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35.8% or 1,359,271 of SEATTLE-TACOMA Metro Adults 18 or older listened to IHEART RADIO in the past 7 days.
Typical Adults 18 or older who listened to IHEART RADIO in the past 7 days are 48.4 years old (1.7% older
than average) and have a $130,010 (.8% higher than average) annual household income.
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10.% or 381,324 of SEATTLE-TACOMA Metro Adults 18 or older listened to KBKS-FM in the past 7 days.
Typical Adults 18 or older who listened to KBKS-FM in the past 7 days are 42.3 years old (11.2% younger
than average) and have a $123,332 (4.4% lower than average) annual household income.
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96.5 10.5% or 398,215 of SEATTLE-TACOMA Metro Adults 18 or older listened to KIAQ-FM in the past 7 days.
- Typical Adults 18 or older who listened to KJAQ-FM in the past 7 days are 47.8 years old (.5% older than
average) and have a $136,336 (5.7% higher than average) annual household income.
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11.5% or 435,293 of SEATTLE-TACOMA Metro Adults 18 or older listened to KIEB-FM in the past 7 days.
95 Typical Adults 18 or older who listened to KJIEB-FM in the past 7 days are 51.3 years old (7.8% older than
b/ average) and have a $134,594 (4.4% higher than average) annual household income.
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11.8% or 447,689 of SEATTLE-TACOMA Metro Adults 18 or older listened to KZOK-FM in the past 7 days.

Typical Adults 18 or older who listened to KZOK-FM in the past 7 days are 51. years old (7.1% older than
102.5 FM average) and have a $122,258 (5.2% lower than average) annual household income.
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14t b Stage in Life: Adults 18 or older
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Adults 18 or older who listened to KBKS-FM in the past 7 days are 2.6% less likely to be a college graduate,
1061 17.3% more likely to work full-time, 5.1% more likely to be married, 37.1% more likely to be a parent of 1 or
more children under 18.

“F 10.% or 381,324 of SEATTLE-TACOMA Metro Adults 18 or older listened to KBKS-FM in the past 7 days.
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10.5% or 398,215 of SEATTLE-TACOMA Metro Adults 18 or older listened to KJAQ-FM in the past 7 days.

Adults 18 or older who listened to KJAQ-FM in the past 7 days are 5.2% less likely to be a college graduate,
14.6% more likely to work full-time, 16.3% more likely to be married, 24.3% more likely to be a parent of 1
or more children under 18.
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11.5% or 435,293 of SEATTLE-TACOMA Metro Adults 18 or older listened to KIEB-FM in the past 7 days.
Adults 18 or older who listened to KIEB-FM in the past 7 days are 4.7% more likely to be a college graduate,
18.% more likely to work full-time, 21.4% more likely to be married, 14.5% less likely to be a parent of 1 or

% more children under 18.

e
* \% Education Levels: Adults 18 or older

9,
Employment: Adults 18 or older O Marital Status: Adults 18 or older

Some High School or Less (not graduate) 2.:‘996% Employed Full-Time or Part-Time Single, Never Married
High School Graduate (12th grade or GED) Employed Full-Time (35 hours or more) Married
Some College Credit (no degree) Employed Part-Time (less than 35 hours) Legally Separated ll g:ﬁ
Associate's Degree (AA, AS, etc.) White Collar Divorced &%
College Graduate (4 year college) Blue Collar Widowed l ;g;:
Postgraduate Degree Work From Home (most of the time or always) LGBTQ+ (net) ‘8 13.1%
= who listened to KIEB-FM in the past 7 days B SEATTLE-TACOMA = who listened to KIEB-FM in the past 7 days m SEATTLE-TACOMA = who listened to KJEB-FM in the past 7 days = SEATTLE-TACOMA
Top-20 Occupations: Adults 18 or older Entrepreneurs/Military Experience S !l Stage in Life: Adults 18 or older

5.1% 5.1% 9.2% 8.2% 9.5% 9.5% Parent of 1 or more Children under 18 ‘4;65 o
— B - i
T Self-Employ Current or Former Working Mothers i

Owner Military Service

. 5% an e - Parent of 1 or more Children Under Age 2 Ea 4.7%
33983% O 3.0% % s
18R 2% DBRIN 4 @ 20% g gz 1% gy P 2%y, 3% 13%.3% i 6.5%
G . 0.8% sl 0% 0.9%10% Parent of 1 or more Children Age 2-5

i i ’.--‘-hh—--_-r—- 7.5% —
ad <& & P Parent of 1 or more Children Age 6- 11 - .
g ?@“"b Qy 5 ﬁ«" 3& o q,,,e & 4&’ f’ ﬁg of | 13.6
o Qf .ﬁ‘ Qd-" .& Parent of 1 or more Children Age 12 - 17 i 17.1%
é@ Parent of 1 or more Children in College r4%

& ,« @

& #‘ o &

s .&‘& & ««f & & °‘”° f'

5 d’h & f f
¥ f,,t “,& & & &
\.#"‘“ & ‘fb Grandparent of 1 or more Children under 18 — 27.6%
N o & 20.3%
= who listened to KIEB-FM in the past 7 days ® SEATTLE-TACOMA » who listened to KIEB-FM in the past 7 days m SEATTLE-TACOMA

SEATTLE-TACOMA Metro Scarborough R2 2024: Aug23-Aug24 Qual intab 426
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Radio Stations: KIEB-FM



11.8% or 447,689 of SEATTLE-TACOMA Metro Adults 18 or older listened to KZOK-FM in the past 7 days.
Adults 18 or older who listened to KZOK-FM in the past 7 days are 11.6% less likely to be a college graduate,
11.2% less likely to work full-time, 6.9% more likely to be married, 6.5% less likely to be a parent of 1 or

102-5 FM more children under 18.
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4 35.8% or 1,359,271 of SEATTLE-TACOMA Metro Adults 18 or older listened to IHEART RADIO in the past 7 days
' ear Adults 18 or older who listened to IHEART RADIO in the past 7 days are 6.8% more likely to own their home,

R D I O .1% more likely to own a lower valued home, 4.4% more likely to have a single-family home, 4.9% more likely
A to have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4{™ Pets in Home: Adults 18 or older

Single Family House (unattached)
Own a Dog
Townhouse or attached Home
Condominium Own a Cat
10.9% g.6%
Apartment
b2 651
Own Second Home bile Home or Manufactured 5.8% Own other type of Pet
or Real Estate Home 4.7%
Property )
» who listened to IHEART RADIO in the past 7 days W SEATTLE-TACOMA = who listened to IHEART RADIO in the past 7 days = SEATTLE-TACOMA = who listened to IHEART RADIO in the past 7 days WSEATTLE-TACOMA
-
vZ4l Value of Owned Home: Adults 18 or older Home Loans: Adults 18 or older
Average Value of Owned Home:
who listened to IHEART RADIO in the past 7 days
SEATTLE-TACOMA
19.4%

10.9%
1.6% 1.0% 1.6% 3.8% 8.4%

<$150K $150K-S200K  $200K-$250K  $250K-$300K  S300K-$350K  $350K-$500K  $500K-S750K  $750K-S1M S1VvH Home Mortgage Refinanced  Home Equity own
Home Mortgage Loan/Home Home/Property
Improvement  Outright (No
Loan Mortgages)
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Adults 18 or older who listened to KBKS-FM in the past 7 days are 11.1% less likely to own their home, 2.8%
IO6I more likely to own a lower valued home, 9.6% less likely to have a single-family home, 4.8% more likely to
2 have a dog.

