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16.4% or 43,111,058 of USA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos.
Typical Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 46.2
years old (5.4% younger than average) and have a $100,010 (11.5% higher than average) annual...
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Medications (RX/non-RX drugs)-reasons bought past 12 months: Anxiety/depression



14.3% or 1,077,247 of CHI DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 1.2I 0s.
Typical Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 47.2
years old (2.5% younger than average) and have a $100,464 (1.9% lower than average) annual household...
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20.2% or 384,133 of CIN DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12m
Typical Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 44.9
years old (8.% younger than average) and have a $88,903 (6.2% lower than average) annual household....
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21.9% or 840,686 of MSP DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12n!105.
Typical Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 46.1
years old (5.5% younger than average) and have a $99,224 (6.9% lower than average) annual household...
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13.% or 600,386 of PHX DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mc
Typical Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 47.5
years old (3.2% younger than average) and have a $86,210 (7.3% lower than average) annual household....
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16.4% or 43,111,058 of USA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos.
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 1.5% more
likely to be a college graduate, 5.5% less likely to work full-time, 8.3% less likely to be married, 4.8% more
likely to be a parent of 1 or more children under
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Medications (RX/non-RX drugs)-reasons bought past 12 months: Anxiety/depression



14.3% or 1,077,247 of CHI DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos.
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 9.9% more
likely to be a college graduate, 9.% less likely to work full-time, .9% less likely to be married, 2.2% less likely

to be a parent of 1 or more children under 1
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20.2% or 384,133 of CIN DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12m

Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 11.9% less likely
to be a college graduate, 8.1% less likely to work full-time, 14.3% less likely to be married, 1.2% less likely to
be a parent of 1 or more children und
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21.9% or 840,686 of MSP DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos.
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 5.% less likely to
be a college graduate, 4.1% less likely to work full-time, 10.% less likely to be married, 18.2% more likely to

be a parent of 1 or more children under
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13.% or 600,386 of PHX DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mas.
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 23.3% more

likely to be a college graduate, 4.9% more likely to work full-time, 6.9% less likely to be married, 2.7% more
likely to be a parent of 1 or more children unde
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16.4% or 43,111,058 of USA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos.
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 8.2% less likely to

own their home, 15.6% more likely to own a higher valued home, 3.8% less likely to have a single-family
home, 28.2% more likely to have a dog.
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14.3% or 1,077,247 of CHI DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 9.1% less likely to

own their home, .7% more likely to own a higher valued home, 7.2% less likely to have a single-family home,

29.8% more likely to have a dog.
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to own their home, 8.6% more likely

20.2% or 384,133 of CIN DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12m
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 12.2% less likely

to own a lower valued home, 2.4% less likely to have a single-family

home, 19.7% more likely to have a dog.
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21.9% or 840,686 of MSP DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos.
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 5.5% less likely to
own their home, 1.4% more likely to own a higher valued home, 6.7% less likely to have a single-family

home, 17.1% more likely to have a dog.
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13.% or 600,386 of PHX DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12m
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 1.3% less likely to

own their home, 5.2% more likely to own a lower valued home, 3.4% more likely to have a single-family
home, 36.4% more likely to have a dog.
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16.4% or 43,111,058 of USA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos.
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 1.8% more
likely to look up D-I-Y advice online, 8.1% less likely to always vote in local elections, 4.8% more likely to
belong to a gym, .1% more likely to fly domestic
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14.3% or 1,077,247 of CHI DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos.
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are .% less likely to
look up D-I-Y advice online, 14.9% less likely to always vote in local elections, 11.4% less likely to belong to
a gym, 6.3% less likely to fly domestic
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20.2% or 384,133 of CIN DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12m
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 7.8% less likely

to look up D-I-Y advice online, 6.9% less likely to always vote in local elections, 7.7% less likely to belong to

a gym, 6.1% less likely to fly domestic
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21.9% or 840,686 of MSP DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12n“105.
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 10.7% less
likely to look up D-I-Y advice online, 16.1% less likely to always vote in local elections, 1.3% more likely to

belong to a gym, 2.2% more likely to fly domest
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13.% or 600,386 of PHX DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12maos.
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 23.9% more
likely to look up D-I-Y advice online, 2.2% more likely to always vote in local elections, 40.5% more likely to

belong to a gym, 9.6% more likely to fly domest
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Domestic Regular Beer
Microbrew / Craft Beer v
ECHI

Qual Intab

# who used ANTHANXIETY/DEPRESSION Prescription Meds past 12mos
CHI DMA Scarborough R1 2024: Feb23-Mar24

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

Top-10 Cuisines: Adults 18 or older

(Sit-Dawn Restaurants Used Past 30-days)

wdian/  Upscale sieakhouse
ai/

Buegers/  Domut /
SportsBar  Bakery  Other

Asizn

ast 12mos mCH

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
housed ipoon... RIS 27.0%

on [ ETECTEEN 20.0%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines 20.1%

Table Games (Craps, Poker, etc.)

