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3.8% or 287,263 of CHI DMA Adults 18 or older Plan to Take a SKI or SNOWBOARD VACATION next 12mos.
Typical Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos are 37.7 years old
(22.1% younger than average) and have a $159,530 (55.7% higher than average) annual household income.
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VAYLRE ORTS

5.% or 283,931 of WDC DMA Adults 18 or older Plan to Take a SKI or SNOWBOARD VACATION next 12mos.
Typical Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos are 37.7 years old
(21.4% younger than average) and have a $163,972 (27.8% higher than average) annual household income.
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5.6% or 249,225 of SEA DMA Adults 18 or older Plan to Take a SKI or SNOWBOARD VACATION next 12mos.
Typical Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos are 42. years old
(13.% younger than average) and have a $184,476 (55.6% higher than average) annual household income.
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2.1% or 99,796 of PHO DMA Adults 18 or older Plan to Take a SKI or SNOWBOARD VACATION next 12mos.
Typical Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos are 44.8 years old
(9.4% younger than average) and have a $168,988 (70.9% higher than average) annual household income.
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3.7% or 144,167 of MSP DMA Adults 18 or older Plan to Take a SKI or SNOWBOARD VACATION next 12mos.
Typical Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos are 44.6 years old
(8.7% younger than average) and have a $140,551 (31.3% higher than average) annual household income.
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3.8% or 287,263 of CHI DMA Adults 18 or older Plan to Take a SKI or SNOWBOARD VACATION next 12mos.
Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos are 70.1% more likely to
be a college graduate, 41.7% more likely to work full-time, 10.6% less likely to be married, 31.3% more likely
to be a parent of 1 or more children under 1
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to be a parent of 1 or more children under 18

5.% or 283,931 of WDC DMA Adults 18 or older Plan to Take a SKI or SNOWBOARD VACATION next 12mos.
Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos are 36.3% more likely to
be a college graduate, 30.9% more likely to work full-time, 4.4% less likely to be married, 33.2% more likely
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5.6% or 249,225 of SEA DMA Adults 18 or older Plan to Take a SKI or SNOWBOARD VACATION next 12mos.

Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos are 80.2% more likely to

be a college graduate, 55.2% more likely to work full-time, 9.9% more likely to be married, 20.% more likely
| to be a parent of 1 or more children under 18.
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2.1% or 99,796 of PHO DMA Adults 18 or older Plan to Take a SKI or SNOWBOARD VACATION next 12mos.
Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos are 155.2% more likely to
be a college graduate, 76.5% more likely to work full-time, 26.3% less likely to be married, 62.1% less likely

to be a parent of 1 or more children under

. .
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3.7% or 144,167 of MSP DMA Adults 18 or older Plan to Take a SKI or SNOWBOARD VACATION next 12mos.
Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos are 58.2% more likely to
be a college graduate, 45.4% more likely to work full-time, 4.6% less likely to be married, 71.% more likely

to be a parent of 1 or more children under 18.
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1 idth b Stage in Life: Adults 18 or older
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3.8% or 287,263 of CHI DMA Adults 18 or older Plan to Take a SKI or SNOWBOARD VACATION next 12mos.
Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos are 1.8% more likely to own

their home, 42.3% more likely to own a higher valued home, 11.7% less likely to have a single-family home,
6.7% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older Mﬁm Type of Home: Adults 18 or older 4f™ Pets in Home: Adults 18 or older
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5.% or 283,931 of WDC DMA Adults 18 or older Plan to Take a SKI or SNOWBOARD VACATION next 12mos.

T Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos are 5.9% less likely to own
— their home, 34.7% more likely to own a higher valued home, 6.5% less likely to have a single-family home,

6.2% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older MEM Type of Home: Adults 18 or older 4 {®pPets in Home: Adults 18 or older
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5.6% or 249,225 of SEA DMA Adults 18 or older Plan to Take a SKI or SNOWBOARD VACATION next 12mos.
Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos are 6.5% more likely to own

their home, 38.% more likely to own a higher valued home, 17.5% more likely to have a single-family home,
| 5.7% more likely to have a dog.
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2.1% or 99,796 of PHO DMA Adults 18 or older Plan to Take a SKI or SNOWBOARD VACATION next 12mos.
Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos are 2.4% less likely to own

their home, 28.9% more likely to own a higher valued home, 2.7% more likely to have a single-family home,
2.1% less likely to have a dog.
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3.7% or 144,167 of MSP DMA Adults 18 or older Plan to Take a SKI or SNOWBOARD VACATION next 12mos.
M s P Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos are 9.% more likely to own

their home, 43.8% more likely to own a higher valued home, 14.9% more likely to have a single-family home,
4.7% more likely to have a dog.
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3.8% or 287,263 of CHI DMA Adults 18 or older Plan to Take a SKI or SNOWBOARD VACATION next 12mos.
Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos are 13.3% more likely to
look up D-I-Y advice online, 28.6% more likely to always vote in local elections, 102.1% more likely to

belong to a gym, 70.8% more likely to fly domestic
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Recipes/

5.% or 283,931 of WDC DMA Adults 18 or older Plan to Take a SKI or SNOWBOARD VACATION next 12mos.
Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos are 5.4% more likely to
look up D-I-Y advice online, 12.4% more likely to always vote in local elections, 132.5% more likely to
belong to a gym, 78.1% more likely to fly domestic p
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5.6% or 249,225 of SEA DMA Adults 18 or older Plan to Take a SKI or SNOWBOARD VACATION next 12mos.
Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos are 6.2% more likely to
look up D-I-Y advice online, 7.5% more likely to always vote in local elections, 94.6% more likely to belong
to a gym, 41.1% more likely to fly domestic pas
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VAlL RE‘?OF\’TS 2.1% or 99,796 of PHO DMA Adults 18 or older Plan to Take a SKI or SNOWBOARD VACATION next 12mos.

1, Ve Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos are 40.5% more likely to
- w P “ 0 look up D-I-Y advice online, 4.3% more likely to always vote in local elections, 216.8% more likely to belong

to a gym, 88.3% more likely to fly domestic p
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3.7% or 144,167 of MSP DMA Adults 18 or older Plan to Take a SKI or SNOWBOARD VACATION next 12mos.
Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos are 4.% more likely to
look up D-I-Y advice online, 12.3% more likely to always vote in local elections, 16.4% more likely to belong

to a gym, 28.3% more likely to fly domestic pas
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3.8% or 287,263 of CHI DMA Adults 18 or older Plan to Take a SKI or SNOWBOARD VACATION next 12mos.
Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos are 5.7% more likely to
use QSRs past mo., 25.5% more likely to use Sit-Down Restaurants past mo., 35.% more likely to use Casinos
past yr., 94.2% less likely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older

-

3 times

4 times
5times
6 -9times

10times or more

10times or more

1time

2 times

3 times

4 times 10.4%

5 times

6 -Stimes

= who Plan to Take a SKi or SNOWBOARD VACATION next 12mos mCHI m who Plan to Take a SKI or SNOWBOARD VACATION next 12mos u CHI
Total Monthly QSR Users: Avg. Menthly QSR Meals: Total Sit-Down Users: Avg. Sit-Down Meals:
96.0% 90.9% 25:7%

“-ﬂ'ﬂﬂ_

m“

Drank Past 30-days. Adults 18 or older
M__

Liquor
Any Type of Beer
Wine

Domestic Light Beer

Imported Beer
Domestic Regular Beer - v
Microbrew / Craft Beer v
# who Plan to Take a SKI or SNOWBOARD VACATION next 12mos = CHI
CHI DMA Scarborough R1 2024: Feb23-Mar24 Qual Intab 107
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Table Games (Craps, Poker, etc.)

