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32.2% or 84,322,599 of USA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.
Typical Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 50.2 years old
(2.7% older than average) and have a $116,486 (26.% higher than average) annual household income.
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31.6% or 1,221,355 of MSP DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.
Typical Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 50.8 years old
(4.2% older than average) and have a $131,746 (23.1% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ\‘Gender of Target vs. Market: Adults 18 or older
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18.6% or 467,381 of STL DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.
sn Typical Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 53.8 years old
(8.8% older than average) and have a $123,474 (30.8% higher than average) annual household income.
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22.6% or 433,363 of CIN DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.

Cosrco
m!- eI" Typical Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 50.6 years old

(3.6% older than average) and have a $141,504 (48.% higher than average) annual household income.
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Typical Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 55.5 years old

m. 22.5% or 423,227 of WPB DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.
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(3.5% older than average) and have a $124,359 (28.3% higher than average) annual household income.
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32.2% or 84,322,599 of USA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.

= ““ Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 33.1% more likely to be a

college graduate, 12.1% more likely to work full-time, 25.1% more likely to be married, 16.7% more likely to
be a parent of 1 or more children under
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31.6% or 1,221,355 of MSP DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.

Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 36.9% more likely to be a
E college graduate, 13.9% more likely to work full-time, 23.8% more likely to be married, 6.2% more likely to
be a parent of 1 or more children under 1
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be a parent of 1 or more children under 18

18.6% or 467,381 of STL DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.
Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 62.3% more likely to be a
college graduate, 6.% more likely to work full-time, 38.1% more likely to be married, 31.2% more likely to
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22.6% or 433,363 of CIN DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.
=—WHOLESALE Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 63.4% more likely to be a
h ! college graduate, 17.7% more likely to work full-time, 47.8% more likely to be married, 30.2% more likely to
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22.5% or 423,227 of WPB DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.

18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 32.3% more likely to be a
graduate, 2.6% more likely to work full-time, 27.% more likely to be married, 9.7% less likely to be a
of 1 or more children under 18.
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32.2% or 84,322,599 of USA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.

gwsmm B— “u Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 18.9% more likely to own

their home, 45.% more likely to own a higher valued home, 15.6% more likely to have a single-family home,

14.2% more likely to have a dog.

h Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4u{® Pets in Home: Adults 18 or older
: _ :

Single Family House (unattached)

Own a Dog
Townhouse or attached Home 8.9%
8.9%
0 5.2%
Condominium H Own a Cat

5.3%

Apartment

18.1%

Own other type of Pet

Own Second Home Mobile Home or Manufactured E 3.2%

or Real Estate Home 4.0%
Property :
1 who Purchased Items In-Store at COSTCO in the past 3 mos mUSA = who Purchased Items In-Store at COSTCO in the past 3 mos wUSA # who Purchased Items In-Store at COSTCO in the past 3 mos mUSA

vZ4l Value of Owned Home: Adults 18 or older Home Loans: Adults 18 or older

Average Value of Owned Home:
who Purchased Items In-Store at COSTCO in the past 3...

UsA 420,840

11.9%
10.3%

g g 600 20 224 5,870,845 54,80 [T 201 acd
$1v+ Home Mortgage Refinanced Home Equity own
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12.6% more likely to have a dog.

31.6% or 1,221,355 of MSP DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.
Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 15.2% more likely to own

their home, 16.% more likely to own a higher valued home, 13.4% more likely to have a single-family home,

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older

Single Family House (unattached)

Townhouse or attached Home il
10.5%

. 2.5%
Condominium

2.3%
10.3% g.6%
4.7% 7.2% Apartment m
Rent Other Own Second Home bile Home or Manufactured 1.5%
or Real Estate Home 2.4%
Property ’
u who Purchased Items In-Store at COSTCO in the past 3 mos uMSP = who Purchased Items In-Store at COSTCO in the past 3mos uMSP
-~
vZ4l Value of Owned Home: Adults 18 or older
Average Value of Owned Home:
who Purchased Items In-Store at COSTCO in the past 3...
MSP 394,050
7.6%
1.9% 1.5%

$750K-S1M

00K  $500K-5750K

<

<$150K $150K-$200K  $200K-5250K  $250K-5300K  S$300K-$350K  $350K-$5 S1VH+
¥ who Purchased Items In-Store at COSTCO in the past 3 mos mMsp
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18.6% or 467,381 of STL DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.
Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 23.8% more likely to own

their home, 26.6% more likely to own a higher valued home, 8.5% more likely to have a single-family home,
6.8% more likely to have a dog.

Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4®0Pets in Home: Adults 18 or older

Single Family House (unattached)

Own a Dog

Townhouse or attached Home I 2%

5.2%
Condominium 8:/% o] Cat
2.8% 'wn a La

2.0% a5 Apartment %0%

Own Rent Other Own Second Home bile Home or Manufactured 1.5% Own other type of Pet

or Real Estate Home 5.3%

Property B
» who Purchased items In-Store at COSTCO in the past 3 mos WSTL = who Purchased Items In-Store at COSTCO in the past 3 mos msTL wwho Purchased Items In-Store at COSTCOin the past 3 mos wsTL
-
vZ4l Value of Owned Home: Adults 18 or older Home Loans: Adults 18 or older
Average Value of Owned Home:
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2.5% 1.8%
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22.6% or 433,363 of CIN DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.

Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 27.% more likely to own
their home, 23.% more likely to own a higher valued home, 16.5% more likely to have a single-family home,
21.4% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older

mﬁm Type of Home: Adults 18 or older 4 {™ Pets in Home: Adults 18 or older

Single Family House (unattached)
Own a Dog
Townhouse or attached Home I 3.2%
2.8%
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3.4% wn a Ca
Apartment %
Own Second Home bile Home or Manufactured 2.4% Own other type of Pet
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Property :
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-
vZ4l Value of Owned Home: Adults 18 or older Home Loans: Adults 18 or older
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8.4% more likely to have a dog.

22.5% or 423,227 of WPB DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.
Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 10.% more likely to own

their home, 35.3% more likely to own a higher valued home, 9.1% more likely to have a single-family home,

Own/Rent/Other: Adults 18 or older
Single Family House (unattached)
Townhouse or attached Home i 13.9%
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19.2% 12.4%
11.5%
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cosm 32.2% or 84,322,599 of USA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.

=—=wHOLESALE [lF—— Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 6.4% more likely to look
———— up D-I-Y advice online, 14.6% more likely to always vote in local elections, 25.4% more likely to belong to a

gym, 21.9% more likely to fly domestic p

_W Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older jcal Activity: Adults 18 or older
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Lo e e L R e L " Local Elections: Alwey: - TR

RAT., s, <) Local Elections: Sometimes
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31.6% or 1,221,355 of MSP DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.
Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 6.6% more likely to look

==WHOLESALE
h k up D-I-Y advice online, 15.3% more likely to always vote in local elections, 29.5% more likely to belong to a

gym, 17.9% more likely to fly domestic p

jvity: Adults 18 or older
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Tap-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

18.6% or 467,381 of STL DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.
Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 10.3% more likely to
look up D-I-Y advice online, 20.6% more likely to always vote in local elections, 68.4% more likely to belong
to a gym, 31.7% more likely to fly domestic
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22.6% or 433,363 of CIN DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.
Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 3.8% more likely to look
up D-I-Y advice online, 20.9% more likely to always vote in local elections, 29.5% more likely to belong to a

gym, 39.6% more likely to fly domestic p
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22.5% or 423,227 of WPB DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.
=—=wnwoLesate | Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 5.7% more likely to look
h up D-I-Y advice online, 5.2% more likely to always vote in local elections, 39.3% more likely to belong to a

gym, 17.2% more likely to fly domestic pa
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Cosrco

past yr., 48.8% less likely to smoke cigarettes.