Bar/ Nightclub

Upscale Restaurant
Stage Show / Concert
Sports Betting

Other Gambling

Spa Casinos visited past 12 months: Yes

mwho used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos | CHI
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Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape
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Medications (RX/non-RX drugs)-reasons bought past 12 months: Anxiety/depression



Past 30-days QSR Users: Adults 18 or older

l | 1time

2 times

3 times

4 times

5times

6-9times

= who used ANT-ANXIETY/DEPRESSION Prescription Meds past 12mos

Total Ag‘gggffy QSR Users:

89.1%

e EE
1,607,724

mCIN

Avg. Monthly QSR Meals:

20.2% or 384,133 of CIN DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12m
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 2.7% more likely

to use QSRs past mo., 1.7% less likely to use Sit-Down Restaurants past mo., 12.6% less likely to use Casinos
past yr., 25.7% more likely to smoke cigare

Total Monthly Si
78.3%

® who used ANTI- ANXIETV/DEPRFSS!ON Prescription Meds past 12mos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

¢ 33 e
10times or more

HCIN

t-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

-

79.6%

Drank Past 30-days. Adults 18 or older

Any Type of Beer
Liquor

Domestic Light Beer
Domestic Regular Beer
Wine

Imported Beer

Microbrew / Craft Beer

S
11.7%

® who used ANT-ANXIETY/DEPRESSION Prescription Meds past 12mos

CIN DMA Searborough R1 2024: Jan23-Jlan24

- ¥
|

®CN

Qual Intab
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Table Games (Craps, Poker, etc.)
Bar / Nightclub
Upscale Restaurant

Sports Betting

Other Gambling

mwho used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos

Top-10 Cuisines: Adults 18 or older

Sit-Down Restaurants Used Past 30-days)

Chivese Mexicsn  wings/  Coffee  maan Steskhouse ot
Burgers / Wouse |
Spaets Bar Coffes Bar

piza m-m/ upseale

ml.e«
Asian

firind

h d ANTI-, (/DEPRESSION 5t 12mos uCiN
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
72

who used ANTI-ANXIETY/DEPRESSION Prescription... 28.0%

an 15.2%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

514,7! 27.0%
4.8%
3.0%
931,0%
1.7%

cert

w
k-
13

Casinos visited past 12 months: Yes

B CIN

Used Past 30-days: Adults 18 or older

I ‘ ﬁ

H
&J
Cigarettes Marijuana / Cannabis

Vape
mwho used ANTI-ANXIET Y/DEPRESSION Prescription Meds past 12mos

=N

Medications (RX/non-RX drugs)-reasons bought past 12 months: Anxiety/depression



Past 30-days QSR Users: Adults 18 or older

Total Monthly QSR Users:
90.2%

e TER 2
3371117

4 times

m who used ANT -FANXIETY/DEPRESSION Prescription Meds past 12mos.

87.6%

o
5%
.8%
11.3%
o
2%

Avg. Monthly QSR Meals:

uMSP

past yr., 29.5% more likely to smoke cigarette

21.9% or 840,686 of MSP DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mes.
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 3.% more likely
to use QSRs past mo., .5% more likely to use Sit-Down Restaurants past mo., 3.8% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

Ltime 20.3%

2 times 18.3%

3 times

12.4%

4 times
5 times

6-9times

10times or more

= who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos u MSP
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

Drank Past 30-days: Adults 18 or older

Uaser
Any Type of Beer 1925504 50.1%

Domestic Regular Beer py

Wine

Domestic Light Beer
Imported Beer - v
Microbrew / Craft Beer '
» who used ANTANXIETY/DEPRESSION Prescription Meds past 12mos mMSP
MSP DMA Scarborough R1 2024: Jan23-Jan24 Quallntab

33.3%

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

pizza eagel
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wwho ipti ast 12 WMSP

H
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1o
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Sports bar coffeetar  Other  Bakery
asian

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
o used ANTH iotion.. MOSTESINNNINN 12.3%

msp -l 10.7%

Past 12 months Casino Activities: Adults 18 or older
Table Games (Craps, Poker, etc.)

Bar / Nightclub

Stage Show / Concert

33
Upscale Restaurant
f— T

Other Gambling 22359;‘5

8.0%
7.8%

9.9% )
Spa E 1.3% Casinos visited past 12 months: Yes
® who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos uMSP
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Used Past 30-days: Adults 18 or older

%

Marijuana / Cannabis Cigarettes Vape

= who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos  mMSP

Medications (RX/non-RX drugs)-reasons bought past 12 months: Anxiety/depression



d ANTI-ANXIETY/ ON Prescription Medspast 12mos

Total Jl-gggsgﬂv QSR Users:

3 times

4 times

5 times

6 -9times

10times or more

awh

uPHX

Avg. Monthly QSR Meals:
90.7%

D . -
4,184,809

to use QSRs past mo., 2.1% more likely to use Sit-Down Restaurants
past yr., 10.6% less likely to smoke cigaret

13.% or 600,386 of PHX DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos.
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 2.4% more likely

past mo., 6.8% less likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
[ 1time

14.8%

2 times

3 times

4 times

5 times

6-9times

10times or more

® who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos W PHX
Total ly Sit-Down ant Users:
78.8% 77.2%

Avl. Month/ i Sit-Down Restaurant Meals:

Drank Past 30-days: Adults 18 or older
B R T

Liquor

Any Type of Beer

Wine
pored
Domestic Light Beer
Domestic Regular Beer m v v
Microbrew / Craft Beer E ;5% '
= who used ANTF- TY/DEPRESSION Pr Meds past 12mos uPHX
PHX DMA Scarborough R1 2024: Jan23-Feb24 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) a

mmm wiony| Wacs! mecle Sesthewn Sacd/
Burgers [
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Mexcan  Chiness  Pma matan
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Asizn

umv

past 12mos. mPHX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
‘uso8

24.3%
PHX 674.39‘3 14.6%

£ Past 12 months Casmo Activities: Adults 18 or older
Slot Machines 31.7%

Upscale Restaurant

Bar / Nightclub
Table Games (Craps, Poker, etc.)
Stage Show / Concert

Sports Betting

215,630 4.7%
&;1.4%
1.9%
2.6%
1.7%

Other Gambling

Spa Casinos visited past 12 months: Yes
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Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes

tho used ANTL

7 iption Meds

Medications (RX/non-RX drugs)-reasons bought past 12 months: Anxiety/depression



Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
Second Home or Real Estate Property

529 Plan / College Savings Plan

® who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos.