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
L

(Sit-Down Restaurants Used Past 30-days)

iiikELhLLh

Mexican  Chinese ks wings/ Bagel/ et upscale sieskhouse
man;el Burgers/  Donut/
Cotfes gar Spors Bar  Bakery ot
Asian

= who Plan to Take a 5K or SNOWBOARD VACATION next 12mos mCHI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Plan to Take a 511 or SNOWBGARD vacaTrow... [EEOSSIII 30.7%

on [ ETECTEEEN 20.0%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines
Bar/ Nightclub

_ %
s.u

Upscale Restaurant

Stage Show / Concert
Sports Betting
Other Gambling 30'835.
Spa & ff’? Casinos visited past 12 months: Yes

m who Plan to Take a SKI or SNOWBOARD VACATION next 12mos mCHI

Used Past 30-days: Adults 18 or older

al

8.

Vape

Marijuana / Cannabis Cigarettes

# who Plan to Take a 5KI or SNOWBOARD VACATION next 12mos ncH

Types of vacations plan to take next 12 months: Ski vacation
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Past 30-days QSR Users: Adults 18 or older

1time

'Wg
2 times

3times

4 times

Stimes

6-9times

10times or more

= who Plan to Take 3 SKI of SNOWBOARD VACATION next 12mas.

: Avg. Monthly QSR Meals:
Totalngzﬁsglyasm.lsers. oi% vg. Monthly Q eals.

.. Hesm - K

5.% or 283,931 of WDC DMA Adults 18 or older Plan to Take a SKI or SNOWBOARD VACATION next 12mos.
Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos are 2.6% more likely to
use QSRs past mo., 12.6% more likely to use Sit-Down Restaurants past mo., 17.5% more likely to use
Casinos past yr.,, 59.8% less likely to smoke cigarettes.

Total Monthly Sit-Down Restaurant Users: A
85.7% 76.1%

Drank Past 30-days: Adults 18 or older
Wine
Any Type of Beer
T

Domestic Regular Beer

1,092,5919.3%
Domestic Lght Beer [SESRISONN - Vv
z 23.5%
Microbrew / Craft Beer 8.5% i
#who Plan to Take a SKI or SNOWBOARD VACATION next 12mos B WDC
DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab

Slot Machines Frerm
Table Games (Craps, Paker, etc.)
Bar / Nightclub

Upscale Restaurant  ERRs e

3%
TR o
6.0%
138,465 2.4%

Other Gambling m 3.8%

# who Plan to Take a SKi or SNOWBOARD VACATION next 12mos.

Stage Show / Concert

Sports Betting

266
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€ Ldme ~12.9%
2 times
3 times
10times or more

.6%
® who Plan to Take a SKI or SNOWBOARD VACATION next 12mos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

=WDC

-Down Restaurant Meals:
4.3

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) a
h

chinese  piza Upscale  Bagel/ Steakhouse Sesfood
Donut /

Mexican  indian/  Coffen
Thai/  Mouse/
Other  coffes Bar
asian

Bakery
#who Plan to Take a SKI or SNOWBOARD VACATION next 12mos mwoC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wiho Plan to Take o SKI or SNOWBOARD VACATION...

woc 25.4%

Past 12 months Casino Activities: Adults 18 or older

16.7%

'3'1 1,084 6.6% s

Casinos visited past 12 months: Yes
=WDC

Used Past 30-days: Adults 18 or older

%

Marijuana / Cannabis Cigarettes Vape

= who Plan to Take a SKI or SNOWBOARD VACATION next 12mos =woc

Types of vacations plan to take next 12 months: Ski vacation



Ia 1time
% 2 times
3 times
4 times

5times

6-9times

= who Plan to Take a SKI or SNOWBOARD VACATION next 12mos

WSEA

Avg. Monthly QSR Meals:

Total Monthly QSR Users:
88.3% 84.3%

_ 3785799

past yr., 42.6% less likely to smoke cigarettes.

5.6% or 249,225 of SEA DMA Adults 18 or older Plan to Take a SKI or SNOWBOARD VACATION next 12mos.
Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos are 4.7% more likely to
use QSRs past mo., 24.1% more likely to use Sit-Down Restaurants past mo., 25.9% less likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

£ 3o

3times
4 times
5 times

6-9times

10times or more

= who Plan to Taka a SK] or SNOWBOARD VACATION next 12mos W SEA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

IglI.!"i - - ﬂ

Drank Past 30-days. Adults 18 or older

Liquor 7
e

26.0%

Wine
Imported Beer

1,169,158

Domestic Regular Beer

Microbrew / Craft Beer S‘;ﬁ_r‘»‘d'l 20.0% - v
Domestic Light Beer 19.2% 36.7% i
who Plan to Take a SKI or SNOWBOARD VACATION next 12mos mSEA
SEA DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

iiiiihhluh

ol X

nakan Wlllpﬂ saafeod  upscale

nw-
Asian

a.lhry spmh B

mwho Plan to Take a SKI or SNOWBOARD VACATI ON next 12mos WSEA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Plan to Toke o SKi or SNOWBOARD VACATION... _ 21.3%

sen EETIM 15.6%

Past 12 months Casino Activities: Adults 18 or older
SR MR
M

Upscale Restaurant
Table Games (Craps, Poker, etc.)
Bar / Nightclub

Stage Show / Concert

438,405

9.8%

202,292

37.1%

Sports Batting S
6.7%
Spa W 666 29
i 40.9%
Other Gambling ﬁz 1.6% Casinos visited past 12 months: Yes

# who Plan to Take a SKI or SNOWBOARD VACATION next 12mos WSEA

254
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Used Past 30-days: Adults 18 or older

6.3%

Marijuana / Cannabis Cigarettes

Vape

= who Plan to Take a $KI or SNOWBOARD VACATION next 12mos: =SEA

Types of vacations plan to take next 12 months: Ski vacation
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Past 30-days QSR Users: Adults 18 or older

1time

.
2times
3 times
4 times
Stines

6 -9times

10times or more

2.1% or 99,796 of PHO DMA Adults 18 or older Plan to Take a SKl or

QSRs past mo., 11.7% more likely to use Sit-Down Restaurants past
past yr., 77.8% less likely to smoke cigarettes.

Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos are 6.% more likely to use

SNOWBOARD VACATION next 12mos.

mo., 40.6% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
w

1time

14.2% |

2 times

15.8%

3 times

4 times

5 times

6-9times

10 times or more

7.4%

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) ﬁ

T

Mo chiness Wings/ Indian/ Upscale Steakhouse Sestnod
Burgers/  Thai/
spomssar  Other
Asian

pima coftee
House /

Coffee Bar

matan
= who Plan to Take a 5KI or SNOWBOARD VACATION next 12mos = PHO

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Plan to Take a.5Ki or SNOWBOARD VACGATION... [TISIZIN 17.9%

o 16.5%

= who Plan to Take a SKI or SNOWBOARD VACATION next 12mos mPHO ® who Plan to Take a 5Kl or SNOWBOARD VACATION next 12mos W PHO
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users: A it-Dow ant Meals.
95.2% 89.9% 86.3% 77.2%
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older
Liquor  prfrer Slot Machines g °

43.5%
Any Type of Beer

i,rns.sic 40.2%

Wine

|

1,199,22825.7%

knported Beer 1,080,908.2%

Domestic Light Beer 566 3836%

Domestic Regular Beer v v
Microbrew / Craft Beer m 30.0% v
= who Plan to Take a SKI or SNOWBOARD VACATION next 12mos wPHO
PHO DMA Secarborough R2 2024: Aug23-Aug24 Qual intab

Upscale Restaurant
Bar [ Nightclub

Table Games (Craps, Poker, etc.)

Stage Show / Concert
Sports Betting
Other Gambling

Spa mf.s% Casinos visited past 12 months: Yes

= who Plan to Take a SKI or SNOWBOARD VACATION next 12mos = PHO

52
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Types of vacations plan to take next 12 months: Ski vacation

Used Past 30-days: Adults 18 or older

12

Cigarettes

Marijuana / Cannabis

Vape

= who Plan 1o Take a SKI or SNOWBOARD VACATION next 12mos =PHO
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3.7% or 144,167 of MSP DMA Adults 18 or older Plan to Take a SKI or SNOWBOARD VACATION next 12mos.
Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos are 10.% more likely to
use QSRs past mo., 23.5% more likely to use Sit-Down Restaurants past mo., 44.9% more likely to use

nos past yr., 80.% more likely to smoke cigarettes.

ys QSR Users: Adults 18 or older

® who Plan to Take a SKI or SNOWBOARD VACATION next 12mos

Total Monghly QSR Users: Avg. Monthly QSR Meals:

e AR - B

Past 30-da

g

2times

3 times

4 times

5 times

6 -9times

10times or more

- MSP

85.7%

3,313 820

10 times or more

Total Monthly Sit-Down Restaurant Users:

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

1time

20.0%

2 times

3tines 11.3%

4 times 7.8%
5 times

6-9times 6.3%

® who Plan to Take a 5Kl or SNOWBOARD VACATION next 12mos B MSP

Avg. ly Sit-Down ant Meals:

90.3% 73.1%

Drank Past 30-days: Adults 18 or older

Any Type of Beer pyetrers 48.2% -

Liquor - gy 47.7%
Domesti ight Bear
Dot e g e
Wiria 1,195,425 30.9% o
Imported Beer i Ty -v ¥

Microbrew / Craft Beer 14.6% 34.7% i

= who Plan to Take a SKI or SNOWBOARD VACATION next 12mos - MSP

MsP DMA Scarborough R2 2024: Jul23-Aug24 Qual Intab 57
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Past 12 months

Table Games (Craps, Poker, etc.)

Top-10 Cuisines: Adults 18 or older

{Stllkzsuumnn Used Past 30-days)
pirza

Meican  chinese  Wings/ indian j  Bagel /
Burgers/ House/ Thai/ Donut/
sports ear Coles @ar  Other  Bakery

Asizn

makan  Upscale Steakhouse

= who Plan to Take.a 5KI or SNOWBOARD VACATION next 12mos mMSP

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Plan to Take a SKi or SNOWBOARD VACATION... 11.0%

MsP Qﬁl. 358 11.9%

Casino Activities: Adults 18 or older

346,000 9.0%
): 9.7%
301,850 7.8%

Slot Machines

Bar [ Nightclub
Stage Show / Concert

Upscale Restaurant

spors st [T 2% 30.8%
Other Gambling 146,90 54;;6%
5.8%
Spa m Casinos visited past 12 months: Yes

# who Plan to Take a SKI or SNOWBOARD VACATION next 12mos = MSP

Types of vacations plan to take next 12 months: Ski vacation

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

= who Plan 1o Take a SKI or SNOWBOARD VACATION next 12mos = MSP
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3.8% or 287,263 of CHI DMA Adults 18 or older Plan to Take a SKI or SNOWBOARD VACATION next 12mos.
Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos are 45.5% more likely to

have a 401K, 1.7% less likely to have an Auto Loan, 202.1% more likely to Invest/Trade Stocks Online, 21.7%
less likely to pay with their Debit Card.

nﬁ‘lnvestments Owned: Adults 18 or older
401K Plan

)

Stocks or Stock Options

fivid

IRA | Retirement A

Mutual Funds

m 39.2%
18.2%
40.6%
14.4%
114,315 39.8%
1,078,383 JETELS
26.8%
10.5%
19.7%
2 7.4%
9.2%
5.7%

® who Plan to Take a SKI or SNOWBOARD VACATION next 12mos

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property
ECHI

H Financial Services Has and/or Uses: Adults 18 or older

70.9%)
h ‘ h . R

Checking Debitor ATM  Savings

h

Money  Certificates of Studentlioan Refinanced Personal Loan  Home

Credit Card Online Mobile Online Bill Home Auto Loan
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

= who Plan to Take a SKi or SNOWBOARD VACATION next 12mos mCHI

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Online Investing / Stock Trading 1,23].'88-417.0"1': .
Financial Planner
19.6%

2 40,84 14.2%
Insurance Agent at a Local Office (not online) 3 Ot sOm 14.4% . .
11.4%
Real Estate Agent @?‘%
Estate Planning “"-";"_m

*Past 12 Month.
Divorce/ Family Attorney rfg (*Pas anth)

= who Plan to Take a SKI or SNOWBOARD VACATION next 12mos

CHI DMA Scarborough R1 2024: Feb23-Mar24 Qual intab 107
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m CHI

f\Past 3-Months Payment Methods Used: Adults 18 or older

3% ! 102%
~19.3%) 7.2%
j - h s

CashApp  StoreCredit  Discover

PayPal Zelle Apple Pay

VISA

Debit Card  MasterCard Venmo Google Pay  American  Facebook  Square Cash Samsung Pay
Card Express Messenger
= who Plan to Take a SKI or SNOWBOARD VACATION next 12mos = CHI

Types of vacations plan to take next 12 months: Ski vacation
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5.% or 283,931 of WDC DMA Adults 18 or older Plan to Take a SKI or SNOWBOARD VACATION next 12mos.
Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos are 42.8% more likely to
have a 401K, 11.3% more likely to have an Auto Loan, 74.2% more likely to Invest/Trade Stocks Online, 10.2%

kely to pay with their Debit Card.

mﬁ‘lnvestments Owned: Adults 18 or older

401K Plan

2,941,192 52.0%
IR \ ;
IRA( A 2,514,605 4a5%
Stocks or Stock Options
36.4%

EEGI o

23.5%
17.1%

0 34.1%
789,130 [IEVE
25.9%
13.4%

Mutual Funds
Money Market Funds
529 Plan / College Savings Plan

Bonds

M d Financial Services Has and/or Uses: Adults 18 or older

= A — G s o .

