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iHeart 33.2% or 624,063 of WEST PALM BEACH DMA Adults 18 or older listened to IHEART RADIO in the past 7 days.
Typical Adults 18 or older who listened to IHEART RADIO in the past 7 days are 51.7 years old (3.6% younger

R A D | o than average) and have a $85,257 (12.% lower than average) annual household income.
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GATER 10.8% or 203,113 of WEST PALM BEACH DMA Adults 18 or older listened to WKGR-FM in the past 7 days.
Typical Adults 18 or older who listened to WKGR-FM in the past 7 days are 51.8 years old (3.4% younger

o fm than average) and have a $90,765 (6.3% lower than average) annual household income.
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9.3% or 173,821 of WEST PALM BEACH DMA Adults 18 or older listened to WLDI-FM in the past 7 days.
Typical Adults 18 or older who listened to WLDI-FM in the past 7 days are 40.6 years old (24.3% younger
than average) and have a $81,615 (15.8% lower than average) annual household income.
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7.8% or 146,395 of WEST PALM BEACH DMA Adults 18 or older listened to WOLL-FM in the past 7 days.
Typical Adults 18 or older who listened to WOLL-FM in the past 7 days are 59.2 years old (10.4% older than
average) and have a $88,718 (8.5% lower than average) annual household income.
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3.4% or 64,682 of WEST PALM BEACH DMA Adults 18 or older listened to WQOL-FM in the past 7 days.
Typical Adults 18 or older who listened to WQOL-FM in the past 7 days are 60.1 years old (12.1% older than
average) and have a $77,156 (20.4% lower than average) annual household income.
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1 or more children under 18.
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33.2% or 624,063 of WEST PALM BEACH DMA Adults 18 or older listened to IHEART RADIO in the past 7 days.
Adults 18 or older who listened to IHEART RADIO in the past 7 days are 14.5% less likely to be a college
graduate, 5.1% less likely to work full-time, 7.5% less likely to be married, .5% more likely to be a parent of
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® more children under 18.
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10.8% or 203,113 of WEST PALM BEACH DMA Adults 18 or older listened to WKGR-FM in the past 7 days.
Adults 18 or older who listened to WKGR-FM in the past 7 days are 7.5% less likely to be a college graduate,
1.2% more likely to work full-time, 17.9% less likely to be married, 15.5% less likely to be a parent of 1 or
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9.3% or 173,821 of WEST PALM BEACH DMA Adults 18 or older listened to WLDI-FM in the past 7 days.
Adults 18 or older who listened to WLDI-FM in the past 7 days are 30.4% less likely to be a college graduate,
8.1% more likely to work full-time, 26.9% less likely to be married, 28.7% more likely to be a parent of 1 or
more children under 18.
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(Radio Stations: WLDI-FM)

ittt b Stage in Life: Adults 18 or older
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7.8% or 146,395 of WEST PALM BEACH DMA Adults 18 or older listened to WOLL-FM in the past 7 days.
TODAY’S Adults 18 or older who listened to WOLL-FM in the past 7 days are 16.6% less likely to be a college

KwL graduate, 26.3% less likely to work full-time, .7% less likely to be married, 57.% less likely to be a parent of 1
or more children under 18.
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3.4% or 64,682 of WEST PALM BEACH DMA Adults 18 or older listened to WQOL-FM in the past 7 days.
Adults 18 or older who listened to WQOL-FM in the past 7 days are 17.9% less likely to be a college
graduate, 10.7% less likely to work full-time, 3.9% more likely to be married, 72.3% less likely to be a parent
of 1 or more children under 18.
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iHeart 33.2% or 624,063 of WEST PALM BEACH DMA Adults 18 or older listened to IHEART RADIO in the past 7 days

Adults 18 or older who listened to IHEART RADIO in the past 7 days are 5.7% less likely to own their home,

14.2% more likely to own a lower valued home, 7.1% less likely to have a single-family home, 5.6% more
likely to have a dog.
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likely to have a dog.

10.8% or 203,113 of WEST PALM BEACH DMA Adults 18 or older listened to WKGR-FM in the past 7 days.
Adults 18 or older who listened to WKGR-FM in the past 7 days are 11.2% more likely to own their home,

16.6% more likely to own a lower valued home, 16.5% more likely to have a single-family home, 11.% more

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4®0Pets in Home: Adults 18 or older

9.6% 11.5%

Own Second Home
or Real Estate Home
Property

w who listened to WKGR-FM in the past 7 days W WEST PALM BEACH

= who listened to WKGR-FM in the past 7 days

Single Family House (unattached)

Townhouse or attached Home i 10:4%

11.6%

. 12.4%
Condominium
12.4%
6%
Apartment E

Mobile Home or Manufactured . 8.2%

7.2%

= WEST PALM BEACH

Z:' Value of Owned Home: Adults 18 or older

Average Value of Owned Home:
who listened to WKGR-FM in the past 7 days

WEST PALM BEACH 5561,726

ﬂ

m

$150K-5200K

gaen

<$150K

® who listened to WKGR-FM in the past 7 days W WEST PALM BEACH

WEST PALM BEACH DMA Scarborough R2 2024: Aug23-Aug24 Qual intab 290
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

$200K-$250K  $250K-$300K  S$300K-$350K  $350K-$500K  $500K-$750K

$750K-S1M S1VH

Own a Dog

Own a Cat

Own other type of Pet

w who listened to WKGR-FM in the past 7 days ® WEST PALM BEACH

wgh Home Loans: Adults 18 or older

Home Equity Oown

Home Mortgage Refinanced

Home Mortgage Loan/Home Home/Property
Improvement  Outright (No
Loan Mortgages)

(Radio Stations: WKGR-FM)



Adults 18 or older who listened to WLDI-FM in the past 7 days are 26.2% less likely to own their home, 11.8%
more likely to own a lower valued home, .1% less likely to have a single-family home, 24.9% more likely to

° 5 9.3% or 173,821 of WEST PALM BEACH DMA Adults 18 or older listened to WLDI-FM in the past 7 days.

s #1 HIT MUSIC STATION

THE PALM BEACHE have a dog.

Pets in Home: Adults 18 or older
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to have a dog.

7.8% or 146,395 of WEST PALM BEACH DMA Adults 18 or older listened to WOLL-FM in the past 7 days.
Adults 18 or older who listened to WOLL-FM in the past 7 days are 11.5% more likely to own their home,
20.3% more likely to own a lower valued home, 12.9% less likely to have a single-family home, 7.4% less likely

m Own/Rent/Other: Adults 18 or older MEM Type of Home: Adults 18 or older
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likely to have a dog.

3.4% or 64,682 of WEST PALM BEACH DMA Adults 18 or older listened to WQOL-FM in the past 7 days.
Adults 18 or older who listened to WQOL-FM in the past 7 days are 18.7% more likely to own their home,

32.3% more likely to own a lower valued home, 11.3% more likely to have a single-family home, 46.1% less
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4 33.2% or 624,063 of WEST PALM BEACH DMA Adults 18 or older listened to IHEART RADIO in the past 7 days.
' ear Adults 18 or older who listened to IHEART RADIO in the past 7 days are 5.7% less likely to look up D-I-Y

R Q D | O advice online, 8.6% less likely to always vote in local elections, 5.5% more likely to belong to a gym, 2.3%
less likely to fly domestic past yr.

