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Unit dE 18.8% or 49,268,482 of USA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
!JJ HIeualie;hc= “sn Typical Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 52.6 years old

(7.7% older than average) and have a $91,802 (.7% lower than average) annual household income.
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Uthdb 13.6% or 524,696 of MSP DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
Typical Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 48.1 years old
'JJJ Healthcare MSP i ¢ !

(1.4% younger than average) and have a $123,831 (15.7% higher than average) annual household income.
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_ 28.% or 702,695 of STL DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
Umted
Typical Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 53.7 years old
Healthcare * i !
(8.5% older than average) and have a $104,201 (10.3% higher than average) annual household income.
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19.6% or 374,551 of CIN DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
Typical Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 51.4 years old
(5.3% older than average) and have a $118,967 (24.5% higher than average) annual household income.
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Healthcare

23.5% or 441,461 of WPB DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
Typical Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 59.3 years old
(10.5% older than average) and have a $112,400 (16.% higher than average) annual household income.
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J

parent of 1 or more children under 1

R .
{ % Education Levels:
Some High School or Less (not graduate)
High School Graduate (12th grade or GED)
Some College Credit (no degree)
Associate's Degree (AA, AS, etc.)
College Graduate (4 year college)

Postgraduate Degree

who use UnitedHealthcare as their Health Insurance provider

OO Marital Status:

18.8% or 49,268,482 of USA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 4.% more likely to be a
college graduate, 7.4% less likely to work full-time, 4.1% more likely to be married, 11.1% less likely to be a
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Healthcare

be a parent of 1 or more children unde

Employment: Adults 18 or older

P
* \'.f Education Levels: Adults 18 or older

13.6% or 524,696 of MSP DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.

i ults 18 or older who use UnitedHealthcare as their Health Insurance provider are 16.7% more likely to be
Adults 18 Id h UnitedHealth heir Health | d 16.7% likel b

a college graduate, 21.7% more likely to work full-time, 17.5% more likely to be married, 14.% more likely to

b, 4
()OMarital Status: Adults 18 or older
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Some College Credit (no degree) ' Employed Part-Time (less than 35 hours) &’é Legally Separated | ggé
.5% A
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27.3% 1% 2 2.2%
College Graduate (4 year college) 23.8% Blue Collar 19.1% Widowed I 3.3%
Postgraduate Degree %‘ Work From Home (most of the time or always) 25.0% LGBTQ# (net) -5'965{’%
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J STL

28.% or 702,695 of STL DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 8.6% more likely to be
a college graduate, .4% more likely to work full-time, 14.8% more likely to be married, 19.8% less likely to

be a parent of 1 or more children under

* k Education Levels: Adults 18 or older Employment: Adults 18 or older
Some High School or Less (not graduate) 3'?2% Employed Full-Time or Part-Time
High School Graduate (12th grade or GED) Employed Full-Time (35 hours or more) _?%2- 1
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14t b Stage in Life: Adults 18 or older

Parent of 1 or more Children under 18
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I 24.8%
" i 10.6%

Working Mothers - 8.2%
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Parent of 1 or more Children Age 6- 11 _s'i?.fs%

Parent of 1 or more Children Under Age 2 -
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" 9.2%
Parent of 1 or more Children Age 12 - 17 N 14.5%

i N 8.0%
Parent of 1 or more Children in College .
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Healthcare

be a parent of 1 or more children under

19.6% or 374,551 of CIN DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.

'JJJ Unitedﬁ cl " Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 29.5% more likely to be

a college graduate, 11.% more likely to work full-time, 16.1% more likely to be married, 2.9% less likely to

P .
*\'.f Education Levels: Adults 18 or older Employment: Adults 18 or older ( \( ) Marital Status: Adults 18 or older
: B 2.5% E = 64.8% ; : 21.5%
Some High School or Less (not graduate) B s.o% Employed Full-Time or Part-Time Single, Never Married
X 27.3% Y 53.4% ;i %0“
High School Graduate (12th grade or GED) 34.9% Employed Full-Time (35 hours or more) 28.2% Married
" 19.4% 11.4% 1.6%
Some College Credit (no degree) Employed Part-Time (less than 35 hours) IIE Legally Separated 12.1%
— 9.5% ; 48.5% ! 10.4%
Associate's Degree (AA, AS, etc.) White Collar Divorced m
25.0% 16.3% - 6.5%
College Graduate (4 year college) 20.2% Blue Collar Widowed . 5.79%
16.3% i 15.1% 10.1%
Postgraduate Degree Work From Home (most of the time or always) : LGBTQ+ (net) B 7
who use UnitedHealthcare as their Health Insurance provider mCIN who use UnitedHealthcare as their Health Insurance provider mCIN who use UnitedHealthcare as their Health Insurance provider =CIN
TOP-ZO Occupatlons: Adults 18 or older Entrepreneurs/Military Experience uid M . Stage in Lffe: Adults 18 or older
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who use UnitedHealthcare as their Health Insurance provider uCIN who use UnitedHealthcare as their Health Insurance provider
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23.5% or 441,461 of WPB DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
.J Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 4.7% more likely to be
Healthcare a college graduate, 3.1% less likely to work full-time, 14.7% more likely to be married, 36.5% less likely to be

a parent of 1 or more children under

P .
*k Education Levels: Adults 18 or older Employment: Adults 18 or older ( \\ ) Marital Status: Adults 18 or older
: ~ 4.8% i By 53.0% i : 22.0%
Some High School or Less (not graduate) - 5.0% Employed Full-Time or Part-Time 56.4% Single, Never Married
High School Graduate (12th grade or GED) Employed Full-Time (35 hours or more) _"% Married 42.5% B
i 13.0% 2.1%
Some College Credit (no degree) Employed Part-Time (less than 35 hours) Legally Separated 116%
e ; 39.6% i 11.6%
Associate's Degree (AA, AS, etc.) White Collar Divorced
0.1% 13.4% ; 8.4%
College Graduate (4 year college) 20.6% Blue Collar Widowed - 7.0%
15.1% : ~10.5% 6.3%
Postgraduate Degree Work From Home (most of the time or always) LGBTQ# (net) - 7.0%
who use UnitedHealthcare as their Health Insurance provider =m'WPB » who use UnitedHealthcare as their Health Insurance provider WPB = who use UnitedHealthcare as their Health Insurance provider =WPB
Top-20 Occupations: Adults 18 or older Entrepreneurs/Military Experience 14t b Stage in Life: Adults 18 or older
0.3% 7.6%
5.4% °
3.7% 5.0% 2.4% 4.4% Parent of 1 or more Children under 18 13.6%
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G 48% 4
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& e S F & & & &« & | 29%
o RO & & ; 1 36.7%
+ & - & & Grandparent of 1 or more Children under 18 I 2°.2%
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18.8% or 49,268,482 of USA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 8.% more likely to own
their home, 21.6% more likely to own a higher valued home, 4.6% more likely to have a single-family home,
6.% more likely to have a dog.

h Own/Rent/Other: Adults 18 or older
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13.6% or 524,696 of MSP DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.

'JJ UnitEdP Msp ‘ Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 11.9% more likely to own

Healthcare their home, 10.5% more likely to own a higher valued home, 8.6% more likely to have a single-family home,
19.1% more likely to have a dog.
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28.% or 702,695 of STL DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.