16.4% or 43,111,058 of USA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos.
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 5.8% more likely

to have a 401K, 18.1% more likely to have an Auto Loan, 4.5% more likely to Invest/Trade Stocks Online, 16.%
more likely to pay with their Debit Card.

102,198,272 39.0%

76,183,157 29.1%

0 16.4%
48,798,343 18.6%
13.4%
37,181,522 14.2%

5 1.7%

EORTER 2N 11.7%
10.0%

EDATIRTON 11.7%

1 8.0%
22,620,640 X9
17.9%
22,243, 798333

mUSA

Financial Services Has and/or Uses: Adults 18 or older

9.3% g.1%

Certificates of Studentloan Refinanced
Deposit (CDs) Home
Mortgage

Online Bill
Paying

Credit Card Mohbile
Banking

Online
Banking

savings
Account

Checking  Debit or ATM
Account card

Home

Mortgage

Auto Loan Money
Market

Account

® who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos W USA

3% 6% 6.4% g ox

Personal Loan  Home
Improvement
Loan or Home

Equity Loan

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce / Family Attorney

w who used ANTI-ANXIETY/DEPRESSION Preseription Meds past 12mos

Scarborough R1 2024: Jan23-Aug24
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USA USA Projection

41,431,309 15.8%
5 10.6%
29,539,950 11.3%
10.8%
27,079,064

6 10.3%
6.9%

6.3%

16,386,446

4.1%
Tl 3.8%

(*Past 12 Months)

0%
2%
m USA
Qual Intab

Past 3-Months Payment Methods Used: Adults 18 or older

S

172.2% 10.0%

Debit Card  MasterCard

ApplePay  CashApp  Store Credit Google Pay
Card

= who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos

Zelle

Venmo

Facebook
Messenger

American
Express
mUSA

Discover

3,882

USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 23,332

Medications (RX/non-RX drugs)-reasons bought past 12 months: Anxiety/depression

4.3% 3.8% gy 3.3%
[, R s
Square Cash Samsung Pay




14.3% or 1,077,247 of CHI DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos.
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 8.3% more likely

to have a 401K, 2.% more likely to have an Auto Loan, 24.7% more likely to Invest/Trade Stocks Online, 22.1%
more likely to pay with their Debit Card.

i
it

e

mﬁ‘lnvestments Owned: Adults 18 or older
401K Plan
IRA Individual Retirement Account) g
Stocks or Stock Options
Mutual Funds 15_,":;*
Money Market Funds 1::9':%
Bonds ul_;:%

Other (Crypto / NFTs / Metals, etc.) giﬁ*

Financial Services Has and/or Uses: Adults 18 or older

13.1%)
: R P e

529 Plan / College Savings Plan 77:: Checking Debitor ATM  Savings  CreditCard  Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home

» ) Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement

Second Home or Real Estate Property ;72;: Account Mortgage ‘:""_‘:’v'l‘:“

LE o quity Loan

® who used ANTI-ANXIETY/ DEPRESSION Prescription Meds past 12mos mCHI = who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos = CHI
” - . — .
Professional Services Used*: Adults 18 or older Past 3-Months Payment Methods Used: Adults 18 or older
Online Investing / Stock Trading
15.2%
s b
Insurance Agent at a Local Office (not online) 4-:966.:,‘ . .
Real Estate Agent ermm 11.8% 10,95

v sl DO e,
Estate Planning T = . : . o h c [
; . 5.3% (*Past 12 Months) Debit Card  MasterCard Zelle Venmo ApplePay  CashApp StoreCredit Discover  GooglePay  American  Facebook  Square Cash Samsung Pay
Divorce/ Family Attorney E" Card Express  Messenger
w who used ANTI-ANXIETY/ DEPRESSION Prescription Meds past 12mos mCHI  who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos mCHI

CHI DMA Scarborough R1 2024: Feb23-Mar24 Qual intab 494
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Medications (RX/non-RX drugs)-reasons bought past 12 months: Anxiety/depression



20.2% or 384,133 of CIN DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12m
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are .9% more likely

to have a 401K, 16.4% more likely to have an Auto Loan, 8.5% less likely to Invest/Trade Stocks Online, 10.3%
more likely to pay with their Debit Card.

Investments Owned: Adults 18 or older

i |

Stocks or Stock Options

13.7%
284,568 14.9%

Mutual Funds

Financial Services Has and/or Uses: Adults 18 or older

Money Market Funds :;::’
Other (Crypto / NFTs / Metals, etc.) 7'7’:0 %
9.9% : 8.1% 70% B.1% gae
172,110 9.0% 12.7%)
529 Plan / College Savings Plan 7.9% Checking Debitor ATM  Savings  CredtCard  Online  OnlineBil  Mobile Autoloan  Money Certificates of personal Loan Home
Account card Account Banking Paying Banking Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property &??2% Account Mortgage l:ilﬂrof i"ﬂle
= qlltv an

® who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos mCIN

® who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos ECIN

Professional Services Used*: Adults 18 or older

Tax Preparation Service 378,422 19.9%
Online Investing / Stock Tradi - ”
nline Investing / rading eyl 10.7%
156,321

8.2%
i -\ @

Insurance Agent at a Local Office (not online)

7.9%
. 3.4%
Estate Planning 600
1.4%
Real Estate Agent S

*Past 12 Months,
Divorce / Family Attorney ! l’;;z‘ ( )

# who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos mCIN

CIN DMA Scarborough R1 2024: Jan23-Jan24 Qual intab 392
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payPal

fpy'Past 3-Months Payment Methods Used: Adults 18 or older

12.8%12.4%

- 28% 39% 50 3.4%
e~ e - |

Facebook  Square Cash Samsung Pay
Messenger

ApplePay  StoreCredit  American

Card Express
# who used ANTI-ANXIETY/ DEPRESSION Prescription Meds past 12mos. = CIN

visa Venmo

Discover

MasterCard zelle CashApp  Google Pay

Medications (RX/non-RX drugs)-reasons bought past 12 months: Anxiety/depression



21.9% or 840,686 of MSP DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12n
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 1.7% less likely to

have a 401K, 9.3% more likely to have an Auto Loan, 3.6% more likely to Invest/Trade Stocks Online, 6.6%
more likely to pay with their Debit Card.

