Y 38.3% or 728,655 of CINCINNATI DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.
! ;| Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 6.% more likely to look up D-I-Y
J less likely to fly domestic past yr.
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£D BARON = 34.3% or 89,828,703 of USA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.

B Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 5.3% more likely to use QSRs past
mo., .5% more likely to use Sit-Down Restaurants past mo., 11.1% more likely to use Casinos past yr.,, 31.%
more likely to smoke cigarettes.
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All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC. All rights reserved. USA Projection Searborough R1 2024: Jan23-Apr24 Qual Intab 23,333

Food products household used past 7 days (HHLD): Frozen pizza



30-days QSR Users: Adults 18 or older

11.5%

2times 13.8%

Ftimes 11.8%

dtimes 11.3%

Stimes 11.7%

6 -9times 17.2%

10times or more

Adults 18 or older who purchased FROZEN PIZZA in the past 7 days
mo., 1.9% more likely to use Sit-Down Restaurants past mo., 13.4%
31.3% more likely to smoke cigarettes.

42.9% or 1,652,216 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.

are 4.8% more likely to use QSRs past
more likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Adults 18
€

1time

20.3%

2 times

3 times

4 times

12.
7%

5 times
6-9times

10times or more

or older

Top-10 Cuisines: Adults 18 or older

I.Dlwn Restaurants Used Past 30-days)

Medicn  Chiness  Wings/  Coftes
Burgers /  House |
sports gar Cofies mar

#who purchased FROZEN IZZA in the past 7 days

WMINNEAPOLIS-ST. PAUL

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who purchased FROZEN PIZZA in the past 7 doys [ HTB/0I30 10.8%

T A 410,572 10.7%

2.
= who purchased FROZEN PIZZA in the past 7 days m MINNEAPOLIS-ST. PAUL ® who purchased FROZEN PIZZA in the past 7 days W MINNEAPOLIS-ST. PAUL
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total hly Sit-Down ant Users: Avg. hly Sit-Down ant Meals:
e 87.6% 76.6% 75.2%
[ s e = En
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older

Any Type of Beer
Domestic Regular Beer 1280427 33.39%

Wine
Domestic Light Beer

Imported Beer

-v Vv
¥

Microbrew / Craft Beer

= who purchased FROZEN PIZZA in the past 7 days
MINNEAPOLIS-ST. PAUL DMA

B MINNEAPOLIS-ST. PAUL

Scarborough R1 2024: Jan23-Jan24

Qual Intab

1,177,382 30.6%

Table Games (Craps, Poker, etc.)

Bar / Nightclub
Stage Show / Concert
Upscale Restaurant 7“3:2
Sports Betting 4_0,’5'..'5%
Other Gambling 2.21,2%
Spa 711,'35;: Casinos visited past 12 months: Yes
= who purchased FROZEN PIZZA in the past 7 days = MINNEAPOLIS-ST. PAUL

784
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Food products household used past 7 days (HHLD): Frozen pizza

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes

Vape

= who purchased FROZEN PIZZA in the past 7 days =MINNEAPOLIS-ST. PAUL



Past 30-days QSR Users: Adults 18 or older
= ]\; 1time
= g 1

9.7

2times

3 times

4 times

5times

6-9times 23.1%

| |

10 times or more

21.0%
W CHICAGO

® who purchased FROZEN PIZZA in the past 7 days

Total Aggr%{;fy QSR Users: Avg. Monthly QSR Meals:

90.9%

e e N 2

- > r

40.5% or 3,061,123 of CHICAGO DMA Adults 18 or older purchased
Adults 18 or older who purchased FROZEN PIZZA in the past 7 days
mo., 1.5% more likely to use Sit-Down Restaurants past mo., 10.2%
11.4% more likely to smoke cigarettes.

FROZEN PIZZA in the past 7 days.
are 3.2% more likely to use QSRs past
more likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

76.9%

75.7%

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer
Wine

Domestic Light Beer

Imported Beer

1 78 23.1%

651,633 8.6%

Domestic Regular Beer
Microbrew / Craft Beer

W CHICAGO

Scarborough R1 2024: Feb23-Mar24 Qual Intab

®who purchased FROZEN PIZZA in the past 7 days
CHICAGO DMA

Top-10 Cuisines: Adults 18 or older

e ey .. .
e 16.1%
b3

Stimes i
8.9% Mexian  Chiness  Pama mafan  wings/ Bagel/ indian/ Upscale Steskhouse

Burgers/ Donwt/  Thai/

i Coffee Bar Sports Bar  Bakery Other

= who purchased FROZEN PIZZA in the past 7 days m CHICAGO who purchased FROZEN PIZZA in the past 7 days WCHICAGO

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.]
who purchased FROZEN PIZZA in the past 7 days 22.7%

ancaco (ST 20.0%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines 20.1%

Table Games (Craps, Poker, etc.)

58,644 8.7% }

1,52
Bar / Nightclub &= ;
Upscale Restaurant
Stage Show / Concert
Sports Betting

Other Gambling

Spa

Casinos visited past 12

hs: Yes

Used Past 30-days: Adults 18 or older

/[ Cannabis

m who purchased FROZEN PIZZA in the past 7 days

m CHICAGO

1,311

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Food products household used past 7 days (HHLD): Frozen pizza

Cigarettes Vape

wwho purchased FROZEN PIZZA in the past 7 days

wCHICAGO



P

3%

2times

II

3 times
4 times
5 times
6 -9times 20.4% .

10times or more

18.4%

» who purchased FROZEN PIZZA in the past 7 days mST. LOUIS

Avg. Monthly QSR Meals:
89.4%

Total Jl-ggg:,gﬂv QSR Users:

44.9% or 1,125,393 of ST. LOUIS DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.

Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 4.9% more likely to use QSRs past
mo., 1.% more likely to use Sit-Down Restaurants past mo., 5.3% more likely to use Casinos past yr., 3.2%
less likely to smoke cigarettes.

1time

2 times

3 times

4 times

5 times

6-9times

10times or more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

18.6%
15.7%

13.2%

5.4%

# who purchased FROZEN PIZZA in the past 7 days | ST. LOUIS
Total hly Sit-Down ant Users:  Avg. hly sit-Down ant Meals:
76.6% 75.8%

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer  pyetyrm 44.9%
Domestc ght Beer
S
Ve
imported Beer w Y
Microbrew / Craft Beer 1%1!5‘;26 i

m who purchased FROZEN PIZZA in the past 7 days
ST. LOUIS DMA

WST. LOUIS

Scarborough R1 2024: Jan23-Jan24

Qual intab

773

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

25,41
L33 -
=)

pma s

Chinese  meican s wings/ Steskhouse Coes  Bagel/ wdisn/  Upscale
Burgers / Wouse/ Dosut/ Tha/
Sports Bar Coffes Bar  Bakery Other
asian
who purchased FROZEN PIZZA in the past 7 days ST, LOUIS

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who purchased FROZEN PIZZA in the past 7 doys [1E0/620MMY  16.9%

s7.10us 12.5%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines = 23.0%
Bar/ Nightclub

Table Games (Craps, Poker, etc.)
Upscale Restaurant
Stage Show / Concert

Sports Betting

Other Gambling

= who purchased FROZEN PIZZA in the past 7 days

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadceasting, Inc. LLC. All rights reserved.

