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.7% or 1,943,964 of USA Adults 18 or older Live in the CINCINNATI, OH, DMA.
Typical Adults 18 or older who Live in the CINCINNATI, OH, DMA are 48.7 years old (.3% younger than
average) and have a $103,481 (7.2% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ)‘Gender of Target vs. Market: Adults 18 or older

|

Ethnicity of Target vs. Market:

White

Black/African 2%
oo il American
0 = who Live in the CINCINNATI,

0- 7 /0 OH, DMA Asian L15%

u Remainder of USA DMAs Other I 1.0%

48 . 7 48 . 9 —— | 2.1%

Total Persons: 128,990,8... 133,183,6... E
L 260,230,536 Men Men Women Women # who Live in the GINCINNAT, OH, DMA nusa
Average Age:

Age Cell Demographics of Target vs. Market:

Adults 18 or older

" who Live in the CINCINNATI, OH, DMA

10.2% 6 E2
£18.5% 8.8% —
7.6% 7.8%
6.8% .6.7%
18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70+
® who Live in the CINCINNATI, OH, DMA H USA
USA USA Projection Scarborough R1 2026: Feb25-Feb26 Qual Intab 1,900
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2026: Sep24-Feb26 Qual Intab 24,838

_E- HHI of Target vs. Market:

<$35K HHI
$35K-$50K HHI
$50K-$75K HHI
$75K-$100K HHI
$100K-$150K HHI
$150K-$250K HHI

$250K+ HHI 5

Avg HHI:

$96,556




.7% or 933,400 of USA Adults 25 - 54 Live in the CINCINNATI, OH, DMA.
Typical Adults 25 - 54 who Live in the CINCINNATI, OH, DMA are 39.8 years old (.3% younger than average)
and have a $112,151 (9.6% higher than average) annual household income.
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.7% or 465,655 of USA Women 25 - 54 Live in the CINCINNATI, OH, DMA.

Typical Women 25 - 54 who Live in the CINCINNATI, OH, DMA are 39.9 years old (.2% younger than average)
and have a $96,090 (3.2% higher than average) annual household income.
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.7% or 467,745 of USA Men 25 - 54 Live in the CINCINNATI, OH, DMA.
Typical Men 25 - 54 who Live in the CINCINNATI, OH, DMA are 39.8 years old (.3% younger than average)
and have a $128,140 (15.2% higher than average) annual household income.
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.7% or 926,096 of USA Adults 35 - 64 Live in the CINCINNATI, OH, DMA.
Typical Adults 35 - 64 who Live in the CINCINNATI, OH, DMA are 49.8 years old (.1% older than average) and
have a $118,407 (10.% higher than average) annual household income.
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7% or 1,943,964 of USA Adults 18 or older Live in the CINCINNATI, OH, DMA.

Adults 18 or older who Live in the CINCINNATI, OH, DMA are 12.4% less likely to be a college graduate,
3.% less likely to work full-time, .2% more likely to be married, 5.2% more likely to be a parent of 1 or
more children under 18.
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.7% or 933,400 of USA Adults 25 - 54 Live in the CINCINNATI, OH, DMA.
Adults 25 - 54 who Live in the CINCINNATI, OH, DMA are 6.1% less likely to be a college graduate, 4.6%
less likely to work full-time, 1.4% more likely to be married, 8.6% more likely to be a parent of 1 or more

children under 18.
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7% or 465,655 of USA Women 25 - 54 Live in the CINCINNATI, OH, DMA.

Women 25 - 54 who Live in the CINCINNATI, OH, DMA are 7.2% less likely to be a college graduate, 7.1%
less likely to work full-time, 9.5% more likely to be married, 6.1% more likely to be a parent of 1 or more
children under 18.
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7% or 467,745 of USA Men 25 - 54 Live in the CINCINNATI, OH, DMA.
Men 25 - 54 who Live in the CINCINNATI, OH, DMA are 5.1% less likely to be a college graduate, 2.5%
less likely to work full-time, 6.1% less likely to be married, 11.2% more likely to be a parent of 1 or more

children under 18.
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.7% or 926,096 of USA Adults 35 - 64 Live in the CINCINNATI, OH, DMA.

Adults 35 - 64 who Live in the CINCINNATI, OH, DMA are 14.% less likely to be a college graduate, 1.3%
less likely to work full-time, .4% less likely to be married, .1% more likely to be a parent of 1 or more
children under 18.
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.7% or 1,943,964 of USA Adults 18 or older Live in the CINCINNATI, OH, DMA.
Adults 18 or older who Live in the CINCINNATI, OH, DMA are 2.1% more likely to own their home, 17.3%
more likely to own a lower valued home, 9.4% more likely to have a single-family home, 14.2% more likely

to have a dog.

m%m Type of Home:Adults 18 or older 4, [® Pets in Home:Adults 18 or older
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.7% or 933,400 of USA Adults 25 - 54 Live in the CINCINNATI, OH, DMA.

Adults 25 - 54 who Live in the CINCINNATI, OH, DMA are 3.% more likely to own their home, 13.4% more
likely to own a lower valued home, 12.1% more likely to have a single-family home, 25.2% more likely to
have a dog.

m Own/Rent/Other: Adults 25 - 54 m%m Type of Home:Adults 25 - 54 4 [® Pets in Home:Adults 25 - 54
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6.5% 6.0% 5.8%
4.9% Apartment
Other Own Second Home | pobile Home or Manufactured F 5.3% Own other type of Pet
or Real Estate H
Property ome 3.5%
= who Live in the CINCINNATI, OH, DMA mUSA = who Live in the INCINNATI, OH, DMA mUSA wwho Livein the ONCINNATI, OH, DMA mUSA
-~
;_1," Value of Owned Home: Adults 25 - 54 & Home Loans: Adults 25 - 54
Average Value of Owned Home:
who Live in the ONCINNATI, OH, DMA
usA
8.9%

6.7%

fede e o

$150K-$200K S200K-$250K $250K-S300K $300K-$350K $350K-$500K $500K-S750K

Home Refinanced Home Equity Own

<$150K $750K-51M

- Mortgage Home Loan/Home Home/Property
= who Live in the CINCINNATI, OH, DMA = USA Mongage Improvem it Outright (NO
USA USA Projection Scarborough R1 2026: Feb25-Feb26 Qual Intab 1,900 Loan Mortgages)

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reservec 1A Projection Scarborough R1 2026: Sep24-Feb26 : Qual Intab 24,838



.7% or 465,655 of USA Women 25 - 54 Live in the CINCINNATI, OH, DMA.,

Women 25 - 54 who Live in the CINCINNATI, OH, DMA are 1.2% more likely to own their home, 15.4%
more likely to own a lower valued home, 13.8% more likely to have a single-family home, 18.6% more
likely to have a dog.

m Own/Rent/Other: Women 25 - 54 m%m Type of Home:Women 25 -54  4{® Pets in Home:Women 25 - 54
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= who Live in the CINCINNATI, OH, DMA mUSA = who Live in the INCINNATI, OH, DMA mUSA wwho Livein the ONCINNATI, OH, DMA mUSA
-~
;_1," Value of Owned Home: Women 25 - 54 @Home Loans: Women 25 - 54
Average Value of Owned Home:
who Live in the ONCINNATI, OH, DMA
usA
8.4%

6.1%

i o B =

Home Refinanced Home Equity Own

$150K-$200K S200K-$250K $250K-S300K $300K-$350K $350K-$500K $500K-S750K

<$150K $750K-51M

- Mortgage Home Loan/Home Home/Property
= who Live in the CINCINNATI, OH, DMA = USA Mongage Improvem it Outright (NO
USA USA Projection Scarborough R1 2026: Feb25-Feb26 Qual Intab 1,900 o Loan Mortgages)

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reservec 1A Projection Scarborough R1 2026: Sep24-Feb26 Qual Intab 24,838



.7% or 467,745 of USA Men 25 - 54 Live in the CINCINNATI, OH, DMA.

Men 25 - 54 who Live in the CINCINNATI, OH, DMA are 4.7% more likely to own their home, 11.8% more
likely to own a lower valued home, 10.5% more likely to have a single-family home, 32.3% more likely to
have a dog.

Own/Rent/Other:Men 25 - 54 m%m Type of Home:Men 25 - 54 4™ Pets in Home:Men 25 - 54
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Own a Dog

Townhouse or attached Home SN
9.8%

e 0.5%
Condominium | Own a Cat
B s6x%

5.7% 2% 6.3%

3.0% Apartment
oS U Ly AN 3,757,253 m
Other Own Second Home | pobile Home or Manufactured P 5.5% Own other type of Pet
or Real Estate H
Property ome .
= who Live in the CINCINNATI, OH, DMA mUSA = who Live in the INCINNATI, OH, DMA mUSA wwho Livein the ONCINNATI, OH, DMA mUSA
7 .
¢Z4l Value of Owned Home: Men 25 - 54 Home Loans: Men 25 - 54
Average Value of Owned Home:
who Live in the ONCINNATI, OH, DMA
usA
9.3%

10.3% 7.3%

it oo Il =

<$150K $150K-$200K S200K-$250K $250K-S300K $300K-$350K $350K-$500K $500K-S750K

62, 35,

S750K-S1M S1MH+ Home Refinanced Home Equity Oown

- Mortgage Home Loan/Home Home/Property
= who Live in the CINCINNATI, OH, DMA = USA Mongage Improvem it Outright (NO
USA USA Projection Scarborough R1 2026: Feb25-Feb26 Qual Intab 1,900 Loan Mortgages)

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reservec 1A Projection Scarborough R1 2026: Sep24-Feb26 : Qual Intab 24,838



.7% or 926,096 of USA Adults 35 - 64 Live in the CINCINNATI, OH, DMA.

