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&  Washington,DC

jiffylube' DMA P18+

7.7% or 434,297 of WDC DMA Adults 18 or older used JIFFY LUBE for Qil Change and/or Auto Service past 12mc
Typical Adults 18 or older who used JIFFY LUBE for Qil Change and/or Auto Service past 12mos are 48.2

years old (.6% older than average) and have a $151,103 (17.8% higher than average) annual household...

@ Percent of Market: Adults 18 or older ﬂ@Gender of Target vs. Market: Adults 18 or older
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Age Cell Demographics of Target vs. Market: Average Age:
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&>  washington, DC
jiffylube' DMA P25-54

8.% or 238,242 of WDC DMA Adults 25 - 54 used JIFFY LUBE for Oil Change and/or Auto Service past 12mos.
Typical Adults 25 - 54 who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos are 41.9 years old
(4.9% older than average) and have a $167,595 (18.2% higher than average) annual household income.

@ Percent of Market: Adults 25 - 54 ﬂ@Gender of Target vs. Market: Adults 25 - 54
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- 7.7% or 434,297 of WDC DMA Adults 18 or older used JIFFY LUBE for Qil Change and/or Auto Service past 12mos.
wasnlnglon, nc Adults 18 or older who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos are 9.1% more likely
.iffylube n“n I'-la_l_ to be a college graduate, 1.9% more likely to work full-time, 14.8% more likely to be married, 19.5% more
j likely to be a parent of 1 or more children
. .
*v.f‘ Education Levels: Adults 18 or older Employment: Adults 18 or older | ( \Q ) Marital Status: Adults 18 or older
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@  Washington, DG
jiffylube’ DMA P25-54

8.% or 238,242 of WDC DMA Adults 25 - 54 used JIFFY LUBE for Qil Change and/or Auto Service past 12mos.
Adults 25 - 54 who used JIFFY LUBE for Qil Change and/or Auto Service past 12mos are 3.8% more likely to
be a college graduate, 7.1% less likely to work full-time, 13.% more likely to be married, 11.7% more likely
to be a parent of 1 or more children unde
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Stores HHLD shopped for auto products/srvcs pst 12 mo (HHLD): Jiffy Lube
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7.7% or 434,297 of WDC DMA Adults 18 or older used JIFFY LUBE for Oil Change and/or Auto Service past 12m

@ wasmllumll, nc Adults 18 or older who used JIFFY LUBE for Qil Change and/or Auto Service past 12mos are 11.2% more likely
to own their home, 11.1% more likely to own a higher valued home, 14.7% more likely to have a single-family

.e . +
jlffVIUbe n“n "a home, 16.5% more likely to have a dog.

MEM Type of Home: Adults 18 or older 4 {™ Pets in Home: Adults 18 or older
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13.7% 0.8% 18.9%
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_ 0.6% > > 22.0%
297,053 EWIERETN 134,694 EXLCATLN 2,550 59,456 ST 8.9%
Own Rent Other Own Second Home Mobile Home or Manufactured 0.6% Own other type of Pet
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@  Washington, DC
jiffylube DMA P25-54

home, 21.5% more likely to have a dog.

8.% or 238,242 of WDC DMA Adults 25 - 54 used JIFFY LUBE for Qil Change and/or Auto Service past 12mos.
Adults 25 - 54 who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos are 13.8% more likely to

own their home, 9.8% more likely to own a higher valued home, 32.6% more likely to have a single-family

m Own/Rent/Other: Adults 25 - 54 Mﬁm Type of Home: Adults 25 - 54
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- 7.7% or 434,297 of WDC DMA Adults 18 or older used JIFFY LUBE for Qil Change and/or Auto Service past 12m
wasnlllﬂlﬂll. ne Adults 18 or older who used JIFFY LUBE for Qil Change and/or Auto Service past 12mos are 7.3% less likely
M . to look up D-I-Y advice online, 4.1% less likely to always vote in local elections, 82.1% more likely to belon
jiffylube: DMA P18+ P _ g y to alway : y g
to a gym, 37.3% more likely to fly do

0S.

5Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
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. 0% 3.3%
e . 25% 333
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Marathon,
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. 8.% or 238,242 of WDC DMA Adults 25 - 54 used JIFFY LUBE for Oil Change and/or Auto Service past 12mos.
w35|““gm“, nc Adults 25 - 54 who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos are 3.4% less likely to
s . look up D-I-Y advice online, 1.6% less likely to always vote in local elections, 52.7% more likely to belong to
jiffylube DMA P23-34 o . : Y Y ’ Y &
a gym, 23.6% more likely to fly domest

-Top-ZO past 30-days Online Lifestyle Activites: Adults 25 - 54 Political Activity: Adults 25 - 54
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&  Washington,DC
jiffylube DMA P18+

30-days QSR Users: Adults 18 or older

Past

1ltime

2 times

3 times

4 times

10times or more

m who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos

5 times

ail

6 - 9times

BWDC
Total Monthly QSR Users:

95.7% 89.5%
I mssm

Avg. Monthly QSR Meals:

to use QSRs past mo., 8.5% more likely to use Sit-Down Restaurants
Casinos past yr., 31.8% less likely to smoke ci

7.7% or 434,297 of WDC DMA Adults 18 or older used JIFFY LUBE for Oil Change and/or Auto Service past 12mos.
Adults 18 or older who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos are 6.9% more likely

past mo., 43.5% more likely to use

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

D i e
10times or more m

® who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos EWDC

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
82.6% 76.1%

Drank Past 30-days: Adults 18 or older

1,002,597 19.3%

Liquor

Wine

Any Type of Beer
Imported Beer

Domestic Regular Beer

Domestic Light Beer

v

-w
Microbrew / Craft Beer 7#?% '
® who used JIFFY LUBE for Oil Change and/ or Auto Service past 12mos mWDC
WwDC DMA Scarborough R1 2024: Feb23-Apr24 Qual intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Indian /  Coffee Bagel/ Steakhouse Seafood
Thai/  House Donut /

Other  Coffee Bar Bakery

Aasian

Chinese  Pizza  Mexican italian  Upscale

mwho used JIFFY LUBE for Gil Change and/or Auto Service past 12mos mwWDC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used JIFFY LUBE for Oil Change and/for Auto... 30.6%

wnc 1,438, 719 25.4%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines 946,661 16.7%

Table Games (Craps, Poker, etc.) ey 6.9%
Bar / Nightclub  peyryy

6.6%

Upscale Restaurant

Stage Show [ Concert

F 6.9%

2.4%

F 6.8%
2.1%

1.8%
2 1.7%

u who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos

Sports Betting 24.1%

Spa

Other Gambling Casinos visited past 12 months: Yes

=WDC
362
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Used Past 30-days: Adults 18 or older

%

Marijuana / Cannabis Cigarettes Vape

mwho used JIFFY LUBE for Oil Change and/or Auto Service past 12mos =WDC

Stores HHLD shopped for auto products/srvcs pst 12 mo (HHLD): Jiffy Lube



@ Washington, DC
jiffylube DMA P25-54

Past 30-days QSR Users: Adults 25 - 54

ith

1ltime

2 times
3 times
4 times
5 times

6 - 9times

.1%

m who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos mWDC

Casinos past yr., 61.2% less likely to smoke cigar

8.% or 238,242 of WDC DMA Adults 25 - 54 used JIFFY LUBE for Qil Change and/or Auto Service past 12mos.
Adults 25 - 54 who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos are 5.9% more likely to
use QSRs past mo., 12.1% more likely to use Sit-Down Restaurants past mo., 35.1% more likely to use

Past 30-days Sit-Down Restaurant Users: Adults 25 - 54
[

1time

2 times

3 times
4 times
Stimes

6 - 9times

10times or more m

® who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos

mWDC
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

Top-10 Cuisines: Adults 25 - 54

(Sit-Down Restaurants Used Past 30-days)

Mexican  Indian/  Coffee  Upscale  Itafian  Bagel/ Wings/ Steakhouse
Thai/  House Donut/  Burgers /
Other  Coffee Bar Bakery Sports Bar
Aasian

Chinese  Piza

mwho used JIFFY LUBE for Gil Change and/or Auto Service past 12mos mwWDC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used JIFFY LUBE for Oil Change and/for Auto...

wnc 31.3%

Total Monthly QSR Users: Avg. Monthly QSR Meals:
97.1% 91.7% 87.0% 77.6%
Drank Past 30-days: Adults 25 - 54 Past 12 months Casino Activities: Adults 25 - 54

Domestic Regular Beer
: %

Liquor

Wine

imported Beer
Domestic ight Beer b §
Microbrew / Craft Beer '

® who used JIFFY LUBE for Oil Change and/ or Auto Service past 12mos mWDC

WwDC DMA Scarborough R1 2024: Feb23-Apr24 Qual intab

Slot Machines
Bar / Nightclub
Table Games (Craps, Poker, etc.)

Upscale Restaurant
Stage Show [ Concert
Sports Betting 24.4%

Spa

Other Gambling Casinos visited past 12 months: Yes

u who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos =WDC

362
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Used Past 30-days: Adults 25 - 54

Vape

Marijuana / Cannabis Cigarettes

mwho used JIFFY LUBE for Oil Change and/or Auto Service past 12mos =WDC

Stores HHLD shopped for auto products/srvcs pst 12 mo (HHLD): Jiffy Lube

34.2%



&9  Washington,DC
jiffylube DMA P18+

mﬁélnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Bonds

Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

7.7% or 434,297 of WDC DMA Adults 18 or older used JIFFY LUBE for Qil Change and/or Auto Service past 12m
Adults 18 or older who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos are 15.8% more likely
to have a 401K, 33.6% more likely to have an Auto Loan, 7.4% less likely to Invest/Trade Stocks Online, 7.5%
more likely to pay with their Debit Car

DS.

2,941,192 52.0%
2,514,605 44.5%

1,866,851 33.0%

26.0%
1,257,073 22.2%
16.0%
065,684 17.1%
16.4%
789,139 14.0%
15.5%
757,619 13.4%
17.2%
732,076 12.9%
13.7%
9.8%

m who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos

mWDC

Financial Services Has and/or Uses: Adults 18 or older

T2% 5 a% 460

o ==
Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Money Auto Loan Certificates of Studentloan Refinanced Personal Loan Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

m who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos mWDC

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Online Investing / Stock Trading

Financial Planner

Accountant

Real Estate Agent

Insurance Agent at a Local Office (not online)
Estate Planning

Divorce [ Family Attorney

® who used JIFFY LUBE for Qil Change and/or Auto Service past 12mos
Scarborough R1 2024: Feb23-Apr24

wDC DMA

1,090,586

_ﬂ'\ -~
o h
*I aI

4.5%
ot 3.6%

1,556,343 27.5%

19.3%

17.7%
18.5%

10.2%

11.7% o .

