USA-5 Demos of the CHICAGO, IL DMA vs. the USA..
Brand New Data as of September 30, 2024!
Complete Demographic & Media Use Profiles
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2.9% or 7,565,966 of USA Adults 18 or older Live in the CHICAGO, IL, DMA.
Typical Adults 18 or older who Live in the CHICAGO, IL, DMA are 48.3 years old (1.1% younger than average)
and have a $106,529 (16.7% higher than average) annual household income.
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2.9% or 3,812,450 of USA Adults 25 - 54 Live in the CHICAGO, IL, DMA.
Typical Adults 25 - 54 who Live in the CHICAGO, IL, DMA are 40.1 years old (.2% older than average) and
have a $119,441 (17.6% higher than average) annual household income.
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3.% or 1,931,442 of USA Women 25 - 54 Live in the CHICAGQO, IL, DMA.
Typical Women 25 - 54 who Live in the CHICAGO, IL, DMA are 40.1 years old (.1% older than average) and
have a $104,895 (16.2% higher than average) annual household income.
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2.9% or 1,881,008 of USA Men 25 - 54 Live in the CHICAGO, IL, DMA.
M25-54 Typical Men 25 - 54 who Live in the CHICAGO, IL, DMA are 40.1 years old (.2% older than average) and have

a $134,377 (19.% higher than average) annual household income.
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2.8% or 3,457,821 of USA Adults 50 or older Live in the CHICAGO, IL, DMA.
Typical Adults 50 or older who Live in the CHICAGO, IL, DMA are 65.4 years old (.4% younger than average)
and have a $94,619 (8.7% higher than average) annual household income.
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2.9% or 7,565,966 of USA Adults 18 or older Live in the CHICAGO, IL, DMA.

Adults 18 or older who Live in the CHICAGO, IL, DMA are .6% more likely to be a college graduate, 2.3% less
likely to work full-time, 10.2% less likely to be married, .4% more likely to be a parent of 1 or more children
under 18.
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Adults 25 - 54 who Live in the CHICAGO, IL, DMA are 3.9% more likely to be a college graduate, 3.9% less
likely to work full-time, 8.3% less likely to be married, .% more likely to be a parent of 1 or more children

under 18.
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3.% or 1,931,442 of USA Women 25 - 54 Live in the CHICAGO, IL, DMA.
Women 25 - 54 who Live in the CHICAGO, IL, DMA are 4.1% more likely to be a college graduate, 8.2% less
likely to work full-time, 4.1% less likely to be married, 15.% more likely to be a grandparent of 1 or more

children under 18.

. 9.
}‘% Education Levels: Women 25 - 54 Employment: Women 25 - 54 O Marital Status: Women 25 - 54
Some High School or Less (not graduate) _ 6.2"32% Employed Full-Time or Part-Time % Single, Never Married 33
High School Graduate (12th grade or GED) _m Employed Full-Time (35 hours or more) Married .
Some College Credit (no degree) Employed Part-Time (less than 35 hours) ﬁ’s Legally Separated i}':x
Associate's Degree (AA, AS, etc.) White Collar Divorced g‘ug?’
College Graduate (4 year college) Blue Collar - Widowed 1 ; :;f
Postgraduate Degree Work From Home (most of the time or always) LGBTQ+ (net) = 89"989;
who Live in theCHlCAGD, IL, DMA = USA = who Live in the CHICAGO, IL, DMA mUuUsA who Live in the CHICAGO, IL, DMA musa

Top-ZO Occupations: Women 25 - 54 Entrepreneurs/Military Experience 214t b Stage in Life: Women 25 - 54
12.0%
11 a% 5.8% 6.5%  6.3% 7.4%
i - 2.0% 2.1% Parent of 1 or more Children under 18 I 5(5)25;6%
|  —
i Working Mothers 37.0%
6.5%6.7% 6.6% small Business Self-Employed  Currentor Former I z2.7
58% a5 Owner Military Service 10 79%
B.7% e Parent of 1 or more Children Under Age 2
I I I .I R 19983 g2 2% 5 22% 24 ; i 14% 14% —kZ 19.0%
— 2% 1.0%.0% 0.8%.7% Parent of 1 or more Children Age 2-5 )
0.4 0.499.6%
,_ I’Illllll- e A2 —
py 28.2%

& & @ & & @ Parent of 1 or more Children Age 6- 11 _
& Hﬂ § ,ﬁ f & R & gf o Hés’ o @f e ‘é@e* &&@ p & & | 25.0%
& & Fod < & o & w‘:’& f g o &° & Parent of 1 or more Children Age 12 - 17 26.0%
A A e A 4 &&9 & p"& <~° '»“b o £ &S I 21.5%

o S o & < £ a“ - & .
g 2 o ‘.‘? < Q{P o ﬂp‘f‘ 3 @’} <“'£ "? 4 Parent of 1 or more Children in College 10‘8%
& ¢ s & & & ¢ A © + Bl 7
g @ @ S &
(,e"} \&,sb « ﬁ’; Grandparent of 1 or more Children under 18 - 1?}2736%
& &
who Livein the CHICAGO, IL, DMA mUSA who Live in the CHICAGO, IL, DMA HUSA
USA DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 3,420

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Projection

Scarborough R2 2024: Aug23-5ep24

Qual Intab

23,188



| 18.
}?" Education Levels: Men 25 - 54 Employment: Men 25 - 54
Some High School or Less (not graduate) u 4‘069‘:% Employed Full-Time or Part-Time
High School Graduate (12th grade or GED) ‘% Employed Full-Time (35 hours or more)
Some College Credit (no degree) .8% Employed Part-Time (lessthan 35 hours) 8%
Associate's Degree (AA, AS, etc.) White Collar
College Graduate (4 year college) 2 Blue Collar
Postgraduate Degree Work From Home (most of the time or always)

who Live in the CHICAGO, IL, DMA mUSA = who Live in the CHICAGO, IL, DMA mUsA

2.9% or 1,881,008 of USA Men 25 - 54 Live in the CHICAGO, IL, DMA.
Men 25 - 54 who Live in the CHICAGO, IL, DMA are 3.8% more likely to be a college graduate, .5% less likely
to work full-time, 12.4% less likely to be married, 4.4% less likely to be a parent of 1 or more children under
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who Live in the CHICAGO, IL, DMA

Adults 50 or older

mUSA

2.8% or 3,457,821 of USA Adults 50 or older Live in the CHICAGO, IL, DMA.

Adults 50 or older who Live in the CHICAGO, IL, DMA are 9.4% less likely to be a college graduate, 3.8% less
likely to work full-time, 11.9% less likely to be married, 2.% less likely to be a grandparent of 1 or more

children under 18.
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2.9% or 7,565,966 of USA Adults 18 or older Live in the CHICAGO, IL, DMA.
+ Adults 18 or older who Live in the CHICAGO, IL, DMA are 2.2% less likely to own their home, 6.3% more likely
to own a lower valued home, 2.1% less likely to have a single-family home, 13.2% less likely to have a dog.

& Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4 {®™pPets in Home: Adults 18 or older

Single Family House (unattached)

Own a Dog
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2.9% or 3,812,450 of USA Adults 25 - 54 Live in the CHICAGO, IL, DMA.
Adults 25 - 54 who Live in the CHICAGO, IL, DMA are 1.7% less likely to own their home, 2.6% more likely to
own a lower valued home, .7% less likely to have a single-family home, 14.4% less likely to have a dog.
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3.% or 1,931,442 of USA Women 25 - 54 Live in the CHICAGO, IL, DMA.
Women 25 - 54 who Live in the CHICAGO, IL, DMA are 1.3% less likely to own their home, 1.1% more likely to
own a higher valued home, 4.8% more likely to have a single-family home, 12.2% less likely to have a dog.
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M23-34

2.9% or 1,881,008 of USA Men 25 - 54 Live in the CHICAGO, IL, DMA.
Men 25 - 54 who Live in the CHICAGO, IL, DMA are 2.% less likely to own their home, 5.7% more likely to own

a lower valued home, 6.1% less likely to have a single-family home, 17.1% less likely to have a dog.
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2.8% or 3,457,821 of USA Adults 50 or older Live in the CHICAGO, IL, DMA.
P + Adults 50 or older who Live in the CHICAGO, IL, DMA are 5.9% less likely to own their home, 12.6% more
likely to own a lower valued home, 6.5% less likely to have a single-family home, 11.% less likely to have a

o #3 dog.
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domestic past yr.

2.9% or 7,565,966 of USA Adults 18 or older Live in the CHICAGO, IL, DMA.
Adults 18 or older who Live in the CHICAGO, IL, DMA are 2.3% more likely to look up D-I-Y advice online,
8.5% less likely to always vote in local elections, 10.8% more likely to belong to a gym, 2.3% less likely to fly
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84.9%
' Registered to Vote Democrat / Lean Republu:an /Lean Independent/ None
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2.9% or 3,812,450 of USA Adults 25 - 54 Live in the CHICAGO, IL, DMA.

Adults 25 - 54 who Live in the CHICAGO, IL, DMA are 1.4% more likely to look up D-I-Y advice online, 6.3%
less likely to always vote in local elections, 13.6% more likely to belong to a gym, 1.9% less likely to fly
domestic past yr.
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3.% or 1,931,442 of USA Women 25 - 54 Live in the CHICAGO, IL, DMA.
- Women 25 - 54 who Live in the CHICAGO, IL, DMA are .1% more likely to look up D-I-Y advice online, 8.3%
less likely to always vote in local elections, 11.3% more likely to belong to a gym, 1.4% less likely to fly

domestic past yr.
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domestic past yr.

2.9% or 1,881,008 of USA Men 25 - 54 Live in the CHICAGO, IL, DMA.
Men 25 - 54 who Live in the CHICAGO, IL, DMA are 2.6% more likely to look up D-I-Y advice online, 4.5%
less likely to always vote in local elections, 15.7% more likely to belong to a gym, 2.3% less likely to fly

Restaurant Do-it-Yoursel Onfine Phone  Recipes/ Health Medical  Ftness/Diet  Carer  jobSearch/  Mome/  TakeOnfne Education Momework  Religion/  Electronic  Apparel/  Pamnting/ Photsgraphy Genealsgy Onliine uniu
information / Advice /video Call Mmeal Planning Information  Services/  information Development Postresume Garden ideas classes (Research  (vouorYour Spirituality Invite Beauty ideas Family advice {Snapfish,
Reviews. [skype,  Sumestions Informstion ‘schools, chilg’s) Shurtarly,
FaceTime, application, etc)
etc) Finandng)
® who Live in the CHICAGO, IL, DMA mUSA

Political Activity: Men 25 - 54

81.8%
g 42.6% 28.3% 29.1%

Registered to Vote / Lean ican / Lean ep / None
(In District of idence) Republu:an of These

Presidetiol lctons: Ay —
Preside | Elections: B

Statewide Elections: Always

Statewide Elections: Sometimes

Local Elections: Always | — s

Local Elections: Sometimes

wwho Live in the CHICAGO, IL, DMA mUSA

C
@ﬂ Top-30 past 12-months Active Lifestyle Activites: Men 25 - 54 'N Past 12-months Domestic Airline Trips: Men 25- 54

; 12.0%
S 310 102 14.5%

e 18.4%
EAENo 595,011 15.5%

10+ trips

30.5%)
] '

Grling-  lawnCare  Biyding  Gadening Swimming  Wlking-  Jogging-  Bowling  Camping  Belongto  Fishing  Volnteer calf Basketbal  Boating adukt Competitive  Football  GroupFitness
Outdoar {Flowersor Backpacking  Running Mealth Chab or work Continuing Video Gaming Class
Cooking Vegetables) Gym Education

® who Live in the CHICAGO, IL, DMA EUSA

UsA DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 3,420

; 8.7%
ERUEES 504 638 8.7%
; ) 7.4%
4trips EIYYE
12.3%
Sl 072,754 12.5%

m Flew Domestic past year:
4.0% Avg. # Domestic Flights:

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Searborough R2 2024: Aug23-Sep24 Qual Intab

%4 6% 6.3% 5% 61%
. »
6 3%

Tennis Softhall - Yoga- Piates Snuwshmg— Hunting  Sewing-  Followa  Organized Caregiverof
Baseball snowboarding Crfts  Weightloss Road Race  Aging Parent
Progam (5%, or Relative
Marathon,
wc)

23,188



2.8% or 3,457,821 of USA Adults 50 or older Live in the CHICAGO, IL, DMA.

Adults 50 or older who Live in the CHICAGO, IL, DMA are 3.3% less likely to look up D-I-Y advice online,
6.9% less likely to always vote in local elections, 1.3% less likely to belong to a gym, 5.9% less likely to fly
domestic past yr.
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Past 30-days QSR Users: Adults 18 or older

Il
10.2%

1time
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w who Live in the CHICAGO, IL, DMA mUsA
Avg. Monthly QSR Meals:

Stimes

6 -9times

10 times or more

Total Monthly QSR Users:
89.8% 88.0%

e Eam - IR

smoke cigarettes.

2.9% or 7,565,966 of USA Adults 18 or older Live in the CHICAGO, IL,
Adults 18 or older who Live in the CHICAGO, IL, DMA are 2.1% more likely to use QSRs past mo., .9% less
likely to use Sit-Down Restaurants past mo., 18.2% less likely to use Casinos past yr.,, 10.1% more likely to

DMA.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€ w

1time

15.4%

2 times 15.8%

3times

4 times

5 times 7.3%

6-9times

'|

10times or more

5.3%
= who Live in the CHICAGO, IL, DMA

mUSA

Total Monthly Sit-Down Restaurant Users:
75.3%
197,332,5

Avg. Monthly Sit-Down Restaurant Meals:
74.6%

s

Drank Past 30-days: Adults 18 or older
s

Liquor
Any Type of Beer

Wine

61,073,802 23.3%

Domestic Regular Beer

Domestic Light Beer

; 2
29,1 11.1%

# who Live in the CHICAGO, IL, DMA

Imported Beer
Microbrew / Craft Beer

USA DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-10 Cuisines: Adults 18 or older
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Used Past 30-days: Adults 18 or older
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Marijuana / Cannabis Cigarettes
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Past 30-days QSR Users: Adults 25 - 54
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cigarettes.