Adults 35 - 64 who Live in the CINCINNATI, OH, DMA are 3.4% more likely to own their home, 18.2% more
likely to own a lower valued home, 11.3% more likely to have a single-family home, 22.3% more likely to
have a dog.

# Pets in Home:Adults 35 - 64
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.7% or 1,943,964 of USA Adults 18 or older Live in the CINCINNATI, OH, DMA.
Adults 18 or older who Live in the CINCINNATI, OH, DMA are .9% more likely to look up D-I-Y advice online,
.1% more likely to always vote in local elections, 2.5% more likely to belong to a gym, 15.2% less likely to

fly domestic past yr.

Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older

I I -A
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.7% or 933,400 of USA Adults 25 - 54 Live in the CINCINNATI, OH, DMA.
Adults 25 - 54 who Live in the CINCINNATI, OH, DMA are 5.2% more likely to look up D-I-Y advice online,

3.7% less likely to always vote in local elections, 1.4% more likely to belong to a gym, 11.6% less likely to fly
domestic past yr.

Top-20 past 30-days Online Lifestyle Activites: Adults 25 - 54 Political Activity: ~Adults 25 - 54
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.7% or 465,655 of USA Women 25 - 54 Live in the CINCINNATI, OH, DMA.

Women 25 - 54 who Live in the CINCINNATI, OH, DMA are 1.8% less likely to look up D-I-Y advice online,
7.5% more likely to always vote in local elections, 14.9% less likely to belong to a gym, 13.9% less likely to
fly domestic past yr.
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M23-34

T op-20 past 30-days Online Lifestyle Activites: Men 25 - 54

.7% or 467,745 of USA Men 25 - 54 Live in the CINCINNATI, OH, DMA.

Men 25 - 54 who Live in the CINCINNATI, OH, DMA are 11.6% more likely to look up D-I-Y advice online,
13.1% less likely to always vote in local elections, 14.9% more likely to belong to a gym, 9.4% less likely to
fly domestic past yr.

Political Activity: Men 25 - 54
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.7% or 926,096 of USA Adults 35 - 64 Live in the CINCINNATI, OH, DMA.
Adults 35 - 64 who Live in the CINCINNATI, OH, DMA are 5.8% more likely to look up D-I-Y advice online,
.2% less likely to always vote in local elections, 3.5% less likely to belong to a gym, 11.4% less likely to fly

domestic past yr.
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to smoke cigarettes.

.7% or 1,943,964 of USA Adults 18 or older Live in the CINCINNATI, OH, DMA.
Adults 18 or older who Live in the CINCINNATI, OH, DMA are 4.9% more likely to use QSRs past mo., 4.4%
more likely to use Sit-Down Restaurants past mo., 3.1% more likely to use Casinos past yr., 68.5% more likely

Past 30-days QSR Users: Adults 18 or older
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smoke cigarettes.

.7% or 933,400 of USA Adults 25 - 54 Live in the CINCINNATI, OH, DMA.
Adults 25 - 54 who Live in the CINCINNATI, OH, DMA are 3.5% more likely to use QSRs past mo., .3% more
likely to use Sit-Down Restaurants past mo., 13.2% more likely to use Casinos past yr., 68.7% more likely to
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(Sit-Down Restaurants Used Past 30-days)

hj

Malian  Wings/ Bagel/ Steskhouse Upscale  Indisn/

Burzers/ Donut/ hai
sports Bar  Bakery Other
Atian
= who Live in the INCINNATI, OH, DMA mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the CINCINNAT], OH, DMA 25.3%

use PRI 25.2%

Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avi it Meals.
89.5% 86.5% 72.8% 72.6%
= O ——— =N En
Drank Past 30-days: Adults 25 - 54 Past 12 months Casino Activities: Adults 25 - 54
Liquor Slot Machines & 30 .

59,787,017 46.0%

Any Type of Beer e
Wine

42.7%

Imported Beer

37,003,129

Domestic Regular Beer 157 26.8%

26. - v

Domestic Light Beer e

Microbrew / Crait Seer Lo

= who Live in the CINCINNATI, OH, DMA mUSA

USA Projection Scarborough R1 2026: Feb25-Feb26

U
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Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Used Past 30-days: Adults 25 - 54

[ Cannabis

Cigarettes

Stage Show / Concert
Sports Betting
72.1%
Spa 3.1%
f | 3.5%
Other Gambling T 2.8% Casinos visited past 12 hs: Yes
# who Live in the CINCINNATI, OH, DMA mUSA
Qual Intab 1,900
USA Projection Scarborough R1 2026: Sep24-Feb26 Qual Intab 24,838

= who Live in the ONCINNATI, OH, DMA mUSA



Past 30-days QSR Users: Women 25 - 54

2 times

3 times

4 times

5 times

10.1%

18.9%

6-9times

10 times or more

wwho Live in the CINGNNATI, OH, DMA mUSA

Total Mong:ly QSR Users: Avg. Monthly QSR Meals:
90.7'

to smoke cigarettes.

7% or 465,655 of USA Women 25 - 54 Live in the CINCINNATI, OH, DMA.
Women 25 - 54 who Live in the CINCINNATI, OH, DMA are 4.5% more likely to use QSRs past mo., 1.1%
more likely to use Sit-Down Restaurants past mo., 8.7% more likely to use Casinos past yr., 80.2% more likely

Past 30-days Sit-Down Restaurant Users: Women 25 - 54

. 1time 18.5%
2 times 16.2% 8.3
3 times
4 times

5 times

6-9times

10times or more
= who Live in the CINCINNATI, OH, DMA
Total Monthly Sit-Down Restaurant Users:  Avg. M

mUSA
Meals:

hly Sit-Down

Top-10 Cuisines: Women 25 - 54

(Sit-Down Restaurants Used Past 30-days)

Mexican

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the CINCINNAT], OH, DMA 30.3%

use R 26.6%

Pizza  Chinese  Coffes  Bagel/  imban  Wings/ Steakhouse Upscale Indisn/
Mouse/ Donut/ Burgers { Thai /
Coffee Bar  Bakery Sports 8ar Other

Asian

= who Live in the ONCINNATI, OH, DMA mUSA

86.8% 72.7% 71.9%
e S -+ IEd
Drank Past 30-days: Women 25 - 54 Past 12 months Casino Activities: Women 25 - 54
Slot Machines

i

Wine 21,042,431 32.8%

—

Imported Beer
Domestic Regular Beer

Microbrew / Craft Beer

mUSA

= who Live in the CINCINNATI, OH, DMA

USA Projection Scarborough R1 2026: Feb25-Feb26

U
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Bar / Nightclub

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

Other Gambling

Used Past 30-days: Women 25 - 54

[ Cannabis Cigarettes

Casinos visited past 12

# who Live in the CINCINNATI, OH, DMA mUSA
Qual Intab 1,900
USA Projection Scarborough R1 2026: Sep24-Feb26 Qual Intab 24,838

= who Live in the ONCINNATI, OH, DMA




7% or 467,745 of USA Men 25 - 54 Live in the CINCINNATI, OH, DMA.

Men 25 - 54 who Live in the CINCINNATI, OH, DMA are 2.5% more likely to use QSRs past mo., .4% less likely
to use Sit-Down Restaurants past mo., 17.5% more likely to use Casinos past yr., 59.% more likely to smoke
cigarettes.

Past 30-days QSR Users: Men 25 - 54 Past 30-days Sit-Down Restaurant Users: Men 25 - 54 Top-10 Cuisines: Men 25 - 54

(Sit-Down Restaurants Used Past 30-days)

3times 11 2% 3times 11.6%
Medcan  Chimse  Coffes  Wings/ Tl Bogel/ Steskhouse Upscale  Indien /
x b Caffee Bar Sports Bar Bakery Other
10times or more 16.7% 10times or more asian

. 1time

15.1%

2 times

16.8%

Atimes 4 8imes _:mm
69
ok} = ol

= who Live in the CINGNNATI, OH, DMA muUsA = who Live in the CINCINNATI, OH, DMA mUSA = who Live in the ONCINNATI, OH, DMA asa
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
88.4% 73.0% 73.3% whottve inthe aivannaT, o, ova [GAIONIINN 20.2%

Drank Past 30-days: Men 25 - 54 Past 12 months Casino Activities: Men 25 - 54 Used Past 30-days: Men 25 - 54

Any Type of Beer frplies 52 5% Slot Machines  preryres 20.4%
Liquor S 48.3% Table Games (Craps, Poker, etc.) 12,358,188

Domestic Regular Beer Sports Betting

Domestic Light Beer Upscale Restaurant m.a%&z.a%
Wine - v Stage Show / Concert ¥ 9:2% 41.7%
Microbrew / Craft Beer 1‘585‘92" Other Gambling gy zzssg;},

Spu &mg.m

= who Live in the CINCINNATI, OH, DMA mUSA # who Live in the CINCINNATI, OH, DMA mUSA = who Live in the ONCINNATI, OH, DMA mUSA

Casinos visited past 12 hs: Yes ij / Cannabis Cigarettes.

U USA Projection Scarborough R1 2026: Feb25-Feb26 Qual Intab 1,500
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Past 30-days QSR Users: Adults 35 - 64

1time

2 times
3 times
4 times

5 times

6-9times 17.0%
10times or more 14.4%

wwho Live in the CINGNNATI, OH, DMA mUSA

Avg. Monthly QSR Meals:

Total Monthly QSR Users:
88.4%

smoke cigarettes.

