es of HUBBARD RADIO Listeners!

Brand New Data as of August 31, 2024!
Complete Demographic & Media Use Profiles

HUBBARD

. . . (Radio Stations: KAZG-AM OR Radio Stations: KDKB-FM OR Radio Stations: KSLX-FM OR Radio Stations: KUPD-FM)
Complete Demographic, Psychographic, and Total Media (Radio Stations: KAZG-AM)

Usage Profiles of P18+ Hubbard Radio, KAZG-AM, KDKB-FM, (Radio Stations: KDKB-FM)
is is how the Terminal is becorming the KSLX-FM, and KUPD-FM past 7 days listeners who live in the (Radio Stations: KSLX-FM)
backbone to financial businesses of the future - The. PHOENIX, AZ, Metro Area as of AUGUST 2024! (Radio Stations: KUPD-FM)

And, Yes! You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn!




I HUBBARD
RADIO

29.9% or 1,077,987 of PHOENIX Metro Adults 18 or older listened to HUBBARD RADIQ in the past 7 days.
Typical Adults 18 or older who listened to HUBBARD RADIO in the past 7 days are 46.8 years old (2.1%
younger than average) and have a $109,085 (4.7% higher than average) annual household income.

@ Percent of Market: Adults 18 or older lk*Gender of Target vs. Market: Adults 18 or older

# who listened to HUBBARD
RADIO in the past 7 days

29.9%

%M 48.7%
u Remainder of PHOENIX Metro

48.0

1,850,308

47.7

1,756,223

Total Persons:

2,528,544

Men Men Women Women

Ethnicity of Target vs. Market:
White

Black/African }
American

|

Asian l

Other H 2.5%
[

Hispanic

» who listened to HUBBARD RADIOin the past 7 days  m PHOENIX

Age Cell Demographics of Target vs. Market: Average Age:

Adults 18 or older

» who listened to HUBBARD RADIO in the past 7 days

12.1%
10.89
8.0% 8.5%
j I

18-20 21-24 25-29 30-34 35-39 45-49 50-54 55-59 65-69
® who listened to HUBBARD RADIO in the past 7 days m PHOENIX
PHOENIX Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 507
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W= HHI of Target vs. Market:

<$35K HHI
$35K-350K HHI

$50K-$75K HHI ¢

$75K-$100K HHI
$100K-$150K HHI
$150K-$250K HHI

$250K+ HHI

Avg HHI:

$104,166

(Radio Stations: KAZG-AM OR Radio Stations: KDKB-FM OR Radio Stations: KSLX-FM OR Radio Stations: KUPD-FM)




OFDIES| 92.7

1440 AM

3.4% or 123,367 of PHOENIX Metro Adults 18 or older listened to KAZG-AM in the past 7 days.
Typical Adults 18 or older who listened to KAZG-AM in the past 7 days are 61.9 years old (29.4% older than
average) and have a 596,779 (7.1% lower than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ*Gender of Target vs. Market: Adults 18 or older

= who listened to KAZG-AM in
the past 7 days

48.7%

47.4

1,756,223

48.3

1,850,308

Total Persons:
1 3,483,164

Men Men Women

Age Cell Demographics of Target vs. Market: AvErige g

Adults 18 or older |

# who listened to KAZG-AM in the past 7 days

8.5%
7.1% i 6.8%
0.0%

B PHOENIX

10.8%

18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 65-69 70+
¥ who listened to KAZG-AM in the past 7 days W PHOENIX
PHOENIX Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 93
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(Radio Stations: KAZG-AM)

Ethnicity of Target vs. Market:

White

Black/African

| 1.0%
American I

0.0%
Asian

ik Fl/ 20.1%

Hispanic

wwho listened to KAZG-AM in the past 7 days

W= HI of Target vs. Market:

= PHOENIX

<$35K HHI

$35K-$50K HHI :i
$50K-$75K HHI 3
$75K-$100K HHI
$100K-$150K HHI

$150K-5250K HHI

Avg HHI:

$104,166




K ARIZONA'S 9.7% or 349,522 of PHOENIX Metro Adults 18 or older listened to KDKB-FM in the past 7 days.
ALTERNATIVE Typical Adults 18 or older who listened to KDKB-FM in the past 7 days are 41. years old (14.3% younger than
average) and have a $110,973 (6.5% higher than average) annual household income.

ALT x AZ

@ Percent of Market: Adults 18 or older ﬂ*Gender of Target vs. Market: Adults 18 or older |Ethnicity of Target vs. Market:

White

Black/African I
American

= who listened to KDKB-FM in

the past 7 days Asian i

48.7%

Other I
47.7 48.0
1,756,223 y 1,850,308
3,257,009 Men Men

Hispanic

Total Persons:

Women Women = who listened to KDKB-FM inthepast 7 days ~ ® PHOENIX

W= HI of Target vs. Market:

Age Cell Demographics of Target vs. Market: AvErige Age;

Adults 18 or older |

» who listened to KDKB-FM in the past 7 days W PHOENIX <$35K HHI

$35K-$50K HHI ¢

$50K-$75K HHI gl

$75K-$100K HHI

$100K-$150K HHI

10.8% $150K-5250K HHI

6.6% = 6.8% 17.1%
0.0% 2B i $250K+ HHI
18-20 21-24 25-29 30-34 35-39 45-49 50-54 55-59 60-64 65-69 | —
¥ who listened to KDKB-FM in the past 7 days B PHOENIX Avg HHI: | | $104,166

PHOENIX Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 130
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(Radio Stations: KDKB-FM)



100.7 Fae 14.6% or 527,586 of PHOENIX Metro Adults 18 or older listened to KSLX-FM in the past 7 days.
KS I | 8 Typical Adults 18 or older who listened to KSLX-FM in the past 7 days are 52.2 years old (9.% older than

average) and have a $124,448 (19.5% higher than average) annual household income.

Percent of Market: Adults 18 or older ﬂ\‘Gender of Target vs. Market: Adults 18 or older |Ethnicity of Target vs. Market:

White

Black/African | 2.2%
American

ho listened to KSLX-FM in
0, o
14, 6 /o the past 7 days nsian Io_o%
48.7%
Other

%M
u Remainder of PHOENIX Metro

47.7 : 48.0

1,756,223 1,850,308

Hispanic

Total Persons:

3,078,945 Men Men Women Women  who listened to KSUXFM in thepast 7days ~ ® PHOENIX

W= HHI of Target vs. Market:

Average Age:

Age Cell Demographics of Target vs. Market:

Adults 18 or older

» who listened to KSLX-FM in the past 7 days W PHOENIX <$35K HHI
$35K-$50K HHI
S50K-575K HHI ¢

$75K-$100K HHI
$100K-$150K HHI
$150K-5250K HHI

$250K+ HHI

8.0% '
5.8% it 6.2%
0.2% 0.0%

18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70+

B who listened to KSLX-FM in the past 7 days B PHOENIX

PHOENIX Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 302
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Avg HHI: ¢ | 104,166

(Radio Stations: KSLX-FM)



f 10.7% or 386,108 of PHOENIX Metro Adults 18 or older listened to KUPD-FM in the past 7 days.
Typical Adults 18 or older who listened to KUPD-FM in the past 7 days are 39.6 years old (17.4% younger
5 ROCK than average) and have a $101,661 (2.4% lower than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ*Gender of Target vs. Market: Adults 18 or older |Ethnicity of Target vs. Market:

White
Black/African
American
= who listened to KUPD-FM in
the past 7 days Asian |23%
48.7% I
u Remainder of PHOENIX Metro Otfer I 0.0%

47.7 48.0

1,756,223 1,850,308
3,220,423 Men Men

Hispanic

Total Persons:

Women Women = who listened to KUPD-FMinthe past 7 doys W PHOENIX

W= HI of Target vs. Market:

Age Cell Demographics of Target vs. Market: AvigieAge.

Adults 18 or older |

» who listened to KUPD-FM i | the past 7days B PHOENIX <$35K HHI

$35K-550K HHI  muny

S50K-575K HHI ¢
12.1%
10.8% $75K-$100K HHI
8.0% $100K-$150K HHI
6.8%
: 5.8% $150K-6250K HHI
0.8% $250K+ HHI
18-20 21-24 25-29 30-34 35-39 45-49 50-54 55-59 65-69 70+ —
¥ who listened to KUPD-FM in the past 7 days B PHOENIX Avg HHI: | $104,166

PHOENIX Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 126
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Radio Stations: KUPD-FM)



High School Graduate (12th grade or GED)

parent of 1 or more children under 18.

29.9% or 1,077,987 of PHOENIX Metro Adults 18 or older listened to HUBBARD RADIO in the past 7 days.

H U BBARD Adults 18 or older who listened to HUBBARD RADIO in the past 7 days are 2.% less likely to be a college

RAD |o graduate, 24.6% more likely to work full-time, 3.1% more likely to be married, 22.2% more likely to be a

Employment: Adults 18 or older

.
* % Education Levels: Adults 18 or older

Some High School or Less (not graduate) 4‘7;69% Employed Full-Time or Part-Time

Employed Full-Time (35 hours or more)

Some College Credit (no degree) Employed Part-Time (less than 35 hours)

@,
O Marital Status: Adults 18 or older

Single, Never Married
Married

2.3%

Legally Separated 18%

Associate's Degree (AA, AS, etc.) White Collar Divorced -
. 2.8%
College Graduate (4 year college) Blue Collar Widowed 2.7%
Postgraduate Degree Work From Home (most of the time or always) LGBTQ+ (net) 4?:6%
= who listened to HUBBARD RADIO in the past 7 days W PHOENIX # who listened to HUBBARD RADIO in the past 7 days ® PHOENIX = who listened to HUBBARD RADIO in the past 7 days B PHOENX
g . - -
Top-20 Occupations: Adults 18 or older Entrepreneurs/Military Experience eI Stage in Life: Adults 18 or older
5.8%  6.4% 7.2%
188 48%: 5:1% 4.5% Parent of 1 or more Children under 18 _m%32.1%

Small Business Self-Employed Current or Former
FHoox 9.4% Owner Military Service

5% s eman a7

"y 2BB0% 282I% 2530 8% 29%.6% | 25 3.2%) 5a; 4% 3.1%, 1o 2.8 29%
1.9924% 23%.1% 0% 26% o 1.5%
103K gyl 2% gsyl-2%

i 8.6%
Working Mothers - 86%

Parent of 1 or more Children Under Age 2 r 11.0%

5.8%

+ 11.1%
Parent of 1 or more Children Age 2-5 iJ%

p 11.5%

Parent of 1 or more Children Age 6- 11 ‘ 13.3%
A 15.2%
Parent of 1 or more Children Age 12 - 17 — 16.1%

Parent of 1 or more Childrenin College .