2.9% or 3,812,450 of USA Adults 25 - 54 Live in the CHICAGO, IL, DMA.
Adults 25 - 54 who Live in the CHICAGO, IL, DMA are 4.2% more likely to use QSRs past mo., 4.% more likely
to use Sit-Down Restaurants past mo., 24.6% less likely to use Casinos past yr., 10.2% more likely to smoke
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Spa

Used Past 30-days: Adults 25 - 54

2.5%
Other Gambling pyfest’ ;50 Casinos visited past 12 hs: Yes
® who Live in the CHICAGO, IL, DMA mUSA
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Past 30-days QSR Users: Women 25 - 54

3times

11.6%

41mee
Somes
- otime

10 times or more

19.8%

w who Live in the CHICAGO, IL, DMA mUsA
Total Monthly QSR Users: Avg. Monthly QSR Meals:
94.0% LA 91.4% 4 L4

e | EEE

3.% or 1,931,442 of USA Women 25 - 54 Live in the CHICAGO, IL, DMA.
Women 25 - 54 who Live in the CHICAGO, IL, DMA are 2.8% more likely to use QSRs past mo., 3.8% more
likely to use Sit-Down Restaurants past mo., 22.5% less likely to use Casinos past yr., 18.3% more likely to

smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Women 25 - 54
[ ] » 1time 125X

2 times

15.2%

15.5%

3times 14.0%

4 times

5 times

6-9times

10times or more

® who Live in the CHICAGO, IL, DMA mUSA

Total Monthly Sit-Down Restaurant Users: A it-Down Restaurant Meals:
78.3%

Drank Past 30-days: Women 25 - 54
Liquor
5 137 -

31,13
Whe
s Tieciee
Imported Beer

Top-10 Cuisines: Women 25 - 54

| it-Down Restaurants Used Past 30-days)
" i

Wexican Wings/  Upsaale Steakhouse
Burgers |
Sports Bar

% who Livein the CHICAGO, IL, DMA mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the CHICAGO, It, DMA 32.3%

v [ 27.1%

£ Past 12 monts Casino Activities: Women 25 - 54

Slot Machines 26.3%

Bar / Nightclub
Upscale Restaurant

Table Games (Craps, Poker, etc.)

Domestic Regular Beer Stage Show / Concert
Domestic Light Beer v Spa
Microbrew / Craft Beer py 19 7'83.956% Sports Betting
Other Gambling Casinos visited past 12 months: Yes
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Past 30-days QSR Users: Men 25 - 54

3 times

4 times

5times

6-9times

10 times or more

tune [y

2times

mwho Live in the CHICAGO, IL, DMA

Total Monthly QSR Users:
94.3%

e R -

89.3%

Avg. Monthly QSR Meals:

cigarettes.

2.9% or 1,881,008 of USA Men 25 - 54 Live in the CHICAGO, IL, DMA.
Men 25 - 54 who Live in the CHICAGO, IL, DMA are 5.6% more likely to use QSRs past mo., 4.2% more likely

to use Sit-Down Restaurants past mo., 26.5% less likely to use Casinos past yr., 2.7% more likely to smoke

Past 30-days Sit-Down Restaurant Users: Men 25 - 54

(] 1time 14.2%

2 times

16.5%

3times 13.8%

4 times 9.8%

S5 times 7.6%
6 -9times %

10times or more

e
o

5.7%
= who Live in the CHICAGO, IL, DMA

Avg, Month

mUSA
Total Monthly Sit-Down Restaurant Users: it-Down Restaurant Meals:

80.1% 76.9%
9,499,82

2

Drank Past 30-days: Men 25 - 54

Any Type of Beer
Liquor

Domestic Regular Beer
Imported Beer
Domestic Light Beer
Wine

Microbrew / Craft Beer

37,842,843 58.8%
33,437,887 51.9%

22,453,054 34.9% |

21,694,683 33,7% |

TS70¢
20,833,675 32.4%

mwho Live in the CHICAGO, IL, DMA

usA DMA

Scarborough R2 2024: Aug23-Sep24
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Top-10 Cuisines: Men 25 - 54

(Sit-Down Restaurants Used Past 30-days)

5.2
ax.13

indian/ Wings/ ialian  Bagel/ Upscale Steakhouse

e/ surgers/ Donut/
Cofeegar  Other  Sports Bar Bakery
asian
®who Livein the CHICAGO, 1L, DMA musA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the CHICAGO, It, DMA 22.8%

usa [N 21.1%

Past 12 months Casino Activities: Men 25 - 54

Slot Machines  grpeem

B ihioh
Upscale Restaurant
.

Stage Show / Concert

Table Games (Craps, Poker, etc.)

Other Gambling

hs: Yes

Used Past 30-days: Men 25 - 54

7.7%

4,949,736
Vape

Marij [ Cannabis

Spa Casinos visited past 12
® who Live in the CHICAGO, IL, DMA mUSA
3,420
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30-days QSR Users: Adults 50 or older
13

Past

1time

2times

11.6%

11.9%
11.4%

3times

4 times

12.8%

 who Live in the CHICAGO, IL, DMA

Stimes

6 -9times

10 times or more

mUSA

Total Monthly QSR Users: Avg. Monthly QSR Meals:
85.3%

84.4%

e W

smoke cigarettes.

2.8% or 3,457,821 of USA Adults 50 or older Live in the CHICAGO, IL,
Adults 50 or older who Live in the CHICAGO, IL, DMA are 1.% more likely to use QSRs past mo., 5.6% less
likely to use Sit-Down Restaurants past mo., 16.4% less likely to use Casinos past yr., 14.5% more likely to

DMA.

Past 30-days Sit-Down Restaurant Users: Adults 50 or older
€ w :

1time 15.3%

2 times

16.4%

3times 12.1%

4 times 10.0%

5 times 71%

6-9times

. .9';«’:

10 times or more 5.3%

® who Live in the CHICAGO, IL, DMA mUSA
Avg. Monthly Sit-Down Restaurant Meals:
70.8%

“

Total Monthly Sit-Down Restaurant Users:

75.1%
[} 93

Drank Past 30-days: Adults 50 or older

Liquor

Any Type of Beer

52,561,905 42.5%

[ 35.2%
21.9%

20.5%

Wine

Domestic Light Beer
Domestic Regular Beer
Imported Beer
Microbrew / Craft Beer

531
2 21
EEECC/EM  8.9%
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Top-10 Cuisines: Adults 50 or older

(Sit-Down Restaurants Used Past 30-days)
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House | Burgers / Thai / Donut/
Coffes v Sports Bar Othar

asian

Bakery

% who Livein the CHICAGO, IL, DMA mUSA

who Live in the CHICAGO, It, DMA 12.9%

v (NG 10.3%

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
lassor

Past 12 months Casino Activities: Adults 50 or older

Slot Machines

27.0%
Upscale Restaurant

Table Games (Craps, Poker, etc.) i
Bar / Nightclub

Stage Show / Concert

Sports Betting

Other Gambling

Spa

Casinos visited past 12 months: Yes
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Card.