.7% or 926,096 of USA Adults 35 - 64 Live in the CINCINNATI, OH, DMA.
Adults 35 - 64 who Live in the CINCINNATI, OH, DMA are 2.9% more likely to use QSRs past mo., .7% more
likely to use Sit-Down Restaurants past mo., 4.7% more likely to use Casinos past yr., 47.2% more likely to

Past 30-days Sit-Down Restaurant Users: Adults 35 - 64

. 1time

10times or more

= who Live in the CINCINNATI, OH, DMA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

4 times

5 times

mUSA

Top-10 Cuisines: Adults 35 - 64

(Sit-Down Restaurants Used Past 30-days)

11 .
Mesican Wafan  Wings/ Bsgel/ Steskhouss Upscale Sesfosd
Burzers{  Donut /
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the CINCINNAT], OH, DMA 19.9%

sports Bar  Bakery
use |G 20.0%

= who Live in the ONCINNATI, OH, DMA mUSA

73.8% 73.2%
I L - =]
Drank Past 30-days: Adults 35 - 64 Past 12 months Casino Activities: Adults 35 - 64

Any Type of Beer
Wine

56,682,085

Imported Beer
Domestic Regular Beer
Domestic Light Beer

Microbrew / Craft Beer

= who Live in the CINCINNATI, OH, DMA mUSA

USA Projection Scarborough R1 2026: Feb25-Feb26

U
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38,838,493 30.6%

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

Other Gambling

Used Past 30-days: Adults 35 - 64

[ Cannabis

Cigarettes

Casinos visited past 12

mUSA
Qual Intab 1,900
USA Projection Scarborough R1 2026: Sep24-Feb26 Qual Intab 24,838

= who Live in the ONCINNATI, OH, DMA mUSA



: .7% or 1,943,964 of USA Adults 18 or older Live in the CINCINNATI, OH, DMA.
+ Adults 18 or older who Live in the CINCINNATI, OH, DMA are 2.3% more likely to have a 401K, 6.8% more
likely to have an Auto Loan, 19.5% less likely to Invest/Trade Stocks Online, 1.6% less likely to pay with their
Debit Card.

Investments Owned: Adults 18 or older

Financial Services Has and/or Uses: Adults 18 or older

IRA (Individual Retirement Account)

Stocks or Stock Options
Mutual Funds 59:,_1%
Money Market Funds 1'":;’_ﬁ,6
Bonds mﬂiﬂ*

Other (Crypto / NFTs / Metals, etc.) ,s%

24,503,360 kY

19.5%| 7.

) Sk Lo, b e — o o 5 o
529 Plan / College Savings Plan Ia% Checking Debitor ATM  Savings  Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentioan Personal Loan Refinanced Home
— Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
2, 6.8% Account Mortgage Loanor Home
Second Home or Real Estate Property 0% Equity Loan
= who Live in the CINCINNATI, OH, DMA mUSA = who Live in the CINCINNATI, OH, DMA H USA

Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Online Investing / Stock Trading
Insurance Agent at a Local Office (not online) _;;m
Real Estate Agent ’;?%
Estate Planning ;g

Financial Planner

LR 515 07 6.3% T1%
2 4.8% 4.4%

Store Credit Square Cash  Facebook Samsung Pay

1 con o 803000 812 0nn s b i B Boise: e
Debit Card Venmo MasterCard  Apple Pay  CashApp  GooglePay  American Discover

N 1.0% (*Past 12 Months) visA PayPal Zelle
Divorce / Family Attorney !’3_0% Express Card Messenger
= who Live in the CINCINNATI, OH, DMA mUSA = who Live in the CINCINNATI, OH, DMA = USA
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: .7% or 933,400 of USA Adults 25 - 54 Live in the CINCINNATI, OH, DMA.
Adults 25 - 54 who Live in the CINCINNATI, OH, DMA are 7.2% less likely to have a 401K, 8.4% more likely to
have an Auto Loan, 24.8% less likely to Invest/Trade Stocks Online, 3.% less likely to pay with their Debit Card.

Investments Owned: Adults 25 - 54 Financial Services Has and/or Uses: Adults 25 - 54

Stocks or Stock Options
Mutual Funds 0'519:.55‘
Money Market Funds '7:;4%
529 Plan / College Savings Plan 9_15;0%

Other (Crypto / NFTs / Metals, etc.) ﬁ'“tm

401K Plan

IRA (Individual Retirement Account)

8.7% 8.3%

5.3%

b6 5.0% e - E== — — = = =
Bonds 2.2% Checking DebitorATM  Savings  CreditCard  Online Mobile Online Bill Home Autoloan Studentloan  Money  Certificates of Personal Loan Refinanced Home
—_— Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
D 6.0% Account Mortgage Loan or Home
Second Home or Real Estate Property gy Equity Loan
= who Live in the CINCINNATI, OH, DMA mUSA = who Live in the CINCINNATI, OH, DMA H USA

Professional Services Used*: Adults 25 - 54 Ty \Past 3-Months Payment Methods Used: Adults 25 - 54

Tax Preparation Service g
22,984,729 17
20,876,293 1%

Financial Planner -
15,647,198 12.0%
3 8.1%
10,036,776 1.7%

Online investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online) 5 :';% . .
33,842 3.6% 10.5%
Real Estat nt
eal Estate Age s 15.2% i BT% SO 5.1%

Estate Planning EI,E% L sne it MR S g 1 b 7650 b7 254000 &0 303015 b r2n a7 -

. 1.6% (*Past 12 Months) PayPal Venmo Zelle DebitCard  ApplePay MasterCard CashApp  GooglePay  American Store Credit  Discover  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney ! 13% Express card Messenger

» who Live in the CINCINNATI, OH, DMA mUSA = who Live in the CINCINNATI, OH, DMA = USA

USA USA Projection Scarborough R1 2026: Feb25-Feb26 Qual Intab 1,900
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Card.

~

: .7% or 465,655 of USA Women 25 - 54 Live in the CINCINNATI, OH, DMA.
Women 25 - 54 who Live in the CINCINNATI, OH, DMA are 13.% less likely to have a 401K, 7.% less likely to
have an Auto Loan, 26.1% less likely to Invest/Trade Stocks Online, 4.3% less likely to pay with their Debit

nﬁalnvestments Owned: Women 25 - 54

401K Plan g

IRA (Individual Retirement Account)

Stocks or Stock Options

26 6.
5,870,985’ B3
9.1%
NIl 8.4%
o

73,614
1 94 27.3%
e

A%

Mutual Funds
529 Plan / College Savings Plan

Money Market Funds

Financial Services Has and/or Uses: Women 25 - 54

7.9% "
,809.4% 7.2% 8.2%
Other (Crypto / NFTs / Metals, etc.) g 3.9% 50% 39% 34%
ERCIR G.0% .79 B i
. - ... — " - o wm—__a
Second Home or Real Estate Property ﬁ 3% Checking Debitor ATM  Savings  CreditCard ~ Mobile Online  Online Bill Home Autoloan Studentloan  Money  Certificates of Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Bonds EE“% Account Mortgage Loan or Home
E 2% Equity Loan
= who Live in the CINCINNATI, OH, DMA mUSA = who Live in the CINCINNATI, OH, DMA H USA
: : Y [ .
Professional Services Used*: Women 25 - 54 yraost 3-Months Payment Methods Used: Women 25 - 54
Financial Planner y
Online Investing / Stock Trading R0
s 5.9%
Insurance Agent at a Local Office (not online) s%
12.3%
Real Estate Agent *‘ 11.9% 10.7%10.3%
pRLINCIM 3.7% ST 14, 3%) 6.2% 4 gor
Estate Planning E'“:‘g% - - b L. e e - o 1
) 1.7% (*Past 12 Months) PayPal visa Venmo zelle DebitCard  Apple Pay MasterCard Google Pay  Store Credit ~ American Discover  Square Cash  Facebook Samsung Pay
Divorce/ Family Attorney H 17% card Express Messenger
= who Live in the CINCINNATI, OH, DMA mUSA = who Live in the CINCINNATI, OH, DMA = USA
USA USA Projection Scarborough R1 2026: Feb25-Feb26 Qual Intab 1,900
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M23-54

.7% or 467,745 of USA Men 25 - 54 Live in the CINCINNATI, OH, DMA.

Men 25 - 54 who Live in the CINCINNATI, OH, DMA are 2.2% less likely to have a 401K, 24.4% more likely to
have an Auto Loan, 23.8% less likely to Invest/Trade Stocks Online, 1.8% less likely to pay with their Debit
Card.

Investments Owned: Men 25 - 54

401K Plan

37,065,598

6 14.5%
Mutual Funds 11,636,469 17.7%

11.6%
Money Market Funds 12.7%
529 Plan / College Savings Plan 01:,;8%
Other (Crypto / NFTs / Metals, etc.) 's::,_m

3 6.8%
sonce B "

Second Home or Real Estate Property U ;;%

u who Live in the CINCINNATI, OH, DMA mUSA

IRA (Individual Retirement Account)

Financial Services Has and/or Uses: Men 25 - 54

%

10.2%
: 8.5%
15. 1% 4.9% 5.5% 4.9% 399
3.4%

Checking Debitor ATM  Savings Credit Card Online Mobile Home Online Bill  Auto Loan Money  Studentloan Certificates of Personal Loan Refinanced Home

Account card Account Banking Banking Mortgage Paying Market Deposit (CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

= who Live in the CINCINNATI, OH, DMA B USA

Professional Services Used*: Men 25 - 54

Online Investing / Stock Tradil
b

Tax Preparation Service
Financial Planner -

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

Estate Planning

Divorce / Family Attorney

» who Live in the CINCINNATI, OH, DMA mUSA
USA Projection Scarborough R1 2026: Feb25-Feb26

(*Past 12 Months)

Ty \Past 3-Months Payment Methods Used: Men 25 - 54

8.7%
| 5% 6.7% 78% 620 5.6%

13.5% e
- .

zelle MasterCard DebitCard  Apple Pay  Google Pay  Cash App American Discover ~ Store Credit Square Cash  Facebook Samsung Pay

Venmo

Express Card Messenger
= who Live in the CINCINNATI, OH, DMA = USA

Qual Intab 1,900

USA
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2026: Sep24-Feb26 Qual Intab 24,838




.7% or 926,096 of USA Adults 35 - 64 Live in the CINCINNATI, OH, DMA.
Adults 35 - 64 who Live in the CINCINNATI, OH, DMA are .6% more likely to have a 401K, 15.8% more likely to
have an Auto Loan, 13.6% less likely to Invest/Trade Stocks Online, .4% less likely to pay with their Debit Card.

