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I HUBBARD
RADIO

27.1% or 1,990,503 of CHICAGO Metro Adults 18 or older listened to HUBBARD RADIO in the past 7 days.
Typical Adults 18 or older who listened to HUBBARD RADIO in the past 7 days are 46.7 years old (3.4%
younger than average) and have a $117,373 (10.% higher than average) annual household income.
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CHICAGO'S CLASSIC ROCK

12.5% or 920,291 of CHICAGO Metro Adults 18 or older listened to WDRV-FM in the past 7 days.
Typical Adults 18 or older who listened to WDRV-FM in the past 7 days are 51.8 years old (7.1% older than
average) and have a $107,867 (1.1% higher than average) annual household income.
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8.1% or 593,512 of CHICAGO Metro Adults 18 or older listened to WTBC-FM in the past 7 days.
Typical Adults 18 or older who listened to WTBC-FM in the past 7 days are 46.8 years old (3.2% younger
than average) and have a $120,900 (13.3% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ik@Gender of Target vs. Market: Adults 18 or older
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CHICAGDO

10.5% or 774,480 of CHICAGO Metro Adults 18 or older listened to WTMX-FM in the past 7 days.
Typical Adults 18 or older who listened to WTMX-FM in the past 7 days are 40.6 years old (16.% younger
than average) and have a $135,824 (27.3% higher than average) annual household income.

@ Percent of Market: Adults 18 or older **Gender of Target vs. Market: Adults 18 or older
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27.1% or 1,990,503 of CHICAGO Metro Adults 18 or older listened to HUBBARD RADIO in the past 7 days.

H U BBARD Adults 18 or older who listened to HUBBARD RADIO in the past 7 days are 13.4% more likely to be a college
RADIO graduate, 6.4% more likely to work full-time, 13.2% more likely to be married, 13.6% more likely to be a

parent of 1 or more children under 18.
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of 1 or more children under 18.

12.5% or 920,291 of CHICAGO Metro Adults 18 or older listened to WDRV-FM in the past 7 days.
Adults 18 or older who listened to WDRV-FM in the past 7 days are 13.8% less likely to be a college
graduate, 7.1% less likely to work full-time, 12.% more likely to be married, 17.6% less likely to be a parent
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parent of 1 or more children under 18.

8.1% or 593,512 of CHICAGO Metro Adults 18 or older listened to WTBC-FM in the past 7 days.
Adults 18 or older who listened to WTBC-FM in the past 7 days are 22.5% more likely to be a college
graduate, 23.5% more likely to work full-time, 15.7% more likely to be married, 51.5% more likely to be a
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10.5% or 774,480 of CHICAGO Metro Adults 18 or older listened to WTMX-FM in the past 7 days.
Adults 18 or older who listened to WTMX-FM in the past 7 days are 41.5% more likely to be a college
graduate, 12.1% more likely to work full-time, 7.9% more likely to be married, 14.% more likely to be a
parent of 1 or more children under 18.
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more likely to have a dog.

27.1% or 1,990,503 of CHICAGO Metro Adults 18 or older listened to HUBBARD RADIO in the past 7 days.
Adults 18 or older who listened to HUBBARD RADIO in the past 7 days are 12.7% more likely to own their

home, 6.8% more likely to own a higher valued home, 12.9% more likely to have a single-family home, 11.5%
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12.5% or 920,291 of CHICAGO Metro Adults 18 or older listened to WDRV-FM in the past 7 days.
' Adults 18 or older who listened to WDRV-FM in the past 7 days are 15.4% more likely to own their home, .7%

more likely to own a lower valued home, 14.6% more likely to have a single-family home, 14.4% more likely

CHICAGO'S CLASSIC ROCK to have a dog.
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Adults 18 or

have a dog.

8.1% or 593,512 of CHICAGO Metro Adults 18 or older listened to WTBC-FM in the past 7 days.

older who listened to WTBC-FM in the past 7 days are 12.3% more likely to own their home, .3%

more likely to own a higher valued home, 8.7% more likely to have a single-family home, 32.1% more likely to

m Own/Rent/Other: Adults 18 or older

mﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older

Single Family House (unattached

Own a Dog
6.9%
Townhouse or attached Home
7.1%
Condomini 8.1% o} C
ondominium 'wn a Cat
7.9%
9.8% 6.7% poart .
artmen
23.1%
Rent Other Own Second Home Mobile Home or Manufactured = 0.2% Own other type of Pet
or Real Estate Home I 1.7% 7.8¢
Property
m who listened to WTBC-FM in the past 7 days B CHICAGO m who listened to WTBC-FM in the past 7 days B CHICAGO = who listened to WTBC-FM in the past 7 days = CHICAGO

yZ4 Value of Owned Home: Adults 18 or

Average Value of Owned Home:

who listened to WTBC-FM in the past 7 days

CHICAGOD 5398,397

34 oOR 2

<$150K $150K-5200K  S$200K-$250K  $250K-S300K  $300K-$350K  $350K-S500K

older @Home Loans: Adults 18 or older

B -
b 2 460 o QA

S500K-$750K  S750K-S1M S1VH+ Home Mortgage Refinanced Home Equity Own
m who listened to WTBC-FM in the past 7 days B CHICAGO Home Mortgage Luaannme Hume{Pmperty
Improvement  Outright (No
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Adults 18 or older who listened to WTMX-FM in the past 7 days are 11.8% more likely to own their home,

19.2% more likely to own a higher valued home, 8.8% more likely to have a single-family home, 6.5% more

p—— 10.5% or 774,480 of CHICAGO Metro Adults 18 or older listened to WTMX-FM in the past 7 days.
101.9#iix
CHICAGDO likely to have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4@'Pets in Home: Adults 18 or older

Single Family House (unattached
¢l v { ) 59.4%

Townhouse or attached Home 6.3%
7.1%

Own a Dog

. 7.1%
Condominium Own a Cat
7.9%
8.3% 6.7%
2.5% 3.1% : Apartment
S _ ? 23.1%
2,506,760 ST VIS 705 707 | 493,674
Rent Other Own Second Home Mobile Home or Manufactured 1.9% Own other type of Pet
or Real Estate Home 1.7% 7.8%
Property
wwho listened to WTMX-FM in the past 7 days B CHICAGO = who listened to WTMX-FM in the past 7 days mCHICAGO mwho listened to WTMX-FM in the past 7 days W CHICAGO

¢Z4l Value of Owned Home: Adults 18 or older &Home Loans: Adults 18 or older
who listened to WTMX-FM in the past 7 days %

CHICAGD 5398,397

4.9% 6.0%

-ﬂ
IR 3 3 2

<$150K $150K-$S200K  $200K-$250K  $250K-S300K  $300K-$350K

2R
A60 03 044

$350K-$500K  $500K-$750K  $750K-S1M $1vi+ Home Mortgage Refinanced  Home Equity own
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HUBBARD
RADIO

.ITop-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

27.1% or 1,990,503 of CHICAGO Metro Adults 18 or older listened to HUBBARD RADIO in the past 7 days.
Adults 18 or older who listened to HUBBARD RADIO in the past 7 days are 3.% more likely to look up D-I-Y
advice online, 10.9% less likely to always vote in local elections, 9.3% more likely to belong to a gym, 13.3%

more likely to fly domestic past yr.