Political Activity: Adults 18 or older
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G ATER 10.8% or 203,113 of WEST PALM BEACH DMA Adults 18 or older listened to WKGR-FM in the past 7 days.

Adults 18 or older who listened to WKGR-FM in the past 7 days are 14.4% more likely to look up D-I-Y
advice online, 10.2% less likely to always vote in local elections, 27.% less likely to belong to a gym, 8.8%
Y ﬁn less likely to fly domestic past yr.
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IT MUSIC STATION

THE PAL to fly domestic past yr.

9.3% or 173,821 of WEST PALM BEACH DMA Adults 18 or older listened to WLDI-FM in the past 7 days.
Adults 18 or older who listened to WLDI-FM in the past 7 days are 13.6% less likely to look up D-I-Y advice
online, .1% less likely to always vote in local elections, 6.5% more likely to belong to a gym, 3.8% less likely

Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

Political Activity: Adults 18 or older
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TODAY'S

7.8% or 146,395 of WEST PALM BEACH DMA Adults 18 or older listened to WOLL-FM in the past 7 days.
Adults 18 or older who listened to WOLL-FM in the past 7 days are 2.7% more likely to look up D-I-Y advice
online, .7% more likely to always vote in local elections, 4.4% less likely to belong to a gym, 2.8% less likely

OOL

to fly domestic past yr.
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ing Informaton / /VideoCall  Advice  Semices/ Information Garden ess Besuty iess Postresume Spirtusty  Classes Development (Research (YouorVour [snapfish,

3.4% or 64,682 of WEST PALM BEACH DMA Adults 18 or older listened to WQOL-FM in the past 7 days.
Adults 18 or older who listened to WQOL-FM in the past 7 days are 21.3% less likely to look up D-I-Y advice
online, 1.4% more likely to always vote in local elections, 23.2% less likely to belong to a gym, 17.6% less

likely to fly domestic past yr.
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Past 30-days QSR Users: Adults 18 or older
ol ome
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likely to smoke cigarettes.

33.2% or 624,063 of WEST PALM BEACH DMA Adults 18 or older listened to IHEART RADIO in the past 7 days.
Adults 18 or older who listened to IHEART RADIO in the past 7 days are 7.9% more likely to use QSRs past
mo., 4.% less likely to use Sit-Down Restaurants past mo., .3% less likely to use Casinos past yr., 44.6% more
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Microbrew / Craft Beer pr q:,g;: | |
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

6.4
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wakan

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

who listened to IHEART RADIO in the past 7 days | SA/GEANIII  15.2%

[ gt 2 321,552 17.1%

Mescn  Upscals  Wings/  Coffes  indian/ Steskhouse Seatood
burgers/ Wouse/  Tha/
Sports Bar Coffes Sar  Other

asian

Chinese

= who listened to IHEART RADIO in the past 7 days W WEST PALM BEACH

Past 12 months Casino Activities: Adults 18 or older
Slot Machines
1 6.8%
Ll 2.5%
1.5%
ELRCET 1.8%
1.3%
P 1.6%
= who listened to IHEART RADIO in the past 7 days
872

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Bar / Nightclub

Stage Show / Concert

Sports Betting

Other Gambling

Spa Casinos visited past 12 months: Yes

W WEST PALM BEACH
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Past 30-days QSR Users: Adults 18 or older

1time

%
2 times

3 times

4 times
5times

6-9times

= who listened to WKGR-FM in the past 7 days = WEST PALM BEACH

Total Aggg%fy QSR Users: Avg. Monthly QSR Meals:

D me PR SG
1,581,371

10.8% or 203,113 of WEST PALM BEACH DMA Adults 18 or older list

likely to smoke cigarettes.

Adults 18 or older who listened to WKGR-FM in the past 7 days are 6.3% more likely to use QSRs past mo.,
9.4% less likely to use Sit-Down Restaurants past mo., 11.7% more likely to use Casinos past yr., 32.% more

ened to WKGR-FM in the past 7 days.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ ] » 1time St
3times 12. 1%
Smes
6-9times

10.6%
10times or more
# who listened to WKGR-FM in the past 7 days B WEST PALM BEACH

hly Sit-Down R Meals:
71.0%

Total Monthly Sit-Down Restaurant Users:  Avg. Mi
78.4%

Drank Past 30-days: Adults 18 or older

Liquor

Wine

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

R Hhebon, (Umale | Weg!, ot
rzers | Wouse !

spnrunutnﬂaqur oner

Asian

pima chinese muunf Steakhouse seafood
i

= who listened to WKGR-FM in the past 7 days B WEST PALM BEACH

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who listened to WKGR-FMin the past 7 days  [ZLASSNNIIN 13.5%

westramseacy (XTI 17.1%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines pryen 20.5% |

Table Games (Craps, Poker, etc.)

Used Past 30-days: Adults 18 or older

]
%k

Any Type of Beer 718,391 38.2’-}4; Upscale Restaurant
ored s s Wit
— st B a3

" L " 3.4%
Domestic Regular Beer S00.5a0 16.0% - v Sports Betting M 5% y 6.4%
Microbrew / Craft Beer g 34‘.9;’;6 ' Other Gambling  Fyrm lzai% ox1s

90,9%
Spa & 1.6% Casinos visited past 12 Yes Mari / Cannabis Cigarettes Vape
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Past 30-days QSR Users: Adults 18 or older

,,.l‘

i

2times

3 times

4 times

5 times

6 -9times

10times or more

w who listened to WLDI-FM in the past 7 days

Total lggg;!s'nfv QSR Users: i

_ 1581371 - “

m WEST PALM BEACH
Avg. Monthly QSR Meals:

9.3% or 173,821 of WEST PALM BEACH DMA Adults 18 or older liste

to smoke cigarettes.

Adults 18 or older who listened to WLDI-FM in the past 7 days are 12.3% more likely to use QSRs past mo.,
7.% less likely to use Sit-Down Restaurants past mo., 5.% less likely to use Casinos past yr., 17.3% more likely

ned to WLDI-FM in the past 7 days.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

€ Atimg 10.8%

2 times

15.4%

3 times

12.1%

4 times

5 times

6-9times

lllml

10times or more 8.1%

® who listened to WLDI-FM in the past 7 days W WEST PALM BEACH
Total hly Sit-Down ant Users:  Avg. hly sit-Down ant Meals:
72.9% 78.4%

Drank Past 30-days: Adults 18 or older

Uigquor
Wine
Any Type of Beer
Imported Beer

e

B2

Domestic Regular Beer

Microbrew / Craft Beer

= who listened to WLDI-FM in the past 7 days
WEST PALM BEACH DMA

W WEST PALM BEACH

Scarborough R2 2024: Aug23-Aug24

Qual intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) a

chinese Coffee  indian/ Steakbouse Seatsod
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
‘286

Ml mescn  Upsesle  wings/

# who listened to WLDI-FM in the past 7 days = WEST PALM BEACH

Burgers/ Wouse/  Thai/
who listened to WLDI-FM in the past 7 days 16.8%

Sports Bac Coffes tar  Other
[ gt 2 321,552 17.1%

Past 12 months Casino Activities: Adults 18 or older
Slot Machines

Table Games (Craps, Poker, etc.)