109,764 4.4%
77,379 3.1%
spa | 2.7%

8 2.2%

51.6%
1.5%

37,9

Casinos visited past 12 months: Yes
HST. LOUIS

Food products household used past 7 days (HHLD): Frozen pizza

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes

Vape

#who purchased FROZEN PIZZA in the past 7 days usT. LOUS



i
Past 30-days QSR Users: Adults 18 or older

S dg e
4 o
11.1%

3 times

4 times

5times

6-9times

10times or more

wwho purchased FROZEN PIZZA in the past 7 days
Total Monthly QSR Users:
96.1% 89.1%
- r0ms

= CINCINNATI

Avg. Monthly QSR Meals:

e

38.3% or 728,655 of CINCINNATI DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.
Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 7.9% more likely to use QSRs past
mo., 2.9% more likely to use Sit-Down Restaurants past mo., 2.4% more likely to use Casinos past yr,, 13.6%
more likely to smoke cigarettes.

1time

2 times

3times

4 times

5 times

6-9times

10times or more

81.9%

® who purchased FROZEN PIZZA in the past 7 days

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€ »

8%

16.1%

12.6%
13.3%
9.

4%

5.3%
® CINCINNATI

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

79.6%

Drank Past 30-days: Adults 18 or older

A Type of Beer
Uiguor
Dormmeti ligh Beer
e —
-
Wrparted Bk - Vv
Microbrew / Craft Beer 1112'73;5 '
% who purchased FROZEN PZZA in the past 7 days W CINCINNATI
CINCINNATI DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Sports Betting

Stage Show / Concert

Other Gambling

Spa

660

All Graphs and HBIAI Data Madeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Past 12 months Casino Activities:

= who purchased FROZEN PIZZA in the past 7 days

Top-10 Cuisines: Adu!ts 18 or older

Sit-Down Restaurants Used Past 30-days,

Chinese  Mexican  wings/  Coffes  miian Steakhouse Bagel /
Burgers [ Wouse / Donut /
Sports Bar Coffes Bar Bakery

piza

indian/  upscale
Thai /
Other
Asian

= who purchased FROZEN PIZZA in the past 7 days = CINCINNATI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who purchased FROZEN PIZZAin the past 7 days 20.5%

oncra 15.2%

Adults 18 or older
27.0%
135,247 7.1%
90,624 4.8%
w 4.9%
3.0%

1 1,8%
EEEY 1.7%

514,754

Casinos visited past 12 months: Yes
W CINCINNATI

Food products household used past 7 days (HHLD): Frozen pizza

Used Past 30-days: Adults 18 or older
wt

)
-

Cigarettes

Marijuana / Cannabis

Vape

= who purc ha sed FROZEN PIZZA in the past 7 days WCINCINNATI



AEDBARON - ‘ 34.3% or 89,828,703 of USA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.

Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 7.% more likely to have a 401K, 13.5%
more likely to have an Auto Loan, 3.1% more likely to Invest/Trade Stocks Online, 7.3% more likely to pay
with their Debit Card.

Investments Owned: Adults 18 or older .' Financial Services Has and/or Uses: Adults 18 or older
401K Plan :
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds 171:9:%
Money Market Funds "21‘.:’}%

Other (Crypto / NFTs / Metals, etc.) grpvrpn 1‘:;‘_:‘%

10.7%
Bonds PPl 115w

Second Home or Real Estate Property -2 77%

8.9%
7.4% 8.2% 6% [tk Aok

Money  Certificates of Studentloan Refinanced Personal Loan  Home

22,497,1 ALY Checking Debitor ATM  Savings Credit Card ‘Online Mohile Online Bill Home

Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
529 Plan / College Savings Plan s Aecount Mortgage ey
w who purchased FROZEN PIZZA in the past 7 days mUSA ® who purchased FROZEN PIZZA in the past 7 days mUSA
Professional Services Used*: Adults 18 or older yh'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service

Financial Planner
Online Investing / Stock Trading
Accountant g:‘i’:
Insurance Agent at a Local Office (not online) 333:
Real Estate Agent 66‘.‘;;6

Estate Planning :z

3.7% 3.4%

Debit Card  MasterCard ~ Venmo Zelle Apple Pay

Divorce/ Family Attorney .;‘2;:6 (*Past 12 Months) Cash App stotélcrl"iedt Google Pay  Discover Aé:::’:;n I:l:\:::;:r Square Cash Samsung Pay
w who purchased FROZEN PIZZA in the past 7 days mUSA = who purchased FROZEN PIZZA in the past 7 days mUSA
USA USA Projection Scarborough R1 2024: lan23-Apr24 Qual Intab 7,071
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 23,333

Food products household used past 7 days (HHLD): Frozen pizza



42.9% or 1,652,216 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older purchased FROZEN PIZZA in the past 7...
Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 5.2% more likely to have a 401K, 7.%
more likely to have an Auto Loan, 3.7% more likely to Invest/Trade Stocks Online, 8.2% more likely to pay

with their Debit Card.

Investments Owned Adults 18 or older
_ g
- 15.0%
11.6%
e
334,441 8.7%
iz
329,557 8.6%
9.3%
328,014

529 Plan / College Savings Plan 85%

= who purchased FROZEN PIZZA in the past 7 days

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds
Second Home or Real Estate Property

Other (Crypto / NFTs / Metals, etc.)