2

11.7%

(*Past 12 Months)

mWDC
Qual Intab 362

[—

JEy Past 3-Months Payment Methods Used: Adults 18 or older

4.0% 43% 30y 4.1%

VIsA PayPal Apple Pay Cash App

Debit Card Zelle

MasterCard Venmo Google Pay  Store Credit

American Discover Facebook Samsung Pay Square Cash
Card Express Messenger
m who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos = WDC
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Stores HHLD shopped for auto products/srvcs pst 12 mo (HHLD): Jiffy Lube
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Washington, DG

jiffylube DMA P25-54

Investments Owned: Adults 25 - 54

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

529 Plan / College Savings Plan
Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

)

963,191 32.5%
17.7%
6. 20.9%
15.4%

524,105 17.6%
16.8%

501,566 16.8%

11.5%
351,439

11.8%

1,795,587 60.3%
1,383,373 46.5%
o

8.% or 238,242 of WDC DMA Adults 25 - 54 used JIFFY LUBE for Qil Change and/or Auto Service past 12mos.
Adults 25 - 54 who used JIFFY LUBE for Qil Change and/or Auto Service past 12mos are 4.2% less likely to

have a 401K, 39.3% more likely to have an Auto Loan, 15.% less likely to Invest/Trade Stocks Online, 6.3%
more likely to pay with their Debit Card.

.": Financial Services Has and/or Uses: Adults 25 - 54

0.3% 11.5% 12.3%

7.8%
L] e
B oo |

1.2% i )
Bonds 11.2% Checking Debitor ATM  Savings  Credit Card Online Mobile Online Bill Home Auto Loan Money  Studentloan Refinanced Certificates of Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market Home Deposit (CDs) Improvement
Second Home or Real Estate Property 12.7% Account Mortgage Loan or Home:
7.3% Equity Loan
= who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos mWDC m who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos mWDC
H H . .
Professional Services Used*: Adults 25 - 54 T\ Past 3-Months Payment Methods Used: Adults 25 - 54
Online Investing / Stock Trading
Financial Planner
12.7%
8.7%
Real Estate Agent .0% . .
Insurance Agent at a Local Office (not online) W 13.9% 9,49 10.6%
2.0% 1.1% 7%  5.0% 5.6%
estatepianniv [y 7% ! : ! - [ e ——
) ; 7% (*Past 12 Months) VIsA PayPal Zelle Venmo Debit Card  MasterCard  Apple Pay Cash App  GooglePay  American Store Credit — Discover Facebook  Square Cash Samsung Pay
Divorce [ Family Attorney 11% Express Card Messenger
® who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos mWDC = who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos = WDC
woc DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab 362
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Stores HHLD shopped for auto products/srvcs pst 12 mo (HHLD): Jiffy Lube




@ - Adults 18 or older who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos spend an average of 2 days, 22
WaShlllﬂlllll, nc hours, 50 minutes and 3 seconds each week with All Forms of Media.

. iffy Iube nm "8+ 85.2% of Adults 18 or older who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos spend an avg. of 8 hours and 23
j minutes each week listening to All Local AM/FM Radio, representing 10.1% of total time spent with all forms of Media.

Weekly

Reach

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

66:15:15
54.7%

UWP-

who usEdlIFFYLUBEfcr

% of Total
Weekly H:\M:
60.3%

Avg. Weekly
Hours:Minutes:

m who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos m WDC

woc DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab 362 WASHINGTON, DC DMA

Scarborough R1 2024: Feb23-Apr24 Qual Intab 5411
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Stores HHLD shopped for auto products/srvcs pst 12 mo (HHLD): Jiffy Lube




@ - Adults 25 - 54 who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos spend an average of 2 days, 21
Waslllllgtoll, DG hours, 34 minutes and 37 seconds each week with All Forms of Media.

. iffy Iu be n Mﬂ P25' 54 84.1% of Adults 25 - 54 who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos spend an avg. of 8 hours and 33 minutes
J each week listening to All Local AM/FM Radio, representing 10.3% of total time spent with all forms of Media.

95.8%

Weekly

Reach %:

B e

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

65:13:51
48.8%
WDC

% of Total

W 54.0%
Weekly H:\M:

Avg. Weekly
Hours:Minutes:

&
& R \@“q\
3 &
NS o
966\ \‘R"b
& &
& #

m who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos m WDC

woc DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab 362 WASHINGTON, DC DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab 5411
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Stores HHLD shopped for auto products/srvcs pst 12 mo (HHLD): Jiffy Lube




_ Adults 18 or older who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos spend an average of 2 days, 4
@  Washington,DC

jiffylube DMA P18+

hours, 41 minutes and 18 seconds each week with All Forms of Ad-Supported Media.
78.8% of Adults 18 or older who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos spend an avg. of 7 hours and 43
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 11.5% of total time spent with all forms of Ad-Suppor

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

Concurr:
usage 58.2%

who used JIFFY LUBE for WDC
0il Change and/or Auto
Service past 12mos

% of Total
Weekly H:M:

®m who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos

wbpc DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab 362 WASHINGTON, DC DMA Scarborough R1 2024: Feb23-Apr24
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Stores HHLD shopped for auto products/srvcs pst 12 mo (HHLD): Jiffy Lube




. Adults 25 - 54 who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos spend an average of 2 days, 1
@ Waslllll !“ﬂ“, Ill: hours, 31 minutes and 58 seconds each week with All Forms of Ad-Supported Media.

. 'ffy | b . n Mn Pzﬁ 54 77.4% of Adults 25 - 54 who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos spend an avg. of 7 hours and 40 minutes
.l I ube each week listening to Local Ad-Supported AM/FM Radio, representing 12.% of total time spent with all forms of Ad-Supported M

95.8%

Weekly

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

43: 04
‘concurr
usage 57.1%
WDC

who used IFFY LUBE for
0il Change and/or Auto
Service past 12mos

% of Total
Weekly H:M:

52.5%m

® who used JIFFY LUBE for Qil Change and/or Auto Service past 12mos B WDC

wDC DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab 362 WASHINGTON, DC DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab 5411
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(@  Washington,DC
jiffylube DMA P18+

Adults 18 or older who used JIFFY LUBE for Qil Change and/or Auto Service past 12mos spend an
average of 7 hours and 31 minutes each day with All Forms of Ad-Supported Media. 78.8% listen to

Local AM/FM Radio for an avg. of 66.2 minutes/day. (Local Radio delivers 11.5% of Time with Ad-Support

%’
:

Top-13 All Forms of Media (Persons & % Reach} Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
laveess el

(Average Week)
Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)
Mews/Weather/Sports (Websites/Apps)

Local AM/FM Radio

Email/Text/IM/Zoom,etc. (Personal & Work)
Banking/Fina ncial /Real Estate (\Websites/Apps)
Facebook

Non-Premium Cable TV Networks

Local TV Stations

Totol Persons:

- 207223

m Avg. Hours+Minutes/day with All
m Forms of Media: Adults 18 or older
B — R
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o
jco..- Jon.
R S

Billboards & Signs
[Weekly Drivers)

3

Local AM/FM Radio
Non-Premium C
v

Search

Billboards & Signs
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Local AM/FM Radio
B! 51.8

Non-Premium C
rk

Instagram
25.7

Groc...
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who used JIFFY LUBE for Oil WwDC Zoom,etc. Zoom,etc.
Gas Stations/Convenience Stores m Change andfor Auto (Personal & Work) (Personal & Work)
Service past 12mos
s who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos = WDC ® who used JIFFY LUBE for Qil Change and/or Auto Service past 12mos m'WDC

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older

{Averoge Week)
Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)

News /\Weather /Sports (Websites/Apps)
Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
Facehook

Non-Premium Cable TV Networks

Local TV Stations

Gas Stations/Convenience Stores
Shopping (incl. Food/Auctions/T ravel, etc.)
Instagram

YouTube Video

wDC

DMA

Total Persons:

R — 0
BRI — T
R —T R T
B —
FITPET —

®who used JIFFY LUBE for Oil Change and/ or Auto Service past 12mos
Scarborough R1 2024: Feb23-Apr24 Qual Intab 362

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:
Adults 18 or older

who used IIFFY LUBE for
0il Change and/or Auto
Service past 12mos

EWDC

Top-13 All Forms of Ad-Supported Media (% Time Spent &
Averﬁ :f

% Time Spent:

Avg. Minutes/day Spent): Adults 18 or older
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Stores HHLD shopped for auto products/srvcs pst 12 mo (HHLD): Jiffy Lube



&  Washington,DC
jiffylube DMA P25-54

Adults 25 - 54 who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos spend an average
of 7 hours and 4 minutes each day with All Forms of Ad-Supported Media. 77.4% listen to Local
AM/FM Radio for an avg. of 65.8 minutes/day. (Local Radio delivers 12.% of Time with Ad-Supported Me

dia.)

Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 54

(Avergge week)

Grocery Stores

Search [Google, Bing, etc.)

Banking/Fina ncial /Real Estate (Websites/Apps)
Billboards & Signs (Weekly Drivers)
News/Weather fSports (Websites/Apps)
Email/Text/IM/Zoom,etc. (Personal & Work)
Local AM/FM Radio

Facebook

Instagram

Games/Fantasy/Betting Sites

Gas Stations/Convenience Stores

YouTube Video

Shopping (incl. Food/Auctions/Travel, etc.)

® who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos

Total Persans:

20 05 8%

SR i S st doy i o

VIS P T A 2554

m—ml -
who used JIFFY LUBE for Oil

Service past 12mos

EWDC

i
il
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Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
ool

Email/Text/IM/
Zoom,etc.
(Personal &

=

R

Weather/
Sports...

3

YouTube Video

Shopping (incl.
Food/Auctions/
Travel,etc.)

Email/Text/IM/
Zoom,etc.
(Personal &

Weather/

Shopping (incl.
Food/Auctions/

YouTube
Travel,etc.) y

ro
e
£

m who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos

EWDC

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 25 - 54

(Average week)
Grocery Stores

Search [Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)
News/Weather/Sports (Websites /Apps)
Local AM/FM Radio

Facebook

Email/Text/IM/Zoom,etc. (Personal £ Work)
Gas Stations/Convenience Stores
Shopping {incl. Food/Auctions/T ravel, etc.)
Non-Premium Cable TV Networks
Instagram

Local TV Stations

YouTube Video

wpDC

¥ who used JIFFY LUBE for Oil Change and/ or Auto Service past 12mos
DMA

Totol Persons:

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:
Adults 25 - 54

Concurre:
Usage 5
who used JIFFY LUBE for
Oil Change andfor Auto
Service past 12mos

iy N—r

EWDC

Scarborough R1 2024: Feb23-Apr24 Qual Intab 362

%
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Top-13 All Forms of Ad-Supported Media (% Time Spent &
nt. Averg Dﬂr

Avg. Minutes/day Spent): Adults 25 - 54

™ el b
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Eeet 8 B

Non-Premium

"
™
i
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Local TV Stations
67.6

Billboards &
Signs (Weekly
ES
50.0

Local AM/FM Radio
65.8

Billboards &  Faceback

Signs [Weekly
Drivers)

Local AM/FM
Radio
58.6

YouTube
Video
24.9

Non-Premium

Weath...
Sports.

m who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos

mWDC

soefa.ai

Stores HHLD shopped for auto products/srvcs pst 12 mo (HHLD): Jiffy Lube
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(&»  Washington,DC
jiffylube DMA P18+

342,253 or 78.8% of Adults 18 or older who used JIFFY LUBE for Oil Change and/or Auto Service past

12mos listen to Ad-Supported Local AM/FM Radio for an average of 66.2 minutes every day
representing 42.3% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local AM/FM Radio

Podcasts

SiriuskM ST I L L
YouTube Music mm
Owned Music m

Amazon Music g2yt m Avg. Hours+Minutes/day with £

4a3 528

FEEEE

YouTube
Music

Podcasts
19.8

SiriusXM
16.8
TV

Music

. Audio: Adults 18 or older i tusic Lpanc YouTube
Apple Music m 4,4% Mgl.l;lt o a Im\j Music Pan.. Cha..
B L o,/
pandors  ATE8  PT i
. All Al Aud...
All Others g - 8 4 . .. . . .