2.9% or 7,565,966 of USA Adults 18 or older Live in the CHICAGO, IL, DMA.
Adults 18 or older who Live in the CHICAGO, IL, DMA are 1.1% less likely to have a 401K, 15.3% less likely to

have an Auto Loan, 2.8% more likely to Invest/Trade Stocks Online, .9% more likely to pay with their Debit

{ |
Investments Owned: Adults 18 or older
401K Plan
17.5%
4 18.9%
B i
37, 5 14.1%

13.6%
ossice R
2 9.5%
o1

8.6%
e rk 0] 8.9%

6.8%
21,568,980 ¥=13

w who Live in the CHICAGO, IL, DMA

Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property
mUSA

Financial Services Has and/or Uses: Adults 18 or older

7.0% T.1% 6.2% 7.0% ;4 guc 5 0%

20.8%
15.4%) %
-

Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan
® who Live in the CHICAGO, IL, DMA  m USA

Checking DebitorATM  Savings  CreditCard  Online Moile

Professional Services Used*: Adults 18 or older

48,574,680 18.5%
28,494,009 10.9%
12.7%
E— -
7.5%
15,252,917 X3
3.5%
o 3.6%
1.4%
1.1%

= who Live in the CHICAGO, IL, DMA
DMA

Financial Planner

Online Investing / Stock Trading
Accountant
Insurance Agent at a Local Office (not online) ‘

Real Estate Agent

Estate Planning

’ {*Past 12 Months)
Divorce / Family Attorney

mUSA

UsA Scarborough R2 2024: Aug23-Sep24 Qual Intab 3,420
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yﬁ"Past 3-Months Payment Methods Used: Adults 18 or older

0% 7.4% 8.6%
3.6% 3.7% 7% 3.3%

Debit Card MasterCard

Google Pay  Store Credit

Apple Pay Cash App

visa PayPal Venmo Zelle Discover American Facebook Samsung Pay Square Cash
Card Express Messenger
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USA Projection Scarborough R2 2024: Aug23-Sep24 Qual Intab 23,188




2.9% or 3,812,450 of USA Adults 25 - 54 Live in the CHICAGO, IL, DMA.
Adults 25 - 54 who Live in the CHICAGO, IL, DMA are 1.3% less likely to have a 401K, 13.6% less likely to have

an Auto Loan, .9% less likely to Invest/Trade Stocks Online, 2.8% more likely to pay with their Debit Card.

Investments Owned: Adults 25 - 54

401K Plan

IRA (Individual Retirement Account)

48,049,462 37.2%

Stocks or Stock Options

38,041,512 %
Mutual Funds 1;‘:&
529 Plan / College Savings Plan  peetrser ::'l:::

3 10.9%
Money Market Funds 1.7%

Other (Crypto / NFTs / Metals, etc.) m 3%

i 10.1%

12.6%

A454.7%
7,655 SR

w who Live in the CHICAGO, IL, DMA mUSA

Second Home or Real Estate Property

73,207,772 56.6%

Financial Services Has and/or Uses: Adults 25 - 54

: 9.3% g.5% 8.1%
15.5%) > 4% 4.7% 4.8%
e L e

Checking Debitor ATM  Savings  Credit Card Online Mohile Online Bill Home Autoloan Studentloan  Money  Certificates of Personal Loan Refinanced Home

Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

® who Live in the CHICAGO, IL, DMA  ® USA

Professional Services Used*: Adults 25 - 54
Online Investing / Stock Trading

Fusiiclatlanner 18,232,844 14.1%

13.2%
Insurance Agent at a Local Office (not online) m%w.m .
5 7.3%
Real Estate Agent 5,1%

Estate Planning ! zif%%

f'Past 3-Months Payment Methods Used: Adults 25 - 54

3.5% 4.6% 303 4.4%

. 2.0% (*Past 12 Months) visa PayPal Venmo Debit Card Zelle MasterCard ~ Apple Pay CashApp  GooglePay Store Credit  American Discover Facebook Samsung Pay Square Cash
Divorce / Family Attorney 1.4% Card Express Messenger
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3.% or 1,931,442 of USA Women 25 - 54 Live in the CHICAGO, IL, DMA.
Women 25 - 54 who Live in the CHICAGO, IL, DMA are 1.6% less likely to have a 401K, 10.9% less likely to

have an Auto Loan, 6.2% less likely to Invest/Trade Stocks Online, 3.4% more likely to pay with their Debit

Card.

Investments Owned: Women 25 - 54 Financial Services Has and/or Uses: Women 25 - 54

401K Plan g - 7

IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds e
. 9.7%
529 Plan / College Savings Plan 10.7%
Money Market Funds :g'g

10.9%
9.0% 7.9%
G.I% 43% 4.5%

Other (Crypto / NFTs / Metals, etc.) preys Lm
Bonds 5.7% Debitor ATM Checking  Savings  CreditCard  Mobile Online  Online Bill Home Autoloan  Studentioan  Money  Certificates of Personal Loan Refinanced  Home
= card Account Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property ?g Account Mortgage l‘:’"_:'l":"e
357883 quity Loan
m who Live in the CHICAGO, IL, DMA  mUSA

u who Live in the CHICAGO, IL, DMA mUSA

Professional Services Used*: Women 25 - 54

Online Investing / Stock Trading
Accountant 9,: %
Insurance Agent at a Local Office (not online) m e . .
Real Estate Agent m S
Estate Planning Ez.s!i%

Financial Planner

'E'Past 3-Months Payment Methods Used: Women 25 - 54

H ol s
[ P

Venmo Zelle MasterCard  Apple Pay  CashApp  Google Pay Store Credit  Discover American  Facebook  Square Cash Samsung Pay
Card Express Messenger

B -
Divorce / Family Attorney !,.i.i: (*Past 12 Months) VIsA ayPal Debit Card
= who Live in the CHICAGO, IL, DMA mUSA ® who Live in the CHICAGO, IL, DMA mUSA
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2.9% or 1,881,008 of USA Men 25 - 54 Live in the CHICAGO, IL, DMA.

Men 25 - 54 who Live in the CHICAGO, IL, DMA are .9% less likely to have a 401K, 16.1% less likely to have an

Auto Loan, 2.% more likely to Invest/Trade Stocks Online, 2.% more likely to pay with their Debit Card.