Upscale Restaurant

Bar / Nightclub
Stage Show / Concert .“7‘-796
Sports Betting
Other Gambling
Spa

Casinos visited past 12 months: Yes

Used Past 30-days: Adults 18 or older

%

Marijuana / Cannabis Cigarettes Vape

® who listened to WLDI-FM in the past 7 days
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Past 30-days QSR Users: Adults 18 or older
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i

2times
3 times
4 times
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6 -9times 17.0%

10times or more

15.8%
= WEST PALM BEACH
Avg. Monthly QSR Meals:

wwho listened to WOLL-FM in the past 7 days

Total Monthly QSR Users:
85.6% 84.2%

likely to smoke cigarettes.

7.8% or 146,395 of WEST PALM BEACH DMA Adults 18 or older listened to WOLL-FM in the past 7 days.
Adults 18 or older who listened to WOLL-FM in the past 7 days are 1.7% more likely to use QSRs past mo.,
6.3% more likely to use Sit-Down Restaurants past mo., 14.4% less likely to use Casinos past yr., 10.9% more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

£ 3o im
S Himes
6-9times 10.6%
Totimes or more v

® who listened to WOLL-FM in the past 7 days
hly Sit-Down
83.3%

B WEST PALM BEACH
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78.4%

ant Meals:

Avg.

2

Drank Past 30-days: Adults 18 or older

U

Wine

Any Type of Bee
importad Buac

Domestic Light Beer 330491 18.1%

5.0%
LIS 4.5%

Domestic Regular Beer

-v Vv
¥

Microbrew / Craft Beer

uwho listened to WOLL-FM in the past 7 days
WEST PALM BEACH DMA

u WEST PALM BEACH
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) a
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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nakan

w who listened to WOLL-FMin the past 7 days = WEST PALM BEACH

Burgers/  Wouse!  Thai/
who listened to WOLL-FMin the past 7 doys 11.0%
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Past 12 months Casino Activities: Adults 18 or older

Slot Machines

384,831 20.5%

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Bar / Nightclub

28.9%

Stage Show / Concert 4.1% S
Sports Betting  PAOSeeY 3.9%
Other Gambling . 1'“.68%
e ; 1.%-93% Casinos visited past 12 months: Yes
# who listened to WOLL-FM in the past 7 days B WEST PALM BEACH
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3.4% or 64,682 of WEST PALM BEACH DMA Adults 18 or older listen
Adults 18 or older who listened to WQOL-FM in the past 7 days are

likely to smoke cigarettes.

7.5% less likely to use Sit-Down Restaurants past mo., 32.7% more likely to use Casinos past yr., 12.7% more

ed to WQOL-FM in the past 7 days.
8.2% more likely to use QSRs past mo.,

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ ] 1time
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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Past 12 months Casino Activities: Adults 18 or older
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Table Games (Craps, Poker, etc.) : 5.8
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6.
%
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iHeart
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their D

ebit Card.

33.2% or 624,063 of WEST PALM BEACH DMA Adults 18 or older listened to IHEART RADIO in the past 7 days.
Adults 18 or older who listened to IHEART RADIO in the past 7 days are 3.4% less likely to have a 401K, 12.6%

more likely to have an Auto Loan, 9.8% less likely to Invest/Trade Stocks Online, 6.% more likely to pay with

ﬁ Investments Owned: Adults 18 or older
Ly 3¢ |

401K Plan 9.7%

707,860

IRA (Individual Retirement Account) prwsevs 37.2%

Stocks or Stock Options 564,29'}

Mutual Funds

Money Market Funds  gsrem

Other (Crypto / NFTs / Metals, etc.)

Financial Services Has and/or Uses: Adults 18 or older

19.4%]
16.2%)|
12.4%

9.1%
T2% 0% 5.5%

Bonds . 3.2% 3.3%
Second Home or Real Estate Property Checking DebitorATM  Savings  CreditCard  Online Mobile  Online Bill Home  Autoloan  Money Certificates of Personal Loan Studentloan  Home  Refinanced
z a5 Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Improvement  Home
i = Account Loanor Home M
529 Plan / College Savings Plan e o E‘;'._b’ i lortgage
® who listened to IHEART RADIO in the past 7 days m WEST PALM BEACH m who listened to IHEART RADIO in the past 7 days ™ WEST PALM BEACH
Professional Services Used*: Adults 18 or older | geyPast 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service  prustimn sy
Accountant . ey, ~18.8%
Online Investing / Stock Trading ke .“ 3%
z i 180 5.7%
Financial Planner 318,607 17.0%
Insurance Agent at 2 Local Office (not online) u‘”f . '
8.1%
Real Estate Agent RS 7.6% JERLE 7 co; 8.8%
4.9% 5.5% 33% 50%
Estate Planning e = . . PO PRS-
- 2 ),7% (*Past 12 Months) MasterCard Venmo Apple Pay CashApp  Store Credit  American Discover Google Pay  Facebook  Square Cash Samsung Pay
Divorce / Family Attorney L 1.2% card Express Messenger
¥ who listened to IHEART RADIO in the past 7 days B WEST PALM BEACH m who listened to IHEART RADIO in the past 7 days m WEST PALM BEACH
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G ATER 10.8% or 203,113 of WEST PALM BEACH DMA Adults 18 or older listened to WKGR-FM in the past 7 days.

Adults 18 or older who listened to WKGR-FM in the past 7 days are 6.9% more likely to have a 401K, .4% less
likely to have an Auto Loan, 29.3% less likely to Invest/Trade Stocks Online, 8.3% more likely to pay with their
oV Debit Card.

“ﬁ ‘Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan

7.:17_,3.50 37.7%
IRA (Individual Retirement Account) 5%“'1 ;,jzn,;
Stocks or Stock Options 554,297 35.4%

Mutual Funds
Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

e e

Bonds
Second Home or Real Estate Property Checking DebitorATM  Savings  CreditCard  Online Mobile  Online Bill Home  Autoloan  Money Certificates of Personal Loan Studentloan  Home  Refinanced
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Improvement  Home
529 Plan / College Savings Plan Account Loanor Home  Mortgage
Equity Loan

= who listened to WKGR-FM in the past 7 days m WEST PALM BEACH ® who listened to WKGR-FM in the past 7 days ® WEST PALM BEACH

Professional Services Used*: Adults 18 or older Ty Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

528,721 28.1%

Online Investing / Stock Trading 343,260 [TE
% 19.5%
318,697 17.0%
8,406 mm.
249,265 1 '

Financial Planner

Insurance Agent at a Local Office (not online)

12,56 6.2%
142,539 7.6% S 6.8% 555 2y 0%
4.2% B
Estate Planning n 45% = = = =ce o e T e e
-~ = 6% (*Past 12 Months) VisA MasterCard Venmo Apple Pay CashApp  Store Credit  American Discover Google Pay  Facebook  Square Cash Samsung Pay
Divorce / Family Attorney g card Express Messenger
® who listened to WKGR-FM in the past 7 days W WEST PALM BEACH u who listened to WKGR-FM in the past 7 days m WEST PALM BEACH

WEST PALM BEACH DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 290
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=1 HIT MUSIC STATION

THE PALM BEACHES

9.3% or 173,821 of WEST PALM BEACH DMA Adults 18 or older listened to WLDI-FM in the past 7 days.
Adults 18 or older who listened to WLDI-FM in the past 7 days are 20.7% more likely to have a 401K, 54.4%

more likely to have an Auto Loan, 22.2% more likely to Invest/Trade Stocks Online, 4.2% more likely to pay
with their Debit Card.

mﬁélnvestments Owned: Adults 18 or older

401K Plan

707,860 37.7%
IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

Bonds

Checking  Debit or ATM

Financial Services Has and/or Uses: Adults 18 or older

45.2%}

10.5% .