HT.I-S 10.% or 381,324 of SEATTLE-TACOMA Metro Adults 18 or older listened to KBKS-FM in the past 7 days.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older ‘®0Pets in Home: Adults 18 or older

Single Family House (unattached)
Own a Dog

Townhouse or attached Home

Condominium Own a Cat

6.3% 7.5% 9.2% 9.6%

Apartment
Other Own Second Home bile Home or Manufactured Own other type of Pet
or Real Estate Home
Property
w who listened to KBKS-FM in the past 7 days W SEATTLE-TACOMA = who listened to KBKS-FM in the past 7 days = SEATTLE-TACOMA » who listened to KBKS-FM in the past 7 days W SEATTLE-TACOMA

Z:' Value of Owned Home: Adults 18 or older Home Loans: Adults 18 or older

Average Value of Owned Home:
who listened to KBKS-FM in the past 7 days

SEATTLE-TACOMA 842,701

26.6%

19.4%

10.9%
8.4%
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Home Mortgage Loan/Home Home/Property
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10.5% or 398,215 of SEATTLE-TACOMA Metro Adults 18 or older listened to KJAQ-FM in the past 7 days.
Adults 18 or older who listened to KIAQ-FM in the past 7 days are 11.5% more likely to own their home, 4.4%

] more likely to own a higher valued home, 12.8% more likely to have a single-family home, 5.1% more likely to

playing what we want have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older

Single Family House (unattached)

Own a Dog
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Townhouse or attached Home
6.7%
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s wn a Cat
5% 115% 0.6%
K Apartment
Other Own SecondHome |  Mobile Home or Manufactured 4.1% Own other type of Pet
or Real Estate Home 4.7%
Property ’
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-
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11.5% or 435,293 of SEATTLE-TACOMA Metro Adults 18 or older listened to KJIEB-FM in the past 7 days.
Adults 18 or older who listened to KIEB-FM in the past 7 days are 11.% more likely to own their home, 1.6%

more likely to own a higher valued home, 17.2% more likely to have a single-family home, 2.1% more likely to

have a dog.

Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older

Single Family House (unattached)
Own a Dog

3.9%
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14.6% 3.0% Own a Cat
6.2% 7.5% 9.6%
Apartment
Own Other Own Second Home Mobile Home or Manufactured 5.0% Own other type of Pet
or Real Estate Home 4.7%
Property ’
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S
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102.5 FM

have a dog.

11.8% or 447,689 of SEATTLE-TACOMA Metro Adults 18 or older listened to KZOK-FM in the past 7 days.
Adults 18 or older who listened to KZOK-FM in the past 7 days are 17.1% more likely to own their home, 6.%

more likely to own a lower valued home, 7.% more likely to have a single-family home, 6.7% more likely to

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older
E : . .

Single Family House (unattached)

Townhouse or attached Home 8.0%
6.7%

1.7%
3.9%
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8.1% 9.6%

Apartment

Own Second Home
or Real Estate
Property

W SEATTLE-TACOMA

Mobile Home or Manufactured 6.9%
Home 4.7%

W SEATTLE-TACOMA
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° 35.8% or 1,359,271 of SEATTLE-TACOMA Metro Adults 18 or older listened to IHEART RADIO in the past 7 days.
.Heart Adults 18 or older who listened to IHEART RADIO in the past 7 days are 3.2% less likely to look up D-I-Y

advice online, 9.4% more likely to always vote in local elections, 2.5% less likely to belong to a gym, 7.5%

R A D I O more likely to fly domestic past yr.

YTop-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older

£E2% 50.8% 21.5% 127.7%

v se.0
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Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

¥t

eal

10.% or 381,324 of SEATTLE-TACOMA Metro Adults 18 or older listened to KBKS-FM in the past 7 days.
Adults 18 or older who listened to KBKS-FM in the past 7 days are 11.7% less likely to look up D-I-Y advice
online, 15.7% less likely to always vote in local elections, 10.1% less likely to belong to a gym, 1.8% more
likely to fly domestic past yr.

Political Activity: Adults 18 or older
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playing what we want

10.5% or 398,215 of SEATTLE-TACOMA Metro Adults 18 or older listened to KIAQ-FM in the past 7 days.
Adults 18 or older who listened to KIAQ-FM in the past 7 days are 4.8% less likely to look up D-I-Y advice
online, 8.8% more likely to always vote in local elections, 8.% more likely to belong to a gym, 13.4% more

likely to fly domestic past yr.

Tap-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

al Activity: Adults 18 or older
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11.5% or 435,293 of SEATTLE-TACOMA Metro Adults 18 or older listened to KIEB-FM in the past 7 days.
Adults 18 or older who listened to KIEB-FM in the past 7 days are .8% more likely to look up D-I-Y advice
online, 25.% more likely to always vote in local elections, 6.% more likely to belong to a gym, 15.7% more

likely to fly domestic past yr.

_Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older
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102.5 FM

_Top-zo past 30-days Online Lifestyle Activites: Adults 18 or older

Recipes/  Online phone Doit-vourel  Medicsl  Ftness/Diet apparel/ lobSearch/ TakeOnine  Camer  Educaton  Hectrosic  Momework
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Reviews sumestions  [skype, Information Schools, s Shuttadly, Local Elections: Always 50.1%
Faceimg, Mesami, sl Local Elections: Sometimes | SO

rnt ealth

u who listened to KZOK-FM in the past 7 days

11.8% or 447,689 of SEATTLE-TACOMA Metro Adults 18 or older listened to KZOK-FM in the past 7 days.
Adults 18 or older who listened to KZOK-FM in the past 7 days are 4.4% less likely to look up D-I-Y advice
online, 8.9% more likely to always vote in local elections, 20.5% less likely to belong to a gym, 1.% more

likely to fly domestic past yr.
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Past 30-days QSR Users: Adults 18 or older

1time

10.5%

w who listened to IHEART RADIO in the past 7 days

2times

3 times
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5 times

6 -9times

10times or more

W SEATTLE-TACOMA

Total Monthly QSR Users: Avg. Monthly QSR Meals:
86.3% 83.6%

e I 2

35.8% or 1,359,271 of SEATTLE-TACOMA Metro Adults 18 or older listened to IHEART RADIO in the past 7 days.
Adults 18 or older who listened to IHEART RADIO in the past 7 days are 3.3% more likely to use QSRs past

mo., 5.3% more likely to use Sit-Down Restaurants past mo., 13.3% more likely to use Casinos past yr., 4.9%
less likely to smoke cigarettes.
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Wine

Imported Beer
Domestic Regular Beer
Domestic Light Beer v

Microbrew / Craft Beer

= who listened to IHEART RADIO in the past 7 days
SEATTLE-TACOMA Metro

W SEATTLE-TACOMA

Scarborough R2 2024: Aug23-Aug24

Qual Intab

1,324
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Upscale Restaurant

Table Games (Craps, Poker, etc.)

