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24.9% or 65,238,403 of USA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
Typical Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 51.6 years old (5.7%
older than average) and have a $107,439 (16.2% higher than average) annual household income.
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Professional services used by HHLD past 12 months (HHLD): Tax preparation service
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28.5% or 2,155,434 of CHICAGO DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
e Typical Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 49.4 years old (2.1%
i 5'! ; i older than average) and have a $122,583 (15.1% higher than average) annual household income.
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Professional services used by HHLD past 12 months (HHLD): Tax preparation service



23.% or 1,306,652 of WASHINGTON DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
Typical Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 50.7 years old (6.4%
older than average) and have a $154,199 (15.8% higher than average) annual household income.
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Professional services used by HHLD past 12 months (HHLD): Tax preparation service



18.8% or 844,927 of SEATTLE DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
Typical Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 51.6 years old (6.8%
older than average) and have a $151,576 (23.6% higher than average) annual household income.
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27.9% or 1,300,940 of PHOENIX DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
Typical Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 51. years old (3.1%
older than average) and have a $110,273 (11.5% higher than average) annual household income.
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Professional services used by HHLD past 12 months (HHLD): Tax preparation service
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7 24.9% or 65,238,403 of USA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.

L Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 17.% more likely to be a
! = -y college graduate, 6.3% more likely to work full-time, 15.6% more likely to be married, 2.3% more likely to
. Rl EBRES Ml be a parent of 1 or more children under 18.
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College Graduate (4 year college) ” ' Blue Collar &'3% Widowed . zg;:
Postgraduate Degree = g‘il%—:. Work From Home (most of the time or always) ﬂ LGBTQ+ (net) = 6_;0_;‘%
who used a TAX PREPARATION Service in the past 12 mos W USA who used a TAX PREPARATION Service in the past 12 mos mUSA who used a TAX PREPARATION Service in the past 12 mos mUSA
TOP'ZO OCCUpaﬂOHS.' Adults 18 or older Entrepreneurs/Military Experience ‘* L |’M . Stﬂge in Ll:fe,' Adults 18 or older
7.6% 7.8%
S 5% °3% i Parent of 1 or more Children under 18 : 26.5%
20.3% [ - - I 25.9%
” Working Mothers 9.6%
small Business Self-Employed  Current or Former I .2
"‘2’1‘04% Owner Military Service
i — Parent of 1 or more Children Under Age 2 - :'332
. 5.29%5.3% 4.4%.2% 6% 0% 3793.9% A1% 0 3.4% 0 ¥ 8.9%
l . ' i : 13523% 1892:1% 19%.9% 22%1.9% 18%.9% 16%B% 4 01 6% 11005% gyl A% 12.2% 14%.1% Parent of 1 or more ChildrenAge 2-5 _ s‘a%
i THUH O Vi 0 o omm oomm comm - s
& & & & i g & o & & & e & ' P & & Parent of 1 or more Children Age 6- 11 e )
«“\eb £ & & & F bo‘?é* A & &£ & 6{.@" & F & & & 13.1%
T A T S T ¥ P A A R ' 14.2%
o b@ ¢5° d_\'i' N \s.v é‘_s“ ag-" e o -,& e,&' 5 o q&ﬂ‘ o gé bq@ Parent of 1 or more Children Age 12 - 17 _ 15.0%
& @5‘ & F & & > & : & & < & <f G .
" & & & S Fo~ F S & BF o
Jf ,ﬁs’fb @"'1& bf‘? o‘POQ &q«""& ,f#“ ? é,b“‘ e‘tp f" (_f ﬁa& e"f &,4"? é\s’ Parent of 1 or more Childrenin College _ 6_189'{12%
d‘\g v"é & & o & & [
Qg?\ & &é‘b ;,4#} @é“‘p Grandparent of 1 or more Children under 18 _ 2323,5%
qg.\“\ &.F"’ & o
<
who used a TAX PREPARATION Service in the past 12 mos L] US; » who used a TAX PREPARATION Service in the past 12 mos mUSA
UsA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 5,928
Ali Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 23,243 e
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be a parent of 1 or more children under 18.

28.5% or 2,155,434 of CHICAGO DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 9.4% more likely to be a
college graduate, 9.4% more likely to work full-time, 10.% more likely to be married, 10.5% more likely to
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2114t 8 Stage in Life: Adults 18 or older
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Professional services used by HHLD past 12 months (HHLD): Tax preparation service
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23.% or 1,306,652 of WASHINGTON DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 20.% more likely to be a

college graduate, 9.5% more likely to work full-time, 14.2% more likely to be married, .3% more likely to be

a parent of 1 or more children under 18.

iy 9.
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be a parent of 1 or more children under 18.

* \% Education Levels: Adults 18 or older Employment: Adults 18 or older
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18.8% or 844,927 of SEATTLE DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 28.1% more likely to be a
college graduate, 5.3% more likely to work full-time, 16.9% more likely to be married, 5.7% more likely to
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14t b Stage in Life: Adults 18 or older
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Professional services used by HHLD past 12 months (HHLD): Tax preparation service
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27.9% or 1,300,940 of PHOENIX DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 26.% more likely to be a
college graduate, 3.4% more likely to work full-time, 13.5% more likely to be married, 5.8% less likely to be

a parent of 1 or more children under 18.

»
(D Marital Status: Adults 18 or older

i p.f‘ Education Levels: Adults 18 or older Employment: Adults 18 or older
Some High School or Less (not graduate) _ ssg;: Employed Full-Time or Part-Time Single, Never Married
High School Graduate (12th grade or GED) Employed Full-Time (35 hours or more) Married %
Some College Credit (no degree) Employed Part-Time (less than 35 hours) ‘ Legally Separated I ig;{:
Associate's Degree (AA, AS, etc.) 14.89 ' ‘White Collar . Divorced &?%
College Graduate (4 year college) '.076 Blue Collar Widowed ] ‘r;’é::
Postgraduate Degree 7’5‘ Work From Home [most of the time or always) 15.1 LGBTQ+ (net) . gf‘;z
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Professional services used by HHLD past 12 months (HHLD): Tax preparation service



gGh 24.9% or 65,238,403 of USA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
|| Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 16.5% more likely to own
sn their home, 26.9% more likely to own a higher valued home, 10.9% more likely to have a single-family home,
5.% more likely to have a dog.
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Professional services used by HHLD past 12 months (HHLD): Tax preparation service



28.5% or 2,155,434 of CHICAGO DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
|| Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 14.4% more likely to own
their home, 4.% more likely to own a higher valued home, 9.2% more likely to have a single-family home,

10.6% more likely to have a dog.
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23.% or 1,306,652 of WASHINGTON DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
BLocK || Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 16.4% more likely to own

o A— their home, 9.4% more likely to own a higher valued home, 11.6% more likely to have a single-family home,

{ 15.2% more likely to have a dog.
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18.8% or 844,927 of SEATTLE DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
_ | Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 20.5% more likely to own
[ 2024 tes worrenms |

v I their home, 13.4% more likely to own a higher valued home, 17.2% more likely to have a single-family home,
¢| 5.% more likely to have a dog.
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27.9% or 1,300,940 of PHOENIX DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
Block | Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 11.9% more likely to own

Do ol B their home, 1.1% more likely to own a higher valued home, 5.4% more likely to have a single-family home
'r , y g y Y g Y )
§ 8.2% less likely to have a dog.
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(oK 24.9% or 65,238,403 of USA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.