32.2% or 84,322,599 of USA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.
Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 3.% more likely to use
QSRs past mo., 12.8% more likely to use Sit-Down Restaurants past mo., 9.1% more likely to use Casinos
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Total .nggg l;gly QSR Users: Avg. Monthly QSR Meals:

= UsSA

87.7%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
w

1time

15.6%

2 times

15.8%

3times 12.7%

4 times 9

5 times

7.0%

6-9times %

10times or more

[

o
5
R

5.2%

= who Purchased Items In-Store at COSTCO in the past 3 mos WUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
84.2% 74.7%

— i - “

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer
Wine

Domestic Regular Beer

Domestic Light Beer

3 23.9%
Inportad Saer -V
Microbrew / Craft Beer 9%

# who Purchased Items In-Store at COSTCO in the past 3 mos
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

B3 -
| i
Mexicn  pima

iakian wings/ Bagel/ Upsale Steakhouse
# who Purchased Items In-Storeat COSTCO in the past 3 mos

Burgers | Donut /
ther  sporsBar  Bakery
asian

mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Purchased items In-Store at COSTCOn the post 5... h 18.3%

wn R 1:.%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

67,486,128

27,563,615 10.5%
25,580,428 9.8%

Table Games (Craps, Poker, etc.)
Bar / Nightclub %
24
6.9%

5.6%

Upscale Restaurant

Stage Show / Concert

sports seting FSTICR. .0
Other Gambling F=od nzn:s%
7%
Spa m.l% Casinos visited past 12 months: Yes
= who Purchased ttems In-Store at COSTCO in the past 3 mos mUSA
7,755
USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 23,243

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

¥ who Purchased items In-Store at COSTCOIin the past 3mos. mUSA

[(Stores/services shopped in-store past 3 months: Costco AND Stores/services bought past 3 months: Costco)]



hE

QSRs past mo., 12.4% more likely to use Sit-Down Restaurants past

past yr., 38.3% less likely to smoke cigarettes.

31.6% or 1,221,355 of MSP DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.
Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 3.7% more likely to use

mo., 14.% more likely to use Casinos

Past 30-days QSR Users: Adults 18 or older
| ume
12.5%

16.3%
%

w who Purchased Items In-Store at COSTCO in the past 3 mos

Total Monthly QSR Users:
88.9%

2times

3 times

4 times

5 times

6 -9times

10times or more

uMsP

Avg. Monthly QSR Meals:
85.7%

e P 5
3,313 820

Past 30-days Sit-Down Restaurant Users. Adults 18 or older
€

1time

20.0%

2 times

3 times

18.1%

4 times
5 times

6-9times

10times or more

= who Pur:hased Ft:ms In-Store at COSTCO in the past 3 mos u MSP
Total ly Sit-Down ant Users:  Avg. hly sit-Down ant Meals:
82.1% 73.1%

Drank Past 30-days: Adults 18 or older

S e
Uquor
Dot ight s
S ——
wie
Imported Beer - v
Microbrew / Craft Beer i
u who Purchased Items In-Store at COSTCO in the past 3 mos mMsp
Msp DMA Scarborough R2 2024: Jul23-Aug24 Qual intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Meican  chinese  Wings/ indian j  Bagel /
Burgers/ House/ Thai/ Donut/
sports ear Coles @ar  Other  Bakery

Asizn

Nan  Upscle Steakhouse

w who Purchased Items In-Store at COSTCOIin the past 3mos.

nMSP

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wha Purchased iterns In-Store at COSTCO in the past 3. 11.1%

MsP 661.358 11.9%

£ Past 12 months Casino Activities: Adults 18 or older

Slot Machines T

471,411 12.2%

99%

31.2%
Table Games (Craps, Poker, etc.)