s v
- T
5.1%
sea R Bua%
Other Gambling

= who listened to IHEART RADIO in the past 7 days

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican

Chivese indian/ Bagel/  makan
Thai/  Donut/
Other  Bakery
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wholistened to IHEART RADIQ in the past 7 days [ Z66/0800MN 19.6%
SEATTLE-TACDMA 18.6%

uwho listened to IHEART RADIO in the past 7 days

W SEATTLE-TACOMA

Past 12 months Casino Activities: Adults 18 or older
Slot Machines

442,919 11.7%

IRc 20
5 2.9% L

R 2.4% Casinos visited past 12 months: Yes

W SEATTLE-TACOMA

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes Vape

= who listened to IHEART RADIO inthe past 7 days = SEATTLE-TACOMA

(Radio Stations: KBKS-FM OR Radio Stations: KIAQ-FM OR Radio Stations: KJEB-FM OR Radio Stations: KIR-AM OR Radio Stations: KJR-FM OR Radio Stations: KIR-FM HD2 OR Radio Stations: KZOK-FM)



oey

Past 30-days QSR Users: Adults 18 or older

s
12.6%

11.7%

2 times

3 times

4 times

5times

6-9times

10times or more

9.2%
m who listened to KBKS-FM in the past 7 days

Total Monthfy QSR Users:

7 N
3 171,289

m SEATTLE TACOMA

Avg. Monthly QSR Meals:

likely to smoke cigarettes.

10.% or 381,324 of SEATTLE-TACOMA Metro Adults 18 or older listened to KBKS-FM in the past 7 days.
Adults 18 or older who listened to KBKS-FM in the past 7 days are 2.6% more likely to use QSRs past mo.,

3.8% more likely to use Sit-Down Restaurants past mo., 8.4% more likely to use Casinos past yr., 6.3% more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
)

1time

2 times

16.2%

3times 4%

4 times

5 times
6-9times
10times or more

# who listened to KBKS-FM in the past 7 days B SEATTLE-TACOMA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Ri Meals:

- e - -

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Colee  cHmew i/ td/  mim  ipcle sedoed  wap/

Wouse | onut / Burzers |
coffee Bar mher nwy sports Bar
Asian
mwho listened to KBKS-FM in the past 7 days  SEATTLE-TACOMA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
whao listened to KBKS-FM in the past 7 days _ 22.7%

SEATTLE-TACOMA ms,w 18.6%

Drank Past 30-days: Adults 18 or older

Liquor - perrem 46.3%

1,302,673

Any Type of Beer

Wine

Past 12 months Casino Activities: Adults 18 or older

Slot Machines
Upscale Restaurant
Table Games (Craps, Poker, etc.)

Used Past 30-days: Adults 18 or older

19.1%

Imported Beer Bar / Nightclub
Domestic Regular Beer Stage Show / Concert m 12.1%
Domestic Light Beer M - Vv Sports Betting 3%
Microbrew / Craft Beer m fg ;.’? [ ] Spa mmfﬁ'm
Other Gambling  FRER 1 3:2% Casinos visited past 12 Yes Marijuana / Cannabis Cigarettes Vape
® who listened to KBKS-FM in the past 7 days W SEATTLE-TACOMA # who listened to KBKS-FM in the past 7 days W SEATTLE-TACOMA mwho listened to KBKS-FM in the past 7 days  SEATTLE-TACOMA
SEATTLE-TACOMA Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 339
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playing what we want

Past 30-days QSR Users: Adults 18 or older

1time
12.6%
11.7%
15.6% [l

9.2%
mwho listened to KIAQ-FM in the past 7 days

Total Monthly QSR Users:
85.9% 83.6

2 times

3 times

4 times

5times

6-9times

10times or more

m SEATTLE TACOMA

Avg. Monthly QSR Meals:

more likely to smoke cigarettes.

10.5% or 398,215 of SEATTLE-TACOMA Metro Adults 18 or older listened to KJAQ-FM in the past 7 days.
Adults 18 or older who listened to KJIAQ-FM in the past 7 days are 2.7% more likely to use QSRs past mo.,
9.3% more likely to use Sit-Down Restaurants past mo., 22.1% more likely to use Casinos past yr.,, 27.6%

¢ 33 e
5 times
10times or more

 who listened to KJAQ-FM in the past 7 days B SEATTLE-TACOMA

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

Top-10 Cuisines: Adu!ts 18 or older

(Sit-Down Restaurants Used Past 30-days,

Chinese  indian/  Bagel /
TE/ Donut/
other  Bakery
Asian

mian  Upsale seafosd  wings/

Burgers |
sports sar
mwho listened to KIAQ-FM in the past 7 days WSEATTIE-TACOMA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wha listened to KIAQ-FM in the past 7 days _ 25.5%

SEATTLE-TACOMA ms,w 18.6%

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Ri Meals:
s 78.2% 71.5%
—— e w0 IER
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older
wine Tele G (G Pk, k)
ored ser B/ Nt

Domestic Regular Beer

16.9%

Domestic Light Beer

Microbrew / Craft Beer

# who listened to KIAQ-FM in the past 7 days
SEATTLE-TACOMA

W SEATTLE-TACOMA

Metro Scarborough R2 2024: Aug23-Aug24

Qual Intab

8.2%

Stage Show / Concert W 14.2%
6.
4.0%

SR R oo
INE 3.4%
Casinos visited past 12

Yes

Used Past 30-days: Adults 18 or older

1
=4

19.1%

Spa
701.9%
Other Gambling 3.4%
# who listened to KJIAQ-FM in the past 7 days H SEATTLE-TACOMA
383
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Radio Stations: KIAQ-FM

/ Cannabis

Cigarettes

Vape

 who listened to KIAQ-FM in the past 7 days W SEATTLE-TACOMA



30-days QSR Users: Adults 18 or older
Jg 1o
‘

9.2%
wwho listened to KIEB-FM in the past 7 days

Past

N

2times

3 times

4 times

5 times

6 -9times

10times or more

m SEATTLE-TACOMA

Total Monthly QSR Users: Avg. Monthly QSR Meals:
86.4% 83.6%

11.5% or 435,293 of SEATTLE-TACOMA Metro Adults 18 or older list
Adults 18 or older who listened to KIEB-FM in the past 7 days are 3.

less likely to smoke cigarettes.

11.8% more likely to use Sit-Down Restaurants past mo., 15.1% more likely to use Casinos past yr., 40.7%

ened to KJEB-FM in the past 7 days.
4% more likely to use QSRs past mo.,

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

s 1tme
—
# who listened to KIEB-FM in the past 7 days

hly Sit-Down ant Users:  Avg. hly sit-Down ant Meals:
79.9% 71.5%

2 times

3 times

4 times

5 times

6-9times

10times or more

W SEATTLE-TACOMA
Total

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) ﬁ

Medan  piza

Coffee  Chinese  Indian/ Bagel/  msian  Upscale  seafood  wings/
House Thai/  Doaut/ Borgers [
Coffes mar Other  Bakery Sports Bar
Aasian
i who listened to KIEB-FM in the past 7 days = SEATTLE-TACOMA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who listened to KIEB-AM in the past 7 doys [T 16.8%

sarme acomn 18.6%

Past 12 months Casino Activities: Adults 18 or older
Slot Machines
s o

Upscale Restaurant

wine  [SSE Table Games (Craps, Poker, ec)
pore e -
Do e s g e e
Domestic Light Beer .,“‘95'0 TE v v Sports Betting
T R v
x B 185 80%
i 2.9%
Other Gambling  pFreR™ 5o Casinos visited past 12 months: Yes
= who listened to KIEB-FM in the past 7 days = SEATTLE-TACOMA ® who listened to KIEB-FM in the past 7 days W SEATTLE-TACOMA
SEATTLE-TACOMA Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 426
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Radio Stations: KIEB-FM

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

=who listened to KIEB-FM in the past 7 days = SEATTLETACOMA



SEATTLE-TACOMA
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102.5 FM

Past 30-days QSR Users: Adults 18 or older
2 1time .
wd

10.5%

2times

3 times

4 times

11.7%

5 times

6 -9times

10 times or more

m who listened to KZOK-FM in the past 7 days = SEATTLE-TACOMA

Total Jlg?t;\;zﬂv QSR Users: Avg. Monthly QSR Meals:

83.6%

—— .

likely to smoke cigarettes.