Political Activity: Adults 18 or older

Registered to Vote Democrat f Lean fLean Ind dent / None
(In District of Resi Democrat blican of These

Presidential Elections: Always
Presidential Elections: Sometimes
Statewide Elections: Always
Statewide Elections: Sometimes

Redpes | Restaurant Health Online Phone Do-it-Yoursed  Medical Fitness/ Diet Home/ Apparel/  Job Search/  Religion / Carer Take Onkre  Edwation Electroni Parenting/ Gemealogy I)nillt Dill\;
Meal Planning information [ information  / Video Call Advice Services/ Information Gamden ideas Besuly ideas Postresume Spirituslity Development  Clases (Research  [You or vour Invite |su9run Family Advice ) o
Suggestions  Reviews (skype, Information schoals, child's) shuttefly, Local Elections: ‘MW’
Facavine, application, etc) Local Elections: Sometimes
o) Finandng)
W who listened to HUBBARD RADIO in the past 7 days B CHICAGO wwho listened to HUBBARD RADIO in the past 7 days W CHICAGO

ﬂ?’op-&'o past 12-months Active Lifestyle Activites: Adults 18 or older

Ghling-  LawnCare Gadening  Bicyding  Swimming  Jogging- volunteer
Outdoar (Flowarsar Running work
Cooking vegetables)

CHICAGO Metro Scarborough R2 2024: Aug23-Sep24

N Past 12-months Domestic Airline Trips: Adults 18 or older

12.7%
i 1274
- 19.6%
Rl 154,869 15.7%
- 8.5%
3trips }-9%
41trips
) 3.1% " Flew Domestic past year: IESUSKESENCEY SN
' 10+ rips z % Avg. # Domestic Flights: ISISH AN
14.6%
h B i i

Belongto  Sewing- wiking - Boating Gmup Fitness  Aduk  voga- Pilates olf Basketbal camping  Caregivercf  Followas  Competitive Softball - Foatball Tennis Organized  Snow Sking-  Munting
Health Clubor  Crafts Backpacking Continuing Aging Parent Weight Loss Video Gaming Baseball Road Race Srowboarding
Gym Education or Relative Prgmm 15K,
Marathon,
® who listened to HUBBARD RADIO in the past 7 days H CHICAGO ete)
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12.5% or 920,291 of CHICAGO Metro Adults 18 or older listened to WDRV-FM in the past 7 days.

| Adults 18 or older who listened to WDRV-FM in the past 7 days are 1.6% less likely to look up D-I-Y advice
online, 4.8% more likely to always vote in local elections, 11.% less likely to belong to a gym, 1.2% more
CHICAGO'S CLASSIC ROCK likely to fly domestic past yr.
wfop-zo past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
N 5013 Registered to Vote Democrat / Lean publican / Lean Independent / None
a7.4% o (In District of Residence) Democrat Republican of These
Presidential Elections: Always
C Presidential Elections: Sometimes g2
S EERE- e
Redpes/ Restaur@nt Health ‘Online Phone Do-it-yourself  medical Fitness/Diet Home/ apparel/  Jobsearch/  Religion / Career Take Onfine  Education  Homework  Electronic  Photography Parenting/ Genealogy Online Dating Statewide Elections: Sometimes m
M;alg:l:-::n.':glmko:v:;tlnf information f\"ism:all advice "zr::::"il information Garden ideas Beauty ideas Postresume Spirituality Development Classes (an:lr:n {v:n':ur;;ur Invite ;Tntﬁ;; Family advice Service LocafEfections:Afways
Faa i) =l Local Elections: Sometimes
B who listened to WDRV-FM in the past 7 days B CHICAGO mwho listened to WDRV-FM in the past 7 days ECHICAGO
«
@_&Top-_‘,‘o past 12-months Active Lifestyle Activites: Adults 18 or older % Past 12-months Domestic Airline Trips: Adults 18 or older
B0 05 056 1545

21.1%
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e pa 13.8%)
B

w
[=]
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Gilling-  lawncare Gadening  Bicyding  Swimming  Jogging- Bowling  Voluntesr  Belongto  Sewing- Hiking - Boating GrupFitness  Adult  Yoga- Pilates Galf Basketball Fishing Camping  Camgiverof Followa Competitive  Soccer Softball - Football Tennis Organized  Snow Skiing-  Hunting
Outdoor (Flowersor Running Work  Health Clubor  Crafts Backpacking Class Continuing Aging Parent Weight Loss Video Gaming Baseball Road Rate  Snowboarding
Conking Vegetables) Gym Education orRelative  Progmm (5K,
marathon,
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8.1% or 593,512 of CHICAGO Metro Adults 18 or older listened to WTBC-FM in the past 7 days.
Adults 18 or older who listened to WTBC-FM in the past 7 days are 19.5% less likely to look up D-I-Y advice
online, 3.2% less likely to always vote in local elections, 30.5% more likely to belong to a gym, 18.1% more

likely to fly domestic past yr.

wTop-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
84.5%
47.7% 25.0% 27.2%
57.4%] .
5013 Registered to Vote Democrat / Lean publican / Lean Independent / None
a7.4% - (In District of Residence) Democrat Republican of These
presdertil Elections: Aluays
i - h Presidential Elections: Sometimes grgrs
= 15.8% ﬂ Statewide Elections: Always |
ﬂ ﬂ Statewide Elections: Sometimes m
Rq:ipa,{_ Restaurnt neal\'h_ ‘online Phone m»n-v?umelf Mer_liul Filllssf[_l'et Home/ Apparel/  Job search / Re_l?gionf Career Take Online  Education  Homework Elm[mi( Photography Par_em'ng:{ Genealogy Online |:_|a|ing -
e e e TR AT ) R S S S R el TSR T g TR T - Lol lectons: Aoy
“":‘:’)“% “:’.':::‘:;'J' etcl Local Elections: Sometimes
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853 : 3 1.6% Flew Domestic past year: 53.4%
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THE 10.5% or 774,480 of CHICAGO Metro Adults 18 or older listened to WTMX-FM in the past 7 days.
I“I 9MIx Adults 18 or older who listened to WTMX-FM in the past 7 days are 18.4% more likely to look up D-I-Y
L ]

advice online, 30.3% less likely to always vote in local elections, 32.3% more likely to belong to a gym,

CHICAGDO 32.2% more likely to fly domestic past yr.

‘_Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older

84.5%
47.7% 25.0% 27.2%
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54.1% -] (In District of Residence) Democrat Republican of These
a7.4%)| w
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M;alg:l:;:::guﬂ::v;:lnf information f\"ism:all advice "zr::::"il information Garden ideas Beauty ideas Postresume Spirituality Development Classes (an:lr:n {v:n':ur;;ur Invite ;Tntﬁ;; Family advice Service LocafElecﬁms:Aiways _IEE
FateTime, Application, etc) Local Elections: Sometimes m
et} Finanding)
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HUBBARD
RADIO

Past 30-days QSR Users: Adults 18 or older

i g 1time
% 2 times

3 times

4 times

5 times

6 - 9times

® who listened to HUBBARD RADIO in the past 7 days ® CHICAGO

s Avg. Monthly QSR Meals:
Total ngrgg?.fy QSR Users:. e vg. Iy Q.

1 .. B

more likely to smoke cigarettes.

27.1% or 1,990,503 of CHICAGO Metro Adults 18 or older listened to HUBBARD RADIO in the past 7 days.
Adults 18 or older who listened to HUBBARD RADIO in the past 7 days are 4.1% more likely to use QSRs past
mo., 1.6% more likely to use Sit-Down Restaurants past mo., 19.8% more likely to use Casinos past yr.,

2%

2 times

3 times

4 times

» who listened to HUBBARD R.AD!CI in the past 7 days

Total Monthly Sit-Down Restaurant Users: A
74.1%

5 times

6-9times

10times or more

75.3%

Drank Past 30-days: Adults 18 or older

Liquor
Any Type of Beer e
Wine
Imported Beer
Domestic Light Beer
Domestic Regular Beer - v
Microbrew / Craft Beer prriem 10}52%996 v
= who listened to HUBBARD RADIO in the past 7 days W CHICAGO
CHICAGO Metro Scarborough R2 2024: Aug23-Sep24 Qual Intab

Slot Machines ey

Table Games (Craps, Poker, etc.)
Upscale Restaurant
Bar / Nightclub

Sports Betting

e
299,061 4.