Investments Owned Adults 18 or older

IRA (Individual Retirement Account)

Financial Services Has and/or Uses: Adults 18 or older

1,655,758 43.0%

18.1%
Money Market Funds '5;; %
10.0%
Bomds 6%

Second Home or Real Estate Property 83'3:

ﬂﬂh S e
35.0% "

Other (Crypto / NFTs / Metals, etc.) - Checking  Savings Debitor ATM CreditCard  Online Mobile  Online Bl  Home  Autoloan Certficates of Studentloan Refinanced Personal Loan  Home

4% Account Account card Banking Banling Paying Mortgage Manwt Depaosit (CDs) Home Improvement
529 Plan / College Savings Plan e Account Mortgage '-';:'; ['::“e
= who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos uMSP = who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos uMSP

Professional Services Used*: Adults 18 or older T\ Past 3-Months Payment Methods Used: Adults 18 or older

S _

11.096

Insurance Agent ata Local Office (not online)

452,514

9.3%
e I S

M‘“lz.ﬂt

i-

3.4%
Real Estate Agent
s [ "

3.0% 3.3% 3.9% 0%
Estate Planning &“‘2";%

N g 0.9% (*Past 12 Months) VisA PayPal Debit Card Venmo MasterCard Zelle ApplePay  CashApp Store Credit GooglePay American Discover Facebook SamsungPay Square Cash
Divorce / Family Attomey rﬂ-”‘ card Express Messenger
m who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos mMSP = who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos m MSP

MSP DMA Scarborough R1 2024: Jun23-Jan24 Qual Intab
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Medications (RX/non-RX drugs)-reasons bought past 12 months: Anxiety/depression

0s.



13.% or 600,386 of PHX DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mag
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 21.4% more likely

to have a 401K, 45.% more likely to have an Auto Loan, 9.8% less likely to Invest/Trade Stocks Online, 18.1%
more likely to pay with their Debit Card.

Investments Owned: Adults 18 or older
IRA (Individual Retirement Account)
Stocks or Stock Options m
Mutual Funds 2:;_]*
Other (Crypto / NFTs / Metals, etc.) 1";;;“
Money Market Funds ‘n:‘i.s'x
Second Home or Real Estate Property D.Ei‘;».s%

11.4%

529 Plan / College Savings Plan Iﬁ’f’"sm
= who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos m PHX

ﬂ Financial Services Has and/or Uses: Adults 18 or older

12 L 1
s N e E——

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

» who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos W PHX

Professional Services Used*: Adults 18 or older

e
Financial Planner
Online Investing / Stock Trading
Insurance Agent at a Local Office (not online) 114"
e m ox o @ ®
Real Estate Agent m s
Estate Planning msﬂ%

i
Divorce / Family Attorney r"-”‘ {Rost12 Mopths)

= who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos m PHX
DMA Scarborough R1 2024: Jan23-Feb24 Qual Intab 337

y'ﬂ_a'Past 3-Months Payment Methods Used: Adults 18 or older

, A5% 3.4% | o0 3.3%
Debit Card PayPal Zelle MasterCard Venmo CashApp  Apple Pay ﬂom Cver.it Google Pay  American Discover Facebook  Square Cash Samsung Pay
Express Messenger
= who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos mPHX
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Medications (RX/non-RX drugs)-reasons bought past 12 months: Anxiety/depression



Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an average of 3 days, 2
hours, 43 minutes and 21 seconds each week with All Forms of Media.

83.2% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an avg. of 8 hours and 8 minutes
each week listening to All Local AM/FM Radio, representing 9.1% of totaltime spent with all forms of Media.
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Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

usage 53.8%
& &
&

® who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos N USA
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Medications (RX/non-RX drugs)-reasons bought past 12 months: Anxiety/depression



Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an average of 2 days, 23
hours, 52 minutes and 59 seconds each week with All Forms of Media.

85.4% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an avg. of 8 hours and 27
minutes each week listening to All Local AM/FM Radio, representing 10.1% of total time spent with all forms of Media.

EX o

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

Concurr:
usage 51.3%
& &

% of Total
Weekly H:M:

55.2%
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Medications (RX/non-RX drugs)-reasons bought past 12 months: Anxiety/depression




Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an average of 3 days, 13

hours, 35 minutes and 57 seconds each week with All Forms of Media.
88.2% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an avg. of 6 hours and 44
minutes each week listening to All Local AM/FM Radio, representing 6.9% of total time spent with all forms of Media.
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Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

CONCUTT
Usage 49.6%
e &

ro
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Medications (RX/non-RX drugs)-reasons bought past 12 months: Anxiety/depression



Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an average of 3 days, 0
hours, 54 minutes and 14 seconds each week with All Forms of Media.

86.5% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an avg. of 8 hours and 13
minutes each week listening to All Local AM/FM Radio, representing 9.8% of total time spent with all forms of Media.

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

73:04:18
52.2%

% of Total

® who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos m MSP
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Medications (RX/non-RX drugs)-reasons bought past 12 months: Anxiety/depression



Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an average of 3 days, 6
hours, 25 minutes and 58 seconds each week with All Forms of Media.