. m%% who used JIFFY LUBE for woe Local AM/FM Radio | SiriusXM Others s5ic : Local AM/FM Radio Owned Music Others
Audiobooks  PHVAR R IR 3% S 6% 71.9 16.6 8.6 |Chan.. 69.0 11.4 6.7 iHe..
iHeartRadio  |Ratg IS %% e 155

= who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos mWDC B who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos EWDC

Avg. Week Ad- Suggorted Audio (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local AM/FM Radio

20 44.6%
podeass -!m.
i : YouTube
TV Music Channels mm m YouTube Music Music
Amazon usc - PESPORR R s 7.2
Pandora ST R M kch 5.6%
Spotify mm Avg. Hours+Minutes/day with Ad-
Supported Audio: Adults 18 or older .
All others 2R BT e Amazon Music Spotify
iHeartRadio RASATI QF*6% S 10.2
. : Amazon
Audiobooks .
. _ {8)3'2 who used IIFEY LUBE for WDE m Local AM/FM Radio Spotify iHeart... Local AM/FM Radio Music
Owned Music _ 0.0% Glg{:ha'ngea“[d;‘zamm 0.0% 66.2 11.7 6.4 TSI 62.9 8.1
ervice 51 mos 2 LISAIYV
Applevusic i 0.0 " 0.0%
® who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos m\WDC m who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos EWDC
woc DMA Scarborough R1 2024: Feb2 3-Apr24 Qual Intab
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184,465 or 77.4% of Adults 25 - 54 who used JIFFY LUBE for Oil Change and/or Auto Service past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 65.8 minutes every day
representing 36.6% of all time spent daily with Ad-Supported Audio.

@  Washington,De
jiffylube DMA P25-54

Avg. Week All Audio (Persons & % Reach): Adults 25 - 54 Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

Locl AM/FM Radic
Podeasts (50 Y. rm

Spotify m Amazon . ! . o
YouTube Music m YouTube Music ‘muTu] );Z;WUML Slri:s’ém
siriusXM R 1Tk
Owned Music m' 5

Amazon Music
Apple Music
TV Music Channels

565082 | 22,35 ]
All Others mm / 'V Music Local AM/FM Amazon

Avg. Hours+Minutes/day with
Audio: Adults 25 - 54
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Local AM/FM Radio | Podcasts

SiriusXM
16.1
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Chan...
9.3

All Others

0il Change and/or Auto
Service past 12mos
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Audiobooks m 311.8',59&
iHeartRadio ISV RER &30
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= who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos mWDC B who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos EWDC

Avg. Week Ad- Suggorted Audio (Persons & % Reach): Adults 25 - 54 Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

®

ﬁi
i

Local AM/FM Radio  AE4ASS1 4o

N .

[y
b
(=1
R

YouTube Music
TV Music Channels

Amazon Music

ozel ecnn

YouTube Music Podcasts
223 21.8

YouTube Music
17.0

spotity  EESRITH AT 8.2%
Pandora m Avg. Hours+Minutes/day with Ad-
All Others mm Supported Audio: Adults 25 - 54 -
= ;% Amazon Music Spotify Musi
iHeartRadio [PAAEE B e 8 usic
: - =]
siriusxv  [ETRARRR § 1-6%
Audichooks [P §.0% Bf%e TV Music TV Music
ed Musi . 0.0% who used IIFEY LUBE for wne el Local AM/FM Radio Spotify Channels 4.0 Local AM/FM Radio Channels All Others | Siriu...
Owned Music i mn 5.0% S il (0.0 | 65.8 21.2 122 HeartR 58.6 10.3 6.4 4.1
ervice 51 maos = c Voo
AppleMusic [ 2.02 > 0.0%

® who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos mWDC
woc DMA Scarborough R1 2024: Feb2 3-Apr24 Qual Intab 362
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@ Washinaton DC 342,253 or 78.8% of Adults 18 or older who used JIFFY LUBE for Qil Change and/or Auto Service past
. g ’ 12mos listen to Ad-Supported Local AM/FM Radio for an average of 66.2 minutes every day
j'ﬂlyll-lbe' DMA P18+ representing 42.3% of all time spent daily with Ad-Supported Audio.

Weekly

Avg. Hours+Minutes/day with Ad-Supported
Reach % 78.8% 78.3%

Audio: Adults 18 or older

"Share of Ad-Supported Audio" 236

who used JIFFY LUBE for WDC
0il Change and/or Auto
Service past 12mos

20.5% 21.8%

18.3%

13.1%

10.1% g gy

8.1% 71.9% 7.0%

o I

56,970 457,540 34,120 395,858

7.9% 7.9% 7.6% 5.5% 6.5%

3.4%
L e e

5 3%
43,734 504,205 34,465 446,747 32,849 190,609 23,808 365,134 8,713 107,162

Weekly
Total
Persons

Reached: 342,253 4,427,005

79,350 869,011
Local AM/FM  YouTube Music Podcasts Amazon Music Spotify TV Music Pandora iHeartRadio All Others SiriusXw

88,002 1,235,005

Average Radio Channels

Daily Mi

o N 2o I s IO <o O
® who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos

m WDC

wpc DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab 362  WASHINGTON, DC DIMA Scarborough R1 2024: Feb23-Apr24 Qual Intab 5411

* Share of Everything

Stores HHLD shopped for auto products/srvcs pst 12 mo (HHLD): Jiffy Lube




@ Washinat e 184,465 or 77.4% of Adults 25 - 54 who used JIFFY LUBE for Oil Change and/or Auto Service past
ashington, 12mos listen to Ad-Supported Local AM/FM Radio for an average of 65.8 minutes every day

jlffVlUbE' DMA P235-94 representing 36.6% of all time spent daily with Ad-Supported Audio.
Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach% 77.4% 77.7% Audio: Adults 25 - 54

"Share of Ad-Supported Audio” =N e
who used JIFFY LUBE for WDC
2% of Wes. 0il Cha_nge and/or Auto
Time Spen Service past 12mos
Ad-Suppo
Audio

28.3%

20.7%
° 18.6%

14.7%

12.6% 11.8%

9.3% 9.0% 9.1%

7.0%
o - 3.7% 43% 10
re / 6.1% 1.6% 1.9% ° I 3.2%
Persons

i = W 0% PSR

3,763 57,183 8,865 208,775 10,181 95,435

Reached: 184,465 2,312,664 49,263 552,736

55,689 843,717

28,971 277,084

35,084 282,084
Local AM/FM  YouTube Music Podcasts Spotify Amazon Music TV Music Pandora SiriusXM All Others iHeartRadio

29,900 352,497 21,455 271,533

Average Radio Channels

Daily Mi

e R o1 [ 22 BN a0 N
® who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos

m WDC

* Share of Everything

al for Anything _ =

wbpc DMA Scorborough R1 2024: Feb23-Apr24 Qual Intab 362 WASHINGTON, DC DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab 5411
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. Soeﬁ-

Stores HHLD shopped for auto products/srvcs pst 12 mo (HHLD): Jiffy Lube



jiffylube DMA P18+ Classic Hits, Classic Rock, and Urban AC.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
[Average Day]

[averoge week)
MNews/Talk/Information

Adult Contemporary

All News

Classic Hits

Urban AC

Country

Pop Contemporary Hit Radio
Classic Rock

Contemporary Christian

Rhythmic Contemporary Hit Radio

= 342,253 or 78.8% of Adults 18 or older who used JIFFY LUBE for Oil Change and/or Auto Service past
@  Washington,DC ° ; P

12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are All News, Adult Contemporary,

Toto! Persons: % Time Spent

e T | % v/
—m—
706241
fesss72 | g o
m Avg. Hours+Minutes/day with Local
w AM/FM Radio: Adults 18 or older
521,227

750 | 10cu
—a

#

D
=
=

P News/Talk/ Urban AC All News
All Sports “lassic Hits SHMEtE ; All Sports Information 18.1 17.9
271 ‘ - 2.7 20.5

Adult

Adult i
dul Contempor.

Contemporary | COURtRY Lbickm Country : 17.7 e
20,1 223 20.0 / HII_ Urban

kR

gg

who used JIFFY LUBE for All News i Urban AC Urban
W O v I Mm e T AT 9% 24.0 2 18.8 Contemporary
Service past 12mos —
m who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos ~ EWDC = who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos = WDC

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older  Ad-Supported Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Fakerase 2o

{Averoge week)
Adult Contemporary

All News

Classic Hits

Urban AC

Country

Pop Contemporary Hit Radio
Classic Rock

Rhythmic Contemporary Hit Radio
Alternative

Urban Contemporary

Mews/Talk/Information

Totm! Persons:

2 0 2 807 .
Geozay | o e : Pop
m 49 Contemporary
-7 ; All Sports Classic Hits Hit Radio

671 758 ; 27.1 23.4 216

P — L ;
mm.ﬂvg‘ Hours+Minutes/day with Ad- Adult
m Supported Local AM/FM Radio: - - Contemporary Country

: Adults 18 or older = PEW) 20.1 i
m . Radio | Al

- m = -

who used JIFFY LUBE for woc

Urban AC
All Sports formatio 18.1
22.7 )

Adult
Contempor...

ntr:
Country 17.7 Urban

Rz

Classic Hits C ] e Pop Contemporary

s R T eI i - A
hotac  ENRAT R
M who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos EWDC ® who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos EWDC

wDC

DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab 362 * Share of Ever'.ything
_al for Anything |

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Stores HHLD shopped for auto products/srvcs pst 12 mo (HHLD): Jiffy Lube



@  Washington, D

jiffylube DMA P25-%4 News, Classic Hits, and Pop Contemporary Hit Radio.

Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 54

(Averoge Week)
Adult Contemporary

Classic Hits
News/Talk/Information

Pop Contemporary Hit Radio
Country

Alternative

Urban AC

All News

Rhythmic Contemporary Hit Radio

184,465 or 77.4% of Adults 25 - 54 who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, All

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

Totol Persons: % Time Spent: W
8 9%
403,308 855

) T - Christian Country
369,549 b 1.8 19.6 18.8
Avg. Hours+Minutes/day with Local
B — T o AM/FMI Radlo: Adults 2534

fl
.
Es

Pop

Contemporary Sl
ontempaorary
5 155)

R

Urban

Country
228

Contemporary
Christian
201

Adult
Contemporary
18.1

Urban

b contemgorary  EOABERR 2 iy Ahythri
Classic Rock m m News/Talk/ Contempor... News/Talk/
cont Chriti IFFY LUBE for woc — Information it Radio Spanish Information Urban
ontemporary Christian ange and/or Auto 19.9 Contemporary 21.0 Spanish...
. Service past 12mos
mwho used JIFFY LUBE for Oil Change and/or Auto Service past 12mos = WDC m who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos mWDC
Ad-Supported LocalAM/FM Radio Formats (Persons & % Reach): Adults 25 - 54 Ad—Su‘ ported Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
[Averoge Week] % Time spent
Adult Contemporary A 10.9%
cossicris  [ERARR 05 11.8% -
Pop Contemporary Hit Radio m Do e ot A Conte:r:;;arv Hit 7 Adult
LCL All Sports Hot AC SR IR
Country 21.1 20,2 ]
il 2.1 205 s
Alternative 7.4%
Urban AC 750, A||255p:rt5 Urban
All News mw Avg. Hours+Minutes/day with Ad- S48

Rhythmic Contemperary Hit Radio
Urban Contemporary

Classic Rock

Spanish Contemporary

Hot AC

All Sports

m who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos mWDC
DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab 362

wbC

Country

R AR,y Suerorted Lol AM/FVI Radio R b | o ms
02,20 - Adults 25 - 54 Sl pak: 1 69

15.5
P — OO 5.2%

mm Adult Urban Spanish
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Alternative
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WASHINGTON, DC (DMA Survey Area)
SP24
SCARBOROUGH R1 2024: FEB23-APR24
Station Rankings Based on: All Stations

@  Washington, DC
jiffylube DMA P18+

Qualitative Criteria Used: Stores HHLD shopped for auto products/srves pst 12 mo (HHLD): Jiffy Lube

M-5u Ba-12m
Station Cwner Faormat Qual Qual CQual Daily Qual Qual Qual Wizekly Qual
Average Awerage Cuma Daily Waekly Weakly TSL Index
Persons Rating* Persons Cume Cume Cume (Hr:Min}
Top L L AM/FM Radio Stati e mew  m
(o) p oca aalo ations 1 WTOP-FM Hubbard Radic  All News 2,000 0.5 36700 B4 77,000 17.6 115 144
LLC
reac h i N P 1 8+ a St 1 2 mo nt h S 2 WAMU-FM American University News Talk 1,600 D4 17,000 38 33400 76 5:45 el
p Information
M WETA-FM  Greater Washington Classical 1,100 0.3 13,800 3.2 34,200 T8 4:15 158
JIFFY LUBE Customers T
eee Telecomm Assoc
Inc
H WHUR-FM Howard University  Urban Adult 1,300 0.3 16,600 a8 40,900 8.4 4:00 113
Contemporary
5t WASH-FM iHeartMedia Inc Adult 1,000 0.2 17,500 4.0 60,500 13.8 2:00 122
Contemporary
5t WBIG-FM | iHeartMedia Inc Classic Rock B00 0.2 19,200 4.4 58,800 13.5 1:45 154
5 WIFK-FM  Audacy All Sports 200 0.2 16,800 a8 40,100 8.2 2:30 257
5t WMAL-FM  Cumulus Media News Talk TO0 0.2 7,500 1.7 14,300 a3 G:00 Bs
Holdings Inc Information
5 WWDC-FM iHeartMedia Inc Allernative 200 0.2 17,200 3.9 41,200 8.4 2:45 116
1M WFRE-FM Connoisseur Media  Country 300 0.1 5,600 1.3 8,700 22 345 58
Limited Liability
Company
1M WGETS-FM  Atlantic Gateway — Conlemporary 500 01 8100 1.9 21,700 5.0 300 133
Communications Inc Christian
10t WIAD-FM  Audacy Classic Hits G600 0.1 14,000 3.2 48,800 10.7 1:45 106
10t WIHT-FM  iHeartMedia Inc Pop 500 0.1 14,200 3.2 45,100 10.3 1:30 124
Contemporary Hit
Radio
10 WKYS-FM  Urban One Inc Urban G600 0.1 11,200 26 28,500 6.7 2:30 111
Contemporary
10t WMMI-FM  Urban One Inc Urban Adult G600 0.1 8,600 1.9 25,100 57 315 82
Contemporary
10 WMZO-FM  iHeartMedia Inc Country G600 0.1 9,800 22 22,700 52 330 58
1M WPGC-FM  Audacy Rhythmic G600 0.1 12,400 28 34,800 8.0 2:00 104
Contemporary Hit
Radio

Stores HHLD shopped for auto products/srvcs pst 12 mo (HHLD): Jiffy Lube



@  Washington, DC
jiffylube DMA P25-54

Top Local AM/FM Radio Stations
reaching P25-54 past 12 months
JIFFY LUBE Customers...

&
iiffyluPe

i 7 qulticaré

@ 4

WASHINGTON, DC (DMA. Survey Area)

SP24

SCARBOROUGH R1 2024: FEB23-APR24

Slation Rankings Based on: All Stations

Qualitative Criteria Used: Stores HHLD shopped for auto products/srvcs pst 12 mo (HHLD): Jiffy Lube

Station

1t WASH-FM

1t WHUR-FM

3t WTOP-FM

3 WAMU-FM

3| WBIG-FM
3t | WiAD-FM
3| WIHT-FM

3 WIFK-FM

3| WKYS-FM

3t WWwWDC-FM
111 WETA-FM

11| WGETS-FM

111 WLZL-FM

11t WMZQ-FM

11t WPGC-FM

11t WOSR-FM

17t WACA-AM

17t WAFY-FM

Owner

iHeartMedia Inc:

Howard University

Hubbard Radio
LLC

American University

iHeartMedia Inc:
Audacy
iHeartMedia Inc:

Audacy
Urban One Inc

iHeartMedia Inc:

Greater Washinglon

Educational
Telscomm Assoc
Inc:

Allantic Gateway

Communications Inc

Audacy

iHeartMedia Inc:
Audacy

iHeartMedia Inc:

Carrasco, Alejandro

Manning Media Inc

Farmal

Adult
Contemporary

Urban Adult
Contemporary

All News

News Talk
Information

Classic Rock
Classic Hils

Pop
Contemporary Hit
Radio

All Sports

Urban
Contemporary

Allernative

Classical

Contemporary
Chiristian
Spanish
Contemporary
Country
Riythmic
Contemporary Hit
Radio

Adull Hits
Spanish
MNews/Talk

Hot Adult
Contemporary

Stores HHLD shopped for auto products/srvcs pst 12 mo (HHLD): Jiffy Lube

Qual
Average
Persons

T00

G600

500

500

400
400
400

500

400

500
200

200
200
200
300
200

100

100

M-Su Ba-12m

Qual

Average
Rating*

0.3

0.3

0.2

0.2

0.2
0.2
0.2

0.2

0.2

0.2
0.1

0.1
0.1
0.1
0.1
0.1

0.0

0.0

CQual Daily
Cuma
Persons

10,700

B, 600

11,100

6,900

9,300
7,200
9,800

9,200

7,700

9,800
4,600

2,900
4,100
3,600
6,500
5,600
1,200

2,400

Qual
Daily
Cume
Raling
4.5

16

4.7

28

39
3.0
4.1

38

3.3

4.1
1.9

1.5
27

24
0.5

Cual
Waekly
Cume
Persons
36,400
22 300
2T 400
16,500

30,300
24,800
28,400

21,700

17,800

21,200
13,400

7,100
11,600
7,600
16,500
24,600
3,400

7,500

Qual
Weakly
Cumea
Ratimg
15.4
9.4
11.6
7.0

12.8
10.5
12.4

92

1.5

9.0
5T

3.0
4.9
3.2
T.0
10.4

14

3.2

Wiekly
TSL
{Hir:Min)

2:30

300

215

315

1:30
145
1:30

2:30

3:00

315
145

3:00
2:00
4:00
2:15
1:00
2:45

145

Qual
Index

131

129

141

109

169
107
113

293
100

136

B1

554
269

238



@  Washington, DC
jiffylube DMA P18+

Top AUDIO MEDIA
reaching P18+ past 12 months
JIFFY LUBE Customers...

WASHINGTON, DC (DMA Survey Area)
SCARBOROUGH R1 2024: FEB23-AFPR24
ADULTS 18+

WHAT | Wanl to Know About Them
Audio streaming services used past 7 days: YouTube Music (frea)
M-S Bam-mid cume: WTOP-FM
-5 Bam-mid curne: WASH-FM
Audio streaming services used past T days: Amazon Music (frea)
M-S Bam-mid cume: WBIG-FM
Audio streaming services used pasl T days: Apple Music
M-S Bam-mid curne: WIHT-FM
M-5 Bam-mid curme: WIAD-FM
M-S Bam-mid cume: WJIFK-FM
M-5 Bam-mid curme: WHUR-FM
M-S Bam-mid curme: WAMU-FM
M-S Bam-mid cume: WWDC-FM
Audio streaming services used pasl T days: SinusXM app/website
Audio streaming services used pasl T days: Pandora (free)
Audio streaming services used past T days: Spotily (frea)
M-S Bam-mid cume: WPGC-FM
Audio streaming services used pasl T days: iHeariRadio (free)
M-5 Bam-mid curne: WGTS-FM
M-S Bam-mid cume: WKYS-FM
M-S Bam-mid cume: WETA-FM
M-5 Bam-mid curne: WKMMJ-FM
M-S Bam-mid curne: WLVW-FM
M-S Bam-mid curme: WMZO-FM
M-5 Bam-mid curne: WIYY-FM
M-5 Bam-mid curne: WLZL-FM
M-5 Bam-mid cume: WOSR-FM
M-S Bam-mid cume: WMAL-FM
M-5 Bam-mid curne: WAFY-FM
M-S Bam-mid curne: WERQ-FM
M-S Bam-mid cume: WDCH-FM
M-S Bam-mid cume: WFRE-FM
M-5 Bam-mid curme: WFLS-FM
M-5 Bam-mid curme: WPRS-FM
M-S Bam-mid cume: WBQB-FM

Stores HHLD shopped for auto products/srvcs pst 12 mo (HHLD): Jiffy Lube

WHO | am Looking Al
Stores HHLD shopped for auto products/srves pst 12 mo (HHLD): Jiffy

Target Persons*
79,350
75,152
71,100
56,970
52,303
45 66T
45 123
44,641
41,956
41,836
37,881
35 628
34,850
34,485
34,120
A3 475
32,849
30,393
29 957
27,377
26,705
25,781
21,039
19,152
18,166
16,971
16,635
13,168
10,212

9,952
8,870
5,829
5771
5,331

Lube
% of Targat
18.3%
17.3%
16.4%
13.1%
12.0%
10.5%
10.4%
10.3%
9.7%
9.6%
B.7%
8.2%
8.0%
7.9%
7.9%
T.7%
7.6%
7.0%
6.9%
6.3%
6.1%
5.9%
4.8%
4.4%
4.2%
3.9%
3.8%
3.0%
2.4%
2.3%
2.1%
1.3%
1.3%
1.2%

Index

118
144
122
162
154
102
124
107
257
13
a3
116
106
100
112
104
224
133
111
158
az
283
98
415
107
390
B85
227
197
146
98
0
43
57



@  Washington, DC
jiffylube DMA P25-54

Top AUDIO MEDIA
reaching P25-54 past 12 months
JIFFY LUBE Customers...