'm MINNEAPOLIS-ST. PAUL

Financial Services Has and/or Uses: Adults 18 or older

7.3% 7.9%

i =

Home Auto Loan
Mortgage

Online Bill
Paying

Mobile
Banking

Online
Banking

Debit or ATM  Credit Card
card

Savings
Account

Checking

Certificates of Studentloan Refinanced
Account

Deposit (CDs) Home
Mortgage

Market
Account

w who purchased FROZEN PIZZA in the past 7 days = MINNEAPOLIS-ST, PAUL

0% 7.3% 6% 7%

Personal Loan  Home
Improvement
Loan or Home

Equity Loan

Professional Services Used*: Adults 18 or older

Tax Preparation Service

1,022,496

26.6%

989,501 25.7%

Financial Planner

Online Investing / Stock Trading

513,120 13.3%
) 11.6%
452,514 11.8%

9.8%
9.9%

5.2%
0%

Insurance Agent at a Local Office (not online)

Accountant

Real Estate Agent

LN
&=
2.7%

0%
2.8%

= who purchased FROZEN PIZZA in the past 7 days

Estate Planning

(*Past 12 Months)

Divorce / Family Attorney

= MINNEAPOLIS-ST. PAUL

MINNEAPOLIS-ST. PAUL Qual Intab

DMA Scarborough R1 2024: Jan23-lan24

I a

f\'Past 3-Months Payment Methods Used: Adults 18 or older

! 13.0%12.6%
: | &

Cash App  Store Credit Google Pay
Card

Debit Card MastesCard Zelle

PayPal

Venmo Apple Pay American
Express

m MINNEAPOLIS-ST. PAUL

Discover Facebook
Messenger

w who purchased FROZEN PIZZA in the past 7 days

784
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Food products household used past 7 days (HHLD): Frozen pizza

4.0% 33% 3.1% 2.9%
e o s |
Samsung Pay Square Cash




Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 6.7% more likely to have a 401K,

17.8% more likely to have an Auto Loan, 6.1% more likely to Invest/Trade Stocks Online, 8.6% more likely to
pay with their Debit Card.

vI P 40.5% or 3,061,123 of CHICAGO DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.

mﬁﬁlnvestments Owned: Adults 18 or older

W Financial Services Has and/or Uses: Adults 18 or older
401K Plan

3,507,791 46.4%

IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds 117‘;'2;
Money Market Funds - ::':3:
Bonds -1 4_":,'6”‘

Other (Crypto / NFTs [ Metals, etc.) 10:5%

0.8%
8.1%
17.2% 5% “" 45% 4.9%
13.8%) 13.1%) 1289&
: _

10.5%
529 Plan / College Savings Plan 7.4% Checking Debitor ATM  Savings  CreditCard  Online Mohile  Online Bill Home Autoloan  Money Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying  Mortgage Market  Deposit[CDs) Home Improvement
Second Home or Real Estate Property m (i Account Mortgage Loan o Home
6.7% Eqhlty Loan
wm who purchased FROZEN PIZZA in the past 7 days m CHICAGO m who purchased FROZEN PIZZA in the past 7 days m CHICAGO
[— .
Professional Serwces Used *:; Adults 18 or older | pyPast 3-Months Payment Methods Used: Adults 18 or older
Online Investing / Stock Trading
Insurance Agent at a Local Office (nat online) .
Real Estate Agent g 0.2% 10.2%
- 12.3% - 37% 3T%  2.6% 2.5%
Estate Planning » o 22 Lesmsio Lesan 2 e BN s mesgam
. " g a
Divorce/ Family Attorney (*Past 12 Months) visa Paypal Debit Card  MasterCard Zelle Venmo Apple Pay  Cash App Stnrcea Credit  Discover  Google Pay NE::‘;;“ J;l:gr?:r Square Cash Samsung Pay

® who purchased FROZEN PIZZA in the past 7 days = CHICAGO = who purchased FROZEN PIZZA in the past 7 days m CHICAGO

CHICAGO DMA Scarborough R1 2024: Feb23-Mar24 Qual Intab 1.31
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Food products household used past 7 days (HHLD): Frozen pizza



| =T 44.9% or 1,125,393 of ST. LOUIS DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.
» i ; | Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are .9% less likely to have a 401K, .3%
" more likely to have an Auto Loan, 4.3% more likely to Invest/Trade Stocks Online, 9.6% more likely to pay

with their Debit Card.

mﬁﬁlnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options

11.3%
Money Market Funds M 11.9%

Other (Crypto / NFTs / Metals, etc.) g 11?]'?;
9 9.1%
Bonds S

+422.6%)

) 5% i aciar -
529 Plan / College Savings Plan 1_9% Checking Debitor ATM  Savings  CreditCard  Online  OnlineBil  Mobile Home Autoloan  Money Certificates of Studentlcan Personal Loan Refinanced  Home
= Account card Account Banking Paying Banking  Mortgage Market  Deposit[CDs) Home  Improvement
Second Home or Real Estate Property i Account Mortgage Loan or Home
171,997 Equity Loan
m who purchased FROZEN PIZZA in the past 7 days mST. LOUIS

m who purchased FROZEN PIZZA in the past 7 days mST. LOUIS

Professional Services Used*: Adults 18 or older y'E'Past 3-Months Payment Methods Used: Adults 18 or older

Onlinel; il Stock Tradil
Insurance Agent at a Local Office (not online) 3:8%
248,683 9.9%
3 8.7%
e . S
38,6. 3.4%
Real Estate Agent 4.0%

' 7.8% 9-5%
S 3.0% 3.3% 3.3% 3.2%
Estate Planning 28% Lam o S . : - s x2 x e -
1.4% *Past 12 Months, Debit Card  MasterCard venmo zelle Cash App  Apple Pay Discover  Store Credit  Google Pay  Facebook American  Samsung Pay Square Cash
Divorce/ Family Attorney !' 1.0% y ! Card Messenger  Express
® who purchased FROZEN PIZZA in the past 7 days mST.LOUIS

= who purchased FROZEN PIZZA in the past 7 days m ST. LOUIS
ST. LoUIS DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab 773
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Food products household used past 7 days (HHLD): Frozen pizza



. Pt P 38.3% or 728,655 of CINCINNATI DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.
. { Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 9.1% more likely to have a 401K,
‘ ’ 22.1% more likely to have an Auto Loan, 14.7% less likely to Invest/Trade Stocks Online, 8.5% more likely to
" J pay with their Debit Card.

nﬁdlnvestments Owned: Adults 18 or older H Financial Services Has and/or Uses: Adults 18 or older

401KPlan gy e

IRA (Individual Retirement Account)

Stocks or Stock Options
12.2%
Mutual Funds 14.9%
7.6%
Money Market Funds & 108K

Other (Crypto / NFTs / Metals, etc.) M'ﬁ_m

6.7%
oo [

9% Jo% 78% 6ax% 6.1% 514

vl ... e

529 Plan / College Savings Plan 7.0% Checking Debitor ATM  Savings  CreditCard  Online  OnlineBill  Mobile Home Autoloan  Money  Ci of personal Loan Refi Home
s Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home  Improvement
Account Mor, Loan or Home
Second Home or Real Estate Property & 5.2% gage oty tom
® who purchased FROZEN PIZZA in the past 7 days m CINCINNATI ® who purchased FROZEN PIZZA in the past 7 days W CINCINNATI

Professional Services Used*: Adults 18 or older y'l_a'Past 3-Months Payment Methods Used: Adults 18 or older

Online Investing / Stock Trading 203,811 10.7%
7.6%
Accountant

o

Insurance Agent at a Local Office (not online) 1%
150,678 7.9%

Estate Planning ﬁ”’;w o 116.0%)

