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Unit dE 18.8% or 49,268,482 of USA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
!JJ HIeualie;hc= “sn Typical Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 52.6 years old

(7.7% older than average) and have a $91,802 (.7% lower than average) annual household income.
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United ===
Healthcare

J CHI

14.9% or 1,124,764 of CHI DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
Typical Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 51.4 years old
(6.3% older than average) and have a $93,571 (12.2% lower than average) annual household income.
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Typical Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 52.5 years old

wnc 16.2% or 922,314 of WDC DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
(10.2% older than average) and have a $132,802 (.3% lower than average) annual household income.
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U 'tﬁd- 13.4% or 604,148 of SEA DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
'JJ Hglalthc sm Typical Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 52.7 years old
are (9.1% older than average) and have a $99,650 (18.8% lower than average) annual household income.
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Umted 30.% or 1,398,191 of PHX DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
Typical Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 53. years old
'J Healthcare I “H 2 e i

|(7.1% older than average) and have a $104,889 (6.% higher than average) annual household income.
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J

parent of 1 or more children under 1

R .
{ % Education Levels:
Some High School or Less (not graduate)
High School Graduate (12th grade or GED)
Some College Credit (no degree)
Associate's Degree (AA, AS, etc.)
College Graduate (4 year college)

Postgraduate Degree

who use UnitedHealthcare as their Health Insurance provider

OO Marital Status:

18.8% or 49,268,482 of USA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 4.% more likely to be a
college graduate, 7.4% less likely to work full-time, 4.1% more likely to be married, 11.1% less likely to be a
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14.9% or 1,124,764 of CHI DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.

_
!JJ United& c "I Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 6.6% less likely to be a

o : - o : . % :
Healthcare college graduate, 20.54: less likely to work full-time, 6.6% less likely to be married, 7.1% less likely to be a
parent of 1 or more children under

b 9.
*p’f‘ Education Levels: Adults 18 or older Employment: Adults 18 or older |( \\ ) Marital Status: Adults 18 or older
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Healthcare

16.2% or 922,314 of WDC DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.

'JJ United_ wn c Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 9.4% more likely to be

a college graduate, 5.3% less likely to work full-time, 10.3% more likely to be married, 10.5% more likely to
be a parent of 1 or more children under

.
* p.f Education Levels: Adults 18 or older
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High School Graduate (12th grade or GED)
Some College Credit (no degree)
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College Graduate (4 year college) .0%

20.3%

Postgraduate Degree 22.0%
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13.4% or 604,148 of SEA DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
sm Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 5.4% less likely to be a

college graduate, 28.2% less likely to work full-time, 2.7% less likely to be married, 15.2% less likely to be a
parent of 1 or more children under

'J He.':,ﬂthr

— o,
*p.f' Education Levels: Adults 18 or older Employment: Adults 18 or older |( \\ ) Marital Status: Adults 18 or older
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. : 30.% or 1,398,191 of PHX DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
Umted

'JJ P“K Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 16.4% more likely to be
Healthcare

a college graduate, 3.6% less likely to work full-time, 6.3% less likely to be married, 26.6% less likely to be a
parent of 1 or more children under

e .
*p.f‘ Education Levels: Adults 18 or older Employment: Adults 18 or older |( \\ ) Marital Status: Adults 18 or older
. ; 7.8% : 52.2% : . 28.2%
Some High School or Less (not graduate) B sox Employed Full-Time or Part-Time 58.3% Single, Never Married 30.0%
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who use UnitedHealthcare as their Health Insurance provider mPHX who use UnitedHealthcare as their Health Insurance provider W PHX who use UnitedHealthcare as their Health Insurance provider uPHX
Top-20 Occupations: Adults 18 or older Entrepreneurs/Military Experience Ak ’M . Stage in L!:fe.' Adults 18 or older
L5k 6.2% 8.6% 6.9%
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18.8% or 49,268,482 of USA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 8.% more likely to own
their home, 21.6% more likely to own a higher valued home, 4.6% more likely to have a single-family home,
6.% more likely to have a dog.

h Own/Rent/Other: Adults 18 or older

m%m Type of Home: Adults 18 or older 4 {™ Pets in Home: Adults 18 or older

‘ i1

Single Family House (unattached)
Own a Dog
Townhouse or attached Home
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3.7% 4.8% Apartment g
20500 N 18.1%
Other OwnSecondHome | Mobile Home or Manufactured | 4.2% Own other type of Pet ;
or Real Estate Home ' 4.0%
Property :
# who use UnitedHealthcare as their Health Insurance provider mUSA « who use Uni their Health provids mUSA who their Health provids mUSA
-~
24l Value of Owned Home: Adults 18 or older &Hame Loans: Adults 18 or older
Average Value of Owned Home:
who use UritedHealtheare as their Health Insurance...
usa
7.9% 83% ;o0 7.2%

0o

$150K-$200K  $200K-$250K

$250K-$300K  $300K-$350K
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3 0z 4sd 400012
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® who use UnitedHealthcare as their Health Insurance provider mUSA Hame Marfgage Luaanome Home{"mpem
o Improvement  Outright (No
UsA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 4,864 " Loan Mortgages)
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC, All rights reserved. USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intah 23,243

Health insurance carrier - All types: UnitedHealthcare



. F— 14.9% or 1,124,764 of CHI DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
' Umted.m Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 5.1% more likely to own
their home, .6% more likely to own a higher valued home, .4% less likely to have a single-family home, 12.4%

Healthcare

more likely to have a dog.

Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older
I '

Single Family House (unattached)
Own a Dog

Townhouse or attached Home

Condominium Own a Cat

6.3% 6.8%
3.4% 3.1% Apartment
_—
Other Own Second Home Mobile Home or Manufactured | 0.9% Own other type of Pet
or Real Estate Home I 1.8%
Property :
= who use UnitedHealthcare as their Health Insurance provider mCHI » who use UnitedHealthcare as their Health Insurance provider WCHI » who ¥ their Health provid W CHI

ff." Value of Owned Home: Adults 18 or older @Home Loans: Adults 18 or older

Average Value of Owned Home:
who use UnitedHealthcare as their Health Insurance...
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1% 320 31% 274
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more likely to have a dog.

16.2% or 922,314 of WDC DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 10.1% more likely to own

their home, .3% more likely to own a lower valued home, 1.4% less likely to have a single-family home, 2.4%

m Own/Rent/Other: Adults 18 or older

— 4

Single Family House (unattached)

Townhouse or attached Home

. 19.9%
17.9%
| 7.9%
6.4%

Condominium

9.7% 8.3%

.
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23y 4.3%
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Other

Apartment
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Home 1.8%

» who use UnitedHealthcare as their Health Insurance provider = who use UnitedHeslthcare as their Health Insurance provider

Z? Value of Owned Home: Adults 18 or older

Average Value of Owned Home:
who use UnitedHealthcare as their Health Insurance....
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16.0% 15.9%

12.0% 11.6%
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$250K-$300K  $300K-$350K

$350K-$500K

$500K-$750K

$750K-S1M

<$150K $150K-$200K  $200K-$250K S1VH+
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Healthcare

12.2% more likely to have a dog.

13.4% or 604,148 of SEA DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 1.7% more likely to own

their home, 2.5% more likely to own a higher valued home, 1.4% more likely to have a single-family home,

m Own/Rent/Other: Adults 18 or older

Single Family House (unattached)
Townhouse or attached Home

Condominium
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539 71-6% 8.4%

[
32182 IR Ls‘?ﬂﬂ; 408,492

Other Own Second Home
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8%
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=
=

. 6.8%

or Real Estate Home
el | [EE
= who use UnitedHealthcare as their Health Insurance provider m SEA » who use UnitedHealthcare as their Health Insurance provider WSEA
-~
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55y

29
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30.% or 1,398

United IR

Healthcare

0 2% PHX |

,191 of PHX DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 3.5% more likely to own

their home, 2.1% more likely to own a higher valued home, 2.6% more likely to have a single-family home,

6.2% less likely to have a dog.

m Own/Rent/Other: Adults 18 or older
66.6% PIPOA

mﬁm Type of Home: Adults 18 or older 4 t®p Pets in Home: Adults 18 or older

Single Family House (unattached)

" a5
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Property
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ff.” Value of Owned Home: Adults 18 or older

Average Value of Owned Home:
who use UnitedHealthcare as their Health Insurance...
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18.8% or 49,268,482 of USA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.