) 23.1%
Grandparent of 1 or more Children under 18 _ 23.7%

& "’f f @‘;& ‘z&*f @‘ﬁ *“‘f a“&&é »“"p e 4 f"}f ef} o "f & # »‘"‘f
3 of\‘& ¢ & 4"&. & &L "& & Q" ».°°
P A A A A 4 & ‘;f cfﬁ" ,@‘“’f a" &
J i,\b & r "Q @Pb & & Jf g&a &
- #»*9 & 'd':;\-“ @o‘“
Qf w who listened to HUBBARD RADIO in the past 7 days = PHOENIX

PHOENIX Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 507
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

w who listened to HUBBARD RADIO in the past 7 days u PHOENIX

(Radio Stations: KAZG-AM OR Radio Stations: KDKB-FM OR Radio Stations: KSLX-FM OR Radio Stations: KUPD-FM)



3.4% or 123,367 of PHOENIX Metro Adults 18 or older listened to KAZG-AM in the past 7 days.

OBDIES|92.7

1440 AM | KAZG

i \% Education Levels: Adults 18 or older
Some High School or Less (not graduate)
High School Graduate (12th grade or GED)
Some College Credit (no degree)

Associate's Degree (AA, AS, etc.)

College Graduate (4 year college)

Postgraduate Degree

m PHOENIX

= who listened to KAZG-AM in the past 7 days

Work From Home (most of the time or always)

Employment: Adults 18 or older

Employed Full-Time or Part-Time n
_ 0
Employed Full-Time (35 hours or more) 34.8 25 o
.3%
Employed Part-Time (less than 35 hours) 3
- 0

White Collar

Blue Collar %
113.1%

» who listened to KAZG-AM in the past 7 days m PHOENIX

Adults 18 or older who listened to KAZG-AM in the past 7 days are 33.8% less likely to be a college graduate,
23.3% less likely to work full-time, 4.4% more likely to be married, 65.3% less likely to be a parent of 1 or
more children under 18.

b, 4
O\ )Marital Status: Adults 18 or older
Single, Never Married

Married 4%' 3
Legally Separated I iéx
Divorced ﬁm .
Widowed - 4.7%12'0%
LGBTQ+ (net) g i
= who listened to KAZG-AM in the past 7 days = PHOENIX

Top-20 Occupations: Adults 18 or older Entrepreneurs/Military Experience
34.7% 9.4%
sa% 1% s.8% g%
—mm Wam
19.6% o Small Business Self-Employed Current or Former
16. Owner Military Service
10.0% 9.9%
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* who listened to KAZG-AM in the past 7 days mPHOENIX
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(Radio Stations: KAZG-AM)

Foiitub b

Parent of 1 or more Children under 18

Stage in Life: Adults 18 or older

9.1%
I 26.2%
1 17%

Il s.6%

W 3.6%

M 53%
1.4%

B s.7%

Parent of 1 or more Children Age 6- 11 _5'9%13 2%

Working Mothers
Parent of 1 or more Children Under Age 2

Parent of 1 or more Children Age 2-5

Parent of 1 or more Children Age 12 - 17 ﬂ% 16.1%

Parent of 1 or more Children in College '-2:14?,6%

. g 48.4%
Grandparent of 1 or more Children under 18 I 2:.7%

who listened to KAZG-AM in the past 7 days

m PHOENIX



b 4 ARIZONA'S
ALT % AZ ALTERNATIVE

9.7% or 349,522 of PHOENIX Metro Adults 18 or older listened to KDKB-FM in the past 7 days.
Adults 18 or older who listened to KDKB-FM in the past 7 days are 35.3% more likely to be a college
graduate, 22.1% more likely to work full-time, .2% less likely to be married, 62.7% more likely to be a parent

of 1 or more children under 18.

* k Education Levels: Adults 18 or older Employment: Adults 18 or older
Some High School or Less (not graduate) -5]:’%9% Employed Full-Time or Part-Time m
High School Graduate (12th grade or GED) Employed Full-Time (35 hours or more) '4’6
Some College Credit (no degree) Employed Part-Time (less than 35 hours)
Associate's Degree (AA, AS, etc.) White Collar :l.%
College Graduate (4 year college) 32.4% Blue Collar
Postgraduate Degree Work From Home (most of the time or always) '
= who listened to KDKB-FM in the past 7 days = PHOENIX who listened to KDKB-FM in the past 7 days mPHOENIX

Adults 18 or older

C)O Marital Status:

Single, Never Married %\
Married
Legally Separated Iggé
Divorced
Widowed -1‘1:;67%
LGBTQ+ (net) = 67_-10915
who listened to KDKB-FM in the past 7 days  PHOENIX

Top-20 Occupations: Adults 18 or older Entrepreneurs/Military Experience
6.7% 7.2%
19.6% 5.1% 2.6% 5.8% 3.3%
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(Radio Stations: KDKB-FM)

Foiitub b

Parent of 1 or more Children under 18

Stage in Life: Adults 18 or older

42.7%

I 26.2%
] | 17.0%
I s.6%

I 13.6%
M 5.8%
1 14.5%
7%

N 7
15.6%
. 13.3%

19.2%
I 16.1%

2.9%

W 45%

| 16.0%
I 23.7%

Working Mothers

Parent of 1 or more Children Under Age 2
Parent of 1 or more Children Age 2-5
Parent of 1 or more Children Age 6- 11
Parent of 1 or more Children Age 12 - 17
Parent of 1 or more Children in College

Grandparent of 1 or more Children under 18

who listened to KDKB-FM in the past 7 days m PHOENIX



100.7 FM

KSLX

14.6% or 527,586 of PHOENIX Metro Adults 18 or older listened to KSLX-FM in the past 7 days.

Adults 18 or older who listened to KSLX-FM in the past 7 days are 20.7% more likely to be a college
graduate, 29.1% more likely to work full-time, 25.1% more likely to be married, 3.2% more likely to be a
parent of 1 or more children under 18.

e 9.
*\'.f' Education Levels: Adults 18 or older Employment: Adults 18 or older |( \\ ) Marital Status: Adults 18 or older
> B 5.3% I 70.8% ; ed o2L5%
Some High School or Less (not graduate) _ 7.9% Employed Full-Time or Part-Time Single, Never Married
High School Graduate (12th grade or GED) Employed Full-Time (35 hours or more) Married
i _15.0% 12.3% 0.7%
Some College Credit (no degree) Employed Part-Time (less than 35 hours) 17.0% Legally Separated I1.8%
- 16.4% ; i 53.1% i _14.0
Associate's Degree (AA, AS, etc.) 14.9% ‘White Collar 43.1% Divorced
23.6% _17.7% : 1 2.2%
College Graduate (4 year college) Blue Collar Widowed W a7
Postgraduate Degree 11 B‘_ L Work From Home (most of the time or always) % LGBTQ+ (net) .3'5926%
.8% .
« who listened to KSLX-FM in the past 7 days = PHOENIX who listened to KSLX-FM in the past 7 days W PHOENIX » who listened to KSLX-FM in the past 7 days W PHOENIX
Top-20 Occupations: Adults 18 or older Entrepreneurs/Military Experience 214t b Stage in Life: Adults 18 or older
17_519‘5“ 7.7% 5.19% 6.4% 5.8% 10.7% 359 Parent of 1 or more Children under 18 e 2267.2]‘326
— — L working others | o 105%
12.0% Small Business Self-Employed  Current or Former orking ors: N s.6%
9.4980:0% g 5y, " Owner Military Service
"f'E% SR . . P Parent of 1 or more Children Under Age 2 - g‘;?’z
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(Radio Stations: KSLX-FM)



, 10.7% or 386,108 of PHOENIX Metro Adults 18 or older listened to KUPD-FM in the past 7 days.
Adults 18 or older who listened to KUPD-FM in the past 7 days are 38.1% less likely to be a college graduate,
47.4% more likely to work full-time, 18.9% less likely to be married, 53.7% more likely to be a parent of 1 or

'S ROCK more children under 18.
P .
*k Education Levels: Adults 18 or older Employment: Adults 18 or older ( \\ ) Marital Status: Adults 18 or older
: _ 4.8% E o 79.7% i : 44.4%
Somie Hich achoobor Lass (novarmilussel g 00 Employed Full-Time or PareTime sinele, Never Married
. 41.7% Y 66.8% ; 40.0%
High School Graduate (12th grade or GED) Employed Full-Time (35 hours or more) 45.3% Married 49.2%
: 19.8% 12.8% 1%
Some College Credit (no degree) Employed Part-Time (less than 35 hours) Legally Separated I1s8%
— 13.6% ; 48.5% i 10.1%
Associate's Degree (AA, AS, etc.) White Collar Divorced
13.9% 31.2% = 0.5%
College Graduate (4 year college) 20.6% Blue Collar Widowed - 2.7%
Postgraduate Degree 6.4% Work From Home (most of the time or always) &“ LGBTQ+ (net) = 4(;61%9,
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29.9% or 1,077,987 of PHOENIX Metro Adults 18 or older listened to HUBBARD RADIO in the past 7 days.