Other (Crypto / NFTs / Metals, etc.) 12.9% Checking DebitorATM  Savings  CreditCard  Online  Mobile  OnlineBil  Home  Money  Autoloan Certificates of Studentloan Refinanced personal toan  Home
8.0% Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement

. Account M Loan or Home

Second Home or Real Estate Property IS o.0% ortgage e
= who Plan to Take a SKI or SNOWBOARD VACATION next 12mos =WDC = who Plan to Take a SKI or SNOWBOARD VACATION next 12mos =mWDC

Professional Services Used*: Adults 18 or older

Tax Preparation Service :
P 1,556,343 27.5%
1,090,536 19.3% e
999,996 17.7%
16.0%
10.2%

11.5%

Online Investing / Stock Trading
Financial Planner

Accountant

Real Estate Agent
Insurance Agent at a Local Office (not online)

Estate Planning

y'l_a'Past 3-Months Payment Methods Used: Adults 18 or older

MasterCard Facebook Samsung Pay Square Cash

Messenger

Discover

Google Pay  Store Credit ~ American
Card Express

Debit Card Zelle Venmo Apple Pay  Cash App

Divorce / Family Attorney “"G‘;i 1Ppet 2 Montie)
® who Plan to Take a SKI or SNOWBOARD VACATION next 12mos ®WDC
woc DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab 266

w who Plan to Take a SKl or SNOWBOARD VACATION next 12mos mWDC
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Types of vacations plan to take next 12 months: Ski vacation



WARESORTS

’ 5.6% or 249,225 of SEA DMA Adults 18 or older Plan to Take a SKI or SNOWBOARD VACATION next 12mos.
Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos are 39.3% more likely to

have a 401K, .1% more likely to have an Auto Loan, 76.2% more likely to Invest/Trade Stocks Online, 16.% less
likely to pay with their Debit Card.

“ﬁ_‘lnvestments Owned: Adults 18 or Ider

401K Plan

, 702

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

Financial Services Has and/or Uses: Adults 18 or older

Bonds 6.2% 6.2% 57% 5.8%
Second Home or Real Estate Property Checking Debitor ATM  Savings  CreditCard  Online  Online il  Mobile Home  Autoloan  Money Certificates of Studentloan Refinanced Personal Lloan  Home
2 Account card Account Banking Paying Banking  Mortgage Market  Deposit(CDs) Home Improvement
529 Plan / College Savings Plan E 4% Account Mortgage Loatycr Hotog
7.8% Equity Loan
= who Plan to Take a SKI or SNOWBOARD VACATION next 12mos uSEA = who Plan to Take a SKI or SNOWBOARD VACATION next 12mos W SEA
. . . [ — A
Professional Services Used*: Adults 18 or older | gyPast 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service
Fivadil e
S——
Accountant 8.4 ]
Insurance Agent at a Local Office (not online) :l';'z‘ & [ ]
Real Estate Agent 5.5% 7% 0% 11.7% g gg¢
114.6% 47% 81% g% 3.1%

Btate Phining E;.:i: " 2 2 T F .. S

*Past 12 Months,
Divorce/ Family Attorney ( )

Imm%
0.9%

w who Plan to Take a SKI or SNOWBOARD VACATION next 12mos

m SEA

SEA DMA Scarborough R1 2024: Jan23-lan24 Qual Intab 2.
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Debit Card Zelle MasterCard  ApplePay  Cash App Facebook

VISA Paypal Venmo Google Pay  American  Store Credit Discover  Square Cash Samsung Pay
Express. Card Messenger
u who Plan to Take a SKi or SNOWBOARD VACATION next 12mos m SEA

Types of vacations plan to take next 12 months: Ski vacation



f VAIL'RE§O RTS 2.1% or 99,796 of PHO DMA Adults 18 or older Plan to Take a SKI or SNOWBOARD VACATION next 12mos.
{oR Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos are 71.7% more likely to
w have a 401K, 43.3% more likely to have an Auto Loan, 69.4% more likely to Invest/Trade Stocks Online, 5.1%
more likely to pay with their Debit Card.

mﬁ 4 Investments Owned Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
401K Plan

IRA (Individual Retirement Account) i 33.0%

Stocks or Stock Options W
Mutual Funds r 35.6%

Other (Crypto / NFTs / Metals, etc.) 2“ 8%
Money Market Funds 2.6%

E
Bonds PP aet 2

Second Home or Real Estate Property m%”"w‘

!3295

9.7%

Debitor ATM  Checking Savings Credit Card Online Mohile Online Bill Home Auto Loan Money Studentloan Certificates of Refinanced Personal Loan  Home
5 card Account Account Banking Banking Paying Mortgage Market Deposit(CDs)  Home Improvement
529 Plan / College Savings Plan E ff: Account Mortgage Loan or Home

Equity Loan
u who Plan to Take a SKI or SNOWBOARD VACATION next 12mos mPHO

m who Plan to Take a SKI or SNOWBOARD VACATION next 12mos mPHO

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

Financial Planner

771 618 16.5%

Online Investing / Stock Trading e %
3

Insurance Agent at a Local Office (not online) 0.7%

Accountant

9.3%

Real Estate Agent

3.2%
8()8 5.7%
Estate Planning W 11.6%

3 7.9%
ﬂ [ [

- 2 = 0,0% (*Past 12 Months) VisA Debit Card PayPal Zelle Venmo MasterCard  Apple Pay CashApp  Google Pay Store Credit  American Discover Facebook Samsung Pay Square Cash
Divorce / Family Attorney E o9% card EXpress Messenger
B who Plan to Take a SKI or SNOWBOARD VACATION next 12mos EmPHO m who Plan to Take a SKI or SNOWBOARD VACATION next 12mos uPHO

PHO DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 52
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401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options

: 3.7% or 144,167 of MSP DMA Adults 18 or older Plan to Take a SKI or SNOWBOARD VACATION next 12mos.
Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos are 44.6% more likely to

have a 401K, 24.% less likely to have an Auto Loan, 141.4% more likely to Invest/Trade Stocks Online, 17.9%
| less likely to pay with their Debit Card.