11.8% or 447,689 of SEATTLE-TACOMA Metro Adults 18 or older listened to KZOK-FM in the past 7 days.
Adults 18 or older who listened to KZOK-FM in the past 7 days are 4.7% more likely to use QSRs past mo.,
2.5% less likely to use Sit-Down Restaurants past mo., 4.5% more likely to use Casinos past yr.,, 11.7% more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
& .

1time

18.0%

2 times

3 times

A tmes 10.4%

5 times

6-9times

® who listened to KZOK-FM in the past 7 days

10 times or more

W SEATTLE-TACOMA

Total Monthly Sit-Down Restaurant Users:  Avg. ly Sit-Down ant Meals:
69.7% 71.5%

Drank Past 30-days: Adults 18 or older

Wine  periyse

Liquor

Any Type of Beer

34.3%

1,072,378 28.3%

Imported Beer

Domestic Regular Beer

640,849 16.9%

Domestic Light Beer s 0 2% v v
Microbrew / Craft Beer i
u who listened to KZOK-FM in the past 7 days W SEATTLE-TACOMA

Metro  Scarborough R2 2024: Aug23-Aug24

Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Chinese  indian/ Bagel/  malan  Upscsle sesfood  wings/
Thai/  Doaut/ Borgers /
Other  Bakery sports 2ar
Aasian

# who listened to KZOK-FM in the past 7 days = SEATTLE-TACOMA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who listened to KZOK-AVin the past 7 days [SEO2SIIIN  13.2%

sarme acon 18.6%

Past 12 months Casino Activities: Adults 18 or older
Slot Machines
Upscale Restaurant 3

528,575 13.9%
242,919 11.7%

41

226,048 6.0%
129,174 EWTT
23 2.1%
CREEE 2.4%
® who listened to KZOK-FM in the past 7 days
429

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Stage Show / Concert

Sports Betting

Spa

3c 20

Other Gambling Casinos visited past 12 months: Yes

H SEATTLE-TACOMA

Radio Stations: KZOK-FM

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

= who listened to KZOK-FM in the past 7 days = SEATTLE-TACOMA



| 35.8%

iHeart
RADIO

or 1,359,271 of SEATTLE-TACOMA Metro Adults 18 or older listened to IHEART RADIO in the past 7 days.

Adults 18 or older who listened to IHEART RADIO in the past 7 days are 1.7% more likely to have a 401K, 9.2%
more likely to have an Auto Loan, 5.7% less likely to Invest/Trade Stocks Online, 6.2% more likely to pay with
their Debit Card.

Investments Owned: Adults 18 or older
401K Plan

1,889,799

49.8%

IRA (Individual Retirement Account) 1 i a1I%

21.6%
749,883

Stocks or Stock Options

Mutual Funds 198%

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

Bonds

Second Home or Real Estate Property

M SEATTLE-TACOMA

Financial Services Has and/or Uses: Adults 18 or older

8.3% 75% 7.0% 6.7% 6.8% 5%

1 19.9%
i 15.5%)

Checking Debitor ATM  Savings Credit Card Online Mohbile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

= who listened to IHEART RADIO in the past 7 days B SEATTLE-TACOMA

; 15.2%
12.3%
13.0%
11.8%
529 Plan / College Savings Plan ;:::
Professional Services Used*: Adults 18 or older

Online Investing / Stock Trading

Tax Preparation Service

11.8%
10.9%
# who listened to IHEART RADIO in the past 7 days

Financial Planner 17.9%

4%

Accountant

Insurance Agent at a Local Office (not online)

4.3%

Real Estate Agent a1%

157,168

f'Past 3-Months Payment Methods Used: Adults 18 or older

O% 68% 47% a3% 375 a.0%

: 4.6%
Estate Planning m-a% o [ - R
P’ it *Past 12 Months, VISA Venmo Zelle ApplePay MasterCard Google Pay  American CashApp  Store Credit  Discover Facebook  Square Cash Samsung Pay
Divorce / Family Attorney !' 1%159? ( ) Express Card Messenger
m who listened to IHEART RADIO in the past 7 days B SEATTLE-TACOMA m who listened to IHEART RADIO in the past 7 days m SEATTLE-TACOMA
SEATTLE-TACOMA Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 1,324
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10.% or 38

HITS
1061

likely to ha
Debit Card

1,324 of SEATTLE-TACOMA Metro Adults 18 or older listened to KBKS-FM in the past 7 days.

Adults 18 or older who listened to KBKS-FM in the past 7 days are 4.% less likely to have a 401K, 23.5% more

ve an Auto Loan, 1.6% more likely to Invest/Trade Stocks Online, 9.5% more likely to pay with their

Investments Owned: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)
-
749,883 19.8%
526,366
7%
12.3%
5 9.2%
362,651
&
PRl 7.5%

6 13.9%
9
466,870
11.5%
9.6%
u who listened to KBKS-FM in the past 7 days

Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

529 Plan / College Savings Plan
M SEATTLE-TACOMA

Checking  Debit or ATM
Account

Financial Services Has and/or Uses: Adults 18 or older

7% 15% T5% 67% 4oy 5.8%

Certificates of Studentloan Refinanced Personal Loan
Deposit (CDs) Home
Mortgage

19.9%
16.6% 15.5%)
Auto Loan

Online Bill
Paying

Mohbile
Banking

Credit Card Online
Banking

Home

Mortgage

savings
Account

Money
Market
Account

Home
Improvement
Loan or Home

Equity Loan

card

w who listened to KBKS-FM in the past 7 days W SEATTLE-TACOMA

Professional Services Used*: Adults 18 or older

[

Online Investing / Stock Trading

750,501 19.8%

Tax Preparation Service

715,546

Financial Planner g
679,897

6.6%

Accountant 8.2%

309,791

Insurance Agent at a Local Office (not onfine)

B

6.1%

5.3%

Real Estate Agent 1%

nI

157,168

2 1.0%

Estate Planning

'

3.3%
2.4%
11%
u who listened to KBKS-FM in the past 7 days W SEATTLE-TACOMA

SEATTLE-TACOMA Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 339
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved.