HU BBARD Adults 18 or older who listened to HUBBARD RADIO in the past 7 days are .1% more likely to own their home,
RAD |O .9% more likely to own a lower valued home, 6.6% more likely to have a single-family home, 28.3% more

| likely to have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older

Single Family House (unattached)

Own a Dog

7.2%
5.7%

Townhouse or attached Home l

4.3%
4.6%

Condominium I Own a Cat

7.0% 87%
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27,996 EEENTEEE
Other Own Second Home Mobile Home or Manufactured ﬁ 3.1% Own other type of Pet
or Real Estate Home 4.8%
Property
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v g Home Loans: Adults 18 or older

f‘." Value of Owned Home: Adults 18 or older

Average Value of Owned Home:

who listened to HUBBARD RADIO in the past 7 days
PHOENIX 5567,646

9.4%

6.8%
110.4%

$500K-8$750K  S$750K-$1M S1vi+ Home Mortgage Refinanced Home Equity Oown

6.6% 7.2%

8.6%

5,920 WEiE £o 660 29 770
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3.4% or 123,367 of PHOENIX Metro Adults 18 or older listened

1440 AM | KAZ

likely to have a dog.

to KAZG-AM in the past 7 days.
are 30.4% more likely to own their home,

OLDIES 92 7 Adults 18 or older who listened to KAZG-AM in the past 7 days
é 14.7% more likely to own a lower valued home, 22.9% more likely to have a single-family home, 8.4% less

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4®0Pets in Home: Adults 18 or older

Single Family House (unattached)

Townhouse or attached Home I 5:5%

5.7%
. 1.0%
Condominium
| X3
8.7% 8.7% A%
Apartment
Rent Other Own Second Home Mobile Home or Manufactured 6.1%
or Real Estate Home 4.8%
Property )
mwho listened to KAZG-AM in the past 7 days W PHOENIX = who listened to KAZG-AM in the past 7 days uPHOENIX

Z:' Value of Owned Home: Adults 18 or older

Average Value of Owned Home:
who listened to KAZG-AM in the past 7 days

PHOENIX 5567,646

7.2%

2.2%

8.6%
o5 1 OB 3
503 — BT EETE 3 g0 270
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. 9.7% or 349,522 of PHOENIX Metro Adults 18 or older listened to KDKB-FM in the past 7 days.
— ARIZONA'S Adults 18 or older who listened to KDKB-FM in the past 7 days are 12.9% less likely to own their home, 1.8%
ALTERNATIVE more likely to own a higher valued home, 6.1% more likely to have a single-family home, 48.8% more likely to

ALT * AZ have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4®0Pets in Home: Adults 18 or older

Single Family House (unattached)

Own a Dog

Townhouse or attached Home
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8.7%
5.8%
4.0%  2.8% Apartment
114,002 mELAIEE 4%
Other Own Second Home Mobile Home or Manufactured | 1.5% Own other type of Pet
or Real Estate Home 4.8%
Property i
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Z 2
vZ4l Value of Owned Home: Adults 18 or older Home Loans: Adults 18 or older
Average Value of Owned Home:
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41.0%
8.7% 9.4%
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100.7 FM 14.6% or 527,586 of PHOENIX Metro Adults 18 or older listened to KSLX-FM in the past 7 days.
Ks I x Adults 18 or older who listened to KSLX-FM in the past 7 days are 17.1% more likely to own their home, 3.3%
more likely to own a higher valued home, 5.1% more likely to have a single-family home, 22.9% more likely to
have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4®0Pets in Home: Adults 18 or older

Single Family House (unattached)
Own a Dog

7.6%
5.7%

Townhouse or attached Home '

3.8%
4.6%

Own a Cat

Condominium I

11.4% 8.7%
2.0% 2.8%
10,763 EELALENE
Other Own Second Home bile Home or M Own other type of Pet  puue
or Real Estate Home
Property
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'S ROCK have a dog.

10.7% or 386,108 of PHOENIX Metro Adults 18 or older listened to KUPD-FM in the past 7 days.
Adults 18 or older who listened to KUPD-FM in the past 7 days are 16.6% less likely to own their home, 3.%

more likely to own a lower valued home, 4.6% less likely to have a single-family home, 27.% more likely to

m Own/Rent/Other: Adults 18 or older

Single Family House (unattached)
Townhouse or attached Home

Condominium

8.7%

3.4% Apartment

1.9% 2.8%

Mobile Home or Manufactured
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EJ%

= who listened to KUPD-FM in the past 7 days

11.9%

4.3%
4.6%

2.8%
4.8%
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PHOENIX 5567,646

$350K-$500K  $500K-$750K

<$150K $150K-$200K  $200K-S250K  $250K-5300K  $300K-$350K
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HUBBARD
RADIO

29.9% or 1,077,987 of PHOENIX Metro Adults 18 or older listened to HUBBARD RADIO in the past 7 days.
Adults 18 or older who listened to HUBBARD RADIO in the past 7 days are 5.4% less likely to look up D-I-Y
advice online, 5.7% more likely to always vote in local elections, 9.2% more likely to belong to a gym, .7%

less likely to fly domestic past yr.

Political Activity: Adults 18 or older

77.6%

Tap-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

% 49.1%
as.0%) Registered to Vote Democrat / Lean nepuhln:an;‘lean Independent / None
" (in District of Residence) Democrat of These
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2.9% Presidential Elections: 5 i
7% 16.9% 15.9%} 15.6%
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Meal Planning Information / Information  / Video Call  Advice Services/  Information FBostresume Gawenideas Beautyldeas Spirtwality Development [YouorYour  Classes  [Research {snapfish, Familyadvice  Service jons: m
Suggestions  Reviews (skype, Information child's) Schools, Shuttedly, Local Electians: Always 2
FaceTime, sppiation, sl Local Elections: Sometimes
) Financing) 7%
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OEDIES 92.7

1440 AM

YTop-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

50.7%) a
9.1%)
I I

3.4% or 123,367 of PHOENIX Metro Adults 18 or older listened to KAZG-AM in the past 7 days.
Adults 18 or older who listened to KAZG-AM in the past 7 days are 4.5% less likely to look up D-I-Y advice
online, 48.6% more likely to always vote in local elections, 4.9% less likely to belong to a gym, 7.6% more

likely to fly domestic past yr.

I Activity: Adults 18 or older

Registered to Vote Republican / Lean Independent/ None
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4 ARIZONA'S

9.7% or 349,522 of PHOENIX Metro Adults 18 or older listened to KDKB-FM in the past 7 days.
Adults 18 or older who listened to KDKB-FM in the past 7 days are 17.3% less likely to look up D-I-Y advice
online, 3.% more likely to always vote in local elections, 12.6% more likely to belong to a gym, 1.1% more

AT % A7 ALTERNATIVE

_Tap-20 past 30-days Online Lifestyle Activites: Adults 18 or older

likely to fly domestic past yr.

Political Activity: Adults 18 or older
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i - B
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100.7 FM 14.6% or 527,586 of PHOENIX Metro Adults 18 or older listened to KSLX-FM in the past 7 days.
K I 8 Adults 18 or older who listened to KSLX-FM in the past 7 days are 9.7% more likely to look up D-I-Y advice
online, 19.4% more likely to always vote in local elections, 24.1% more likely to belong to a gym, 11.7%

more likely to fly domestic past yr.

_W Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
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it 20.1%)
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. 10.7% or 386,108 of PHOENIX Metro Adults 18 or older listened to KUPD-FM in the past 7 days.
Adults 18 or older who listened to KUPD-FM in the past 7 days are 13.3% less likely to look up D-I-Y advice
online, 11.1% less likely to always vote in local elections, 13.1% less likely to belong to a gym, 27.6% less

+3 ROCK likely to fly domestic past yr.
_Top-zo past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
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HUBBARD
RADIO

Past 30-days QSR Users: Adults 18 or older

29.9% or 1,077,987 of PHOENIX Metro Adults 18 or older listened to HUBBARD RADIO in the past 7 days.
Adults 18 or older who listened to HUBBARD RADIO in the past 7 days are 1.5% more likely to use QSRs past
mo., .% less likely to use Sit-Down Restaurants past mo., 13.2% more likely to use Casinos past yr., 42.8%

more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

|

Top-10 Cuisines: Adu!ts 18 or older
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OLDIES 92.7

1440 AM

Past 30-days QSR Users: Adults 18 or older

1time

2times

3 times

4 times 11.3%

5 times 0.9%

6 -9times

10times or more

w who listened to KAZG-AM in the past 7 days

Total Monthly QSR Users:
88.8%

= PHOENIX

Avg. Monthly QSR Meals:

smoke cigarettes.

3.4% or 123,367 of PHOENIX Metro Adults 18 or older listened to KAZG-AM in the past 7 days.
Adults 18 or older who listened to KAZG-AM in the past 7 days are 1.2% less likely to use QSRs past mo., 7.%
more likely to use Sit-Down Restaurants past mo., .8% less likely to use Casinos past yr., 54.7% more likely to

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ ] 1time o

2 times

15.

9%

3 times 14.1%

4 times
5 times

6-9times 8

10times or more

® who listened to KAZG-AM in the past 7 days

W PHOENIX
hly Sit-Dewn ant Users:
82.2% 76.8%

Avg. Monthly Sit—w Meals:

Total

Drank Past 30~days. Adults 18 or older

Liquor

Any Type of Beer

Top-10 Cuisines: Adults 18 or older

i -Down Restaurants Used Past 30-days)

Indian/  Upscsle Steakhouss Seatood
Thai /

Coffes ear swu vur

other
Asian

 who listened to KAZG-AM in the past 7 days mPHOENIX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who listened to KAZG-AMin the past 7 days (23,8190  19.4%

PHOENTX 67 3421 18.7%

£ Past 12 months Casino Activities: Adults 18 or older

Slot Machines

1,085,538 30.1%

Table Games (Craps, Poker, etc.)

wine [~ m——
Damniic Raguias Eeer 17.8% - Vv sports Betting Rt so;
Microbrew / Craft Beer ey 7.;,1;2‘ | | Spa EU%S'S%
i 00, 2%
Other Gambling 1.6% Casinos visited past 12 months: Yes
= who listened to KAZG-AM in the past 7 days m PHOENKX ® who listened to KAZG-AM in the past 7 days ® PHOENIX
PHOENIX Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 93

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Radio Stations: KAZG-AM)

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

= who listened to KAZG-AM in the past 7 days = PHOENIX



ARIZONA'S
ALTERNATIVE

ALT x AZ

Past 30-days QSR Users: Adults 18 or older

tome B

o
2times
7.7%

atimes

24.5% |

= who listened to KDKB-FM in the past 7 days mPHOENIX

5 times

6 -9times

10times or more

Total nggg:,gﬂv QSR Users: 565 Avg. Monthly QSR Meals:

1 .. R
3,242,501

likely to smoke cigarettes.

9.7% or 349,522 of PHOENIX Metro Adults 18 or older listened to KDKB-FM in the past 7 days.
Adults 18 or older who listened to KDKB-FM in the past 7 days are 2.8% more likely to use QSRs past mo.,
.1% less likely to use Sit-Down Restaurants past mo., 34.8% more likely to use Casinos past yr., 19.6% more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

€ AHme 15.1%
5 times “
10times or more

® who listened to KDKB-FM in the past 7 days

W PHOENIX
hly Sit-Dewn ant Users:
76.7% 76.8%

A m B
— g

Total

Drank Past 30-days: Adults 18 or older

Liquor
Any Type of Beer

Wine

Table Games (Craps, Poker, etc.)