Bdex || Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are .8% more likely to look up
D-I-Y advice online, 12.5% more likely to always vote in local elections, 21.9% more likely to belong to a

gym, 9.2% more likely to fly domestic pasty
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28.5% or 2,155,434 of CHICAGO DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 7.3% less likely to look up
D-1-Y advice online, 14.5% more likely to always vote in local elections, 15.1% more likely to belong to a
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up D-I-Y advice online, 12.8% more likely to always vote in local elections, 22.5% more likely to belong to a
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18.8% or 844,927 of SEATTLE DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 9.% more likely to look up
D-I-Y advice online, 11.% more likely to always vote in local elections, 35.7% more likely to belong to a

gym, 12.8% more likely to fly domestic past y

_W Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
87.9% =
Registered to Vote Democrat / Lean  Republican /Lean Independent / None
. (in District of Residence) Democrat Republican of These
< Presidential Elections: Always
. . . " st ' =
TR L e
15.8%) 15.7%) Statewide Elections: Always m
Recipes/ Restaurant  Online Phone Do-it-voursel  Medical Home /. Fitness/Diet  Apparel/  Job Search/ Take Oniine Caner Education Hectronic  Momework  Religion / Photography Genealogy Online Dating Parenting / m
m n al planning information / / Video Call  Adwic, Y den id informat ideas Post lass. evel t  [Research Invit [YouorYour Spirituali fish, Family Advic =
lormation -u:.s';:m; ::“! Lsmi, 2] l:;-::m Ganden ideas mation Besulyideas Postresume  Classes  Development s::u te :‘r:u; Spirituakity 51::;"“ Service  Family el Local Elections: Always
s, Mesami, sl Local Elections: Sometimes bt
# who used a TAX PREPARATION Service in the past 12 mos W SEATTLE = who used a TAX PREPARATION Service in the past 12 mos. u SEATTLE

w Past 12-months Domestic Airline Trips: Adults 18 or older

: 20.1%
R 37544 18.6%
5,40 15.0%
2trips
i 8.8%

7% 54.2%]
11.7%
) 7.0%
R 30 374 7.3%
14.3%
_ ‘ 59wips FrEy; 12.8%
pess 29.5 4.3% Flew Domestic past year:
. 10+ trips RE I 3 Avg. # Domestic Flights:
=

e 10.3% 5% 3% 9% 3oy

«
W&Top-s‘o past 12-months Active Lifestyle Activites: Adults 18 or older

Crilling - Gandening Lawn Care Hiking - Camping Bicyding Swimming Volunteer Sewing - Jogging - Belong to. Boabing Fishing Bowling  Yoga- Piates Adult Group Fitness Golf Basketbal  Competitive Soccer Followa SnowSking-  Football Caregiver of Tennis: Softball - ‘Organized Hunting
Outdoor [Flowersor Backpacking Work Crafts Running  HMealth Club or Continuing Class Video Gaming ‘Weight Loss Snowboarding Aging Pacent Baseball Road Race
cooking  vegembles) Gym Edueation ProgRm or Relative (5%,
Marathen,
= who used a TAX PREPARATION Service in the past 12 mos W SEATTLE )

SEATTLE DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 763
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, inc. LLC, All rights reserved.

Professional services used by HHLD past 12 months (HHLD): Tax preparation service



[ 27.9% or 1,300,940 of PHOENIX DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
BLocK x || Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are .8% less likely to look up
!, - D-I-Y advice online, 17.7% more likely to always vote in local elections, 19.3% more likely to belong to a
] "'" {| gym, 11.1% more likely to fly domestic past
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24.9% or 65,238,403 of USA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.

Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 4.1% more likely to use
QSRs past mo., 11.7% more likely to use Sit-Down Restaurants past mo., .7% more likely to use Casinos past
yr., 14.3% less likely to smoke cigarettes.
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who used a TAX PREPARATION Service in the past 12... 20.0%

Drank Past 30-ays: Adults 18 or older

Liquor

Any Type of Beer

Wine

Domestic Regular Beer

: Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older

Slot Machines

486,128 25.7%
Table Games (Craps, Poker, etc.)

Bar / Nightclub

Upscale Restaurant

Domestic Light Beer Stage Show / Concert
Imported Beer Sports Betting
Microbrew / Craft Beer Other Gambling
Spa Casinos visited past 12 months: Yes Marijuana / Cannabis Cigarettes Vape
# who used a TAX PREPARATION Service in the past 12 mos mUSA m who used a TAX PREPARATION Service in the past 12 mos m USA #who used a TAX PREPARATION Service in the past 12 mos mUSA
USA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 5,928
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Past 30-days QSR Users: Adults 18 or older
i I 1time

2 times

il

s
11.3%

v
o

4 times

5times

6-9times

10times or more

= who used a TAX PREPARATION Service in the past 12 mos

mCHICAGO

28.5% or 2,155,434 of CHICAGO DMA Adults 18 or older used a TAX

yr., 1.6% less likely to smoke cigarettes.

Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 3.9% more likely to use
QSRs past mo., 8.9% more likely to use Sit-Down Restaurants past mo., 2.5% more likely to use Casinos past

PREPARATION Service in the past 12 mos.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

®

1time

14.1%

2 times

4 times 10.0%

6-9times

10times or more

® who used a TAX PREPARATION Service in the past 12 mos B CHICAGO

Top-10 Cuisines: Adu!ts 18 or older

(Sit-Down Restaurants Used Past 30-days,

I
nexican

chinese wings/ Bagel/ indian/ Upscale Steakhouse
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
soas

pizza coffee
Mouse /

Caffee mar

@ who used a TAX PREPARATION Service in the past 12 mos = CHICAGO

Burgers/ Oonat/  Tha/
who used a TAX PREPARATION Service in the past 12... 24.1%

sSports Bar  Bakery  Other
anecsco [T 21.2%

Totafﬂgggy‘jnySRUsers: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Dowi urant Meals:
: 89.8% 81.2% 74.6%
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older

Liquor

Any Type of Beer

Wine
Imported Beer

Domestic Light Beer

1,810,085 23.9%

13.8%

EEVEE 10.4%

Domestic Regular Beer

v ¥
|

Microbrew / Craft Beer

d a TAX

DMA

in the past 12 mos W CHICAGO

CHICAGO Qual Intab

Scarborough R2 2024: Aug23-Sep24

Slot Machines
Table Games (Craps, Poker, etc.)
Bar / Nightclub

Used Past 30-days: Adults 18 or older

999
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Upscale Restaurant : o
Sports Betting 0 2
Stage Show / Concert 3%
Other Gambling _25% . AR -
Spa :125,1 :1'_'_?9: Casinos visited past 12 Yes Marij / Cannabis Cigarettes Vape
® who used a TAX PREPARATION Service in the past 12 mos m CHICAGO = who used a TAX PREPARATION Service in the past 12 mos WCHICAGO
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Past 30-days QSR Users: Adults 18 or older

10.7%

4 times

5times

6-9times

10times or more

16.8%

= who used a TAX PREPARATION Service in the past 12 mos m WASHINGTON

= Avg. Monthly QSR Meals:
Totafﬂg‘g_nay‘jnySRUsers. s vg. Monthly Q eals.

e PR 5
5035 874

Adults 18 or older who used a TAX PREPARATION Service in the past

past yr., 3.7% more likely to smoke cigarettes.

23.% or 1,306,652 of WASHINGTON DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.

QSRs past mo., 12.8% more likely to use Sit-Down Restaurants past mo., 2.1% more likely to use Casinos

12 mos are 4.8% more likely to use

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€ »

1time 13.6%

2 times 17.7%

3times 12.3%

4 times 9.6%

5 times 8.4% -~

6-9times

8.8%

10times or more
# who used a TAX PREPARATION Service in the past 12 mos
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

— “

B WASHINGTON

75.0%

Drank Past 30-days: Adults 18 or older
BRI 10.0% "

Liquor

Any Type of Beer

Wine

Imported Beer

Domestic Regular Beer

Domestic Light Beer - v
|

Microbrew / Craft Beer

# who used a TAX PREPARATION Service in the past 12 mos B WASHINGTON

WASHINGTON DMA Searborough R2 2024: Aug23-Sep24

Qual Intab

Top-10 Cuisines: Adu!ts 18 or older

(Sit-Down Restaurants Used Past 30-days,

Coffee  indian / Upscale  Bagel/ steakhouse seafosd
Mouse/  Tha/ Donut /
Coffee Bar  Other Bakery

Asian

Chinese

Pz wexican maian

swho used a TAX PREPARATION Service in the past 12 mos = WASHINGTON

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used a TAX PREPARATION Service in the past 12... [GoBSINN 27.7%

wasincion 25.1%

asino Activities:

Past 12 months

Slot Machines

Adults 18 or older

19.3%

Bar/ Nightclub
Table Games (Craps, Poker, etc.)

Upscale Restaurant

Used Past 30-days: Adults 18 or older

]
k.