Alnvestments wned: Adults 18 or older

52.0%

1,612,575 41.7%

1,038,869 26.9%

40.7%

Mutual Funds m
Money Market Funds M,as?lm
Bonds m 2L.5%
529 Plan / College Savings Plan 0.6% 2%
Other (Crypto / NFTs [ Metals, etc.) 4 B,?;M%
Second Home or Real Estate Property FB.0% H.EX.
# who Plan to Take a SKI or SNOWBOARD VACATION next 12mos u MSP

Financial Services Has and/or Uses: Adults 18 or older

Checking Savings  Debit or ATM Credit Card Online Mohbile Online Bill Home Auto loan Certificatesof  Money  Studentloan Personal Loan Refinanced Home

Account Account card Banking Banking Paying Mortgage Deposit (CDs)  Market Home  Improvement
Account Mortgage Loan or Home
Equity Loan

® who Plan to Take a SKI or SNOWBOARD VACATION next 12mos u MsP

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner

OnlineInvesting / Stock Trading

Insurance Agent at a Local Office (not online)

Accountant

990,539 25.6% Ji

_ 893 14.5%
5; 14.2%
429,621 11.1%
5% @
i g e

10.3%

Real Estate Agent 3.3%
. 3.2%

Estate Planning 3.0%

-
Divorce / Family Attorney r 2.6% (*Past12 Months)
1.2%
® who Plan to Take a SKI or SNOWBOARD VACATION next 12mos u MSP

MSP DMA Scarborough R2 2024: Jul23-Aug24 Qual intab 57
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

f'Past 3-Months Payment Methods Used: Adults 18 or older

. 11.1%

visA PayPal Venmo DebitCard MasterCard  Apple Pay Zelle Google Pay  Store Credit  Cash App American Discover Facebook Samsung Pay Square Cash
Card Express Messenger
w who Plan to Take a SKI or SNOWBOARD VACATION next 12mos u MSP

Types of vacations plan to take next 12 months: Ski vacation



WEPFPIESORTS Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos spend an average of 3 days, 3 hours,

ﬂ c “ I 56 minutes and 20 seconds each week with All Forms of Media.

80.1% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos spend an avg. of 9 hours and 13 minutes
each week listening to All Local AM/FM Radio, representing 9.7% of totaltime spent with all forms of Media.
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"VAIL tﬁz§ORTS Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos spend an average of 2 days, 11

Y a1, T hours, 9 minutes and 11 seconds each week with All Forms of Media.
78.4% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos spend an avg. of 6 hours and 30 minutes
each week listening to All Local AM/FM Radio, representing 8.6% of total time spent with all forms of Media.
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Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos spend an average of 2 days, 19 hours, |
59 minutes and 49 seconds each week with All Forms of Media.

78.3% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos spend an avg. of 6 hours and 29 minutes
each week listening to All Local AM/FM Radio, representing 7.5% of totaltime spent with all forms of Media.
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Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos spend an average of 2 days, 21 hours,
27 minutes and 44 seconds each week with All Forms of Media.

77.9% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos spend an avg. of 9 hours and 9 minutes each
week listening to All Local AM/FM Radio, representing 10.3% of total time spent with all forms of Media.
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WRIERESORTS

Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos spend an average of 3 days, 2 hours,
: 2 minutes and 17 seconds each week with All Forms of Media.
95.5% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos spend an avg. of 8 hours and 19 minutes
each week listening to All Local AM/FM Radio, representing 10.7% of total time spent with all forms of Media.
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'T[E!Cﬁﬁéo RTS Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos spend an average of 2 days, 7 hours,
' n 6 minutes and 48 seconds each week with All Forms of Ad-Supported Media.
;4' ey 74.2% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos spend an avg. of 7 hours and 16 minutes

each week listening to Local Ad-Supported AM/FM Radio, representing 9.8% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos spend an average of 1 days, 17

hours, 44 minutes and 33 seconds each week with All Forms of Ad-Supported Media.

74.2% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos spend an avg. of 5 hours and 50 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.4% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos spend an average of 2 days, 0 hours,
30 minutes and 55 seconds each week with All Forms of Ad-Supported Media.

75.1% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos spend an avg. of 5 hours and 16 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 8.2% of total time spent with all forms of Ad-Supported Media.
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Supported Media: Adults 18 or older
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:vg][?ﬁ_E}ORTS Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos spend an average of 2 days, 1 hours,

@ 20 minutes and 48 seconds each week with All Forms of Ad-Supported Media.
73.6% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos spend an avg. of 7 hours and 19 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.9% of total time spent with all forms of Ad-Supported Media.
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" VKTC'——_;‘;QRTS Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos spend an average of 2 days, 1 hours,
y, 1 ; 52 minutes and 56 seconds each week with All Forms of Ad-Supported Media.
ot 83.7% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos spend an avg. of 5 hours and 57 minutes

each week listening to Local Ad-Supported AM/FM Radio, representing 10.% of total time spent with all forms of Ad-Supported Media.

-

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Aduits 18 or older

— 57.2%

who Plan to Take a SKI or MsP
SNOWBOARD VACATION

% of Total next 12mos

Weekly H:M:

W
Q“’&
&
&
® who Plan to Take a SKI or SNOWBOARD VACATION next 12mos m MSP
MSP DMA Scarborough R2 2024: Jul23-Aug24 Qual Intab 57 MINNEAPOLIS-ST. PAUL DMA Scarborough R2 2024: Jul23-Aug24 Qual Intab 1,862 Hubba It Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved. for Anything _

BROADCASTING

Types of vacations plan to take next 12 months: Ski vacation



Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos spend an average of
7 hours and 52 minutes each day with All Forms of Ad-Supported Media. 74.2% listen to Local
AM/FM Radio for an avg. of 62.3 minutes/day. (Local Radio delivers 9.8% of Time with Ad-Supported Me

dia.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 AII Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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" Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos spend an average of
5 hours and 57 minutes each day with All Forms of Ad-Supported Media. 74.2% listen to Local
AM/FM Radio for an avg. of 50.1 minutes/day. (Local Radio delivers 10.4% of Time with Ad-Supported Media.)

Top-13 AH Forms of Media (Persons & % Reach): Adults 18 or older Top-13 AII Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos spend an average of
6 hours and 55 minutes each day with All Forms of Ad-Supported Media. 75.1% listen to Local
AM/FM Radio for an avg. of 45.2 minutes/day. (Local Radio delivers 8.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 orolder Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

lAveroge week}
Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)
Banking/Financial/Real Estate (Websites/Apps)
News/Weather /Sports (Websites /Apps)
Email/Text/IM/Zoom,etc. (Personal & Work)
Facebook

Local AM/FM Radio

Games/Fantasy/Betting Sites

Netflix

YouTube Video

K sone/Travel, eic)

Amazon Prime /IMDb/FireTV

Total persons % rime 5;

333

Avg. Hours+Minutes/day with All
Forms of Media: Adults 18 or older

60

who Plan to Take a SKi or
SNOWBOARD VACATION
next 12mos.

®who Plan to Take a SKI or SNOWBOARD VACATION next 12mos W SEA

cage il

Search
(Google,
Bing, etc.)

32.6

Email/Text/IM/
Zoom,etc,
(Personal & Work)
435

Billboards & Signs
(Weekly Drivers)
62.8 Amazon
Prime/IMDb/
FireTV
254

Fantasy/Betting
Sites

Shopping
(incl. Food/

Local AM/FM Radio | Auctions/
55.6 Travel,etc.)