2 3.0% 3.9% A41% 3.4%

Real Estate Agent 0% 3 um B no R

_ 1.5% (*Past 12 Months) Debit Card MasterCard ~ Venmo Zelle Cash App  Google Pay  ApplePay Store Credit American Discover Facebook Square Cash Samsung Pay
Divorce [ Family Attorney 13% Card Fipross Messenges

m who purchased FROZEN PIZZA in the past 7 days m CINCINNATI u who purchased FROZEN PIZZA in the past 7 days H CINCINNATI

CINCINNATI DMA Scarborough R1 2024: Jan23-ian24 Qual Intab 660
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

14.7% 12.4%
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£D BARON ‘& ] Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an average of 3 days, 0 hours, 34 minutes

and 38 seconds each week with All Forms of Media.
85.5% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an avg. of 8 hours and 24 minutes each week
listening to All Local AM[/FM Radio, representing 9.9% of totaltime spent with all forms of Media.

BE=..

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

usage 53.8%
Usa

who purchased FROZEN

PIZZAin the past 7 da
il

B

® who purchased FROZEN PIZZA in the past 7 days H USA
USA  USA Projection  Scarborough R12024:Jan23-Apr24  Qual Intab 7,071 USA Projection  Scarborough R12024: Jan23-Apr24 ~ Qual Intab 23,333 Hubbar Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. el s e for Anything .
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Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an average of 3 days, 3 hours, 42 minutes
and 44 seconds each week with All Forms of Media.

84.6% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an avg. of 8 hours and 10 minutes each week
listening to All Local AM/FM Radio, representing 9.1% of total time spent with all forms of Media.

7.

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

rchased FROZEN ~ MINNEAPOUS-ST. PAUL
in the past 7 days

® who purchased FROZEN PIZZA in the past 7 days B MINNEAPOLIS-ST. PAUL

MINNEAPOLIS-ST. PAUL  DMA  Scarborough R1 2024: Jan23-Jan24  Qual Intab 784  MINNEAPOLIS-ST. PAUL DMA Scarborough R1 2024: Jan23-Dec23 Qual Intab 1,873 HUbe rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything
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Food products household used past 7 days (HHLD): Frozen pizza




Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an average of 3 days, 1 hours, 20 minutes
and 58 seconds each week with All Forms of Media.

90.6% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an avg. of 8 hours and 32 minutes each week
listening to All Local AM/FM Radio, representing 10.6% of totaltime spent with all forms of Media.

LI% 96.2%

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

Concurr
usage 51.3%
% of Total =1
Weekly H:M:

who purchased FROZEN CHICAGO
PIZZAn the past 7 days

® who purchased FROZEN PIZZA in the past 7 days

Scarborough R1 2024: Feb23-Mar24 Qual Intab 1,311 CHICAGO DMA Scarborough R1 2024: Feb23-Mar24
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and 51 seconds each week with All Forms of Media.
87.1% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an avg. of 8 hours and 33 minutes each week
-_’ listening to All Local AM/FM Radio, representing 9.8% of total time spent with all forms of Media.
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Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an average of 3 days, 11 hours, 4 minutes
and 0 seconds each week with All Forms of Media.

88.5% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an avg. of 8 hours and 2 minutes each week listening
to All Local AM/FM Radio, representing 8.6% of total time spent with all forms of Media.

..
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Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an average of 2 days, 7 hours, 13 minutes
and 31 seconds each week with All Forms of Ad-Supported Media.

82.% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an avg. of 7 hours and 52 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 11.7% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an average of 2 days, 7 hours, 10 minutes
and 55 seconds each week with All Forms of Ad-Supported Media.

80.9% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an avg. of 7 hours and 26 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.9% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an average of 2 days, 8 hours, 19 minutes

and 25 seconds each week with All Forms of Ad-Supported Media.
86.% of Adults 18 or older who purchased FROZEN PIZZAin the past 7 days spend an avg. of 7 hours and 56 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 12.1% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an average of 2 days, 9 hours, 17 minutes
and 25 seconds each week with All Forms of Ad-Supported Media.

84.1% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an avg. of 8 hours and 9 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 12.% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an average of 2 days, 15 hours, 11 minutes

and 10 seconds each week with All Forms of Ad-Supported Media.
85.3% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an avg. of 7 hours and 42 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.4% of total time spent with all forms of Ad-Supported Media.
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| Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an average of 7 hours and
53 minutes each day with All Forms of Ad-Supported Media. 82.% listen to Local AM/FM Radio for an
avg. of 67.6 minutes/day.

(Local Radio delivers 11.7% of Time with Ad-Supported Media.)
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an avg. of 63.7 minutes/day.

Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an average of 7 hours and
’ 52 minutes each day with All Forms of Ad-Supported Media. 80.9% listen to Local AM/FM Radio for
(Local Radio delivers 10.9% of Time with Ad-Supported Media.)
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avg. of 68.1 mi

nutes/day.

Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an average of 8 hours and 2
minutes each day with All Forms of Ad-Supported Media. 86.% listen to Local AM/FM Radio for an
(Local Radio delivers 12.1% of Time with Ad-Supported Media.)
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(Local Radio delivers

Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an average of 8 hours and
’ 11 minutes each day with All Forms of Ad-Supported Media. 84.1% listen to Local AM/FM Radio for
an avg. of 69.9 minutes/day.
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avg. of 66.1 minutes/day.

Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an average of 9 hours and 1
minutes each day with All Forms of Ad-Supported Media. 85.3% listen to Local AM/FM Radio for an

(Local Radio delivers 10.4% of Time with Ad-Supported Media.)
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e 73,633,102 or 82.% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 67.6 minutes every day representing 42.6% of

all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older _Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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[ 1,337,310 or 80.9% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days listen to
1 Ad-Supported Local AM/FM Radio for an average of 63.7 minutes every day representing 41.1% of
7 all time spent daily with Ad-Supported Audio.
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m who purchased FROZEN PIZZA in the past 7 days

[ 2,631,522 or 86.% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 68.1 minutes every day representing 42.1% of all
time spent daily with Ad-Supported Audio.
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a 946,580 or 84.1% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days listen to Ad-
L Supported Local AM/FM Radio for an average of 69.9 minutes every day representing 40.6% of all
‘.{ time spent daily with Ad-Supported Audio.
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[ 621,730 or 85.3% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 66.1 minutes every day representing 44.1% of all
time spent daily with Ad-Supported Audio.
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. 73,633,102 or 82.% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 67.6 minutes every day representing 42.6% of
all time spent daily with Ad-Supported Audio.
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Reach % Audio: Adults 18 or older