Stage Show / Concert
Sports Betting
e 6 6
Other Gambling PR z?:';g? Casinos visited past 12 Yes Mari / Cannabis Cigarettes Vape
m who used a TAX PREPARATION Service in the past 12 mos B WASHINGTON ® who used a TAX PREPARATION Service in the past 12 mos ™ WASHINGTON

1,375
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5 times
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10 times or more
= who used a TAX PREPARATION Service in the past 12 mos m SEATTLE

Total "gg'a;{.,"“ QSR Users: Avg. Monthly QSR Meals:

83.4%

3,756,709

Past 30-days QSR Users: Adults 18 or older

e .

18.8% or 844,927 of SEATTLE DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 1.9% more likely to use
QSRs past mo., 14.6% more likely to use Sit-Down Restaurants past mo., 5.6% less likely to use Casinos past
yr., 23.7% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ ] 1time

2 times

3 times

4 times

5 times

6-9times

10 times or more

Total Monthly Sit-Down Restaurant Users:

81.0%

18.3%

16.9%

5.

® who used a TAX PREPARATION Service in the past 12 mos

W SEATTLE

Avg. ly Sit-Down ant Meals:

70.7%

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer

2,098,719 46.6% )

1,948,381 43.3%

Wine  pyreee 33.1%

Imported Beer

1,250,022

27.7%

Domestic Regular Beer

25.6%

oo e
= who used a TAX PREPARATION Service in the past 12 mos W SEATTLE
SEATTLE DMA Scarborough R2 2024: Aug23-Aug24

v

Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used a TAX PREPARATION Service in the past 12... 21.8%

SEATTLE 184.696 17.4%

Coffee  Chinese  Indian/ Bagel/  maian  seafond  wings/  Upscale
House Thai/  Doaut/ Burgers /
Coffes mar Other  Bakery sports gar
Aasian
= who used a TAX PREPARATION Service in the past 12 mos WSEATTLE

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Upscale Restaurant

Bar [ Nightclub

Table Games (Craps, Poker, etc.)
Stage Show / Concert

Sports Betting

Spa

Other Gambling

= who used a TAX PREPARATION Service in the past 12 mos
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Professional services used by HHLD past 12 months (HHLD): Tax preparation service

529,274 11.7%

389,363 8.6%
238,580 5.3%
3.2%
150397 JERL
2.4%
107,030 N33

1,4’11(51-; 32.7%

Casinos visited past 12 months: Yes
W SEATTLE

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes Vape

= who used a TAX PREPARATION Service in the past 12 mos u SEATTLE
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Past 30-days QSR Users: Adults 18 or older

10.3%
22.1%

= who used a TAX PREPARATION Service in the past 12 mos = PHOENIX

- Avg. Monthly QSR Meals:
TotarlnggﬂrgiﬁyQSRUsers. 8.5 vg. Monthly Q eals.

e HEE
4,193 411

1time

3 times

4 times

5times

6 -9times

10times or more

27.9% or 1,300,940 of PHOENIX DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 2.4% more likely to use
QSRs past mo., 10.7% more likely to use Sit-Down Restaurants past mo., 10.% more likely to use Casinos

past yr., 12.4% less likely to smoke cigarettes.

€ w

1time

2 times

3times

4 times

5 times

6-9times

10times or more

7.4%

Total Monthly Sit-Down Restaurant Users:  Avg. M
85.5%

77.2%

Drank Past 30-days. Adults 18 or older

Liquor

Any Type of Beer
Wine

Imported Beer

Domestic Light Beer

Domestic Regular Beer - v
i 7.1%
Microbrew / Craft Beer 8.0% '
w who used a TAX PREPARATION Service in the past 12 mos = PHOENIX
PHOENIX DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab

Slot Machines
Upscale Restaurant

Bar / Nightclub

Table Games (Craps, Poker, etc,)
Stage Show / Concert

Sports Betting
Other Gambling

Spa
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# who used a TAX PREPARATION Service in the past 12 mos

hly Sit-Down Ri

15.8%

14.3%

W PHOENIX
ant Meals:

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

indian/  Upscale Steakhouse Seafood
s/

Other
Asian

= who used a TAX PREPARATION Service in the past 12 mos = PHOENIX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc. ,l
whouseda mxpnspmnamem-emmmsuz__ . 1%

eroevix | EEC N 16.5%

Past 12 months Casmo Activities: Adults 18 or older

634,450 13.6%

247,954 5.3%
2.5%
2.4%

2.6%
1.6%

109,80

1L.4
11.5

® who used a TAX PREPARATION Service in the past 12 mos

Casinos visited past 12

Used Past 30-days: Adults 18 or older
%

407,205

W PHOENIX

M / Cannabis

= who used a TAX PREPARATION Service in the past 12 mos

Cigarettes
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Investments Owned: Adults 18 or older
o
49,658,329 18.9%

401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

24.9% or 65,238,403 of USA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.

Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 26.7% more likely to have a
401K, 24.5% more likely to have an Auto Loan, 49.7% more likely to Invest/Trade Stocks Online, 4.2% more
likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

Money Market Funds . 13.8% .54
Bonds o 456’.7‘9% 38.1%)
0,803,289 i : 9.3%
Other (Crypto / NFTs / Metals, etc.) _ﬂt‘“ﬁ% h M 7% BA% gag 7% g0
529 Plan / College Savings Plan solit Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home  Autoloan  Money Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property m‘%uj* Account Mortgage  Loan or Home
i Equity Loan
® who used a TAX PREPARATION Service in the past 12 mos mUSA = who used a TAX PREPARATION Service in the past 12 mos mUSA
N . ] m—
Professional Services Used*: Adults 18 or older | geyPast 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service e
Financial Planner m
Online Investing / Stock Trading E
9.1%
Accountant mx
Insurance Agent at a Local Office (not online) mi’:{"% . .
Real Estate Agent iy
50% " 8.0%
e 5% 3.9% 3.8%  3.5% 3.4%
Estate planning | B 7% e _— ; —— ey s
¥ P i P i i F. [ h
Divorce / Family Attorney (*Past 12 Months) VIsA ayPal Debit Card Venmo MasterCard  Apple Pay  CashApp  Google Pay Sturr:l’:;edi! Discover Ag;l:;n Mae:;::;r Samsung Pay Square Cas|
= who used a TAX PREPARATION Service in the past 12 mos mUSA # who used a TAX PREPARATION Service in the past 12 mos HUSA
USA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 5,928
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Professional services used by HHLD past 12 months (HHLD): Tax preparation service



ook 28.5% or 2,155,434 of CHICAGO DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
“ I | | Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 27.2% more likely to have a

H&R
BLOCK

401K, 33.% more likely to have an Auto Loan, 41.1% more likely to Invest/Trade Stocks Online, 3.7% more
likely to pay with their Debit Card.

e f
Doluxe + State M——

===
EXXITN,
!l’
E |

-

J

“ﬁalnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K plan

IRA (Individual Retirement Account)

3,022,537 39.9%

Stocks or Stock Options 2,161,611 28.6%

20.5%
Mutual Funds m%
9 19.1%
Money Market Funds .0%
18.3%
Bonds BRI 10

N oo P P T

Other (Crypto / NFTs / Metals, etc.) gsim
o 9.2% 3353773 e sy -
529 Plan / College Savings Plan M 8.6% Checking Debitor ATM  Savings  CreditCard  Online Mobile online Bill Home Auto loan Certificatesof  Money  Studentloan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Deposit(CDs)  Market Home  Improvement
Second Home or Real Estate Property F 13.5% Account Mortgage Loan o Home
5.8% Equity Lian
m who used a TAX PREPARATION Service in the past 12 mos m CHICAGO w who used a TAX PREPARATION Service in the past 12 mos m CHICAGO

Professional Services Used*: Adults 18 or older | R Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

a 7.4%
000 Rl o R ]

Estate Planning

- - 5% (*Past 12 Months) VisA PayPal Debit Card  MasterCard Zelle Venmo Apple Pay CashApp  StoreCredit Discover  GooglePay  American Facebook Samsung Pay Square Cash
Divorce / Family Attorney A% Card Express Messenger
W who used a TAX PREPARATION Service in the past 12 mos N CHICAGO » who used a TAX PREPARATION Service in the past 12 mos m CHICAGO

CHICAGO DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 999
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23.% or 1,306,652 of WASHINGTON DMA Adults 18 or older used a TAX PREPARATION Service in the past 12...
BLocK Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 30.1% more likely to have a

CITTET  — 401K, 21.8% more likely to have an Auto Loan, 35.1% more likely to Invest/Trade Stocks Online, 1.3% less
- likely to pay with their Debit Card.

“ﬁalnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
IRA (Individual Retirement Account) W
Stocks or Stock Options
e
Money Market Funds 0%
529 Plan / College Savings Plan m‘mm’m
onds AR 21

Mutual Funds

12.2%

= 15.0% o 15104 2omeit o
Other (Crypto / NFTs / Metals, etc.) 0'56 Checking Debitor ATM  Savings  CreditCard  Online Mobile online Bill Home Autoloan  Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home Improvement
Second Home or Real Estate Property m 13.6% Account Mortgage Loan or Home
8.3% Equity Loan
w who used a TAX PREPARATION Service in the past 12 mos u WASHINGTON w who used a TAX PREPARATION Service in the past 12 mos W WASHINGTON

Professional Services Used*: Adults 18 or older | R Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service F
Online Investing / Stock Trading M
Financial Planner m
234
Accountant 17.3%
4%

Insurance Agent at a Local Office (not online) ﬂ'l% @ [ )
, 0%
Real Estate Agent 0%

ik 55% 41% 4.4% 8.0%

Estate Planning ra.s% . T o e ‘ : P o I s |

- P u451% (*Past 12 Months) VisA Venmo MasterCard  Apple Pay CashApp GooglePay  American Discover ~ Store Credit Facebook Square Cash Samsung Pay

Divorce / Family Attorney 2.9% Express card Messenger
W who used a TAX PREPARATION Service in the past 12 mos B WASHINGTON m who used a TAX PREPARATION Service in the past 12 mos W WASHINGTON

WASHINGTON DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 1,375
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Deluxe + State

' 18.8% or 844,927 of SEATTLE DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 28.6% more likely to have a

401K, 15.% more likely to have an Auto Loan, 77.4% more likely to Invest/Trade Stocks Online, 2.1% more
likely to pay with their Debit Card.

mﬁélnvestments Owned: Adults 18 or older

401K Plan

47.3%

IRA (Individual Retirement Account)

1,771,239 39.3%

Stocks or Stock Options

1,420,847 31.5%

Mutual Funds uox

Money Market Funds A%

585,874 13.0%

Other (Crypto / NFTs / Metals, etc.) m .
Second Home or Real Estate Property 106

12.4
%

® who used a TAX PREPARATION Service in the past 12 mos

ES

529 Plan / College Savings Plan

a
ig

W SEATTLE

ﬂ Financial Services Has and/or Uses: Adults 18 or older

Checking Debitor ATM  Savings

8.2% 7.0% 9% g 87%

5.7%

Credit Card Online Mohile ‘Online Bill Home Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan
w who used a TAX PREPARATION Service in the past 12 mos W SEATTLE

Professional Services Used*: Adults 18 or older
Tax Preparation Service
Financial Planner M
Accountant r 18.3%
E'm.sss
L%

|

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)

Real Estate Agent 1?"?%
Estate Planning r’ :5"”‘
Divorce / Family Attorney 5 x (*Past12 Months)
» who used a TAX PREPARATION Service in the past 12 mos W SEATTLE
SEATTLE DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 763
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Past 3-Months Payment Methods Used: Adults 18 or older

s.aw 7%

MasterCard  Apple Pay

VIsA Zelle

Venmo Store Credit

Card
m SEATTLE

Facebook
Messenger

Discover

Google Pay

CashApp  American
Express

m who used a TAX PREPARATION Service in the past 12 mos

Professional services used by HHLD past 12 months (HHLD): Tax preparation service

6.0% 4.3% 4.8% 3.8%
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Square Cash Samsung Pay




' 27.9% or 1,300,940 of PHOENIX DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
Btock { | Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 24.9% more likely to have a

[ 2024 Yau Setvenrs |

Doluxo + State f 401K, 4.2% more likely to have an Auto Loan, 74.% more likely to Invest/Trade Stocks Online, .5% more likely
§ | topay with their Debit Card.

mﬁalnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

IRA (Individual Retirement Account) 1 S L%

Stocks or Stock Options m
Mutual Funds m 5%
Other (Crypto / NFTs / Metals, etc.) A%
Money Market Funds m e

5.020.9%
O B B B o o
11.8% 2 Lz i iy
Second Home or Real Estate Property 8.2% Debit or ATM  Checking savings  CredtCard  Online Mobile  Online Bill Home Autoloan  Money  Studentloan Certificates of Refinanced Personal Loan  Home

6% card Account Account Banking Banking Paying Mortgage Market Deposit(CDs)  Home Improvement

i o 3 Account M Loan or Home

529 Plan / College Savings Plan 5% . lortgage s
% who used a TAX PREPARATION Service in the past 12 mos M PHOENIX w who used a TAX PREPARATION Service in the past 12 mos = PHOENIX

Professional Services Used*: Adults 18 or older fo\'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service kA
P 1300.9%
Financial Planner

OnlineInvesting / Stock Trading

.

Insurance Agent at a Local Office (not online) m",;zm

17.5%
I
Real Estate Agent Mﬂ_’i% > 3 s
5% 20.7%)] 19.7% 18.9%| o 6.1%
ok 16.3% m 3am "M% 3ew a3k . 20
Estate Planning ri.m . f - eazs a.01 s 22 P e T ——
& u0% *Past 12 Months, Venmo MasterCard  ApplePay  CashApp  GooglePay Store Credit  American Discover Facebook Samsung Pay Square Cash
Divorce / Family Attorney 0.9% r ) Card Express Messenger
® who used a TAX PREPARATION Service in the past 12 mos W PHOENIX m who used a TAX PREPARATION Service in the past 12 mos m PHOENIX

PHOENIX DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 671
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Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an average of 3 days, 1 hours, 14
H&R . W - - -
BLock minutes and 40 seconds each week with All Forms of Media.
ey s 85.8% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an avg. of 8 hours and 9 minutes each week
r listening to All Local AMI/FM Radio, representing 9.6% of totaltime spent with all forms of Media.

BZ oo

Reach Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

concurr
usage 54.0%
who useda TAX usa

PREPARATION Service in

% of Total
the past 12 mos

® who used a TAX PREPARATION Service in the past 12 mos m USA
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Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an average of 2 days, 23 hours, 47
minutes and 5 seconds each week with All Forms of Media.

87.5% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an avg. of 8 hours and 37 minutes each
week listening to All Local AM/FM Radio, representing 10.5% of total time spent with all forms of Media.
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BE >«

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
69:05:25
Concurrent
vsege % who used a TAX PREPARATION CHICAGO

Service in the past 12 mos
% of Total
Weekly H:M:

® who used a TAX PREPARATION Service in the past 12 mos H CHICAGO
CHICAGO ~ DMA  Scarborough R2 2024: Aug23-Sep2d  Qual Intab 999 CHICAGD  DMA  Scarborough R2 2024: Aug23-Sep2d  Qualintab 3,420 HUbeI’d Share of Everything
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- Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an average of 2 days, 17 hours, 5

Bidex ! minutes and 30 seconds each week with All Forms of Media.

Eﬁm—’_, ) 84.9% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an avg. of 7 hours and 38 minutes each
i 4 week listening to All Local AM/FM Radio, representing 10.% of total time spent with all forms of Media.
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Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an average of 3 days, 6 hours, 5
minutes and 13 seconds each week with All Forms of Media.

72.9% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an avg. of 7 hours and 8 minutes each week
listening to All Local AM/FM Radio, representing 6.7% of total time spent with all forms of Media.
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minutes and 12 seconds each week with All Forms of Media.

84.9% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an avg. of 7 hours and 54 minutes each
week listening to All Local AM/FM Radio, representing 9.5% of total time spent with all forms of Media.
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Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an average of 2 days, 7 hours, 48

ioex s ] minutes and 13 seconds each week with All Forms of Ad-Supported Media.
e = 80.1% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an avg. of 7 hours and 20 minutes each
| ; week listening to Local Ad-Supported AM/FM Radio, representing 10.6% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an average of 2 days, 6 hours, 54
minutes and 43 seconds each week with All Forms of Ad-Supported Media.