YouTube
Video

24.9 Banking...

Billboards &
Signs:
(Weekly
Drivers)

433 (incl.
Food/

Email/Text/
M/
Zoom,ete.
(Personal &
Work)
37.6

YouTube
Vid

News/

Amazon
Prime/IMDb/
FireTV

Shoppi...

Groce
Stores

Bank

® who Plan to Take a SKI or SNOWBOARD VACATION next 12mos

HSEA

Top-13 All Forms of Ad Suggorfed Media (Persons & % Reach): Adults 18 or old

fAveroge Week)
Grocery Stores

search (Google, Bing, etc.)
Billboards & Signs (Weekly Drivers)
News/Weather /Sports (Websites/Apps)
Email /Text/IM/Zoom,ete. (Personal & Work)
Local AM/FM Radio

Facebook

Shopping (incl. Food/Auctions/Travel, etc.)
Local TV stations

Non-Premium Cable TV Networks
YouTube Video

Amazon Prime /IMDb /FireTv

Instagram

SEA

DMA

E

N Jea ot s
o oo | a b
AR 3 R 8 9K OK S
E "'l

m_mm

B — T
B — VR

—m

5 300 a00)

ha? bk
o (1§
R

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media: 1%
i

Adults 18 or older
PEE — T mm— - m
ol acc .
04 : g
who Plan to Takea SKi or
m 44 59 SNOWBOARD VACATION
next 12mos

m who Plan to Take a SKI or SNOWBOARD VACATION next 12mes
Scarborough R1 2024: Jan23-lan24 Qual Intab

W SEA
254

All Graphs and soefa.ai Data Modeling Copyright ©@ 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

op- 13 All Forms of Ad-Supported Media (% Time Spent &

(avers

Avg. Minutes/day Spent): Adults 18 or older

Billboards & Signs (Weekly | Amazon Pri
Drivers) IMDb/Fire
62.8 45.5

Local TV Stations

i [ Cocule Bine. [ Fa

Radio
45,2

26.1

News/
Weather...
Email/Text/IM/

Zoom,etc,

(Personal &

‘Work)

r l"\J’.‘J”
Auc YouT
Video

248

Trav,..

253

Amazon
Prime/IMDb/
FireTV
54.5

Local AM/FM
Radio
54.2

Non-Premium Cable TV
Net
1€
Search
(Google,
Bing, etc.)

Shop...
Email/Text/IM/
Zoom,etc.
(Personal &...

(incl

Fo

Local TV Stations /
Aucti.

93.6

Inst...
179 Groce...

Billboards
& Signs
(Weekly
Drivers)

433

YouTube
Video
23.9

News/
Weath..,

= who Plan to Take a SKI or SNOWBOARD VACATION next 12mos

Types of vacations plan to take next 12 months: Ski vacation

m SEA

soefa.ai

* Share of Everything
for Anything _




Top-13 All Forms o,

(averoge week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
Email/Text IM/Zoometr. (Personal & Work)
Local AM/FM Radio

search (Google, Bing, etc.)

Newves /Weather /5 (Websites /Apus)

Banking/Financial /Real Estate (Websites /Apps)
Facebook

Games/Fantasy/Betting Sites

Non-Premium Cable TV Networks

Local TV Stations

Gas Stations/Convenience Stores

Instagram

Total Persons

S P 1. Hourssnutes oy with Al
m m Forms of Media: Adults 18 or older
40 4 9%

I — ¥ 7
S o4 S El
Concurre: £4.1%

who Plan to Take a SKi or
PR B Thirm  SNOWhOARD VAGATION

next 12mos
® who Plan to Take a SKi or SNOWBOARD VACATION next 12mos.

HPHO

Radio for an avg. of 62.8 minutes/day.

5
a

Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos spend an average of
7 hours and 2 minutes each day with All Forms of Ad-Supported Media. 73.6% listen to Local AM/FM
(Local Radio delivers 10.9% of Time with Ad-Supported M

Media (Persons & % Reach): Adults 18 or older Top-13 £ All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

edia.)

Email/Text/IM/
Zoom,etc.
(Personal &
Work)

Billboards & Signs
(Weekly Drivers)
71.2
Local TV Stations
87.6 Games/
Search (Google,
Bing, etc.)
36.1

Non-Premium
Cable

Local AM/FM Radio
/8.5

Billboards & Signs
Local AM/FM Radio
66.7

(Google,
Bing, etc.)
29.3

Instagram
28.9

Facebook
52.7
Games/ [N Groc
Email/Text/IM/
Zoom,etc.
(Personal & Work)

Non-Premium Cable

Sites

® who Plan to Take a SKI or SNOWBOARD VACATION next 12mos

HPHO

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older

laverage week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
Search (Google, Bing, etc.)

Local AM/FM Radio

News/Weather /Sports (Websites/Apps)
Email /Text /IM/Zoom,ete. (Personal & Work)
Facebook

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores

Local TV Stations

Shopping (incl. Food/Auctions/Travel, etc.)
Instagram

Restaurants & Bars

PHO

DMA

Totol Persons:

m_mr
R e TR I
PR — 71
_'M

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:
Adults 18 or older

i
e BT -

who Plan to Takea SKi or PHO
PRPRRET o R SNOWEQARD VACATION
T T

next 12mos
= who Plan to Take a SKI or SNOWBOARD VACATION next 12mos
Scarborough R2 2024: Aug23-Aug24 Qual Intab

B PHO
52

Top -13 All Forms of Ad-Supported Media (% Time Spent &

% Time spent: (Averas

Avg. Minutes/day Spent): Adults 18 or older

Email/Text/IM/
Zoom,etc.
(Personal &
Work)

Local AM/FM Radio
62.8

[ [T
=G

Local TV Stations

81.2 Search

(Google, Bing,
etc.)
36.1

(incl. Food/
Auct
Travel,e

8.1%

Restaura...

N/ & Bars

Weat...
Sports
(Web...

Billboards &
(Weekly Driver:
71.2

Ins
14.6

Facebook

32.6 Groc...

X

235

Billboards & Signs
=kly Drivers)
36.5

Local AM/FM Radio
63.3

Local TV Stations
88.1

Search
(Google,
Bing, etc.)
293

Shopping
{incl.
Food/

Auction...

News/
Weather...