1%

B 2.0%

1.5%
1.6%

Stage Show / Concert
Other Gambling

Spa

wwho listened to HUBBARD RADIO in the past 7 days
919
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Past 30-days Sit-Down Restaurant Users: Adults 18 or older

¢ 35 1o

14.6%

W CHICAGO

W -

Top-10 Cuisines: Adults 18 or older

(5it-Down Restaurants Used Past 30-days) a

wings/ Bagel/ indian/ Upscale Steakhouse
Burgers /|  Donut [/ Tha /.
Sportsar  Bakery  Other

Agian

Mexican  Chinese irza Coffee  malian
Howse /

Coffes Bar

® who listened to HUBBARD RADIO in the past 7 days N CHICAGO

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
whe listened to HUBBARD RADIO in the past 7 days 23.9%

CHICAGD 21.5%

1,580,286

Past 12 months Casmo Activities: Adults 18 or older

Casinos visited past 12 months: Yes
m CHICAGO

Used Past 30-days: Adults 18 or older

%

Marijuana / Cannabis Cigarettes

Vape

wwhao listened to HUBBARD RADIO in the past 7 days m CHICAGD
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CHICAGO'S CLASSIC ROCK

Past 30-days QSR Users: Adults 18 or older

g

2 times 8.4%

11.1%
11.2%

3 times

4 times

5 times

6-9times

23.0%
10times or more 21.2%

m who listened to WDRV-FM in the past 7 days H CHICAGO

Total Agggg%: ly QSR Users: Avg. Monthly QSR Meals:

89.9%

likely to smoke cigarettes.

12.5% or 920,291 of CHICAGO Metro Adults 18 or older listened to WDRV-FM in the past 7 days.
Adults 18 or older who listened to WDRV-FM in the past 7 days are 3.% more likely to use QSRs past mo.,
1.8% less likely to use Sit-Down Restaurants past mo., 30.% more likely to use Casinos past yr., 41.4% more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time 14.2%

2 times

13.2%

3 times

14.6%

4 times

5 times

6 - 9times

10 times or more

5.7%
®who listened to WDRV-FM in the past 7 days H CHICAGO
Total Monthly Sit-Down Restaurant Users: Awy -Down Restaurant Meals:

72.8% 74.1%
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older

Liquor

3,518,122 47.9%

16.2%
10.5%

Any Type of Beer

Wine
Imported Beer
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Domestic Regular Beer

v ¥
|

Microbrew / Craft Beer
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CHICAGO

W CHICAGO

Metro Scarborough R2 2024; Aug23-Sep24 Qual Intab

Top-10 Cuisines: Adults 18 or older

'Sit-Down Restaurants Used Past 30-days)
i
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House / Burgers/ Donut/
Coffes Bar Sports Bar  Bakery

m who listened to WDRV-FM in the past 7 days

W CHICAGO

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wha listened to WDRV-FIM in the past 7 days 18.2%

elvtee 1,580,286 21.5%

Slot Machines 1480712 20.3%

Table Games (Craps, Poker, etc.) p=rerm

Upscale Restaurant

479,763 6.5%

Bar [/ Nightclub 6.5%

4.8%
4.7%

479,742
Sports Betting 345,549
4.2%
4.1%
4.6%

Stage Show / Concert

26.0%

299,061
Other Gambling

009 300

Spa : 1.6

Casinos visited past 12 months: Yes

Used Past 30-days: Adults 18 or older

wi |

—

Marijuana / Cannabis Cigarettes

Vape
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Past 30-days QSR Users: Adults 18 or older

1 | ltime
2 times
3tmes
4 times
5 times
10times or more

m who listened to WTBC-FM in the past 7 days

Total l\ggré%ﬂy QSR Users:

=

W CHICAGO

Avg. Monthly QSR Meals:

89.9%

6,602,426

likely to smoke cigarettes.

8.1% or 593,512 of CHICAGO Metro Adults 18 or older listened to WTBC-FM in the past 7 days.
Adults 18 or older who listened to WTBC-FM in the past 7 days are 5.% more likely to use QSRs past mo.,
8.4% more likely to use Sit-Down Restaurants past mo., 8.1% more likely to use Casinos past yr.,, 5.7% less

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
L]

1time

14.2%

2 times

13.2%

3 times 14.6%

4 times 9.6%

5 times

6.7%

6-9times

10times or more 5.7%

 who listened to WTBC-FM in the past 7 days W CHICAGO
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

80.3% 74.1%

Drank Past 30-days: Adults 18 or older

Liquor  pyfeen 47.9%

Any Type of Beer 3,160,740 43.0%

Wine

Imported Beer

Domestic Light Beer
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-v Vv

Microbrew / Craft Beer 10 é‘%g% '
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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Past 12 months Casino Activities: Adults 18 or older

Slot Machines

1,490,712 20.3%

Table Games (Craps, Poker, etc.) e 9.2%

%
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) 26.0%
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1.6%
2.2%
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120,58 W73
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000 200
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Past 30-days QSR Users: Adults 18 or older

1time
11.1%

3 times

4 times

5 times

6 - 9times

2 times

11.2%
23.0%

mwho listened to WTMX-FM in the past 7 days

Total l\ggrg%ﬂy QSR Users:

W CHICAGO

Avg. Monthly QSR Meals:
89.9%

7 .. B
6.602.426

10.5% or 774,480 of CHICAGO Metro Adults 18 or older listened to WTMX-FM in the past 7 days.

Adults 18 or older who listened to WTMX-FM in the past 7 days are 5.6% more likely to use QSRs past mo.,
5.7% more likely to use Sit-Down Restaurants past mo., 23.8% more likely to use Casinos past yr., 27.1% less
likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
L]

1time 14.2%
2 times 13.2%
3 times 14.6%
4 tmes
6-9times 10.1%
®who listened to WTMX-FM in the past 7 days H CHICAGO
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Microbrew / Craft Beer
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CHICAGO
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o
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Scarborough R2 2024: Aug23-Sep24 Qual Intab
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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u who listened to WTMX-FM in the past 7 days B CHICAGO



27.1% or 1,990,503 of CHICAGO Metro Adults 18 or older listened to HUBBARD RADIO in the past 7 days.
H U BBAHD Adults 18 or older who listened to HUBBARD RADIO in the past 7 days are 16.3% more likely to have a 401K,
RAD | o 19.6% more likely to have an Auto Loan, 19.4% more likely to Invest/Trade Stocks Online, 3.9% less likely to
pay with their Debit Card.

ﬁﬁ!nvestments Owned: Adults 18 or older H Financial Services Has and/or Uses: Adults 18 or older

401K Plan  pymryr 46.3%

IRA (Individual Retirement Account)

2,922,280

Stocks or Stock Options

17 3%
Money Market Funds
13 5%
Bonds

Other (Crypto [ NFTs / Metals, etc.)

1.8% 7.0% 7.0% 6.3% 4.7% 5.1%
710,000 9?%

12.9%
529 Plan / College Savings Plan Mm Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Autoloan Certificatesof Money  Studentloan Persona Loan Refinanced  Home
8% Account card Account Banking Banking Paying Mortgage Deposit(CDs)  Market Home  Improvement
Second Home or Real Estate Property 8. Account Mortgage Loan or Home
6.7% Equity Loan
u who listened to HUBBARD RADIO in the past 7 days m CHICAGO = who listened to HUBBARD RADIO in the past 7 days m CHICAGO

Professional Serwces Used*: Adults 18 or older ﬁPast 3-Months Payment Methods Used: Adults 18 or older

.
Insurance Agent at a Local Office (not online) 1;:';* . .

8.5% -
Real Estate Agent ?5% - 21.7% i 7.0% T5% g0
3% 37% 3.1% 2.8%
Estate Planning E 4.4% - _ . QT ]

Divorce / Family Attorn, 2.9% (*Past 12 Months) VisA PayPal Debit Card Zelle MasterCard ~ Venmo ApplePay  CashApp  Store Credit GooglePay  Discover American Facebook Samsung Pay Square Cash
Y B o1s% Card Express  Messenger

» who listened to HUBBARD RADIOQ in the past 7 days M CHICAGO u who listened to HUBBARD RADIO in the past 7 days m CHICAGO

CHICAGO Metro Scarborough R2 2024: Aug23-Sep24 Qual Intab 919
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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12.5%
Adults

likely t

L T~y

CHICAGO'S CLASSIC ROCK

or 920,291 of CHICAGO Metro Adults 18 or older listened to WDRV-FM in the past 7 days.
18 or older who listened to WDRV-FM in the past 7 days are 1.% less likely to have a 401K, 14.9% less

o have an Auto Loan, 12.3% more likely to Invest/Trade Stocks Online, 10.8% less likely to pay with

their Debit Card.