Investments Owned: Men 25 - 54

401K Plan

IRA (Individual Retirement Account)

529 Plan / College Savings Plan
Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property
mUSA

Financial Services Has and/or Uses: Men 25 - 54

8.2% 8.3% 7.8% 7.9%

114.7%)

Studentioan Certificates of Refinanced Personal Loan
Deposit CDs) Home
Mortgage

Money

Auto Loan

Online Bill
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Banking
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Credit Card Home
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Checking  Debit or ATM
Account card Market

Account

= who Live in the CHICAGO, IL, DMA B USA

5.0% 5.2%
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26.3%
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11.7%
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. .
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have an Au

2.8% or 3,457,821 of USA Adults 50 or older Live in the CHICAGO, IL, DMA.
Adults 50 or older who Live in the CHICAGO, IL, DMA are 2.9% less likely to have a 401K, 19.6% less likely to

to Loan, 5.1% less likely to Invest/Trade Stocks Online, 3.9% less likely to pay with their Debit Card.

Investments Owned: Adults 50 or older

55,400,980 44.8%
%

IRA (Individual Retirement Account)

401K Plan
Stocks or Stock Options  prgers : ';0_2%

Mutual Funds

e
29,593,665 23.9%
Money Market Funds S-iin%
Bonds ’i:’:%
Other (Crypto / NFTs / Metals, etc.) ‘

0.
8.8%
11.6%

2%
13.2%

Financial Services Has and/or Uses: Adults 50 or older

6.6% 6.6% 533 5.9% 6.0% 50%

b

Second Home or Real Estate Property Checking Debitor ATM  Savings Mobile Home Autoloan  Money Certificatesof Refinanced Personal Loan  Home  Studentloan
b 0% Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home Improvement

i : - Account M L H

529 Plan / College Savings Plan 5.4% < ortgage 'E’;'l; Lol;“e

u who Live in the CHICAGO, IL, DMA mUSA w who Live in the CHICAGO, IL, DMA mUSA

Credit Card Online Online Bill

Professional Services Used*: Adults 50 or older

7 & .
31,204,833 25.2%

'

Financial Planner

Insurance Agent at a Local Office (not online)
14.7%
13.2%

12.0%
12.6%

16 858 13.5

Accountant

Online Investing / Stock Trading

6.0%
Real Estate Agent 5.5%
. a4.7%
Divorce / Family Attorney Im:g (*Past 12 Months) VISA
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B Past 3-Months Payment Methods Used: Adults 50 or older
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Card Express Messenger
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Adults 18 or older who Live in the CHICAGO, IL, DMA spend an average of 2 days, 21 hours, 9 minutes and 55 seconds
each week with All Forms of Media.

88.3% of Adults 18 or older who Live in the CHICAGO, IL, DMA spend an avg. of 8 hours and 16 minutes each week listening to All Local
AM/FM Radio, representing 10.6% of total time spent with all forms of Media.
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Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

Concurr
usoge 54.0%
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Adults 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 2 days, 18 hours, 10 minutes and 3 seconds each
week with All Forms of Media.

88.1% of Aduilts 25 - 54 who Live in the CHICAGO, IL, DMA spend an avg. of 7 hours and 40 minutes each week listening to All Local
AM/FM Radio, representing 10.2% of total time spent with all forms of Media.
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Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

concurr

usage 52.0%
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Women 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 2 days, 14 hours, 31 minutes and 53 seconds
each week with All Forms of Media.

89.1% of Women 25 - 54 who Live in the CHICAGO, IL, DMA spend an avg. of 6 hours and 59 minutes each week listening to All Local
AM/FM Radio, representing 10.% of total time spent with all forms of Media.

LUK 05.5%
R 91.2% Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older
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Men 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 2 days, 18 hours, 23 minutes and 7 seconds each
week with All Forms of Media.

87.1% of Men 25 - 54 who Live in the CHICAGO, IL, DMA spend an avg. of 8 hours and 23 minutes each week listening to All Local
AM/FM Radio, representing 11.% of total time spent with all forms of Media.

95.9%

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

usage 51.1%
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Adults 50 or older who Live in the CHICAGO, IL, DMA spend an average of 3 days, 6 hours, 39 minutes and 37 seconds

each week with All Forms of Media.
90.3% of Adults 50 or older who Live in the CHICAGO, IL, DMA spend an avg. of 9 hours and 38 minutes each week listening to All Local
AM/FM Radio, representing 11.1% of total time spent with all forms of Media.
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Media: Adults 18 or older
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Adults 18 or older who Live in the CHICAGO, IL, DMA spend an average of 2 days, 4 hours, 44 minutes and 11 seconds
each week with All Forms of Ad-Supported Media.

84.6% of Adults 18 or older who Live in the CHICAGO, IL, DMA spend an avg. of 7 hours and 43 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 12.4% of total time spent with all forms of Ad-Supported Media.
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Supported Media: Adults 18 or older
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Adults 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 1 days, 21 hours, 9 minutes and 11 seconds each
week with All Forms of Ad-Supported Media.

84.8% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA spend an avg. of 7 hours and 6 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 13.4% of total time spent with all forms of Ad-Supported Media.
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Women 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 1 days, 18 hours, 55 minutes and 32 seconds
each week with All Forms of Ad-Supported Media.

85.9% of Women 25 - 54 who Live in the CHICAGO, IL, DMA spend an avg. of 6 hours and 22 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 12.8% of total time spent with all forms of Ad-Supported Media.
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Men 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 1 days, 23 hours, 57 minutes and 57 seconds each
week with All Forms of Ad-Supported Media.

83.7% of Men 25 - 54 who Live in the CHICAGO, IL, DMA spend an avg. of 7 hours and 53 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 13.8% of total time spent with all forms of Ad-Supported Media.
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Adults 50 or older who Live in the CHICAGO, IL, DMA spend an average of 2 days, 16 hours, 34 minutes and 36 seconds
each week with All Forms of Ad-Supported Media.

85.5% of Adults 50 or older who Live in the CHICAGO, IL, DMA spend an avg. of 8 hours and 58 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 11.9% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Live in the CHICAGO, IL, DMA spend an average of 7 hours and 32 minutes
each day with All Forms of Ad-Supported Media. 84.6% listen to Local AM/FM Radio for an avg. of

66.1 minutes/day.

(Local Radio delivers 12.4% of Time with Ad-Supported Media.)
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Top-13 AII Forms of Medm (Persons & % Reach): Adults 25 - 54
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Adults 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 6 hours and 27 minutes each
day with All Forms of Ad-Supported Media. 84.8% listen to Local AM/FM Radio for an avg. of 61.
(Local Radio delivers 13.4% of Time with Ad-Supported Media.)
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Women 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 6 hours and 7 minutes each
day with All Forms of Ad-Supported Media. 85.9% listen to Local AM/FM Radio for an avg. of 54.7

4 : 7 minutes/day. (Local Radio delivers 12.8% of Time with Ad-Supported Media.)
Top-lgmgﬁfprmgm q{ Media (Persons & % Reach): Women 25 - 54 Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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Top-13 AH Forms of Media (Persons & % Reach): Men 25-54
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Men 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 6 hours and 51 minutes each day
with All Forms of Ad-Supported Media. 83.7% listen to Local AM/FM Radio for an avg. of 67.7
(Local Radio delivers 13.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54
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Adults 50 or older who Live in the CHICAGO, IL, DMA spend an average of 9 hours and 13 minutes
each day with All Forms of Ad-Supported Media. 85.5% listen to Local AM/FM Radio for an avg. of

76.9 minutes/day.