!JJ Umted "'m STl Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 7.5% more likely to own

Healthca]_"e their home, 3.2% more likely to own a higher valued home, 1.% more likely to have a single-family home,
10.% more likely to have a dog.
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19.6% or 374,551 of CIN DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 15.2% more likely to own

.% more likely to own a higher valued home, 9.8% more likely to have a single-family home,

8.4% less likely to have a dog.
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23.5% or 441,461 of WPB DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.

older who use UnitedHealthcare as their Health Insurance provider are 15.4% more likely to own

their home, 10.5% more likely to own a higher valued home, 16.7% more likely to have a single-family home,
11.5% less likely to have a dog.
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18.8% or 49,268,482 of USA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.

UnideE “sn Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 4.5% less likely to look

Hea_lthcare up D-I-Y advice online, 12.1% more likely to always vote in local elections, 12.6% more likely to belong to a
gym, .6% less likely to fly domestic
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13.6% or 524,696 of MSP DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.

'J United Msp Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 6.8% less likely to look

Healthcare up D-I-Y advice online, 5.2% less likely to always vote in local elections, 8.7% more likely to belong to a
gym, 4.6% more likely to fly domestic p
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STL

28.% or 702,695 of STL DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 3.2% more likely to
look up D-I-Y advice online, 13.2% more likely to always vote in local elections, 9.9% more likely to belong

to a gym, 3.6% more likely to fly domestic
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gym, 8.4% more likely to fly domestic

19.6% or 374,551 of CIN DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 4.4% less likely to look
up D-I-Y advice online, 24.6% more likely to always vote in local elections, 45.4% more likely to belong to a
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a gym, 6.8% more likely to fly domestic p

23.5% or 441,461 of WPB DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 9.9% more likely to
look up D-I-Y advice online, 31.% more likely to always vote in local elections, 33.% more likely to belong to
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yr., 12.1% less likely to smoke cigarettes

18.8% or 49,268,482 of USA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are .3% more likely to use
QSRs past mo., 2.4% more likely to use Sit-Down Restaurants past mo., 5.4% more likely to use Casinos past
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yr., 59.9% less likely to smoke cigarette

13.6% or 524,696 of MSP DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 3.6% more likely to use
QSRs past mo., 8.% more likely to use Sit-Down Restaurants past mo., 12.9% more likely to use Casinos past
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Imported Beer  GrYTETIIA - Vv
Microbrew / Craft Beer m 24.8% ]
= who use Unil as their Health provider u MSP
MSP  DMA  Scarborough R2 2024: Jui23-Aug24  QualIntab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Pz

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who use [T 13.4%

MsP 461. 358 11.9%

Medcn  Chiness  Wings/  CoMes  wdian/ agel/ sl Upscale steskhouse
Burgers/ House/ Thai/ Domet/
Sports Bar Coffes Bar  Other Bakery
asian
=who their Health provi mMsP

as their Health ins

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.) preern

Bar [ Nightclub

Stage Show / Concert
Upscale Restaurant
Sports Betting

Other Gambling

o [BEsu.3%
2.0%

90,000

S

°

Casinos visited past 12 months: Yes

Used Past 30-days: Adults 18 or older
wil

Marijuana / Cannabis Cigarettes

# who use UnitedHealthcare as their Health Insurance provider = MSP

255

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadceasting, Inc. LLC. All rights reserved.
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their Health il



g Liedkas QL

yr., 28.9% less likely to smoke cigarettes

28.% or 702,695 of STL DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are .6% less likely to use
QSRs past mo., 7.2% more likely to use Sit-Down Restaurants past mo., 12.% less likely to use Casinos past

Past 30-days QSR Users: Adults 18 or older

"‘M-I‘

Fowe

6 -9times

10times or more

20.1%

® who use UnitedHealthcare as their Health Insurance provider m5TL

Total Jlg?t;;zﬂv QSR Users: Avg. Monthly QSR Meals:

88.3%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ ] 1time

18.7%

2es
B
4 times
5 times
6-9times

7.5%

10 times or more

® who use UnitedHealthcare as their Health Insurance provider mSTL

Total Monthly Sit-Down Restaurant Users:
79.0% 73.6%

Avg. Monthly Sit-Down Restaurant Meals:

Drank Past 30-days: Adults 18 or older

Any Type of Beer
Liguor

Domestic Light Beer
Domestic Regular Beer
Wine

Imported Beer

Microbrew / Craft Beer

= who use United

?57,}9‘3 30.2%
s g
oo TN v

Ith as their Health provider mSTL

sTL DMA

Scarborough R2 2024: Jul23-Aug24 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

wings/ Steskhouse Coffes Indizn/  Upscale
Mousa/ Donut/ Thail
Sports gar Coffes Sar  Bakery  Other
Asian
mwho ¥ their Health provi =STL

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who use Unig as ther Health EEEAN ) 12.6%

n 13.6%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

621,288 : 24.8%

Table Games (Craps, Poker, etc.) preyen 11.7%

Bar/ Nightclub
Upscale Restaurant
Sports Betting S'é?g%
Stage Show / Concert FEASTRRRS7% o

Other Gambling &%”%2 2%

33.3%

21.5% -
Spa 7 2.0% Casinos visited past 12 months: Yes
® who use UnitedHealthcare as their Health Insurance provider mSTL

579

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Health insurance carrier - All types: UnitedHealthcare

Used Past 30-days: Adults 18 or older

|

Marijuana / Cannabis Cigarettes Vape

= who u their Health prowid STl




United ==
Healthcare

J CIN

19.6% or 374,551 of CIN DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are .3% less likely to use

QSRs past mo., 3.3% more likely to use Sit-Down Restaurants past mo., 4.7% less likely to use Casinos past
yr., 40.7% less likely to smoke cigarettes

Past 30-days QSR Users: Adults 18 or older

1time

i o]
—ix

® who use UnitedHealthcare as their Health Insurance provider

2times

3 times

4 times

5 times

6 -9times

10 times or more

Total Jlg?q’;’zﬂv QSR Users: Avg. Monthly QSR Meals:

87.9%

.. R -

mCIN

1time

2 times

3 times

4 times

5 times

6-9times

10 times or more

® who use UnitedHealthcare as their Health Insurance provider

Total Monthly Sit-Down Restaurant Users:
78.0%

80.6%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
& .

16.7%
14.8%

13.9%

8.3%
8.2%

4.5% |
ECIN

Avg. ly Sit-Down ant Meals:

Drank Past 30-days: Adults 18 or older
Ao Tpu ot e

800 30.7%

5
514,607 26.9%

Liguor

Domestic Regular Beer

Domestic Light Beer

Wine
—— 8y
i 10.6%
Microbrew / Craft Beer 10.9% i
#who use Unit as their Health provider mCIN
CIN DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab

402

Table Games (Craps, Poker, etc.)