(*Past 12 Menths)

Divorce / Family Attorney

visA

f'Past 3-Months Payment Methods Used: Adults 18 or older

7.2%
5.8% 6-8%  5.6% 439 2.0%

Facebook  Square Cash Samsung Pay
Messenger

% %

CashApp  Store Credit
Card

ApplePay MasterCard Google Pay Discover

PayPal Debit Card Zelle

Venmo

American
Express.

m who listened to KBKS-FM in the past 7 days m SEATTLE-TACOMA

Radlio Stations: KBKS-FM




96.5

playing what we want

10.5% or 398,215 of SEATTLE-TACOMA Metro Adults 18 or older listened to KIAQ-FM in the past 7 days.
Adults 18 or older who listened to KJAQ-FM in the past 7 days are 2.7% more likely to have a 401K, 12.7%
more likely to have an Auto Loan, 2.8% less likely to Invest/Trade Stocks Online, 6.2% more likely to pay with
their Debit Card.

Investments Owned: Adults 18 or older
401K Plan

IRA (Individual Retirement Account)
. "
749,883 19.8%

15.1%

12.3%
15.4%

Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

Bonds

Financial Services Has and/or Uses: Adults 18 or older

8.9% 75% 92% 5yp 1.8% g gg

19.99%|
15.5%)

5% 10100 122501 e 2 \ Lins
Second Home or Real Estate Property M‘—‘-ﬁ% Checking DebitorATM  Savings  CreditCard  Online Mobile  Online Bill Home Auto Loan Money  Certificates of Studentioan Refinanced Personal Loan  Home
¥ - Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
i ¥ Account M L Hi
529 Plan / College Savings Plan TR 7% e lortgage 2:;:[0::9
® who listened to KIAQ-FM in the past 7 days M SEATTLE-TACOMA m who listened to KJAQ-FM in the past 7 days m SEATTLE-TACOMA

Professional Services Used*: Adults 18 or older

Online Investing / Stock Trading

750,501

19.8%

Tax Preparation Service

715,546

18.9%

Financial Planner

679,897 17.9%

Accountant

309,791
8.5%

Insurance Agent at a Local Office (not onfine)

Real Estate Agent 2%

Estate Planning

120.5%
11%

m who listened to KIAQ-FM in the past 7 days

(*Past 12 Menths)

Divorce / Family Attorney
W SEATTLE-TACOMA

SEATTLE-TACOMA Scarborough R2 2024: Aug23-Aug24 Qual Intab

Metro

P Past 3-Months Payment Methods Used: Adults 18 or older

A% 6% 47w a3% 5 4.0%
o R

Facebook  Square Cash Samsung Pay
Messenger

Zelle

PayPal Debit card venmo ApplePay MasterCard Google Pay  American
E

CashApp Store Credit  Discover
Xpress Card

m who listened to KIAQ-FM in the past 7 days mSEATTLE-TACOMA

383
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Debit Card

11.5% or 435,293 of SEATTLE-TACOMA Metro Adults 18 or older listened to KIEB-FM in the past 7 days.
Adults 18 or older who listened to KIEB-FM in the past 7 days are 3.7% more likely to have a 401K, 11.% more

likely to have an Auto Loan, 10.1% less likely to Invest/Trade Stocks Online, 8.8% more likely to pay with their

mﬁélnvestments Owned: Adults 18 or older

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

12.3%

466,870
13.0%

14.6%
9.6%

Bonds

Second Home or Real Estate Property

Checking  Debit or ATM

Financial Services Has and/or Uses: Adults 18 or older

+119.0%
15.5%)

savings Credit Card Mohbile Online Bill

Online Home Auto Loan Money  Certificates of Studentloan
% Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs)
" . A
529 Plan / College Savings Plan TR 7.5% ccount
# who listened to KJEB-FM in the past 7 days M SEATTLE-TACOMA w who listened to KIEB-FM in the past 7 days m SEATTLE-TACOMA

BT% 15% gaw 6.7% 9 gay

Refinanced Personal Loan  Home
Home Improvement
Mortgage Loan or Home
Equity Loan

Professional Services Used*: Adults 18 or older

Online Investing / Stock Trading

750,501 19.8%

Tax Preparation Service 715546 18.9%

Financial Planner

679,897 17.9%

Accountant 11.0%

8.6%

Insurance Agent at a Local Office (not online)

Real Estate Agent ﬁ.?ﬂﬁ
Estate Planning !3 :f‘ :
Divorce / Family Attorney k 0.16916* (*Past12 Months) A
m who listened to KIEB-FM in the past 7 days W SEATTLE-TACOMA
SEATTLE-TACOMA Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 426
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'-’?'Past 3-Months Payment Methods Used: Adults 18 or older

American CashApp  Store Credit
Express Card

Debit card ApplePay MasterCard Google Pay

PayPal Zelle

Venmo

Discover

wm who listened to KIEB-FM in the past 7 days m SEATTLE-TACOMA

Radio Stations: KIEB-FM

Facebook  Square Cash Samsung Pay
Messenger




102.5 FM

“ﬁ ‘Investments Owned: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

e

Money Market Funds
Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

529 Plan / College Savings Plan 5 51*;%

u who listened to KZOK-FM in lhe past 7 days m SEATTLE-TACOMA

11.8% or 447,689 of SEATTLE-TACOMA Metro Adults 18 or older listened to KZOK-FM in the past 7 days.
Adults 18 or older who listened to KZOK-FM in the past 7 days are 5.5% less likely to have a 401K, 4.7% more

likely to have an Auto Loan, 22.8% less likely to Invest/Trade Stocks Online, 1.9% less likely to pay with their
Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

.9%
-m ™ g

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home

Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

m who listened to KZOK-FM in the past 7 days M SEATTLE-TACOMA

Professional Serwces Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Online Investing / stock Trading

Financial Planner AR 17.9%

Accountant
309,791

6.1%
2 6.1%

8768 4.2%

Real Estate Agent 157,163 T
3.6%

Estate Planning m 2.3%

Divorce / Family Attorney B‘i":%

Insurance Agent at a Local Office (not online)

¥ who listened to KZOK-FM in the past 7 days B SEATTLE-TACOMA
SEATTLE-TACOMA Metro Scarborough R2 2024: Aug23-Aug24

: 19.1% 8.3%
ssx
- lj l% - nen —
on: _ P

(*Past 12 Months) VisA PayPal Debit Card Venmo Zelle ApplePay MasterCard GooglePay  American CashApp  Store Credit  Discover Facebook  Square Cash Samsung Pay

Express Card Messenger
m who listened to KZOK-FM in the past 7 days B SEATTLE-TACOMA

Qual Intab 429
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° Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an average of 2 days, 22 hours, 0 minutes
' eart and 44 seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an avg. of 8 hours and 38 minutes each week
I 2 A D I listening to All Local AM/FM Radio, representing 12.3% of totaltime spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
66:07:38
Concurrent
X = Use9e % \who listened to HEART RADIO SEATTLE-TACOMA
72.] . Y in the past 7 days
% of Total - 58.9%
Weekly H:M:

= who listened to IHEART RADIO in the past 7 days B SEATTLE-TACOMA

Qual Intab 3,704 Hubbord Share of Everything

f Anythi .
BROADCASTING SIARIENINY. o

SEATTLE-TACOMA Metro  Scarborough R2 2024: Aug23-Aug24  Qual Intab

1,324 SEATTLE-TACOMA Metro Scarborough R2 2024: Aug23-Aug24
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Adults 18 or older who listened to KBKS-FM in the past 7 days spend an average of 2 days, 15 hours, 8 minutes and 9
seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to KBKS-FM in the past 7 days spend an avg. of 8 hours and 11 minutes each week listening to
All Local AM/FM Radio, representing 13.% of total time spent with all forms of Media.
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Adults 18 or older who listened to KJAQ-FM in the past 7 days spend an average of 2 days, 21 hours, 44 minutes and 3
seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to KIAQ-FM in the past 7 days spend an avg. of 9 hours and 25 minutes each week listening to
All Local AM/FM Radio, representing 13.5% of total time spent with all forms of Media.
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Adults 18 or older who listened to KJEB-FM in the past 7 days spend an average of 3 days, 0 hours, 29 minutes and 32
seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to KIEB-FM in the past 7 days spend an avg. of 9 hours and 42 minutes each week listening to
All Local AM/FM Radio, representing 13.4% of total time spent with all forms of Media.
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Adults 18 or older who listened to KZOK-FM in the past 7 days spend an average of 2 days, 21 hours, 57 minutes and 51
seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to KZOK-FM in the past 7 days spend an avg. of 9 hours and 52 minutes each week listening to
All Local AM/FM Radio, representing 14.1% of total time spent with all forms of Media.
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Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an average of 2 days, 4 hours, 40 minutes

®
'Hea rt and 48 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an avg. of 7 hours and 30 minutes each week
R A D I O listening to Local Ad-Supported AM/FM Radio, representing 14.3% of total time spent with all forms of Ad-Supported Media.
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Avg. H:M:S/week with All Forms of Ad-
Supported Media: Aduits 18 or older

Concurr.
pramt 63.0%

who listened to IHEART SEATTLE-TACOMA
RADIOin the past 7 days

% of Total

Weekly H:M:

® who listened to IHEART RADIO in the past 7 days B SEATTLE-TACOMA
SEATTLE-TACOMA  Metro  Scarborough R2 2024: Aug23-Aug24  Qual Intab 1,324 SEATTLE-TACOMA Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 3,704 Hubba r Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved. B A Ok kS T 1N for Anything .

(Radio Stations: KBKS-FM OR Radio Stations: KIAQ-FM OR Radio Stations: KJEB-FM OR Radio Stations: KIR-AM OR Radio Stations: KJR-FM OR Radio Stations: KIR-FM HD2 OR Radio Stations: KZOK-FM)




f Adults 18 or older who listened to KBKS-FM in the past 7 days spend an average of 1 days, 22 hours, 16 minutes and 1

'.IS seconds each week with All Forms of Ad-Supported Media.

Io 6 I 100.% of Adults 18 or older who listened to KBKS-FM in the past 7 days spend an avg. of 7 hours and 13 minutes each week listening to
® Local Ad-Supported AM/FM Radio, representing 15.6% of totaltime spent with all forms of Ad-Supported Media.
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Adults 18 or older who listened to KJAQ-FM in the past 7 days spend an average of 2 days, 4 hours, 24 minutes and 50
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to KJAQ-FM in the past 7 days spend an avg. of 8 hours and 10 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 15.6% of totaltime spent with all forms of Ad-Supported Media.
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Adults 18 or older who listened to KJEB-FM in the past 7 days spend an average of 2 days, 6 hours, 29 minutes and 29
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to KIEB-FM in the past 7 days spend an avg. of 8 hours and 29 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 15.6% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who listened to KZOK-FM in the past 7 days spend an average of 2 days, 4 hours, 39 minutes and 13
m seconds each week with All Forms of Ad-Supported Media.
102.5 FM

100.% of Adults 18 or older who listened to KZOK-FM in the past 7 days spend an avg. of 8 hours and 31 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 16.2% of totaltime spent with all forms of Ad-Supported Media.
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iHeart
RADIO

an avg. of 64.4 minutes/day.

Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an average of 7 hours and
31 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for
(Local Radio delivers 14.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg. of 61.9 minutes/day.

| Adults 18 or older who listened to KBKS-FM in the past 7 days spend an average of 6 hours and 36
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 15.6% of Time with Ad-Supported Media.)
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Top-13 AII Forms of Media (Persons & % Reach): Adults 18 or old
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(Local Radio delivers 15.6% of Time with Ad-Supported Media.)

Local TV Stations

76.4

Billboards &

Email/Text/
1w/
Zoom,etc.

Signs (Weekly | (Personal &

Drivers)
419

Facebook
4.5

Amazon
Prime/IMDb/
FireTV

arch
(Google, Bing, | Netflix

24.5

‘Work)

Gam
Fantasy...

Banking..

Billboards &
Signs (Weekly

Drivers) Facebook

4.4 4.3

Local TV Stations
87.9

Search
(Google, Bing,

Amazon
Prime/IMDb/
Netfl FireTV

M Radio
3 2 289

Email/Text/
1M/
Zoom,etc.
(Personal &
Work)
391

Games/
Fantasy/
Betting Sites

News/ G..
Wea., S..
SROTSRN 9.5

Banking...

® who listened to KJAQ-FM in the past 7 days

B SEATTLE-TACOMA

Top-13 All Forms of Ad Suggon‘ed Media (Persons & % Reach): Adults 18 or older

(average
Gmmw smm

Search (Google, Bing, etc.)
Billboards & Signs (Weekly Drivers)

Nes ts

Facebook

Local AM/FM Radio
Email/TextiIM/Zoom,etc. (Personal & Work)
Local TV Stations

Non-Premium Cable TV Networks

Shopping (incl. Food/Auctions/Travel, etc.)
Instagram

Amazon Prime /IMDb fFireTV

YouTube Video

SEATTLE-TACOMA

¥ 21095
5 324 556

B —V
—m

Avg. Hours+Minutes/day with All

Top—13 All Forms of Ad-Supported Media (% Time Spent &
pere (Averoge 0oy)

Avg. Minutes/day Spent): Adults 18 or older

Non-P
Cable
79.4

TV Networks

Facebook

mium

Local AM/FM
Radio
70.0

Billboards &
Signs (Weekly
Drivers)
41.9

Amazon

Local AM/FM
Radio
54.1

FireTV

Naon-Premium Cable :
53.7

TV Networks
93.5

Prime/IMDb/

Facebook
44,5

Billboards &

Search

0,27
ST —
ST —
m

mﬂ(uru

® who listened to KJAQ-FM in the past 7 days
Metro Scarborough R2 2024: Aug23-Aug24

who listened to KIAQ-FM
in the past 7 days

Forms of Ad-Supported Media:
Adults 18 or older

L%,

SEATTLE-TACOMA

W SEATTLE-TACOMA
Qual Intab 383

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC. All rights reserved.

Local TV Statior
71.4

srsonal

Search
Amazon Prime/ | (Google,
15 IMDb/FireTV Bing, etc.)
54.0 27,3

News/
Weathe..

Grocery...

Signs (Weekly
Drivers)
44.4

(Google,
Bing, etc.)
293

Shopping

Local TV Sta {\rul

8 (Personal &.

You...
vid...
19.2

Inst...
211

= who listened to KIAQ-FM in the past 7 days

Radio Stations: KIAQ-FM

B SEATTLE-TACOMA

* Share of Everything

for Anything _




9S:

avg. of 72.8 minutes/day.