(Local Radio delivers 11.

9% of Time with Ad-Supported Media.)
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Avg. Week AII Audm (Persons & % Reach): Adults 18 or older
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6,397,716 or 84.6% of Adults 18 or older who Live in the CHICAGO, IL, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 66.1 minutes every day representing 45.1% of all time spent

daily with Ad-Supported Audio.
Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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3,231,519 or 84.8% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 61. minutes every day representing 37.6% of all time spent daily
with Ad-Supported Audio.
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1,659,202 or 85.9% of Women 25 - 54 who Live in the CHICAGO, IL, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 54.7 minutes every day representing 38.9% of all time spent

daily with Ad-Supported Audio.
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1,573,614 or 83.7% of Men 25 - 54 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 67.7 minutes every day representing 35.8% of all time spent daily
with Ad-Supported Audio.
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2,956,751 or 85.5% of Adults 50 or older who Live in the CHICAGO, IL, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 76.9 minutes every day representing 55.1% of all time spent

daily with Ad-Supported Audio.
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Local AM/FM Radio for an average of 66.1 minutes every day representing 45.1% of all time spent

P18+ 6,397,716 or 84.6% of Adults 18 or older who Live in the CHICAGO, IL, DMA listen to Ad-Supported
daily with Ad-Supported Audio.
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AM/FM Radio for an average of 61. minutes every day representing 37.6% of all time spent daily

P25 54 3,231,519 or 84.8% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
with Ad-Supported Audio.
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I .’ GD-I . 1,659,202 or 85.9% of Women 25 - 54 who Live in the CHICAGO, IL, DMA listen to Ad-Supported
IlMl w25 54 Local AM/FM Radio for an average of 54.7 minutes every day representing 38.9% of all time spent

H3 daily with Ad-Supported Audio.
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. 1,573,614 or 83.7% of Men 25 - 54 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 67.7 minutes every day representing 35.8% of all time spent daily
with Ad-Supported Audio.
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. 2,956,751 or 85.5% of Adults 50 or older who Live in the CHICAGO, IL, DMA listen to Ad-Supported
P5“+ Local AM/FM Radio for an average of 76.9 minutes every day representing 55.1% of all time spent
daily with Ad-Supported Audio.
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6,397,716 or 84.6% of Adults 18 or older who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio, Urban
Contemporary, Classic Rock, and Hot AC.
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Local AM/FM Rad:o Formats (Persons & % Reach): Adults 25 - 54
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1,659,202 or 85.9% of Women 25 - 54 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary, Urban
Contemporary, Hot AC, and Alternative.
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1,573,614 or 83.7% of Men 25 - 54 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio, All Sports,
Classic Rock, and Alternative.

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54
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' 2,956,751 or 85.5% of Adults 50 or older who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Adult Contemporary, All News, Classic Rock, Album Adult
Alternative, and Classic Hits.

Local AM/FM Rad:o Formats (Persons & % Reach): Adults 50 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 50 or older
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Avg. Week All Vfdeo (Persons & % Reach): Adults 18 or older

Local TV Stations

gbo

YouTube Video
Netflix
Amazon Prime/IMDb/FireTV

Roku + The Roku Channel
TikTek
AppleTV+fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)
Disney+

Peacock

Premium Cable TV Networks
Paramount+

m-!n
T e 1 10
A T

P T

P — 1405

o 1ao a7k 'i3bs

® who Live in the CHICAGO, IL, DMA

' 5,353,113 or 70.8% of Adults 18 or older who Live in the CHICAGO, IL, DMA watch Ad-Supported
Local TV Stations for an average of 104.2 minutes every day representing 33.1% of all time spent
daily with Ad-Supported Video.
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Avg. Week AII Vrdeo (Persons & % Reach): Adults 25 - 54

Avg.

Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

2,520,252 or 66.1% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local
TV Stations for an average of 55.7 minutes every day representing 28.5% of all time spent daily with
Ad-Supported Video.
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1,251,626 or 64.8% of Women 25 - 54 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local
TV Stations for an average of 57.5 minutes every day representing 30.5% of all time spent daily with
Ad-Supported Video.
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daily with Ad-Supported Video.

' 2,874,030 or 83.1% of Adults 50 or older who Live in the CHICAGO, IL, DMA watch Ad-Supported
Local TV Stations for an average of 141.4 minutes every day representing 36.2% of all time spent
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5,353,113 or 70.8% of Adults 18 or older who Live in the CHICAGO, IL, DMA watch Ad-Supported
Local TV Stations for an average of 104.2 minutes every day representing 33.1% of all time spent
daily with Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported
% 70.8%

Reach

"Share OfAd-SUppOftEd v"deo" Video: Adults 18 or older

- - -
USA

who Live in the CHICAGO,
IL, DMA

32.9%

18.5% 18.6%

15.0% 14.8%

0,
8.9y 10.1% 12.0% 11.7%

5.3% ©0.4%
[——— ==

4.6%
Reached:5 353,11365,390,840 4,697,36157,521,921 2,333,6522,758,864 2,834,28403,934,199 2,489,403/7,647,332 1,399,20648,839,532 1,136,86638,806,433 675,253 26,433,088 909,612 30,736,416 402,900 16,683,368

13.1%

Local TV Cable TV Amazon YouTube TikTok Hulu AppleTV+ Netflix Peacock Roku

Average

e iz RN (722 [EEE (s (CEEN (5 N ses [EEEN i RN (sax [EEEN (izo XA (eo IEEM 5 IEM
® who Live in the CHICAGO, IL, DMA B USA

UsA DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 3,420 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Projection  Scarborough R2 2024: Aug23-Sep24  Qual Intab 23,188 soeﬁ. for Anything _

e



2,520,252 or 66.1% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local
TV Stations for an average of 55.7 minutes every day representing 28.5% of all time spent daily with
Ad-Supported Video.

Avg. Hours+Minutes/day with Ad-Supported
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1,251,626 or 64.8% of Women 25 - 54 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local
TV Stations for an average of 57.5 minutes every day representing 30.5% of all time spent daily with
Ad-Supported Video.

Avg. Hours+Minutes/day with Ad-Supported
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1,268,635 or 67.4% of Men 25 - 54 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local TV

Stations for an average of 53.9 minutes every day representing 26.8% of all time spent daily with Ad-
Supported Video.
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Local TV Stations for an average of 141.4 minutes every day representing 36.2% of all time spent

P50+ 2,874,030 or 83.1% of Adults 50 or older who Live in the CHICAGO, IL, DMA watch Ad-Supported
daily with Ad-Supported Video.