Slot Machines

Bar [ Nightclub
Sports Betting
Upscale Restaurant
Stage Show / Concert

Other Gambling

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

maian  Bagelf

Pma  medan  Chiness  Wings/ Steakhouse Cofee
Burgers /
sporss Bar

Indizn/  Upscale
Donut/  Thail
Bakery  Other

Asian

= who their Health p mCN

as their Health ins

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
whouse ST 16.4%

an 17.6%

Past 12 months Casino Activities: Adults 18 or older

527,485
159,078 8.3%
5.5%
2,9%
EEVET] 2.3%
140.7%
see B s

# who use UnitedHealthcare as their Health Insurance provider

27.6%

Casinos visited past 12 months: Yes
= CIN

Health insurance carrier - All types: UnitedHealthcare

Used Past 30-days: Adults 18 or older

Cigarettes

Marijuana / Cannabis Vape

= who

their Health provid mCIN



United
Healthcare

J WPB

yr., 40.7% less likely to smoke cigarettes

23.5% or 441,461 of WPB DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are .2% more likely to use

QSRs past mo., 6.1% more likely to use Sit-Down Restaurants past mo., 1.8% more likely to use Casinos past

Past 30-days QSR Users: Adults 18 or older

= who use Unil e as their Health

provider mwps

Total Agggt;ffy QSR Users: Avg. Monthly QSR Meals:

84.2%

1time

®

10.8%

2 times

3times 12.1%

4 tmes 11.5%

5 times 9%

6-9times 10.6%

10times or more

Total Monthly Sit-Down Restaurant Users:  Avg. Mi

= who use UnitedHealthcare as their Health Insurance provider

hly Sit-Down R

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
& .

15.4%

=WPB

83.2% 78.4%

Drank Past 30-days: Adults 18 or older

Liquor

Wine o 38.4%
Any Type of Beer  prreen 38.2%
Imported Beer g 23.4%

Domestic Light Beer

54 0,401 18.1%

Domestic Regular Beer 200,550 16.0% - v
Microbrew / Craft Beer M 440;’;6 '
® who use Uni Ithcare as their Health provider EWPB
wrB DMA Searborough R2 2024: Aug23-Aug24 Qual Intab

Slot Machines

384,831

Table Games (Craps, Poker, etc.)

183,344

Upscale Restaurant

Bar/ Nightclub  gees

8.7%
R —c
2.5%
i
1.8%

B2 Yex

= who use UnitedHealthcare as their Health Insurance provider

Stage Show / Concert
Sports Betting
Other Gambling

Spa

660

All Graphs and HBIAI Data Madeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Casinos visited past 12

Meals:

Top-10 Cuisines: Adu}ts 18 or older

(Sit- 'n Restaurants Used Past 30-days,

maian  Meicn Upscale  Wings/  Coffee  indian/ Steskhouse seafood
Burgers/ Wouse/  Thai/
Sports Bar Coffee ar  Other
Asian

pima chinese

=who use

their Health P = WPB

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who use UnitedHealtheare as their Health Insurance... (G310 15.7%

wee EEETHINNNNN 17.1%

Past 12 months Casino Activities: Adults 18 or older

20.5%

Used Past 30-days: Adults 18 or older

]
%k

/ Cannabis

Yes

=EWPB

Health insurance carrier - All types: UnitedHealthcare

Cigarettes

®who use Unif as their Health idh




United B=
Healthcare

)

18.8% or 49,268,482 of USA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 3.% more likely to have a
401K, 9.4% more likely to have an Auto Loan, 1.5% more likely to Invest/Trade Stocks Online, 3.7% less likely
to pay with their Debit Card.

Investments Owned: Adults 18 or older

401K Plan  gsyssyen

3 46.8%
100,509,698 38.
22.2%

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds .
Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

» who use UnitedHealthcare as their Health Insurance provider HUSA

Financial Services Has and/or Uses: Adults 18 or older

7.2% 7.2%  7.2% 6.4% 15 5%

i 15.3%)

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentlcan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

= who use UnitedHealthcare as their Health Insurance provider m USA

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner

48 341 833
5 11.7%
27,931,733 10.7%
E— " @
4, 5.4%
13 651,283 %1

64,895,767 24.8%

Accountant
@

Insurance Agent at a Local Office (not online)

Real Estate Agent

'E'Past 3-Months Payment Methods Used: Adults 18 or older

- -

e 3.6% 3.8%  3.4% 3.4%
Eetete Planring ma.:if. s b 3 s S8 : T G
. . *Past 12 Months) Visa PayPal Debit Card Venmo MasterCard e Pay Cash Google Pay  Store Credit  Discover American  Facebook  Samsung P uare Cash
Divorce / Family Attorney 1:?; ( 4 ” Apple Pay App oo Card Express  Messenger "6 Pay Sq
= who use UnitedHealthcare as their Health Insurance provider mUSA ® who use UnitedHealthcare as their Health Insurance provider mUSA
USA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 4,864
All Graphs and HBIA| Data Modeling Copyright © 2024 Hubbard Broadcasting, Ine. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 23,243
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United

J

Healthcare

13.6% or 524,696 of MSP DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 34.2% more likely to
have a 401K, 16.2% more likely to have an Auto Loan, 73.6% more likely to Invest/Trade Stocks Online, 6.8%
less likely to pay with their Debit Card.

~Bla

IRA (Individual Retirement Account)

401K Plan

Stocks or Stock Options
Mutual Funds

Money Market Funds

Investments Owned: Adults 18 or older

2,010,431 52.0%

l 612, ;?" 41.7%
1,038,869 26.9%

17.4%
550, 939 14.3%

Financial Services Has and/or Uses: Adults 18 or older

% : J, 9.2% 10.0%
529 Plan / College Savings Plan Ms%iu 15.8% ‘ 6.3%  4.8% 56%
6.6% ; o = e 2
Other (Crypto / NFTs / Metals, etc.) ﬁ 8.7% Checking savings Debitor ATM CreditCard  Online Mohile Online Bill Home Autoloan Certificatesof Money  Studentloan Persona Loan Refinanced Home
. Account Account card Banking Banking Paying Mortgage Deposit(CDs)  Market Home  Improvement
Account M Loan or Home
Second Home or Real Estate Property 8.6% s ortgage et
» who use UnitedHealthcare as thqlr Health Insurance provider u MSP ®» who use UnitedHealthcare as their Health Insurance provider u MSP
Professional Services Used*: Adults 18 or older Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service  peecae i
Financial Planner 963166 24.7%
Online Investing / Stock Trading
Insurance Agent at a Local Office (not online) IA.0%.
429,621 11.1%
10.2%
ot R oo 4@ @
Real Estate Agent m’ :%5% 11.1%
2.6% 4.8% 3.6% 4.2% 7%
Estate Planning 2,05 o > = Eatad - 571 [ . T
- 2 1.6% (*Past 12 Months) VisA PayPal Venmo Debit Card MasterCard  Apple Pay Zelle Google Pay Stnfe Credt Cash App American Discover Facebook Samsung Pay Square Cash
Divorce / Family Attorney 1.2% Express Messenger
¥ who use UnitedHealthcare as their Health Insurance provider mMSP u who use UnitedHealthcare as their Health Insurance provider m MSP

DMA

Scarborough R2 2024: Jul23-Aug24

Qual Intab 255

MsP
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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J

United P
Healthc’ﬁ

STL

' 28.% or 702,695 of STL DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 8.7% more likely to have

a 401K, 23.1% more likely to have an Auto Loan, 5.5% more likely to Invest/Trade Stocks Online, 3.3% more
likely to pay with their Debit Card.

Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

6.
208,009
B

6.0%
® who use UnitedHealthcare as their Health Insurance provider

1,072,952 42.8%
7 2:

o5

19.9%

15.3%

11.9%
9.9%
7 10.2%
224,205 8.9%

4%
8.3%

7.9%

mSTL

il Financial Services Has and/or Uses: Adults 18 or older

9% 10.0%
ﬂ - - e - o
ey

Checking Debitor ATM  Savings Credit Card Mobile

Online Online Bill Home Auto Loan Money  Certificates of Personal Loan Studentloan Refinanced Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

» who use UnitedHealthcare as their Health Insurance provider mSTL

Professional Services Used*: Adults 18 or older

Tax P tion Servi - )
ax Preparation ce . 21.8%
481,643 19.2%
278,432 11.1%

15.2%

10.8%
9.3%

250,253 10.0%

Financial Planner

OnlineInvesting / Stock Trading

Insurance Agent at a Local Office (not online)
Accountant

Real Estate Agent

Estate Planning

Divorce / Family Attorney

IR 3.0%

.8%
1.0%

® who use UnitedHealthcare as their Health Insurance provider

DMA Scarborough R2 2024: Jul23-Aug24

2.9%

3.1%
2.6%

(*Past 12 Menths)

mSTL
Qual Intab 579

gy Past 3-Months Payment Methods Used: Adults 18 or older

“ 7.7% 8.3%
3.9% 3.7% 43% 5
visA PayPal venmo MasterCard Zelle Apple Pay Discover GooglePay CashApp  Store Credit  American Facebook Samsung Pay Square Cash
Card Express Messenger
m who use UnitedHealthcare as their Health Insurance provider mSTL

STL
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Healthcare

have a 401K, 41.2% more likely to have an Auto Loan, 45.6% more likely to Invest/Trade Stocks Online, 10.8%
less likely to pay with their Debit Card.

. 19.6% or 374,551 of CIN DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
'JJ Umtedﬂ"‘ cl " Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 29.2% more likely to

ﬁ Investments Owned: Adults
Ly 3¢ |

401K plan

IRA (Individual Retirement Account)

514,065 321%
Stocks or Stock Options
Mutual Funds T 15.1?-2%
Money Market Funds m_mlu%

Other (Crypto / NFTs / Metals, etc.) %
529 Plan / College Savings Plan mmﬂ-s“

11.9%
Bonds 2%

Second Home or Real Estate Property Mﬁt'::

= who use UnitedHealthcare as their Health Insurance provider

18 or older N M Financial Services Has and/or Uses: Adults 18 or older

<. 110.
.

Checking Debitor ATM  Savings Credit Card Online ‘Online Bill Mobile Home Auto Loan Money  Studentloan Certificates of Personal Loan ~ Home Refinanced

Account card Account Banking Paying Banking Mortgage Market Deposit (CDs) Improvement  Home
Account Loanor Home Mortgage
Equity Loan
uCIN ® who use UnitedHealthcare as their Health Insurance provider uCIN

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

393,47
Financial Planner
331,352 17.3%

Online Investing / Stock Trading m
Insurance Agent at a Local Office (not online) m 1.6%
——e
Real Estate Agent M :g“:

Estate Planning ! 22;:6

Divorce / Family Attorney ! 111';%

¥ who use UnitedHealthcare as their Health Insurance provider

9.6%
ao% 3.9% 3.9% J0% 2.7%
(*Past 12 Months) PayPal VISA Debit Card  MasterCard Venmo Zelle Cash App ApplePay  GooglePay American Store Credit  Discover Facebook Samsung Pay Square Cash
Express Card Messenger
ECIN ® who use UnitedHealthcare as their Health Insurance provider mCIN

CIN DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 402
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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J

Healthcare

23.5% or 441,461 of WPB DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 16.% more likely to have

a 401K, 38.1% more likely to have an Auto Loan, 16.4% less likely to Invest/Trade Stocks Online, 10.3% less
likely to pay with their Debit Card.

“ﬁ ‘Investments Owned: Adults 18 or older
401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

529 Plan / College Savings Plan

22.2%
354,450 18.9%
24.3%
17.3%
18.6%

15.8%

15.1%
24.{ 843 13.0%

17.7%

11.5%

5.0%
i 5.8%

» who use UnitedHealthcare as their Health Insurance provider

= WPB

Checking  Debit or ATM

Account

N M Financial Services Has and/or Uses:

card

Adults 18 or older

7295 T.2% g oy

LT P —
Savings Credit Card Online Mohile Online Bill Home Auto Loan Money  Certificates of Personal Loan Studentloan Home Refinanced
Account Banking Banking Paying Mortgage Market  Deposit(CDs) Improvement  Home
Account Loanor Home Mortgage
Equity Loan

® who use UnitedHealthcare as their Health Insurance provider = WPB

Professional Services Used*- Adults 18 or older

Tax Preparation Service

Accountant

Online Investing / Stock Trading

Financial Planner

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

9.3%

142,539 7.6%
ﬂ'&

Divorce / Family Attorney ! 1 z% EPetizMonts)
¥ who use UnitedHealthcare as their Health Insurance provider mWPB
DMA Scarborough R2 2024: Aug23-Aug24 Qual intab 660

wee
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

'E'Past 3-Months Payment Methods Used: Adults 18 or older

VisA

Debit Card

8%
4.2% 55%  g0% 50%

PayPal Zelle MasterCard Venmo Apple Pay CashApp  Store Credit  American Discover Google Pay  Facebook  Square Cash Samsung Pay
Card Express Messenger
= who use UnitedHealthcare as their Health Insurance provider uWPB

Health insurance carrier - All types: UnitedHealthcare




Healthcare

| week listening to All Local AM/FM Radio, representing 9.3% of total time spent with all forms of Media.

Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an average of 3 days, 0 hours,

' United == 34 minutes and 36 seconds each week with All Forms of Media.
84.4% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an avg. of 8 hours and 1 minutes each

EXeax

provider

®m who use UnitedHealthcare as their Health Insurance provider m USA

Scarborough R1 2024: Jan23-Aug24 Qual Intab 4,864 USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 23,243 HUb bq r

BROADCASTING

USA USA Projection
All Graphs and scefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc, LLC, All rights reserved.
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Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

usage 54.0%
Usa

who use UnitedHealthcare
as their Health Insurance

Share of Everything
for Anything _



United
'J)J nited B

Healthcare

Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an average of 2 days, 21 hours,
23 minutes and 17 seconds each week with All Forms of Media.
85.9% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an avg. of 8 hours and 9 minutes each

week listening to All Local AM/FM Radio, representing 10.1% of total time spent with all forms of Media.

02 2

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

83.9% 70:14:38
concurrent
Usoge % nitedHealthcare as
% of Total
Weekly H:M:

X "
the Insurance provider

68.3%

B who use UnitedHealthcare as their Health Insurance provider B MSP

Qual Intab 1,862 Hubbar Share of Everything

f Anythi .
BROADCASTING SIARIENINY. o

MSP DMA Scarborough R2 2024: Jul23-Aug24 Qual Intab 255

MINNEAPOLIS-ST. PAUL DMA Scarborough R2 2024: Jul23-Aug24
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved.
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53 minutes and 2 seconds each week with All Forms of Media.
Health_care 86.6% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an avg. of 7 hours and 12 minutes each
week listening to All Local AM/FM Radio, representing 7.4% of total time spent with all forms of Media.