81.6% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an avg. of 8 hours and 56
minutes each week listening to All Local AM/FM Radio, representing 9.3% of total time spent with all forms of Media.
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Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an average of 2 days, 8
hours, 5 minutes and 5 seconds each week with All Forms of Ad-Supported Media.

79.9% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an avg. of 7 hours and 26
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 10.6% of total time spent with all forms of Ad-

Supported
- 2
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Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an average of 2 days, 6
hours, 43 minutes and 28 seconds each week with All Forms of Ad-Supported Media.

81.6% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an avg. of 7 hours and 39
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 11.4% of total time spent with all forms of Ad-
Supported 5.
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Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an average of 2 days, 16

hours, 53 minutes and 37 seconds each week with All Forms of Ad-Supported Media.
85.6% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an avg. of 6 hours and 15
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 8.3% of total time spent with all forms of Ad-Supported
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Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an average of 2 days, 7

hours, 47 minutes and 1 seconds each week with All Forms of Ad-Supported Media.
82.5% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an avg. of 7 hours and 28
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 11.1% of total time spent with all forms of Ad-

Supported
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Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an average of 2 days, 12

hours, 47 minutes and 42 seconds each week with All Forms of Ad-Supported Media.
79.% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an avg. of 8 hours and 22 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.9% of total time spent with all forms of Ad-Supported M
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Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an
average of 8 hours and 0 minutes each day with All Forms of Ad-Supported Media. 79.9% listen to
Local AM/FM Radio for an avg. of 63.8 minutes/day. (Local Radio delivers 10.6% of Time with Ad~5upport§d Media.)

Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an

average of 7 hours and 49 minutes each day with All Forms of Ad-Supported Media. 81.6% listen to

Local AM/FM Radio for an avg. of 65.7 minutes/day. (Local Radio delivers 11.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or o[der Top-13 AII Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{average weet)
Grocery Stores

Local AM/FM Radio
Search (Google, Bing, etc.)
Billboards & Signs (Weekly Drivers]

News/WeatherSports (Websites/Apps)

Tofa! persons:

Cable

Local AM/FM Radio
729

Email/Text/IM/Zoom,etc. (Personal & Work)

Search

Billboards & Search

Local TV Stations

—— ST G 5 vt eyt 1 s bl e
fyuk 5 )
Facebook (S Forms of Media: Adults 18 or older Dira) Bing, etc.) “"“’f";'l‘“) " Bing, etc.) | Instagr...
i 1.2 30.6 (Weekly Drivers) (SRS 24.0
———
oo m—!mm_ - ... car.. 0
Games/Fantasy/Betting Sites mm Usope 51.3% Zoom,etc, Fanta smium Cable TV Emall/Tet/IM/A ] Fant.. | W..
= = Local AM/FM Radio (Personal & Betting Jetw Zoom,etc. Betting |8
N - " o O .. (Pesonsl e v (W

EEQHQQHQ%QE

Instagram

= who used ANTIFANXIET Y/DEPRESSION Prescription Meds past 12mos

Top-13 All Forms ofAd Suggorted Media (Persons & % Reach): Adults 18 or older
favercge week) % Time 5

_m

m who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos HCHI

To -13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
e

=CHI

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers) Non-Premium Cable

Networks
61.3

Local AM/FM Radio
68.1

Local AM/FM Radio

News/Weather/Sports (Websites/Apps)

Search Shopping
Billboards & (Google, Bi {incl
Signs (Weekly etc.) Food/
Drivers) 30.6 Auctions...
41.2

Email/Text AM/Zoomete. Personal & Work)

o RIS P IRI™ . Hours it/ oy with Al
1

Local TV Stations
100.3

Search
(Google,
Bing, etc.)

Shopping
(incl

Food..

Billboards &
Signs (Weekly
Drivers)
47.2

ations
Local TV Stations Forms of Ad-Supported Media:
Adults 18 or older
Non-Premium Cable TV Networks

Restaura...

& Bars

Restaur.,.

Gas Stations/Convenience Stores
& Bars

Email/Text/IM/
Zoom,etc,
(Personal &
Work)

Email/Text/IM/
Zoom,etc, Inst...
(Personal &... 20.0

Shopping (incl. Food/Auctions/T ravel, etc.) Non-Premium Cable TV
News/

Weather...

Local AM/FM Radio
65.7

Insta...
209 |Ap..

Instagram
E Groc...

Gisccad 20 o

Restaurants & Bars

" who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos mCHI = who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos = CHI
CHI DMA Scarborough R1 2024: Feb23-Mar24 Qual Intab 494 3 Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. a for Anything _

Medications (RX/non-RX drugs)-reasons bought past 12 months: Anxiety/depression



Top-13 All Forms of Media (Persons & % Reach): Adults 18 or olde
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| Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an
average of 9 hours and 16 minutes each day with All Forms of Ad-Supported Media. 85.6% listen to
Local AM/FM Radio for an avg. of 53.6 minutes/day. (Local Radio delivers 8.3% of Time with Ad-. Supporte

-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

yerage Doyl

d Media.)

M
(73]
Wi
M

Networks
119.8

Local TV Stations
119.5

Non-Premium Cable

v

Billboards &
Signs (Weekly
Drivers)
47.5

Local AM/FM
Radio
57.8

Netflix

Gam...
Fant...