Avg. Hours+Minutes/day with Ad-Supported
Video: Adults 50 or older

"Share of Ad-Supported Video"

70.8% 72.0%

who Live in the CHICAGO, UsA
IL, DMA

32.9%
27.4% 28.2%

21.1%

19.6%
14.29% 156%

12.8% 12.59
12.5% . 10.0% 10.3%
- 7.0% 83%  ggy 7.7%

Reached:) 874,03097,873,759 2,449,43289,005,992 905,460 40,636,619 947,121 34,869,829 490,689 19,341,455 729,000 24,209,159 441,305 15,458,126 243,069 10,304,344 235,323 9,549,637 345,738 12,773,515
Local TV Cable TV Amazon YouTube AppleTV+ TikTok Hulu Netflix Roku Peacock

Averaga.
i e [EEEY dcs RN 2o [EEEN (o2 [EEEN (sso [EEEN izs NEEM 1 [EEN oo NEEM e: M
¥ who Live in the CHICAGO, IL, DMA H USA

UsA DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 3,420 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Projection  Scarborough R2 2024: Aug23-Sep24  Qual Intab 23,188 soeﬁ. for Anything _



Local TVStatlon Programs (Persons & % Reach): Adults 18 or older

(Averoge Weel
Sports

Local News - Evening
Movies

Comedies

Local News - Morning
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Game Shows
Documentaries.
National/Network News
Mystery/Suspense/Crime
Food/Cooking Shows
Local News - Late

Court Shows

5,353,113 or 70.8% of Adults 18 or older who Live in the CHICAGO, IL, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Movies, Local News -
Morning, Comedies, and Game Shows.
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Local TVStatlon Programs (Persons & % Reach): Adults 25 -54
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2,520,252 or 66.1% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Sports, Local News - Evening, Movies, Local News - Morning,
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1,251,626 or 64.8% of Women 25 - 54 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Local News - Evening, Local News - Morning, Movies, Comedies,
Sports, and Game Shows.
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Stations. The Top 6-Programs are Sports, Local News - Evening, Movies, Comedies, Local News -
T Morning, and Local News - Late.

Local TV Station Programs (Persons & % Reach): Men 25 - 54 Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54
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Local TV Station Programs (Persons & % Reach): Adults 50 or older
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2,874,030 or 83.1% of Adults 50 or older who Live in the CHICAGO, IL, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Local News - Evening, Movies, Local News - Morning,

Comedies, Sports, and Dramas.
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[ 5,489,281 or 72.6% of Adults 18 or older who Live in the CHICAGO, IL, DMA use Ad-Supported Social
Media for an average of 138.4 minutes every day representing 25.7% of all time spent daily with Ad-
Supported Digital Media.
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2,972,534 or 78.% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA use Ad-Supported Social
Media for an average of 170.1 minutes every day representing 33.9% of all time spent daily with Ad-
Supported Digital Media.
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1,593,391 or 82.5% of Women 25 - 54 who Live in the CHICAGO, IL, DMA use Ad-Supported Social
Media for an average of 142.9 minutes every day representing 31.7% of all time spent daily with Ad-
Supported Digital Media.
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1,379,143 or 73.3% of Men 25 - 54 who Live in the CHICAGO, IL, DMA use Ad-Supported Social
Media for an average of 199. minutes every day representing 35.4% of all time spent daily with Ad-
Supported Digital Media.
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2,195,723 or 63.5% of Adults 50 or older who Live in the CHICAGO, IL, DMA use Ad-Supported Social
Media for an average of 148.2 minutes every day representing 28.6% of all time spent daily with Ad-
Supported Digital Media.
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5,489,281 or 72.6% of Adults 18 or older who Live in the CHICAGO, IL, DMA use Ad-Supported
Facebook for an average of 47.2 minutes every day representing 34.1% of all time spent daily with
Ad-Supported Social Media.
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2,972,534 or 78.% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA use Ad-Supported Facebook
for an average of 56.3 minutes every day representing 34.5% of all time spent daily with Ad-
Supported Social Media.
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Avg. Week All Social Medm (Persons & % Reach): Women 25 - 54 Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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1,593,391 or 82.5% of Women 25 - 54 who Live in the CHICAGO, IL, DMA use Ad-Supported
Facebook for an average of 45.2 minutes every day representing 32.6% of all time spent daily with
Ad-Supported Social Media.
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1,372,790 or 73.% of Men 25 - 54 who Live in the CHICAGO, IL, DMA use Ad-Supported Facebook for
an average of 63.4 minutes every day representing 33.7% of all time spent daily with Ad-Supported
Social Media.
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2,195,723 or 63.5% of Adults 50 or older who Live in the CHICAGO, IL, DMA use Ad-Supported
Facebook for an average of 66.8 minutes every day representing 45.% of all time spent daily with Ad-
Supported Social Media.

Avg. Week All Socml Medm (Persons & % Reach): Adults 50 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 50 or older
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‘ 5,489,281 or 72.6% of Adults 18 or older who Live in the CHICAGO, IL, DMA use Ad-Supported
P18+ Facebook for an average of 47.2 minutes every day representing 34.1% of all time spent daily with
Ad-Supported Social Media.

Weekly 72.6% 72.3%

Avg. Hours+Minutes/day with Ad-Supported
Reach %
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for an average of 56.3 minutes every day representing 34.5% of all time spent daily with Ad-

2,972,534 or 78.% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA use Ad-Supported Facebook
P25-94
Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach% 78.0% 77.3% Social Media: Adults 25 - 54
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1,593,391 or 82.5% of Women 25 - 54 who Live in the CHICAGO, IL, DMA use Ad-Supported
Facebook for an average of 45.2 minutes every day representing 32.6% of all time spent daily with
Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 82.5% 82.2% Social Media: Women 25 - 54
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Social Media.

Weekly
Reach % 73.0% 74 g9

48.4%

% of Weekly
Time Spent wi
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Social Media:
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37.3%
31.7%

‘ 1,372,790 or 73.% of Men 25 - 54 who Live in the CHICAGO, IL, DMA use Ad-Supported Facebook for
an average of 63.4 minutes every day representing 33.7% of all time spent daily with Ad-Supported

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Men 25 - 54
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2,195,723 or 63.5% of Adults 50 or older who Live in the CHICAGO, IL, DMA use Ad-Supported
P50+ Facebook for an average of 66.8 minutes every day representing 45.% of all time spent daily with
Ad-Supported Social Media.

Weekly 65.7% Avg. Hours+Minutes/day with Ad-Supported

Reach % 63.5% Social Media: Adults 50 or older
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P18+

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 571,088;
Local Radio: 408,287; Social Media: 357,018; Local TV: 207,305; Non-Prem. Cable: 185,723
reaching Adults 18 or older who Live in the CHICAGO, IL, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Live in the CHICAGO, IL, DMA

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 302,708;
Local Radio: 210,586; Social Media: 193,083; Local TV: 104,163; Non-Prem. Cable: 91,230
reaching Adults 25 - 54 who Live in the CHICAGO, IL, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 54 who Live in the CHICAGO, IL, DMA

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 149,180;
Local Radio: 108,303; Social Media: 101,855; Local TV: 50,958; Non-Prem. Cable: 44,920
reaching Women 25 - 54 who Live in the CHICAGO, IL, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Women 25 - 54 who Live in the CHICAGO, IL, DMA

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Women 25 - 54
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 153,499;
Local Radio: 101,857; Social Media: 91,032; Local TV: 53,215; Non-Prem. Cable: 46,312
reaching Men 25 - 54 who Live in the CHICAGO, IL, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Men 25 - 54 who Live in the CHICAGO, IL, DMA