Online Bill

Savings Mobile

Second Home or Real Estate Property Creditcard  Online Home Autoloan  Money  Certificates of Personal Loan Studentloan  Home  Refinanced
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Improvement  Home
529 Plan / College Savings Plan @ 61% Account Loanor Home ~ Mortgage
i 5.8% Equity Loan
# who listened to WLDI-FM in the past 7 days o WEST PALM BEACH w who listened to WLDI-FM in the past 7 days ® WEST PALM BEACH

Professional Services Used*: Adults 18 or older

528 721 2 y

18.8%

Tax Preparation Service

Accountant

352,457

Online Investing / Stock Trading

Financial Planner

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

0
Divorce / Family Attorney (*Past12 Months)

= who listened to WLDI-FM in the past 7 days W WEST PALM BEACH
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gy Past 3-Months Payment Methods Used: Adults 18 or older

ITHLY 8% g.8%

a.7% 5.5% 0%

5.0%
Zelle MasterCard venmo Cash App  Store Credit  American Discover ~ GooglePay  Facebook  Square Cash Samsung Pay
Card Express Messenger
m who listened to WLDI-FM in the past 7 days m WEST PALM BEACH

(Radio Stations: WLDI-FM)
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KOOL

7.8% or 146,395 of WEST PALM BEACH DMA Adults 18 or older listened to WOLL-FM in the past 7 days.
Adults 18 or older who listened to WOLL-FM in the past 7 days are 17.6% less likely to have a 401K, 1.4% less

likely to have an Auto Loan, 16.4% more likely to Invest/Trade Stocks Online, 7.6% less likely to pay with their
Debit Card.

“ﬁ‘mvestments Owned: Adults 18 or older

401K plan

IRA (Individual Retirement Account)

19.4%

354,450

Mutual Funds
Money Market Funds
Other (Crypto / NFTs / Metals, etc.)

Bonds

Financial Services Has and/or Uses: Adults 18 or older

7.0% 1.2% 5.9% 55% 405 3.3%

o T sspe ) e s

Second Home or Real Estate Property Checking DebitorATM  Savings  CreditCard  Online Mobile  Online Bill Home  Autoloan  Money Certificates of Personal Loan Studentloan  Home  Refinanced
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Improvement  Home
529 Plan / College Savings Plan % Account ok ks, i
- an
= who listened to WOLL-FM in the past 7 days m WEST PALM BEACH ® who listened to WOLL-FM in the past 7 days m WEST PALM BEACH
Professional Services Used*: Adults 18 or older | gyPast 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service s 1'21 o
Accountant
Online Investing / Stock Trading
Financial Planner
Insurance Agent at a Local Office (not online)
Real Estate Agent 3 8.8%
5.8% 6.3% 5.5% 2o 50%
Estate Planning _— e az 77 rren e ‘ _ ﬂ
- - | 20,0% (*Past 12 Months) MasterCard Venmo Apple Pay CashApp  Store Credit  American Discover ~ GooglePay Facebook Square Cash Samsung Pay
Divorce / Family Attorney B 1% card Express Messenger
¥ who listened to WOLL-FM in the past 7 days W WEST PALM BEACH ® who listened to WOLL-FM in the past 7 days = WEST PALM BEACH
WEST PALM BEACH DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 210
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more |

' 3.4% or 64,682 of WEST PALM BEACH DMA Adults 18 or older listened to WQOL-FM in the past 7 days.

18 or older who listened to WQOL-FM in the past 7 days are 15.7% less likely to have a 401K, 27.1%
ikely to have an Auto Loan, 46.5% more likely to Invest/Trade Stocks Online, 25.5% less likely to pay

with their Debit Card.

mﬁélnvestments Owned: Adults 18 or older

o i

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

Bonds

10.9%
243,848 13.0%

11.1%
215,431

Second Home or Real Estate Property 1%

529 Plan / College Savings Plan

1%
L 5.8%

» who listened to WQOL-FM in the past 7 days

W WEST PALM BEACH

Financial Services Has and/or Uses: Adults 18 or older

15.5%
1.2%
o 39% 55K ok BN
Checking  Debitor ATM  Savings Credit Card Online Mobile ‘Online Bill Home Auto Loan Money  Certificates of Personal Loan Studentloan Home Refinanced
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Improvement  Home
Account Loanor Home Mortgage
Equity Loan
w who listened to WQOL-FM in the past 7 days m WEST PALM BEACH

Professional Services Used*: Adults 18 or older

318 697

17.0%
12.3%

13.3%

Tax Preparation Service

Accountant

OnlineInvesting / Stock Trading

Financial Planner

Insurance Agent at a Local Office (not online)

4.4%
7.6%
2.7%
4.5%

0
Divorce / Family Attorney wiﬂ;& (*Past12 Months)
® who listened to WQOL-FM in the past 7 days m WEST PALM BEACH

Real Estate Agent

Estate Planning

WEST PALM BEACH DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 1
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gy Past 3-Months Payment Methods Used: Adults 18 or older

19.9%) % 8.8%
. - 5.5% 6.0% 50%
visA Debit Card PayPal Zelle MasterCard venmo Cash App  Store Credit  American Discover ~ GooglePay  Facebook  Square Cash Samsung Pay
Card Express Messenger
m who listened to WQOL-FM in the past 7 days = WEST PALM BEACH
23
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4 H t Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an average of 3 days, 6 hours, 23 minutes
. ear and 1 seconds each week with All Forms of Media.

R A D I O 100.% of Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an avg. of 11 hours and 19 minutes each week
listening to All Local AM/FM Radio, representing 14.4% of total time spent with all forms of Media.

o> =R

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

g 79.7%

who Iismﬁﬁ?ﬂmn RADIO WEST PALM BEACH
inthepast 7days [PRYPEY

66.6%

® who listened to IHEART RADIO in the past 7 days B WEST PALM BEACH

WEST PALM BEACH DMA Searborough R2 2024: Aug23-Aug24 Qual Intab
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Weekly

Reach %:

% of Total

WEST PALM BEACH DMA
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Weekly H:M:

GATER | Adults 18 or older who listened to WKGR-FM in the past 7 days spend an average of 3 days, 4 hours, 46 minutes and 19

seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to WKGR-FM in the past 7 days spend an avg. of 11 hours and 23 minutes each week listening
® M to All Local AM/FM Radio, representing 14.8% of total time spent with all forms of Media.
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seconds each week with All Forms of Media.

i 51..“'0,4 100.% of Adults 18 or older who listened to WLDI-FM in the past 7 days spend an avg. of 12 hours and 32 minutes each week listening to|
" All Local AM/FM Radio, representing 16.% of total time spent with all forms of Media.
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Adults 18 or older who listened to WOLL-FM in the past 7 days spend an average of 3 days, 7 hours, 32 minutes and 33
seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to WOLL-FM in the past 7 days spend an avg. of 10 hours and 7 minutes each week listening to
All Local AM/FM Radio, representing 12.7% of total time spent with all forms of Media.