Investments Owned Adults 35 - 64 Financial Services Has and/or Uses: Adults 35 - 64
S
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds ‘ 7%
Money Market Funds ’°1‘;:%
529 Plan / College Savings Plan 1::,0126 ;
' 8.0% 3,0%
Other (Crypto / NFTs / Metals, etc.) Mﬁ"’z‘ - ﬂ o 64% 6.7% 6% 579
Bonds ¥ 5.3% Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Autoloan  Money  Certificates of Studentlioan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property 153;:6 Accoumk Morlgage LE‘*’m';: HLD‘f'm“E
= who Live in the CINCINNATI, OH, DMA mUSA = who Live in the CINCINNATI, OH, DMA H USA
. [ .
Professional Serwces Used*: Adults 35 64 yraost 3-Months Payment Methods Used: Adults 35 - 64
Online Investing / Stock Trading
. 4 9.7%
Insurance Agent at a Local Office (not online)
Real Estate Agent M'ﬁ"‘ 0.5 10.6%
3.8% & £
14.8% T T
B 1.2% (*Past 12 Months) PayPal Zelle Venmo Debit Card  MasterCard  Apple Pay  CashApp  GooglePay  American Store Credit  Discover  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney l‘ 11% Express card Messenger
= who Live in the CINCINNATI, OH, DMA mUSA = who Live in the CINCINNATI, OH, DMA = USA
USA USA Projection Scarborough R1 2026: Feb25-Feb26 Qual Intab 1,900
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Adults 18 or older who Live in the CINCINNATI, OH, DMA spend an average of 3 days, 5 hours, 35 minutes and 56
seconds each week with All Forms of Media.

80.6% of Adults 18 or older who Live in the CINCINNATI, OH, DMA spend an avg. of 8 hours and 23 minutes each week listening to All
Local AM/FM Radio, representing 8.7% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

Concurry
usage 55.5%
USA

who Livein the
CINCINNATI, OH, DMA

25.5%

= who Live in the CINCINNATI, OH, DMA

Share of Everything

USA USA Projection Scarborough R1 2026: Feb25-Feb26 Quadl Intab 1,900 USA Projection Scarborough R1 2026: Sep24-Feb26 Qual Intab 24,838 o Anything
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Adults 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 3 days, 0 hours, 25 minutes and 21 seconds
each week with All Forms of Media.

78.4% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA spend an avg. of 8 hours and 13 minutes each week listening to All Local
AM/FM Radio, representing 8.9% of total time spent with all forms of Media.

- E

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

60
concurr
usage

40
who Livein the USA
CINCINNATI, OH, DMA

m who Live in the CINCINNATI, OH, DMA m USA
USA  USAProjection  Scarborough R12026: Feb25-Feb26  QualIntab 1,900 USA Projection  Scarborough R1 2026 Sep2d4-Feb26  QualIntab 24,838 HUbbCIrd Share of Everything
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Women 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 3 days, 1 hours, 48 minutes and 41 seconds
each week with All Forms of Media.

78.1% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA spend an avg. of 7 hours and 54 minutes each week listening to All Local
AM/FM Radio, representing 8.4% of total time spent with all forms of Media.

. T

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

- =
Concurr
Usage 55.5%
who Livein the USA
CINCINNATI, OH, DMA

47.7% 41.13:“

= who Live in the CINCINNATI, OH, DMA

USA USA Projection Scarborough R1 2026: Feb25-Feb26 Quadl Intab

1,900 USA Projection Scarborough R1 2026: Sep24-Feb26 Qual Intab 24,838 ard
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Men 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 2 days, 23 hours, 55 minutes and 13 seconds
each week with All Forms of Media.

78.7% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA spend an avg. of 8 hours and 32 minutes each week listening to All Local
AM/FM Radio, representing 9.3% of total time spent with all forms of Media.

o> A

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

8:33:4
r- ﬂ
usage 55.5%
usa

who Livein the
CINCINNATI, OH, DMA

= who Live in the CINCINNATI, OH, DMA m USA
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Adults 35 - 64 who Live in the CINCINNATI, OH, DMA spend an average of 3 days, 5 hours, 25 minutes and 38 seconds
each week with All Forms of Media.

82.3% of Adults 35 - 64 who Live in the CINCINNATI, OH, DMA spend an avg. of 9 hours and 17 minutes each week listening to All Local
AM/FM Radio, representing 9.9% of total time spent with all forms of Media.

(-

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

- -y

Concurr

usage 50.3%
UsA

who Livein the
CINCINNATI, OH, DMA

= who Live in the CINCINNATI, OH, DMA m USA

UsA USA Projection ~ Scarborough R12026: Feb25-Feb26 Qual Intab 1,900 USA Projection Scarborough R1 2026: Sep24-Feb26 Qual Intab 24,838 ard Sha: e Ofa Evehhythins
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Adults 18 or older who Live in the CINCINNATI, OH, DMA spend an average of 2 days, 11 hours, 26 minutes and 24
seconds each week with All Forms of Ad-Supported Media.

77.8% of Adults 18 or older who Live in the CINCINNATI, OH, DMA spend an avg. of 7 hours and 50 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 10.3% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

52:39:12
57.9%

wha Livein the

CINCINNATI, OH, DMA
% of Total

Weekly H:M:

® who Live in the CINCINNATI, OH, DMA B USA

o Share of Everything
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Adults 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 2 days, 1 hours, 59 minutes and 18 seconds
each week with All Forms of Ad-Supported Media.

76.1% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA spend an avg. of 7 hours and 42 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 11.7% of total time spent with all forms of Ad-Supported Media.

-

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

_ 63.1%

who Livein the
CINCINNATI, OH, DMA

% of Total
Weekly H:M:

® who Live in the CINCINNATI, OH, DMA B USA

o Share of Everything
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Women 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 2 days, 1 hours, 28 minutes and 51 seconds
each week with All Forms of Ad-Supported Media.

76.1% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA spend an avg. of 7 hours and 20 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 11.3% of total time spent with all forms of Ad-Supported Media.
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Men 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 2 days, 2 hours, 46 minutes and 31 seconds

each week with All Forms of Ad-Supported Media.
76.2% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA spend an avg. of 8 hours and 5 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 12.1% of total time spent with all forms of Ad-Supported Media.
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Adults 35 - 64 who Live in the CINCINNATI, OH, DMA spend an average of 2 days, 9 hours, 21 minutes and 6 seconds
each week with All Forms of Ad-Supported Media.

79.9% of Adults 35 - 64 who Live in the CINCINNATI, OH, DMA spend an avg. of 8 hours and 51 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 12.3% of total time spent with all forms of Ad-Supported Media
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| Adults 18 or older who Live in the CINCINNATI, OH, DMA spend an average of 8 hours and 29 minutes
each day with All Forms of Ad-Supported Media. 77.8% listen to Local AM/FM Radio for an avg. of
67.2 minutes/day.

(Local Radio delivers 10.3% of Time with Ad-Supported Media.)
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minutes/day.

Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 54
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| Adults 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 7 hours and 8 minutes each
day with All Forms of Ad-Supported Media. 76.1% listen to Local AM/FM Radio for an avg. of 66.1

(Local Radio delivers 11.7% of Time with Ad-Supported Media.)

Tomi Persons

B — T/
M_ﬂ.ﬂ.
N T —

e S—
M-m
m

Ina
=

Avg. Hours+Minutes/day with All
Forms of Media: Adults 25 - 54

who Live in the
CINCINNATI, OH, DMA.

mwho Live in the CINCINNATI, OH, DMA mUSA

k]
A

h ™
1
R e e N

(Average Doy)

Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

Email/Text/IM/Zoo
m,etc. (Personal &
Work)

438

Billboards & Signs
(Weekly Drivers)
55.8

Shopping (incl.

Food/Auctions

[Traveletc.) | y/Betting Sites
29.5 2

Search Games/Fant.
(Google, Bing,
etc.)

339
News/Weat
her/Sports...

YouTub
e Video | Netflix
24.0 237

Instagram

333

Local AM/FM Radio
649

Instagram
29.7

Shopping (incl.
Food/Auctions/
Travel,etc.)
25.7

Billboards & Signs
(Weekly Drivers)
53.9

Email [Text/IM/
Zoom,etc.
(Personal &
Work)
39.0

Search
(Google,
Bing, etc.)

29.7

YouTube
Video
19.0

Games/Fant
asy/Betting
Sites
25.2 News/ Groc
Weath ery
er/Spo  Stor

Fi5.5 €S...
Netflix -

200 Bankina/Fin...

¥ who Live in the CINCINNATI, OH, DMA

mUSA

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 25 - 54

faveroge week)
Grocery Stores

Search (Google, Bing, etc.)
Billboards & Signs (Weekly Drivers)

News/ ts

Facebook
Local AM/FM Radio

Ernail Text iM/Zoom,etc. [Personal & Work)
Shopping (incl. Food/Auctions/Travel, etc.)
Instagram

Non-Premium Cable TV Networks

Local TV Stations

Gas Stations/Convenience Stores

YouTube Video

USA

USA Projection

Teil sersons

e AT
_mn
foesast it
-m

mem—r (]
PR — i

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:
Adults 25-54

CINCINNATI, OH, DMA

= who Live in the CINCINNATI, OH, DMA
Scarborough R1 2026: Feb25-Feb26

mUSA

Qual Intab 1,900

All Graphs and soefa.ai Data Modeling Copyright @ 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

% Time spent

&

[ o
ERTRE TR 5%

Top-13 All Forms of Ad-Supported Media (% Time Spent &

juzcegz ooy

Avg. Minutes/day Spent): Adults 25 - 54

Local TV Stations
777

Local AM/FM
Radio
66.1

Billboards &
Signs (Weekly
Drivers)
55.8

Facebook
56.1

Ner\m:rl S
58.5

Search

Email/Te | (Google, Bing,
!:IHJ\"\’.;ZO etc.) Instagra
C 33.9 m
(Persona 249
| &
Work)
40.6

YouTube
Video
24.7

Shopping (incl.
Food/Auctions/ | News/We
Travel etc.).. | ather/S..