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Men 25 - 54
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 230,181;
Local Radio: 186,934; Social Media: 134,885; Local TV: 109,686; Non-Prem. Cable: 95,468
reaching Adults 50 or older who Live in the CHICAGO, IL, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 50 or older who Live in the CHICAGO, IL, DMA

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Adults 50 or older
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Top-13 Out—of Home Media (Persons & % Reach): Adults 18 or older

Tota! Persons:

(average weex)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores

6,266,298 or 82.8% of Adults 18 or older who Live in the CHICAGO, IL, DMA spend an average of
48.7 minutes per day driving, seeing Billboards and Signs. 70.7% Listen to Local Radio Stations Out-
of-Home for an average of 40.1 minutes/day.
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Top-13 Out—of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out—of Home Medra (Persons & % Reach): Adults 25 - 54

(average weex)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Podcasts

Shopping Malls

Spotify

Drug Stores

YouTube Music

Retail Stores

SiriusXmM

3,183,114 or 83.5% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 49.8
minutes per day driving, seeing Billboards and Signs. 74.7% Listen to Local Radio Stations Out-of-
Home for an average of 43.1 minutes/day.
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Top-13 Out—of Home Media (Persons & % Reach): Women 25 - 54

(average weex)
Grocery Stores

Tota! Persons:

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores

Restaurants & Bars mm
Shopping Malls mm‘“
Drug Stores
YouTube Music
SiriusXmM
Owned Music m"

= who Live in the CHICAGO, IL, DMA

concurrent
usage §:

Avg. Hours+Minutes/day with Out-
of-Home Media: Women 25 - 54 m

1,551,240 or 80.3% of Women 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 41.6
minutes per day driving, seeing Billboards and Signs. 75.1% Listen to Local Radio Stations Out-of-

Home for an average of 36.2 minutes/day.
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minutes per day driving, seeing Billboards and Signs. 74.2% Listen to Local Radio Stations Out-of-

M25 ' 1,631,874 or 86.8% of Men 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 57.9
-94

— s Home for an average of 50.7 minutes/day.
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Top-13 Out—of Home Media (Persons & % Reach): Adults 50 or older
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veroge ooyl

Tap -13 Out-of-Home Media {/ Time Spent & Avg. Minutes/day Spent): Adults 50 or older

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 50 or older
Concurrent

o IEaem

who Live in the CHICAGO,
IL, DMA

usa

Lzl oo
e

Walking in Towns,
Cities, Downtown M.
Areas Theaters
16.3
AM/FM Radio
46.3

Grocery

REstaurants & 1 siriusxM | Stores

7.1

Billboards & Signs (Weekly Drivers)
44.7

AM/FM Radio
423

Walking in Towns,
Cities, Downtown
Areas
201

ns (Weekly Drivi
46.1

REStaurantsS 88 siriusxm
8.7

Bars
12.4

Movie
Theaters
14.2

Retail
Stores
6.3

® who Live in the CHICAGO, IL, DMA u USA

® who Live in the CHICAGO, IL, DMA

m USA

Top-13 Ad-. Suggorted Out of-Home Media (Persons & % Reach): Adults 50 or older

(Average Week
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores

To

m

SE 357 !3

m

p-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 50 or older
{acecoge o2

Walking in Towns,
Cities, Downtown
Areas
Phits:
Billboards & Signs (Weekly Drivers)
44.7
Retail
Stores

Grocery
Stores

Restaurants &
Bars
14.0

AM/FM Radio
43.1

Shopping

Walking in Towns,
Cities, Downtown
Areas
201

Billboards & Signs (Weekly Driv

AM/FM Radio
39.1

46.1
Restaurants &

Bars
12.4

Shopping
Malls
11.9

Podcasts

Retail
Stores
6.6 6.3

YouT..
Music

4.9

Gassy D...

Shopping Malls Avg. Hours+Minutes/day with Ad-
Supported Out-of-Home Media:
Movie Theaters. 13,368,51 m —
YouTube Music mm usage % ﬁ
—rrr 3 who Livein the CHICAGO,
Retail Stores m 1L, DMA
= who Live in the CHICAGO, IL, DMA mUSA
USA DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 3,420

All Graphs and scefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Projection

= who Live in the CHICAGO, IL, DMA

Scarborough R2 2024: Aug23-Sep24 Qual Intab 23,188

mUSA

* Share of Everything

for Anything _



P18+

Weekly
Reach %

87.1%
82.8%

70.7%

Weekly

Total
Persons
» 228,476,767 5, 175,844,235
Billboards & Signs AM/FM Radio
Average (Weekly Drivers)
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6,266,298 or 82.8% of Adults 18 or older who Live in the CHICAGO, IL, DMA spend an average of 48.7
minutes per day driving, seeing Billboards and Signs representing 32.3% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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P25 54 3,183,114 or 83.5% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 49.8 minutes
-

per day driving, seeing Billboards and Signs representing 30.1% of all Time Spent with Ad-Supported Out-
of-Home Media.
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1,551,240 or 80.3% of Women 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 41.6 minutes
per day driving, seeing Billboards and Signs representing 27.4% of all Time Spent with Ad-Supported Out-
of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

P Out-of-Home Media: Women 25 - 54
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1,631,874 or 86.8% of Men 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 57.9 minutes
per day driving, seeing Billboards and Signs representing 32.% of all Time Spent with Ad-Supported Out-of-
Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Men 25 - 54
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2,955,105 or 85.5% of Adults 50 or older who Live in the CHICAGO, IL, DMA spend an average of 44.7
minutes per day driving, seeing Billboards and Signs representing 34.5% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 50 or older
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Newspaper(s) (Daily+Sunday) for an average of 9.5 minutes every day representing 35.3% of all time

P18 - 2,546,779 or 33.7% of Adults 18 or older who Live in the CHICAGO, IL, DMA read Local Daily
spent daily with All forms of Print Media.
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1,027,910 or 27.% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA read Local Daily Newspaper(s)
(Daily+Sunday) for an average of 7.7 minutes every day representing 31.3% of all time spent daily
with All forms of Print Media.

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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414,791 or 21.5% of Women 25 - 54 who Live in the CHICAGO, IL, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.3 minutes every day representing 31.3% of all time
spent daily with All forms of Print Media.
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Direct Mail Advertising (excluding Catalogs)
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623,772 or 33.2% of Men 25 - 54 who Live in the CHICAGO, IL, DMA read Local Daily Newspaper(s)
(Daily+Sunday) for an average of 8.5 minutes every day representing 31.7% of all time spent daily
with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Men 25 - 54

muUsa

. Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54
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USA Today (Daily)

Books
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Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)
Magazines

Catalogs

MNew York Times (Sunday)

‘wall Street Journal (Daily)

New York Times (Daily)

USA Today (Daily)

1,415,067 or 40.9% of Adults 50 or older who Live in the CHICAGO, IL, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 16.8 minutes every day representing 41.5% of all
| time spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 50 or older
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