100.0%

95.3% Avg. H:M:S/week with All Forms of Media:
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Adults 18 or older who listened to WQOL-FM in the past 7 days spend an average of 3 days, 12 hours, 30 minutes and
21 seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to WQOL-FM in the past 7 days spend an avg. of 17 hours and 31 minutes each week listening
to All Local AM/FM Radio, representing 20.7% of total time spent with all forms of Media.

99.7%
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Adults 18 or older
90.6%
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° H Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an average of 2 days, 13 hours, 46 minutes
. ea rt and 8 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an avg. of 11 hours and 1 minutes each week
R A D | O listening to Local Ad-Supported AM/FM Radio, representing 17.9% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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ATER Adults 18 or older who listened to WKGR-FM in the past 7 days spend an average of 2 days, 12 hours, 32 minutes and 4
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to WKGR-FM in the past 7 days spend an avg. of 11 hours and 7 minutes each week listening to
® m Local Ad-Supported AM/FM Radio, representing 18.4% of totaltime spent with all forms of Ad-Supported Media.
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Adults 18 or older who listened to WLDI-FM in the past 7 days spend an average of 2 days, 10 hours, 56 minutes and 31
[ ] seconds each week with All Forms of Ad-Supported Media.

siC STATION 100.% of Aduits 18 or older who listened to WLDI-FM in the past 7 days spend an avg. of 12 hours and 23 minutes each week listening to
T MU Local Ad-Supported AM/FM Radio, representing 21.% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who listened to WOLL-FM in the past 7 days spend an average of 2 days, 16 hours, 54 minutes and
43 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to WOLL-FM in the past 7 days spend an avg. of 9 hours and 20 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 14.4% of total time spent with all forms of Ad-Supported Media.

95.3% Avg. H:M:S/week with All Forms of Ad-
Supported Media: Aduits 18 or older
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Adults 18 or older who listened to WQOL-FM in the past 7 days spend an average of 2 days, 23 hours, 30 minutes and
11 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to WQOL-FM in the past 7 days spend an avg. of 17 hours and 31 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 24.5% of total time spent with all forms of Ad-Supported Media.
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Supported Media: Aduits 18 or older
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iHeart
RADIO

Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an average of 8 hours and
49 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for

an avg. of 94.5 minutes/day.

(Local Radio delivers 17.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Medla (Persons & % Reach): Adults 18 or older Top-13 AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg. of 95.4 minutes/day.

Adults 18 or older who listened to WKGR-FM in the past 7 days spend an average of 8 hours and 38
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

(Local Radio delivers 18.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Medla (Persons & % Reach): Adults 18 or older Top-13 AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg. of 106.2 minutes/day.

Adults 18 or older who listened to WLDI-FM in the past 7 days spend an average of 8 hours and 25
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 21.% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 AH Forms of Medm (Persons & % Reach): Adults 18 or older Top-13 , AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Games/Fantasy/Betting Sites

Local TV Stations

Instagram

avg. of 80.1 minutes/day.

Adults 18 or older who listened to WOLL-FM in the past 7 days spend an average of 9 hours and 16
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 14.4% of Time with Ad-Supported Media.)
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avg. of 150.3 minutes/day.

Adults 18 or older who listened to WQOL-FM in the past 7 days spend an average of 10 hours and 12
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

(Local Radio delivers 24.5% of Time with Ad-Supported Media.)
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iHeart [ 624,063 or 100.% of Adults 18 or older who listened to IHEART RADIO in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 94.5 minutes every day representing 45.9% of all

R A D | O time spent daily with Ad-Supported Audio.
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Supported Local AM/FM Radio for an average of 95.4 minutes every day representing 48.3% of all
time spent daily with Ad-Supported Audio.
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[ 173,821 or 100.% of Adults 18 or older who listened to WLDI-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 106.2 minutes every day representing 42.4% of all
time spent daily with Ad-Supported Audio.
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time spent daily with Ad-Supported Audio.
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iHeart | 624,063 or 100.% of Adults 18 or older who listened to IHEART RADIO in the past 7 days listen to Ad-

Supported Local AM/FM Radio for an average of 94.5 minutes every day representing 45.9% of all
R A D | O time spent daily with Ad-Supported Audio.
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| 203,113 or 100.% of Adults 18 or older who listened to WKGR-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 95.4 minutes every day representing 48.3% of all
time spent daily with Ad-Supported Audio.
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° 55 173,821 or 100.% of Adults 18 or older who listened to WLDI-FM in the past 7 days listen to Ad-
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Supported Local AM/FM Radio for an average of 106.2 minutes every day representing 42.4% of all
time spent daily with Ad-Supported Audio.
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64,682 or 100.% of Adults 18 or older who listened to WQOL-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 150.3 minutes every day representing 51.% of all
time spent daily with Ad-Supported Audio.
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iHeart
RADIO

624,063 or 100.% of Adults 18 or older who listened to IHEART RADIO in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Pop
Contemporary Hit Radio, Classic Hits, and Country.
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Local AM/FM Radm Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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203,113 or 100.% of Adults 18 or older who listened to WKGR-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Adult Contemporary, Classic Hits,
Country, and Pop Contemporary Hit Radio.
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Loca!‘ WANIQ’M Rrgdia_Formats (Persons & % Reach): Adulfs 18 orolder Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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173,821 or 100.% of Adults 18 or older who listened to WLDI-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary, Urban
Contemporary, Classic Hits, and Urban AC.

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 18 or older

T
[ie se | onel
(135301 | ool
s cia | o

who listened to WIDI+FM WEST PALM BEACH
I 7% in the past 7 days
1211 -.0.796
u who listened to WLDI-FM in the past 7 days m WEST PALM BEACH

1:18

b0
£
5%
9%
B
Siin
e
e
M

1.7%

ythmi
Adult

Contem.
30.2

Contempor...
fio

35.7

Classic Hits
36.7

Urban AC

48.2
Contemporary Pop
“hristi Contemp...

Hit Radio

Adult
Standards
19.5

Spanish
Conte Classic Rock

28.2

orary | Informatiol

Pop

Urban Contemporary
Hit Radio

20.3

po

Spanish
orary Country

19.9

Conter

Adult
Conte...
19.3

2.6

hmic

Contemporary Hit Contemporary

Adult Standards
17.4

Classic Rock
19.6

Christian
20.7

# who listened to WLDI-FM in the past 7 days

m WEST PALM BEACH

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

(averoge week)
Adult Contemporary

Classic Hits

Country

Pop Contemporary Hit Radio
Classic Rock

Urban AC

Urban Contemporary

Rhythmic Contemporary Hit Radio
News/Talk/Information

Spanish Contemporary

Mexican Regional

Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:
18 orolder

who listened to WLDIFM  WEST PALM BEACH
Adult Standards in the past 7 days
Alternative
# who listened to WLDI-FM in the past 7 days B WEST PALM BEACH
WEST PALM BEACH DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 211

5 Time Spent’

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Ad—Suggorted Local AM/FM Radio Formats (% Time Spent

& Avg. Minutes/day Spent): Adults 18 or older

Rhythmic
Contempo.
Hit Rad:

Classic Hits Alternative

36.7
Urban AC
48.2
Adult
Contemporary

/
Information
38.7

Adult
Standards

Classic Rock
28.2

Pop
Contemporary
Hit Radio
20.3

[Talk/

Information Country

Urban AC 109

Classic Hits
20.8

Adult
Stand...

Adult
Contempora...