“"Share of Ad-Supported Audio” - | 224

who purchased FROZEN usa
PIZZA in the past 7 days

17.9%

10.7% g5y 10.7% 9.38%

8.4% 7.7%

8.5% o o
6.9% 71% 65% 5.5% 0%

7.4% 1.8% 1.7%

[ ] -
Reachedy3,633,10210,473,456 22,496,7459,622,491 16,121,4980,453,126 7,506,78&20,299,368 9,585,27924,859,696 9,587,5125,790,322 7,601,15518,020,102 6,359,93016,926,993 4,937,68410,541,656 1,593,6964,353,991
Local AM/FM Podcasts YouTube Music Spotify Pandora TV Music Amazon Music All Others iHeartRadio SiriusXM

Average Radio Channels

Daily Mi
B who purchased FROZEN PIZZA in the past 7 days W USA
UsSA USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 7,071 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 23,333 soeﬁ_ for Anything _

°

Food products household used past 7 days (HHLD): Frozen pizza



1,337,310 or 80.9% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days listen to
7 Ad-Supported Local AM/FM Radio for an average of 63.7 minutes every day representing 41.1% of
.f all time spent daily with Ad-Supported Audio.
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m 2,631,522 or 86.% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 68.1 minutes every day representing 42.1% of

all time spent daily wit -Supported Audio.
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) time spent daily with Ad-Supported Audio.
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time spent daily with Ad-Supported Audio.
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621,730 or 85.3% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 66.1 minutes every day representing 44.1% of all
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' 73,633,102 or 82.% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic Hits, Pop
Contemporary Hit Radio, and Classic Rock.
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1,337,310 or 80.9% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days listen to Ad-
' Supported Local AM/FM Radio. The Top-5 Formats are Country, Classic Hits, Hot AC, Classic Rock, and Pop
f | Contemporary Hit Radio.
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| Hot AC, Country, and Urban Contemporary.
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946,580 or 84.1% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, New Country, Classic Hits, Adult
Contemporary, and Adult Hits.
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Local AM/FM Radlo Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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621,730 or 85.3% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Classic Hits,
News/Talk/Information, and Adult Hits.
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By | 60,482,868 or 67.3% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days watch
P ‘ y Ad-Supported Local TV Stations for an average of 94. minutes every day representing 29.% of all
> e time spent daily with Ad-Supported Video.
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1,101,931 or 66.7% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days watch Ad-
! Supported Local TV Stations for an average of 110.4 minutes every day representing 31.% of all time

F
-

spent daily with Ad-Supported Video.
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NS 9 ‘m 2,399,586 or 78.4% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days watch Ad-
ﬁ H l ! Supported Local TV Stations for an average of 93. minutes every day representing 31.7% of all time
f
= e

spent daily with Ad-Supported Video.
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Avg. Week All | V:deo (Persons & % Reach): Adults 18 or older
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798,463 or 70.9% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days watch Ad-
Supported Local TV Stations for an average of 93. minutes every day representing 27.3% of all time
spent daily with Ad-Supported Video.
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506,557 or 69.5% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days watch Ad-
Supported Local TV Stations for an average of 105.7 minutes every day representing 26.4% of all
time spent daily with Ad-Supported Video.

m m Avg. Hours+Minutes/day with
B e R " Video: Adults 18 orolder
B e TR

B ey TN o

20- who purcha sed FROZEN CINCINNATI
PR — o0
u who purchased FROZEN PIZZA in the past 7 days = CINCINNATI

Avg Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

6.7

S8 S8 TG 2 =H TR
i N T T oo~ - oo r=oa &
b SN b bR N £ Ko =RE

e,
=2
R

Amazon
Prime/IMDb/
FireTV

Netflix
358

I Roku +
The
Roku

| Channel
28.7

Premium
Cable TV
Networks

Hulu/
Hulu +
Live TV...

Non-Premium
Cable TV
Networks

138.9

YouTube
Video
28.1

Local TV
Stations
110.0

Disney+
1{:)\,}

Non-Premium Cable TV
Networks
140.8

Local TV Stations

Amazon
Prime/IMDb/
FireTV

Netflix
37.0

Hulu/
Hulu +
Live TV

Apple

Roku + +,fubo,..

The
Roku
Channel

elc

Premium
Cable TV
Networ...

Paramo...

YouTube TikTok
Video

304

Disney+

19.7 Peacock

® who purchased FROZEN PIZZA in the past 7 days

H CINCINNATI

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Avg.

Local TV Stations

Non-Premium Cable TV...

Amazon Prime/IMDb/FireTV
YouTube Video

TikTek

Hulu/Hulu + Live TV {(any Hulu)
AppleTV+fubo,Pluto, Tubi, etc.
Peacock

Paramount+

Disney+

Netflix

Roku + The Roku Channel
Premium Cable TV Networks

CINCINNATI

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 18 or older

_ 8332 who purchased FROZEN CINCINNATI
3 PIZZA in the past 7 days
u who purchased FROZEN PIZZA in the past 7 days m CINCINNATI
DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab 660

[
=
o
e

[
R

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Amazon
Prime/
IMDb/
FireTV

41.4

Local TV Stations
105.7

Hulu/Hulu
+ Live TV...

Netflix
13.9

Roku

+ Th...

YouTube
Video
28.1

Non-Premium Cable
TV Networks
1335

TikTok
16.1

AppleTV | Disn...
+,fubo, 4

Local TV S
123.8

YouTube
Video
30.3

Non-Premium Cable
TV Networks
135.8

Amazon
Prime/
IMDb/
FireTV
47.1

ations

Hulu/Hulu
+ Live TV...

TikTok Roku
13.8 b

Netflix
14.7

AppleTV

+fubo,... | Dis...

= who purchased FROZEN PIZZA in the past 7 days

Food products household used past 7 days (HHLD): Frozen pizza

H CINCINNATI

soefa.ai

*® Share of Everything
for Anything _



[ED BARON B p 60,482,868 or 67.3% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days watch
¢ ' | Ad-Supported Local TV Stations for an average of 94. minutes every day representing 29.% of all
time spent daily with Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % n - " Video: Adults 18 or older
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1,101,931 or 66.7% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days watch Ad-
Supported Local TV Stations for an average of 110.4 minutes every day representing 31.% of all time
spent daily with Ad-Supported Video.
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R 6% "Share of Ad-Supported Video"
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12.8% 11.8% 10.8%

6.7% 7.1%
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‘m 2,399,586 or 78.4% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days watch Ad-
Supported Local TV Stations for an average of 93. minutes every day representing 31.7% of all time
4 spent daily with Ad-Supported Video.

ey
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Reach% 78.4% "Sh are of Ad_Supported Video " Video: Adults 18 or older
5:13