UnideE “sn Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 4.5% less likely to look

Hea_lthcare up D-I-Y advice online, 12.1% more likely to always vote in local elections, 12.6% more likely to belong to a
gym, .6% less likely to fly domestic

J

_Top-zo past 30-days Online Lifestyle Activites: Adults 18 or older

litical Activity: Adults 18 or older
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14.9% or 1,124,764 of CHI DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.

'J United —txx. c“I Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 16.2% less likely to

Healthcare look up D-I-Y advice online, 9.9% less likely to always vote in local elections, 17.6% more likely to belong to
a gym, 1.9% less likely to fly domestic

-W Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
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e ey e LR R, T SRS RIS S v W O T e e o e -!!-
FaceTime, Appkation, sl Local Elections: Sometimes
) Fasncing] 2
» who use UnitedHealth as their Health Insul provider ®CHI uwho i their Health provi uCHI

(S
@&Topaa past 12-months Active Lifestyle Activites: Adults 18 or older ‘[k Past 12-months Domestic Airline Trips: Adults 18 or older

13.6%
1trip T 12.5%
Siripe 11.4% Ei

4trins e Bow %
) 11.5%
5-9trips [FhREETY 8.5%

. 8 2.7% Flew Domestic past year:
10+ trips NERT-CRE 277% Avg. # Domestic Flights:

1.6% 3.9%
sl FE . . e e e
S

lawncare Gamening  Bicyding  Swimming  iogging- Bowling  Volimtesr  Belongto  Sewinz- Hiking - Boating  Groupfimass  Aduk Goif  Yoga-piates Basketbal Camping  Caregwerof  followa  Competiive  Soccer softbaill - Football Tennis Organized  Snow skimg-  Munting
[Flowersar Running work  Hesithckibor cnmfts  Backpacking class. continuing Aging Parent  Weight Loss Video Gaming Baseball Road Race Snowboarding
Vegetsbles| Gym educstion orReistive  Pmzmm s,
Marathon,
¥ who use UnitedHealthcare as their Health Insurance provider W CHI ec)

CHI DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 569
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC, All rights reserved.

Health insurance carrier - All types: UnitedHealthcare



. * ok & 16.2% or 922,314 of WDC DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
lJ Umt@d— Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 2.6% less likely to look
Healthca_re up D-I-Y advice online, 13.2% more likely to always vote in local elections, 1.3% less likely to belong to a

gym, 3.6% more likely to fly domestic
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Healthcare

J SEA

13.4% or 604,148 of SEA DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 4.4% less likely to look
up D-I-Y advice online, 10.9% more likely to always vote in local elections, 8.3% less likely to belong to a
gym, 10.5% less likely to fly domestic
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Umted 9
Healthcare

30.% or 1,398,191 of PHX DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 6.5% more likely to
look up D-I-Y advice online, 24.1% more likely to always vote in local elections, 14.6% more likely to belong
to a gym, 2.8% more likely to fly domestic
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Healthcare

J

yr., 12.1% less likely to smoke cigarettes

18.8% or 49,268,482 of USA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are .3% more likely to use
QSRs past mo., 2.4% more likely to use Sit-Down Restaurants past mo., 5.4% more likely to use Casinos past

Past

10.6%

I A 1time
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4 times 11.0%
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Used Past 30-days: Adults 18 or older
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United ===
Healthcare

J CHI

yr., 6.6% less likely to smoke cigarettes

14.9% or 1,124,764 of CHI DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are .6% less likely to use
QSRs past mo., 8.4% less likely to use Sit-Down Restaurants past mo., 19.3% less likely to use Casinos past

Past 30-days QSR Users: Adults 18 or older
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3 times

4 times

5 times

6 -9times

10times or more

23.
.1%

® who use UnitedHealthcare as their Health Insurance provider mCHI

Total ngggry{nfv QSR Users: Avg. Monthly QSR Meals:

89.8%

e FER 0
6792616

€ AHme : 12.1%
2 times 13.1%
3 times
4 times 10.0%
e e m
-9t
W who use UnitedHealthcare as their Health Insurance provider W CHI

Total Monthly Sit-Down Restaurant Users:
68.3% 74.8%

“ c g

Avg

it-Down Restaurant Meals:

Drank Past 30-days: Adults 18 or older

Uigquor
—
Wine
Imported Beer

Domestic Light Beer

Domestic Regular Beer -v v
Microbrew / Craft Beer siz’z% i
#who use Unit as their Health provider W CHI
CH! DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

2
I 7.9
| ] i
Medcan  pima Chinese  Coffee  makan  Wings/  Bagel/ indian/  Upscale steskhouse
House / Surgers | Domet/  Thai/
Coffee Bar. SpartsBar  Bakery  Other
asian
# who their Health p mCHI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who use 18.1%

al 1‘603.744 21.2%

as their Health ir

Past 12 months Casino Activities: Adults 18 or older

Slot Machines
355,991 4.7%
4.3%
Em%
2.2%
M 1.4%

1.7%
# who use UnitedHealthcare as their Health Insurance provider

Table Games (Craps, Poker, etc.)
Bar [ Nightclub
Upscale Restaurant
Sports Betting

Stage Show / Concert
Other Gambling

Spa Casinos visited past 12 months: Yes

mCHI

569

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Health insurance carrier - All types: UnitedHealthcare

Used Past 30-days: Adults 18 or older
=

fl

Marijuana / Cannabis Cigarettes

= who

their Health provid



16.2% or 922,314 of WDC DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 2.1% more likely to use
QSRs past mo., 5.% more likely to use Sit-Down Restaurants past mo., 17.7% more likely to use Casinos past
yr., 8.3% more likely to smoke cigarettes

g piei==\DC

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

) (Sit-Down Restaurants Used Past 30-days)
v ‘;.;I 1 time s 1t 13.6%

2 times e 2times 17.7% ’
s 0
h
FE

3 times 11.3% 3 times
Chinese ingian/  waban  Upscle  Bagel [ Steskhouse Seatood
s

5 times -m 5 times

10times or more : S 10times or more cofise mar i::“: e
» who use UnitedHealthcare as their Health Insurance provider uWDC = who use UnitedHealthcare as their Health Insurance provider mWDC wwho use UnitedHesalthcare as their Health Insurance provider mWDC
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
90.4% 28.5% 78.7% 75.0% whouse as their Health ns ST 29.7%
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older

sy Tiestoee e s
e Tt s, ok,

243 1,096,304 19.3%

. : 2 .‘ —

— -

X y 030 5.9%

Domestic Regular Beer pevsron 23 6% Stage Show / Concert 5_15‘
Domestic Light Beer 1167918 20.5% X - v Sports Betting 6.3%

Microbrew / Craft Beer :'g;;: v Spa
Other Gambling  paese 297 . . = L s
PO 2.2% Casinos visited past 12 months: Yes Marijuana / Cannabis Cigarettes Vape
= who use UnitedHealthcare as their Health provider =WDC = who use UnitedHealthcare as their Health Insurance provider mWDC =who i their Health | provid =WDC

WDC DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 1,041
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United& 2,

J)

Healthcare

13.4% or 604,148 of SEA DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.

Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 3.3% more likely to use
QSRs past mo., 6.% less likely to use Sit-Down Restaurants past mo., 6.5% more likely to use Casinos past yr.,
43.6% more likely to smoke cigarettes

Past 30-days QSR Users: Adults 18 or older
o 1time
ol

2times

3 times

4 times

5 times

6 -9times

® who use UnitedHealthcare as their Health Insurance provider

10 times or more

= SEA

Total nggq\;zﬂv QSR Users: Avg. Monthly QSR Meals:

3.4%

aa I s
3 756,709

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ ] 1time
2 times
3 times
4 times
5 times
6-9times

10 times or more

Total Monthly Sit-Down Restaurant Users:

66.4%

18.3%

16.9%

® who use UnitedHealthcare as their Health Insurance provider

W SEA

Avg. ly Sit-Down ant Meals:

70.7%

Drank Past 30-days: Adults 18 or older

Ui
Ay Type o Baer
Wine
oo e

Domestic Regular Beer

1,isa,zsg 25.6% |

S— 8y
Microbrew / Craft Beer 392,878 1?’;"5"% i
= who use Uni as their Health provider W SEA
SEA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab

Past 12 months

Slot Machines

Upscale Restaurant

Bar [ Nightclub

Table Games (Craps, Poker, etc.)
Stage Show / Concert

Sports Betting

Spa

Other Gambling

# who use UnitedHealthcare as their Health Insurance provider

572

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

il
Medan  piza

Coftee  Chinese indian/ oagel/  malam  Sesfood  wings/  Upscale
House T/ Donut/ Surgars /
Coffee Bar Other Bakery Sparts Bar
asian
= who their Health p mSEA

as their Health ins

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who use [SSE 14.8%

s 17.05%

Casino Activities: Adults 18 or older
TR .
%

Casinos visited past 12 months: Yes
W SEA

Health insurance carrier - All types: UnitedHealthcare

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes Vape

=who their Health It provids mSEA



Umted @
Healthcare

J)

past yr.,, .5% less likely to smoke cigarettes

30.% or 1,398,191 of PHX DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 3.4% less likely to use
QSRs past mo., 4.1% more likely to use Sit-Down Restaurants past mo., 11.2% more likely to use Casinos

Past 30-days QSR Users: Adults 18 or older

1time

=T
. 11.6%

» who use UnitedHealthcare as their Health Insurance provider

Total Monrh!v QSR Users:
89.9%

s

2times

3 times

4 times

5 times

6 -9times

10times or more

mPH:

e PER 0
4,193 411

X

Avg. Monthly QSR Meals:

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ ] 1time

14.2%

2 times

15.8%

14.3%

3 times

4 times

5 times

6-9times

10 times or more

# who use UnitedHealthcare as their Health Insurance provider
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Dgu

80.4% 77.2%

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer L8T5615 L '50.2%
Wine
Imported Beer

Domestic Light Beer

2,030,344 43.5%

Domestic Regular Beer -v v
Microbrew / Craft Beer i
= who use Unif as their Health provider mWPHX
PHX DMA Scarborough R2 2024; Aug23-Aug24 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican  Chinese

matian wm;n wilm) tppese Staskbmes. sednod

spmuar mw
Asian

» who use UnitedHealthcare as their Health Insurance provider mPHX

as their Health ir

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
whouse [S0Ssa 13.6%

e 16.5%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

32.7%

Upscale Restaurant
Bar [ Nightclub
Table Games (Craps, Poker, etc.)
Stage Show / Concert
Sports Betting

Other Gambling

Spa Casinos visited past 12 months: Yes

mPHX

# who use UnitedHealthcare as their Health Insurance provider
786
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Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

=who their Health It provids = PHX



United B=
Healthcare

)

18.8% or 49,268,482 of USA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 3.% more likely to have a
401K, 9.4% more likely to have an Auto Loan, 1.5% more likely to Invest/Trade Stocks Online, 3.7% less likely
to pay with their Debit Card.

Investments Owned: Adults 18 or older

401K Plan  gsyssyen

3 46.8%
100,509,698 38.
22.2%

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds .
Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

» who use UnitedHealthcare as their Health Insurance provider HUSA

Financial Services Has and/or Uses: Adults 18 or older

7.2% 7.2%  7.2% 6.4% 15 5%

i 15.3%)

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentlcan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

= who use UnitedHealthcare as their Health Insurance provider m USA

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner

48 341 833
5 11.7%
27,931,733 10.7%
E— " @
4, 5.4%
13 651,283 %1

64,895,767 24.8%

Accountant
@

Insurance Agent at a Local Office (not online)

Real Estate Agent

'E'Past 3-Months Payment Methods Used: Adults 18 or older

- -

e 3.6% 3.8%  3.4% 3.4%
Eetete Planring ma.:if. s b 3 s S8 : T G
. . *Past 12 Months) Visa PayPal Debit Card Venmo MasterCard e Pay Cash Google Pay  Store Credit  Discover American  Facebook  Samsung P uare Cash
Divorce / Family Attorney 1:?; ( 4 ” Apple Pay App oo Card Express  Messenger "6 Pay Sq
= who use UnitedHealthcare as their Health Insurance provider mUSA ® who use UnitedHealthcare as their Health Insurance provider mUSA
USA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 4,864
All Graphs and HBIA| Data Modeling Copyright © 2024 Hubbard Broadcasting, Ine. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 23,243
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U Heithcare

401K,

' 14.9% or 1,124,764 of CHI DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 7.% less likely to have a

13.5% less likely to have an Auto Loan, 16.9% less likely to Invest/Trade Stocks Online, 9.3% less likely

| to pay with their Debit Card.

mﬁalnvestments Owned: Adults 18 or older
401K Plan

3, 02} 537

1,029,019 13.6%

[ 8

IRA (Individual Retirement Account) B

Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

11.0%

Other (Crypto / NFTs / Metals, etc.) %

Financial Services Has and/or Uses: Adults 18 or older

6.0% 7.0% 59% 6.2% 433 49%

17.6%)

. 1.1% = T . vy
529 Plan / College Savings Plan Mﬁ% Checking DebitorATM  Savings  CreditCard  Online Mobile  Online Bill Home Auto loan Certificatesof Money  Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Deposit (CDs)  Market Home  Improvement
Second Home or Real Estate Property 55'3:;. Account Mortgage Loan or Home
] . Equity Loan
# who use UnitedHealthcare as their Health Insurance provider N CHI w who use UnitedHealthcare as their Health Insurance provider m CHI

Professional Services Used*: Adults 18 or older

Tax Preparation Service
2,155,434

Financial Planner

OnlineInvesting / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

Estate Planning

(*Past 12 Menths)

Divorce / Family Attorney

» who use UnitedHealthcare as their Health Insurance provider

DMA Scarborough R2 2024: Aug23-Sep24

mCHI

Qual intab 569

Past 3-Months Payment Methods Used: Adults 18 or older

: ? 7% 4% oo
y " 3.6% 2.7%
12.1%| 1.7%
visA PayPal Debitcard MasterCard Zelle venmo Apple Pay CashApp StoreCredit Discover  GooglePay  American Facebook Samsung Pay Square Cash
Card Express Messenger
m who use UnitedHealthcare as their Health Insurance provider mCHI

CHI
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Health insurance carrier - All types: UnitedHealthcare




R

' 16.2% or 922,314 of WDC DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 11.5% more likely to
have a 401K, 7.4% more likely to have an Auto Loan, 2.6% more likely to Invest/Trade Stocks Online, 5.5% less

| likely to pay with their Debit Card.

mﬁalnvestments Owned: Adults 18 or older

401K Plan g 29.5%

IRA (Individual Retirement Account) SE e at1%

Mutual Funds A
Money Market Funds m{,%ﬂm
529 Plan / College Savings Plan m o
Bonds mmﬂ“
Other (Crypto / NFTs [ Metals, etc.) :i}f:

Second Home or Real Estate Property ,:m T 593',6

Stocks or Stock Options

¥ who use UnitedHealthcare as their Health Insurance provider mWDC

Financial Services Has and/or Uses: Adults 18 or older

SE21.1%)

i 10.7% 10.1%
.79 8.8% 7.5%

Checking Debitor ATM  Savings Credit Card Online Mohbile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

w who use UnitedHealthcare as their Health Insurance provider mWDC

Professional Services Used*: Adults 18 or older

Tax Preparation Service s
L 1,306,652 23.0%

14.2%
9.4%
8.6%
e o e o
83 5.7%
Real Estate Agent 5.!]96
. 6.2%
Estate Planning m

" 30.8%
Divorce / Family Attorney !“ 0.9%
» who use UnitedHealthcare as their Health Insurance provider mWDC

wbDc DMA Scarborough R2 2024: Aug23-Sep24 Qual intab 1,041
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Accountant

Insurance Agent at a Local Office (not online)

(*Past 12 Menths)

f'Past 3-Months Payment Methods Used: Adults 18 or older

7.6%
7% 37% 41%  3.3% 4.0%

CashApp  GooglePay  American Discover  Store Credit  Facebook  Square Cash Samsung Pay
Express Card Messenger

Debit Card venmo MasterCard  Apple Pay

m who use UnitedHealthcare as their Health Insurance provider mWDC

Health insurance carrier - All types: UnitedHealthcare




. ST | 13.4% or 604,148 of SEA DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.
' Umted “’@ Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 11.4% less likely to have
Healthcare a 401K, 14.6% less likely to have an Auto Loan, 20.2% less likely to Invest/Trade Stocks Online, 2.8% less likely

| to pay with their Debit Card.

mﬁalnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan

1,771,239 39.3%

IRA (Individual Retirement Account)

1,420,847 31.5%

18.7%
Mutal Funds o
Money Market Funds 1;;;"
Other (Crypto / NFTs / Metals, etc.) j:i.a%
15.3%

Stocks or Stock Options

5.7% 7:0% 65% 6.6% 434 5.7%

%20y 8.9%
S d H Real Estate Pi - 2% e = = Zonns :\.,-\ ——“
econd Home or Rea ate Property 408,492 9.1% Checking DebitorATM  Savings  CreditCard  Online Mohile Online Bill Home Auto Loan Money  Certificates of Studentiocan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
529 Plan / College Savings Plan mm Account Mortgage  Loan of Home
6.9% Equity Loan
% who use UnitedHealthcare as their Health Insurance provider mSEA » who use UnitedHealthcare as their Health Insurance provider m SEA

f'Past 3-Months Payment Methods Used: Adults 18 or older

Professional Services Used*: Adults 18 or older

Tax Preparation Service

844,927 18.8%

Online Investing / Stock Trading

808,000 17.9%
774,991 17.2%

8.1%
356,399 7.9%

7.6%
289,630 6.4%
0 5.1%
Real Estate Agent 4.1%
. 4.0%
Estate Planning -3.4%

Financial Planner
Accountant

Insurance Agent at a Local Office (not online)

7.7%
4.5% 4.3% 4.3% 3.8% 3.8%

venmo Zelle MasterCard  ApplePay  GooglePay  Cash App American  Store Credit  Discover Facebook  Square Cash Samsung Pay

f 200.5% (*Past 12 Months) visA Paypal
Divorce / Family Attorney h 1.0% Express Card Messenger
® who use UnitedHealthcare as their Health Insurance provider B SEA m who use UnitedHealthcare as their Health Insurance provider wWSEA

SEA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 572
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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UnitedICH

Healthcare

v PHNX

30.% or 1,398,191 of PHX DMA Adults 18 or older use UnitedHealthcare as their Health Insurance provider.

Adults 18 or older who use UnitedHealthcare as their Health Insurance provider are 8.4% less likely to have a
401K, 5.8% more likely to have an Auto Loan, 10.1% more likely to Invest/Trade Stocks Online, 3.9% less likely
to pay with their Debit Card.

mﬁ ‘Investments Owned: Adults 18 or older
401K Plan

IRA (Individual Retirement Account) :

1,537,722

Stocks or Stock Options
Mutual Funds
Other (Crypto / NFTs / Metals, etc.)

Money Market Funds

Bonds

Second Home or Real Estate Property

9.2%
383633 JERC)
529 Plan / College Savings Plan Mﬁ-:l’:%

= who use UnitedHealthcare as their Health Insurance provider mPHX

Financial Services Has and/or Uses: Adults 18 or older

110,

G

Debit or ATM Savings Credit Card Online Mohile Online Bill

6.9% 63% 5.2% 4.8% 3.2% 4.0%

Checking Home Auto Loan Money  Studentloan Certificates of Refinanced Personal Loan  Home
card Account Account Banking Banking Paying Mortgage Market Deposit(CDs)  Home Improvement
Account Mortgage Loan of Home
Equity Loan
m who use UnitedHealthcare as their Health Insurance provider m PHX

Professional Services Used*: Adults 18 or older

1,300,940
13.0%
9.7%
4 10.6%
433,570 9.3%
3
264,808 IENET
6.2%
5.4%
1.5%
0.9%

% who use UnitedHealthcare as their Health Insurance provider
DMA Scarborough R2 2024: Aug23-Aug24

Financial Planner

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)

Accountant
Real Estate Agent

Estate Planning

*past 12 Month:
Divorce / Family Attorney L iithe)

W PHX

Qual intab 786

'E'Past 3-Months Payment Methods Used: Adults 18 or older

MasterCard  Apple Pay Cash App

PayPal Google Pay  Store Credit

visa Venmo American Discover
card Express
® who use UnitedHealthcare as their Health Insurance provider m PHX

PHX
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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1%
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Healthcare

| week listening to All Local AM/FM Radio, representing 9.3% of total time spent with all forms of Media.

Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an average of 3 days, 0 hours,

' United == 34 minutes and 36 seconds each week with All Forms of Media.
84.4% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an avg. of 8 hours and 1 minutes each

EXeax

provider

®m who use UnitedHealthcare as their Health Insurance provider m USA

Scarborough R1 2024: Jan23-Aug24 Qual Intab 4,864 USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 23,243 HUb bq r

BROADCASTING

USA USA Projection
All Graphs and scefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc, LLC, All rights reserved.
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Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

usage 54.0%
Usa

who use UnitedHealthcare
as their Health Insurance

Share of Everything
for Anything _



. o Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an average of 2 days, 20 hours,
!JJ United ittt “I 39 minutes and 42 seconds each week with All Forms of Media.
Y)) Healthcare

87.5% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an avg. of 8 hours and 22 minutes each
| week listening to All Local AM/FM Radio, representing 10.7% of total time spent with all forms of Media.

.

Avg. H:M:5/week with All Forms of Media:

Adults 18 or older
T
concurrent
Usoge 8 who use Ealmeuhhmreas CHI

their Health Insurance provider

BE o

27.1%

® who use UnitedHealthcare as their Health Insurance provider m CHI

CHI DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 569 CHICAGO DMA

Scarborough R2 2024: Aug23-Sep24 Qual Intab 3,420 HUbe rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

for Anything _
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. ¥ W Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an average of 2 days, 20 hours,
'J Umt@d= wn 59 minutes and 51 seconds each week with All Forms of Media.

Healthcare 83.3% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an avg. of 8 hours and 29 minutes each
week listening to All Local AM/FM Radio, representing 10.3% of total time spent with all forms of Media.