Groce...

Local TV Stations
53.7

Facebook
42.0

Email/Text/IM/Zo
om,etc. (Personal
& Work)

34

Billboards & Signs
(Weekly Drivers)
53.9

Non-Premium Cable
TV Networks
45.4

Shopping
(incl.
Food/Auctio

ns/Tra

Search
(Google, Bing,
etc.)
29.7

News/Wea

YouTu ther/Spor.

be
Video
189

Instagr
am
204

Grocery G
Stores.. a

USA Projection

Scarborough R1 2026: Sep24-Feb26

= who Live in the CINCINNATI, OH, DMA

Qual Intab

24,838

mUSA

soefa.ai

* Share of Everything
for Anything _




62.9 minutes/day.

| Women 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 7 hours and 4 minutes
each day with All Forms of Ad-Supported Media. 76.1% listen to Local AM/FM Radio for an avg. of
(Local Radio delivers 11.3% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach): Men 25 - 54
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Men 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 7 hours and 15 minutes each
day with All Forms of Ad-Supported Media. 76.2% listen to Local AM/FM Radio for an avg. of 69.3

(Local Radio delivers 12.1% of Time with Ad-Supported Media.)
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| Adults 35 - 64 who Live in the CINCINNATI, OH, DMA spend an average of 8 hours and 11 minutes
each day with All Forms of Ad-Supported Media. 79.9% listen to Local AM/FM Radio for an avg. of

75.9 minutes/day. (Local Radio delivers 12.3% of Time with Ad-Supported Media.)
Top-13 All Forms of Media (Persons & % Reach): Adults 35 - 64 Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64
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1,513,159 or 77.8% of Adults 18 or older who Live in the CINCINNATI, OH, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 67.2 minutes every day representing 44.1% of all
time spent daily with Ad-Supported Audio.
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710,531 or 76.1% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 66.1 minutes every day representing 38.6% of all time spent
daily with Ad-Supported Audio.
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354,309 or 76.1% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 62.9 minutes every day representing 38.3% of all time spent
daily with Ad-Supported Audio.
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356,415 or 76.2% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 69.3 minutes every day representing 38.9% of all time spent daily
with Ad-Supported Audio.

Avg. Week AIIAudfo (Persons & % Reach): Men 25-54 Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54

% Time spent

Loca a3 v TR T
podcass PRI R n -
seotiy PR —H
YouTube Music
TV Music Channels mm
Owned Music mm
SiriusXM m Avg. Hours+Minutes/day with

YouTube TV Music
Music Channels

18.0 153
YouTube

Podcasts i Music
30.0 2 21.4 Podcasts

Owned
Music SiriusXM

32.6 15.1 14.1

Audio: Men 25-54 Apple

All Others mm“ 2 SiriusXM i Music Appl Pan

Amazon Music mm 4.3% 15.2 10.3 ; All Others e dor

.. | 91

o 17 9 15 Local AM/FM Amaz Local AM/FM
mm wholive i the Radio i Others Radio Spotify Amazon
iHeartRacio  AFRETT M 4.5% INCINNAT, OH, DMA 731 . .- v | iten 65.7 283 Music... .. A
nudiobooks  PRERPSE I 535 e : -
w who Live in the CINCINNATI, OH, DMA mUSA m who Live in the CINCINNATI, OH, DMA mUSA
Avg. Week Ad-Supported Audio (Persons & % Reach): Men 25 - 54 Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54

Total persans: % Time Spent:

Local AN M Radio. s TR
Podcasts QA i e 7 19.8%

TV Music Channels mm}.
YouTube Music m

YouTube
Podcasts Music
30.3 17.9

TV Music
Podcasts Channels
34.1 16.0

All Others
Pandora Avg. Hours+Minutes/day with Ad- Amazo
Amazon Music Suppiiedditontanzess n Spotify All Pandor

Spotify
12.8

Pandora Music

Others
5
11.3 8.8 =

11.0

iHeartRadio mn"%

Audiobooks _ 8:3;2

TV Music

0 . All - : Amazon
who Livein the USA Local AM/FM Radio Channels Local AM/FM Radio = YouTube Music ‘
Owned Music _ g:ga CINCINNATI, OH, DMA N 69.3 123 Othe... 60.5 133 Music...
# who Live in the CINCINNATI, OH, DMA mUSA ® who Live in the CINCINNATI, OH, DMA mUSA

USA USA Projection Scarborough R1 2026: Feb25-Feb26 Qudl intab 1,900 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. Scarborough R1 2026: Sep24-Feb26 USA Projection Scarborough R1 2026: Sep24-Feb26 - for Anything _



Avg. Week AIIAudm (Persons & % Reach): Adults 35 64

Local AM/FM Radio
Podcasts

Spotify

SiriusXM

YouTube Music
Owned Music

TV Music Channels
Amazon Music
Pandora

All Others.

Apple Music
iHeartRadio
Audiobooks

o —
M-M-
PR

Avg. Hours+Minutes/day with
Audio: Adults 35 - 64

whao Live in the
CINCINNATI, OH, DMA

A
(22220l s‘*i"oe
R S

= who Live in the CINCINNATI, OH, DMA m USA

740,014 or 79.9% of Adults 35 - 64 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 75.9 minutes every day representing 41.7% of all time spent
daily with Ad-Supported Audio.
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1,513,159 or 77.8% of Adults 18 or older who Live in the CINCINNATI, OH, DMA listen to Ad-
P18+ Supported Local AM/FM Radio for an average of 67.2 minutes every day representing 44.1% of all
time spent daily with Ad-Supported Audio.
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710,531 or 76.1% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported
P25-54 Local AM/FM Radio for an average of 66.1 minutes every day representing 38.6% of all time spent

daily with Ad-Supported Audio.
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354,309 or 76.1% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 62.9 minutes every day representing 38.3% of all time spent
daily with Ad-Supported Audio.
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356,415 or 76.2% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported Local

AM/FM Radio for an average of 69.3 minutes every day representing 38.9% of all time spent daily
with Ad-Supported Audio.
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740,014 or 79.9% of Adults 35 - 64 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 75.9 minutes every day representing 41.7% of all time spent
daily with Ad-Supported Audio.
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1,513,159 or 77.8% of Adults 18 or older who Live in the CINCINNATI, OH, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Country, Classic Hits, Adult Contemporary, Adult Hits, and
News/Talk/Information.
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710,531 or 76.1% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Hot AC, Classic Hits, and Adult Hits.

Local AM/FM Radm Formats (Persons & % Reach): Adults 25-54 Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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Local AM/FM Radm Formats (Persons & % Reach): WOmen 25-54
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354,309 or 76.1% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Hot AC, Classic Hits, and Adult Hits.
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356,415 or 76.2% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Hot AC, Classic Hits, and Active Rock.
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740,014 or 79.9% of Adults 35 - 64 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Classic Hits, Hot AC, and Classic Rock.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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1,163,403 or 59.8% of Adults 18 or older who Live in the CINCINNATI, OH, DMA watch Ad-Supported
Local TV Stations for an average of 123. minutes every day representing 33.3% of all time spent daily
with Ad-Supported Video.
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Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Video (Persons & % Reach): Adults 25 - 54
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480,114 or 51.4% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA watch Ad-Supported Local
TV Stations for an average of 77.7 minutes every day representing 30.8% of all time spent daily with
Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Women 25-54
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212,347 or 45.6% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA watch Ad-Supported
Local TV Stations for an average of 105.2 minutes every day representing 36.4% of all time spent
daily with Ad-Supported Video.
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267,855 or 57.3% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA watch Ad-Supported Local
TV Stations for an average of 55.6 minutes every day representing 24.9% of all time spent daily with
Ad-Supported Video.
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581,675 or 62.8% of Adults 35 - 64 who Live in the CINCINNATI, OH, DMA watch Ad-Supported Local
TV Stations for an average of 107.1 minutes every day representing 33.% of all time spent daily with
Ad-Supported Video.
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1,163,403 or 59.8% of Adults 18 or older who Live in the CINCINNATI, OH, DMA watch Ad-Supported

Local TV Stations for an average of 123. minutes every day representing 33.3% of all time spent daily
with Ad-Supported Video.