Burgers

Coffee Bar sports sar other

Asian

= whao listened to KDKB-FM in the past 7 days

who listened to KDKB-FM in the past 7 days

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Indian/  Upscsle Steakhouss Seatood
Thai /

mPHOENIX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
‘%A%

27.6%

PHOENTX 67 3421 18.7%

Past 12 months Casino Activities: Adults 18 or older

Bar [ Nightclub

409,316 11.3%
353,133 9.8%

Marijuana / Cannabis

Cigarettes

Imported Beer Upscale Restaurant
Domestic Light Beer Stage Show / Concert
Domestic Regular Beer i ey ol e v v Sports Betting 44‘55926 40.4%
Microbrew / Craft Beer W 21.0% i Spa ﬁniw"%
Other Gambling m 5.2% Casinos visited past 12 months: Yes
mwho listened to KDKB-FM in the past 7 days m PHOENIX # who listened to KDKB-FM in the past 7 days ®PHOENIX
PHOENIX Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 130
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(Radio Stations: KDKB-FM)

= who listened to KDKB-FM in the past 7 days

Used Past 30-days: Adults 18 or older

Vape

=PHOENIX



Past 30—days QSR Users: Adults 18 or older

11.3%

2times

3 times

4 times

5 times

6 -9times

10times or more

24.5%
® PHOENIX
Avg. Monthly QSR Meals:

= who listened to KSLX-FM in the past 7 days

Total Monrhlv QSR Users:
89.9%

o T s
3,242,501

Adults 18 or older who listened to KSLX-FM in the past 7 days are 1

more likely to smoke cigarettes.

14.6% or 527,586 of PHOENIX Metro Adults 18 or older listened to KSLX-FM in the past 7 days.
.1% more likely to use QSRs past mo.,
1.7% more likely to use Sit-Down Restaurants past mo., 11.9% more likely to use Casinos past yr., 13.5%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ ] 1time

15.1%

2 times 15 9%

® who listened to KSLX-FM in the past 7days H PHOENIX
Total ly Sit-Down ant Users:

78.1%

76.8%

W B

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer  prryn 31,6%
Wine
Imported Beer 848,444 23.5%

Domestic Light Beer

670,323 18.6%
7%

Domestic Regular Beer -

Microbrew / Craft Beer

® who listened to KSLX-FM in the past 7 days

PHOENIX Metro

W PHOENIX

Scarborough R2 2024: Aug23-Aug24

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadceasting, Inc. LLC. All rights reserved.

Top-10 Cuisines: Adults 18 or older

|Dl wn Restaurants Used Past 30-days) a

i i
Mexican  Chinese

Upscale Steakhouse Seatood

wings
House/ Burgers /
Coffee Bar sports sar

Tkin,  dlany
ai/

wscr
Asian

 who listened to KSLXFM in the past 7 days mPHOENIX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who listened to KSLX-FM in the past 7 days [ SO{CBINII 18.8%

o 187%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

420,974 11 7%

Table Games (Craps, Poker, etc.)
Bar [ Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

Other Gambling m 4.4%

= who listened to KSLX-FMin the past 7 days

Casinos visited past 12 months: Yes
= PHOENIX

302

(Radio Stations: KSLX-FM)

Used Past 30-days: Adults 18 or older

%

Marijuana / Cannabis

Cigarettes Vape

= who listened to KSLX-FM in the past 7 days = PHOENIX



o4

'S ROCK

Past 30-days QSR Users: Adults 18 or older

1time

2times

3 times 7.7%
4 times
5 times

6 -9times

10times or more

wwho listened to KUPD-FM in the past 7 days

Total lgg:;;!g!v QSR Users: T

e IR

= PHOENIX

Avg. Monthly QSR Meals:

likely to smoke cigarettes.

10.7% or 386,108 of PHOENIX Metro Adults 18 or older listened to KUPD-FM in the past 7 days.
Adults 18 or older who listened to KUPD-FM in the past 7 days are 4.5% more likely to use QSRs past mo.,
3.6% less likely to use Sit-Down Restaurants past mo., 18.% more likely to use Casinos past yr., 98.5% more

[ ] 1time

15.1%

2 times

15.9%

3 times

4 times

5 times

6-9times

10times or more

® who listened to KUPD-FM in the past 7 days B PHOENIX
Total hly Sit-Down ant Users:  Avg. hly sit-Down ant Meals:
74.1% 76.8%

Drank Past 30-days: Adults 18 or older
mﬂu.m i

® who listened to KUPD-FM in the past 7 days
PHOENIX Metro

Liquor
Any Type of Beer

Wine

Imported Beer
Domestic Light Beer
Domestic Regular Beer

Microbrew / Craft Beer

W PHOENIX

Scarborough R2 2024: Aug23-Aug24

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadceasting, Inc. LLC. All rights reserved.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

Top-10 Cuisines: Adults 18 or older

-Down Restaurants Used Past 30-days) ﬁ

Coffee  Winzs/ mmkan  Indian/ Upstaile Steskhouss Seatood
Burgers / Thai /
Coffee Bar sports sar other

Asian

.4

pma

= who listened to KUPD-FM in the past 7 days mPHOENIX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who listened to KUPD-FM in the past 7 days  [GE, AN 18.1%

e 187%

Past 12 months Casino Activities: Adults 18 or older
Slot Machines

Table Games (Craps, Poker, etc.)
Bar/ Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

Other Gambling

Casinos visited past 12 months: Yes
= PHOENIX

® who listened to KUPD-FM in the past 7 days
126

(Radio Stations: KUPD-FM)

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

= who listened to KUPD-FM in the past 7 days = PHOENIX



29.9% or 1,077,987 of PHOENIX Metro Adults 18 or older listened to HUBBARD RADIO in the past 7 days.

H U BBAR D Adults 18 or older who listened to HUBBARD RADIO in the past 7 days are 16.6% more likely to have a 401K,

RAD | o 14.% more likely to have an Auto Loan, 9.9% less likely to Invest/Trade Stocks Online, 5.6% more likely to pay
with their Debit Card.

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
401K Plan
Stocks or Stock Options
Mutual Funds  ESREEE 143%
Other (Crypto / NFTs / Metals, etc.) Eﬁ

Money Market Funds ’ﬁf;:{,

IRA (Individual Retirement Account)

9.8% 7.3% 7.3% %
Bonds 08% m a.4% A4.5% 2.0%
Second Home or Real Estate Property ‘8.7% Debitor ATM Checking  Savings  CreditCard  Online Mobile  Online Bill Home  Auwtoloan  Money Certificates of Studentloan Refinanced  Home  Personal Loan
m 73% card Account Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
i » Account M Loan or Home
529 Plan / College Savings Plan % lortgage i
¥ who listened to HUBBARD RADIO in the past 7 days M PHOENIX ® who listened to HUBBARD RADIO in the past 7 days m PHOENIX

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

3 9.2%
Accountant
327,989 9.1%
" 9.9%
Insurance Agent at a Local Office (not online)
2.0%
262 5.0%
Real Estate Agent 5.8%

21.2%) 3%} _
17.19%60 7 16.6%) 1% ¢ a0
- - s s

Estate Planning

5.4% 1 i 2
i (*Past 12 Menths) VIsA PayPal Venmo MasterCard  ApplePay  CashApp  GooglePay Store Credit  American Discover Facebook Samsung Pay Square Cash
Divorce / Family Attorney Card Express Messenger
® who listened toe HUBBARD RADIO in the past 7 days B PHOENIX m who listened to HUBBARD RADIO in the past 7 days m PHOENIX

PHOENIX Metro Scarborough R2 2024: Aug23-Aug24 Qual intab 507
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved.
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OFDIES 92.7

1440 AM

3.4% or 123,367 of PHOENIX Metro Adults 18 or older listened to KAZG-AM in the past 7 days.

their Debit Card.

Adults 18 or older who listened to KAZG-AM in the past 7 days are .9% more likely to have a 401K, 3.7% more
likely to have an Auto Loan, 55.4% less likely to Invest/Trade Stocks Online, 24.8% more likely to pay with

ﬁélnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
401K Plan  pyrryr 16.2%
IRA (Individual Retirement Account) 1718800 i
Mutual Funds 6.;;5%
Other (Crypto / NFTs / Metals, etc.) 3’9;‘%
Noney Market Funds [BSIm o1+
ey 480,358 13.3% . 12.9%
7.1% % 82%
. B o B g e
5% e 2o e 1o
Second Home or Real Estate Property 87% Debitor ATM Checking  Savings  CreditCard  Online Mobile  OrlineBill  Home  Autoloan  Money Certificatesof Studentloan Refinanced  Home  Personal Loan
— card Account Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
i = Account M Loan or Home
529 Plan / College Savings Plan Eﬂ o . lortgage i
o who listened to KAZG-AM in the past 7 days u PHOENIX w who listened to KAZG-AM in the past 7 days m PHOENIX
Professional Services Used* : Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Online Investing / Stock Trading
Insurance Agent ata Local Office (not oniine) r 99
Real Estate Agent m e s
) 1095 3.3% 3.3% “*15*
Divorce/ Family Attorney é 0. g% (*Past 12 Months) visA Debit Card Zelle PayPal venmo MasterCard  Apple Pay CashApp  GooglePay Store lr‘.redt Aé;l::\:;n Discover ;ae::::r Samsung Pay Square Cash
m who listened to KAZG-AM in the past 7 days W PHOENIX = who listened to KAZG-AM in the past 7 days mPHOENIX

PHOENIX Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 93
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved.

(Radio Stations: KAZG-AM)




' 9.7% or 349,522 of PHOENIX Metro Adults 18 or older listened to KDKB-FM in the past 7 days.

b ¥ ARIZONA'S
ALT % AZ ALTERNATIVE

Adults 18 or older who listened to KDKB-FM in the past 7 days are 23.3% more likely to have a 401K, 15.2%
more likely to have an Auto Loan, 18.9% more likely to Invest/Trade Stocks Online, .4% less likely to pay with

their Debit Card.

mﬁélnvestments Owned: Adults 18 or older
401K Plan v 26.2%

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds SR 21.6%

Other (Crypto / NFTs / Metals, etc.) preyyn 131:%2%

5 15.1%

Money Market Funds 1_,,‘3%
12.3%

Bonds .

9.8
5.8%
Second Home or Real Estate Property &. B7%

529 Plan / College Savings Plan m%u.s%
M who listened to KDKB-FM in the past 7 days

M PHOENIX

Debitor ATM  Checking Savings

Financial Services Has and/or Uses: Adults 18 or older

TR

Credit Card Online Mobile ‘Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Home  Personal Loan

card Account Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loanor Home
Equity Loan

» who listened to KDKB-FM in the past 7 days m PHOENIX

Professional Services Used*: Adults 18 or older

Tax Preparation Service

1,002,746 27.8%

Online Investing / Stock Trading

612,084 7.0%
Financial Planner g%
600,295
Accountant
Insurance Agent at a Local Office (not online)

Real Estate Agent

Estate Planning

0
Divorce / Family Attorney éo'g’;% (*Past12 Months)

m who listened to KDKB-FM in the past 7 days W PHOENIX

PHOENIX Metro Scarborough R2 2024: Aug23-Aug24 Qual intab 130
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

VISA Debit Card Zelle PayPal Venmo

Past 3-Months Payment Methods Used: Adults 18 or older

21.2%] i
)1, 116.6%) =7 5.a%
N 5 2 2

CashApp  GooglePay Store Credit  American Discover Facebook Samsung Pay Square Cash
Card Express Messenger

MasterCard  Apple Pay

= who listened to KDKB-FM in the past 7 days m PHOENIX

(Radio Stations: KDKB-FM)




their D

ebit Card.