Local AM/FM

Radio Facebook

64.2 59.1

Non-Premium Cable TV
Networks
140
Billboards &
Signs (Weekly
Drivers)
55.8

Netflix
37.0

Local TV Stations
128.4

= who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos

mCIN

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older

faveroge Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
Search (Google, Bing, etc)
News/Westher /Sports (Websites/Apps)
Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
Facebook

Local TV Stations

Gas Stations/Convenience Stores
Non-Premium Cable TV Networks
Shopping (ind. Food/Auctions/Travel, etc.)
Instagram

Amazon Prime/IMDb/FireTv

CIN

DMA

Totol Persons:

Adults 18 or older

-ﬂ;ﬂ'

= who used ANTFANXIETY/DEPRESSION Prescription Meds past 12mos

Scarborough R1 2024: Jan23-Jan24 Qual Intab 392

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:

ECIN

% ime spent

(avert

Top-13 All Forms of Ad-Supported Media (% Time Spent &

Avg. Minutes/day Spent): Adults 18 or older

Local TV Stations
114.2

Facebook

liboards &
(Weekly

Drivers)
47.5

Amazon
Prime/IMDb/
FireTV

8

Local AM/FM

Email/Text/  Search
M/ {Google,
Zoom,etc. Bing,
(Personal &.. etc)

Sho... News/

(incl
(incl. Wi
Foo...

Insta... | Auc..

26.7 Tra..

Billboards &
Local AM/FM Signs (Weekly
Radio s)
60

Non-Premium ¢
KRS Search
(Goog...
Bing,
etc.)

Email/
Text/IM/

Zoom,etc.
(Persona.,.

Facebook
47.7
News/
Weat...

Shopping
{incl
Amazon Prime/
TV Stations IMDb/FireTV
12 a7.1

Instagram  Gr...
18.4 St

Local

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

= who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos

uCIN
* Share of Everything

Medications (RX/non-RX drugs)-reasons bought past 12 months: Anxiety/depression



Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an
average of 7 hours and 58 minutes each day with All Forms of Ad-Supported Media. 82.5% listen to
Local AM/FM Radio for an avg. of 64.1 mlnutes/day (Loca.’ Radio delivers 11.1% of Time with Ad-Supported Media.)
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Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an
average of 8 hours and 41 minutes each day with All Forms of Ad-Supported Media. 79.% listen to
Local AM/FM Radio for an avg. of 71.8 minutes/day. (Local Radio delivers 10.9% of Time with Ad-Suppor
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older .
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34,454,319 or 79.9% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos listen to Ad-Supported Local AM/FM Radio for an average of 63.8 minutes every day
representing 41.6% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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[ 879,200 or 81.6% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos listen to Ad-Supported Local AM/FM Radio for an average of 65.7 minutes every day
representing 44.8% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio

[ 328,807 or 85.6% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos listen to Ad-Supported Local AM/FM Radio for an average of 53.6 minutes every day
representing 44.7% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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693,377 or 82.5% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos listen to Ad-Supported Local AM/FM Radio for an average of 64.1 minutes every day
representing 40.5% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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474,377 or 79.% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 71.8 minutes every day
representing 39.1% of all time spent daily with Ad-Supported Audio.
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. 34,454,319 or 79.9% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos listen to Ad-Supported Local AM/FM Radio for an average of 63.8 minutes every day
representing 41.6% of all time spent daily with Ad-Supported Audio.
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879,200 or 81.6% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos listen to Ad-Supported Local AM/FM Radio for an average of 65.7 minutes every day
representing 44.8% of all time spent daily with Ad-Supported Audio.
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328,807 or 85.6% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos listen to Ad-Supported Local AM/FM Radio for an average of 53.6 minutes every day
representing 44.7% of all time spent daily with Ad-Supported Audio.
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693,377 or 82.5% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos listen to Ad-Supported Local AM/FM Radio for an average of 64.1 minutes every day
representing 40.5% of all time spent daily with Ad-Supported Audio.
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474,377 or 79.% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 71.8 minutes every day
representing 39.1% of all time spent daily with Ad-Supported Audio.
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34,454,319 or 79.9% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Country, Classic Hits, and Classic Rock
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Local AM/"FM Radio Formats (Persons & % Reach): Adults 18 or old
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12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Classic Rock, Hot AC, and Urban Contempora
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328,807 or 85.6% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary,
Classic Hits, Adult Hits, and Classic Rock.
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693,377 or 82.5% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Hot AC, Classic Hits,
| Pop Contemporary Hit Radio, and Classic Rock.

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 18 or older

|
& ‘#‘2

Hm ¥ "

-ﬂ';m
ool 17

Classic Rock
284

Classic Country

News/Talk/
Information
26.7

Active Rock

26.6

Hot AC
244

Pop

Country
241

Contempo...

Hit Radio
236

Adult

Contempo...

Album

Soft Adult
Contemporary
21.5

All Sports
27.5

News/Talk/
Information
26.4

Adult
Contemporary
27.4

Hot AC
24.8

Classic Rock
27.0

Country

24.7

Soft Adult
Contemporary
25.0

Album
Adult
Alterna..

Pop
Conte...
Hit Radio
239

Classic Hits
234

= who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos = MSP

w who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos m MSP

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

Ad—Suggorted Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(average week) % Time Spent
oy | ——
;
e Soft Adult
SRR Classic Rock Talk/ Classic Rock 6.4 25.0

Pop Contemporary Hit Radio
Adult Contemporary
News/Talk/information
Active Rock

All Sports.