82.2% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an avg. of 7 hours and 52 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.8% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an average of 2 days, 0 hours, 33

Sloex  EENCECE minutes and 37 seconds each week with All Forms of Ad-Supported Media.
e — 78.4% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an avg. of 6 hours and 38 minutes each

Doluxo + State! L
3

TRl week listening to Local Ad-Supported AM/FM Radio, representing 10.7% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an average of 2 days, 11 hours, 11

Bldex ' | | minutes and 6 seconds each week with All Forms of Ad-Supported Media.
et 69.8% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an avg. of 6 hours and 11 minutes each
B b week listening to Local Ad-Supported AM/FM Radio, representing 7.3% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an average of 2 days, 6 hours, 49
BiocK w | | minutes and 13 seconds each week with All Forms of Ad-Supported Media.

79.4% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an avg. of 7 hours and 16 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.5% of total time spent with all forms of Ad-Supported Media.
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Radio for an avg. of 63. minutes/day.

Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an average of 7
hours and 58 minutes each day with All Forms of Ad-Supported Media. 80.1% listen to Local AM/FM
(Local Radio delivers 10.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media {Persons & / Reach): Adults 18 or older Top-13 AII Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an average of 7
hours and 50 minutes each day with All Forms of Ad-Supported Media. 82.2% listen to Local AM/FM
Radio for an avg. of 67.5 minutes/day. (Local Radio delivers 11.8% of Time with Ad-Supported Media.)

Top-13 AH Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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Top-13 All Forms of Media (Persans & 9/ Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an average of 6
hours and 56 minutes each day with All Forms of Ad-Supported Media. 78.4% listen to Local AM/FM
Radio for an avg. of 56.9 minutes/day. (Local Radio delivers 10.7% of Time with Ad-Supported Media.)
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Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an average of 8
hours and 27 minutes each day with All Forms of Ad-Supported Media. 69.8% listen to Local AM/FM
Radio for an avg. of 53.1 minutes/day. (Local Radio delivers 7.3% of Time with Ad-Supported Media.)
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| Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an average of 7
hours and 49 minutes each day with All Forms of Ad-Supported Media. 79.4% listen to Local AM/FM
Radio for an avg. of 62.4 minutes/day. (Local Radio delivers 10.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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52,281,187 or 80.1% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
listen to Ad-Supported Local AM/FM Radio for an average of 63. minutes every day representing
41.% of all time spent daily with Ad-Supported Audio.
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[ 1,771,800 or 82.2% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
listen to Ad-Supported Local AM/FM Radio for an average of 67.5 minutes every day representing
42.7% of all time spent daily with Ad-Supported Audio.
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[ 1,024,156 or 78.4% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
listen to Ad-Supported Local AM/FM Radio for an average of 56.9 minutes every day representing
39.8% of all time spent daily with Ad-Supported Audio.
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[ 589,484 or 69.8% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
listen to Ad-Supported Local AM/FM Radio for an average of 53.1 minutes every day representing
34.4% of all time spent daily with Ad-Supported Audio.
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1,032,433 or 79.4% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
listen to Ad-Supported Local AM/FM Radio for an average of 62.4 minutes every day representing
39.2% of all time spent daily with Ad-Supported Audio.
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. 52,281,187 or 80.1% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
listen to Ad-Supported Local AM/FM Radio for an average of 63. minutes every day representing
41.% of all time spent daily with Ad-Supported Audio.
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] 1,771,800 or 82.2% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
——— - B listen to Ad-Supported Local AM/FM Radio for an average of 67.5 minutes every day representing
el sE f 42.7% of all time spent daily with Ad-Supported Audio.
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1,024,156 or 78.4% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
listen to Ad-Supported Local AM/FM Radio for an average of 56.9 minutes every day representing
39.8% of all time spent daily with Ad-Supported Audio.
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| 589,484 or 69.8% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
listen to Ad-Supported Local AM/FM Radio for an average of 53.1 minutes every day representing
34.4% of all time spent daily with Ad-Supported Audio.
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1,032,433 or 79.4% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
listen to Ad-Supported Local AM/FM Radio for an average of 62.4 minutes every day representing
39.2% of all time spent daily with Ad-Supported Audio.
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' 52,281,187 or 80.1% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic Hits,
Classic Rock, and Pop Contemporary Hit Radio.
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1,771,800 or 82.2% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit
Radio, Classic Rock, Hot AC, and Album Adult Alternativ
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1,024,156 or 78.4% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are All News, Country, Adult Contemporary,
Classic Hits, and Classic Rock.
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589,484 or 69.8% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Country, Pop
Contemporary Hit Radio, and Classic Hits.
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1,032,433 or 79.4% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Classic Hits,
Adult Hits, and Pop Contemporary Hit Radio.
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watch Ad-Supported Local TV Stations for an average of 100.4 minutes every day representing
28.9% of all time spent daily with Ad-Supported Video.
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1,541,743 or 71.5% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
watch Ad-Supported Local TV Stations for an average of 105.7 minutes every day representing 32.7%
of all time spent daily with Ad-Supported Video.
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834,371 or 63.9% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
watch Ad-Supported Local TV Stations for an average of 62.1 minutes every day representing 24.8%
of all time spent daily with Ad-Supported Video.
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462,513 or 54.7% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
watch Ad-Supported Local TV Stations for an average of 104.5 minutes every day representing 25.8%
of all time spent daily with Ad-Supported Video.

G em—
m m Avg. Hours+Minutes/day with
m‘;ﬂ Video: Adults 18 or older

R T, 8% omcie
17.1% PREPARATION Service in
¥ S —— okt

m SEATTLE

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

7,58 :
- Amazon Prime/

IMDb/FireTV
39.2

Netflix
38.7
Non-Premium Cable TV
Networks
122.7

YouTube Appl
Video +,fub

25.6 etc.

Premium
| Cable TV
Networks

36.0
Roku +

The...

Peacock

Hulu/Hulu
SBEWETIVEN Disney+
(any Hulu) 13.3

Local TV Stations
110.8

ot
o
R

< QEQQQQ%EQSI@

Non-Premium

Networks
104.6

Local TV Stations

90.9

Amazon
Prime/IMDb/
FireTV

Cable TV
Premium
Cable TV
Networ...

23.

Hulu/
Hulu + 10...
Live TV
(any...

Netflix
29.4

YouTube Apple
Video +,fub...
19.9 elc

1 Roku +
The

Roku...

Disney+

12.0 Peacock

® who used a TAX PREPARATION Service in the past 12 mos

W SEATTLE

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local TV Stations

Non-Premium Cable TV...

Amazon Prime/IMDb/FireTV
YouTube Video

TikTok

Hulu/Hulu + Live TV (any Hulu)
AppleTV+,fubo, Pluto, Tubi, etc.
Peacock

Paramount+

Netflix

Disney+

Roku + The Roku Channel
Premium Cable TV Networks

SEATTLE

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 18 or older

-

O 83 s
0. Pnsmunou Senvicein
the past 12 mos
® who used a TAX PREPARATION Service in the past 12 mos B SEATTLE
DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 763

=

YouTube Video
25.4

Hulu/
Hulu +

Live

1LY Netf...
(any.. | 19.9

Local TV Stations
104.5

Apple... | Tik
+,fubo...

Non-Premium
Cable TV
Networks

1V 115.8

79

? % o J4° 4
o YR TS X & JO- g
M N i

Amazon Prime/IMDb/FireTV
79.0

Peacock | Par...

Non-Premium
Cable TV Networks Stations

991

Local TV

86.1

Amazon Prime/IMDb/
FireTV
54.4

Ap
YouTube g
Video NS etc.
19.7 IS8 10.7

Pea...
TiKT...
10.5

Hulu/Hulu
+ Live TV

(any Hulu) Par...