; N Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an average of 3 days, 11 hours,
oy i STL

Avg. H:M:5/week with All Forms of Media:

Adults 18 or older
- e
concurrent
Usoge % who mﬁﬁl%ﬂhﬁmrzas STL

% of Total

their Health Insurance provider
Weekly H:M:

23.5%

® who use UnitedHealthcare as their Health Insurance provider mSTL
STL  DMA  Scarborough R2 2024:Jul23-Aug24 ~ Qual Intab 579 ST.LOUIS ~ DMA  Scarborough R2 2024: jul23-Aug24 ~ Qual Intab 1,933 HUbe rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

for Anything _
BROADCASTING
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. - Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an average of 3 days, 14 hours,
' Umtedm:’ 34 minutes and 3 seconds each week with All Forms of Media.
Hea_lthcare 88.3% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an avg. of 6 hours and 55 minutes each

week listening to All Local AM/FM Radio, representing 7.1% of total time spent with all forms of Media.

BE o=

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

77:53:07
concurrent
Usoe % who use UnifedHeslthcare as CIN

their Health Insurance provider

% of Total
Weekly H:M:

® who use UnitedHealthcare as their Health Insurance provider ECIN
CIN  DMA  Scarborough R2 2024: Aug23-Aug24  Qual Intab 402 CINGNNATI  DMA  Scarborough R2 2024: Aug23-Aug24 ~ Qual Intab 1,879 HUbb r Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC. All rights reserved. o Ryt i for Anything

Health insurance carrier - All types: UnitedHealthcare



26 minutes and 8 seconds each week with All Forms of Media.
90.2% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an avg. of 8 hours and 25 minutes each
week listening to All Local AM/FM Radio, representing 9.7% of total time spent with all forms of Media.

WPB Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an average of 3 days, 6 hours,

U Heaitcare

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

74:43:24
concurrent
Usoe % who use UnifedHeslthcare as WPB

their Health Insurance provider

% of Total
Weekly H:M:

® who use UnitedHealthcare as their Health Insurance provider = WPB
WPB  DMA  Scarborough R2 2024: Aug23-Aug2d4  Qual Intab 660 WEST PALM BEACH-BOCA RATON  DMA  Scarborough R2 2024: Jan24-Aug24  Qual Intab 2,464 HUbeI" Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved. for Anything .
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Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an average of 2 days, 7 hours,

' UnltGd=. 59 minutes and 24 seconds each week with All Forms of Ad-Supported Media.
Healthcare 80.2% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an avg. of 7 hours and 25 minutes each

week listening to Local Ad-Supported AM/FM Radio, representing 10.6% of total time spent with all forms of Ad-Supported Me

o< TR

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

concurrs
Usage 56.5%

who use UnitedHealthcare USA
as their Health Insurance

%ofTotal provider

Weekly H:M.

® who use UnitedHealthcare as their Health Insurance provider m USA
USA  UsAProjection  Scarborough R12024:Jan23-Aug24 QualIntab 4,864 USA Projection  Scarborough R12024: Jan23-Aug24  QualIntab 23,243 - bb Shareiof Everyching
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. Al rights reserved. ’ 4 g HH ok gI:'N s for Anything .

Health insurance carrier - All types: UnitedHealthcare



Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an average of 2 days, 4 hours,

' Umted» 40 minutes and 8 seconds each week with All Forms of Ad-Supported Media.
Healthcare 80.8% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an avg. of 7 hours and 22 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.3% of total time spent with all forms of Ad-Supported Me

o= JEE
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. N Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an average of 2 days, 16 hours,
'J United b‘"‘m 27 minutes and 45 seconds each week with All Forms of Ad-Supported Media.
Healthcare 83.4% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an avg. of 6 hours and 57 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.% of total time spent with all forms of Ad-Supported Medi
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Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an average of 2 days, 18 hours,

!JJJ Ummdﬁ cl " 58 minutes and 46 seconds each week with All Forms of Ad-Supported Media.

Healthcare 85.4% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an avg. of 6 hours and 40 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 8.5% of total time spent with all forms of Ad-Supported Med

-
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3 minutes and 54 seconds each week with All Forms of Ad-Supported Media.
86.3% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an avg. of 8 hours and 0 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.3% of total time spent with all forms of Ad-Supported Med

WPB Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an average of 2 days, 13 hours,

'JJ Healthc
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5 Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an average of
U JE=
!JJ Hglatl%hc=' “sn 7 hours and 59 minutes each day with All Forms of Ad-Supported Media. 80.2% listen to Local

AM/FM Radio for an avg. of 63.7 minutes/day. (Local Radio delivers 10.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 AII Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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United B>

Healthcare

Radio for an avg. of 63.2 minutes/day.

Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an average of
7 hours and 31 minutes each day with All Forms of Ad-Supported Media. 80.8% listen to Local AM/FM
(Local Radio delivers 11.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Med:a (Persons & % Reach): Adults 18 or older Tap-13 AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

[average weei
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United '.;.-..._ Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an average of
'JJ Hea]thc STl 9 hours and 12 minutes each day with All Forms of Ad-Supported Media. 83.4% listen to Local

AM/FM Radio for an avg. of 59.6 minutes/day. (Local Radio delivers 9.% of Time with Ad-Supported Media.)

Top-13 AII Forms of Media (Persons & % Reach): Adults 18 or older Top -13 AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an average of
9 hours and 34 minutes each day with All Forms of Ad-Supported Media. 85.4% listen to Local
AM/FM Radio for an avg. of 57.3 minutes/day. (Local Radio delivers 8.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Aduits 18 or older Top-13 AII Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an average of
8 hours and 43 minutes each day with All Forms of Ad-Supported Media. 86.3% listen to Local AM/FM
Radio for an avg. of 68.6 minutes/day. (Local Radio delivers 11.3% of Time with Ad-Supported Media.)

United
Healthcare

J WPB

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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. = 39,494,372 or 80.2% of Adults 18 or older who use UnitedHealthcare as their Health Insurance
United == provider listen to Ad-Supported Local AM/FM Radio for an average of 63.7 minutes every day

!JJ Healthcare “sn representing 45.5% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older . Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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United
Healthcare

[ 424,070 or 80.8% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
listen to Ad-Supported Local AM/FM Radio for an average of 63.2 minutes every day representing
40.5% of all time spent daily with Ad-Supported Audio.
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. 585,715 or 83.4% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
listen to Ad-Supported Local AM/FM Radio for an average of 59.6 minutes every day representing
46.2% of all time spent daily with Ad-Supported Audio.
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7 319,757 or 85.4% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
listen to Ad-Supported Local AM/FM Radio for an average of 57.3 minutes every day representing
48.1% of all time spent daily with Ad-Supported Audio.
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Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

i
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381,106 or 86.3% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
listen to Ad-Supported Local AM/FM Radio for an average of 68.6 minutes every day representing
49.5% of all time spent daily with Ad-Supported Audio.
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. 39,494,372 or 80.2% of Adults 18 or older who use UnitedHealthcare as their Health Insurance
provider listen to Ad-Supported Local AM/FM Radio for an average of 63.7 minutes every day
representing 45.5% of all time spent daily with Ad-Supported Audio.
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424,070 or 80.8% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
1% MSP]

listen to Ad-Supported Local AM/FM Radio for an average of 63.2 minutes every day representing
Healthcare . , el ‘
40.5% of all time spent daily with Ad-Supported Audio.
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585,715 or 83.4% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
listen to Ad-Supported Local AM/FM Radio for an average of 59.6 minutes every day representing

46.2% of all time spent daily with Ad-Supported Audio.
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319,757 or 85.4% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
listen to Ad-Supported Local AM/FM Radio for an average of 57.3 minutes every day representing
48.1% of all time spent daily with Ad-Supported Audio.
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381,106 or 86.3% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
WPB listen to Ad-Supported Local AM/FM Radio for an average of 68.6 minutes every day representing
49.5% of all time spent daily with Ad-Supported Audio.
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39,494,372 or 80.2% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pop
Contemporary Hit Radio, Classic Rock, and Country.