Bar [ Nightclub
Stage Show / Concert

Upscale Restaurant Ty

-4. a
:.
"z‘.’n?‘ée

Sports Betting

Other Gambling

90,000

Spa Casinos visited past 12 months: Yes

Used Past 30-days: Adults 18 or older
=
=

Marijuana / Cannabis Cigarettes

Vape

# who Purchased ttems In-Store at COSTCO in the past 3 mos = MSP
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= who Purchased Items In-Store at COSTCO in the past 3mos -MsP

[(Stores/services shopped in-store past 3 months: Costco AND Stores/services bought past 3 months: Costco)]
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18.6% or 467,381 of STL DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.
Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are .1% less likely to use QSRs
past mo., 14.6% more likely to use Sit-Down Restaurants past mo., 7.1% less likely to use Casinos past yr.,

59.6% less likely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older

£ I I 1time -
N %
Stines
6 -9times

20.1%

10times or more

m who Purchased Items In-Store at COSTCO in the past 3 mos

mSTL

Avg. Monthly QSR Meals:

Total Monthly QSR Users:
88.3% 88.3%

1time

2 times

3 times
4 times
5 times
6-9times

10times or more

18.7%

® who Purchased Items In-Store at COSTCO in the past 3 mos

Total hly Sit-Dewn ant Users:

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

W STL

Avg.

hly sit-Down

ant Meals:

84.4% 73.6%

Drank Past 30-days: Adults 18 or older
Any Type of Beer

Liguor

Domestic Light Beer

822,706 32.8%'

Bopsadl s Bar
oy
Imported Beer v v
Microbrew / Craft Beer %:3'0% i
® who Purchased Items In-Store at COSTCO in the past 3 mos mSTL
STL DMA Scarborough R2 2024: Jul23-Aug24 Qual Intab

423

Table Games (Craps, Poker, etc.)

Slot Machines i
Bar [ Nightclub

Upscale Restaurant

sors s i 7%
Stage Show / Concert prrwen 4_392'3%
Other Gambling 12?;2

;

23

® who Purchased items In-Store at COSTCO in the past 3 mos
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256,151 10.2% ’

Past 12 months Casino Activities: Adults 18 or older

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

i
P Mesican  Itak:

I

chinese an

wings/ Steskhouse Coffes  Bagel /
Burgers / Mousa/ Dot/
Sports gar Coffes Sar  Bakery  Other

Asian

Indizn/  Upscale
Thai
mwho Purchased Herms In-Store at COSTCO in the past 3 mos

mSTL

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wha Purchased items In-Store at COSTCO'in the post 5... [GE S0  14.6%

n 13.6%

~2a.8%

Casinos visited past 12 months: Yes
mSTL

33.3%

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes

= who Purchased Items In-Store at COSTCO in the past 3 mos

[(Stores/services shopped in-store past 3 months: Costco AND Stores/services bought past 3 months: Costco)]



COSTCO
o = GIN

Past 30-days QSR Users: Adults 18 or older

1time

= .

2times
3 times
4 times

5 times

12.5% .

m who Purchased Items In-Store at COSTCO in the past 3 mos

6 -9times

10times or more

=N

Total nggg[’gﬂv QSR Users: Avg. Monthly QSR Meals:

87.9%

1682547

QSRs past mo., 11.1% more likely to use Sit-Down Restaurants past
yr., 75.% less likely to smoke cigarettes.

22.6% or 433,363 of CIN DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.
Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 3.8% more likely to use

mo., 1.9% less likely to use Casinos past

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ ] 1time

2 times

3 times

10times or more -

4.5%
® who Purchased Items In-Store at COSTCO in the past 3 mos
hly Sit-Dewn
86.7%

ECIN
Avg. Monthly Sit-Down Restaurant Meals:

Total

ant Users:
78.0%

Drank Past 30-days: Adults 18 or older

S e
Uquor
Domestic Regular Beer
Domestic Light Beer
Wi
Imported Beer - v
Microbrew / Craft Beer 10.9% 19.3% i
® who Purchased Items In-Store at COSTCO in the past 3 mos uCIN
CIN DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

maian  Bagelf

PiIa Mexican  Chinese  Wings/ Steakhouse Coffes Indizn/  Upscale
Burgers / House / Donut/  Thail
Sports Bar Caffee Bar Bakery  Other
Asian
# who Purchased Herms In-Store at COSTCO in the past 3mos mCN