Investments Owned: Adults 18 or older
401K Plan

3,402,967 %

IRA (Individual Retirement Account)

2,922,280 39.8%

II

Stocks or Stock Options 2,004,323

Mutual Funds

1,312,451 .
Money Market Funds 4.21‘;-8%
Bonds . 17.2%
Other (Crypto / NFTs / Metals, etc.) 16.2%
12.1%

529 Plan [ College Savings Plan

8.7%

9.2%
%

® who listened to WDRV-FM in the past 7 days

g

Second Home or Real Estate Property
B CHICAGO

Financial Services Has and/or Uses: Adults 18 or older

8.3% 7,09%

azy 8% 5%
: 12.0% -
Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Certificates of Money  Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Deposit(CDs)  Market Home Improvement
Account Mortgage Loan or Home
Equity Loan
m who listened to WDRV-FM in the past 7 days m CHICAGO

Professional Services Used*: Adults 18 or older

Tax Preparation Service

2,105,995

Financial Planner

1,321,036 18.0%

Online Investing / Stock Trading

'N
3
S

1,206,636 16.4%

24.1%

Accountant 13.8%

919,743 12,
6.3%
548,414

7.5%

5.7%
3.6%
3.9%
1.5%

u who listened to WDRV-FM in the past 7 days

CHICAGO Metro Scarborough R2 2024: Aug23-Sep24 Qual Intab 471
All Graphs and HBIA| Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

14.3%
5%

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

(*Past 12 Months)

Divorce / Family Attorney

B CHICAGO

Py Past 3-Months Payment Methods Used: Adults 18 or older

6.7% 7.5%
7% 3.7%  2.7% 2.8%
PayPal Debit Card Zelle MasterCard Venmo Apple Pay Cash App  Store Credit Google Pay  Discover American Facebook Samsung Pay Sguare Cash
Card Express Messenger
m who listened to WDRV-FM in the past 7 days m CHICAGO

Radio Stations: WDRV-FM




Investments Owned: Adults 18 or older

8.1% or 593,512 of CHICAGO Metro Adults 18 or older listened to WTBC-FM in the past 7 days.
Adults 18 or older who listened to WTBC-FM in the past 7 days are 27.3% more likely to have a 401K, 66.2%
more likely to have an Auto Loan, 20.3% more likely to Invest/Trade Stocks Online, 7.% less likely to pay with
their Debit Card.

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

46.3%
2,922,280 39.8%

2,094,343

28.5%
26.8%

17.9%

14.7%
pECETE 14.2%

20.9%
13.8%

71.9%
o 9.7%

14.8%
87%

9.8%

5.7%
® who listened to WTBC-FM in the past 7 days

H CHICAGO

Financial Services Has and/or Uses: Adults 18 or older

11.3%

Checking  Debitor ATM  Savings Mobile Auto Loan  Certificates of

Credit Card Online Online Bill Home Money
Account card Account Banking Banking Paying Mortgage Deposit(CDs)  Market
Account

m who listened to WTBC-FM in the past 7 days m CHICAGO

7.0% 7.8% g3y

Studentloan Personal Loan Refinanced Home

3.7% 5.1%

Home  Improvement
Mortgage Loanor Home
Equity Loan

Professional Services Used*: Adults 18 or older

Tax P tion Servi
ax Preparation >ervice 2 105,905 28_7[}6
1,321,036 18.0%

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce / Family Attorney

H who listened to WTBC-FM in the past 7 days

CHICAGO Metro

6%
2.4% (*Past 12 Months)

Scarborough R2 2024: Aug23-Sep24
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

1,206,636 16.4%
16.0%
1,012,740 13.8%
12.3%
919,743 12.5%
6.7%
548,414 7.5%

5.2%

B CHICAGO

Qual Intab 286

T\ Past 3-Months Payment Methods Used: Adults 18 or older

VISA PayPal Debit Card Zelle MasterCard Venmo Apple Pay Cash App  Store Credit Google Pay  Discover American Facebook
Card Express Messenger
m who listened to WTBC-FM in the past 7 days u CHICAGO

Radio Stations: WTBC-FM

5.gy 1-9%

3.6% 3.7% 3.4% 2.8%

Samsung Pay Square Cash




THE 10.5% or 774,480 of CHICAGO Metro Adults 18 or older listened to WTMX-FM in the past 7 days.
Adults 18 or older who listened to WTMX-FM in the past 7 days are 35.7% more likely to have a 401K, 35.8%
- Mlx more likely to have an Auto Loan, 47.2% more likely to Invest/Trade Stocks Online, 12.5% more likely to pay

C H I

Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

C A G O with their Debit Card.

M Financial Services Has and/or Uses: Adults 18 or older

3,402,967 46.3%

2,922,280

2,094,343 28.5%
25.6%

20.9%
14.2%

21.1%

3.8%

E

7.0% 7.5% 7.3%
Other (Crypto / NFTs / Metals, etc.) ﬁ.n:m y 6-1% 6.3% 5.1%
529 Plan / College Savings Pl 14.4% . . ] A o Cortifeates ' )
an / Lollege Savings Flan 8.7% Checking Debitor ATM  Savings  Credit Card Online Mobile Online Bill Home Auto Loan  Certificates of  Money  Studentloan Personal Loan Refinanced Home

Account card Account Banking Banking Paying Mortgage Deposit(CDs)  Market Home  Improvement
Second Home or Real Estate Property E 387':6% Account Mortgage l‘éﬂﬂg :‘:;"e

X qui n

= who listened to WTMX-FM in the past 7 days = CHICAGO m who listened to WTMX-FM in the past 7 days m CHICAGO

Tax Preparation Service

Professional Services Used*: Adults 18 or older yﬁ'Past 3-Months Payment Methods Used: Adults 18 or older

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

2,105,995

I

1,321,036 18.0%
1,206,636 16.4%
14.7%
1,012,740 13.8%
e I

919,743 12.5%
13.6%

548,414 7.5%

8.6% 759

4.8% 3.7% 3.2% 2,8%
- 3.5% . d
Estate Planning — L — [y o
. ; 4.1% (*Past 12 Months) VISA PayPal Debit Card Zelle MasterCard Venmo Apple Pay Cash App  Store Credit Google Pay  Discover American Facebook Samsung Pay Square Cash
Divorce / Family Attorney 1.5% Card Express Messenger
B who listened to WTMX-FM in the past 7 days H CHICAGO ® who listened to WTMX-FM in the past 7 days m CHICAGO

CHICAGO Metro Scarborough R2 2024: Aug23-Sep24 Qual intab 314
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Radio Stations: WTMX-FM



.l HUBBARD
RADIO

® who listened to HUBBARD RADIO in the past 7 days

CHICAGO Metro Scarborough R2 2024: Aug23-Sep24

Adults 18 or older who listened to HUBBARD RADIO in the past 7 days spend an average of 2 days, 19 hours, 52
minutes and 12 seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days spend an avg. of 10 hours and 2 minutes each week
listening to All Local AM/FM Radio, representing 14.8% of total time spent with all forms of Media.

Qual Intab 919
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

BE s

Avg. H:M:5/week with All Forms of Media:

Adults 18 or older
80.7%
Concurrent
UssgE R o liskeAcd (0 HUBBARD CHICAGO

RADIO in the past 7 days

27.1%

m CHICAGO

CHICAGO ~ Metro  Scarborough R2 2024: Aug23-Sep24 ~ Qual Intab 3,379 Share of Everything

for Anything _

Hubbar

BROADCASTING

(Radio Stations: WDRV-FM OR Radio Stations: WTBC-FM OR Radio Stations: WTMX-FM)




Adults 18 or older who listened to WDRV-FM in the past 7 days spend an average of 2 days, 23 hours, 14 minutes and

/ J 57 seconds each week with All Forms of Media.
100.% of Adults 18 or older who listened to WDRV-FM in the past 7 days spend an avg. of 11 hours and 37 minutes each week listening
CHICAGO'S CLASSIC ROCK to All Local AMI/FM Radio, representing 16.3% of total time spent with all forms of Media.