BL=

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

64:37:00
concurrent
Usoe % who use UnifedHeslthcare as WDC

their Health Insurance provider

% of Total
Weekly H:M:

Avg. Weekly 3%
Hours:Minutes: S0R . 3l Gy SUA6E0) 23800y L5097t &58pil AR N Zdtparl) 234t 220pary) L0 SSp iy G5panh 1%t 1At OAinh LB il 205p ) AL X247ehs 15AB L 1ARWs) 0230y Al 05582
&
&
*
® who use UnitedHealthcare as their Health Insurance provider mWDC
WDC  DMA  Scarborough R2 2024: Aug23-Sep24  Qual intab 1,041 WASHINGTON, DC~ DMA  Scarborough R2 2024: Aug23-Sep24 ~ Qual Intab 5,557 HUbeI" Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved.
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20 minutes and 46 seconds each week with All Forms of Media.
70.4% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an avg. of 7 hours and 48 minutes each
week listening to All Local AM/FM Radio, representing 7.7% of total time spent with all forms of Media.

o2 R

. 2
R

sm Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an average of 2 days, 23 hours,

Avg. H:M:5/week with All Forms of Media:

Adults 18 or older
Concurrent
Usoge % who mﬁﬁl%ﬂhﬁmrzas SEA
their Health Insurance provider
% of Total
Weekly H:M:

B

Avg. Weekly
Hours:Minutes:

® who use UnitedHealthcare as their Health Insurance provider B SEA

SEA  DMA  Scarborough R2 2024: Aug23-Aug24  Qual Intab 572 SEATTLE-TACOMA DMA  Scarborough R2 2024: Aug23-Aug24 Qual intab 3,860 HUbe rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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J)

. Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an average of 2 days, 22 hours,
Unltedn P““ 34 minutes and 24 seconds each week with All Forms of Media.
Healthcare

84.1% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an avg. of 8 hours and 4 minutes each
week listening to All Local AM/FM Radio, representing 9.6% of total time spent with all forms of Media.

o> R

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

concurrent
Usoe % who use UnifedHeslthcare as PHX
% of Total = o
Weekly H:M:| W

their Health Insurance provider

3§ 24.8% J 25.1%
zuxq—

® who use UnitedHealthcare as their Health Insurance provider

B PHX

Qual Intab 2,268 Hubbar Share of Everything

f Anythi .
BROADCASTING SIARIENINY. o

PHX DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 786

PHOENIX DMA Scarborough R2 2024: Aug23-Aug24
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved.
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. = Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an average of 2 days, 7 hours,
!J UnltGd= 59 minutes and 24 seconds each week with All Forms of Ad-Supported Media.

Healthcare 80.2% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an avg. of 7 hours and 25 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.6% of total time spent with all forms of Ad-Supported Me

o< TR
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Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an average of 2 days, 4 hours,

'JJJ | e EXXIN c “I 52 minutes and 48 seconds each week with All Forms of Ad-Supported Media.

Healthcare 82.2% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an avg. of 7 hours and 36 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.8% of total time spent with all forms of Ad-Supported Me
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- R Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an average of 2 days, 3 hours,
lJ Unlted= wn 47 minutes and 12 seconds each week with All Forms of Ad-Supported Media.
Healthcare 77.8% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an avg. of 7 hours and 34 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.4% of total time spent with all forms of Ad-Supported Me
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Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an average of 2 days, 4 hours,
25 minutes and 10 seconds each week with All Forms of Ad-Supported Media.

68.2% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an avg. of 7 hours and 2 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.2% of total time spent with all forms of Ad-Supported Medi
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Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an average of 2 days, 8 hours,

Umted- 19 minutes and 4 seconds each week with All Forms of Ad-Supported Media.
Healthcare 80.% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an avg. of 7 hours and 34 minutes each
| week listening to Local Ad-Supported AM/FM Radio, representing 10.8% of total time spent with all forms of Ad-Supported Med

J
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5 Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an average of
U JE=
!JJ Hglatl%hc=' “sn 7 hours and 59 minutes each day with All Forms of Ad-Supported Media. 80.2% listen to Local

AM/FM Radio for an avg. of 63.7 minutes/day. (Local Radio delivers 10.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 AII Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an average of
7 hours and 33 minutes each day with All Forms of Ad-Supported Media. 82.2% listen to Local
AM/FM Radio for an avg. of 65.2 minutes/day.(Local Radio delivers 11.8% of Time with Ad-Supported Media.)
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Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an average of
7 hours and 23 minutes each day with All Forms of Ad-Supported Media. 77.8% listen to Local
AM/FM Radio for an avg. of 64.9 minutes/day. (Local Radio delivers 11.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 orolder Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an average of
7 hours and 29 minutes each day with All Forms of Ad-Supported Media. 68.2% listen to Local
AM/FM Radio for an avg. of 60.4 minutes/day.(Local Radio delivers 9.2% of Time with Ad-Supported Media.)
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United
Healthcare

| Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend an average of
8 hours and 2 minutes each day with All Forms of Ad-Supported Media. 80.% listen to Local AM/FM

Radio for an avg. of 64.9 minutes/day. (Local Radio delivers 10.8% of Time with Ad-Supported Media.)
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. = 39,494,372 or 80.2% of Adults 18 or older who use UnitedHealthcare as their Health Insurance
United == provider listen to Ad-Supported Local AM/FM Radio for an average of 63.7 minutes every day

!JJ Healthcare “sn representing 45.5% of all time spent daily with Ad-Supported Audio.
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[ 924,134 or 82.2% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
listen to Ad-Supported Local AM/FM Radio for an average of 65.2 minutes every day representing
49.8% of all time spent daily with Ad-Supported Audio.
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7 717,601 or 77.8% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
listen to Ad-Supported Local AM/FM Radio for an average of 64.9 minutes every day representing
40.4% of all time spent daily with Ad-Supported Audio.
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411,848 or 68.2% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
listen to Ad-Supported Local AM/FM Radio for an average of 60.4 minutes every day representing
39.% of all time spent daily with Ad-Supported Audio.
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1,118,005 or 80.% of Adults 18 or older who use UnitedHealthcare as their Health Insurance
provider listen to Ad-Supported Local AM/FM Radio for an average of 64.9 minutes every day
representing 48.3% of all time spent daily with Ad-Supported Audio.
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. 39,494,372 or 80.2% of Adults 18 or older who use UnitedHealthcare as their Health Insurance
provider listen to Ad-Supported Local AM/FM Radio for an average of 63.7 minutes every day
representing 45.5% of all time spent daily with Ad-Supported Audio.
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Weekly 82.2%
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49.8% of all time spent daily with Ad-Supported Audio.
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924,134 or 82.2% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
listen to Ad-Supported Local AM/FM Radio for an average of 65.2 minutes every day representing
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717,601 or 77.8% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
listen to Ad-Supported Local AM/FM Radio for an average of 64.9 minutes every day representing
40.4% of all time spent daily with Ad-Supported Audio.
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| 411,848 or 68.2% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
Healthcare sm

listen to Ad-Supported Local AM/FM Radio for an average of 60.4 minutes every day representing
39.% of all time spent daily with Ad-Supported Audio.
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Healthe provider listen to Ad-Supported Local AM/FM Radio for an average of 64.9 minutes every day
are representing 48.3% of all time spent daily with Ad-Supported Audio.
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39,494,372 or 80.2% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pop
Contemporary Hit Radio, Classic Rock, and Country.

Local AM/FM Radro Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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' 924,134 or 82.2% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Classic Hits, Classic Rock, and All News.

Local AM/FM Radro Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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717,601 or 77.8% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are All News, Urban AC, Adult
Contemporary, Classic Hits, and Country.

Local AM/FM Radlo Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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411,848 or 68.2% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, All Sports, Classic Hits, and Country.