® who used a TAX PREPARATION Service in the past 12 mos

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Professional services used by HHLD past 12 months (HHLD): Tax preparation service

W SEATTLE

soefa.ai

* Share of Everything
for Anything _



uoc K

Daluxu +State

Avg. Week All Video {Persons & 9’ Reach) Adults 18 or older

Non-Premium Cable TV... m

Local TV Stations

YouTube Video e e T RS TH
Netfix TS, R Tl
Amazon Prime/IMDb/FireTV m 40.0
Roku + The Roku Channel m m
T

AppleTV+ fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)
Disney+

Premium Cable TV Networks

S "i3%% e
— = ekt

w who used a TAX PREPARATION Service in the past 12 mos

Avg. Hours+Minutes/day with
Video: Adults 18 or older

855,744 or 65.8% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
watch Ad-Supported Local TV Stations for an average of 87.1 minutes every day representing 29.5%
of all time spent daily with Ad-Supported Video.
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1,541,743 or 71.5% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
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834,371 or 63.9% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos

watch Ad-Supported Local TV Stations for an average of 62.1 minutes every day representing 24.8%
of all time spent daily with Ad-Supported Video.
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462,513 or 54.7% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos

watch Ad-Supported Local TV Stations for an average of 104.5 minutes every day representing 25.8%
of all time spent daily with Ad-Supported Video.
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855,744 or 65.8% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
watch Ad-Supported Local TV Stations for an average of 87.1 minutes every day representing 29.5%
of all time spent daily with Ad-Supported Video.
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43,684,855 or 67.% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Movies, Local News - Morning, Comedies, and Dramas.
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1,541,743 or 71.5% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports,
Movies, Local News - Morning, Comedies, and Local News - Late.
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834,371 or 63.9% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Movies, Comedies, Local News - Morning, and Mystery/Suspense/Crime.
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462,513 or 54.7% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
National/Network News, Local News - Morning, Comedies, and Movies.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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855,744 or 65.8% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports,
Movies, Comedies, Local News - Morning, and Game Shows.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local News
Morning
26.5

Game Sho
16.5

Local News
Evening
21.1

Comedies
15.6

Local News - Late
16.2

Mystery/ | N

Suspen...

Local News
Morning
29.9

Sports
26.1

Local Nes
Eve

Comedies
18.0

Game

Natio..

Mystery/

Suspen... et
Crime )

Movies ;
11.6 9.1

17.4

Food/
Coo...
Sho..

Jocume...
Local News -
Late
15.4

= who used a TAX PREPARATION Service in the past 12 mos

B PHOENIX

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or olde

(average week]
Local News - Evening

Sports

Movies

Local News - Morning
Comedies

Dramas

Game Shows
Mystery/Suspense/Crime
National/Network News
Science Fiction

Local News - Late
Food/Cooking Shows

Reality - Adventure

PHOENIX

Total Persons: Time

T — T
o4
[}
PR E—
o T, §
—TE

Ef

Avg. Hours+Minutes/day with Ad-
Supported Local TV Stations: Adults

= 5 3 my
o ot ot
R X e Bt

P ™ i
S A

who used a TAX PHOENIX
PREPARATION Servicein

the past 12 mos

i
ay
T
=
a'le

¥ who used a TAX PREPARATION Service in the past 12 mos B PHOENIX
DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 671

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

A d—SuQ_gorted Local TV Station Programs (% Time Spent &

Avg. Minutes/day Spent): Adults 18 or older

Local News
Morning
26.5

Sports
24.6

Local News
Evening

2.8
s Local News

Comedies
15.0

Dramas
19.7

Game
16.5

Nati...
Net
News

Reality

Adve...
7.0

Local News
Morning
29.9

Sports
26.1

Local News
Evening
23.1

Real...

Comedies
17.5

Crime Adv...
12.6 8.6

Natio
Net Food...

Scienc...

® who used a TAX PREPARATION Service in the past 12 mos

Professional services used by HHLD past 12 months (HHLD): Tax preparation service

H PHOENIX
* Share of Everything

i for Anything _



‘ 47,761,386 or 73.2% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
use Ad-Supported Social Media for an average of 118.7 minutes every day representing 21.2% of all
time spent daily with Ad-Supported Digital Media.
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1,532,012 or 71.1% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
use Ad-Supported Social Media for an average of 120.6 minutes every day representing 22.% of all

time spent daily with Ad-Supported Digital Media.
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time spent daily

1,009,181 or 77.2% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
use Ad-Supported Social Media for an average of 118.8 minutes every day representing 23.8% of all

with Ad-Supported Digital Media.
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[ 633,101 or 74.9% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos use
Ad-Supported Social Media for an average of 116.1 minutes every day representing 17.2% of all time
spent daily with Ad-Supported Digital Media.
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[ 986,030 or 75.8% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos use
Ad-Supported Social Media for an average of 140.4 minutes every day representing 24.8% of all time
spent daily with Ad-Supported Digital Media.
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who used a TAX

47,761,386 or 73.2% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
use Ad-Supported Facebook for an average of 39.5 minutes every day representing 33.3% of all time
spent daily with Ad-Supported Social Media.
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1,532,012 or 71.1% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
use Ad-Supported Facebook for an average of 42.1 minutes every day representing 34.9% of all time
spent daily with Ad-Supported Social Media.
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996,767 or 76.3% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos use
Ad-Supported Facebook for an average of 42.3 minutes every day representing 35.6% of all time
spent daily with Ad-Supported Social Media.
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620,960 or 73.5% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos use
Ad-Supported Facebook for an average of 40.3 minutes every day representing 34.7% of all time
spent daily with Ad-Supported Social Media.

Instagram e
Teuube video A ——— )
Linkedin m
Reddit s
X (Formerly "Twitter") 430
TikTok m
Pinterest Avg. Hours+Minutes/day withall  EHelig
Others(Rumble, Twitch, Gab, Par... Social Media: Adults 18 or older m
WhatsApp m
Blogs/Message Boards (read... mm 17.4% m
bl PR 2% TS
= who used a TAX PREPARATION Service in the paste{;s:::m : m SEATTLE

Facebook

a1.7

Linkedin | TikTok

YouTube Video
25.6

9.7 7.9

X
Reddit (For..
7.4 "Twi...

Instagram Pint... | W.
226 4.0 S.... | 45.9

Instagram X

Facebook YouTube Video

TikTok Linkedin
10.5 8.4

27.7 Reddit (Form...
7.8 "Twitt...

Pinter.
W...

39
3.9

19.9 Blogs...

® who used a TAX PREPARATION Service in the past 12 mos

W SEATTLE

Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 18 or older

Facebook AE
Instagram B ——
N ——ry
U —
TikTok  PEAETT —
X (Formerly "Twitter") mm
Rintareat m Avg. Hours+Minutes/day with Ad-
WhatsApp mm Supported Social Media: Adults 18
Others(Rumble, Twitch, Gab, Pa... AR EEON e ook
Blogs/Message Boards (read... mﬁ 16.1%
rumblr P 2472 PREPARATIONSemicein
w who used a TAX PREPARATION Service in the pastpﬁlnz-\os m SEATTLE
SEATTLE DMA Searborough R2 2024: Aug23-Aug24 Qual Intab 763

*
3 N 3 2 "IN 3 e foo. . fov- 4
B3N IES SN SES BN S IR IR £l

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook

40.3

YouTube Video Instagram
254 17.7

X Pinter..
(Formerl.. 3.9

TikTok Linke...
79 6.3 4 2 B 44.5

Facebook

Instagram YouTube Video
20.2 397

Reddit Pinte...

Linkedin 4.4 4.0

6.1

Bl.. Wha..
TikTok X M...
10.5 (Formersy Bo.. Sna...