100.0%

Weekly 96.8% Avg. H:M:5/week with All Forms of Media:
Reach %: Adults 18 or older
69:03:39
‘Concurrent
Ve % \yho listened 1o WDRV-FM in CHICAGOD
the past 7 days

% of Total
Weekly H:M:

® who listened to WDRV-FM in the past 7 days m CHICAGO

CHICAGO ~ Metro  Scarborough R2 2024: Aug23-Sep24  Qual Intab 471 CHICAGO ~ Metro  Scarborough R2 2024: Aug23-Sep24 ~ Qual Intab 3,379 Hubba rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. roAmcasTinG for Anything _

HB,

Radio Stations: WDRV-FM




Adults 18 or older who listened to WTBC-FM in the past 7 days spend an average of 2 days, 16 hours, 38 minutes and
26 seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to WTBC-FM in the past 7 days spend an avg. of 10 hours and 3 minutes each week listening to
All Local AM/FM Radio, representing 15.6% of total time spent with all forms of Media.

100.0%

EX .-

Weekly

Avg. H:M:S/week with All Forms of Media:
Reach %:

Adults 18 or older
69:03:39
‘Concurrent
Vsage & \who listened to WTBC-FM in CHICAGO
o 71.2% the past 7 days

% of Total
Weekly H:M:

28.6%

&
® who listened to WTBC-FM in the past 7 days m CHICAGO
CHICAGO  Metro  Scarborough R2Z 2024: Aug23-Sep24  Qual Intab 286 CHICAGO  Metro  Scarborough R2 2024: Aug23-Sep24  Qual Intab 3,379 HB HUbbCl rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything _
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Mlx 36 seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to WTMX-FM in the past 7 days spend an avg. of 9 hours and 8 minutes each week listening to
C HICATG O All Local AM/FM Radio, representing 13.7% of total time spent with all forms of Media.

THE Adults 18 or older who listened to WTMX-FM in the past 7 days spend an average of 2 days, 18 hours, 33 minutes and
101.9wiix|

Weekly

B

Avg. H:M:5/week with All Forms of Media:

Adults 18 or older
69:03:39
‘Concurrent
U9 o listen o O (U TMX-FMn CHICAGO
% of Total

the past 7 days
Weekly H:M:

B who listened to WTMX-FM in the past 7 days H CHICAGO

CHICAGO Metro Scarborough R2 2024: Aug23-Sep24 Qual Intab 314

CHICAGO Metro Scarborough R2 2024: Aug23-Sep24 Qual Intab 3,379 HB HUbe rd Share of Everything
All Graphs and soefo.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. / for Anything _
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Adults 18 or older who listened to HUBBARD RADIO in the past 7 days spend an average of 2 days, 5 hours, 35 minutes
H U BBAR D and 56 seconds each week with All Forms of Ad-Supported Media.

R A D | o 100.% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days spend an avg. of 9 hours and 29 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 17.7% of total time spent with all forms of Ad-Supported Media.

BE

Weekly

P Avg. H:M:5/week with All Forms of Ad-
each 7

Supported Media: Adults 18 or older

‘Concurr:
usage 54.7%

who listened to HUBBARD CHICAGOD
RADIO in the past 7 days

% of Total
Weekly H:M:

B who listened to HUBBARD RADIO in the past 7 days H CHICAGO
CHICAGO Metro Scarborough R2 2024: Aug23-Sep24 Qual Intab 919 CHICAGO Metro Scarborough R2 2024: Aug23-Sep24 Qual Intab 3,379 HB Hubbard Share of EVEI"_YthinEI
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything
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Adults 18 or older who listened to WDRV-FM in the past 7 days spend an average of 2 days, 8 hours, 23 minutes and 30
| seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to WDRV-FM in the past 7 days spend an avg. of 11 hours and 4 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 19.6% of total time spent with all forms of Ad-Supported Media.

CHICAGO'S CLASSIC ROCK

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

Concurr:
usage 54.7%

who listened to WDRV-FM CHICAGO
in the past 7 days

% of Total
Weekly H:M:

m who listened to WDRV-FM in the past 7 days H CHICAGO

CHICAGO Metro Scarborough R2 2024: Aug23-Sep24 Qual Intab 471 CHICAGO Metro Scarborough R2 2024: Aug23-5ep24 Qual Intab 3,379 HB Hubbard
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. \
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Adults 18 or older who listened to WTBC-FM in the past 7 days spend an average of 2 days, 1 hours, 41 minutes and 6
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to WTBC-FM in the past 7 days spend an avg. of 9 hours and 8 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 18.4% of total time spent with all forms of Ad-Supported Media.

BX-::-

Weekly

Reach %:

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

52:31:18
Uage 54.7%
who listened to WTBC-FM CHICAGOD
% of Total

in the past 7 days

31.0ENTS

B who listened to WTBC-FM in the past 7 days H CHICAGO

CHICAGO Metro Scarborough R2 2024: Aug23-5ep24 Qual Intab 286 CHICAGO

Metro Scarborough R2 2024: Aug23-Sep24 Qual Intab 3,379
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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THE Adults 18 or older who listened to WTMX-FM in the past 7 days spend an average of 2 days, 4 hours, 40 minutes and
‘I u I 9M|x 42 seconds each week with All Forms of Ad-Supported Media.
L]

100.% of Adults 18 or older who listened to WTMX-FM in the past 7 days spend an avg. of 8 hours and 42 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 16.5% of total time spent with all forms of Ad-Supported Media.

C HICAGDO

o7

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

‘Concurr:
usage 54.7%

who listened to WTMX-FM CHICAGOD
in the past 7 days

T8

% of Total

B who listened to WTMX-FM in the past 7 days B CHICAGO

CHICAGO Metro Scarborough R2 2024: Aug23-Sep24 Qual Intab 314 CHICAGO Metro Scarborough R2 2024: Aug23-5ep24 Qual Intab 3,379 HB Hubbard
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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HUBBARD Adults 18 or older who listened to HUBBARD RADIO in the past 7 days spend an average of 7 hours
‘ and 39 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio
RADIO for an avg. of 81.3 minutes/day. (Local Radio delivers 17.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top -13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

[Average Wesk] Total Persons:

Grocery Stores
Local AM/FM Radio
Search [Google, Bing, etc.)
N th [Websites /A, S/
g ST ki \ $ ( ok Local AM/FM Radio
e 052 2c) a5 4% : : : 705
By — TR Local TV Stations
98.5
P i WG, A, Hours Minutes/doy with All 8
20/ f " Google,
mm Forms of Media: Adults 18 or older Signs (Weekly Billboards & Signs B(Ing :tc) Instagram
8.8 Drivers) (Weekly Drivers) - 3
D —1 ¥ s : : 465 - -

m—mr 9:51 Emal/Text/IM/

Zoom,etc.

Billboards & Signs (Weekly Drivers)
Email/Text,/IM/Zoom,etc. (Personal & Work)
Search
[Google,
Bing, etc.)

Search

Billboards &

Local TV Stations

Banking/Financial /Real Estate (Websites/Apps)
110.9

Facebook Instagr...

Local TV Stations

Non-Premium Ca ble TV Networks

Concurre: Groc...

40 g 4%

Non-Pre

Email/Text/IM/

Gas Stations/Convenience Stores

who listened to HUBBARD CHICAGO Local AM/FM Radio (Personal & =t § N Zoom,etc,
Games/Fantasy/Betting Sites m RADIO in the past 7 days 2 86.1 WOI'k) c [Personal &
Tl - 520,708
= who listened to HUBBARD RADIO in the past 7 days B CHICAGO = who listened to HUBBARD RADIO in the past 7 days B CHICAGO

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

[Average Week} Totnl Persons: % Time Spent: [Average Day)

GroceryStores KT 1/
ST — K

Search (Google, Bing, etc.) 5.3%
News Westher/sports (Welsites/A m jum €
ews/Weather/Sports (Websites/Apps) PPN B24.8% 2.7% Non-Premium Cable TV
Locel AN/ R TWLT o 13.5%
milboarss igns (weeky Drivrs) g e VUM §.5%
Email Text A Zoomete. (Personl & Word - e DT 5.3%

Facebook

Local TV Stations

Non-Premium Cable TV Networks

RO I — R T
T —"
ORI — T

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:
Adults 18 or older

7.7%
16.4%

Billboards &

Signs (Weekly
Drivers)
41.9

Billboards &
Signs (Weekly
Drivers)
46.5

Bing, etc.)