70.1%

who purchased FROZEN CHICAGO
PIZZA in the past 7 days

35.8% 36.8%

35:2% 31.2% 3L.7%

18.8%
17.2%
°  16.5% 4,79

10.5% g%
7.1%

Weekly 5.1%

Total

Reached ,1484,790,270 ,096,698 2,781,778 ,534 2,395,099 ,349 1,109,114 ’ 725,061 ; 381,708 840,159

Cable TV Amazon YouTube TikTok AppleTV+ Netflix Roku Peacock
Avi
Daily Mi
® who purchased FROZEN PIZZA in the past 7 days m CHICAGO

CHICAGO DMA Scarborough R1 2024: Feb23-Mar24 Qual Intab 1311 CHICAGO DMA Scarborough R1 2024: Feb23-Mar24 Qual Intab 3,488 E | ai Shar;en :fA :;:r:‘iyntghi;ng;

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Food products household used past 7 days (HHLD): Frozen pizza



m | 798,463 or 70.9% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days watch Ad-
22 Supported Local TV Stations for an average of 93. minutes every day representing 27.3% of all time
J spent daily with Ad-Supported Video.
Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 70.9%
60.6%
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"Share of Ad-Supported Video" -""‘”"”‘"”’“ﬁ
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P Ay 506,557 or 69.5% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days watch Ad-
1 Supported Local TV Stations for an average of 105.7 minutes every day representing 26.4% of all
" ‘f time spent daily with Ad-Supported Video.
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Loca{‘ TV ﬁationMPragrams (Persons & % Reach): Adults 18 or older
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Local News - Morning
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Documentaries
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National/Network News
Game Shows
Food/Cooking Shows
Local News - Late
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60,482,868 or 67.3% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News - Evening,
Comedies, Local News - Morning, and Dramas.
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1,101,931 or 66.7% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Movies, Comedies, and Mystery/Suspense/Crime.
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Local TVStatlon Programs (Persons & % Reach): Adults 18 or older
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2,399,586 or 78.4% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Comedies, Local News -
Evening, Local News - Morning, and Game Shows.

ﬁrm&si[

Avg. Hours+Minutes/day with Local m
TV Stations: Adults 18 or older

who purchased FROZEN
PIZZAin the past 7 days

e =t La%

W who purchased FROZEN PIZZA in the past 7 days M CHICAGO

1:45

CHICAGO

\ezage Do)

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local News -
Morning
28.2

Local News -

Comedies
18.8

Sports

25.3
Movies
17.8
i
Myste
Suspenst
Crimr
13.8

Evening
19.7

Game S

Local News -
Morning

31.8 Sports

28.6

Dramas
29.7

Evening
22.6

Local News -

Movies
19.3

Local N
1
1

Natio...

Crime
14.6

Late 00..

Night Co...
Talk™ Sho

7.7 7.6

®m who purchased FROZEN PIZZA in the past 7 days

H CHICAGO

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older

(Averoge Week]
Movies

Sports

Local News - Evening
Local News - Morning
Comedies

Dramas

Game Shows
Mystery/Suspense/Crime
Local News - Late
Food/Cooking Shows
National/Network News
Late Night Talk

Court Shows

CHICAGO

DMA

Total Persons:

L

2,751 237

—M-

_M

S —

PRI i A" Avo. HourssMinutesday with Ad- (B
) m Supported Local TV Stations: Adu.'ls

Ry, 18orolder

who purchased FROZEN CHICAGO
PIZZAin the past 7 days

g —

= who purchased FROZEN PIZZA in the past 7 days
Scarborough R1 2024: Feb23-Mar24 Qual Intab

® CHICAGO
1,311

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Ad-Supported Local TV Station Programs (% Time Spent &
- TArsiaas.zal

Avg. Minutes/day Spent): Adults 18 or older

Local News
Morning
28.2

Game St
18.6

Sports
253
Comedies
17.5

Local News -
Evening
20.3

Court Shows
14.5

Crime
14.2

Local
News
Late

13.0

Late Night
Talk

Food...

Local News
Morning
31.8 Sports

28.6

Maovies
20.1

Comedies
193

Court
Shows
15.1

Crime

Natio

Late Night
N Talk

Food products household used past 7 days (HHLD): Frozen pizza

» who purchased FROZEN PIZZA in the past 7 days

Local News= | Local News
Evening Late
235 15.6
u CHICAGO
-

* Share of Everything
for Anything _



Local TV Station Pragrams (Persons & % Reach): Adults 18 or older

(averoge week}
Local News - Evening

Sports

Local News - Morning
Movies

Comedies

Dramas
Mystery/Suspense/Crime
Game Shows
National/Network News
Documentaries
Food/Cooking Shows
Local News - Late

Reality - Adventure

Morning, Movi

% Time Spent:

3

117!

B

Avg. Hours+Minutes/day with Local m
TV Stations: Adults 18 or older

who purchased FROZEN
PIZZA in the past 7 days

o/t &

m who purchased FROZEN PIZZA in the past 7 days m ST. LOUIS

1:53

ST. LOUIS

=
R

es, Comedies, and Mystery/Suspense/Crime.

faverege eoy)

798,463 or 70.9% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days watch Ad-
4 Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
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68,149,194 or 75.9% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days use Ad-
Supported Social Media for an average of 143.4 minutes every day representing 25.4% of all time
spent daily with Ad-Supported Digital Media.
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[ 1,190,150 or 72.% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days use Ad-
' Supported Social Media for an average of 129.7 minutes every day representing 22.5% of all time
4 spent daily with Ad-Supported Digital Media.
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2,338,931 or 76.4% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days use Ad-
Supported Social Media for an average of 147.3 minutes every day representing 27.2% of all time
spent daily with Ad-Supported Digital Media.
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858,686 or 76.3% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days use Ad-
Supported Social Media for an average of 148.3 minutes every day representing 25.1% of all time
spent daily with Ad-Supported Digital Media.
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559,920 or 76.8% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days use Ad-
Supported Social Media for an average of 155.3 minutes every day representing 25.5% of all time
spent daily with Ad-Supported Digital Media.
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1,190,150 or 72.% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days use Ad-

! Supported Facebook for an average of 44.5 minutes every day representing 34.3% of all time spent
dJ daily with Ad-Supported Social Media.
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2,338,931 or 76.4% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days use Ad-
Supported Facebook for an average of 55. minutes every day representing 37.3% of all time spent
daily with Ad-Supported Social Media.
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858,686 or 76.3% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days use Ad-
Supported Facebook for an average of 55.9 minutes every day representing 37.7% of all time spent
daily with Ad-Supported Social Media.
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559,920 or 76.8% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days use Ad-
Supported Facebook for an average of 55. minutes every day representing 35.4% of all time spent
daily with Ad-Supported Social Media.