14.6% or 527,586 of PHOENIX Metro Adults 18 or older listened to KSLX-FM in the past 7 days.
Adults 18 or older who listened to KSLX-FM in the past 7 days are 30.2% more likely to have a 401K, 48.8%

more likely to have an Auto Loan, 3.6% less likely to Invest/Trade Stocks Online, 7.9% more likely to pay with

mﬁélnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Other (Crypto / NFTs / Metals, etc.)

Financial Services Has and/or Uses: Adults 18 or older

Money Market Funds ’3‘;‘;
: 7.5%
Second Home or Real Estate Property m&m. Debit or ATM  Checking Savings  CreditCard  Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Home  Personal Loan
card Account Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
529 Plan / College Savings Plan | 11.0% Account Mortgage  Loan or Home
5.9% Equity Loan
® who listened to KSLX-FM in the past 7 days W PHOENIX » who listened to KSLX-FM in the past 7 days m PHOENIX
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service 1Imz e e
Online Investing / Stock Trading 6'12 =7
Financial Planner g
500,295
Accountant 134%
Insurance Agent at a Local Office (not online)
Real Estate Agent  priyem 52;% 8.7%
= 17.1%) 16. " 54%  4.3% 33%

3.5%

Estate Planning A%

Divorce / Family Attorney r 0:;;:‘ (*Past12 Months)
m who listened to KSLX-FM in the past 7 days W PHOENIX
PHOENIX Metro Scarborough R2 2024: Aug23-Aug24 Qual intab 302
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Zelle PayPal MasterCard  Apple Pay

visA Debit Card

venmo CashApp  GooglePay Store Credit  American
Card Express
u who listened to KSLX-FM in the past 7 days m PHOENIX

(Radio Stations: KSLX-FM)

1.4% 2.8%
Vs TN s e
Facebook Samsung Pay Square Cash
Messenger

Discover




4 10.7% or 386,108 of PHOENIX Metro Adults 18 or older listened to KUPD-FM in the past 7 days.

Adults 18 or older who listened to KUPD-FM in the past 7 days are 15.1% more likely to have a 401K, 2.2%
more likely to have an Auto Loan, 18.1% more likely to Invest/Trade Stocks Online, 4.3% more likely to pay
with their Debit Card.

'S ROCK

“ﬁ ‘Investments Owned: Adults 18 or older
401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Other (Crypto / NFTs / Metals, etc.)
Money Market Funds

Bonds

Second Home or Real Estate Property

.-
- o

5.8%
9.8%
15.4%
8.7%

Financial Services Has and/or Uses: Adults 18 or older

9.1% 739

20.7%]

Checking Savings  Credit Card Mobile Online Bill

Debit or ATM Online Home Auto Loan Money  Certificates of Studentloan Refinanced Home  Personal Loan
card Account Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
529 Plan / College Savings Plan 5 :9;% Account Mortgage l::'._; :'Dme
an
w who listened to KUPD-FM in thnpast? days m PHOENIX ® who listened to KUPD-FM in the past 7 days m PHOENIX

Professional Services Used*: Adults 18 or older

Tax Preparation Service s .
1,002,746

Online Investing / Stock Trading

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

3 3.4%
327,989 9.1%
4.5%

9.0%

T

208,596 5.8%
1.7%
5.4%

(*Past 12 Months)

Py Past 3-Months Payment Methods Used: Adults 18 or older

- 17.1% 7.2%
-i o e zm

Debit Card Google Pay  Store Credit  American

VisA

Zelle PayPal MasterCard ~ ApplePay  Cash App

Venmo Discover Facebook  Samsung P: uare Cash
Divorce / Family Attorney E“’:',?;’gﬁ card Express Messenger e Sq
M who listened to KUPD-FM in the past 7 days W PHOENIX m who listened to KUPD-FM in the past 7 days W PHOENIX
PHOENIX Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 126

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Radio Stations: KUPD-FM)




| Adults 18 or older who listened to HUBBARD RADIO in the past 7 days spend an average of 3 days, 0 hours, 8 minutes
H U BBARD and 8 seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days spend an avg. of 9 hours and 41 minutes each week
listening to All Local AM/FM Radio, representing 13.4% of totaltime spent with all forms of Media.

100.0%

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

66:01:07
Concurrent.
vsege % who listened fo HUBBARD

PHOENIX
RADIO in the past 7 days

% of Total
Weekly H:M:

® who listened to HUBBARD RADIO in the past 7 days B PHOENIX

Qual Intab 1,891 @Hubb rd Share of Everything

f Anythi .
BROADCASTING SEEARYEMNG o

PHOENIX Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab

507 PHOENIX Metro Scarborough R2 2024: Aug23-Aug24
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(Radio Stations: KAZG-AM OR Radio Stations: KDKB-FM OR Radio Stations: KSLX-FM OR Radio Stations: KUPD-FM)




% of Total
Weekly H:M:

Adults 18 or older who listened to KAZG-AM in the past 7 days spend an average of 3 days, 1 hours, 35 minutes and 46

OLDIES 92 7 seconds each week with All Forms of Media.

1440 AM 100.% of Adults 18 or older who listened to KAZG-AM in the past 7 days spend an avg. of 10 hours and 4 minutes each week listening to
All Local AM/FM Radio, representing 13.7% of total time spent with all forms of Media.

100.0%

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
83.0% 65:52:52
Concurrent
vsese % who listened to KAZG-AM in PHOENIX
the past 7 days

25.3%

&
@Q @'
Kd
B who listened to KAZG-AM in the past 7 days B PHOENIX
PHOENIX  Metro  Scarborough R2 2024: Aug23-Aug24  Qual Intab 93 PHOENIX ~ Metro  Scarborough R2 2024: Aug23-Aug24  Qual Intab 1,891 H b rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC. All rights reserved. o Ryt i for Anything

(Radio Stations: KAZG-AM)



93 4 ARIZONA'S
ALTERNATIVE

ALT x AZ

100.0%

% of Total

Weekly H:M:

Adults 18 or older who listened to KDKB-FM in the past 7 days spend an average of 3 days, 2 hours, 37 minutes and 22
seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to KDKB-FM in the past 7 days spend an avg. of 10 hours and 32 minutes each week listening to
All Local AM/FM Radio, representing 14.1% of total time spent with all forms of Media.

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

66:01:07
78.2% Concurrent

usmge o st e KOKE-EM in PHOENIX

® who listened to KDKB-FM in the past 7 days B PHOENIX

PHOENIX Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab PHOENIX Metro Scarborough R2 2024: Aug23-Aug24 Quadl intab 1,891
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC, All rights reserved.

Hubbard s o everyening

for Anything _
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(Radio Stations: KDKB-FM)



100.7 FM

Adults 18 or older who listened to KSLX-FM in the past 7 days spend an average of 3 days, 9 hours, 9 minutes and 59
KS I 8 seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to KSLX-FM in the past 7 days spend an avg. of 10 hours and 47 minutes each week listening to
All Local AM/FM Radio, representing 13.3% of total time spent with all forms of Media.

Avg. H:M:5/week with All Forms of Media:

Adults 18 or older
Concurrent
Usoge K sterteal 15 BUX-EM in the PHOENIX
past 7 days

BXT ..

® who listened to KSLX-FM in the past 7 days

Scarborough R2 2024: Aug23-Aug24 Qual Intab 302 PHOENIX Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 1,891 HUbe rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

for Anything _

B PHOENIX

PHOENIX Metro

BROADCASTING

(Radio Stations: KSLX-FM)




2 Adults 18 or older who listened to KUPD-FM in the past 7 days spend an average of 2 days, 19 hours, 44 minutes and
25 seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to KUPD-FM in the past 7 days spend an avg. of 9 hours and 21 minutes each week listening to
'S ROCK All Local AM/FM Radio, representing 13.8% of total time spent with all forms of Media.

100.0%

B

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

66:01:07
Concurrent

Usoge % \who listened to KUPD-FM in PHOENIX
the past 7 days
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. Adults 18 or older who listened to HUBBARD RADIO in the past 7 days spend an average of 2 days, 7 hours, 6 minutes
H U B BAR D and 23 seconds each week with All Forms of Ad-Supported Media.

R AD | O 100.% of Adults 18 or older who listened to HUBBARD RADIQ in the past 7 days spend an avg. of 9 hours and 8 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 16.6% of total time spent with all forms of Ad-Supported Media.

L

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

concurr
usage 54.1%

who listened to HUBBARD PHOENIX

RADIO in the past 7 days
% of Total
Weekly H:M:

= who listened to HUBBARD RADIO in the past 7 days m PHOENIX

PHOENIX Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 507 PHOENIX Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 1,891 Hubbqr Share of Eve r_ythins
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC, All rights reserved, ey ety for Anything .

(Radio Stations: KAZG-AM OR Radio Stations: KDKB-FM OR Radio Stations: KSLX-FM OR Radio Stations: KUPD-FM)




Adults 18 or older who listened to KAZG-AM in the past 7 days spend an average of 2 days, 11 hours, 12 minutes and

GLDIES 92 7 13 seconds each week with All Forms of Ad-Supported Media.
.

100.% of Adults 18 or older who listened to KAZG-AM in the past 7 days spend an avg. of 9 hours and 27 minutes each week listening to
1440AM | KAZG Local Ad-Supported AM/FM Radio, representing 16.% of total time spent with all forms of Ad-Supported Media.
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seconds each week with All Forms of Ad-Supported Media.
AlTERNATIVE 100.% of Adults 18 or older who listened to KDKB-FM in the past 7 days spend an avg. of 10 hours and 0 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 18.6% of totaltime spent with all forms of Ad-Supported Media.
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Adults 18 or older who listened to KSLX-FM in the past 7 days spend an average of 2 days, 15 hours, 12 minutes and 26
KSL 8 seconds each week with All Forms of Ad-Supported Media.
100.% of Adults 18 or older who listened to KSLX-FM in the past 7 days spend an avg. of 10 hours and 25 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 16.5% of total time spent with all forms of Ad-Supported Media.
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2 Adults 18 or older who listened to KUPD-FM in the past 7 days spend an average of 2 days, 3 hours, 38 minutes and 0
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to KUPD-FM in the past 7 days spend an avg. of 8 hours and 42 minutes each week listening to
'S ROCK Local Ad-Supported AM/FM Radio, representing 16.9% of totaltime spent with all forms of Ad-Supported Media.
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HUBBARD
RADIO

Adults 18 or older who listened to HUBBARD RADIO in the past 7 days spend an average of 7 hours
and 52 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio

for an avg. of 78.4 minutes/day.