Urban
Alternative
15.8

Contemporary
20.4

m who listened to WLDI-FM in the past 7 days

(Radio Stations: WLDI-FM)

m WEST PALM BEACH
*® Share of Everything



146,395 or 100.% of Adults 18 or older who listened to WOLL-FM in the past 7 days listen to Ad-
L Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Classic Rock,
| Country, and Rhythmic Contemporary Hit Radio.
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64,682 or 100.% of Adults 18 or older who listened to WQOL-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Classic Hits, Pop Contemporary Hit Radio, Classic Rock, Adult
Contemporary, and Urban AC.

Classic Hits _ H
329871 0,14 10.4%
comntry R AL % et | News/Talk/ Adult
i i : » B Classic Rock Information Contemporary
Pop Contemporary Hit Radio  [RS/SIAS m 4 e

(55

Urban AC m% m
News/Talk/Information = A Avg. Hours+Minutes/day with Local  [BiRTIg Contemporary

(]

Pop

Urban Contemporary
1temporary Hit Radio
20.3

Spanish
Country
19.9 Adult
Conte...
19.3

Contemporary

Urban Contemporary '&% AM/FM Radio: Adults 18 or older

Contemporary Christian Eg%
Rhythmic Contemporary Hit Radio lﬁ. 1% 1:18

Classic £:0
Hits

23.7

hmic

4.7% Rhythmic

Spanish Contemporary m.ﬂ 7% m Pop Contemporary | Contempora... Contemporary Hit Contemporary
. wonal , 6% who listened to WQOL-FM  WEST PALM BEACH Urban AC Hit Radio Hit Radio Spanish F Christian Classic Rock Adult Standards
Mexican Regional in the past 7 days m 38.4 31.2 Contemporary 20.7 19.6 17.4
Adult standards  [BERTRRERY o 0.0% -
u who listened to WQOL-FM in the past 7 days = WEST PALM BEACH = who listened to WQOL-FM in the past 7 days = WEST PALM BEACH

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Ad—Suggorted Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
ver: wee E % Time Spent
it Contemporory - AR AR
chssichits R LR 00105
Country mm Adult
o 5 Contemporary
Pop Contemporary Hit Radio  [AERAre EAAe6l Classlc Rock 28.0

Urban Contemporary m '&% Avg. Hours+Minutes/day with Ad-
m 1% Supported Local AM/FM Radio:
18 orolder

News/Talk/Information m!s‘)" m
Spanish Contemporary mbﬂ?%
(5.0 |

Pop
fTalk/ ('nngwnqmry
Information HIt Radio Country
Urban AC C 203 s

B8t e

Country
485 Pop Contemporary
Hit Radio Classic Hits
20.8 i (e Adult

Stand...

Rhythmic Contemporary Hit Radio

nporary Hit Urban Adult
Contemporary  Contempora... 'Alternative

Mexican Regional AR R8-6%

who listened to WQOL-FM  WEST PALM BEACH

Urban AC Information Alternative Spanish

0.0% i
AdultStandards  FEETT IS N in the past 7 days 38.4 311 25.4 Contemporary 20.4 3 15.8
Alternative M'A’l%
= who listened to WQOL-FM in the past 7 days = WEST PALM BEACH = who listened to WQOL-FM in the past 7 days m WEST PALM BEACH
WESTPALM BEACH ~ DMA  Scarborough R2 2024: Aug23-Aug24  Qudl Intab 123 Soef'a = Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. .al for Anything .

(Radio Stations: WQOL-FM)



iHeart
RADIO

Avg. Week All Video (Persons & % Reach): Adults 18 or older .

425,296 or 68.1% of Adults 18 or older who listened to IHEART RADIO in the past 7 days watch Ad-
Supported Local TV Stations for an average of 99.5 minutes every day representing 28.1% of all time
spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older .
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135,819 or 66.9% of Adults 18 or older who listened to WKGR-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 92.4 minutes every day representing 27.6% of all time
spent daily with Ad-Supported Video.
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5 106,700 or 61.4% of Adults 18 or older who listened to WLDI-FM in the past 7 days watch Ad-
w D ® Supported Local TV Stations for an average of 81. minutes every day representing 25.9% of all time
THE PALM BEACHES 1 HIT MUSIC STATION spent daily with Ad-Supported Video.
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117,004 or 79.9% of Adults 18 or older who listened to WOLL-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 99.2 minutes every day representing 26.9% of all time
spent daily with Ad-Supported Video.
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43,310 or 67.% of Adults 18 or older who listened to WQOL-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 150.1 minutes every day representing 37.8% of all
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iHeart 425,296 or 68.1% of Adults 18 or older who listened to IHEART RADIO in the past 7 days watch Ad-
Supported Local TV Stations for an average of 99.5 minutes every day representing 28.1% of all time

R A D | O spent daily with Ad-Supported Video.
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Supported Local TV Stations for an average of 92.4 minutes every day representing 27.6% of all time
o P spent daily with Ad-Supported Video.

GA’ER 135,819 or 66.9% of Adults 18 or older who listened to WKGR-FM in the past 7 days watch Ad-

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 77.1%

73.6% — "Share of Ad-Supported Video" -“""“

who listened to WKGR-FM WEST PALM BEACH
in the past 7 days

32.7% 34.8% 34.8%

30.8%

28.2%
24.3%

16.0%

12.7%

13.9%

11.8% 11.7% 11.0%

8.1%

Weekly . 43% 43%
Total

Persons ﬁ
Reached: 156,614 1,383,350 135,819 1,211,419 66,393 579,168 70,632 654,465 32,406 239,216 49,272 529,184 15560 1 24,060 220,220 22,324 152,808 8,664 81,031

Cable TV Local TV Amazon YouTube AppleTV+ TikTok Netflix Hulu Paramount+ Roku

Average

Daily Mi

® who listened to WKGR-FM in the past 7 days B WEST PALM BEACH

WEST PALM BEACH DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 290  WESTPALM BEACH-BOCA RATON ~ DMA  Scarborough R2 2024: Jan24-Aug24

Qual Intab 2,464
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything

(Radio Stations: WKGR-FM)



° 5 5 | 106,700 or 61.4% of Adults 18 or older who listened to WLDI-FM in the past 7 days watch Ad-
()

Supported Local TV Stations for an average of 81. minutes every day representing 25.9% of all time
spent daily with Ad-Supported Video.
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117,004 or 79.9% of Adults 18 or older who listened to WOLL-FM in the past 7 days watch Ad-

KmL Supported Local TV Stations for an average of 99.2 minutes every day representing 26.9% of all time
T —— spent daily with Ad-Supported Video.
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43,310 or 67.% of Adults 18 or older who listened to WQOL-FM in the past 7 days watch Ad-

Supported Local TV Stations for an average of 150.1 minutes every day representing 37.8% of all
time spent daily with Ad-Supported Video.
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Local TVStat:on 1 Programs (Persons & % Reach): Adults 18 or older

425,296 or 68.1% of Adults 18 or older who listened to IHEART RADIO in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News - Evening, Local
News - Morning, Comedies, and Game Shows.
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Local TVStat:on 1 Programs (Persons & % Reach): Adults 18 or older
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135,819 or 66.9% of Adults 18 or older who listened to WKGR-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News - Evening,
Comedies, Local News - Morning, and Mystery/Suspense/Crime.
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106,700 or 61.4% of Adults 18 or older who listened to WLDI-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Movies, Local News -
Morning, Sports, Comedies, and Game Shows.
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Local TVStatmn Programs (Persons & % Reach): Adults 18 or older
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Local TVStat:on 1 Programs (Persons & % Reach): Adults 18 or older
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iHeart 440,333 or 70.6% of Adults 18 or older who listened to IHEART RADIO in the past 7 days use Ad-
Supported Social Media for an average of 137.8 minutes every day representing 23.% of all time