Weekly
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480,114 or 51.4% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA watch Ad-Supported Local
TV Stations for an average of 77.7 minutes every day representing 30.8% of all time spent daily with
Ad-Supported Video.
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212,347 or 45.6% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA watch Ad-Supported

Local TV Stations for an average of 105.2 minutes every day representing 36.4% of all time spent
daily with Ad-Supported Video.
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267,855 or 57.3% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA watch Ad-Supported Local

TV Stations for an average of 55.6 minutes every day representing 24.9% of all time spent daily with
Ad-Supported Video.
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581,675 or 62.8% of Adults 35 - 64 who Live in the CINCINNATI, OH, DMA watch Ad-Supported Local
TV Stations for an average of 107.1 minutes every day representing 33.% of all time spent daily with
Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach) Adults 18 or older

(averoge week)

Local News - Evening
Sports

Comedies

Local News - Morning
Movies

Dramas

Game Shows
National/Network News
Food/Cooking Shows
Mystery/Suspense/Crime
Documentaries

Local News - Late

Court Shows

1,163,403 or 59.8% of Adults 18 or older who Live in the CINCINNATI, OH, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News - Morning,
Comedies, Game Shows, and Movies.
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| 480,114 or 51.4% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening, Local News - Morning,
Game Shows, and Local News - Late.
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Local TV Station Programs (Persons & % Reach): Women 25-54

(averoge week)

Sports

Comedies

Local News - Evening
Local News - Morning
Game Shows
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| 212,347 or 45.6% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Game Shows, Local News - Morning, Local News -
Evening, Comedies, and Movies.
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| 267,855 or 57.3% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening, Local News - Morning,
Game Shows, and Local News - Late.
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Local TV Station Programs (Persons & % Reach): Adults 35 - 64

(averoge week)
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| 581,675 or 62.8% of Adults 35 - 64 who Live in the CINCINNATI, OH, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News - Morning, Comedies,

Game Shows, and Movies.
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' 1,482,286 or 76.3% of Adults 18 or older who Live in the CINCINNATI, OH, DMA use Ad-Supported
Social Media for an average of 149.8 minutes every day representing 25.% of all time spent daily
with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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[ 707,146 or 75.8% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA use Ad-Supported Social
Media for an average of 170.1 minutes every day representing 30.1% of all time spent daily with Ad-
Supported Digital Media.

Avg. Week AII Drgrtal (Persons & % Reach): Adults 25 - 54
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[ 374,118 or 80.3% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA use Ad-Supported Social
Media for an average of 142.9 minutes every day representing 25.8% of all time spent daily with Ad-
Supported Digital Media.
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[ 333,028 or 71.2% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA use Ad-Supported Social
Media for an average of 199. minutes every day representing 33.8% of all time spent daily with Ad-
Supported Digital Media.
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[ 732,340 or 79.1% of Adults 35 - 64 who Live in the CINCINNATI, OH, DMA use Ad-Supported Social
Media for an average of 132.4 minutes every day representing 24.2% of all time spent daily with Ad-
Supported Digital Media.

Avg. Week All Drgrtal (Persons & % Reach): Adults 35 - 64

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64
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- 1,482,286 or 76.3% of Adults 18 or older who Live in the CINCINNATI, OH, DMA use Ad-Supported
Facebook for an average of 57.2 minutes every day representing 38.2% of all time spent daily with
Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg Day All Social Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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- 707,146 or 75.8% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA use Ad-Supported
Facebook for an average of 56.1 minutes every day representing 34.7% of all time spent daily with
Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 25-54
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- 374,118 or 80.3% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA use Ad-Supported
Facebook for an average of 42.9 minutes every day representing 31.1% of all time spent daily with
Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Women 25 - 54 Avg. Day All Social Media (% Time Spent & Avg. Mmutes/day Spent): Women 25 - 54
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- 333,028 or 71.2% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA use Ad-Supported Facebook
for an average of 66.3 minutes every day representing 35.8% of all time spent daily with Ad-
Supported Social Media.

Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54
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Avg. Week All Social Media (Persons & % Reach): Adults 35 - 64
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- 732,340 or 79.1% of Adults 35 - 64 who Live in the CINCINNATI, OH, DMA use Ad-Supported
Facebook for an average of 45.1 minutes every day representing 35.7% of all time spent daily with
Ad-Supported Social Media.
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1,482,286 or 76.3% of Adults 18 or older who Live in the CINCINNATI, OH, DMA use Ad-Supported
Facebook for an average of 57.2 minutes every day representing 38.2% of all time spent daily with
Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % Social Media: Adults 18 or older
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i 707,146 or 75.8% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA use Ad-Supported
P25-54 Facebook for an average of 56.1 minutes every day representing 34.7% of all time spent daily with
Ad-Supported Social Media.
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374,118 or 80.3% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA use Ad-Supported
Facebook for an average of 42.9 minutes every day representing 31.1% of all time spent daily with
Ad-Supported Social Media.

Weekly 80.3% 80.5% Avg. Hours+Minutes/day with Ad-Supported
Reach% =~ ° "~ Social Media: Women 25 - 54
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333,028 or 71.2% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA use Ad-Supported Facebook
for an average of 66.3 minutes every day representing 35.8% of all time spent daily with Ad-
Supported Social Media.

Weekly 71.2% Avg. Hours+Minutes/day with Ad-Supported
Reach% ' “7° 68.4% Social Media: Men 25 - 54
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732,340 or 79.1% of Adults 35 - 64 who Live in the CINCINNATI, OH, DMA use Ad-Supported
Facebook for an average of 45.1 minutes every day representing 35.7% of all time spent daily with
Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % 79.1% 555 Social Media: Adults 35 - 64
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 121,085;
Local Radio: 94,734; Social Media: 91,528; Non-Prem. Cable: 42,472; Local TV: 39,744
reaching Adults 18 or older who Live in the CINCINNATI, OH, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 55,289;
Local Radio: 44,977; Social Media: 42,133; Non-Prem. Cable: 16,719; Local TV: 15,211
reaching Adults 25 - 54 who Live in the CINCINNATI, OH, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 54 who Live in the CINCINNATI, OH, DMA

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA 210 DMA Area Adults 25 - 54
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 30,766;
Social Media: 24,022; Local Radio: 22,409; Non-Prem. Cable: 8,530; Local TV: 7,504
reaching Women 25 - 54 who Live in the CINCINNATI, OH, DMA.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 23,982;
Local Radio: 22,446; Social Media: 17,797; Non-Prem. Cable: 7,771; Local TV: 7,295
reaching Men 25 - 54 who Live in the CINCINNATI, OH, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Men 25 - 54 who Live in the CINCINNATI, OH, DMA
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 60,974;
Local Radio: 47,151; Social Media: 46,443; Non-Prem. Cable: 20,009; Local TV: 19,927
reaching Adults 35 - 64 who Live in the CINCINNATI, OH, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 35 - 64 who Live in the CINCINNATI, OH, DMA
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Top-13 Out—of -Home Media (Persons & % Reach): Adults 18 or older

(averoge week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores

Shopping Malls

Restaurants & Bars

Podcasts

Spotify

Drug Stores

SiriusXmM

Retail Stores

YouTube Music
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7 1,713,113 or 88.1% of Adults 18 or older who Live in the CINCINNATI, OH, DMA spend an average of
49.6 minutes per day driving, seeing Billboards and Signs. 65.1% Listen to Local Radio Stations Out-
of-Home for an average of 40.7 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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Top-13 Out—of -Home Media (Persons & % Reach} Adults 25-54
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7 791,851 or 84.8% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 55.8
minutes per day driving, seeing Billboards and Signs. 67.1% Listen to Local Radio Stations Out-of-
Home for an average of 46.8 minutes/day.
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Top-13 Out—of Home Media (Persons & % Reach): Women 25 - 54
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7 389,323 or 83.6% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 45.5
minutes per day driving, seeing Billboards and Signs. 66.6% Listen to Local Radio Stations Out-of-
Home for an average of 41.6 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54

Walkingin
Towns, Cities,
Downtown
Areas

Shopping Malls

Billboards & Signs (Weekly
vers)
45.5

Restaurants &
Bars
14.0

YouTube Spotify

Retail
Stor...

AM/FM Radio
44.8

Billboards & Signs (Weekly
Drivers)
45.8

AM/FM Radio
42.4

Walking in
Towns, Cities,
Downtown Areas
208

Shopping Malls
pLE

Owned
Music Podcasts
9.8 9.1

Restaurants
& Bars
14.0
YouTube Spotify

Music... 5.7

Grocery
Stores
12.8

Retail Dru | Gas
Stor... s [BES

owned wusic  [SFTERERY LY m
# who Live in the CINCINNATI, OH, DMA mUSA = who Live in the CINCINNATI, OH, DMA mUSA
Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Women 25 - 54 Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Drug Stores

Retail Stores

YouTube Music

TV Music Channels

Movie Theaters

UsA USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Rik EA%;
L ———— /|

Avg. Hours+Minutes/day with Ad-
Supported Out-of-Home Media:
Women 25-54

m-m
EECEE mTRR

[ =1
e who Live in the o

[eiztal oo
m who Live in the CINCINNATI, OH, DMA
Scarborough R1 2026: Feb25-Feb26

CINCINNATI, OH, DMA

HAe
o

mUSA

Qual Intab 1,900

# e sporc frgos o)

Walking in
Towns, Cities,
Downtown
Areas
195

Shopping Malls

Billboards & Signs (Weekly 278

Drivers)
455
Grocery
Stores
13.2

Movie
Theaters
14.9

YouT
ube
Music

Retail
Store

Restaurants &

AM/FM Radio
416

USA Projection

Billboards & Signs (Weekly
Drivers)
45.8

AM/FM Radio
39.5

Walking in
Towns, Cities,
Downtown Areas
208

Shopping Malls

Restaurants & | Grocery

Stores
12.8

Bars
14.0
Retail | YouT
Movie
Theaters
13.1

= who Live in the CINCINNATI, OH, DMA

Scarborough R1 2026: Sep24-Feb26 Qual Intab 24,838

mUSA

* Share of Everything

L for Anything &



Top-13 Out-of-Home Media (Persons & % Reach}: Men 25 -54
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7 402,528 or 86.1% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 65.8
minutes per day driving, seeing Billboards and Signs. 67.6% Listen to Local Radio Stations Out-of-
Home for an average of 52. minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Mmutes/day Spent): Men 25 - 54
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Top-13 Out-of-Home Media (Persons & % Reach}: Adults L35 -64
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Avg. Hours+Minutes/day with Out- m
of-Home Media: Adults 35 - 64 m