(Local Radio delivers 16.6% of Time with Ad-Supported Media.)

Top-13 AH Forms of Medm (Persons & % Reach): Adults 18 or older Top-13 , AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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OFDIES 92.7

1440 AM

Adults 18 or older who listened to KAZG-AM in the past 7 days spend an average of 8 hours and 27

minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 16.% of Time with Ad-Supported Media.)

avg. of 81. minutes/day.
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Tatal Persons:

(average week)

Grocery Stores

Billboards & Signs (Weekly Drivers)
Email/Text/IM/Zoom,etc. (Personal & Wark)
Local AM/FM Radio

Search (Google, Bing, etc.)

News/Weather /Sports (Websites/Apps)

king/Fi i Estate i pps)
Facebook

Local TV Stations

Non-Premium Cable TV Networks
Games/Fantasy/Betting Sites

Gas Stations/Convenience Stores

Instagram

e L —

Forms of Media: Adults 18 or older

PR —
FET, —
PR —
AT e

P iy ¥

PRIRES —

mwho listened to KAZG-AM in the past 7 days

who listened to KAZG-AM
in the past 7 days

rwmu_ -
54.7%

W PHOENIX

i

nt [ayerage Day)

i

Non-Premium Cable
Ne rks

PHOENIX Local TV Stations

BEERIREEEND

310

Facebook

74.3

Local AM/FM Radio
86.3

Email/Text/
1M/Zoom,etc.
(Personal &

Search
(Google,

Il'\llhmrdn.

Instagram
293

Local TV Stations

Non-Pre

um Cable

Billboards & Signs
(Weekly Drivers)
B

Local AM/FM Radio
65.6

Search
(Google,
Bing, etc.)
305

Instagram
23 bt

Groce...

Email/Text/IM/ Games/ NGRS
Stores

Zoom,etc. . PANER
(Personal & Work) Spo...
40.7 (W...

® who listened to KAZG-AM in the past 7 days

B PHOENIX

Top-13 All Forms ofAd Suggorted Media (Persons & % Reach): Adults 18 or older

faverage week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
Search (Google, Bing, etc.)

Local AM/FM Radio

News/Weather /Sports (Websites/Apps)
Email/Text/\M/Zoom,etc. (Personal & Work)
Facebook

Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores
shopping (incl. Food/Auctions/Travel, etc.)
Instagram

Restaurants & Bars

PHOENIX

Metro

Y —

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:
Adults 18 or older

_

Top-13 All Forms of Ad-Supported Media (% Time Spent &

Avg. Minutes/day Spent): Adults 18 or older

5 Time :'En: (average Day]

Non-Premium Cable TV
Networks
104.5

Local AM/FM Radio
810

Shop...
(inc I

agr... | Fo
24.8

Email/Text/

1M/
Zoom,etc.  In
(Personal...

Billboar...
& Signs
Rest...
Search
(Google,

50.1 Bing, etc.)

Aucti...

TV Networks
74.8

Non-Premium Cable

Billboards & Signs
(Weekly Drivers)
55.5

Local AM/FM Radio
62.5

Search
(Google, Bing,
etc.)
30.5

Shopping
(incl.
Food/

. Auctions..
Facebook

49.7
Restaura...
& Bars
Email/Text/IM/
Zoom,ete.
(Personal & Work)

News/
Weather...

Insta..
23.2

who listened to KAZG-AM PHOENIX Local TV Stations
m-m,. i the st 7 doys
VTR T
# who listened to KAZG-AM in the past 7 days W PHOENIX

Scarborough R2 2024: Aug23-Aug24 Qual Intab

93

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

= who listened to KAZG-AM in the past 7 days

(Radio Stations: KAZG-AM)

m PHOENIX
® Share of Everything

. for Anything _




ALT xAZ

b4 ARIZONA'S
ALTERNATIVE

avg. of 85.8 minutes/day.

Adults 18 or older who listened to KDKB-FM in the past 7 days spend an average of 7 hours and 42
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 18.6% of Time with Ad-Supported M

edia.)
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100.7 FM

KSLX

Adults 18 or older who listened to KSLX-FM in the past 7 days spend an average of 9 hours and 1
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 16.5% of Time with Ad-Supported Media.)

avg. of 89.4 minutes/day.
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Top-13 All Forms of Medm (Persons & % Reach): Adults 18 or older Top-13 , AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 16.9% of Time with Ad-Supported Media.)
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HU BBARD 1,077,987 or 100.% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days listen
to Ad-Supported Local AM/FM Radio for an average of 78.4 minutes every day representing 47.5%
| RADIO of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent):
Local AM/FM Radio m ﬁ:
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[ 123,367 or 100.% of Adults 18 or older who listened to KAZG-AM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 81. minutes every day representing 55.6% of all
time spent daily with Ad-Supported Audio.
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b g ARIZONA'S
AT xA7 ALTERNATIVE

Supported Local AM/FM Radio for an average of 85.8 minutes every day representing 46.8% of all
time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent

Podcasts
Spotify 0,054
YouTube Music F')(’_d_(“'""“ YouTube
SiriusXM e 307 Podcasts Spotify Music
All Others A 3 e 19.2 18.8 17.1
Owned Music mm Avg. Hours+Minutes/day with m YouTube
A s mm Audio: Aduits 18 or older m Music All Others SirilisX.. sy "f‘l f\;);ﬂ‘t‘ TV
TV Music Channels mm - m m 20 ‘ —
Pandora YV RD who listened to KDKB-FM PHOENIX B Local AM/FM Radio f\l\r;;;n]:i’:” F‘.’:l\:‘ ap Local AM/FM Radio  FAll Others Amazon  Pando...
Audiobooks HHI 15 in the past 7 deys (s ] 90.4 14.5 Cha... | 65.6 1.1 Music 6.8
iHeartRadio (SRR b 5.32’& 6.9%
wwho listened to KDKB-FM in the past 7 days m PHOENIX ® who listened to KDKB-FM in the past 7 days = PHOENIX

Avg. Week Ad- Suggorted Audio (Persons & % Reach): Adults 18 or older Avg

Local AM/FM Radio
Podcasts

omal persans
80.9%

Time Spent

Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

All Others H? (c.do ]
TV Music Channels mmﬁ Pita YouTube Podcasts YouTube Music
£ 56 2 89 - Podcasts Music 18.7 16.2
spotity VTR N (73] 298 18.9
Pandora m“% sAvg. .l:el.:.::n:l:nu;;s/:n]; ;Iifﬁ 4:;- m - TV
A Musi uppo! udio: Adults 15 or older A Amazon Aus
PO s mm m Music All Music Spotify TS [I:"m' e
. " 3 d 1ann...
Hearthadio  FRIRIRR 111 Others | Chan... 10.3 £ o
siivom JETRE %% 303 - A as _
pudiobooks R 9.5 S -
: . 0.0% who listened to KDKB-FM PHOENIX e Local AM/FM Radio Spotify Pandora Local AM/FM Radio All Others Amazon iHe...
owned Music iy 8.8 inthe post 7 days 0.0 85.8 103 76 62.5 89 Music | sir.
e s R 80K i
m who listened to KDKB-FM in the past 7 days mPHOENIX = who listened to KDKB-FM in the past 7 days ® PHOENIX
PHOENIX Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 130 * Share of Everything

soefa.ai

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything _

(Radio Stations: KDKB-FM)



JOO0.7 P 527,586 or 100.% of Adults 18 or older who listened to KSLX-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 89.4 minutes every day representing 48.5% of all
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I H U BBARD 1,077,987 or 100.% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days listen
to Ad-Supported Local AM/FM Radio for an average of 78.4 minutes every day representing 47.5%
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of all time spent daily with Ad-Supported Audio.
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| 123,367 or 100.% of Adults 18 or older who listened to KAZG-AM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 81. minutes every day representing 55.6% of all
time spent daily with Ad-Supported Audio.
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349,522 or 100.% of Adults 18 or older who listened to KDKB-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 85.8 minutes every day representing 46.8% of all
time spent daily with Ad-Supported Audio.
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fi 386,108 or 100.% of Adults 18 or older who listened to KUPD-FM in the past 7 days listen to Ad-
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' 123,367 or 100.% of Adults 18 or older who listened to KAZG-AM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Oldies, Classic Hits, Classic Rock, Country, and
Adult Contemporary.
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349,522 or 100.% of Adults 18 or older who listened to KDKB-FM in the past 7 days listen to Ad-Supported

i 4 ARIZONA'S
ALT % AZ ALTERNATIVE

Local AM/FM Radio. The Top-5 Formats are Alternative, Hot AC, Classic Rock, Adult Contemporary, and
Country.
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100.7 FM

KSLX

527,586 or 100.% of Adults 18 or older who listened to KSLX-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Classic Rock, Adult Hits, Country, Classic Hits, and Hot AC.
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QKD

386,108 or 100.% of Adults 18 or older who listened to KUPD-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Active Rock, Adult Hits, Classic Rock, Classic Hits,
and Adult Contemporary.
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. ARIZONA'S 194,091 or 55.5% of Adults 18 or older who listened to KDKB-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 96. minutes every day representing 35.1% of all time

ALTxAZ ALTERNATIVE spent daily with Ad-Supported Video.
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96KPD

201,678 or 52.2% of Adults 18 or older who listened to KUPD-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 81.1 minutes every day representing 35.8% of all time
spent daily with Ad-Supported Video.
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HUBBARD 663,222 or 61.5% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days watch
Ad-Supported Local TV Stations for an average of 93.5 minutes every day representing 32.% of all
RADIO time spent daily with Ad-Supported Video.