Local AMI/FM Radm Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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1,118,005 or 80.% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Hits, Classic Hits, Pop
Contemporary Hit Radio, Country, and Adult Contemporary.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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33,262,184 or 67.5% of Adults 18 or older who use UnitedHealthcare as their Health Insurance
provider watch Ad-Supported Local TV Stations for an average of 106.8 minutes every day
representing 29.2% of all time spent daily with Ad-Supported Video.
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769,796 or 68.4% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
watch Ad-Supported Local TV Stations for an average of 127.5 minutes every day representing
35.4% of all time spent daily with Ad-Supported Video.
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605,657 or 65.7% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
watch Ad-Supported Local TV Stations for an average of 77.4 minutes every day representing 25.7%
of all time spent daily with Ad-Supported Video.
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380,927 or 63.1% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
watch Ad-Supported Local TV Stations for an average of 73. minutes every day representing 22.% of
all time spent daily with Ad-Supported Video.
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901,329 or 64.5% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
watch Ad-Supported Local TV Stations for an average of 109.8 minutes every day representing
30.3% of all time spent daily with Ad-Supported Video.
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Unit dE 33,262,184 or 67.5% of Adults 18 or older who use UnitedHealthcare as their Health Insurance
!JJ Hglal%hc= “sn provider watch Ad-Supported Local TV Stations for an average of 106.8 minutes every day
2Lis representing 29.2% of all time spent daily with Ad-Supported Video.
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769,796 or 68.4% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider

!JJ United === c“I watch Ad-Supported Local TV Stations for an average of 127.5 minutes every day representing 35.4%
Healthcare of all time spent daily with Ad-Supported Video.
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605,657 or 65.7% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
watch Ad-Supported Local TV Stations for an average of 77.4 minutes every day representing 25.7%

of all time spent daily with Ad-Supported Video.

Avg. Hours+Minutes/day with Ad-Supported
Video: Adults 18 or older

"Share of Ad-Supported Video"

who use UnitedHealthcare WDC
as their Health Insurance
provider
39.8%
29.5%
20.7% 19.5%
16.8% 45 g5 14.7%
10.5% 10.8%
7.9%
5.7%
4.5% % 1% ;
za (7~ 0 5 il oo 2 e P
z 2,266,908 1,107,927 F 846,596 2 612,434 B s 322,406 F 693,693
YouTube Hulu AppleTV+ Netflix TikTok Roku Peacock

Daily Mi

® who use UnitedHealthcare as their Health Insurance provider

mWDC

1,041 WASHINGTON, DC  DMA  Scarborough R2 2024: Aug23-5ep24  QualIntab 5,557 = Share of Everything

Health insurance carrier - All types: UnitedHealthcare



watch Ad-Supported Local TV Stations for an average of 73. minutes every day representing 22.% of

sm 380,927 or 63.1% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
all time spent daily with Ad-Supported Video.
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'J Umtedn P“" 901,329 or 64.5% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider

watch Ad-Supported Local TV Stations for an average of 109.8 minutes every day representing 30.3%
Healthcare of all time spent daily with Ad-Supported Video.
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33,262,184 or 67.5% of Adults 18 or older who use UnitedHealthcare as their Health Insurance
provider watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Sports, Movies, Local News - Morning, Comedies, and Dramas.
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769,796 or 68.4% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Movies, Local
News - Morning, Sports, Comedies, and Mystery/Suspense/Crim

Local TVStatmn 1 Programs (Persons & % Reach): Adults 18 or older
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Umted ‘s s 605,657 or 65.7% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
S— watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports,
!JJJ Healthcare wnc °p poTTos &P

Movies, Comedies, Local News - Morning, and Dramas.
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380,927 or 63.1% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports,
Movies, Local News - Morning, National/Network News, and Dramas.
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901,329 or 64.5% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News -
Evening, Comedies, Local News - Morning, and Dramas.
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35,657,033 or 72.4% of Adults 18 or older who use UnitedHealthcare as their Health Insurance
provider use Ad-Supported Social Media for an average of 130.5 minutes every day representing

23.3% of all time spent daily with Ad-Supported Digital Media.
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766,617 or 68.2% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
use Ad-Supported Social Media for an average of 136.8 minutes every day representing 25.4% of all
time spent daily with Ad-Supported Digital Media.
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time spent daily

with Ad-Supported Digital Media.

673,243 or 73.% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
use Ad-Supported Social Media for an average of 125.9 minutes every day representing 23.6% of all
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Healthcare

[ 434,458 or 71.9% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
use Ad-Supported Social Media for an average of 133.5 minutes every day representing 23.5% of all
time spent daily with Ad-Supported Digital Media.
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[ 1,015,621 or 72.6% of Adults 18 or older who use UnitedHealthcare as their Health Insurance
provider use Ad-Supported Social Media for an average of 130.4 minutes every day representing
23.1% of all time spent daily with Ad-Supported Digital Media.
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35,657,033 or 72.4% of Adults 18 or older who use UnitedHealthcare as their Health Insurance
provider use Ad-Supported Facebook for an average of 45.4 minutes every day representing 34.8%
of all time spent daily with Ad-Supported Social Media.
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. —_— 766,617 or 68.2% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
United === use Ad-Supported Facebook for an average of 49.3 minutes every day representing 36.1% of all time

!JJ Healthcare c“' spent daily with Ad-Supported Social Media.
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660,569 or 71.6% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
use Ad-Supported Facebook for an average of 46.4 minutes every day representing 36.9% of all time
spent daily with Ad-Supported Social Media.
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434,458 or 71.9% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
use Ad-Supported Facebook for an average of 50.7 minutes every day representing 38.% of all time
spent daily with Ad-Supported Social Media.
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979,291 or 70.% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
use Ad-Supported Facebook for an average of 45. minutes every day representing 34.5% of all time
spent daily with Ad-Supported Social Media.
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—_— rovider use Ad-Supported Facebook for an average of 45.4 minutes every day representing 34.8%
Healthcare P PP g ry day rep g A

. = 35,657,033 or 72.4% of Adults 18 or older who use UnitedHealthcare as their Health Insurance
o 125 USA
of all time spent daily with Ad-Supported Social Media.

Weekly 72.4% 72.4% Avg. Hours+Minutes/day with Ad-Supported

Reach % Social Media: Adults 18 or older
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spent daily with Ad-Supported Social Media.

766,617 or 68.2% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
use Ad-Supported Facebook for an average of 49.3 minutes every day representing 36.1% of all time
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Weekly
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660,569 or 71.6% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider

B * * &
'JJ II-{Iena‘i%gc_ wnc use Ad-Supported Facebook for an average of 46.4 minutes every day representing 36.9% of all time
spent daily with Ad-Supported Social Media.
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!JJJ Unlted sm 434,458 or 71.9% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider

use Ad-Supported Facebook for an average of 50.7 minutes every day representing 38.% of all time
Healthcare spent daily with Ad-Supported Social Media.