R A D I O spent daily with Ad-Supported Digital Media.
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132,964 or 65.5% of Adults 18 or older who listened to WKGR-FM in the past 7 days use Ad-
Supported Social Media for an average of 144.7 minutes every day representing 25.2% of all time
spent daily with Ad-Supported Digital Media.
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122,733 or 70.6% of Adults 18 or older who listened to WLDI-FM in the past 7 days use Ad-
Supported Social Media for an average of 142.2 minutes every day representing 23.4% of all time
spent daily with Ad-Supported Digital Media.
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112,985 or 77.2% of Adults 18 or older who listened to WOLL-FM in the past 7 days use Ad-
Supported Social Media for an average of 152.7 minutes every day representing 25.4% of all time
spent daily with Ad-Supported Digital Media.
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43,769 or 67.7% of Adults 18 or older who listened to WQOL-FM in the past 7 days use Ad-
Supported Social Media for an average of 115. minutes every day representing 19.9% of all time
spent daily with Ad-Supported Digital Media.
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iHeart 440,333 or 70.6% of Adults 18 or older who listened to IHEART RADIO in the past 7 days use Ad-
Supported Facebook for an average of 47.2 minutes every day representing 34.3% of all time spent

R A D l O daily with Ad-Supported Social Media.
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132,964 or 65.5% of Adults 18 or older who listened to WKGR-FM in the past 7 days use Ad-
Supported Facebook for an average of 54.9 minutes every day representing 37.9% of all time spent
daily with Ad-Supported Social Media.
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122,733 or 70.6% of Adults 18 or older who listened to WLDI-FM in the past 7 days use Ad-
Supported Facebook for an average of 48.9 minutes every day representing 34.4% of all time spent
daily with Ad-Supported Social Media.

Avg. Week All Socml Media (Persons & % Reach): Adults 18 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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- 112,930 or 77.1% of Adults 18 or older who listened to WOLL-FM in the past 7 days use Ad-
KmL Supported Facebook for an average of 52.7 minutes every day representing 34.5% of all time spent
daily with Ad-Supported Social Media.
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Facehook P ———— T .
Instagram B —— T
YouTube Video B — 1T PR
o [—— 8
TikTok mw m YouTube Video Instagram
X (Formerly "Twitter") m”- 3,9% 27.6 26.7 YouTube Video Instagram
Pinterest A DT 55, | o 338 220
WhatsApp mm Avg. Hours+Minutes/day with all m s
Reddit mm Social Media: Adults 18 or older m g Linkedin
snapchat [T IR LRl | b =
Others(Rumble, Twitch, Gab, Par... FYFRT T Vit - m m Facebook TikTok inke... BESSI ... [t | P Facebook TikTok X(Formerly Red.. 8- S-
Blogs/Message Boards (read... mm 20.5% s | 55.8 17.0 : B 3.1 304 2... 51.3 12.6 "Twitter) | 3.8 o |
womblr PR 5% m;lm::?u;oa: M WeTPAMBCCH g 8 ! — e
= who listened to WOLL-FM in the past 7 days = WEST PALM BEACH ® who listened to WOLL-FM in the past 7 days B WEST PALM BEACH

Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent:
B A — 58
YouTube Video M
TikTok (575 ]
Linkedin P
X (Formerly "Twitter") m YouTube Video Instagram Instagram likTok
WhatsApp 22le 26.7 17.7 12.6
Reddit Avg. Hours+Minutes/day with Ad- m
Pinterest Supported Social Media: Adults 18 m LinkedIn Pinte... | Re
orolder - 5.6 4.1 31
Snapchat m .
Oxhers(Rumbl; T, b, o S B .
19.6% 2 - Facebook TikTc Bk Wh.. | oo it YouTube Video X W... T.
Blogs/Message Boards (read... RpPam B 4.0% * 715 | 52.7 ] 8.0 A 33.5 {(Formerl| 2.7 Blo..
2 who listened to WOLL-FM  WEST PALM BEACH :
tumblr H.;f?% il: the past 7 days
# who listened to WOLL-FM in the past 7 days m WEST PALM BEACH # who listened to WOLL-FM in the past 7 days W WEST PALM BEACH
WEST PALM BEACH DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 210 soeﬁ 3 Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. - far Anything .

(Radio Stations: WOLL-FM)



Avg. Week All Socmf Media (Persons & % Reach): Adults 18 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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daily with Ad-Supported Social Media.

43,769 or 67.7% of Adults 18 or older who listened to WQOL-FM in the past 7 days use Ad-
Supported Facebook for an average of 41.8 minutes every day representing 36.4% of all time spent
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iHeart 440,333 or 70.6% of Adults 18 or older who listened to IHEART RADIO in the past 7 days use Ad-
Supported Facebook for an average of 47.2 minutes every day representing 34.3% of all time spent

R A D | O daily with Ad-Supported Social Media.

Weekly 70.6% Avg. Hours+Minutes/day with Ad-Supported
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132,964 or 65.5% of Adults 18 or older who listened to WKGR-FM in the past 7 days use Ad-
Supported Facebook for an average of 54.9 minutes every day representing 37.9% of all time spent
daily with Ad-Supported Social Media.
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° 5 122,733 or 70.6% of Adults 18 or older who listened to WLDI-FM in the past 7 days use Ad-
o Supported Facebook for an average of 48.9 minutes every day representing 34.4% of all time spent
T [ PALM BEACHES #1 HIT MUSIC STATION daily with Ad-Supported Social Media.
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- 112,930 or 77.1% of Adults 18 or older who listened to WOLL-FM in the past 7 days use Ad-
KwL Supported Facebook for an average of 52.7 minutes every day representing 34.5% of all time spent
daily with Ad-Supported Social Media.
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43,769 or 67.7% of Adults 18 or older who listened to WQOL-FM in the past 7 days use Ad-

Supported Facebook for an average of 41.8 minutes every day representing 36.4% of all time spent
daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 67.7% 08.9%
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Local Radio: 13,228; Social Media: 7,786; Non-Prem. Cable: 5,747; Local TV: 4,910
reaching Adults 18 or older who listened to WKGR-FM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
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reaching Adults 18 or older who listened to WLDI-FM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 10,964;

KmL Local Radio: 9,543; Social Media: 7,250; Non-Prem. Cable: 4,888; Local TV: 4,594 reaching

Adults 18 or older who listened to WOLL-FM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 4,327; Local
Radio: 4,242; Social Media: 2,729; Non-Prem. Cable: 2,218; Local TV: 1,693 reaching
Adults 18 or older who listened to WQOL-FM in the past 7 days.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

iHeart
RADIO

Total Persons:

562,152 or 90.1% of Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an
average of 51.5 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 57.3 minutes/day.
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or otder

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

SiriusXM

Podcasts

YouTube Music

Spotify

Retail Stores

182,258 or 89.7% of Adults 18 or older who listened to WKGR-FM in the past 7 days spend an
average of 47.6 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 57.8 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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THE PAL

Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or otder

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

SiriusXM

Podcasts

YouTube Music

Spotify

Retail Stores

iLD955
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M BEACHES &1 HIT MUSIC STA]

145,673 or 83.8% of Adults 18 or older who listened to WLDI-FM in the past 7 days spend an
average of 58.9 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 64.3 minutes/day.
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TODAY'S

KOOL

134,565 or 91.9% of Adults 18 or older who listened to WOLL-FM in the past 7 days spend an
average of 53.6 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 48.5 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
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56,045 or 86.6% of Adults 18 or older who listened to WQOL-FM in the past 7 days spend an average
of 79.1 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio Stations
Qut-of-Home for an average of 91. minutes/day.
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iHeart 562,152 or 90.1% of Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an average
of 51.5 minutes per day driving, seeing Billboards and Signs representing 32.2% of all Time Spent with Ad-
R A D | O Supported Out-of-Home Media.
Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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182,258 or 89.7% of Adults 18 or older who listened to WKGR-FM in the past 7 days spend an average of

47.6 minutes per day driving, seeing Billboards and Signs representing 31.2% of all Time Spent with Ad-
Supported Out-of-Home Media.
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° 955 145,673 or 83.8% of Adults 18 or older who listened to WLDI-FM in the past 7 days spend an average of
@

58.9 minutes per day driving, seeing Billboards and Signs representing 29.9% of all Time Spent with Ad-
N
GEACHES #1 HIT MUSIC STATIO Supported Out-of-Home Media.
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134,565 or 91.9% of Adults 18 or older who listened to WOLL-FM in the past 7 days spend an average of
53.6 minutes per day driving, seeing Billboards and Signs representing 37.5% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
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56,045 or 86.6% of Adults 18 or older who listened to WQOL-FM in the past 7 days spend an average of
79.1 minutes per day driving, seeing Billboards and Signs representing 36.3% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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iHeart
RADIO

562,152 or 90.1% of Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an
average of 51.5 minutes per day driving an average of 30. miles each day and are 28.6% more likely
to use Northlake Blvd than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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182,258 or 89.7% of Adults 18 or older who listened to WKGR-FM in the past 7 days spend an
average of 47.6 minutes per day driving an average of 27.7 miles each day and are 64.2% more likely
to use St Lucie West Blvd than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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145,673 or 83.8% of Adults 18 or older who listened to WLDI-FM in the past 7 days spend an
average of 58.9 minutes per day driving an average of 34.3 miles each day and are 85.7% more likely
to use St Lucie West Blvd than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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134,565 or 91.9% of Adults 18 or older who listened to WOLL-FM in the past 7 days spend an
average of 53.6 minutes per day driving an average of 31.2 miles each day and are 77.% more likely
to use Hypoluxo Road than the Metro average.

KooL'

Top-26 Residential Zip Codes: Adults 18 or older
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56,045 or 86.6% of Adults 18 or older who listened to WQOL-FM in the past 7 days spend an average
of 79.1 minutes per day driving an average of 46.1 miles each day and are 137.7% more likely to use
St Lucie West Blvd than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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171,899 or 27.5% of Adults 18 or older who listened to IHEART RADIO in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day representing 31.8% of all
time spent daily with All forms of Print Media.

iHeart
RADIO

Avg. Week All Print Dﬂﬁg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
D el VY5 B
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New York Times (Daily+Sunday)
New York Times (Sunday)
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New York Times (Daily)

Wall street Journal (Daily)
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Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

WEST PALM BEACH

the past 7 days

USA Today (Daily)
123

New York Times
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10.6

Wall Street Journal
(Daily)
105

(Daily)

USA Today (Daily)
13.2

Local Daily
Newspaper(s)
(Sunday)

15.1

New York Times
(sunday)
118

Wall Street Journal
(Dally)
11.7

(Daily-+Sun
9.8

New York Times
(Daily)
75 All Local Weekly...

UsA Today (Daily) M'1 2&%
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total persons: 5 Time Spent:

W WEST PALM BEACH = WEST PALM BEACH

Local Daily Newspaper(s) (Daily+Sunday)
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New York Times (Daily) mm

News York Times (Daily

1
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Local Daily A 10.9 10.4
Newspaper(s)
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151

93

USA Today (Daily)
123

Local Daily
Newmspaper{s) (Daily

Supported Print Media: Adults 18 or alderm +sunday) exe ¢ New York Times (Daily  JESSESS
Wwiall Street Journal (Daily) 78825 m m Direct Mail

Avg. Hours+Minutes/day with Ad-

s o ) S 3

Wall Street Wall Street
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Journal (Daily) (Daily) | Magazines USA Today (Daily) Journal (Daily) New York Times (Daily) ~ Catalogs)
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Avg. Week All Print n'{lwe“dia (Persons & % Reach): Adults 18 or older A
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Books

New York Times (Daily+Sunday)

New York Times (Sunday)
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New York Times (Daily)

Wall street Journal (Daily)
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USA Today (Daily)
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= who listened to WKGR-FM in the past

who listened to WKGR-FM in the

62,421 or 30.7% of Adults 18 or older who listened to WKGR-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.4 minutes every day representing 31.2% of all time
spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

WEST PALM BEACH
past 7 days

7 days m WEST PALM BEACH

vg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Wall Street Journal
(Daily)

w York Times
(Daily+Sunday)
9.3
Local Daily
Ner perls)
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New York Times
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Local Daily
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8.1

Books
14.2

USA Today (Daily)
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jews York Times
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Direct Mail
Advertisi
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Wall Street Journal 74
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Wall Street Journal New York Times (Daily
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9.5
Local Daily
New York Times. Newspaper(s)
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1.3 15.1

USA Today (Daily)

Local Daily
Newsspaper(s) (Daily
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B4

New York Times
(Daily)
7.3

Local Daily

Magazines
9.8

USA Today (Daily)
132

Local Daily
Newspaper(s) (Daily
81

Local Daily
Newspaper(s) (Daily
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10.9
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New York Times R
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45,344 or 26.1% of Adults 18 or older who listened to WLDI-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.2 minutes every day representing 27.9% of all
time spent daily with All forms of Print Media.

Avg. Week All Print ngewg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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New York Times (Sunday)
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Supported Print Media: Adults 18 or older m

New York Times (Daily)
Wall Street Journal (Daily)

Catalogs

New York Times (Sunday)
19.1

Local Daily

Newspaper(s)

(allyssunday)
10.2

New York Times
(Daily)
1.2 Local Daily
Newspaper{s)
(Sunday)
15.1

(l\mv

Wall Street Journal
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9.2

USA Today (Daily)

Local Daily
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10.9
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77

Wall Street
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Avg. Week All Print ngeg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Persons: !‘ﬁn{

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers

Magazines

New York Times (Daily)

‘Wall Street Journal (Daily)

Catalogs

USA Today (Daily)

OOL

Mlﬁﬁx

» who listened to WOLL-FM in the past 7 days

‘who listened to WOLL-FM in the

37,831 or 25.8% of Adults 18 or older who listened to WOLL-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 13.8 minutes every day representing 33.2% of all
time spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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New York Times.
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Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers

Magazines

New York Times (Daily)

Wall street Journal (Daily)

Catalogs

USA Today (Daily)

17,543 or 27.1% of Adults 18 or older who listened to WQOL-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 11.6 minutes every day representing 34.1% of all
time spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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