Local AM/FM Radro Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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424,070 or 80.8% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Classic Hits, Hot AC, Adult
Contemporary, and Classic Rock.

Local AM/FM Radlo Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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585,715 or 83.4% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are New Country, Classic Hits, Classic Rock,
Adult Contemporary, and Adult Hits.
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319,757 or 85.4% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Classic

Hits, Adult Hits, and News/Talk/Information.

Local AMI/FM Radm Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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381,106 or 86.3% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Country, Classic Rock, and Pop Contemporary Hit Radio.

Local AM/FM Radlo Formats (Persons & % Reach} Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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334,496 or 63.8% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
watch Ad-Supported Local TV Stations for an average of 102.8 minutes every day representing 32.4%
of all time spent daily with Ad-Supported Video.
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511,979 or 72.9% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
watch Ad-Supported Local TV Stations for an average of 114.8 minutes every day representing

26.8% of all time spent daily with Ad-Supported Video.
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319,757 or 85.4% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Classic
Hits, Adult Hits, and News/Talk/Information.
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Country
News/Talk/Information
Classic Hits

Adult Contemporary
Adult Hits

Classic Rock

Hot AC

Album Oriented Rock
Pop Contemporary Hit Radio
Active Rock

Urban Contemporary
Urban AC

Alternative

® who use UnitedHealthcare as their Health Insurance provider

e
Mm
et X
P —R

T —
o
seoee | 1o5n]
EErE
(i7s 228 | 1 0]

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 18 or older

N

17.075 who use UnitedHealthcare CN
105,131 m- as their Health Insurance
provider

mCIN

%

Time 54

%

N 5 NE T T -,
o N 00 O o,
£ S = =9 b 3 R £ g =
SRR

.4%

Alternative
30.7

News/Talk/
Information
29.6

Pop

Contemporary

Classic Hits Hit Radio
26.7 26.2

Talk/
In!olm:ﬂlon

Adult

Contemporary Classic Hits
5.4 26.7

Urban AC
17.1

Classic Rock Country
273 24.9

Album €

Re

Jriented

Country
256

Classic Rock
253

Alternative
24.5

Adult Hits
204

Hit Radio

Adult
Conte..
24.0

Urban AC
19.9

Urban
Conte.
233

= who use UnitedHealthcare as their Health Insurance provider

m CIN

Ad-Supported Locm' AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

% Time s,

(Average weex]
Country

Classic Hits

Adult Contemporary
News/Talk/Information
Adult Hits

Classic Rock

Hot AC

Album Oriented Rock
Pop Contemporary Hit Radio
Active Rock

Urban Contemporary
Urban AC

Alternative

CIN

DMA

Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:

Adults 18 or older
=~ SR who use UnitedHealthcare an
P e ot it
provider
102,412 m
¥ who use UnitedHealthcare as their Health Insurance provider EmCIN
Scarborough R2 2024: Aug23-Aug24 Qual Intab 402

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

B

%

g [
Hat 1

R [
&

=

4%

a2 N
o =
AR T N30 MR pug

N
3

Ad- ‘ ported Local AM/FM Radio Fermats (% Time Spent

& Avg. Minutes/day Spent): Adults 18 or older

Alternative
30.7

News/Talk/
Information

Pop
Contemporary
Classic Hits Hit Radio
26.7 26.2

News/Talk/
Information
28.7

Adult
Contemporary.
254

Classic Hits
Adult
Hits
216

Urban

Urban AC
17.1

Classic Rock
27.3

Country
24.9

Hot AC

Album Oriented

Re

Country
25.6

Classic Rock
253

Alternative
245

Adult Hits
24.4

Adult
Conte..,
24.0

Urban AC

19.9

Urban
te..

® who use UnitedHealthcare as their Health Insurance provider

Health insurance carrier - All types: UnitedHealthcare

mCIN

* Share of Everything

soefa.ai

for Anything _




J

United &
Healthcare

349,564 or 79.2% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
watch Ad-Supported Local TV Stations for an average of 116.6 minutes every day representing
28.5% of all time spent daily with Ad-Supported Video.

Avg. Week All Video (Persons & % Reach): Adults 18 or older
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Unit dE 33,262,184 or 67.5% of Adults 18 or older who use UnitedHealthcare as their Health Insurance
!JJ Hglal%hc= “sn provider watch Ad-Supported Local TV Stations for an average of 106.8 minutes every day
2Lis representing 29.2% of all time spent daily with Ad-Supported Video.
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Weekly 63.8% g3.29%
Reach %

334,496 or 63.8% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
watch Ad-Supported Local TV Stations for an average of 102.8 minutes every day representing 32.4%

of all time spent daily with Ad-Supported Video.
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Umted 511,979 or 72.9% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
'JJ Healthcare sllll. )

watch Ad-Supported Local TV Stations for an average of 114.8 minutes every day representing 26.8%
of all time spent daily with Ad-Supported Video.

Weekly 72.9%
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258,691 or 69.1% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
watch Ad-Supported Local TV Stations for an average of 136.8 minutes every day representing 30.8%

of all time spent daily with Ad-Supported Video.
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349,564 or 79.2% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider

WPB watch Ad-Supported Local TV Stations for an average of 116.6 minutes every day representing 28.5%
of all time spent daily with Ad-Supported Video.

Healthcare

J
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Healthcare

33,262,184 or 67.5% of Adults 18 or older who use UnitedHealthcare as their Health Insurance
provider watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Sports, Movies, Local News - Morning, Comedies, and Dramas.
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334,496 or 63.8% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local
News - Morning, Game Shows, National/Network News, and Dram

Local TVStatmn 1 Programs (Persons & % Reach): Adults 18 or older
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'JJ Healthcare sllllu

511,979 or 72.9% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local
News - Morning, Movies, Comedies, and Game Shows.

Local TVStatmn 1 Programs (Persons & % Reach): Adults 18 or older
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258,691 or 69.1% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local
News - Morning, Movies, Dramas, and Comedies.

Local TVStat:on 1 Programs (Persons & % Reach): Adults 18 or older
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349,564 or 79.2% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports,
Movies, Local News - Morning, Game Shows, and Comedies.