WASHINGTON, DC (DMA Survey Area)
SCARBOROUGH R1 2024: FEB23-APR24
ADULTS 25-54

WHAT | Want to Know About Tham
Audio streaming services used past 7 days: YouTube Music (frea)
M-S Bam-mid cume: WASH-FM
Audio streaming services used pasl 7 days: Amazon Music (frea)
M-S Bam-mid cume: WBIG-FM
M-5 Bam-mid cume: WTOP-FM
M-5 Bam-mid cume: WJIFK-FM
M-5 Bam-mid cume: WIHT-FM
Audio streaming services used pasl 7 days: Spotify (frea)
M-5 Bam-mid cume: WIAD-FM
Audio streaming services used past 7 days: Apple Music
M-5 Bam-mid cume: WAMU-FM
M-S Bam-mid cume: WHUR-FM
Audio streaming services used pasl 7 days: Pandora (free)
M-S Bam-mid cume: WIKYS-FM
M-5 Bam-mid cume: WWDC-FM
M-S Bam-mid cume: WLVW-FM
M-5 Bam-mid cume: WLZL-FM
M-S Bam-mid cume: WPGC-FM
-5 Bam-mid cume: WIYY-FM
M-S Bam-mid cume: WOSR-FM
Audio streaming services used pasl 7 days: SiriusXM appiwebsile
M-S Bam-mid cume: WETA-FM
M-5 Bam-mid cume: WGETS-FM
-5 Bam-mid cume: WERQ-FM
Audio streaming services used pasl 7 days: iHeariRadio (free)
M-S Bam-mid cume: WAFY-FM
M-5 Bam-mid cume: WDCH-FM
M-S Bam-mid cume: WMZO-FM
M-5 Bam-mid cume: WMMJ-FM
M-S Bam-mid cume: WBOB-FM
M-5 Bam-mid cume: WPRS-FM
M-5 Bam-mid cume: WFRE-FM
M-5 Bam-mid cume: WFLS-FM
M-S Bam-mid cume: WMDM-FM

Stores HHLD shopped for auto products/srvcs pst 12 mo (HHLD): Jiffy Lube

WHO | am Looking Al
Stores HHLD shopped for auto products/srves pst 12 mo (HHLD): Jiffy

Target Persons*
49,283
43,680
35,084
33,014
28,611
28,596
29 346
28,971
27.83r
27 674
28,105
23,435
21,455
21,280
20,895
20,544
18,166
18,126
16,626
16,547
15,063
11,606
11,248
10,212
10,181

9,829
8,915
7,403
6,971
4 986
4,796
4,524
4,114
3179

Lube
% of Target
20.7%
18.3%
14.7%
13.9%
12.4%
12.4%
12.3%
12.2%
11.7%
11.6%
11.0%
B.8%
B.0%
B.9%
B.8%
B.6%
7.6%
7.6%
7.0%
6.9%
6.3%
4.9%
4.7%
4.3%
4.3%
4.1%
3.7%
3.1%
2.9%
21%
2.0%
1.9%
1.7%
1.3%

Index

111
131
155
170
141
283
113
131
107
a5
109
129
29
100
a3
363
136
i)
461
554
B2
152
B2
218
133
238
205
61

G7
96
100
69
293



jiffylube' DMA P18+

Avg. Week All Video (Persons & % Reach): Adults 18 or older

Non-Premium Cable TV..,

Local TV Stations

YouTube Video

Netflix

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
TikTok

AppleTV+,fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)
Disney+

Premium Cable TV Networks
Peacock

Paramount+

m who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos

&>  Washington,DC

301,322 or 69.4% of Adults 18 or older who used JIFFY LUBE for Oil Change and/or Auto Service past
12mos watch Ad-Supported Local TV Stations for an average of 74.7 minutes every day representing
25.7% of all time spent daily with Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

09 30 B3, 8%

m_m— 5.0%

Avg. Hours+Minutes/day with
Video: Adults 18 or older

who used JIFFY LUBE for
0il Change and/or Auto

ST S—
A

132%
14.6%

P — 1155

Service past 12mos

1.9%

Non-Premium Cable TV
Networks
85.7

Local TV Stations
79.7

Premium Cable

TV Networks
296

Netflix
27.8

}\mr].- on

IMD )/
FireTV

YouTube Video
28.1

Roku + The

AppleTv
+,fubo,...

Non-Premiu

Nety <
88.6

Local TV Stations
79.4

Cable TV

Amazon
Prime/IMDb/
FireTV

Netflix
25.8

Hulu/

YouTube Hulu +

Video

24.2 AppleTV

+fubo,...
Premium etc
Cable TV
Networks
23.5

TikTok
11.7

mWDC

B who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos

EWDC

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Avg.
Non-Premium Cable TV...

Local TV Stations

YouTube Video

Amazon Prime/IMDb/FireTV
TikTok

Hulu/Hulu + Live TV (any Hulu)
AppleTV+,fubo,Pluto, Tubi, etc.
Peacock

Netflix

Disney+

Paramount+

Roku + The Roku Channel
Premium Cable TV Networks

B who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos
DMA

wpDc

5 Time spent.

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Toto/ Persons:

2%

aszae

Avg. Hours+Minutes/day with Ad- 04
Supported Video: Adults 18 or older

who used JIFFY LUBE for Oil

oy

0.0%

Non-Premium
Cable TV
Networks

Local TV
Stations
4.7

0.0% Change andfor Auto 0.0%

it 12mo:
Service pas =WDC
362

Scarborough R1 2024: Feb23-Apr24 Qual Intab

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Amazon Prime/
IMDb/FireTV
47.3

Netf...
14.3

YouTube
Video
28.6

TikTok

Hulu

Non-Premium
Cable TV
Ne rks

3.6

Local TV
Stations
74.9

Amazon Prime/ | YouTube
IMDb/FireTV Video
44.1 243

Hulu/ @ Appl...

Netflix Hulu + | +fu...
12.8 ) etc.
A 10.9
TikTok
11.7

® who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos

Stores HHLD shopped for auto products/srvcs pst 12 mo (HHLD): Jiffy Lube

soefa.ai

EWDC

* Share of Everything
for Anything



@  Washington, D¢

jiffylube DMA P25-54

Avg. Week All Video (Persons & % Reach): Adults 25 - 54

YouTube Video

Non-Premium Cable TV.., m
Netflix  EAERER0R
Local TV Stations m

Amazon Prime/IMDb/FireTV m_.!m—
Roku + The Roku Channel - S 0 e — X

TikTok  [EIP TR i % v/
Hulu/Hulu + Live TV (any Hulu) - e s T

Disney+ PR 0%
AppleTV+fubo,Pluto, Tubi, etc. m 8 70,
Premium Cable TV Networks m m

rococ A il 155 s e B Sk o e IV
Oil Change and/or Auto . . . 23.6 (any Hulu)
Paramounts [ ECETS I I 13 5% Service past 12mos 2.1%
m who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos mWDC ¥ who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos mWDC

142,628 or 59.9% of Adults 25 - 54 who used JIFFY LUBE for Qil Change and/or Auto Service past
12mos watch Ad-Supported Local TV Stations for an average of 67.6 minutes every day representing

26.6% of all time spent daily with Ad-Supported Video.

Avg. Hours+Minutes/day with
Video: Adults 25 - 54

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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Avg. Week Ad-Supported Video (Persons & % Reach): Adults 25 - 54 Avg. Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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@ Wasllillullln De 301,322 or 69.4% of Adults 18 or older who used JIFFY LUBE for Oil Change and/or Auto Service past
. ’ 12mos watch Ad-Supported Local TV Stations for an average of 74.7 minutes every day representing
|ffy|Ube' DMA P18+ 25.7% of all time spent daily with Ad-Supported Video.

Weekly

Avg. Hours+Minutes/day with Ad-Supported
Reach % 69.5% 69.4%

— "Share of Ad-Supported Video" e

50.5%

who used JIFFY LUBE for
0il Change and/or Auto
Service past 12mos

46.4%

28.1%

18.8% 16.9%

13.0% 13.7% 14.8%

11.8%

11.0%

5.7%

Weekly
Total

Persons
Reached: 301,738 3,551,867 301,322 3,353,710

3.8%

201,387 2,126,080 51,062 319,806 47,664 498,171

Cable TV Local TV Amazon YouTube Netflix Roku Hulu TikTok AppleTV+ Disney+

219,404 2,377,343 56,338 581,991 81,436 952,952 88,819 1,587,387

59,313 836,045

Average
Daily Mi
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@ Washinat DeC 142,628 or 59.9% of Adults 25 - 54 who used JIFFY LUBE for Oil Change and/or Auto Service past
. ashington, 12mos watch Ad-Supported Local TV Stations for an average of 67.6 minutes every day representing
jlffV'UbE' DMA P2%5-94 26.6% of all time spent daily with Ad-Supported Video.

Avg. Hours+Minutes/day with Ad-Supported
Video: Adults 25 - 54

Weekly

Reach % &7.2% "Share of Ad-Supported Video"

63.3%

59.9% 3:41

51.5%
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0il Change and/or Auto
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13.7% 15 30,
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Weekly
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@  Washington,DC

jiffylube' DMA P18+

Local TV Station Programs (Persons & % Reach): Adults 18 or older

[Average Week) Total Persons: % Time Spent: lAyeroge Doyl
Sports
— (955, ]
Comedies m

Local News - Evening
Dramas

Local News - Morning
Documentaries
National/Network News
Mystery/Suspense/Crime
Food/Cooking Shows
Game Shows

Local News - Late

-MI_
PRV — T

301,322 or 69.4% of Adults 18 or older who used JIFFY LUBE for Oil Change and/or Auto Service past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Morning, Dramas, Movies, Comedies, and Local News - Evening.
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jiffylube DMA P25-54

@ 142,628 or 59.9% of Adults 25 - 54 who used JIFFY LUBE for Oil Change and/or Auto Service past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Dramas,
National/Network News, Local News - Morning, Comedies, and Movies.