Avg. Week All Sogfg! Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook m g &4

30

Instagram

YouTube Video
TikTok

X (Formerly "Twitter")

R p—
trkedn AT
Pinterest m m Avg. Hours+Minutes/day with all
Snapchat m m Social Media: Adults 18 or older

Others{Rumble, Twitch, Gab, Par... m.%,
whatsaoe - ESA REY

Blogs/Message Boards (read... [SERE B0 19.9%

0]
2:38 Moz

who purchased FROZEN CINCINNATI

tumblr . 3“‘.&26 PIZZA in the past 7 days 0.6%

Facebook

YouTube Video
28.1 249

(Formerly | Reddit
"Twitter") | 7.3

TikTok Pinterest | Sna...
16.1 7.7 53

Instagram

Linke
6.3

Blo...
Me...

Bo...

YouTube Video Instagram
30.4 204

X
(Forme” |inke..  Pinte...
“Twitte.! 5o 5.6

Oth
Reddit SIS Bl...
M... WL

TikTok

Facebook
59.1 13.8 6.5 3.3

m who purchased FROZEN PIZZA in the past 7 days m CINCINNATI

u who purchased FROZEN PIZZA in the past 7 days

B CINCINNATI

Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 18 or olde

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

YouTube Video

30.3

Instagram
18.4

X
(Forme... Reddit
"Twitte... 5.0 43

Pinter...

TikTok

Linkedin
a7.7 13.8 5.4

Facebook

Total Persons: % Time Spent
Facebook T T R
Instagram B e T RO/
YouTube Video P — WL 21z
TikTok P —r o5
WP N Sp— 2
. . YouTube Video Instagram
ke PSP T ELN S o
X (FormerlyTwicer) PRI AR s
Pinterest mm Avg. Hours+Minutes/day with Ad- M z
Snapchat mm SupportedSa:lra: ;\:::!m:AduitslB m ‘{fr(:Ilgz:l.\; Linke... Hc‘(i:.
Others(Rumble, Twitch, Gab, Pa... BRSEEES ER.6% o] .
WhatsA ; . 3
PP m- T - m Facebook TikTok Pinterest Blogs/ | Sna..
Blogs/Message Boards (read... (WA PRGRIEE 2700 o 5 05 | 16.1 6.2 Mess... | 3.6
3.9% who purchased FROZEN CINCINNATI
tumblr ' 3.29% PIZZA in the past 7 days 0.4%
®who purchased FROZEN PIZZA in the past 7 days B CINCINNATI ¥ who purchased FROZEN PIZZA in the past 7 days
CINCINNAT! DMA Scarborough R1 2024: lan23-Jan24 Qual Intab 660

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC, All rights reserved.

Food products household used past 7 days (HHLD): Frozen pizza

m CINCINNATI

soefa.ai

* Share of Everything

for Anything _



BARON

‘ 68,149,194 or 75.9% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days use Ad-
Supported Facebook for an average of 51. minutes every day representing 35.6% of all time spent
daily with Ad-Supported Social Media.
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| 1,190,150 or 72.% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days use Ad-
Supported Facebook for an average of 44.5 minutes every day representing 34.3% of all time spent
daily with Ad-Supported Social Media.
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‘m 2,338,931 or 76.4% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days use Ad-
! Supported Facebook for an average of 55. minutes every day representing 37.3% of all time spent
{ daily with Ad-Supported Social Media.
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| | 858,686 or 76.3% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days use Ad-

22 Supported Facebook for an average of 55.9 minutes every day representing 37.7% of all time spent
J daily with Ad-Supported Social Media.
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s Jrecs 2P | 559,920 or 76.8% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days use Ad-
‘ 1 Supported Facebook for an average of 55. minutes every day representing 35.4% of all time spent
) ‘{ daily with Ad-Supported Social Media.
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Y ‘- M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 6,757,032;
A{5 Local Radio: 4,686,521; Social Media: 4,398,867; Local TV: 2,335,277; Non-Prem. Cable:

2,268,411 reaching Adults 18 or older who purchased FROZEN PIZZA in the
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 119,522;
! Local Radio: 85,576; Social Media: 76,822; Local TV: 41,812; Non-Prem. Cable: 36,912
q reaching Adults 18 or older who purchased FROZEN PIZZA in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who purchased FROZEN PIZZA in the past
7 days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 244,277,

Local Radio: 168,042; Social M

edia: 153,484; Local TV: 93,898; Non-Prem. Cable: 83,776

reaching Adults 18 or older who purchased FROZEN PIZZA in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 98,637;
Social Media: 61,466; Local Radio: 59,543; Local TV: 33,722; Non-Prem. Cable: 30,958
reaching Adults 18 or older who purchased FROZEN PIZZA in the past 7 days.
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[T T al M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 54,417;
) ! Local Radio: 39,022; Social Media: 38,264; Non-Prem. Cable: 19,669; Local TV: 19,458
‘:I reaching Adults 18 or older who purchased FROZEN PIZZA in the past 7 days.
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Top-13 Out—of -Home Media (Persons & % Reach): Adults 18 or older Top-13 Out—of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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SiriusXm

YouTube Music

Movie Theaters

Total Persons:

79,486,690 or 88.5% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an
average of 55.5 minutes per day driving, seeing Billboards and Signs. 68.5% Listen to Local Radio
Stations Out-of-Home for an average of 40.9 minutes/day.
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1,522,649 or 92.2% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an
1 average of 55.9 minutes per day driving, seeing Billboards and Signs. 67.7% Listen to Local Radio
J Stations Out-of-Home for an average of 38.6 minutes/day.
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Top-13 Out-of-Home Media {Persons & % Reach): Adults 18 or older

(average week)
‘Grocery Stores
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Gas Stations/Convenience Stores
Restaurants & Bars

Drug Stores
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2,590,967 or 84.6% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an
average of 55.2 minutes per day driving, seeing Billboards and Signs. 71.9% Listen to Local Radio
Stations Out-of-Home for an average of 41.3 minutes/day.
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1,040,670 or 92.5% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an
average of 58.3 minutes per day driving, seeing Billboards and Signs. 70.3% Listen to Local Radio
Stations Out-of-Home for an average of 42.3 minutes/day.
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e
Top-13 Out—of Home Media (Persons & % Reach): Adults 18 or older