Local TVStat:on 1 Programs (Persons & % Reach): Adults 18 or older
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35,657,033 or 72.4% of Adults 18 or older who use UnitedHealthcare as their Health Insurance
provider use Ad-Supported Social Media for an average of 130.5 minutes every day representing

23.3% of all time spent daily with Ad-Supported Digital Media.
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409,913 or 78.1% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
use Ad-Supported Social Media for an average of 118. minutes every day representing 22.1% of all
time spent daily with Ad-Supported Digital Media.
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[ 537,775 or 76.5% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
use Ad-Supported Social Media for an average of 140.4 minutes every day representing 23.9% of all
time spent daily with Ad-Supported Digital Media.
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278,471 or 74.3% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
use Ad-Supported Social Media for an average of 147.2 minutes every day representing 24.7% of all
time spent daily with Ad-Supported Digital Media.
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293,453 or 66.5% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
use Ad-Supported Social Media for an average of 104. minutes every day representing 19.2% of all
time spent daily with Ad-Supported Digital Media.
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35,657,033 or 72.4% of Adults 18 or older who use UnitedHealthcare as their Health Insurance
provider use Ad-Supported Facebook for an average of 45.4 minutes every day representing 34.8%
of all time spent daily with Ad-Supported Social Media.
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409,242 or 78.% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
use Ad-Supported Facebook for an average of 45.3 minutes every day representing 38.4% of all time
spent daily with Ad-Supported Social Media.
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537,775 or 76.5% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
use Ad-Supported Facebook for an average of 50.6 minutes every day representing 36.% of all time
spent daily with Ad-Supported Social Media.
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278,471 or 74.3% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
use Ad-Supported Facebook for an average of 52.1 minutes every day representing 35.4% of all time
spent daily with Ad-Supported Social Media.
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151,325 or 34.3% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
use Ad-Supported YouTube Video for an average of 31. minutes every day representing 29.8% of all
time spent daily with Ad-Supported Social Media.
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—_— rovider use Ad-Supported Facebook for an average of 45.4 minutes every day representing 34.8%
Healthcare P PP g ry day rep g A

. = 35,657,033 or 72.4% of Adults 18 or older who use UnitedHealthcare as their Health Insurance
o 125 USA
of all time spent daily with Ad-Supported Social Media.

Weekly 72.4% 72.4% Avg. Hours+Minutes/day with Ad-Supported

Reach % Social Media: Adults 18 or older
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!JJ United Msp 409,242 or 78.% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider

use Ad-Supported Facebook for an average of 45.3 minutes every day representing 38.4% of all time
Healthcare i . .
spent daily with Ad-Supported Social Media.

Weekly

Avg. Hours+Minutes/day with Ad-Supported
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. | 537,775 or 76.5% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
W {24 ST ° p

Healthc use Ad-Supported Facebook for an average of 50.6 minutes every day representing 36.% of all time
spent daily with Ad-Supported Social Media.

Weekly

Avg. Hours+Minutes/day with Ad-Supported
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278,471 or 74.3% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider

!JJ Hmaﬁ%g = cI" use Ad-Supported Facebook for an average of 52.1 minutes every day representing 35.4% of all time
€ care spent daily with Ad-Supported Social Media.
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United 151,325 or 34.3% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
use Ad-Supported YouTube Video for an average of 31. minutes every day representing 29.8% of a
Hreual%hc ) Ad-s d YouTube Video f £31. mi d ing 29.8% of all
time spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 2,514,493; Social Media: 2,274,226; Local TV: 1,294,899; Non-Prem. Cable:
1,271,504 reaching Adults 18 or older who use UnitedHealthcare as their

All Other Digital Media: 3,665,181;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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g Qi NMSP

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 44,282;
Social Media: 27,808; Local Radio: 27,040; Local TV: 13,210; Non-Prem. Cable: 11,297
reaching Adults 18 or older who use UnitedHealthcare as their Health Insuranc

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who use UnitedHealthcare as their Health
Insurance provider
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J STL

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 58,512;
Local Radio: 36,708; Social Media: 36,430; Local TV: 21,759; Non-Prem. Cable: 19,121
reaching Adults 18 or older who use UnitedHealthcare as their Health Insuranc

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 27,604;
Local Radio: 19,867; Social Media: 19,652; Non-Prem. Cable: 11,278; Local TV: 9,815
reaching Adults 18 or older who use UnitedHealthcare as their Health Insurance

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who use UnitedHealthcare as their Health
Insurance provider
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 27,677;
Local Radio: 24,731; Social Media: 16,745; Non-Prem. Cable: 14,127; Local TV: 13,804
reaching Adults 18 or older who use UnitedHealthcare as their Health Insuranc

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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United Bs
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J

44,185,519 or 89.7% of Adults 18 or older who use UnitedHealthcare as their Health Insurance
provider spend an average of 49.5 minutes per day driving, seeing Billboards and Signs. 67.% Listen
to Local Radio Stations Out-of-Home for an average of 38.6 min

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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u who use UnitedHealthcare as their Health Insurance provider

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older
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489,378 or 93.3% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
spend an average of 60.4 minutes per day driving, seeing Billboards and Signs. 67.6% Listen to Local
Radio Stations Out-of-Home for an average of 38.3 minut

Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older
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659,952 or 93.9% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
spend an average of 54.6 minutes per day driving, seeing Billboards and Signs. 69.7% Listen to Local
Radio Stations Out-of-Home for an average of 36.1 minut

Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older
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345,229 or 92.2% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
spend an average of 56.8 minutes per day driving, seeing Billboards and Signs. 71.4% Listen to Local
Radio Stations Out-of-Home for an average of 34.7 minut
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401,481 or 90.9% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
spend an average of 51.7 minutes per day driving, seeing Billboards and Signs. 72.2% Listen to Local
Radio Stations Out-of-Home for an average of 41.6 minut
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44,185,519 or 89.7% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
spend an average of 49.5 minutes per day driving, seeing Billboards and Signs representing 37.3% of all
Time Spent with Ad-Supported Out-of-Home Media.
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U tedk Fl89,378 or 93.3% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend
'JJJ Hglalth Msp an average of 60.4 minutes per day driving, seeing Billboards and Signs representing 42.2% of all Time
care Spent with Ad-Supported Out-of-Home Media.
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'JJJ Unitedﬁ cl“ i345,229 or 92.2% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend

an average of 56.8 minutes per day driving, seeing Billboards and Signs representing 42.8% of all Time
Healthcare | : ;
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Weekly

Reach "Share of Ad-Supported OOH Media"

97.5% 97.8%
92.2%

who use UnitedHealthcare CIN
as their Health Insurance
provider

71.4%

69.7%

55.2% °6.6%

34.5% 34.7%

14.3%

11.0%

10.4% 9.7%

6.2%

Weekly 7.8% 5.4% ’

Total

Persons = e

E 1,645,580 1,283,922 1,238,741 ; 1,871,550 % 638,182 K 663,943 119,423 E 273,695 5, 1,083,187 , 185,
Billboards & Signs AM/FM Radio Walking in Towns, Grocery Stores Shopping Malls Restaurants & Bars  Stadiums & Arenas Movie Theaters Gas Doctors'

Average (Weekly Drivers) Cities, Downtown Stations/Convenience  Offices/Hospitals
Daily Minutes Stores
with Ad-Supported
OOH Media: -

Areas
EUVN 1o7 EEEXN i0: |
B who use UnitedHealthcare as their Health Insurance provider mCIN

CIN DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 402
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

CINCINNAT! DMA Scarborough R2 2024: Aug23-Aug24 Qual intab 1,879

* Share of Everything

Health insurance cariier - All types: UnitedHealthcare




United &)
Healthcare

J

401,481 or 90.9% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend
an average of 51.7 minutes per day driving, seeing Billboards and Signs representing 41.% of all Time Spent
with Ad-Supported Out-of-Home Media.
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489,378 or 93.3% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
spend an average of 60.4 minutes per day driving an average of 35.2 miles each day and are 31.9%
more likely to use MN 100 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Healthcare spend an average of 54.6 minutes per day driving an average of 31.8 miles each day and are 25.5%

!JJ United E-' STl 659,952 or 93.9% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
more likely to use Manchester Road/Highway 100 than the Met
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more likely to use

Norwood Lateral Expressway than the Metr

345,229 or 92.2% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
spend an average of 56.8 minutes per day driving an average of 33.1 miles each day and are 18.2%
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Top-26 Employment Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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401,481 or 90.9% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
spend an average of 51.7 minutes per day driving an average of 30.1 miles each day and are 39.3%
more likely to use Glades Road than the Metro average.