Adults 18 or older who listened to KJEB-FM in the past 7 days spend an average of 7 hours and 47
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 15.6% of Time with Ad-Supported Media.)
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Top-13 AII Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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447,689 or 100.% of Adults 18 or older who listened to KZOK-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 73.1 minutes every day representing 43.9% of all
time spent daily with Ad-Supported Audio.
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iHeart 1,359,271 or 100.% of Adults 18 or older who listened to IHEART RADIO in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 64.4 minutes every day representing 43.1% of
R A D | O all time spent daily with Ad-Supported Audio.
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“'TS 381,324 or 100.% of Adults 18 or older who listened to KBKS-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 61.9 minutes every day representing 43.9% of all
106.1 time spent daily with Ad-Supported Audio.
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| 447,689 or 100.% of Adults 18 or older who listened to KZOK-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 73.1 minutes every day representing 43.9% of all
102.5 FM

time spent daily with Ad-Supported Audio.
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iHeart
RADIO

1,359,271 or 100.% of Adults 18 or older who listened to IHEART RADIO in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Classic Rock, Classic Hits, and Adult Hits.

Local AM/FM Radm Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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381,324 or 100.% of Adults 18 or older who listened to KBKS-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary, Rhythmic
AC, Country, and Classic Rock.
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398,215 or 100.% of Adults 18 or older who listened to KJAQ-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Hits, Adult Contemporary, Pop Contemporary Hit Radio,
playing what we want Classic Rock, and Classic Hits.

Lacal AM/FM Radlo Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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95:

435,293 or 100.% of Adults 18 or older who listened to KIEB-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult Contemporary, Pop Contemporary Hit
Radio, Country, and Adult Hits.
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Active Rock.

102.5 FM

447,689 or 100.% of Adults 18 or older who listened to KZOK-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Classic Rock, Adult Contemporary, Adult Hits, Classic Hits, and

Local AMI/FM Radm Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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Premium Cable TV Networks

iHeart
RADIO

802,770 or 59.1% of Adults 18 or older who listened to IHEART RADIO in the past 7 days watch Ad-
Supported Local TV Stations for an average of 79.8 minutes every day representing 27.1% of all time
spent daily with Ad-Supported Video.
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200,734 or 52.6% of Adults 18 or older who listened to KBKS-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 56.1 minutes every day representing 27.6% of all time

spent daily with Ad-Supported Video.
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230,271 or 57.8% of Adults 18 or older who listened to KJAQ-FM in the past 7 days watch Ad-
- Supported Local TV Stations for an average of 71.4 minutes every day representing 25.3% of all time
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270,884 or 60.5% of Adults 18 or older who listened to KZOK-FM in the past 7 days watch Ad-

Supported Local TV Stations for an average of 87.3 minutes every day representing 26.6% of all time
102.5 FM spent daily with Ad-Supported Video.
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iHeart 802,770 or 59.1% of Adults 18 or older who listened to IHEART RADIO in the past 7 days watch Ad-
Supported Local TV Stations for an average of 79.8 minutes every day representing 27.1% of all time

R A D l O spent daily with Ad-Supported Video.
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“[Ts 200,734 or 52.6% of Adults 18 or older who listened to KBKS-FM in the past 7 days watch Ad-
' Supported Local TV Stations for an average of 56.1 minutes every day representing 27.6% of all time
106.1 spent daily with Ad-Supported Video.
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230,271 or 57.8% of Adults 18 or older who listened to KJAQ-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 71.4 minutes every day representing 25.3% of all time
playing what we want spent daily with Ad-Supported Video.
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282,261 or 64.8% of Adults 18 or older who listened to KJEB-FM in the past 7 days watch Ad-
95 Supported Local TV Stations for an average of 83.6 minutes every day representing 27.2% of all time
Y/ spent daily with Ad-Supported Video.
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y | 270,884 or 60.5% of Adults 18 or older who listened to KZOK-FM in the past 7 days watch Ad-
\/ | Supported Local TV Stations for an average of 87.3 minutes every day representing 26.6% of all time

102.5 FM spent daily with Ad-Supported Video.
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802,770 or 59.1% of Adults 18 or older who listened to IHEART RADIO in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local

News - Morning, Movies, and Dramas.
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106.1 News - Morning, Game Shows, and National/Network News.
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06.5 230,271 or 57.8% of Adults 18 or older who listened to KJAQ-FM in the past 7 days watch Ad-
. Supported Local TV Stations. The Top 6-Programs are Comedies, Sports, Local News - Evening,
Movies, Dramas, and Local News - Morning.
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Local TV Station Programs (Persons & % Reach): Adults 18or older

(average week)
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282,261 or 64.8% of Adults 18 or older who listened to KIEB-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Movies, and Dramas.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(average week)
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270,884 or 60.5% of Adults 18 or older who listened to KZOK-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies,
Movies, Local News - Morning, and Dramas.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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iHeart
RADIO

996,428 or 73.3% of Adults 18 or older who listened to IHEART RADIO in the past 7 days use Ad-
Supported Social Media for an average of 123. minutes every day representing 23.1% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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292,262 or 76.6% of Adults 18 or older who listened to KBKS-FM in the past 7 days use Ad-
Supported Social Media for an average of 143.1 minutes every day representing 29.6% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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playing what we want

280,624 or 70.5% of Adults 18 or older who listened to KJAQ-FM in the past 7 days use Ad-
Supported Social Media for an average of 118.3 minutes every day representing 22.3% of all time
spent daily with Ad-Supported Digital Media.
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95:

333,250 or 76.6% of Adults 18 or older who listened to KIEB-FM in the past 7 days use Ad-Supported
Social Media for an average of 120.4 minutes every day representing 22.2% of all time spent daily
with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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102.5 FM

318,457 or 71.1% of Adults 18 or older who listened to KZOK-FM in the past 7 days use Ad-
Supported Social Media for an average of 93.7 minutes every day representing 17.9% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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iHeart 981,366 or 72.2% of Adults 18 or older who listened to IHEART RADIO in the past 7 days use Ad-
Supported Facebook for an average of 45.1 minutes every day representing 36.6% of all time spent

R A D I O daily with Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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HrTs 289,750 or 76.% of Adults 18 or older who listened to KBKS-FM in the past 7 days use Ad-Supported
' Facebook for an average of 53.9 minutes every day representing 37.6% of all time spent daily with

1061 Ad-Supported Social Media.
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277,176 or 69.6% of Adults 18 or older who listened to KJAQ-FM in the past 7 days use Ad-
Supported Facebook for an average of 45. minutes every day representing 38.% of all time spent

playing what we want daily with Ad-Supported Social Media.
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299,020 or 68.7% of Adults 18 or older who listened to KIEB-FM in the past 7 days use Ad-Supported
Facebook for an average of 42.6 minutes every day representing 35.4% of all time spent daily with
Ad-Supported Social Media.