Local TV Station Programs (Persons & % Reach): Adults 25 -54

Totol Persons:
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(Average Week)]
Sports

Movies

Comedies

Local News - Evening
Dramas

Documentaries
Food/Cooking Shows
Local News - Morning
National/Network News
Game Shows
Mystery/Suspense/Crime
Local News - Late

Science Fiction

0%,

o
P in———
B pm—rT et

Avg. Hours+Minutes/day with Local
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@  Washington, DC
jiffylube DMA P18+

Top VIDEO MEDIA
reaching P18+ past 12 months
JIFFY LUBE Customers...

WASHINGTON, DC (DMA, Survey Area)
SCARBOROUGH R1 2024: FEBZ23-APR24

ADULTS 18+

WHAT | Want to Know Aboul Them
Video streaming services used past 7 days: Metflix
Video sireaming services used past 7 days: YouTube (free)

Broadcast TV networks/stations walched past 7 days: NBC (WRC, channel

4)

Broadcast TV networks/stations walched past 7 days: ABC (WJLA,
channal 7)

Video sireaming services used past 7 days: Amazon Prime Video

Broadcast TV networks/stations walched past 7 days: CBS (WUSA,
channal 3)

Broadcast TV networks/stations walched past 7 days: FOX (WTTG,
channe| 5)

Video sireaming services used past 7 days: Disney+

Video streaming services used past 7 days: HuluHulu + Live TV (any
Hulu)

Video streaming services used past 7 days: Hulu

Cable networks/stations watched past 7 days: ESPN

Cable netwoarks/stations watched past 7 days: CNN

Cable networks/stations watched past 7 days: HGTV

Video streaming services used past T days: Max

Cable networks/stations watched past 7 days: History

Cable netwarks/stations watched past 7 days: NFL Network
Cable networks/stations watched past 7 days: Food Network
Cabla networks/stalions watched past 7 days: Discovery Channel
Cable networks/stations watched past 7 days: ARE

Cable networks/stations watched past 7 days: ESPN2

Video sireaming services used past 7 days: Paramouni+

Cable networks/stations watched past 7 days: TNT

Cable networks/stations watched past 7 days: FX

Cable networks/stations watched past 7 days: Mational Geographic
Video sireaming services used past 7 days: Apple TV+

Video sireaming services used past 7 days: Peacock

Cable networks/stations walched past 7 days: The Weather Channel
Cable networks/stations watched past 7 days: AMC

Cabla networks/stations walched past 7 days: MSNBC

Video streaming services used past 7 days: The Roku Channel

Stores HHLD shopped for auto products/srvcs pst 12 mo (HHLD): Jiffy Lube

Target Persons*

256,081
218,404
201,589

198,736

195,033
172,385

162,526

116,253
114,720

113,105
113,025
108,917
101,569
94,530
84,312
75,118
74,981
T0,974
67 662
65,355
63,624
63,567
62,070
60,626
60,603
57,611
56,022
53,585
52,991
51,062

WHO | am Looking At
Stores HHLD shopped for aulo productsisrecs pst 12 mo (HHLD): Jiffy

% of Target

59.0%
50.5%
46.4%

46.0%

44 9%
39.T%

37 4%

26.8%
26.4%

26.0%
26.0%
25.1%
23.4%
21.8%
19.4%
17.3%
17.3%
16.3%
15.6%
15.0%
14.6%
14.6%
14.3%
14.0%
14.0%
13.3%
12.8%
12.3%
12.2%
11.8%

126
120
144

130

123
120

122

125
107

111
114
133
187
108
158
217
155
138
150
159
124
129
133
144
137

89
128
140
119
208



WASHINGTON, DC (DMA Survey Area)
SCARBOROUGH R1 2024: FEB23-APRZ24

@  Washington, DC X 1 200t
jiffylube DMA  P25-5

WHO | am Looking At
Stores HHLD shopped for auto productsisrves pst 12 mo (HHLD): Jiffy

Lubsa
WHAT | Want to Know About Tham Target Persons® % of Targat Index
Video sireaming services used past 7 days: Netflix 161,230 B7. 7% 127
Video sireaming services used past 7 days: YouTube (free) 150,729 63.3% 130
Video sireaming services used past 7 days: Amazon Prime Video 118,958 50.4% 120
To VI D E O M E D IA Broadeast TV networks/stations walched past 7 days: NBC (WRC, channel 98,355 41.3% 178
4)
p Broadcast TV networksislations walched past 7 days: ABC (W.JLA, 82 305 38.7% 143
. channel 7)
reaC h I ng P25-54 past 1 2 mo nths Video streaming services used past 7 days: HulwHulu + Live TV (any 80,929 34.0% 106
Hulu)

JIFFY LUBE Customers... ————— = = = I

Video sireaming services used past 7 days: Disney+

Video sireaming services used past 7 days: Max 74,809 31.4% 132
Broadeast TV networks/stations walched past 7 days: CBS (WUSA, 70,189 28.5% 121
channal §)

Broadcast TV networksislations walched past 7 days: FOX (WTTG, 69,958 28.4% 120
channal 5)

Cable networks/stations watched past 7 days: HGTV 60,381 25.3% 241
Cable networks/stalions watched past 7 days: ESPN 60,282 25.3% 114
Cable networks/stations watched past 7 days: CHNN 56,967 23.9% 166
Cable networks/stations watched past 7 days: MFL Metwork 45,022 18.9% 288
Cabla networks/stations watched past 7 days: Bravo 37,488 15.7% 233
Cable networks/stations walched past 7 days: History 34,103 14.3% 197
Video sireaming services used past T days: Apple TV+ 33,540 14.2% 114
Cable networks/stalions watched past 7 days: Food Melwark 30,4801 12.8% 141
Cable networks/stations watched past 7 days: ASE 27,459 11.5% 156
Cable networks/stations watched past 7 days: Discovery Channel 27,449 11.5% 134
Cable networks/stations watched past 7 days: AMC 26,829 11.3% 157
Cable networks/stations watched past 7 days: FX 28,518 11.1% 107
Video sireaming services used past 7 days: Paramouni+ 25,461 10.7% 81
Video sireaming services used past 7 days: Redbox On Demand 23,842 10.0% 881
Cable networks/stations watched past 7 days: TNT 23,589 B5.9% 104
Video sireaming services used past 7 days: Peacock 23,456 B.8% 64
Cable networks/stations watched past 7 days: The Weather Channel 22 BB3 BE% 197
Cable networks/stations watched past 7 days: FOX Sports 1 22,788 BE% 147
Video streaming services used past 7 days: The Roku Channel 22 604 B.5% 178

Stores HHLD shopped for auto products/srvcs pst 12 mo (HHLD): Jiffy Lube



@  Washington,DC
jiffylube DMA P18+

346,653 or 79.8% of Adults 18 or older who used JIFFY LUBE for Oil Change and/or Auto Service past
12mos use Ad-Supported Social Media for an average of 122.2 minutes every day representing
21.4% of all time spent daily with Ad-Supported Digital Media.

Avg. Week All Drg:taf (Persons & % Reach): Adults 18 or older

Totl Persons:
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&  Washington, DC
jiffylube DMA P25-54

Avg. Week All Digital (Persons & % Reach): Adults 25 - 54 Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

Totol Persons:

194,281 or 81.5% of Adults 25 - 54 who used JIFFY LUBE for Oil Change and/or Auto Service past
12mos use Ad-Supported Social Media for an average of 117.4 minutes every day representing
21.4% of all time spent daily with Ad-Supported Digital Media.
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(&»  Washington,DC
jiffylube DMA P18+

307,987 or 70.9% of Adults 18 or older who used JIFFY LUBE for Oil Change and/or Auto Service past
12mos use Ad-Supported Facebook for an average of 43.4 minutes every day representing 35.5% of
all time spent daily with Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook

Instagram

YouTube Video
Linkedin

TikTok

X (Formerly "Twitter")
Pinterest

Reddit

WhatsApp

Snapchat

Others{Rumble, Twitch, Gab, Par...
Blogs/Message Boards (read...

tumblr

Total Persons:
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Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 18 or older

Facebook

Instagram

YouTube Video
Linkedin

TikTok

X [Formerly " Twitter")
Reddit

Pinterest

WhatsApp

Snapchat

Others(Rumble, Twitch, Gab, Pa...
Blogs/Message Boards (read...

tumblr
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Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

YouTube Video
286

S EE

(Formerl...

TikTok Link... | Pin 5. Facebook
3.3 5.5 4. 2.2 | 2. 45.6

e Video

LinkedIn

6.3

X

Instagram
iz )

Pin

(Formerl...

B who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos

Stores HHLD shopped for auto products/srvcs pst 12 mo (HHLD): Jiffy Lube

EWDC

soefa.ai

* Share of Everything

for Anything _



&»  Washington, DC
jiffylube DMA P25-54

Avg. Week All Social Media (Persons & % Reach): Adults 25 - 54

Total Persons:

185,875 or 78.% of Adults 25 - 54 who used JIFFY LUBE for Oil Change and/or Auto Service past
12mos use Ad-Supported Facebook for an average of 36.3 minutes every day representing 32.5% of
all time spent daily with Ad-Supported Social Media.

®
bl

Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

Facaboc e .
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Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 25 - 54

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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Stores HHLD shopped for auto products/srvcs pst 12 mo (HHLD): Jiffy Lube



@ Wasllinulllll De 307,987 or 70.9% of Adults 18 or older who used JIFFY LUBE for Qil Change and/or Auto Service past
. ’ 12mos use Ad-Supported Facebook for an average of 43.4 minutes every day representing 35.5% of
jlﬂIVIUbe' DMA P18+ all time spent daily with Ad-Supported Social Media.
72.6% Avg. Hours+Minutes/day with Ad-Supported

Weekly 70.9%

Reach % Social Media: Adults 18 or older

"Share of Ad-Supported Social Media"
T

50.5%

who used JIFFY LUBE for WDC
45.7% .
96 of Weekly 0il Change and/or Auto
Time Spent wit Service past 12mos
Ad-Supported
Social Media:
28.1% 28.5%
23.2%
Q,
20.4% 21.2% 19.7%
14.3% 15.0% 14.8%
Weekly
Total o
Persons o [ [
Reached: 307,987 4,105,485 219,404 2,3?_7’,343 182,804 2,584,441 88,819_ 1,587,387 110,9_82 1,613,931 89,379 1,311,106 88,5?5 1,200,456 101,107 1,2_[}7,03? 62,243 849,043 64,227 1,116,011
Average Facebook YouTube Video Instagram TikTok LinkedIn X (Formerly Pinterest Reddit Snapchat WhatsApp
Daily Minutes "Twitter")
Using Ad-Supported
= who use L or Oil Change and/or Auto Service past 12mos ]
woc DMA Scarborough R1 2024: Feb2 3-Apr24 Qual Intab 362  WASHINGTON, DC DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab 5411 ®* Share of Everything
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Stores HHLD shopped for auto products/srvcs pst 12 mo (HHLD): Jiffy Lube



@ Washinat De 185,875 or 78.% of Adults 25 - 54 who used JIFFY LUBE for Oil Change and/or Auto Service past

. ashington, 12mos use Ad-Supported Facebook for an average of 36.3 minutes every day representing 32.5% of
jlfleUbe' DMA P25-%4 all time spent daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach% /8-0% 767% Social Media: Adults 25 - 54

"Share of Ad-Supported Social Media"

52.6% who used JIFFY LUBE for WDC
0il Change and/or Auto

ﬁ;il.g::ﬂywﬂ Service past 12mos
Ad-Supported
Social Media:
34.1% 32.8%
26.1% )
24.8% 23.4% 24.9% 23.2%

20.8%

20.3%

20.1%

19.0%

Weekly

Total 5.2% 5

Persons 2.9% 27
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@  Washington, DC
jiffylube DMA P18+

Top DIGITAL MEDIA
reaching P18+ past 12 months
JIFFY LUBE Customers...