Weekly 71.9% 71.6% Avg. Hours+Minutes/day with Ad-Supported
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q 979,291 or 70.% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
o 2% PHK

use Ad-Supported Facebook for an average of 45. minutes every day representing 34.5% of all time
Healthcare spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 2,514,493; Social Media: 2,274,226; Local TV: 1,294,899; Non-Prem. Cable:
1,271,504 reaching Adults 18 or older who use UnitedHealthcare as their

All Other Digital Media: 3,665,181;
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Unit dm M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 91,325;
!JJ nite c“I Local Radio: 59,097; Social Media: 51,390; Local TV: 29,648; Non-Prem. Cable: 25,094

reaching Adults 18 or older who use UnitedHealthcare as their Health Insuranc
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 56,838;
Local Radio: 45,308; Social Media: 38,812; Non-Prem. Cable: 25,066; Local TV: 21,142
reaching Adults 18 or older who use UnitedHealthcare as their Health Insuranc
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 25,821; Social Media: 22,024; Non-Prem. Cable: 14,498; Local TV: 14,285
reaching Adults 18 or older who use UnitedHealthcare as their Health Insuranc
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 112,253;
Local Radio: 72,046; Social Media: 67,800; Non-Prem. Cable: 38,287; Local TV: 37,471
reaching Adults 18 or older who use UnitedHealthcare as their Health Insuran
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44,185,519 or 89.7% of Adults 18 or older who use UnitedHealthcare as their Health Insurance
provider spend an average of 49.5 minutes per day driving, seeing Billboards and Signs. 67.% Listen
to Local Radio Stations Out-of-Home for an average of 38.6 min

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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910,007 or 80.9% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
spend an average of 43.1 minutes per day driving, seeing Billboards and Signs. 68.7% Listen to Local
Radio Stations Out-of-Home for an average of 39.5 minut
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Avg. Hours+Minutes/day with Out- m
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who use UnitedHealthcare
s their Health Insurance
provider

mWDC

812,755 or 88.1% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
spend an average of 51.9 minutes per day driving, seeing Billboards and Signs. 65.% Listen to Local
Radio Stations Out-of-Home for an average of 39.3 minute
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Top-13 Out-of-

(average week)
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Shopping Malls

Gas Stations/Convenience Stores
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Spotify
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YouTube Music

Retail Stores

-Home Media (Persons & % Reach): Adults 18 or older

Total Persons:

% Time Si’n

Avg. Hours+Minutes/day with Out- m
of-Home Media: Adults 18 or older

who use UnitedHealthcare
s their Health Insurance
provider

m who use UnitedHealthcare as their Health Insurance provider mSEA

529,026 or 87.6% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
spend an average of 32.2 minutes per day driving, seeing Billboards and Signs. 57.% Listen to Local
Radio Stations Out-of-Home for an average of 36.6 minute
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Top—13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Walking in
Towns, Cities,
Downtown
Areas

0.
AM/FM Radio 22

36.6

Shopping Malls
14.9

Billboards & Signs
(Weekly Drivers) e Theaters
32.2 14.4

Public
Transit
16.5

Grocery
Stores

Billboards &
(Weekly Drivers)

433

AM/FM Radio
31.5

Walking in Towns,
Cities, Downtown
Areas
22.5

Public Transit

Grocery
Movie Theaters  Stores
Shopping Malls 14.1 9.2
17.6
YouTube

Music
Retail

Sto
G D...

® who use UnitedHealthcare as their Health Insurance provider

Health insurance carrier - All types: UnitedHealthcare

* Share of Everything
for Anything _



]

Umtedn

Healthcare

1,316,404 or 94.2% of Adults 18 or older who use UnitedHealthcare as their Health Insurance
provider spend an average of 51.1 minutes per day driving, seeing Billboards and Signs. 66.8% Listen
to Local Radio Stations Out-of-Home for an average of 39.3 min

Top-13 Out-of-

(average week)
‘Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

YouTube Music

SiriusXmM

Health Clubs/Gyms

-Home Media (Persons & % Reach): Adults 18 or older

s o

Avg. Hours+Minutes/day with Out- m
of-Home Media: Adults 18 or older

Concurrent
= G0N EE3S

who use UnitedHealthcare PHX
s their Health Insurance
provider

= > b o
] b
e e ke o ke

® who use UnitedHealthcare as their Health Insurance provider m PHX

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Walking in Towns,
Cities, Downtown
Areas
235

—

Shopping
Malls

Billboards & Signs (Weekly

Grocery
SiriusXm Stores
10.3 8.1

Health Clubs/
Gyms
13.9

YouT...
Restaurants & Music
Bars T

13.7

AM/FM Radio
41.9

56.5

Gas...

Billboards & Signs
(Weekly Drivers

AM/FM Radio
40.4

Walking in Towns,
Cities, Downtown
Areas
20.8

Health
Clubs/Gyms
153

Shopping
Malls

Grocery
Stores  Po...
9.2

Restaurants
& Bars
14.3

SiriusXM f
103 $ Drug..

= who use UnitedHealthcare as their Health Insurance provider

m PHX

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older

{Average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

YouTube Music

Health Clubs/Gyms

Retail Stores

Movie Theaters

PHX

-
3
1
M

e L (o P )
'h:F‘;.Oin
Fe S
B R KR e BT

Persons.

o
e — i
e
e T

R I ——

szl

VTS —T

4.7%

Avg. Hours+Minutes/day with Ad-

R

m Supported Out-of-Home Media:
m Adults 18 or older
sss'oan g

ess s | Ja.00] L. 203

m m e ‘v‘uhu use UnitedHealthcare

Feioase | 12 4im as their Health Insurance

provider

erz.153 | 13104
= who use UnitedHealthcare as their Health Insurance provider
DMA Scarborough R2 2024: Aug23-Aug24 Qual intab

mPHX

786

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

v (averoge ooy

Top—13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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44,185,519 or 89.7% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
spend an average of 49.5 minutes per day driving, seeing Billboards and Signs representing 37.3% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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an average of 43.1 minutes per day driving, seeing Billboards and Signs representing 30.5% of all Time
Spent with Ad-Supported Out-of-Home Media.

'J United ===

910,007 or 80.9% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend
Healthcare c“I

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

e "Share of Ad-Supported OOH Media"
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Unit d& 812,755 or 88.1% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend
'JJJ Hglal%hc_ wnc an average of 51.9 minutes per day driving, seeing Billboards and Signs representing 35.8% of all Time

Spent with Ad-Supported Out-of-Home Media.
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| 29,026 or 87.6% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider spend
an average of 32.2 minutes per day driving, seeing Billboards and Signs representing 28.8% of all Time
Spent with Ad-Supported Out-of-Home Media.
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United 1,316,404 or 94.2% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
'JJJ P“l spend an average of 51.1 minutes per day driving, seeing Billboards and Signs representing 39.% of all Time

Healthc Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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910,007 or 80.9% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
spend an average of 43.1 minutes per day driving an average of 25.1 miles each day and are 40.3%
more likely to use Route 34 (Ogden Avenue) than the Metro a

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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more likely to use

Route 301 than the Metro average.

812,755 or 88.1% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
spend an average of 51.9 minutes per day driving an average of 30.2 miles each day and are 84.6%

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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Healthcare spend an average of 32.2 minutes per day driving an average of 18.7 miles each day and are 50.4%
more likely to use Highway 169 than the Metro average.

!JJJ Umted s 529,026 or 87.6% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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1,316,404 or 94.2% of Adults 18 or older who use UnitedHealthcare as their Health Insurance
provider spend an average of 51.1 minutes per day driving an average of 29.8 miles each day and are
13.2% more likely to use Price Freeway (SE Loop 101) than the M

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

Top-26 Residential Zip Codes: Adults 18 or older
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Employment Zip Codes: Adults 18 or older
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Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

All Local Weekly Newspapers

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Magazines

Catalogs

USA Today (Daily)

 —————"
_
2.

who use UnitedHealthcare as
their Health Insurance provider

= who use UnitedHealthcare as their Health Insurance provider

15,549,836 or 31.6% of Adults 18 or older who use UnitedHealthcare as their Health Insurance
provider read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10. minutes every day
representing 33.8% of all time spent daily with All forms of Print

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

l

FEFEEEEFEEERS

Ny
[=:
£

o
2

WUSA

Local Daily
paper(s) (Daily
+Sunday)

10.0

Newspaper(s) New York Times (Daily
(sunday) +Sunday)
13.9 9.4

Wall Street Journal
(Daily)

(excluding Catalogs)
7.2

New York Times
{Daily)
12

Wall Street Journal
(Daily)
9.8

New York Times (Daily
+sunday)
9.7

New York Times
(Daily)
17 3.8

Catalogs

= who use UnitedHealthcare as their Health Insurance provider

mUSA

Avg. Week Ad-Supported AII Prmt Media (Persons & % Reach): Adults 18 or older Avg Day Ad- Suggarted Print Media (% Time Spent & Avi