Ss

Email/Text/IM/
Zoom,etc.
(Personal & Work)

Restaura...
& Bars

Insta
21.8

= who Plan to Take a SKI or SNOWBOARD VACATION next 12mos

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Types of vacations plan to take next 12 months: Ski vacation

mPHO
* Share of Everything
for Anything _

soefa.ai



Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos spend an average of
7 hours and 7 minutes each day with All Forms of Ad-Supported Media. 83.7% listen to Local AM/FM
Radio for an avg. of 51.1 minutes/day. (Local Radio delivers 10.% of Time with Ad-Supported Med.‘a)
Top-13 All Forms of Medla (Persons & % Reach): Adults 18 or older Top-13 AII Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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WAITRESORTS

Local AM/FM Radio

Avg. Week AIIAudm (Persons & % Reach): Adults 18 or older
P,

213,266 or 74.2% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next
12mos listen to Ad-Supported Local AM/FM Radio for an average of 62.3 minutes every day
representing 27.2% of all time spent daily with Ad-Supported Audio.
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210,796 or 74.2% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next
12mos listen to Ad-Supported Local AM/FM Radio for an average of 50.1 minutes every day
representing 36.7% of all time spent daily with Ad-Supported Audio.
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VAIL'R’ E§ORTS

Avg. Week All Audio (Persons & % Reach): Adults 18 or older

7 187,075 or 75.1% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next
12mos listen to Ad-Supported Local AM/FM Radio for an average of 45.2 minutes every day
representing 35.% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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7 73,462 or 73.6% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos
listen to Ad-Supported Local AM/FM Radio for an average of 62.8 minutes every day representing
30.3% of all time spent daily with Ad-Supported Audio.
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7 120,619 or 83.7% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next
12mos listen to Ad-Supported Local AM/FM Radio for an average of 51.1 minutes every day
representing 36.7% of all time spent daily with Ad-Supported Audio.
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VA!LRE‘?ORTS 213,266 or 74.2% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next
s FE, c H I 12mos listen to Ad-Supported Local AM/FM Radio for an average of 62.3 minutes every day
representing 27.2% of all time spent daily with Ad-Supported Audio.
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210,796 or 74.2% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next
12mos listen to Ad-Supported Local AM/FM Radio for an average of 50.1 minutes every day
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representing 36.7% of all time spent daily with Ad-Supported Audio.
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VA!LREEDR’TS 187,075 or 75.1% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next
o%} 12mos listen to Ad-Supported Local AM/FM Radio for an average of 45.2 minutes every day
representing 35.% of all time spent daily with Ad-Supported Audio.
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73,462 or 73.6% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos
€7} listen to Ad-Supported Local AM/FM Radio for an average of 62.8 minutes every day representing
30.3% of all time spent daily with Ad-Supported Audio.
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120,619 or 83.7% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next
12mos listen to Ad-Supported Local AM/FM Radio for an average of 51.1 minutes every day
representing 36.7% of all time spent daily with Ad-Supported Audio.
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213,266 or 74.2% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Alternative, Hot AC, Adult
Contemporary, Pop Contemporary Hit Radio, and Album Adult Alternative

Local AM/FM Rad:o Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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210,796 or 74.2% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult Contemporary,
Classic Rock, Pop Contemporary Hit Radio, and Urban Contempora

Local AM/FM Radm Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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187,075 or 75.1% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
| Contemporary Hit Radio, Country, Alternative, and Active Rock.
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Lacal AM/FM Radlo Formats {Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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73,462 or 73.6% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Hot AC, Adult Hits,
Country, and Classic Hits.
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120,619 or 83.7% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Pop
Contemporary Hit Radio, Hot AC, and Active Rock.
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159,579 or 56.2% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next
12mos watch Ad-Supported Local TV Stations for an average of 26.3 minutes every day representing
16.6% of all time spent daily with Ad-Supported Video.
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117,647 or 47.2% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next
12mos watch Ad-Supported Local TV Stations for an average of 86.8 minutes every day representing
29.2% of all time spent daily with Ad-Supported Video.
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51,625 or 51.7% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos
watch Ad-Supported Local TV Stations for an average of 81.2 minutes every day representing 39.3%
of all time spent daily with Ad-Supported Video.
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VAILPE;OR’TS 82,598 or 57.3% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos
- / watch Ad-Supported Local TV Stations for an average of 73.6 minutes every day representing 19.4%
of all time spent daily with Ad-Supported Video.
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144,912 or 50.4% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next
12mos watch Ad-Supported Local TV Stations for an average of 74.7 minutes every day representing

33.9% of all time spent daily with Ad-Supported Video.
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159,579 or 56.2% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next
12mos watch Ad-Supported Local TV Stations for an average of 26.3 minutes every day representing
16.6% of all time spent daily with Ad-Supported Video.
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R RESORTS 117,647 or 47.2% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next
: 1 —?%} s En 12mos watch Ad-Supported Local TV Stations for an average of 86.8 minutes every day representing
i ' 29.2% of all time spent daily with Ad-Supported Video.
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82,598 or 57.3% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos
watch Ad-Supported Local TV Stations for an average of 73.6 minutes every day representing 19.4%
of all time spent daily with Ad-Supported Video.
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Local TVStatlon Programs (Persons & % Reach): Adults 18 or older

(Average Week)
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144,912 or 50.4% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Comedies,
Mystery/Suspense/Crime, Dramas, and Local News - Evening.
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159,579 or 56.2% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Movies, National/Network News, Comedies, and Food/Cooking Shows.
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Local TV Station Programs (Persons & % Reach): Adults 18or older
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. 117,647 or 47.2% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Movies, Local News - Morning, and Mystery/Suspense/Crime.
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51,625 or 51.7% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Food/Cooking Shows, Game Shows, Local News - Late, and Local News - Mo
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Local TVStatmn Programs (Persons & % Reach): Adults 18 or older
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82,598 or 57.3% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Morning, Game
Shows, Local News - Evening, Comedies, and National/Network News.
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[ 253,080 or 88.1% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next
12mos use Ad-Supported Social Media for an average of 119.1 minutes every day representing
20.2% of all time spent daily with Ad-Supported Digital Media.
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219,081 or 77.2% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next
12mos use Ad-Supported Social Media for an average of 130.8 minutes every day representing
27.4% of all time spent daily with Ad-Supported Digital Media.
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182,100 or 73.1% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next
12mos use Ad-Supported Social Media for an average of 92.3 minutes every day representing 16.9%
of all time spent daily with Ad-Supported Digital Media.
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80,427 or 80.6% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos
use Ad-Supported Social Media for an average of 109. minutes every day representing 20.3% of all
time spent daily with Ad-Supported Digital Media.
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117,123 or 81.2% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next
12mos use Ad-Supported Social Media for an average of 89.4 minutes every day representing 14.5%
of all time spent daily with Ad-Supported Digital Media.
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241,003 or 83.9% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next
12mos use Ad-Supported Facebook for an average of 42.4 minutes every day representing 35.6% of
all time spent daily with Ad Supported Social Media.
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209,414 or 73.8% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next
12mos use Ad-Supported Facebook for an average of 45.1 minutes every day representing 34.5% of
all time spent daily with Ad-Supported Social Media.
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172,787 or 69.3% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next
12mos use Ad-Supported Facebook for an average of 26.1 minutes every day representing 28.3% of
all time spent daily with Ad-Supported Social Media.
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71,558 or 71.7% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos
use Ad-Supported Facebook for an average of 32.6 minutes every day representing 29.9% of all time
spent daily with Ad-Supported Social Media.
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102,769 or 71.3% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next