WASHINGTON, DC (DMA Survey Area)
SCARBOROUGH R1 2024: FEB23-APR24
ADULTS 18+

WHAT | Want to Know About Them
Apps or wabsites used or visited past 20 days:Search: Google
Apps or wabsites used or visited past 30 days:Social media: Facebook
Apps or wabsites used or visited past 30 days:Social media: Instagram

MNewspaper/ TV/Cable websites visited/apps used past 30 days:
Washington Post

Apps or wabsites used or visited past 30 days:Search: Wikipedia
Apps or wabsites used or visited past 30 days:Social media: Linkedin

Apps or websites used or visited pasl 30 days: Mew York Times/NY Times.

com

MNewspaper/ TV/Cable websites visited/apps used past 30 days: Fox 5 DC
WTTG

Apps or websites used or visilted pasl 30 days: ESPM
Apps or wabsites used or visited past 30 days:Social media: Reddit

MNewspaper/TV/Cable websites visited/apps used past 30 days: NBC 4
Washington WRC

Apps or wabsites used or visited past 30 days:Social media: Pinterest
Apps or websites used or visited past 30 days: CMMN

Apps or wabsites used or visited past 30 days:Social media: X {formerly
Twitter)

MNewspaper/TV/Cable websites visited/apps used past 30 days: Politico
Apps or wabsites used or visited past 30 days:Social media: TikTok

MNewspaper/ TV/Cable websites visited/apps used past 30 days: ABC 7
WILA

Newspaper/TV/Cable websiles visited/apps used past 30 days: Xfinity
MNewspaper/TV/Cable websites visited/apps used past 30 days: WUSA 9
Apps or wabsites used or visited past 30 days:Social media: Snapchat
Apps or wabsites used or visited past 20 days:Social media: WhalsApp
Apps or wabsites used or visited past 30 days:Search: Bing

Apps or websites used or visited past 30 days: NBCMHews

Apps or wabsites used or visited past 30 days: Wall Street Journal’Ws..
com

MNewspaper/ TW/Cable websites visited/apps used past 30 days:
Washington Times

Apps or wabsites used or visited past 30 days: FOXNews
Apps or wabsites used or visited past 30 days: ABCNews
Apps or websites used or visilted pasl 30 days: Washinglon Mationals

Stores HHLD shopped for auto products/srvcs pst 12 mo (HHLD): Jiffy Lube

WHO | am Looking At
Stores HHLD shopped for auto products/smnvcs pst 12 mo (HHLD): Jiffy

Luba
Target Persons® % of Target Index
378,184 B7.3% 99
307 987 T0.9% 94
208,904 48.3% B9
173,807 40.0% 114
142,075 A2.T% B8
118,868 27 4% BT
117,753 27T.1% 148
116,934 26.9% 13
111,784 25.T% 138
111,149 25.6% 105
110,527 25.4% 114
103,305 23.8% 83
102,911 23.T% 112
102,105 23.5% BB
100,779 23.2% 133
88,819 20.5% 73
88,639 20.4% 119
87,018 20.0% 90
75,539 17.4% 110
71,155 16.4% 82
689,203 15.89% T2
65,778 15.1% B3
63,725 14.7T% 133
63,080 14.5% 163
57,180 13.2% 151
48,540 11.4% BB
42,939 9.9% 111
36,909 B.5% 224



@  Washington, DC
jiffylube DMA P25-54

Top DIGITAL MEDIA
reaching P25-54 past 12 months
JIFFY LUBE Customers...

WASHINGTON, DC (DMA Survey Area)
SCARBOROUGH R1 2024: FEB23-APR24
ADULTS 25-54

WHAT | Want to Know About Them
Apps or wabsites used or visited past 30 days:Search: Google
Apps or wabsites used or visited past 30 days:Social media: Facebook
Apps or websites used or visiled pasl 30 days:Social media: Instagram

Newspaper/ TV/Cable websites visited/apps used past 30 days:
Washington Post

Apps or websites used or visiled past 30 days:Social media: Pinlerest

Apps or wabsites used or visited past 30 days: Mew York Times/MNY Times.
com

Apps or wabsites used or visited past 30 days:Search: Wikipadia

Apps or websites used or visited past 30 days:Social media: Linkedin
Apps or websites used or visiled past 30 days: CNN

Apps or wabsites used or visited past 30 days:Social media: Reddit
Newspaper/TV/Cable websiles visiled'apps used past 30 days: Politico

MNewspaper/ TVICable websites visited/apps used past 30 days: Fox 5 DC
WTTG

Newspaper/ TVICable websites visited'apps used past 30 days: NBC 4
Washington WRC

Apps or wabsites used or visited past 30 days: ESPM

Apps or websites used or visiled past 30 days:Social media: X (formerly
Twitter)

MNewspaper/ TW/Cable websites visited/apps used past 30 days: ABC T
WILA

s or websiles used or visited past 30 days:Social media: TikTok

P p ¥y5

Apps or wabsites used or visited past 30 days:Social media: WhatsApp
Apps or websites used or visiled pasl 30 days:Social media: Snapchal
MNewspaper/ TVICable websiles visited/apps used past 30 days: Xfinily
Newspaper/ TVICable websites visited'apps used past 30 days: WUSA S
Apps or websites used or visiled past 30 days: NBCNews

Apps or websites used or visiled past 30 days: Wall Streal Journal®WsJ.
com

Mewspaper/ TVICable websites visited/apps used past 30 days:
Washington Times

Apps or websites used or visiled pasl 30 days: FOXMNews
Apps or wabsites used or visited past 30 days: ABCNews
Apps or wabsites used or visiled past 30 days: FOXSports
Apps or websites used or visited past 30 days:Search: Bing

Stores HHLD shopped for auto products/srvcs pst 12 mo (HHLD): Jiffy Lube

WHO | am Loaking At

Stores HHLD shopped for aulo products/srves pst 12 mo (HHLD): Jifty

Target Persons*
209 502
185 875
139,936
114,778

75127
75,019

74,738
74,600
74,502
67,149
65,755
64,269

63,606

61,435
58,683

56,912

56,393
52 520
48,081
43,436
40,150
39,619
38,225

31 486

31,033
29,042
27,530
26,017

Luba
% of Target
BY.9%
TE.O%
58.T%
48 2%

31.5%
31.5%

4%
3.3%
31.3%
2B.2%
27 6%
27.0%

26.T%

25.8%
24.6%

23.9%

23T%
22.0%
19.3%
18.2%
16.9%
16.6%
16.0%

13.2%

13.0%
12.2%
11.6%
10.9%

Index

ar
a9
a0
116

17
166

79
BB
131
a3
128
122

108

123
76

129

69
87
88
81

101

151

142

134

107
133
7

61



&9  Washington,DC
jiffylube DMA P18+

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 29,728;
Social Media: 24,146; Local Radio: 21,772; Non-Prem. Cable: 13,449; Local TV: 11,078
reaching Adults 18 or older who used JIFFY LUBE for Oil Change and/or Auto Se

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who used JIFFY LUBE for Oil Change
and/or Auto Service past 12mos
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Stores HHLD shopped for auto products/srvcs pst 12 mo (HHLD): Jiffy Lube




&  Washington, D¢
jiffylube' DMA P25-54

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 16,989;
Social Media: 13,542; Local Radio: 12,024; Non-Prem. Cable: 7,309; Local TV: 5,356
reaching Adults 25 - 54 who used JIFFY LUBE for Oil Change and/or Auto Service

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 54 who used JIFFY LUBE for Oil Change and/or
Auto Service past 12mos
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@  Washington,DC
jiffylube DMA P18+

413,479 or 95.2% of Adults 18 or older who used JIFFY LUBE for Oil Change and/or Auto Service past
12mos spend an average of 55.9 minutes per day driving, seeing Billboards and Signs. 65.9% Listen
to Local Radio Stations Out-of-Home for an average of 40.1

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average Wesk)
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores

Total Persons:

Shopping Malls mw Avg. Hours+Minutes/day with Out-
Drugstores  PAERRE m of-Home Media: Adults 18 or older
spotty - RFURTH VAT 236 :
Concurrent =
i who used JIFFY LUBE for wDC
YouTube Music mm 0il Change and/or Auto
Movie Theaters 6 N1} m service past 12mos
B who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos EWDC

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
time spenc (Ave/age Day)

Walking in Towns,
Cities, Downtown
Areas
25.4

Billboards

Maovie
Theaters

YouTu...
Restaurants & Music
Bars

14.9

AM/FM Radio

Billboards & Si
Dr

AM/FM Radio
41.8

Walking in Towns,
Cities, Downtown
Areas
235

Shoppi

Restaurants &
Bars
14.9

Movie
Theaters

m who used JIFFY LUBE for Oil Change and/or Auto

S

ervice past 12mos

mWDC

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Movie Theaters

Public Transit

YouTube Music

Retail Stores

u who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos
DMA

wbDc

Totn! Persons:

5 213585
2,862,608
T B
6 505
LY P s Nk Cities, Downtown
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Jeciz 113599
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@  Washington, D¢
jiffylube DMA P25-54

227,687 or 95.6% of Adults 25 - 54 who used JIFFY LUBE for Oil Change and/or Auto Service past
12mos spend an average of 50. minutes per day driving, seeing Billboards and Signs. 68.2% Listen to
Local Radio Stations Out-of-Home for an average of 46.5 minu

Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 54

(Average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Spotify

YouTube Music

Drug Stores

Siriusxm

Public Transit

® who used JIFFY LUBE for Qil Change and/or Auto Service past 12mos

Total Persons: % Time Spent: [Ayerage Day)
D e — g%
asessel e e 3155

| —— R
A5 em—T
B e SR
T — T
PO —

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 25 - 54

Concurrent
0
usage % - 33 3*"

who used JIFFY LUBE for
Oil Change and/or Auto
Service past 12 mos

BT wSh
L

mWDC

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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Shoppi 10.5
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m who used JIFFY LUBE for Oil Change and/or Auto

Service past 12mos

mWDC

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 25 - 54

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
‘Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Drug Stores

YouTube Music

Public Transit

Movie Theaters

Retail Stores

M who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos
DMA
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 who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos

Stores HHLD shopped for auto products/srvcs pst 12 mo (HHLD): Jiffy Lube
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(&9  Washington,DC
jiffylube DMA P18+

Weekly
Reach %

95.2% .