Album Adult Alternative
Classic Country

Soft Adult Contemporary
Talk/Personality

MSsP

DMA

Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:
Adults 18 or older

Ema

® who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos

= MSP

Scarborough R1 2024: Jan23-lan24 Qual Intab 385

284

All Sports
32.4

Hot AC
24.4

Pap
Contemporary
Hit Radio
23.6

Adult
Contemporary
236

Country
241

FEN

Classic
Hits
22.8

Soft Adult
Contemporary

Personality

All Sports
275

Adult
Contemporary
27.4

27.0

Hot AC
24.8

Talk/Personality
26.6

Country
24.7

Pop Album
Conte... Adult
Hit Radio B..e

239

Classic Hits
23:4

= who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Medications (RX/non-RX drugs)-reasons bought past 12 months: Anxiety/depression

u MsP

soefa.ai

*® Share of Everything

for Anything _




474,377 or 79.% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio,
Country, Hot AC, Classic Hits, and Adult Hits.
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25,945,717 or 60.2% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos watch Ad-Supported Local TV Stations for an average of 99.2 minutes every day
representing 30.4% of all time spent daily with Ad-Supported Video.
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740,569 or 68.7% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos watch Ad-Supported Local TV Stations for an average of 101.7 minutes every day
representing 34.7% of all time spent daily with Ad-Supported Video.
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257,406 or 67.% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos watch Ad-Supported Local TV Stations for an average of 114.2 minutes every day
representing 29.4% of all time spent daily with Ad-Supported Video.
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534,182 or 63.5% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos watch Ad-Supported Local TV Stations for an average of 100.2 minutes every day
representing 30.% of all time spent daily with Ad-Supported Video.
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367,023 or 61.1% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos watch Ad-Supported Local TV Stations for an average of 117.2 minutes every day
representing 34.8% of all time spent daily with Ad-Supported Video.
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25,945,717 or 60.2% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos watch Ad-Supported Local TV Stations for an average of 99.2 minutes every day
representing 30.4% of all time spent daily with Ad-Supported Video.
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740,569 or 68.7% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos watch Ad-Supported Local TV Stations for an average of 101.7 minutes every day
representing 34.7% of all time spent daily with Ad-Supported Video.
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257,406 or 67.% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos watch Ad-Supported Local TV Stations for an average of 114.2 minutes every day
representing 29.4% of all time spent daily with Ad-Supported Video.
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534,182 or 63.5% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos watch Ad-Supported Local TV Stations for an average of 100.2 minutes every day
representing 30.% of all time spent daily with Ad-Supported Video.
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367,023 or 61.1% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos watch Ad-Supported Local TV Stations for an average of 117.2 minutes every day
representing 34.8% of all time spent daily with Ad-Supported Video.
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25,945,717 or 60.2% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local
News - Evening, Comedies, Local News - Morning, and Dramas.
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740,569 or 68.7% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
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Mystery/Suspense/Crime, Comedies, Local News - Evening, and Local News - Morn
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534,182 or 63.5% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Sports, Local News - Morning, Comedies, Movies, and Dramas.
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367,023 or 61.1% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Movies, Comedies, Sports, Dramas, and Mystery/Suspense/Crime.
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‘ 34,521,253 or 80.1% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos use Ad-Supported Social Media for an average of 145.7 minutes every day representing
25.3% of all time spent daily with Ad-Supported Digital Media.
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882,156 or 81.9% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos use Ad-Supported Social Media for an average of 135.8 minutes every day representing
25.3% of all time spent daily with Ad-Supported Digital Media.
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296,275 or 77.1% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos use Ad-Supported Social Media for an average of 189.2 minutes every day representing
30.8% of all time spent daily with Ad-Supported Digital Media.
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Avg. Week All Qigital (Persons & % Reach): Adults 18 or older

682,789 or 81.2% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos use Ad-Supported Social Media for an average of 161.9 minutes every day representing
26.8% of all time spent daily with Ad-Supported Digital Media.
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501,508 or 83.5% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos use Ad-Supported Social Media for an average of 129.8 minutes every day representing
22.4% of all time spent daily with Ad-Supported Digital Media.
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Facebook
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tumblr

34,464,584 or 79.9% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos use Ad-Supported Facebook for an average of 53.1 minutes every day representing
36.4% of all time spent daily with Ad-Supported Social Media.
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Facebook

872,330 or 81.% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos use Ad-Supported Facebook for an average of 51. minutes every day representing 37.6% of
all time spent daily with Ad-Supported Social Media.
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296,275 or 77.1% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos use Ad-Supported Facebook for an average of 77.2 minutes every day representing 40.8% of
all time spent daily with Ad-Supported Social Media.
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653,162 or 77.7% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos use Ad-Supported Facebook for an average of 59.9 minutes every day representing 37.%
of all time spent daily with Ad-Supported Social Media.
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Facebook

481,263 or 80.2% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos use Ad-Supported Facebook for an average of 43.6 minutes every day representing
33.6% of all time spent daily with Ad-Supported Social Media.
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‘ 34,464,584 or 79.9% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos use Ad-Supported Facebook for an average of 53.1 minutes every day representing
36.4% of all time spent daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 79.9% Social Media: Adults 18 or older
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872,330 or 81.% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos use Ad-Supported Facebook for an average of 51. minutes every day representing 37.6% of

all time spent daily with Ad-Supported Social Media.

Weekly 81.0% Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older
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296,275 or 77.1% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos use Ad-Supported Facebook for an average of 77.2 minutes every day representing
40.8% of all time spent daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach% 77.1% Social Media: Adults 18 or older
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653,162 or 77.7% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos use Ad-Supported Facebook for an average of 59.9 minutes every day representing 37.%
of all time spent daily with Ad-Supported Social Media.
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Reach % Social Media: Adults 18 or older
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481,263 or 80.2% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos use Ad-Supported Facebook for an average of 43.6 minutes every day representing
33.6% of all time spent daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 80.2% Social Media: Adults 18 or older
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 3,192,656;
Social Media: 2,256,571; Local Radio: 2,161,597; Non-Prem. Cable: 1,092,816; Local TV:
1,012,733 reaching Adults 18 or older who used ANTI-ANXIETY/DEPRESSION P