12mos use Ad-Supported Facebook for an average of 25.7 minutes every day representing 28.7% of
all time spent daily with Ad-Supported Social Media.
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241,003 or 83.9% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next
12mos use Ad-Supported Facebook for an average of 42.4 minutes every day representing 35.6% of

all time spent daily with Ad-Supported Social Media.
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172,787 or 69.3% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next
SEA 12mos use Ad-Supported Facebook for an average of 26.1 minutes every day representing 28.3% of
all time spent daily with Ad-Supported Social Media.
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WAIPRESORTS 71,558 or 71.7% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos
s ¥ use Ad-Supported Facebook for an average of 32.6 minutes every day representing 29.9% of all time
spent daily with Ad-Supported Social Media.
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102,769 or 71.3% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next
12mos use Ad-Supported Facebook for an average of 25.7 minutes every day representing 28.7% of
all time spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 27,820;
Social Media: 18,887; Local Radio: 13,587; Non-Prem. Cable: 9,016; Local TV: 6,765
reaching Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 1
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 16,260;
Social Media: 13,559; Local Radio: 12,913; Non-Prem. Cable: 5,996; Local TV: 4,763
reaching Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 1
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 16,692;
Local Radio: 11,319; Social Media: 11,036; Non-Prem. Cable: 5,575; Local TV: 4,649
reaching Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 1
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 7,157;
Social Media: 4,983; Local Radio: 4,597; Non-Prem. Cable: 3,113; Local TV: 1,748 reaching
Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mo
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 8,788; Local Radio: 7,782; Local TV: 3,286; Non-Prem. Cable: 2,728 reaching
Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12m
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Top-13 Out—of-Home Media (Persons & % Reach): Adults 18 or older

(Average week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Drug Stores

Shopping Malls

Spotify

Podcasts

Movie Theaters

YouTube Music

SiriusXmM

Toml

248,509 or 86.5% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next
12mos spend an average of 80.2 minutes per day driving, seeing Billboards and Signs. 62.1% Listen
to Local Radio Stations Out-of-Home for an average of 37.8 minutes/d
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Top-13 Out-of- Home Medra (Persons & % Reach): Adults 18 or o[der

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

251,686 or 88.6% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next
12mos spend an average of 73.5 minutes per day driving, seeing Billboards and Signs. 62.1% Listen
to Local Radio Stations Out-of-Home for an average of 30.4 minutes/d
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Top-13 Out-of-Home Medm (Persons & % Reach): Adults 18 or older

(average week)
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' 238,197 or 95.6% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next

12mos spend an average of 62.8 minutes per day driving, seeing Billboards and Signs. 62.7% Listen

to Local Radio Stations Out-of-Home for an average of 27.4 minutes/d
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Top-13 Out—of Home Medra (Persons & % Reach): Adults 18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
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Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores
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= who Plan to Take a SKI or SNOWBOARD VACATION next 12mos

99,796 or 100.% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos
spend an average of 71.2 minutes per day driving, seeing Billboards and Signs. 61.5% Listen to Local
Radio Stations Out-of-Home for an average of 38. minutes/day
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Top-13 Out-of Home Medra (Persons & % Reach): Adults 18 or older

(average week)
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132,519 or 91.9% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next
12mos spend an average of 44.2 minutes per day driving, seeing Billboards and Signs. 69.9% Listen
to Local Radio Stations Out-of-Home for an average of 30.9 minutes/d
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248,509 or 86.5% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos
spend an average of 80.2 minutes per day driving, seeing Billboards and Signs representing 38.6% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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r 251,686 or 88.6% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos
- — wn c spend an average of 73.5 minutes per day driving, seeing Billboards and Signs representing 41.6% of all
Time Spent with Ad-Supported Out-of-Home Media.
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238,197 or 95.6% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos
s En spend an average of 62.8 minutes per day driving, seeing Billboards and Signs representing 41.8% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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! VA“‘-REEORTS 99,796 or 100.% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos spend
s g @ an average of 71.2 minutes per day driving, seeing Billboards and Signs representing 42.2% of all Time

: Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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VA“-P_\’E ORTS 132,519 or 91.9% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos

= Ms P spend an average of 44.2 minutes per day driving, seeing Billboards and Signs representing 29.5% of all
i Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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248,509 or 86.5% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next
12mos spend an average of 80.2 minutes per day driving an average of 46.7 miles each day and are
150.4% more likely to use Route 64 (North Avenue) than the Metro aver

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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251,686 or 88.6% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next
12mos spend an average of 73.5 minutes per day driving an average of 42.8 miles each day and are
196.5% more likely to use K Street than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
20912 6.08%
20019
20910
20001
20171
22201
20814
22031
20002
20009
20003

|

: 0.74%
437%

|

2 0.76%

3.31%
EYKTE] 0.85%

|
|

22180
20877

20011
20037 pS2e
22101
20109
20639
20020
20902
22310
20854
22003
20783
21701

e

2

&
N
2
&
=

1.33%

1.31%

§

1.24%

38 ¥

1.19%
1.04%

%
&

=]
&
&
-
=8
&
x®

1.15%

1.14%

;Ia
2
®

Bl

20007

Types of vacations plan to take next 12 months: Ski vacation

Top-26 Employment Zip Codes: Adults 18 or older
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238,197 or 95.6% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next
12mos spend an average of 62.8 minutes per day driving an average of 36.6 miles each day and are
123.4% more likely to use University Bridge than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
98101 - H2a%
98125
98121
98004
98531
98052
98109
98406
98103
98847
98366
98027
98032
98122
98199
98556
98288
98105
98376
98033
98277
98168
98589
98039
98117
98390

;

"
1!

0.37%

3.05%
0.79%

|

1.05%

2.57%
1.02%

!

1.44%

s
f

* Share of Everything
for Anything _




VT@ORTS

@

99,796 or 100.% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos
spend an average of 71.2 minutes per day driving an average of 41.4 miles each day and are 130.2%
more likely to use Cave Creek Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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MSP

132,519 or 91.9% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next
12mos spend an average of 44.2 minutes per day driving an average of 25.7 miles each day and are
212.5% more likely to use MN 36 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

All Local Weekly Newspapers

Books

Magazines

Catalogs

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall street Journal (Daily)

New York Times (Daily)

USA Today (Daily)

80,547 or 28.% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day representing
31.9% of all time spent dally with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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102,057 or 35.9% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day
representing 32.7% of all time spent daily with All forms of Print Media.

Avg. Week AII Prmt Med.ra (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older
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104,652 or 42.% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.3 minutes every day representing
28.3% of all time spent dally with All forms of Print Media.
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44,702 or 44.8% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next 12mos
read Direct Mail Advertising (excluding Catalogs) for an average of 8.2 minutes every day
representing 41.7% of all time spent dally with All forms of Print Med
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105,904 or 73.5% of Adults 18 or older who Plan to Take a SKI or SNOWBOARD VACATION next
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.5 minutes every day
representing 36.6% of all time spent daily with All forms of Print Media.
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