¥ who used a TAX PREPARATION Service in the past 12 mos

Professional services used by HHLD past 12 months (HHLD): Tax preparation service

W SEATTLE

soefa.ai

® Share of Everything
for Anything _



937,439 or 72.1% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos use
Ad-Supported Facebook for an average of 52.6 minutes every day representing 37.5% of all time
spent daily with Ad-Supported Social Media.
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— — use Ad-Supported Facebook for an average of 39.5 minutes every day representing 33.3% of all time
| spent daily with Ad-Supported Social Media.
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Fox ‘ 1,532,012 or 71.1% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
— l!m&. use Ad-Supported Facebook for an average of 42.1 minutes every day representing 34.9% of all time
spent daily with Ad-Supported Social Media.
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996,767 or 76.3% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos use
Ad-Supported Facebook for an average of 42.3 minutes every day representing 35.6% of all time
spent daily with Ad-Supported Social Media.
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620,960 or 73.5% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos use
Ad-Supported Facebook for an average of 40.3 minutes every day representing 34.7% of all time
spent daily with Ad-Supported Social Media.
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937,439 or 72.1% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos use
Ad-Supported Facebook for an average of 52.6 minutes every day representing 37.5% of all time
spent daily with Ad-Supported Social Media.
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' 60,873,627 or 93.3% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos

spend an average of 54.4 minutes per day driving, seeing Billboards and Signs. 67.% Listen to Local

Radio Stations Out-of-Home for an average of 38.2 minutes/d
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spend an average of 48.5 minutes per day driving, seeing Billboards and Signs. 68.7% Listen to Local
Radio Stations Out-of-Home for an average of 40.9 minutes/d
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1,209,341 or 92.6% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
spend an average of 59.9 minutes per day driving, seeing Billboards and Signs. 65.5% Listen to Local
Radio Stations Out-of-Home for an average of 34.5 minutes/d
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776,675 or 91.9% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
spend an average of 40.6 minutes per day driving, seeing Billboards and Signs. 58.3% Listen to Local
Radio Stations Out-of-Home for an average of 32.2 minutes/day
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1,256,245 or 96.6% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
spend an average of 56.8 minutes per day driving, seeing Billboards and Signs. 66.3% Listen to Local
Radio Stations Out-of-Home for an average of 37.8 minutes/d

Top-13 Out-of- Home Media {Persons & % Reach): Adults 18 or otder
[Average week) X Time S;
Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores

Restaurants & Bars
shopping Malls Avg. Hours+Minutes/day with Out-
Drug Stores of-Home Media: Adults 18 or older
Podcasts 2
Spotify . 3
YouTube Music “JZ': — m
Sk e prioe
Health Clubs/Gyms the past 12 mos
® who used a TAX PREPARATION Service in the past 12 mos B PHOENIX

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Billboards &

NS

(Weekly Drivers)

56.8

AM/FM Radio
41.0

Walking in Towns,
Cities, Downtown
Areas
215

Health Clubs/
Gyms
12.7

Gro
Pod... | Stor... |5
8 8.2

SiriusXM
129

Restaurants &

Bars
12.7

YouT...
Music

6.2

Billboards
(W

Health
Clubs/Gyms
153

Shopping

AM/FM Radio Grocery

40.4

Restaurants
& Bars
143

Walking in Towns,
Cities, Downtown
Areas
20.8

)

SirlusXM . 36

103 Drug...

m who used a TAX PREPARATION Service in the past 12 mos

m PHOENIX

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older

(averoge week] Totol persons

Grocery Stores | 11 1/
Billoards & signs (Weekdy Drivers)  JAERRARS _M"
L —1
T — L

‘Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores

.
shopping Malls  [3ST029H m Avg. Hours+Minutes/day with Ad-
Supported Out-of-Home Media:
DrugStores  ERPLRT7] ml Adults 18 or older
concurrent
Retail Stores mm PREPARATION Service in
293 the past 12 mos
Movie Theaters  gSPREPY m’
® who used a TAX PREPARATION Service in the past 12 mos B PHOENIX

PHOENIX DMA Secarborough R2 2024: Aug23-Aug24 Qual Intab 671
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

98,00y

Top-13 Ad-Si uggorted Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Billboards &

S

AM/FM Radio
37.8

Walking in Towns,
Cities, Downtown
Areas
21.5

Shopping Malls
16.8

Restaurants &
Bars
127

Grocery
Stores

Podc... Tube
9.7

Health
Clubs/!
12

Movie

Theaters

113

Billboards & Signs
(Weekly Drivers)
56.5

Health Clt
Gyms
15.3

Retail
Stor...

Grocery
Stores

Restaurants
& Bars
143 9.2 6.9

AM/FM Radio

uTube

Walking in Towns,
Cities, Downtown
Areas
20.8

Music
Movie
Theaters Po.. |Gas
13.3 6.8 Sl

® who used a TAX PREPARATION Service in the past 12 mos

Professional services used by HHLD past 12 months (HHLD): Tax preparation service

W PHOENIX
* Share of Everything

soefa.ai "o



60,873,627 or 93.3% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend
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e | an average of 54.4 minutes per day driving, seeing Billboards and Signs representing 39.1% of all Time
[ l Spent with Ad-Supported Out-of-Home Media.
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s ] 1,929,668 or 89.5% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend

m‘“mj an average of 48.5 minutes per day driving, seeing Billboards and Signs representing 32.7% of all Time
| 15k | Spent with Ad-Supported Out-of-Home Media.
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1,209,341 or 92.6% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend
an average of 59.9 minutes per day driving, seeing Billboards and Signs representing 41.5% of all Time
Spent with Ad-Supported Out-of-Home Media.
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Out-of-Home Media: Adults 18 or older
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. with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

. Out-of-Home Media: Adults 18 or older
Ad-Supported OOH Media"
=N

who used a TAX SEATTLE
PREPARATION Service in
the past 12 mos

Weekly 91.9% "S 92.2% 92.5%

58.3% 58.4%

35.0%
29.5% 29.7%

16.8% 16.3% 14.3%

6.4% 57%

Weekly

Total

Persons

Billboards g S?é’ﬁsﬁ A/ Rza6 ?nl H Walking in %’gt\]ng,l Grocery Sdtg?ee'szgs Shl’)ppinglﬁﬂ&g,il;ag Public Tmﬁég&s ﬂstaurants1 ZSB;?': Pod:asl B 55'553 Movie Thea&:;'?gs

Average (Weekly Drivers) Cltles, Downtown
Daily Minutes
with M-Suppomd

] who used a TAX PREPARATION Service in the past 12 mos W SEATTLE
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an average of 56.8 minutes per day driving, seeing Billboards and Signs representing 41.6% of all Time
Spent with Ad-Supported Out-of-Home Media.

[ 7004 tes e |
Deoluxa + State

d 0ut ‘ 1,256,245 or 96.6% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend
. §
= |

TR

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Dt "Share of Ad-Supported OOH Media"

who used a TAX PHOENIX
PREPARATION Service in
the past 12 mos

96.6%

74.2%

72.3%

66.3% 67.8%

60.0% 62.7%
- o

41.8% 42.2%

30.4%

25.7%

24.9%

18.4%

16.6% 141%

Weekly 3.9% 4.3%
Total

Persons

6.9%

4,258,422 3,161,807 3,371,947

458,381
Towns,

1227, Ay 6,295
Grocery Stores

201,116
stadiums & Arenas

© 2,927,484
S

Health Cluhs%yms Ga:

Average (Weekly Drivers) Cities, Downtown Stations/Convenience

A 542,7% 1,970,912 3 1,200,982 5 858,080
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_ 1,929,668 or 89.5% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
ELTTF spend an average of 48.5 minutes per day driving an average of 28.3 miles each day and are 44.3%

F
—
Doluxe + State

{' ‘ : more likely to use Jane Addams Memorial Tollway (1-90) than the
Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
Dan Ryan Expressway (1-90/1-94) R85 g 50002 . 2 575 060 e —— 1 01
Kennedy Expressway (1-90/1-94) f8ips 21.7% 2.2% 60618  prmr: 1.15% 297% 60606 L
Eisenhower Expressway (1-290) T ™ ™ corss T 50608 . 170%
Harlem Avenue T —— T 25" son1 PR 50120 T — 1504
Tristate Tollway (1-294/1-94) — 25.9% 60120 1.30% 60611 PHIA . as2%
Stevenson Expressway (1-55) L 705 60633 T 1o 60607 PO — 0nr