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION USA Metro Area Adults 18 or older
Prescription Meds past 12mos 70,000,000
12,000,000
60,000,000
10,000,000
50,000,000
8,000,000
40,000,000
6,000,000
30,000,000
4,000,000
20,000,000
2,000,000 10,000,000
0 0
GO < GO A L~ '\9’»'\9":9,W°)€\"\Q%Q9°$'»Q<° NoaP o R P P A P P g R R R R AR R R g &
kbt '»@@ T 9 o W qfeagqr'”@&”"’ RO A A L '*%’osoe’;o»‘v“*’*“"ﬁ* o & Q*"eﬁf&f
s Mon-Fri Local AM/FM Radio AQH e Mon-Fri Local TV Station AQH === Mon-Fri Local AM/FM Radio AQH Mon-Fri Local TV Station AQH
‘s [Vlon-Fri Non-Premium Cable TV AQH s loON-Fri Social Media AQH e Mon-Fri Non-Premium Cable TV AQH s VoD~ Fri Social Media AQH
e Von-Fri Digital Media (Less Social) AQH s [Vlon-Fri Digital Media (Less Social) AQH
USA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 3,882 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 23,332 Soeﬁ.m for Anything _

Medications (RX/non-RX drugs)-reasons bought past 12 months: Anxiety/depression




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 90,363;
Social Media: 64,043; Local Radio: 55,054; Non-Prem. Cable: 32,034; Local TV: 30,775
reaching Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Med
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 26,486;
Local Radio: 20,466; Social Media: 19,173; Local TV: 9,968; Non-Prem. Cable: 9,806
reaching Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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Social Media:

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 62,662;
46,503; Local Radio: 43,480; Local TV: 20,263; Non-Prem. Cable: 17,788
reaching Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Med
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 48,375;
Social Media: 32,037; Local Radio: 30,355; Non-Prem. Cable: 18,856; Local TV: 16,143
reaching Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Med
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Listen to Local Radio Stations Out-of-Home for an average of 38.7 m

' 37,488,083 or 87.% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos spend an average of 47.1 minutes per day driving, seeing Billboards and Signs. 66.8%

Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older Top -13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
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m who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos

908,388 or 84.3% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos spend an average of 41.2 minutes per day driving, seeing Billboards and Signs. 68.2% Listen
to Local Radio Stations Out-of-Home for an average of 39.8 min
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older
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331,279 or 86.2% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos spend an average of 47.5 minutes per day driving, seeing Billboards and Signs. 71.6% Listen
to Local Radio Stations Out-of-Home for an average of 32.5 min
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756,467 or 90.% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos spend an average of 53. minutes per day driving, seeing Billboards and Signs. 68.9% Listen to
Local Radio Stations Out-of-Home for an average of 38.8 minut
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
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535,703 or 89.2% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos spend an average of 65.1 minutes per day driving, seeing Billboards and Signs. 66.1% Listen
to Local Radio Stations Out-of-Home for an average of 43.5 min
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37,488,083 or 87.% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos spend an average of 47.1 minutes per day driving, seeing Billboards and Signs representing 33.5%
of all Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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908,388 or 84.3% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos spend an average of 41.2 minutes per day driving, seeing Billboards and Signs representing 28.5%
of all Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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331,279 or 86.2% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos spend an average of 47.5 minutes per day driving, seeing Billboards and Signs representing 35.1%
of all Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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756,467 or 90.% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos
spend an average of 53. minutes per day driving, seeing Billboards and Signs representing 37.8% of all

Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
o "Share of Ad-Supported OOH Media"

Reach %

& &

= 95.1% 97.0%

90.0% 91.3%
76.6%

68.9% G789 68.7% /07%

32.7% 32.4% 3545

30.3%

28.2%

22.3%

11.7% 13:2%

Weekly 5.5% 5.7%
Total
Persons —_—
X 3,511,099 2,608,547 2,718,299 ) 3,733,277 , 1,246,384 g 1,164,978 % 857,986 ,04 2,805,642 219,392 X 509,276
Billboards & Signs AR/FM Radio Walking in Towns, Grocery Stores Shopping Malls Restaurants & Bars Podcasts Gas stadiums & Arenas Movie Theaters
Cities, Downtown Stations/Convenience
Stores

g:;;ilsﬁnms (Weekly Drivers) i
with Ad-Supported
m who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos m MSP

MSP DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab 385 MINNEAPOLIS-ST. PAUL DMA Scarborough R1 2024: Jan23-Dec23 Qual Intab 1873 = Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcosting, Inc. LLC. All rights reserved.

Medications (RX/non-RX drugs)-reasons baught past 12 months: Anxiety/depression



535,703 or 89.2% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos spend an average of 65.1 minutes per day driving, seeing Billboards and Signs representing 40.7%
of all Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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908,388 or 84.3% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos spend an average of 41.2 minutes per day driving an average of 24. miles each day and are
30.6% more likely to use Fullerton Avenue than the Metro average

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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331,279 or 86.2% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos spend an average of 47.5 minutes per day driving an average of 27.7 miles each day and are

Top-26 Residential Zip Codes: Adults 18 or older
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756,467 or 90.% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos spend an average of 53. minutes per day driving an average of 30.9 miles each day and are
17.2% more likely to use US 169 south of 1-394 than the Metro ave

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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535,703 or 89.2% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos spend an average of 65.1 minutes per day driving an average of 37.9 miles each day and
are 20.2% more likely to use Agua Fria Freeway (NW Loop 101) than t

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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13,158,560 or 30.5% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day
representing 32.% of all time spent daily with All forms of Print
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373,467 or 34.7% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day
representing 33.% of all time spent daily with All forms of Print Me
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100,567 or 26.2% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.3 minutes every day
representing 31.7% of all time spent daily with All forms of Print M
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245,244 or 40.8% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos read Direct Mail Advertising (excluding Catalogs) for an average of 7.9 minutes every day
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