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)
Local Daily Newspa per(s) (Daily

New York Times (Daily+Sunday)

All Local Weekly Newspapers

New York Times (Sunday)

New York Times (Daily)

Wall street Journal (Daily)

Magazines

Catalogs

USA Today (Daily)

Books

USA USA Projection

e who use UnitedHealtheare as

their Health Insurance provider

® who use UnitedHealthcare as their Health Insurance provider

Scarborough R1 2024: Jan23-Aug24

Qual Intab 4,864

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older|

WUSA
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USA Projection

vg. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaper(s) (Sunday)
13.9

New York Times (Daily
+Sunday)
9.4

New York Times
(sunday)
116

Wall Street
Journal (Daily)
9.2

Magazines
75

Direct Mail Adh
(exclud

USA Today
(Daily)
B3

Timr
tal (Daily)

Local Daily
Newspaper(s)
(Sunday)
12.8

New York Times
(sunday)
1.7

Wall Street Journal (Daily)
28

New York Times (Daily
+Sunday)
a7

USA Today (Daily)
2.3

Magazines

X1

» who use UnitedHealthcare as their Health Insurance provider
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J CHI

466,583 or 41.5% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.3 minutes every day representing
38.3% of all time spent daily with All forms of Print Me

Avg. Week All Print %eﬂﬁq (Persons & % Reach): Adults is or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

All Local Weekly Newspapers

Books
Catalogs Avg. Hours+Minutes/day with All
z Print Media: Adults 18 or older
Magazines

New York Times (Daily+Sunday)
New York Times (Sunday)

Wall Street Journal (Daily)

New York Times (Daily) who use UritedHealthcare as

<222 " theli Health Insurance provider
92590 h cf?%

m who use UnitedHealthcare as their Health Insurance provider

USA Today (Daily)

WCHI

Wall Street Journal
(Daily)
13.8

Local Daily
Newspaper(s) (Sunday)

Local Daily

New York Times
(DallysSunday)
14.8

New York Times USA Today
(Daily) (Daily)

o Catalo...
141 64 38

New York Times (Daily
+Sunday)
106

Local Daily
New York Times
(Daily)

8.0

Wall Street Journal
(Daily)
10.5

# who use UnitedHealthcare as their Hea

Ith Insurance provider mCHI

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Av

Torf persons:

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) {Daily

All Local Weekly Newspapers

Catalogs
Magazines
Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older |

New York Times (Daily+Sunday)
New York Times (Sunday)
Wall Street Journal (Daily)

New York Times (Daily)

0.4%

USA Today (Daily) mh 1.2% who use UnitedHealthcare as
Books _ 8.832 their Health Insurance provider
= who use UnitedHealthcare as their Health Insurance provider HCHI
CHI DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 569
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Local Daily 105

Newspaper(s)
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Local Daily
Newspaper(s) (Daily
8.9
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Wall Street
Journal (Daily)
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New York T
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322,501 or 35.% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.2 minutes every day representing
34.9% of all time spent daily with All forms of Print Med

Avg. Week All Print %eﬁia (Persons & % Reach): Adults is or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspa per(s) (Daily

Direct Mail Advertising (excluding Catalogs)
Books

All Local Weekly Newspapers

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

Catalogs

Wall street Journal (Daily)

USA Today (Daily)

m-'m e
R s

= who use UnitedHealthcare as their Health Insurance provider

=
0.
oo

=

®
- - o o ;
5 S e

SERER R FIFRFEE

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who use UnitedHealthcare as
their Health Insurance provider
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Local Daily
Newspoper(s)
(Sunday)
1.7

New York Times (Daily
+Sunday)
9.2

Direct Mail
Wall Street Advertising
Journal (Daily)
8.0

USA Today New York Times
(Daily) (Daily) Catalogs
8.0 6.5 4.2

Books
14.3

Local Daily

New York Times (Daily

Wall Street Journal

+Sunday)
10.1

New York
(Caily) (Daily) Catalogs
9.7 81 1.0

= who use UnitedHealthcare as their Health Insurance provider

mWDC

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Av

Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

Direct Mail Advertising (excluding Catalogs)
All Local Weekly Newspapers

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

Catalogs

Wall Street Journal (Daily)

USA Today (Daily)

Books
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Torl persons:

% Time Spent
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vg. Minutes/day Spent): Adults 18 or older

Local Daily

Newspaper{s)

(DailysSunday)
102

Local Daily
Newspaper(s) (Sunday)
147

Wall Street Journal
(Daily)
8.0

Local Daily

Direct Mail

(e
Catalogs)
68

New York Times
(Daily)

Local Daily
Newspaper(s)
(sunday)
12.7

New York Times
(su
12.

Local [
N

USA Today (Daily) (Daity
89 8.3

Wall Street
New York Times (Daily)

Local Daily Newspaper(s)
(Daily+Sunday)
9.2

= who use UnitedHealthcare as their Health Insurance provider
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Avg. Week All Print ngewg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Books

‘Wall Street Journal (Daily)

USA Today (Daily)

Magazines

All Local Weekly Newspapers

Catalogs

SR 6

mwho use UnitedHealthcare as their Health Insurance provider

272,767 or 45.1% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day representing
31.2% of all time spent daily with All forms of Print Med

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who wse UnitedHealthcare as
their Health Insurance provider

ris) Wall Street Journal
(Daily (Daily)
8.1 8.0

New York Times
(Daily)
6.6

Local Daily

New Yark Times (Daily
+Sunday) c Catalogs
8.6 z 3.6

+sunday)
9.2

Local Daily
Newspaper(s)
(sunday)
123

Wall Street Journal
(Daily)
9.2

al Daily

USA Today (Daily)
2.0

Newspape
(Daily
81

New York Times (Daily)
Direct Mail 71
Advertising
(excluding
Catalogs) Catalogs
75 3.5

W SEA

# who use UnitedHealthcare as their Hea

Ith Insurance provider

W SEA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.
Time Spent.

Total persons

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

Direct Mail Advertising (excluding Catalogs)
New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

USA Today (Daily)

Magazines

All Local Weekly Newspapers

# who use UnitedHealthcare as their Health Insurance provider
Scarborough R2 2024: Aug23-Aug24

SEA DMA

5

. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older m

who use UnitedHealthcare as
their Health Insurance provider
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[ 237,495 or 17.% of Adults 18 or older who use UnitedHealthcare as their Health Insurance provider
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.2 minutes every day representing
28.8% of all time spent daily with All forms of Print Med

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older

ime Spent.

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

All Local Weekly Newspapers

Magazines

Catalogs

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall street Journal (Daily)

USA Today (Daily)

9% |
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Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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= who use UnitedHealthcare as their Health Insurance provider W PHX

New York Times
(Daily+Sunday)
24

Local Daily
) (Daily Wall Street
Journal (Daily)
8.6

New York Times

Magazines

Wall Street Journal

New York Times (Daily  New York Times
+Sunday)

103

= who use UnitedHealthcare as their Health Insurance provider

® PHX

Avg. Week Ad-Supported AII Prmt Media (Persons & % Reach): Adults 18 or older Avg Day Ad- Suggorted Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

All Local Weekly Newspapers

Magazines

Catalogs

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

Books

PHX DMA
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their Health Insurance provider
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New York Times (Daily
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Local Daily s
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Newspaper(s)
10.2

(Sunday)
13.7

Lacal Daily
New York Times Newspaper(s)
(Sunday) (Daity
10.9 104

USA Today (Daily)
14

Local Daily
Newspaper(s)
(Sunday)
13.1

New York Times
(Sunday)
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Wall Street Journal (Daily)
10.6

USA Today (Oaily)
100

New York Times (Daily
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7.6

Local Daily Newspaper(s)
(Daily
102
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