Restaura...

Restaura...
el O [ E—— o | - o
Shopping (indl. Food/Auctions/T ravel, etc.) m usage % %, Zoom,etc. 55 jum Cable TV | EmailfText/IM/
who listened to HUBBARD CHICAGO Local AM/FM Radio (Personal & Inst... News/ - Networks Zoom,etc. Insta... | News/
TEREED Mm B e 2.1% 81.3 Work) 19.6 | Weather.. | 71.1 (Personal &... 21.0 |Weather...
Resteurants & Bars 1.5%
®who listened to HUBBARD RADIO in the past 7 days B CHICAGO m who listened to HUBBARD RADIO in the past 7 days H CHICAGO
CHICAGO Metro Scarborough R2 2024: Aug23-Sep24 Qual Intab 919 ¢ Share of Everything
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CHICAGO'S CLASSIC ROCK

avg. of 95. minutes/day.

Adults 18 or older who listened to WDRV-FM in the past 7 days spend an average of 8 hours and 3
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 19.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top -13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

[Average Week]
Grocery Stores

Local AM/FM Radio

Search [Google, Bing, etc.)

News/\Weather [Sports (Websites /Apps)
Billboards & Signs (Weekly Drivers)
Email/Text/IM/Zoom,etc. (Personal & Work)
Banking/Fina ncial /Real Estate (Websites/Apps)
Facebook

Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores
Games/Fantasy/Betting Sites

Instagram

Totnl Persons:

Avg. Hours+Minutes/day with All
Forms of Media: Adults 18 or older

m—an-m
a0 : 4%

who listened to WDRV-FM CHICAGO
agnigoel —— coou inthe post 7 days
3520708
Hwheo listened to WDRV-FM in the past 7 days B CHICAGO

fuscage Doy

Billboards
& Signs
(Weekly
Drivers)

42.0

Non-Prerr

Local TV Stations
116.2
Search
(Google,
Bing, etc.)

Instagr...

Gam...
Email/Text/IM/
Zoom,etc.
(Personal &...

Local AM/FM Radio
99.6

Local AM/FM Radio
0.5

Search
(Google,
Bing, etc.)
27.9

Local TV Stations

110.9 Billboards & Signs

(Weekly Drivers)
46.5

Instagram
25.7

W Groc...
Sp...
(W...

Email/Text/IM/
Zoom,etc.
(Personal &...

o who listened to WDRV-FM in the past 7

days H CHICAGO

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older

[Averags Wesk]
Grocery Stores

Search (Google, Bing, etc.)
News/Weather/Sports (Websites/Apps)
Local AM/FM Radio

Billboards & Signs (Weekly Drivers)
Email/Text/IM/Zoom,etc. (Personal & Work)
Facebook

Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores
Shopping (incl. Food/Auctions/Travel, etc.)
Instagram

Restaurants & Bars

CHICAGO

Metro

Total Persons:
07

0 06 0
R —T
ER VT —
B e PV
T — T (T
T — VT
R —T KT
RV T O

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:
Adults 18 or older

e I““T- -
Usage %

who listened to WDRV-FM CHICAGOD

AR TR inthe st 7 days
3171 564
B who listened to WDRV-FM in the past 7 days B CHICAGO

Scarborough R2 2024: Aug23-Sep24 Qual Intab 471

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-13 All Forms of Ad-Supported Media (% Time Spent &
Averg Nw

Avg. Minutes/day Spent): Adults 18 or older

Billboards &
Signs
(Weekly
Drivers)

Non-Premium Cable TV
Ne rks

Email /Text/
IM/Zoom,etc.
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avg. of 78.4 minutes/day.

Adults 18 or older who listened to WTBC-FM in the past 7 days spend an average of 7 hours and 5
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 18.4% of Time with Ad-Supported Media.)
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avg. of 74.6 minutes/day.

Adults 18 or older who listened to WTMX-FM in the past 7 days spend an average of 7 hours and 31
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 16.5% of Time with Ad-Supported Media.)
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HU BBARD 1,990,503 or 100.% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days listen
I*‘ to Ad-Supported Local AM/FM Radio for an average of 81.3 minutes every day representing 49.5%

RADIO of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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920,291 or 100.% of Adults 18 or older who listened to WDRV-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 95. minutes every day representing 52.3% of all
time spent daily with Ad-Supported Audio.
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593,512 or 100.% of Adults 18 or older who listened to WTBC-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 78.4 minutes every day representing 45.6% of all
time spent daily with Ad-Supported Audio.
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774,480 or 100.% of Adults 18 or older who listened to WTMX-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 74.6 minutes every day representing 48.4% of all
time spent daily with Ad-Supported Audio.
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HU BBARD 1,990,503 or 100.% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days listen
to Ad-Supported Local AM/FM Radio for an average of 81.3 minutes every day representing 49.5%
I RADIO

of all time spent daily with Ad-Supported Audio.
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920,291 or 100.% of Adults 18 or older who listened to WDRV-FM in the past 7 days listen to Ad-
L = Supported Local AM/FM Radio for an average of 95. minutes every day representing 52.3% of all

CHICAGO'S CLASSIC ROCK time spent daily with Ad-Supported Audio.
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593,512 or 100.% of Adults 18 or older who listened to WTBC-FM in the past 7 days listen to Ad-

Supported Local AM/FM Radio for an average of 78.4 minutes every day representing 45.6% of all
time spent daily with Ad-Supported Audio.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % Audio: Adults 18 or older
100.0%

"Share of Ad-Supported Audio” - 225

who listened to WTBC-FM CHICAGO
in the past 7 days

24.4% 24.1%

21.0%

11.5% 106% 10.6%
Weekly
Total

Persons

Reached: 503512 6,198,224

6.0% 9.2% 85% 5 39, 8.5% 9.6% 86%
- - (1]

5.6%

3.8%

e B35 1.4%

6.8%
68,374 781,241

7.6%

145,042 1,772,559

124,448 1,104,855 63,025 472,868

54,871 626,821

]
31,658 626,687 56,0939 629,131 33,243 277,053 7,920 100,018
Local AM/FM Podcasts YouTube Music All Others Amazon Music Pandora Spotify TV Music iHeartRadio SiriusXM
Average H
Daily Mi Radio Channels
® who listened to WTBC-FM in the past 7 days m CHICAGO
CHICAGO Metro Scarborough R2 2024: Aug23-5ep24 Qual Intab 286 CHICAGO Metro Scarborough R2 2024: Aug23-Sep24 Qual Intab 3,379

Share of Everything
All Graphs and soefa.ai Dota Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved,

-

Radio Stations: WTBC-FM




THE 774,480 or 100.% of Adults 18 or older who listened to WTMX-FM in the past 7 days listen to Ad-
Iul 9MIx Supported Local AM/FM Radio for an average of 74.6 minutes every day representing 48.4% of all
CcHICAGO time spent daily with Ad-Supported Audio.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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593,512 or 100.% of Adults 18 or older who listened to WTBC-FM in the past 7 days listen to Ad-

Hot AC, Classic Hits, and Classic Rock.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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774,480 or 100.% of Adults 18 or older who listened to WTMX-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Adult Contemporary, Pop Contemporary
Hit Radio, Alternative, and Country.
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H U BBARD 1,365,639 or 68.6% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days watch

I*‘ Ad-Supported Local TV Stations for an average of 93.8 minutes every day representing 33.5% of all
RADIO time spent daily with Ad-Supported Video.
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m who listened to WDRV-FM in the past 7 days

677,177 or 73.6% of Adults 18 or older who listened to WDRV-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 110.7 minutes every day representing 33.5% of all

time spent daily with Ad-Supported Video.