(average weex)
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638,930 or 87.7% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an
average of 57.3 minutes per day driving, seeing Billboards and Signs. 71.3% Listen to Local Radio
Stations Out-of-Home for an average of 40. minutes/day.
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reoBaron) | / 79,486,690 or 88.5% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an
> / average of 55.5 minutes per day driving, seeing Billboards and Signs representing 36.9% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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1,522,649 or 92.2% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an
average of 55.9 minutes per day driving, seeing Billboards and Signs representing 39.4% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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m 2,590,967 or 84.6% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an
E average of 55.2 minutes per day driving, seeing Billboards and Signs representing 34.1% of all Time Spent
‘_f with Ad-Supported Out-of-Home Media.
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| 1,040,670 or 92.5% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an
' average of 58.3 minutes per day driving, seeing Billboards and Signs representing 39.2% of all Time Spent
‘_f with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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T Fal 638,930 or 87.7% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an average
‘ & of 57.3 minutes per day driving, seeing Billboards and Signs representing 37.8% of all Time Spent with Ad-
) oF Supported Out-of-Home Media.
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1,522,649 or 92.2% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an
average of 55.9 minutes per day driving an average of 32.6 miles each day and are 18.3% more likely
to use MN 65 (Central Avenue) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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2,590,967 or 84.6% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an
average of 55.2 minutes per day driving an average of 32.2 miles each day and are 24.6% more likely
to use US 20 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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1,040,670 or 92.5% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an
average of 58.3 minutes per day driving an average of 33.9 miles each day and are 22.2% more likely
to use Highway K than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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638,930 or 87.7% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an
average of 57.3 minutes per day driving an average of 33.3 miles each day and are 22.2% more likely
to use Route 48 than the Metro average.
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Top-26 Employment Zip Codes: Adults 18 or older
45229 21
45044
45102
45202
45036
45069
45242
45066
41018
45040
45056
45219
41017
45177
45251
41042
45239
45231
45014
45211
41005
47025
45236
45241
45050
45249

5
B
SN
o
2
£
s
a
®
"
N
#

[
3

32 001

igf
E

e
b}
&
L
R
#

20.089

-
W
&
ES

-

=

e

R

o

&

B
2
%
2
®

B
§ 8

18,645

g

&3

i

%
-
=
%

1.51%

F

1.1
01%

=
B
®

b/

20,203

|~|
o
-
o
t
=
o

§8

=
n
a
*®

1.05%

&1
3
-3
H
I
=
m E
s
B
®
o

E
&

o
i'
S me
] =

=]
8
ES

§\

1.55%

m| B
Oq o]
&

2 3

o

i = oo
N = o 0
NS (0 % =
s =] =
S e i
2
of §

3

o
5
*o

12 847

=
o
fou!
o
l
=13
E§
®

.

= Share of Everything
for Anything _




7 days) SUM(Adults 18 or older ...

C e
1189 34,312 |

R

Top Residential Zip Codes: (Adults 18 or older who purchased FROZEN PIZZA in the past

alrle Farm
| Ridgeland

©2024 Mapbox @ OpenSireeiMap

MINNEAPOLISST. PAUL  DMA  Scarborough R12024:Jan23jon24  Quollmtab 784 ) ) o ) - > [P —ri
All Grophs and soefo.ai Doto ing Copyright € 2024 ing, Inc. LLC. All rights reserved. for Anything _

Food products household used past 7 days (HHLD): Frozen pizza



SUM(Adults 18 or older ...
|

L
58,800

Top Residential Zip Codes: (Adults 18 or older who purchased FROZEN PIZZA in the past 7 days)

i _ Kbrii s

©2024 Mapbox © OpenStreeiMap

CHICAGD ~ DMA  ScorboroughR12024:Feb23Mar2d  Qualintob 1,311 * Snare of Euerytning
All Graphs and soefa.ai Data Modeling Copyright © 2024 ing, Inc. LLC. All rights reserved. for Anything

Food products household used past 7 days (HHLD): Frozen pizza



SUM(Adults 18 or older ...

a4 27,249

Top Residential Zip Codes: (Adults 18 or older who purchased FROZEN PIZZA in the past 7 days)
==y | Wellswille (g 4 U VR | ) % -
|D Lu‘éssa osedale sl Bunker HifE.
T Montgomery

ity

ﬁﬂ;wz.ﬂgn\w

Jonesbur

L

Chamois Morrison-

27 -'olga u|w g
Johannisburg Dichisiew

| - 1{
S MNashville N /
F'r'éeburi/ Hvely Grove Ashley Mount Vernon BIL,:
| Oakdale Q
5 e AL & | . Tip, M2E - ' i b DUBOIS  yaitanville 5
Vienn ; \ 1 o oulterville :
\ - i ) Spring Garden
Tamaroa
: by Sesser AlrEWIng
;”Pmckneyvl,ug !
Bl 2 )
eeleville _“_:g g Du Quein aller Benton
‘Logan
Campbell Hill e L
! Ava e West Frankfort =~
ia . Aea| 7 1
Ny | pesm
! -, : ‘Sand Ridge dalae ¥ ’ 1
3 b arbon
Edg_ar'S]:lrirlgs Viburnum :, - g*‘ ¥ "
] ;_3 ; - & ! .A

L

© 2024 Mapbox © OpenStreetMap () Grand Tower POmonalyiaiandat. & CreaiSprings |

ST.LOUS DMA  ScorboroughR12024:Jon2%Jon24  Quallntad 773 : ’ * Snare of Everytning
All Graphs and soefo.ai Data ing Copyright © 2024 ing, Inc. LLC. All rights reserved. for anything

Food products household used past 7 days (HHLD): Frozen pizza



Top Residentialo Zip Codes: (Aduits 18 or older who purchased FROZEN PIZZA in the past 7 days) SUMAduI= 18 araider

: @ { orng omerville : == o : Washlngton | ’/ g7 24 260

. Luiuniiuia vy

/ / Court House J
- Richland Laurel Blmg- Clarksburg T
| I ' | King:
Metamora. 6 ; : 11432 : : =l
Brookville - : ' ) S
ms A : . i < g
Sreensbiirg. "] . ' ol : el Chillicothi
. [ 2 : - _ T B BT T
ort
-
Dupont
j i
ingaster
]
 Smyrna
Ssluda
Bethichem owanten
Campbellsburg
ens’ -

Bl iy

©2024 Mapbox @ GpenSireelMap

CINCINNATI DMA Scarborough R1 2024: Jon23-Jon24 Qual Intab 660 *® snare of Everytning
All Graphs and soefo.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything _

Food products household used past 7 days (HHLD): Frozen pizza

Ewing Flemingsburg



p BARON

RE

28,623,138 or 31.9% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9. minutes every day representing 32.9%
of all time spent daily with All forms of Print Media.
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616,799 or 37.3% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days read Local
1 Daily Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day representing 35.6% of all
J time spent daily with All forms of Print Media.

N
Avg. Week AII Print Medra (Persons &% Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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1,124,913 or 36.7% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day representing 35.% of all
time spent daily with All forms of Print Media.
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386,340 or 34.3% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day representing 32.3% of all
t|me spent daily with All forms of Print Media.
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169,929 or 23.3% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9. minutes every day representing 29.1% of all
time spent daily with All forms of Print Media.
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