7 828,235 or 89.4% of Adults 35 - 64 who Live in the CINCINNATI, OH, DMA spend an average of 58.
minutes per day driving, seeing Billboards and Signs. 69.8% Listen to Local Radio Stations Out-of-
Home for an average of 52.1 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Mmutes/day Spent): Adults 35 - 64
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1,713,113 or 88.1% of Adults 18 or older who Live in the CINCINNATI, OH, DMA spend an average of 49.6
minutes per day driving, seeing Billboards and Signs representing 36.5% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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791,851 or 84.8% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 55.8
minutes per day driving, seeing Billboards and Signs representing 33.9% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 25 - 54
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389,323 or 83.6% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 45.5
minutes per day driving, seeing Billboards and Signs representing 29.5% of all Time Spent with Ad-
Supported Out-of-Home Media.
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402,528 or 86.1% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 65.8 minutes
per day driving, seeing Billboards and Signs representing 37.3% of all Time Spent with Ad-Supported Out-
of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Men 25 - 54
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828,235 or 89.4% of Adults 35 - 64 who Live in the CINCINNATI, OH, DMA spend an average of 58. minutes
per day driving, seeing Billboards and Signs representing 37.1% of all Time Spent with Ad-Supported Out-
of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 35 - 64
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Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times {Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers

Wall Street Journal (Daily)

USA Today (Daily)

Magazines

Catalogs

% Time Spent:

401,992 or 20.7% of Adults 18 or older who Live in the CINCINNATI, OH, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.5 minutes every day representing 28.7% of all time
spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Live in the QNCINNATI,
OH, DMA

Loeal Daily
Newspaper(s)
(Sunday)
118

New York Times
(Daily+Sunday)
838

USA Today (Daily)
87

‘Wall Street Journal
(Daily)
87

Direct Mail

Advertising

Local Daily (excluding

Newspap Daily | Catalogs)
76

New York
Magazines Times (Daily)
72 69

Local Daily
Newspaper(s)
(Sunday)
129

Newspaer(s)
(Daily+Sunday)
92

N
New York Times

{Daily+Sunday)
9.6

Wall Street Journal
(Daily) Ti
a2

Local Daily

USA Today (Daily)
5.1

Local Daily
ewspaper(s) (Daily Magazines
85 75

Direct Mail Catalogs
Advertising 36

New York (excluding
mes (Daily)  Catalogs)
74 74 i

® who Live in the CINCINNATI, OH, DMA mUSA

# who Live in the CINCINNATI, OH

, DMA

m USA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers

wall Street Journal [Daily)

USA Today (Daily)

Magazines

Catalogs

Books

USA USA Projection

o —
m_m.
e

mm.
10033415 55
P

Scarborough R1 2026: Feb25-Feb26
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or alderm

who Live in the CINCINNATI,
OH, DMA

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

® who Live in the CINCINNATI, OH, DMA BUSA
Qual Intab 1,900

USA Projection

Local Daily
Newspaper(s)
(Sunday)
1.8

New York Times
(Sunday)
108

Wall Street Journal
(Daily)
87

Local Daily ocal Daily
Newspaper(s) Newspaper(s)
(Daily+Sunday) (Daity
85

Direct Mail Adve:

New York

Local Daily
Newspaper(s)
(Sunday)
129

New York Times
(sunday)
17

Wall Street Journal

Local Daily Newspaper(s)
(Daily
85

Local Daily
Newspaper(s)
(Daily) (Daily+Sunday)

92 92

New York Times
Magazines (Daily)
75 74

Direct Mail Advertising (excluding
Catalogs)
74

Scarborough R1 2026: Sep24-Feb26

= who Live in the CINCINNATI, OH, DMA

Qual Intab 24,838

soefa.ai

EUSA

* Share of Everything
for Anything _



Avg. Week All Print Medm (Persons & % Reach): Adults 25-54

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times {Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Magazines

Catalogs

Totof persons

Avg. Hours+Minutes/day with All
Print Media: Adults 25 - 54

who Live in the QNCINNATI,
OH, DMA

® who Live in the CINCINNATI, OH, DMA mUSA

198,518 or 21.3% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.8 minutes every day representing 27.% of all time
spent daily with All forms of Print Media.

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

New York Times (Sunday)
118

USA Today (Daily)
103

New York Times
(Sunday)

New York Times (Daily) P

Local Daily
Newspaper(s)
(Daily Magazines
89 86

Direct Mail Advertising
(Daily+Sunday) (excluding Catalogs) | Catalogs
9.8 6.7 29

USA Today (Daily)
96

New York Times (Daily)
87

Magazines
85

New York Times
(DaitysSunday)
95

Local Daity
Newspaper{s)
(DaitysSunday)
84

Local Daily
s]

Direct Mail
Advertising
{excluding Catalogs)

65 Al Local..

Catalogs
31

® who Live in the CINCINNATI, OH, DMA

m USA

Avg. Week Ad-Supported All Print Media (Persons & % Reach):Adults 25 - 54

Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today [Daily)

All Local Weekly Newspapers

2.1%
Catalogs who Live in the OINCINNATI,
R 1 o
woks i 0.8
® who Live in the CINCINNATI, OH, DMA BUSA
USA USA Projection Scarborough R1 2026: Feb25-Feb26 Qual Intab 1,900

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Total persons.

Copsats o]
m_nm
PR —

i S—
(3e0p01 5 350

Avg. Hours+Minutes/day with Ad-

Supported Print Media: Adults 25 - 54

Avg. Day Ad-Supported Print Media (% Time Spent & Av.

% Time Spent:

et et ecoing ot R YTy

USA Projection

g. Minutes/day Spent): Adults 25 - 54

New York Times
(Daily+Sunday)

New York Times
(Sunday)
118

Local Daily Newspaper(s)

Wall Street Joumal
(Daily)
112

USA Today (Daily)
103

108 Local Daily

(Daity+Sunday)

08 New York Times

(Sunday)
102

(Sunday)
108
Magazines
86

Local Daily
Newspaper( | Direct Mail Advertising
5) (Daily (excluding Cat
83 67

Wall Street
Journal (Daily)
96

New York Times
(Daily+Sunday)
95

Local Daily Newspaper(s)
(Sunday)
9.1

Local Daily.
Newspaper(s) (Daily
77

Local Daily

Newspaper(
s)

(Daily+Sund  Direct Mail Advertising
ay) (excluding Catalogs)
84 65

Scarborough R1 2026: Sep24-Feb26

= who Live in the CINCINNATI, OH, DMA

Qual Intab 24,838

soefa.ai

EUSA

* Share of Everything
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Avg. Week AII Print Media (Persons & % Reach): Women 25-54

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times {Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

All Local Weekly Newspapers

Magazines

Catalogs

Totof persans

Avg. Hours+Minutes/day with All
Print Media: Women 25 - 54

who Live in the 0INCINNATI,
OH, DMA

m-z o
PRI .30

® who Live in the CINCINNATI, OH, DMA

mUSA

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54

% Time Spent:

94,484 or 20.3% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 11.3 minutes every day representing 24.4% of all
time spent daily with All forms of Print Media.

Local Daily
Newspaper(s)
(Daily+Sunday)
13

Wall Street Joumal
(Daily)
109

USA Today (Daily)
144

Local Daily Newspaper(s)
(Sunday)
131

Magazines
108

Direct Mail
Local Daily Advertising
Newspaper(s) (excluding
New York Times (Daily) {Daily Catalogs)
127 96 7.0

Wall Street Journal

(Daily) .
128 Local Daily
Newspaper(s)
{(Sunday)

88 2

Local Daily
Newspaper(s)
{Daity

USA Today (Daily)
83 72

New York Times
(Daily)
7

Local Daily
Newspaper(s}
(Daily+Sunday)
80

Direct Mail
Advertising
{excluding Catalogs)
60

Catalogs
2.7

® who Live in the CINCINNATI, OH, DMA

m USA

Avg. Week Ad-Supported All Print Media (Persons & % Reach):Women 25 - 54

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

USA Today (Daily)

Wall Street Journal [Daily)

All Local Weekly Newspapers
Magazines

Catalogs

Books

USA USA Projection

Scarborough R1 2026: Feb25-Feb26

Total persons.
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Women 25 - 54

% Time Spent:

Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent):Women 25 - 54

N
3
i

R T R

New York Times
(Daily)
127

USA Today (Daily)
New York Times 144
(sunday)
176

Local Daily
Newspaper(s) (Daily
9.6

Wall Street Joumal (Daily)
109

Direct Mail
New York Times Ad ing
(Daily+Sunday) Magazines. (excluding Catalogs)
152 108 70

USA Today (Daily)
83

Wall Street Journal

(Daily)
128

New York Times
(sunday) New York Times (Daily)
839

77

New York Times
(Daily+Sunday)
83

Magazines

Direct Mail Advertising (excluding
Catalogs)
6.0

= who Live in the CINCINNATI, OH, DMA

USA Projection Scarborough R1 2026: Sep24-Feb26 Qual Intab 24,838

EUSA

* Share of Everything
for Anything _



Avg. Week All Print Media (Persons & % Reach): Men 25-54 Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Daily

Totof persans

104,285 or 22.3% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day representing 29.5% of all time
spent daily with All forms of Print Media.