Avg. Hours+Minutes/day with
Video: Adults 18 or older

- E 400

who listened to WDRV-FM

m CHICAGO

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

[74

D20 20.0'

2R

Netflix
27.9

o
i
S

gg

Amazon
Prime/
IMDb/
FireTV

26.2

Tt

w
oo
Ed

Hulu/
Hulu +
Local TV Stations Live TV

CHICAGO - -
2 116.2

YouTube
Video
26.4

Roku + Premium

1e Roku | Cable

“hannel

Local TV Stations
110.9

Non-Premium

Netflix
26.1

Amazon YouTube
Prime/ Video
IMDb/FireTV 22.8

HUlL/HUISE Premium
Live TV (any
Hulu)

TikTok 1
14.1 10.0

AppleTV  Peac.. |Par..
+,fubo,Plu.. 9.5 +

¥ who listened to WDRV-FM in the past 7 days

B CHICAGO

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Avg.

Totm) Persons:

Local TV Stations
Non-Premium Cable TV...

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

VouTube video  PETTETE AT, ]
ok — T
2 420300 (255 | L
Amazon Prime/IMDb/FireTV mm m e An."amn Non-Premium Cable TV Prime/
Hulu/Hulu + Live TV {any Hulu) m m Non-Premium Cable TV Prlm.e,’ Networks IMDb/FireTV
. ; Networks IMDb/FireTV 711 6.6
Aol Pt T, tc. (P R e o - '
Peacock mm- Avg. Hours+Minutes/day with Ad- Hulu/Hulu +
Netflix mm Supported Video: Adults 18 or older Hulu/ | Appletye | TikTok Live TV (any
Paramount+ mm 0.8% Hulu = +fubo,Pl.. 100 Hulu) TikTok | Netflix
4 - . : : S 2.3
Disney+ m- % _ \m.ﬂu be + Live _ - YouTube 14.1 12.:
5.6% Local TV Stations Video TV | Netflix Local TV Stations 0 AppleTV
Roku + The Roku Channel  FRTRTES my 2556 . 20; 110.7 26.5 2.0 105.1 229 [%fuboPlut..| Peac.. Roku..
Pramium Cable TV Networks _ 8832 who listened to WDRV-FM CHICAGO 0p%
m who listened to WDRV-FM in the past 7 days m CHICAGO B who listened to WDRV-FM in the past 7 days W CHICAGO
CHICAGO Metro Scarborough R2 2024: Aug23-Sep24 471 * Share of Everything

All Graphs and soefa.ai Dato Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Radio Stations: WDRV-FM

soefa.ai

for Anything



Avg. Week All Video (Persons & % Reach): Adults 18 or older

Local TV Stations

Non-Premium Cable TV..,

YouTube Video

Netflix

Amazon Prime/IMDb/FireTV
TikTok

Roku + The Roku Channel
AppleTV+fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)
Disney+

Premium Cable TV Networks
Peacock

Paramount+

e
AT — 1.9%
P — 1.5
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427,679 or 72.1% of Adults 18 or older who listened to WTBC-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 79.9 minutes every day representing 32.6% of all time

spent daily with Ad-Supported Video.
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466,751 or 60.3% of Adults 18 or older who listened to WTMX-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 72.3 minutes every day representing 33.3% of all time
spent daily with Ad-Supported Video.
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HU BBARD 1,365,639 or 68.6% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days watch
I Ad-Supported Local TV Stations for an average of 93.8 minutes every day representing 33.5% of all
RADIO time spent daily with Ad-Supported Video.
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Weekly 73.6%

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

677,177 or 73.6% of Adults 18 or older who listened to WDRV-FM in the past 7 days watch Ad-
7 — Supported Local TV Stations for an average of 110.7 minutes every day representing 33.5% of all

time spent daily with Ad-Supported Video.

CHICAGO'S CLASSIC ROCK
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427,679 or 72.1% of Adults 18 or older who listened to WTBC-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 79.9 minutes every day representing 32.6% of all time
spent daily with Ad-Supported Video.
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THE 466,751 or 60.3% of Adults 18 or older who listened to WTMX-FM in the past 7 days watch Ad-
|lnl 9MIx Supported Local TV Stations for an average of 72.3 minutes every day representing 33.3% of all time

e spent daily with Ad-Supported Video.
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Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Comedies,

I l‘ HU BBAHD 1,365,639 or 68.6% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days watch

RADIO Movies, Local News - Morning, and Game Shows.
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Local TV Station Programs (Persons & % Reach} Adults 18 or older
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CHICAGO'S CLASSIC ROCK

677,177 or 73.6% of Adults 18 or older who listened to WDRV-FM in the past 7 days watch Ad-
J Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Comedies, Local News -
Morning, Sports, Movies, and Mystery/Suspense/Crime.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

{average week]
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Sports
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Local News - Morning
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Documentaries
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Local News - Late
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427,679 or 72.1% of Adults 18 or older who listened to WTBC-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News - Morning,
Comedies, Sports, Movies, and Game Shows.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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466,751 or 60.3% of Adults 18 or older who listened to WTMX-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Comedies, Local News -
Evening, Game Shows, and Local News - Morning.
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HUBBARD
RADIO

1,481,987 or 74.5% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days use Ad-
Supported Social Media for an average of 128.2 minutes every day representing 25.3% of all time
spent daily with Ad-Supported Digital Media.
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CHICAGO'S CLASSIC ROCK

646,247 or 70.2% of Adults 18 or older who listened to WDRV-FM in the past 7 days use Ad-
Supported Social Media for an average of 111.3 minutes every day representing 21.9% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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457,795 or 77.1% of Adults 18 or older who listened to WTBC-FM in the past 7 days use Ad-
Supported Social Media for an average of 114.1 minutes every day representing 23.8% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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1,481,987 or 74.5% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days use Ad-
Supported Facebook for an average of 46.4 minutes every day representing 36.2% of all time spent
daily with Ad-Supported Social Media.
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646,247 or 70.2% of Adults 18 or older who listened to WDRV-FM in the past 7 days use Ad-
Supported Facebook for an average of 34.9 minutes every day representing 31.4% of all time spent
daily with Ad-Supported Social Media.
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daily with Ad-Supported Social Media.

457,795 or 77.1% of Adults 18 or older who listened to WTBC-FM in the past 7 days use Ad-
Supported Facebook for an average of 41.3 minutes every day representing 36.2% of all time spent
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613,763 or 79.2% of Adults 18 or older who listened to WTMX-FM in the past 7 days use Ad-
Supported Facebook for an average of 54.9 minutes every day representing 38.8% of all time spent
daily with Ad-Supported Social Media.
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1,481,987 or 74.5% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days use Ad-
Supported Facebook for an average of 46.4 minutes every day representing 36.2% of all time spent
daily with Ad-Supported Social Media.
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646,247 or 70.2% of Adults 18 or older who listened to WDRV-FM in the past 7 days use Ad-
7 — Supported Facebook for an average of 34.9 minutes every day representing 31.4% of all time spent

daily with Ad-Supported Social Media.
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457,795 or 77.1% of Adults 18 or older who listened to WTBC-FM in the past 7 days use Ad-
Supported Facebook for an average of 41.3 minutes every day representing 36.2% of all time spent
daily with Ad-Supported Social Media.
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HUBBARD
RADIO

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 153,347;
Local Radio: 127,472; Social Media: 94,214; Local TV: 51,341; Non-Prem. Cable: 50,111
reaching Adults 18 or older who listened to HUBBARD RADIO in the past 7 day

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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7

CHICAGO'S CLASSIC ROCK

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 73,711;
Local Radio: 58,985; Social Media: 40,381; Local TV: 26,056; Non-Prem. Cable: 24,002
reaching Adults 18 or older who listened to WDRV-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who listened to WDRV-FM in the past 7
days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 41,839;
Local Radio: 37,973; Social Media: 28,133; Local TV: 15,175; Non-Prem. Cable: 14,600
reaching Adults 18 or older who listened to WTBC-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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CHICAGDO

Mlx Local Radio: 49,267: Social Media: 40,286: Non-Prem. Cable: 19,933 Local TV: 16,623
reaching Adults 18 or older who listened to WTMX-FM in the past 7 days.