Cicero Avenue [Eorgrs) 21.8% 60617 P % 60647 —
Route 64 (North Avenue) 20.5% 60108 PSRRI 1.47% 60603 1
Route 38 (Roosevelt Road) NER 60805 pPHESIERI— 1.39% 60185 {828 S o3
Route 34 (Ogden Avenuie) 10053 60515 AR oome o 60515
R R 10.0% : Bl

e N e

o NS

o

&

BEQ

i
g
K

0.85%
7

0.80%

Edens Expressway (1-94) e 15.0% 60647 0.75% = 60099 R0 son
- {0
1-355/Veterans Memorial Tollway e 7.7 assss PR, 1 808 | s g
Western Avenue e 15 5% 60629 P — 157 | B 60625 [EURTR oo 0T
Ronald Reagan Memorial Tollway (1-88) EI o 60632 N .05 60632 N oo T
1.10% 0.69%
LaGrange Road 16,0 60432 P 057 60654 TR o.20%
Jane Addams Memorial Tollway (I-90) Fas T 16.4% 60609 ey o_galg'gm 60068 W 0-69%
g 1.07% 0.67%
Route 59  fgyEwsen Rk 60657 [y 0.91% 60560 M 0.29%
Fullrton vene e % o5 PP corzs [N 0
B oo [z rm— o.56%
US83 i u_sx“'m 60616  rigse 0.62% 1o9% 60064 0.23%
A .63%
reuky e 07 o sos0n [P o
us 20 113;?,’,2 Avg. Hours+Minutes/day Driving: | 60018 0.31% 102% 60618 19 ETEM 0.26% 0-60%
Adults 18 or older . 0.58%
US 30 e — 1255 60451 PR on” " 60629 I 0515

Kingery Expressway (I-80/1-94) 12.3%

6. 60073 101,498 Ll 1.34% 60605 28 811 UJmusm
Route 53 ﬁaamy- O o1 [BPBE 0
1 o B0l | o g oo cosot R

By

|

Route 6
eeien /=% i who useda TAX CHICAGO - = " 53‘;’54%
H57 R Tiox "t 60004 Ca 0612 e
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1,209,341 or 92.6% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
spend an average of 59.9 minutes per day driving an average of 34.9 miles each day and are 40.3%
more likely to use Massachusetts Avenue than the Metro average.

& % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
1-95/1-495/Capital Beltway JRoopis % | 20902 PR 2000 5% 22102 O Laa¥
1-295/Baltimore Washington Parkway  Fee o e SR o1 0. 2" 22200 R — 1.76% 22202 0.69% 141%
166 B W 22015 e OTen Lo 20001 159%
Route 1 {grizin) P e 20874 m 1.02% 20850 m s
Route 28 28388 133%17.3% 20850 m 1.58% 22015 W 1.32%
Route 50/New York Avenue (5 i 17301 20002 i 20855 [SRRIR oame
Route 355/Rockville Pike/Wisconsin Avenue g W 22407 P o, 1.80% 20005 L25%
Route 29/Colesville Road 2%y I 20011 o 0.93% 124% 22601 °090%
East-West Highway geifm, 005" 20109 0.70% 1224 22150 Oy 1.08%
Route 97/Georgia Avenue [HRi2 no% 20012 P 0 ey — 1.21% 20165 P o oot . 0.99%
Massachusetts Avenue - 20.5% 20147 P on 3 118% = 20112 — 0.90%
Route 301 [FRPAIER™ 30-5% 20148 m L a . ﬁ 22030 m e
Route 185/Connecticut Avenue JFElaiaey of 22601 [ — 1.16% El ﬁ 22203 P S 0.89%
Pennsylvania Avenue 0% 20165 P oo 20004 o8
1ath street RPN, 0% 22602 D e L 20878 S — 5%
16th street AP 5% 20783 R 20002 O —
Kstreet HEREEN"S.o%"" 22551 i oo 20170 0 157
New Hampshire Avenue 7%;% 25404 P — 1.07% 20036 0_603';6”‘
Route 15 3% 20000 P B 1.03% 20003 0 a1s T0%
Constitution Avenue BIRESH 7.8% 2202 P 0.99% 20191 B 0.66%
Route 5/Branch Avenue 6_71‘93‘* Avg. Hours+Minutes/day Driving: | 21740 _ 35’3&?’ 22314 0.91%
independence Averue  JI®, 5% aduks 8orokior | 12554 20109 =
Veirs Mill Road PRSI _63% 22152 Q0% 21502 B . oo1%
Randolph Road 5.52&2% Avg. Miles/Day 20877 gReis s 1.30% 20814 m.r.s?'m‘
Driving: = ;
| v rond A, M| i % 2005 R i 11
treet/Benning Road pigab 47% PREP;Z::"C:':;:';‘KEM 20003 m 20171 0_55%
m who used a TAX PREPARATION Service in the past 12 mos B WASHINGTON soefa = Sha'}i :FAnE;tehr‘iyntghi;ng
WASHINGTON DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 1,375 &
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776,675 or 91.9% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
spend an average of 40.6 minutes per day driving an average of 23.7 miles each day and are 63.9%
more likely to use Montlake Bridge than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

71.0%
67.1%

-5 3,024,672

Highway 99 (Aurcra Ave, Evergreen Way,... m R0
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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1,256,245 or 96.6% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
spend an average of 56.8 minutes per day driving an average of 33. miles each day and are 20.9%
more likely to use Scottsdale Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older

L —— 7 o, . | 85301 [ rr 85281 s
17— 10 85204 P Lo 85000 — o
Indian School Road [ Jn gy 5% 86004 PORtemn 0 8a% s 85006 N (oo — 2.28%
Camelback Road  F2E80T)  341% 85283 R o e 2% 85301 Lo
MecDowell Road  J — 7r 3% 85041 Lot 85338 NS 53 Lo
Bell Road (e 27 60 85251 L% 85260 Erri o
Agua Fria Freeway (NW Loop 101) B0l e 1i0-3% 85033 oy, L% 85224 D
Tth Street P T o T 1% 85303 i 1.78% 85018 PR o e = 1A%
Highway 51 e e Jaa 1 85023 R 1.65% 85044 1.04%
Thomas Road b 85326 a1 O 85258 [FTRM. ook
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tn Avere S e e
Price Freeway (SE Loop 101) 200% 85040 PRt 2% 86005 T T
Contral Averue  ESPRRT™, 2* ssoos PR . asuss P, o0
Grand Avenue (W Hwy 60) Zgen % 85035 [EpEEgm— 1.19% 85050 BTN o67%
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44th Street 5% Adults 1 or older 85037 priwny S 2.03% 85000 PR 0%
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Washington Street oty Avg. Miles/Day 85282 Lo 85288 BgERrTOTe 062%
Arizona Avenue/Country Club  [SSZBEE, 11.0% briving: e o 85207 JAEREORS. L08% 85296 EiReTa 0.
North Hayden Road [RE0ERm o5 PREPARATION Service in 85122 m:.sﬁ ss283 PO 5%
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20,322,248 or 31.2% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.8 minutes every day representing
33.3% of all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons &% Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

All Local Weekly Newspapers

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Magazines

USA Today (Daily)

68 el A

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who used a TAX PREPARATION
Service in the past 12 mos

®who used a TAX PREPARATION Service in the past 12 mos

W USA

Local Daily

(sunday)
134

New York Times
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95

Wall Street Journal New York Times
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9.7 16 Catalogs

Wall Street Journal
(Daily)
9.8

New York Times (Daily
+sunday)
9.7

USA Today (Daily)
9.3

New York Times
(Daily)
17

Local Daily
Newspaper(s) (Daily
day)

Catalogs
1.8

= who used a TAX PREPARATION Service in the past 12 mos

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach):Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avi

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

New York Times (Daily+Sunday)
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New York Times (Sunday)

New York Times (Daily)

Wall street Journal (Daily)

Magazines
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USA Today (Daily)

Books

USA USA Projection
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694,785 or 32.2% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day representing
32.4% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach) Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

All Local Weekly Newspapers

Books

Catalogs

Magazines

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

New York Times (Daily)

USA Today (Daily)

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who used a TAX PREPARATION
Service in the past 12 mos

iy
P 2
B

1.2%
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490,421 or 37.5% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10. minutes every day representing
| 35. 4% of all time spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who used a TAX PREPARATION
Service in the past 12 mos
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284,734 or 33.7% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day representing
30.3% of all time spent daily with All forms of Print Media.
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220,661 or 17.% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.2 minutes every day representing
27.8% of all time spent daily with All forms of Print Media.
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