Avg. Week All social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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318,457 or 71.1% of Adults 18 or older who listened to KZOK-FM in the past 7 days use Ad-
Supported Facebook for an average of 32.6 minutes every day representing 34.8% of all time spent
daily with Ad-Supported Social Media.
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iHeart 981,366 or 72.2% of Adults 18 or older who listened to IHEART RADIO in the past 7 days use Ad-
Supported Facebook for an average of 45.1 minutes every day representing 36.6% of all time spent

R A D ' O daily with Ad-Supported Social Media.
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“['Ts 289,750 or 76.% of Adults 18 or older who listened to KBKS-FM in the past 7 days use Ad-Supported

Facebook for an average of 53.9 minutes every day representing 37.6% of all time spent daily with
106.1 Ad-Supported Social Media.
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96.5 277,176 or 69.6% of Adults 18 or older who listened to KJAQ-FM in the past 7 days use Ad-
- Supported Facebook for an average of 45. minutes every day representing 38.% of all time spent
daily with Ad-Supported Social Media.
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| 299,020 or 68.7% of Adults 18 or older who listened to KIEB-FM in the past 7 days use Ad-Supported

95 Facebook for an average of 42.6 minutes every day representing 35.4% of all time spent daily with
Y/ Ad-Supported Social Media.
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318,457 or 71.1% of Adults 18 or older who listened to KZOK-FM in the past 7 days use Ad-
Supported Facebook for an average of 32.6 minutes every day representing 34.8% of all time spent
daily with Ad-Supported Social Media.
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iHeart
RADIO

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 96,620;
Local Radio: 86,533; Social Media: 60,705; Non-Prem. Cable: 36,364; Local TV: 31,301
reaching Adults 18 or older who listened to IHEART RADIO in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 26,006;
Local Radio: 24,197; Social Media: 18,257; Non-Prem. Cable: 9,400; Local TV: 7,784
reaching Adults 18 or older who listened to KBKS-FM in the past 7 days.
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playing what we want

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 28,018;
a Local Radio: 25,424; Social Media: 16,468; Non-Prem. Cable: 10,801; Local TV: 8,976

reaching Adults 18 or older who listened to KJAQ-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who listened to KIAQ-FM in the past 7
days
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Radio Stations: KIAQ-FM




9S:

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 33,433;
Local Radio: 28,057; Social Media: 20,282; Non-Prem. Cable: 11,536; Local TV: 11,289

reaching Adults 18 or older who listened to KJEB-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who listened to KJEB-FM in the past 7
days
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o

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 32,255;
Local Radio: 28,381; Social Media: 18,402; Non-Prem. Cable: 11,331; Local TV: 10,458
reaching Adults 18 or older who listened to KZOK-FM in the past 7 days.
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.Heart 1,224,352 or 90.1% of Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an
l average of 47.4 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio

R A D I O Stations Out-of-Home for an average of 39. minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
(average week] Tofol Persons: % Time spent  (AVERGR Ddy)
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“,' 327,766 or 86.% of Adults 18 or older who listened to KBKS-FM in the past 7 days spend an average
' of 50.6 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio Stations
106.1 Out-of-Home for an average of 37.5 minutes/day.

Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or otder

{average week)
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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playing what we want

366,309 or 92.% of Adults 18 or older who listened to KIAQ-FM in the past 7 days spend an average
- of 41.9 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio Stations
Qut-of-Home for an average of 42.4 minutes/day.
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or otder

405,138 or 93.1% of Adults 18 or older who listened to KIEB-FM in the past 7 days spend an average
of 49.3 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio Stations
Out-of-Home for an average of 44.1 minutes/day.
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102.5 FM Stations Out-of-Home for an average of 44.3 minutes/day.

403,549 or 90.1% of Adults 18 or older who listened to KZOK-FM in the past 7 days spend an
average of 34.9 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio

Top-13 Out—of Home Media (Persons & % Reach): Adults 18 or older
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iHeart 1,224,352 or 90.1% of Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an
average of 47.4 minutes per day driving, seeing Billboards and Signs representing 32.4% of all Time Spent

R A D I O with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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“r'Ts 327,766 or 86.% of Adults 18 or older who listened to KBKS-FM in the past 7 days spend an average of 50.6
minutes per day driving, seeing Billboards and Signs representing 33.5% of all Time Spent with Ad-

106.1 Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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366,309 or 92.% of Adults 18 or older who listened to KJAQ-FM in the past 7 days spend an average of 41.9
minutes per day driving, seeing Billboards and Signs representing 28.9% of all Time Spent with Ad-

Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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.

who listened to KIAQ-FM SEATTLE-TACOMA
in the past 7 days

38.0%

30.0% 292% 30.0%

AB.1% 16.7%

6:6%: 545

Weekly
Total
Persons
Billboards ézgigé?!ss? AM/FM F%aztﬂg B Walking in %’gﬂ\:ﬁ:? Grocery Satgigzz nuul' u&;zrg Movie Tha;g;‘sus 'I’l:n:it:astgs5 s Public Tva:ﬁ'?:i't7 P Stadiums & jgg,ns%ss
Average (Weekly Drivers) Cities, Downtown
Daily Minutes Aoks

ST s L s2s 0 220 B o5 PO 175 TR 1as RO 100 RO s LU 250 fE 365 |
® who listened to KJAQ-FM in the past 7 days B SEATTLE-TACOMA

SEATTLE-TACOMA Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 383 SEATTLE-TACOMA Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 3,704 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. Soeﬁ_al for Anything _ =

Radio Stations: KIAQ-FM



405,138 or 93.1% of Adults 18 or older who listened to KIEB-FM in the past 7 days spend an average of
49.3 minutes per day driving, seeing Billboards and Signs representing 33.3% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
93.1% 93.9% Out-of-Home Media: Adults 18 or older
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e
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i 403,549 or 90.1% of Adults 18 or older who listened to KZOK-FM in the past 7 days spend an average of
\/ 34.9 minutes per day driving, seeing Billboards and Signs representing 25.7% of all Time Spent with Ad-

102.5 FM Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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1,224,352 or 90.1% of Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an
average of 47.4 minutes per day driving an average of 27.6 miles each day and are 34.4% more likely
to use Canyon Road East than the Metro average.
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327,766 or 86.% of Adults 18 or older who listened to KBKS-FM in the past 7 days spend an average
of 50.6 minutes per day driving an average of 29.5 miles each day and are 84.2% more likely to use
106.1 6th Avenue (Tacoma) than the Metro average.
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playing what we want

366,309 or 92.% of Adults 18 or older who listened to KJAQ-FM in the past 7 days spend an average
of 41.9 minutes per day driving an average of 24.4 miles each day and are 44.7% more likely to use
Highway 522 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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405,138 or 93.1% of Adults 18 or older who listened to KIEB-FM in the past 7 days spend an average
of 49.3 minutes per day driving an average of 28.7 miles each day and are 95.6% more likely to use
Highway 509 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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403,549 or 90.1% of Adults 18 or older who listened to KZOK-FM in the past 7 days spend an
average of 34.9 minutes per day driving an average of 20.3 miles each day and are 76.7% more likely
102.5 FM

to use Canyon Road East than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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581,525 or 42.8% of Adults 18 or older who listened to IHEART RADIO in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9.3 minutes every day representing 31.1% of all
time spent daily with All forms of Print Media.
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167,537 or 43.9% of Adults 18 or older who listened to KBKS-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.4 minutes every day representing 28.9% of all time
spent daily with All forms of Print Media.
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177,476 or 44.6% of Adults 18 or older who listened to KJAQ-FM in the past 7 days read Local Daily
. Newspaper(s) (Daily+Sunday) for an average of 9. minutes every day representing 29.% of all time
spent daily with All forms of Print Media.
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95' spent daily with All forms of Print Media.

196,753 or 45.2% of Adults 18 or older who listened to KIEB-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9. minutes every day representing 32.8% of all time
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Avg. Week All Print Dﬂgﬂg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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178,199 or 39.8% of Adults 18 or older who listened to KZOK-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.6 minutes every day representing 31.2% of all time
spent daily with All forms of Print Media.
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