% Time Spent:

y Local Daily New York Times New York Times
Local Daily Newspaper(s) (Sunday) M _Kﬁ" 12.9% Newspaper(s) (Sunday) (Daily} (Daily+Sunday) New York Times (Sunday)  wou vork Times New York Times
Books i i 29 {Daily+sunday) (Daity)
6,5% 10.9 9.9
New York Times (Daily) M Wall S(r;’f?.:v:wmal
2 ail
Mew York Times (Daily+Sunday) Avg. Hours+Minutes/day with All m 1.8 Local Daily
Print Media: Men 25 - 54 < [o— New York Times .
Wall street Journal (Daily) m (Daily+Sunday) (sunday) Local Daily Local Daily
= 77 | 5 Newspaper(s) (Sunday) ~ Newspaper(s)
. (Daity Catal \
New York Times (Sunday) m ) : 9.7 o ;;‘FS
; Direct Mail
USA Today (Daily) M Advertising
{excluding Catalogs)
All Local Weekly Newspapers _ m e E,am%( Local Daily Catalogs
- | Newspaper(s) ‘Wall Street Journal 34
Magazines , d who Live in the CINCINNATI, usa m (Daily (Daily+Sunday) (Daily)
sl 306 ©OH, DMA e 76 oMo 1 9.0 6.7 All Local..
Catalogs 2.7% 0.6%
= who Live in the CINCINNATI, OH, DMA mUSA ® who Live in the CINCINNATI, OH, DMA m USA
Avg. Week Ad-Supported All Print Media (Persons & % Reach):Men 25 - 54 Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent):Men 25 - 54
Total persors % Time Spent:

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

Wall Street Journal (Daily)

New York Times (Sunday)

USA Today [Daily)

All Local Weekly Newspapers
Magazines

Catalogs

Books

g "o
m_nm

gg

13,042 290 19.8%

%
m
B X % who Live in the GINCINNAT),

OH, DMA

_8832

#who Live in the CINCINNATI, OH, DMA mUSA

USA USA Projection Scarborough R1 2026: Feb25-Feb26 Qual Intab 1,900
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2026: Sep24-Feb26 Qual Intab 24,838 Soe for Anything _

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Men 25 -54

Local Daily Newspaper(s)
(Dawrwiunwv}

=
[,
00,

Local Daily
Newspaper(s)
(Daity+Sunday)
9.0

New York Times New York Times
(Daity+Sunday) (Sunday)
79 .7 New York Times
(Sunday)
118

Journal

| Local Daily Newspaper(s)
(Daily
85 USA Today (Daily) Direct
7.6 Mail
Advertisi

Direct Mail
Advertising (excluding
Catalogs)

7.0

New York Times (Daily)
99

i)

ng
0:13 {excludin Local Daily
Newspaper{ = Wall Street Journal
USA Today (Daily) i s) (Daily (Daily)
111 98

84 6.7

g
Hew York Times (Daily) i Catalogs)
80 63

= who Live in the CINCINNATI, OH, DMA EUSA
- Shar‘e of Everything



Avg. Week All Print Medm (Persons & % Reach): Adults 35-64

Totof persans

Ty [ —.

... e

Local Daily Newspaper(s) (Daily
Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)
Mew York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)
Magazines

USA Today (Daily)

All Local Weekly Newspapers m h%s 2% who Live in the ONCINNATI,
OH, DMA
2.8%
Catalogs  EWELH -- 6%

® who Live in the CINCINNATI, OH, DMA mUSA

Avg. Hours+Minutes/day with All
Print Media: Adults 35 - 64

192,484 or 20.8% of Adults 35 - 64 who Live in the CINCINNATI, OH, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.8 minutes every day representing 30.% of all time
spent daily with All forms of Print Media.

Avg. Day All Print Media (% Time Spent & Avg. Mmutes/day Spent): Adults 35 - 64

USA Today (Daily)
95

Direct Mail
Adventising
‘ (excluding
New York Times Catalogs)
(Daity+Sunday) 72
95

New York Times
(Sunday)
104

Magatines

Loeal Daily
Newspaper(s) Wall Street Journal w York Times
(Sunday) (Daity) (Daily) Catalogs
118 101 86 33

Local Daily
Newspaper(s)
(Sunday)
10.7

Local Daily
Newspaper(s) (Dally | Magazines
8.6 84

New York Times
(Daily)
Wall Street Journal (X}
(Daily) USA Today (Daily)
88 81

Advertising (exciuding
Catalogs)
68

Mew York Times. New York Times

(Sunday) (Daily+Sunday) Catalogs
87 78 32

® who Live in the CINCINNATI, OH, DMA

m USA

Avg. Week Ad-Supported All Print Media (Persons & % Reach} Adults 35 - 64 Avg.

Total persons.

Local Daily Newspaper(s) (Daily+Sunday) m 6 t 24,3%

Direct il Acvertising(exchuding Catalogs) | e RO

et o B —_—

L sty et o
New York Times (Daily+Sunday) mm
New York Times (Daily} mm

New York Times (Sunday) oS
¢ d! m Avg. Hours+Minutes/day with Ad-
Wall Street Journal (Daily) M m Supported Print Media: Adults 35 - 64

Magarines [ PEURRR
USA Today (Daily) m

o ety s PSR S 012 A%

catalogs PP B 2o who iveinthe INGIRNAT,
sooks i 8.3 '

® who Live in the CINCINNATI, OH, DMA BUSA
USA USA Projection Scarborough R1 2026: Feb25-Feb26 Qual Intab 1,900
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Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

New York Times (Sunday)
104

Local Daily USA Today New York Times
Newspaper(s) (Daily)
(Sunday) 9.5
1.8 +

Wall Street Journal (Daily)
101

72

tocal Daily
Mewspaper(s) Local Daily Newspaper(s) New York
(Daily+Sunday) (Daily Times (Daily) | Magazines
108 97 86 a5

Local Daily
Newspaper(s)
(Sunday)
107

Local Daily
Newspaper(s}
(Daily+Sunday)
97

USA Today (Daily)
81

New York Times (Sunday)
8.7

Direct
Mail
Advertisin
[
Lacal Daily Newspaper(s) {excluding
(Daily New York Times (Daily) Catalogs)
86 69 68

USA Projection

= who Live in the CINCINNATI, OH, DMA

Scarborough R1 2026: Sep24-Feb26 Qual Intab 24,838

EUSA
- Shar‘e of Ever‘ythlr\g



P18+

Social Media
Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"

P18+ who Live in the CINCINNATI, OH, DMA (Shopped/Visited/Bought past 3mos Due to
Ads on %)

103,885,619

93,971,566 35.3%

78,032,398

60,508,594

Local AM/FM Radio

43,304,499

Local Broadcast TV

Cable TV Networks

Video Streaming Services
Newspapers

Audio Streaming Services
Podcasts

Billboards

40,356,858 15.2%
38,382,988 14.4%
39,546,544 14.9%

30,894,297 11.6%

29,982,095 11.3%

USA

29,107 .059 10.9%
® P18+ who Live in the CINCINNATI, OH, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA ScarboroughR12026:Feb25-Feb26 Qualintab: 24370 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . al for Anything «



Social Media
Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"”

P25-54 who Live in the CINCINNATI, OH, DMA (Shopped/Visited/Bought past 3mos Due
to Ads on %)

59,460,510 ' 45.1%
48,049,550 36.4%

38,220,372 29.0%

Local AM/FM Radio

28,495,790 21.6%
23,431,191 17.8%

Video Streaming Services
Local Broadcast TV
Podcasts

Cable TV Networks

Audio Streaming Services
Newspapers

Billboards

] USA

13,293,050

18,335,339 13.9%
® P25-54 who Live in the CINCINNATI, OH, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA ScarboroughR12026:Feb25-Feb26 Qualintab: 11141 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025Hubbard Broadcasting, Inc. LLC. Allrights reserved. SO e a . al for Anything «



Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions"”

W25-54 who Live in the CINCINNATI, OH, DMA (Shopped/Visited/Bought past 3mos Due
to Ads on %)

33,476,450 51.1%
23,496.'L97 35.8%

19,460,121 29.7%

13,305,269 20.3%

11,973,743 18.3%

Local AM/FM Radio

10,645,444 16.2%

Cable TV Networks

Audio Streaming Services
Podcasts

Newspapers

Billboards

Local Broadcast TV

6,815,190 10.4%

14.4%

(O

(=]
Tl [

@

10,199,710 15.6%

6,092,774 9.3%
8,886,282 13.6%
6,865,179 10.5%

= W25-54 who Live in the CINCINNATI, OH, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
B W25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA ScarboroughR12026:Feb25-Feb26 Qualintab: 6653 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025Hubbard Broadcasting, Inc. LLC. Allrights reserved. SO e a . al for Anything «



M25-94

Social Media
Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"”

M25-54 who Live inthe CINCINNATI, OH, DMA (Shopped/Visited/Bought past 3mos Due

40,624,030

38,243,733

30,999,759

24,864,467

Local AM/FM Radio

18,349,457

Video Streaming Services
Local Broadcast TV
Podcasts

Cable TV Networks

Audio Streaming Services
Newspapers

Billboards

16,782,070

16,144,335

to Ads on %)

17.0%

14.9%

15,693,579
15,870,702

14,045,328

11,840,295

12,543,246

14.5%

14.7%

USA

11.0%

11.6%
m M25-54 who Live in the CINCINNATI, OH, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
B M25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA Scarboroughf12026:Feb25-Feb26 Qualintab: 8698 * Share of Ever ything
All Graphs and soefa.ai Data Modeling Copyright © 2025Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a » al for Anything «



Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV

Local Broadcast TV

"Advertising Actions"”

P35-64 who Live in the CINCINNATI, OH, DMA (Shopped/Visited/Bought past 3mos Due
to Ads on %)

54,491,233 42.3%
48,102,338 37.4%

37,018,179 28.8%

31,086,217 24.1%

20,957,497 16.3%

Local AM/FM Radio

24,176,143 18.8%

Cable TV Networks

Video Streaming Services
Newspapers

Podcasts

Audio Streaming Services

Billboards

19,204,683 14.9%

13,508,939 10.5%

16,829,472 13.1%

USA

16,869,952 13.1%

15,356,687 11.9%
W P35-64 who Live in the CINCINNATI, OH, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P35-64 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA ScarboroughR12026:Feb25-Feb26 Qualintab: 12508 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a » al for Anything «