65.9% 65.4%

413,479 or 95.2% of Adults 18 or older who used JIFFY LUBE for Oil Change and/or Auto Service past

12mos spend an average of 55.9 minutes per day driving, seeing Billboards and Signs representing 36.% of
all Time Spent with Ad-Supported Out-of-Home Media.

"Share of Ad-Supported OOH Media"

88.5%

Weekly

Total

Persons

¥ 4,864,008 3,700,755 2
Billboards & Signs AM/FM Radio Walking in Towns,

Average {Weekly Drivers) Cities, Downtown
Daily Minutes Areas
with Ad-Supported

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

95.9% 95.7%

who used JIFFY LUBE for WDC
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5.5%

3.4%

04 3,412,285 773

620 193,819

116, , " 2,303, ¥ 1,517,814 X 766,123 X 824,
Grocery Stores Restaurants & Bars Shopping Malls Public Transit Movie Theaters

[ |
C 3,237,397
stadiums & Arenas s

Stations/Convenience
Stores

® who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos B WDC

wpc DMA Scarborough R1 2024: Feb23-Apr24

362  WASHINGTON, DC DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab 5411

* Sh f E thi
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. SOEﬁ a:i. .—-lj An yufhriyn g ln%
- =

Stores HHLD shopped for auto products/srvcs pst 12 mo (HHLD): Jiffy Lube
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Weekly
Reach %

95.6%

68.2% 68.4%

Weekly
Total
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27, 2,576,599
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wDC DMA

Washington, D¢
jiffylube DMA P25-54

227,687 or 95.6% of Adults 25 - 54 who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos

spend an average of 50. minutes per day driving, seeing Billboards and Signs representing 31.5% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

ushare ofAd-Supported OOH Med"a " Out-of-Home Media: Adults 25 - 54
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@  Washington,DC
jiffylube DMA P18+

413,479 or 95.2% of Adults 18 or older who used JIFFY LUBE for Oil Change and/or Auto Service past
12mos spend an average of 55.9 minutes per day driving an average of 32.5 miles each day and are
98.4% more likely to use Route 118/Germantown Road than the

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Stores HHLD shopped for auto products/srvcs pst 12 mo (HHLD): Jiffy Lube

Top-26 Employment Zip Codes: Adults 18 or older
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@  Washington,De
jiffylube DMA P25-54

227,687 or 95.6% of Adults 25 - 54 who used JIFFY LUBE for Oil Change and/or Auto Service past
12mos spend an average of 50. minutes per day driving an average of 29.1 miles each day and are
152.% more likely to use Route 118/Germantown Road than the Metr

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 25 - 54
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Avg. Hours+Minutes/day Driving:

who used JIFFY LUBE for WDC
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Top-26 Residential Zip Codes: Adults 25 - 54
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Top-26 Employment Zip Codes: Adults 25 - 54
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Top Residential Zip Codes: (Adults 25 - 54 who used JIFFY LUBE for Oil Change and/or Auto Service past 12mos)
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&  Washington,DC
jiffylube DMA P18+

144,622 or 33.3% of Adults 18 or older who used JIFFY LUBE for Oil Change and/or Auto Service past
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.5 minutes every day
representing 35.% of all time spent daily with All forms of Prin

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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83,874 or 35.2% of Adults 25 - 54 who used JIFFY LUBE for QOil Change and/or Auto Service past
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.1 minutes every day

representing 35.4% of all time spent daily with All forms of Print Me
Avg. Week All Print %idia (Persons & % Reach): Adults 25 - 54 Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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@  Washington, DC
jiffylube DMA P18+

Top PRINT MEDIA
reaching P18+ past 12 months
JIFFY LUBE Customers...

WASHINGTON, DC (DMA. Survey Area)
SCARBOROUGH R1 2024: FEB23-APR24
ADULTS 18+

WHAT | Want to Know Aboul Theam
unday newspapers print edition - Cume: Washinglon Post
Daily newspapers print edition - Cume: Washington Post

Merchandise/services bought past 12 mo as resull of mail ads: Automotive
service (lires, oil change, alc.)

Magazines read pasl B months: Washinglonian

Magazines read pasl 8 months: Forbes

Magazines read pasl B months: Time

Magazines read pasl 8 months: The Atlantic

Magazines read pasl B months: The Economist

Magazines read past 6 months: Southern Living

Magazines read pasl 6 months: Morthern Virginia

Magazines read past 6 months: Smithsonian

MNon-daily newspapers read past & months: Washinglon Business Journal
MNon-daily newspapers read past & months: InsideMoVa Prince William
Magazines read past 6 months: Bethesda Magazine by MoCo3B0
Magazines read pasl B months: Forluna

MNon-daily newspapers read past & months: Loudoun Times-Mirmor
MNon-daily newspapers read past & months: Fairfax County Times
Magazines read past 6 months: HOME & DESIGN

Magazines read pasl B months: Bloomberg Businessweaek

Non-daily newspapers read past & months: The Fauquier Times, The
Prince William Times

Magazines read pasl 8 months: Washinglon Examiner

MNon-daily newspapers read past & months: Maryland Indepandent
MNon-daily newspapers read past & months: 72 Hours

Sunday newspapers print edition - Cume: New York Times

Mon-daily newspapers read past 6 months: Falls Church News-Press
Daily newspapers print edition - Cuma: New York Times

Magazines read past 6 months: Modern Luxury DC

Mon-daily newspapers read past 6 months: InsideMoVa Culpeper Times

Non-daily newspapers read past & months: Star Weekly, published by the
Free Lance-Star

Daily newspapers print edition - Curme: Washington Times
MNon-daily newspapers read past 6 months: Connection/Centre View
Daily newspapers print edition - Cume: Wall Street Journal

Stores HHLD shopped for auto products/srvcs pst 12 mo (HHLD): Jiffy Lube

WHO | am Looking At

Stores HHLD shopped for aulo productsismnves pst 12 mo (HHLD): Jiffy

Target Persons*
102,353
89,331
BB,366

7,848
73,129
71,806
58,410
54,6BT
50,458
50,054
47,743
44,311
38,848
36,906
33,855
33,203
32,3848
30,668
30,616
28,847

28,837
26,373
28,177
25,309
24 664
23,850
23,420
23,239
22 689

18,985
16,158
15,389

Luba

% of Target
23.6%
20.6%
19.9%

17.8%
16.8%
16.6%
13.4%
12.6%
11.6%
11.5%
11.0%
10.2%
9.2%
B.5%
7.8%
T.6%
7.5%
7.1%
T.0%
5.9%

6.6%
6.1%
5.0%
5.8%
5.T%
5.5%
5.4%
5.4%
5.2%

4.6%
3.T%
3.5%

122
136
190

198
253
238
184
197
220
253
147
262
azz
265
294
191

182
194
364

228

223
122
330
120
3z
450
269

165
244
108



WASHINGTON, DC (DMA Survey Area)
SCARBOROUGH R1 2024: FEBZ23-APR24

@  Washington, DC i 1 2028
jiffylube DMA P25-54 I

Stores HHLD shopped for auto products/srecs pst 12 mo (HHLD): Jiffy

Luba
WHAT | Want to Know Aboul Tham Target Persons® % of Target Index
Sunday newspapers print edition - Cume: Washinglon Post 59,289 24.9% 148
Magazines read past & months: Washinglonian 46,385 19.5% 180
Magazines read past & months: The Economist 48,312 19.4% 252
Magazines read past 6 months: Forbes 46,260 19.4% 249
To p P RI N T M E D I A Magazines read past 6 months: Time 41,200 17.3% 246
Magazines read past & months: The Atlantic 41,089 17.3% 185
reaching P25_54 past 1 2 monthS Magazines read past 6 months: Morthern Virginia 37,883 15.9% 314
MNon-daily newspapers read past & months: InsideMNoVa Prince William ar 7 15.8% AG6
Daily newspapers prinl edition - Cume: Washington Post 36,850 15.5% 138

J I F FY LU B E C u Sto m e rS ceoe Merchandise/sarvices bought past 12 mo as resull of mail ads: Aulomotive 36,003 15.1% 166

service (lires, oil change, alc.)

Magazines read past & months: Smithsonian 30,404 12.8% 212
Non-daily newspapers read past & months: Faifax County Timeas 29,389 12.3% T19
MNon-daily newspapers read past & months: The Fauquier Times, The 28,180 11.8% 620
Prince Wiliam Times

Magazines read past 6 months: Fortuna 28,017 11.8% 384
MNon-daily newspapers read past & months: Washinglon Business Journal 27,822 11.7% 239
Magazines read past & months: Bloomberg Businassweaek 27 675 11.6% 279
Mon-daily newspapers read past & months: Loudoun Times-Mirmar 28,381 11.1% 258
MNon-daily newspapers read past & months: Manyland Independent 25,249 10.6% 580
Magazines read past & months: Bethesda Magazine by MoCo3&0l 24,288 10.2% 318
MNon-daily newspapers read past & months: InsideMoVa Culpeper Times 21,800 8.2% 616
Magazines read pasl 6 months: Southern Living 21,647 9.1% 208
MNon-daily newspapers read past & months: Star Weekly, published by the 21,108 B.9% 364
Free Lance-Star

Magazines read past & months: Washinglon Examinar 20,710 B.T% 236
Magazines read past 6 months: HOME & DESIGN 18,804 T7.9% 203
Magazines read past & months: Modern Luxury DC 18,382 T.T% 632
MNon-daily newspapers read past & months: 72 Hours 18,382 T.T% 394
MNon-daily newspapers read past & months: Falls Church News-Prass 18,382 T.T% 447
Daily newspapers print edition - Cume: Washington Times 16,380 6.9% 249
Sunday newspapers print edition - Cume: Mew York Times 12,582 5.3% 116
MNon-daily newspapers read past 6 months: Connection/Centre View 12,008 5.0% are
MNon-daily newspapers read past & months: Alexandria Times B.BE88 3.T% 172
Daily newspapers print edition - Cume: Wall Street Journal 6,650 2.8% 115

Stores HHLD shopped for auto products/srvcs pst 12 mo (HHLD): Jiffy Lube
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