Top-26 Employment Zip Codes: Adults 18 or older
3340 T — 30
33487
34951
33406
33408
34997
33426
33461
33462
33432
33401
34982
33463
33472
33437
34994

= Share of Everything
for Anything _



Top Residential Zip Codes: (Adults 18 or older who use UnitedHealthcare as their Health Insurance provider) SUM(Adults 18 or older ...
N aﬂ‘ - '+ W I\l'llldl:ﬂ = - = i Iy, == b i -~
4 ; w F

- W i - [——

\ 142 20,132
%
1,265 .\'J
\ ;i
nr
i s na
7\
[ Q& = 5"“-,-.‘{.
&
TP _ :
;iur"rigr N Litchfield ,F’ N "y 2402 . [l 1LY ) y £
i) \ % oy = ol s £ : ‘
57 = ) )
o ¥ c. .,«U:" [2)& == | R 2o gl 784 /i
0 vl g y B : e - o S . [J
- 1l . i ! \
® X ! . s . el N E e ) : F i Chippewafalls
Hutchinson » g A ;e J = ;—]"Z: A N
2 v _H : 5, - ) —
: : T =T o TesIoy | } Eau gacre
T [ \ . L‘un—’-"’\
b e
{71} "a 1 gu‘“'_"_“{\ S5 8 o
13
: 5
i GRS L
I'Falls - o
- 5 -
S } _ ]
“;,__‘_‘ - ” * F i ; g . - 5 “
N.: Ul St Pgter X b .
s N San IJJ United g3 Msp
R TN SS f LT ) Healthcare
e S N Ik > b : "~ 4 ]
© 2024 Mapbox @ OpenStreetMap | JHM‘E,H_EE'ZQ‘ ; — . o <y 3

Health insurance carrier - All types: UnitedHealthcare



- SUM(Adults 18 or older ...

Top Residential Zip Codes: (Adults 18 or older who use UnitedHealthcare as their Health Insurance provider)
- e g Rarfisey I T

Benton Ci s , g 1505 . e ™ ,
; L ty Middletown 3|Iex Fieldar J%HIE Shipman Cilsepie / .} Fillmore 109 24,116
Wellsville ) S it L Modht Oiive | Seftol
. Fol""i@ Rosedale “SMARGl KR o EEEl rL = )
A IOOTEry & ) infleld Jaga 0 S | . J : (e 277 Sy
by City byl P he ! i § . 1 ¢ i v Vandalia
= : ; j _
~—  w=== NewFlorence L =
~ P Alhambra  Old Rl ; Wilber!

Patoka

raﬁhamm s
Trenton Carlyle’ Sandoval
s - gebartelen % M ool

i < -

“Linn ! Walnut Hill |
=1 Okaviville  New Minden Irvingtan Di:
| : ; \\_______

P Johannisburg Richwiow
5 Owensville MNashville
i3 Ashley Moun
QJ,J' Lively Grove ;
3 &
P ¥
N Miaroen Oakdale
a0 § :
= DuBOiS  \attonville
., Coulterville |
1 5|
Bourbon E| =
> i AL . amaroa
easburg Prairledy  Eyansville = R Sesser®
v <. Rocher in Pinckneyville, @
5 e e in \.I'E.i'rer |
St. James _‘i ?u Quoin £

o ) RanEE ST

[&] 262_4 Mapbox © OpenStrestMap

Health insurance carrier - All types: UnitedHealthcare



Top Residential Zip Codes: (Adults 18 or older who use UnitedHealthcare as their Health Insurance provider) SRl Tsorai..

o Rushville 4 i e M&  soominghws W 20 17,396
¢ : 0range Columpial clee Bowersuille” ' :
r’j. { s \ Washington
A |l et ¢ Court House

,g* Wlnchemr fic: ’{

—_— ;

P, ﬂzﬁ%ﬂ% CIN

IJJJ

© 2024 Mapbox © OpenStreetMap

Health insurance carrier - All types: UnitedHealthcare



Top Residential Zip Codes: (Adults 18 or older who use UnitedHealthcare as their Health Insurance provider) ‘ GliAchilts IR or cfifae

:-@2024Mapho;(@0ne treetMap

Health insurance carrier - All types: UnitedHealthcare




J

United B=
Healthcare

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

All Local Weekly Newspapers

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Magazines

Catalogs

USA Today (Daily)

 —————"
_
2.

who use UnitedHealthcare as
their Health Insurance provider

= who use UnitedHealthcare as their Health Insurance provider

15,549,836 or 31.6% of Adults 18 or older who use UnitedHealthcare as their Health Insurance
provider read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10. minutes every day
representing 33.8% of all time spent daily with All forms of Print

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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Wall Street Journal
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7.2

New York Times
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9.8

New York Times (Daily
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9.7

New York Times
(Daily)
17 3.8
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Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)
Local Daily Newspa per(s) (Daily

New York Times (Daily+Sunday)

All Local Weekly Newspapers

New York Times (Sunday)

New York Times (Daily)

Wall street Journal (Daily)

Magazines

Catalogs

USA Today (Daily)

Books
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203,122 or 38.7% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.3 minutes every day representing
36.5% of all time spent daily with All forms of Print Me

Avg. Week All Print ngewg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)

Local Daily Newspaper(s) (Sunday)
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Direct Mail Advertising (excluding Catalogs)
Books
New York Times (Daily+Sunday)

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.
Time Spent.

Total persons

%
Local Daily Newspaper(s) (Daily+Sunday)
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Direct Mail Advertising (excluding Catalogs)
New York Times (Daily+Sunday)

New York Times (Sunday)
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192,659 or 27.4% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.3 minutes every day representing
31.4% of all time spent daily with All forms of Print Me

Avg. Week All Print %eﬂﬂq (Persons & % Reach): Adults is orolder Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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r Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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101,458 or 27.1% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.3 minutes every day representing
33.1% of all time spent daily with All forms of Print Me

Avg. Week All Print ngewg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

USA Today (Daily)

New York Times (Daily)

New York Times (Daily+Sunday)

Books

New York Times (Sunday)

‘Wall Street Journal (Daily)

Magazines

Catalogs

All Local Weekly Newspapers

m who use UnitedHealthcare as their Health Insurance provider

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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New York Times (Daily
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126,397 or 28.6% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 13.8 minutes every day representing
34.8% of all time spent daily with All forms of Print Me

Avg. Week All Print ngewg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers

Magazines

New York Times (Daily)

‘Wall Street Journal (Daily)

Catalogs

USA Today (Daily)
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New York Times

Books (Sunday)

15.0 14.3

New York
New York Times Times (Daily)
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Wall Street Journal (Daity) Magazines
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Avg. Week Ad-Supported AII Print Media (Persons & % Reach): Adults 18 or older Avg
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Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers

New York Times (Daily)

Wall Street Journal (Daily)

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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USA Today (Oaily)
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