Iol 97“ M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 57,268;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who listened to WTMX-FM in the past 7
days
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HUBBARD
RADIO

1,719,085 or 86.4% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days spend
an average of 41.9 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 49.3 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Drug Stores

Shopping Malls

Podcasts

Spotify

YouTube Music

Siriusxm

Retail Stores

Total Persons: %

| ey Ty
D e T
| — X

L 0z0a22) 2%

RV — VA
R P

of-Home Media: Adults 18 or older

- B
concurrent

%
Usage %:

who listened to HUBBARD CHICAGO
3 002100] 33 o8 RADIO nthe past 7 days
990,869 m
mwho listened to HUBBARD RADIO in the past 7 days u CHICAGO

Avg. Hours+Minutes/day with Out- g}

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
spent 2151008 22

Walking in Towns,
Cities, Downtown
Areas
22.5

AM/FM Radio
522 Grocery
Restaurants &
Bars
15.6

SiriusXM
11.1

Retail
Stores
7.4

Billboards &

AM/FM Radio
42.7

Weekly

Walking in Towns,
Cities, Downtown
Areas
223

Shopg

Retail

S Stores
Restaurants & 7.4

Bars
15.5

m who listened to HUBBARD RADIO in the past 7 days

m CHICAGO

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...
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Restaurants & Bars
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Shopping Malls

Podcasts
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Public Transit

Movie Theaters

YouTube Music

CHICAGO

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Total Persons:

L e TN M
eosied
[ iosarl 24

Avg. Hours+Minutes/day with Ad-

m Supported Out-of-Home Media:
2 Adults 18 or older
00

E =

Usage %

who listened to HUBBARD CHICAGOD
938,637 m BT T=iTTs
523,608 | 1508
m who listened to HUBBARD RADIO in the past 7 days m CHICAGO

Metro Scarborough R2 2024: Aug23-5ep24 Qual Intab 919

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

nr {Average Day)

Walking in Towns,
Cities, Downtown
Areas

AM/FM Radio
49.3

Public T
183

Restaurants &
Bars
15.6

Weekly

Grocery

Sto

YouTub...

Gas
St...

Billboards &

Driv

AM/FM Radio
39.7

Walking in Towns,
Cities, Downtown
Areas
223

Public Transit

Grocery
Store:!
9,

YouTube
Music
Restaurants &
Bars Stor. .. | Gas
15.5 7.4 St..

m who listened to HUBBARD RADIO in the past 7 days

(Radio Stations: WDRV-FM OR Radio Stations: WTBC-FM OR Radio Stations: WTMX-FM)

H CHICAGO

soefa.ai

* Share of Everything
for Anything o



<G

CHICAGO'S CLASSIC ROCK

838,937 or 91.2% of Adults 18 or older who listened to WDRV-FM in the past 7 days spend an
average of 42. minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 57.5 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
‘Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Drug Stores

Shopping Malls

Podcasts

Spotify

YouTube Music

Siriusxm

Retail Stores

Total Persons: %
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average Wesk)
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Drug Stores

Shopping Malls

Podcasts

Spotify

YouTube Music

SiriusXm

Retail Stores

528,957 or 89.1% of Adults 18 or older who listened to WTBC-FM in the past 7 days spend an
average of 45.2 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 47.5 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
‘Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Drug Stores

Shopping Malls

Podcasts

Spotify

YouTube Music

Siriusxm

Retail Stores

101.9mx

CHICAGDO

625,607 or 80.8% of Adults 18 or older who listened to WTMX-FM in the past 7 days spend an
average of 39.1 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 45.2 minutes/day.
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I HU BBARD 1,719,085 or 86.4% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days spend an

average of 41.9 minutes per day driving, seeing Billboards and Signs representing 26.7% of all Time Spent
RADIO with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Rk "Share of Ad-Supported OOH Media"

98.2% 96.8%

Out-of-Home Media: Adults 18 or older
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7 838,937 or 91.2% of Adults 18 or older who listened to WDRV-FM in the past 7 days spend an average of
= 42. minutes per day driving, seeing Billboards and Signs representing 27.% of all Time Spent with Ad-

CHICAGO'S CLASSIC ROCK Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Rk "Share of Ad-Supported OOH Media"

98.5% 96.8%

Out-of-Home Media: Adults 18 or older

91.2%

N T

who listened to WDRV-FM CHICAGO
in the past 7 days

83.6% 84.9%

37.6% 55 49

46.8%

22.2% 21.7%
14.9%

12.8% 13.3%

9.8%

6.8% 6.0%

Weekly 7.7%

Total 4

Persons L ___ |

5,181,405 3 5,051,264 5,944,796 , 7,113,055 X 3,171,064 A 1,597,739 B 938,637 444,259 9,898 4,071,592 A 977,062
AM/FM Radio Billboards & Signs Walking in Towns, Grocery Stores Restaurants & Bars Shopping Malls Movie Theaters Stadiums & Arenas Gas Public Transit

AV'_!TEEE (Weekly Drivers) Cities, Downtown Stations/Convenience
Daily Minutes Areas Stores
with Ad-Supported

B who listened to WDRV-FM in the past 7 days B CHICAGO

CHICAGO Metro Scarborough R2 2024: Aug23-5ep24 Qual Intab 471 CHICAGO Metro Scarborough R2 2024: Aug23-Sep24 Qual Intab 3,379
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved,

* Share of Everything
.al for Anything _ =

Radio Stations: WDRV-FM



528,957 or 89.1% of Adults 18 or older who listened to WTBC-FM in the past 7 days spend an average of

45.2 minutes per day driving, seeing Billboards and Signs representing 28.2% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Rk "Share of Ad-Supported OOH Media"

97.6% 96.8%
89.1%

N
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THE 625,607 or 80.8% of Adults 18 or older who listened to WTMX-FM in the past 7 days spend an average of
I“I_gMIx 39.1 minutes per day driving, seeing Billboards and Signs representing 24.2% of all Time Spent with Ad-
CHlcAGO Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Rk "Share of Ad-Supported OOH Media"

97.0% 96.8%

Out-of-Home Media: Adults 18 or older
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HUBBARD
RADIO

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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US 14 (Northwest Highway)
1-57
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Ronald Reagan Memorial Tollway (I-88) [§#131
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718,002 9.8%

1st Avenue ppier %
B who listened to HUBBARD RADIO in the past 7 days
CHICAGO Metro Scarborough R2 2024: Aug23-5ep24

1,719,085 or 86.4% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days spend
an average of 41.9 minutes per day driving an average of 24.4 miles each day and are 18.1% more

likely to use US 83 than the Metro average.
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838,937 or 91.2% of Adults 18 or older who listened to WDRV-FM in the past 7 days spend an
average of 42. minutes per day driving an average of 24.5 miles each day and are 38.8% more likely
to use Harlem Avenue than the Metro average.
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CHICAGO'S CLASSIC ROCK
Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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Cicero Avenue 60634 [ 2.40% 46323 [ETI— 1.55%
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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CHICAGO Metro

Scarborough R2 2024: Aug23-5ep24

528,957 or 89.1% of Adults 18 or older who listened to WTBC-FM in the past 7 days spend an
average of 45.2 minutes per day driving an average of 26.3 miles each day and are 38.5% more likely
to use Fullerton Avenue than the Metro average.
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625,607 or 80.8% of Adults 18 or older who listened to WTMX-FM in the past 7 days spend an
average of 39.1 minutes per day driving an average of 22.8 miles each day and are 45.5% more likely
to use 1-355/Veterans Memorial Tollway than the Metro average.
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Top-26 Residential Zip Codes: Adults 18 or older
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Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

All Local Weekly Newspapers

Books

Catalogs

Magazines

MNew York Times (Daily+Sunday)

Mew York Times (Sunday)

Wall Street Journal (Daily)

New York Times (Daily)

USA Today (Daily)

HUBBARD
RADIO

730,421 or 36.7% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.3 minutes every day representing 35.4%
of all time spent daily with All forms of Print Media.
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362,416 or 39.4% of Adults 18 or older who listened to WDRV-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.1 minutes every day representing 35.5% of all
time spent daily with All forms of Print Media.
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215,423 or 36.3% of Adults 18 or older who listened to WTBC-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day representing 37.6% of all time
spent daily with All forms of Print Media.
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277,313 or 35.8% of Adults 18 or older who listened to WTMX-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day representing 32.3% of all time
spent daily with All forms of Print Media.
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