Weekl 7Y Avg. Hours+Minutes/day with Ad-Supported
y 63.7% 5 10 o1.8% g /day pp

Reach % 61.5%

_ "Share OfAd-supportEd Video " Video: Adults 18 or older
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89,428 or 72.5% of Adults 18 or older who listened to KAZG-AM in the past 7 days watch Ad-

OLDIES 92_7 Supported Local TV Stations for an average of 84.5 minutes every day representing 24.9% of all time
1440 AM | KAZG spent daily with Ad-Supported Video.
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194,091 or 55.5% of Adults 18 or older who listened to KDKB-FM in the past 7 days watch Ad-

93 y ﬁﬂ%g:ﬁ.rfw Supported Local TV Stations for an average of 96. minutes every day representing 35.1% of all time
ALT xAZ spent daily with Ad-Supported Video.
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SO0 Fv 350,126 or 66.4% of Adults 18 or older who listened to KSLX-FM in the past 7 days watch Ad-

KS I | 8 Supported Local TV Stations for an average of 122.1 minutes every day representing 32.3% of all
time spent daily with Ad-Supported Video.
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4 201,678 or 52.2% of Adults 18 or older who listened to KUPD-FM in the past 7 days watch Ad-
& Supported Local TV Stations for an average of 81.1 minutes every day representing 35.8% of all time
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spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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663,222 or 61.5% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Local News -
Evening, Sports, Movies, Comedies, and Game Shows.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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89,428 or 72.5% of Adults 18 or older who listened to KAZG-AM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News - Morning,
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Local TVStatmn 1 Programs (Persons & % Reach): Adults 18 or older
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194,091 or 55.5% of Adults 18 or older who listened to KDKB-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Morning, Comedies, Local
News - Evening, Movies, and Game Shows.
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100.7 FM 350,126 or 66.4% of Adults 18 or older who listened to KSLX-FM in the past 7 days watch Ad-

KS I | 8 Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Movies, Local News -

Morning, Sports, Comedies, and Game Shows.
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Local TV Station Programs (Persons & % Reach): Adults 18or older
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201,678 or 52.2% of Adults 18 or older who listened to KUPD-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Movies, Local News - Evening, Sports, Game
Shows, Comedies, and Local News - Morning.
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HUBBARD
RADIO

813,698 or 75.5% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days use Ad-
Supported Social Media for an average of 132.9 minutes every day representing 24.9% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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OEDIES 92.7

1440 AM

92,193 or 74.7% of Adults 18 or older who listened to KAZG-AM in the past 7 days use Ad-Supported
Social Media for an average of 151.4 minutes every day representing 27.6% of all time spent daily
with Ad-Supported Digital Media.
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[ 250,352 or 71.6% of Adults 18 or older who listened to KDKB-FM in the past 7 days use Ad-
Supported Social Media for an average of 124.8 minutes every day representing 24.% of all time
spent daily with Ad-Supported Digital Media.
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100.7 FM

KSLX

385,462 or 73.1% of Adults 18 or older who listened to KSLX-FM in the past 7 days use Ad-
Supported Social Media for an average of 114.1 minutes every day representing 19.7% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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d 327,120 or 84.7% of Adults 18 or older who listened to KUPD-FM in the past 7 days use Ad-

'S ROCK

Supported Social Media for an average of 147. minutes every day representing 27.7% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older

scrch Google, i ctc) T 7/l
: : m—!m

Email/Text/IM/Zoom,etc. (Personal & Work]

Social Media

ine fFinancial /Real (Websites/Apgs]
g/

s i P PP
. Avg. Hours+Minutes/day with
svamg o T TR Digital: Adults 18 or older

Shopping fincl. Food/Auctions/Travel, etc.)

YouTube/TikTok, etc.
Local TV Streaming

Online Classes, Schools, Colleges, Universities

‘who listened to KUPD-FM
in the past 7 days

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Media
160.9

Online

OTT TV Streaming Services
94.1

Email/Text/
1M/
Zoom,etc.
(Personal &

Worke— |

Streaming Audio (Local

Radio/ I’mh asts/Streaming

25)

YouTube/

Social Media
163.3

Streaming Audio (Local
s/Streaming M/ Bing Fo.

Radio/ Podc

Online

Classes,

Schools,
Colleg
QOTT TV Streaming Services Universities
117.1 515

Non- Tube/ ocal TV
Premium
+Premium
Cable...

Search Sh

Emallfiet/ (Goo.. (incl.
Zoom,etc, Au..
(Personal,., Tra...

= who listened to KUPD-FM in the past 7 days m PHOENIX

= who listened to KUPD-FM in the past 7 days

= PHOENIX

search (Google, Bing, etc.)

Avg. Week Ad- SUQQOI'ted Digital (Persons & % Reach): Adults 18 or older Avg.
FE0dse.,

News/Weather/Sports (Websites/Apps)
Email/Text/iM/Zoom,etc. (Personal & Work)

Social Media

OTT TV Streaming Services
Shopping (indl. Food/Auctions/Travel, etc.)
Local TV Streaming

YouTube/TikTok, etc. Avg. Hours+Minutes/day with Ad-

Streaming Audio (Local Radiof.... Supported Digital: Adults 18 or older

B —— L

who listened to KUPD-FM PHOENIX
in the past 7 days 0.

4:59
i ium Cable i
B — T .|
. ’ ) o prvip 62.6%

Online Classes, Schools, Colleges, Universities

[=%
3

w who listened to KUPD-FM in the past 7 days H PHOENIX
PHOENIX Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 126
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Social Media
147.0

Email/Text/IM/
Zoom,etc.
YouTube/ (Personal &
TikTok, etc. Work)
43.7 42.6

Streaming Audio
(Local Radio/
Podcasts/
Streaming
Services)
713

Shopping (incl

ch Food/Auctions/

Bing,

Pre
+Prem...
OTT TV Streaming ocal T Cable
Streaming Strea.,..
34.0

Banking..

Social Media
146.8

Non-Premium
+Premium
Cable YouTube/
Streaming TikTok, etc.
417 375
OTT TV Streaming
Email/Text/
IM/Zoomi,ete. | loca

(Personal &
Work) 35.4

Streaming

Streaming Audio Shop...
(Local Radio/ S (incl

Podcasts/Streaming

Services) 3

69.9 av Banki...

Food/

m who listened to KUPD-FM in the past 7 days

(Radio Stations: KUPD-FM)

W PHOENIX

* Share of Everything

i for Anything _




HUBBARD
RADIO

813,698 or 75.5% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days use Ad-
Supported Facebook for an average of 43.3 minutes every day representing 32.6% of all time spent

daily with Ad-Supported Social Media.
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Avg. Week All Socml Media (Persons & % Reach): Adults 18 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook

Instagram

YouTube Video
Linkedin

TikTok

X (Formerly "Twitter")
Reddit

Pinterest

Snapchat

WhatsApp

Others(Rumble, Twitch, Gab, Par...
Blogs/Message Boards (read...

tumblr

OFDIES| 92.7

1440 AM

92,193 or 74.7% of Adults 18 or older who listened to KAZG-AM in the past 7 days use Ad-Supported
Facebook for an average of 63.2 minutes every day representing 41.8% of all time spent daily with
Ad-Supported Social Media.
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Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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250,352 or 71.6% of Adults 18 or older who listened to KDKB-FM in the past 7 days use Ad-
Supported Facebook for an average of 41.9 minutes every day representing 33.6% of all time spent
daily with Ad-Supported Social Media.
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Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook

41.9

YouTube Video
24.7

TikTok
15.8

Instagram
19.2

Reddit

X (Formerly
"Twitter")
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5.4

Facebook
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22.7

Instagram

Pinte... ' Red
4.9 3.9

Linkedin
7.6

X
13613 (Formerly | S...
14.8 STwitter)N 3.1 othe..

® who listened to KDKB-FM in the past 7 days

(Radio Stations: KDKB-FM)

H PHOENIX
® Share of Everything



100.7 FM

KSLX

205,514 or 39.% of Adults 18 or older who listened to KSLX-FM in the past 7 days use Ad-Supported
YouTube Video for an average of 42.5 minutes every day representing 37.3% of all time spent daily
with Ad-Supported Social Media.

Avg. Week All Socml Media (Persons & % Reach): Adults 18 or older _Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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m —————— TikTok Linke...

14.8 10.5

Instagram
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Avg. Hours+Minutes/day with all m TikTok Linke... SIWILEEERS  Reddit
Social Media: Adults 18 or older 10.4

- - m YouTube Video Facebook | [ 8 Facebook YouTube Video

3¢ l b 4.8 )
who listened to KSLX-£M in PHOENIX 42.5 39.8 | . - | L 53.1 23.1 1.8 3.8 Oth.. §
the past 7 days 0 5%

w who listened to KSLX-FM in the past 7 days u PHOENIX ® who listened to KSLX-FM in the past 7 days m PHOENIX

Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 18 or older  Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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267,244 or 69.2% of Adults 18 or older who listened to KUPD-FM in the past 7 days use Ad-
Supported Facebook for an average of 44.5 minutes every day representing 30.2% of all time spent

daily with Ad-Supported Social Media.

Avg. Hours+Minutes/day with all
Social Media: Adults 18 or older

who listened to KUPD-FM PHOENIX
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® who listened to KUPD-FM in the past 7 days

W PHOENIX

Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 18 or older
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Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent:

Facebook
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TikTok
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® who listened to KUPD-FM in the past 7 days

(Radio Stations: KUPD-FM)
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® Share of Everything



H UBBARD 813,698 or 75.5% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days use Ad-
Supported Facebook for an average of 43.3 minutes every day representing 32.6% of all time spent
RADIO daily with Ad-Supported Social Media.

75.5%

Weekly
Reach %

72.3% Avg. Hours+Minutes/day with Ad-Supported

"Share of Ad-Supported Social Media"

mEn N

who listened to HUBBARD PHOENIX
RADIO in the past 7 days

47.5% 48.6%

% of Weekly
Time Spent wi 42.0%

39.0%

Ad-Supporte:

Social Media: 36.0%

320%  30.8% 99 g
26.3% 54 99
21.8%
17.6% 18.6% ' 20.1% 19.8%
1aa% 14.3%
10.1%

512,444 1,752,343 387, 982 1158 582 331,795 1,075,215 283,495 898,959 190,053 669,074 234,462 608,667 216,624 712,594 143,348 514,920

Weekly
Total

Persons
Reached: g13,

698 2,608,864 420,797 1,515,910

Average Facebook YouTube Video Instagram LinkedIn X (Formerly Pinterest Snapchat Reddit WhatsApp
Daily Minutes " . "
Using Ad-Supp Twitter )
e m mm m m m m _
. Wno listene e pas
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92,193 or 74.7% of Adults 18 or older who listened to KAZG-AM in the past 7 days use Ad-Supported
OLDIES 92.7 Facebook for an average of 63.2 minutes every day representing 41.8% of all time spent daily with
1440 AM | KAZG Ad-Supported Social Media.

74.7%
Weekly 72.3% Avg. Hours+Minutes/day with Ad-Supported

Reach % Social Media: Adults 18 or older
“"Share of Ad-Supported Social Media"

who listened to KAZG-AM PHOENIX
in the past 7 days

48.6%

% of Weekly
Time Spent wi 42.0%
Ad-Supporte

Social Media:

32.1%
29.8%

24.9%

18.9% 19.8% 18.6%

- _
5% (375

16.9%
14.3%

#
*—

Weekly

Total

Persons

Reached: 97,193 2,608,864 39,875 1,515910 51,979 1,752,343 25,924 1,158,582 29,008 1075215 23,498 898,959 23,301 /12,594 15,397 669,074 10,473 608,667 3,956 514,920
Average Facebook YouTube Video Instagram TikTok LinkedIn X (Formerly Reddit Pinterest Snapchat WhatsApp
Daily Minutes "w . "
Using Ad-Sup Twitter )
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ONA'S 250,352 or 71.6% of Adults 18 or older who listened to KDKB-FM in the past 7 days use Ad-
?\ﬂERMTIVE Supported Facebook for an average of 41.9 minutes every day representing 33.6% of all time spent
daily with Ad-Supported Social Media.

ALT » AZ

Weekly 71.6% 72.3%

Avg. Hours+Minutes/day with Ad-Supported
Reach %

Social Media: Adults 18 or older

"Share of Ad-Supported Social Media"
s

47.2%

who listened to KDKB-FM PHOENIX

% of Weekly in the past 7 days

39.1%

29.8%
26.0%

24.5% 24.9%

24.0%

19.8%

18.8% 16.9% 18.6%

15.2% 14.3%

165

Reached: 250,352 2,608,864 173,269 1,515,910 164,807 1,752,343 136, 727 1 158 582

Weekly
Total
Persons

——
52,966 514,920

85,724 898,959 65,788 608,667

90,751 1,075,215 83,986 712,594 35,137 669,074

Average Facebook YouTube Video Instagram X (Formerly Linkedin’ eddi Snapchat Pinterest WhatsApp
Daily Minutes " B "
UsingAd-SUp Twitter")
® who listened to -FM In the pas ays [
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K‘g’i_:‘x 205,514 or 39.% of Adults 18 or older who listened to KSLX-FM in the past 7 days use Ad-Supported

YouTube Video for an average of 42.5 minutes every day representing 37.3% of all time spent daily
with Ad-Supported Social Media.

Weekly 73.1% 72.3%

Avg. Hours+Minutes/day with Ad-Supported
Reach %

Social Media: Adults 18 or older
"Share of Ad-Supported Social Media"

T 226

0,
48.6% who listened to KSLX-FM in PHOENIX
% of Weekly the past 7 days
Time Spent with 42.0%
Ad-Supported

Social Media:

32.1%  31.2%

29.8%

28.4%

25.4% 24.9%

18.6% 19.8% 19.8%

“

16.9%

14 8%

104, 432 712 594 77,823 608 667

15: 5°’

10 1%
52/o

Reached: 205,514 1,515,910 385,462 2,608,864 235,863 1,752,343 150, 083 1 158 582 164,850 1, 075 215 134,084 898,959

Weekly
Total
Persons

82,380 669 074

4 4
61,933 514,920

Average YouTube Video Facebook Instagram LinkedIn X (Formerly Pinterest Snapchat WhatsApp
Daily Minutes " B n
UsingAd-Sup Twitter")
|/
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i 267,244 or 69.2% of Adults 18 or older who listened to KUPD-FM in the past 7 days use Ad-
Supported Facebook for an average of 44.5 minutes every day representing 30.2% of all time spent
5 ROCK daily with Ad-Supported Social Media.

Weekly 72.3% Avg. Hours+Minutes/day with Ad-Supported

Reach % ©9.2% Social Media: Adults 18 or older
“"Share of Ad-Supported Social Media"

who listened to KUPD-FM PHOENIX
9% of Weekly 44.8% in the past 7 days
Time Spent wi 41.8% 42.0%
Ad-Suppo 38.5%
Social Media:
31.7% 32.0%

27.8%

20.6% 19.3%

15.8% 1439

".

Weekly

Total

Persons 2

Reached: 267,244 2,608,864 161,246 1,515,910 204,027 1,752,343 172,952 1,158,582 148,650 1,075,215 122,535 898,959 107,191 669,074 123,738 608,667 79,704 712,594 61,052 514,920
Average Facebook YouTube Video Instagram TikTok LinkedIn X (Formerly Pinterest Snapchat Reddit WhatsApp
Daily Minutes "w . "
Using Ad-Sup Twitter )
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HUBBARD
RADIO

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 86,059;
Local Radio: 69,889; Social Media: 52,515; Non-Prem. Cable: 27,804; Local TV: 27,187
reaching Adults 18 or older who listened to HUBBARD RADIO in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who listened to HUBBARD RADIO in the
past 7 days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 9,441; Local

OFDIES 92.7

1440 AM

Radio: 7,893; Social Media: 5,628; Local TV: 3,741; Non-Prem. Cable: 3,311 reaching
Adults 18 or older who listened to KAZG-AM in the past 7 days.
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ARIZONA'S
ALTERNATIVE

93

ALT » AZ

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 22,504; Social Media: 18,297; Non-Prem. Cable: 9,167; Local TV: 8,970
reaching Adults 18 or older who listened to KDKB-FM in the past 7 days.

All Other Digital Media: 31,484;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who listened to KDKB-FM in the past 7
days
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100.7 FM

KSLX

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 44,903;
Local Radio: 33,785; Social Media: 27,035; Non-Prem. Cable: 15,268; Local TV: 14,906

reaching Adults 18 or older who listened to KSLX-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who listened to KSLX-FM in the past 7
days
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i M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 27,726;

'S ROCK

Local Radio: 25,609; Social Media: 16,804; Local TV: 7,270; Non-Prem. Cable: 7,107
reaching Adults 18 or older who listened to KUPD-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who listened to KUPD-FM in the past 7
days
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Top-13 Out-of-Home Media (Persons & % Reach) Adults 18 or older

Total Persons:

(average week)
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

YouTube Music

Health Clubs/Gyms

Retail Stores

HUBBARD
RADIO

983,029 or 91.2% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days spend an
average of 62.7 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 47.5 minutes/day.

% Time sim

Avg. Hours+Minutes/day with Out- M
of-Home Media: Adults 18 or older

= N TS

who listened to HUBBARD PHOENIX
RADIQin the past 7 days m

5w

m who listened to HUBBARD RADIO in the past 7 days m PHOENIX

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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209
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(Weekly Drivers

55.5
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39.8
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20.7

Stores

Restaurants vr‘rad.._

YouTube [Gas

Music
Smrl*s
9.5 Spotify Dr...

= who listened to HUBBARD RADIO in the past 7 days

m PHOENIX

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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111,862 or 90.7% of Adults 18 or older who listened to KAZG-AM in the past 7 days spend an
average of 50.1 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 49.1 minutes/day.
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. 320,903 or 91.8% of Adults 18 or older who listened to KDKB-FM in the past 7 days spend an
ﬁﬂ%g:ﬁﬁ“[ average of 50. minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
ALTxAZ Stations Out-of-Home for an average of 52. minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach) Adults 18 or older
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502,207 or 95.2% of Adults 18 or older who listened to KSLX-FM in the past 7 days spend an average
of 60.5 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio Stations
QOut-of-Home for an average of 54.2 minutes/day.
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335,558 or 86.9% of Adults 18 or older who listened to KUPD-FM in the past 7 days spend an

average of 73.9 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio

Stations Out-of-Home for an average of 45.2 minutes/day.
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HU BBARD 983,029 or 91.2% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days spend an
I O average of 62.7 minutes per day driving, seeing Billboards and Signs representing 37.9% of all Time Spent
RADI with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Dt "Share of Ad-Supported OOH Media"
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111,862 or 90.7% of Adults 18 or older who listened to KAZG-AM in the past 7 days spend an average of

OLDIES 92 7 50.1 minutes per day driving, seeing Billboards and Signs representing 34.7% of all Time Spent with Ad-
1440 AM Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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A ARIZONA'S 320,903 or 91.8% of Adults 18 or older who listened to KDKB-FM in the past 7 days spend an average of 50.
minutes per day driving, seeing Billboards and Signs representing 31.7% of all Time Spent with Ad-
ALTERNATIVE ;
Supported Out-of-Home Media.

ALT » AZ

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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Joe-2 KM 502,207 or 95.2% of Adults 18 or older who listened to KSLX-FM in the past 7 days spend an average of

KS I | X 60.5 minutes per day driving, seeing Billboards and Signs representing 37.8% of all Time Spent with Ad-

Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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& 335,558 or 86.9% of Adults 18 or older who listened to KUPD-FM in the past 7 days spend an average of
73.9 minutes per day driving, seeing Billboards and Signs representing 37.1% of all Time Spent with Ad-
s ROCK Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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HUBBARD
RADIO

983,029 or 91.2% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days spend an
average of 62.7 minutes per day driving an average of 36.5 miles each day and are 21.4% more likely
to use Superstition Freeway (E Hwy 60) than the Metro aver

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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1440 AM | KAZG

111,862 or 90.7% of Adults 18 or older who listened to KAZG-AM in the past 7 days spend an
average of 50.1 minutes per day driving an average of 29.2 miles each day and are 24.5% more likely
to use Price Freeway (SE Loop 101) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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320,903 or 91.8% of Adults 18 or older who listened to KDKB-FM in the past 7 days spend an
average of 50. minutes per day driving an average of 29.1 miles each day and are 27.% more likely to

use Central Avenue than the Metro average.
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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502,207 or 95.2% of Adults 18 or older who listened to KSLX-FM in the past 7 days spend an average
of 60.5 minutes per day driving an average of 35.2 miles each day and are 27.6% more likely to use
Superstition Freeway (E Hwy 60) than the Metro average.
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335,558 or 86.9% of Adults 18 or older who listened to KUPD-FM in the past 7 days spend an
average of 73.9 minutes per day driving an average of 43. miles each day and are 62.4% more likely
to use Arizona Avenue/Country Club than the Metro average.
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376,002 or 34.9% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days read
Direct Mail Advertising (excluding Catalogs) for an average of 7.4 minutes every day representing
31.2% of all time spent daily with All forms of Print Media.
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1440 AM

61,772 or 50.1% of Adults 18 or older who listened to KAZG-AM in the past 7 days read Direct Mail
Advertising (excluding Catalogs) for an average of 8. minutes every day representing 41.% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Dﬂgﬂg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local Daily Newspaper(s) (Daily
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Catalogs

Wall street Journal (Daily)
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b4 ARIZONA'S
ALTERNATIVE

114,060 or 32.6% of Adults 18 or older who listened to KDKB-FM in the past 7 days read Direct Mail
Advertising (excluding Catalogs) for an average of 7. minutes every day representing 38.4% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
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4 115,590 or 29.9% of Adults 18 or older who listened to KUPD-FM in the past 7 days read Direct Mail
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Advertising (excluding Catalogs) for an average of 7.5 minutes every day representing 28.7% of all
time spent daily with All forms of Print Media.
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