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wha Purchased items In-Store at COSTCO'n the post 5. [SE,008NN  21.5%

an .’-36.635 17.6%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

527,485

27.6%

Table Games (Craps, Poker, etc.)
Bar [ Nightclub
Sports Betting

Upscale Restaurant

Stage Show / Concert
Other Gambling 1'“1%3%
L 9@15%
S h; 1.6% Casinos visited past 12 months: Yes

Used Past 30-days: Adults 18 or older

Cigarettes Marijuana / Cannabis Vape
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444

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

= who Purchased Items In-Store at COSTCO in the past 3 mos mCIN

[(Stores/services shopped in-store past 3 months: Costco AND Stores/services bought past 3 months: Costco)]



COSTCco
R

past yr., 24.7% less likely to smoke cigarettes.

22.5% or 423,227 of WPB DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.
Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are .6% more likely to use
QSRs past mo., 13.7% more likely to use Sit-Down Restaurants past mo., 30.3% more likely to use Casinos

Past 30-days QSR Users: Adults 18 or older

3 times
4 times
5 times
6 -9times

10times or more
» who Purchased Items In-Store at COSTCO in the past 3 mos = WPB

Total Jlgg%gfv QSR Users: Avg. Monthly QSR Meals:

84.2%
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s

2 times

3 times

12.1%
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ant Users:

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

0.
4%
%

EWPB

Avg.

ant Meals:

89.1% 78.4%

Drank Past 30-days: Adults 18 or older

Liquor

BA5,017 45.0%

Wine
Ay Typaof Beer
imponsiBuar
Domestic Light Beer

Domestic Regular Beer v v
Microbrew / Craft Beer M 10.2% i

w who Purchased [tems In-Store at COSTCO in the past 3 mos mWPB

DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab

Slot Machines

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Bar / Nightclub

163,868 8.7%
140,870 7.5%

Stage Show / Concert
Sports Betting

Other Gambling

Spa 1.9 60 1{55’26

# who Purchased Items In-Store at COSTCO in the past 3 mos
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Past 12 months Casino Activities: Adults 18 or older

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

chinese moscn  Upsclle  Wings/  Cates  indian/ Steskhous Seatood
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
eogas

nakan
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Burgers/  Wouse!  Thai/
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Sports Bar Coffes Sar  Other
P 321,552 17.1%
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= WPB

Used Past 30-days: Adults 18 or older
=
=

Marijuana / Cannabis Cigarettes
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[(Stores/services shopped in-store past 3 months: Costco AND Stores/services bought past 3 months: Costco)]
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32.2% or 84,322,599 of USA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.
Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 27.3% more likely to have a

401K, 21.6% more likely to have an Auto Loan, 37.% more likely to Invest/Trade Stocks Online, .8% more likely
to pay with their Debit Card.

Investments Owned: Adults 18 or older
7.4%

o

IRA (Individual Retirement Account)

Stocks or Stock Options

75,428,761 28.8%
0 2
49,658,329 18.9%

Mutual Funds

Money Market Funds mmmm
Bonds ] n_:;‘m

Other (Crypto /[ NFTs / Metals, etc.)

3 13.9%
29,009,608 KLY
14.1%
GOORIR -1

529 Plan / College Savings Plan

™~ Financial Services Has and/or Uses: Adults 18 or older

7.5% 72% 3% Gax 6% ¢y

Checking  Debit or ATM Credit Card Mobile Online Bill

savings online Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property M R Account Mortgage L:a;.: e
E an
w who Purchased Items In-Store at COSTCO in the past 3 mos mUSA ® who Purchased Items In-Store at COSTCO in the past 3 mos mUSA
. . ] r—
Professional Services Used*: Adults 18 or older | g#yPast 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service oS = 2M49% -
Online Investing / Stock Trading
Insurance Agent at a Local Office (not online) Mﬁ‘“ L25% @ ®
Real Estate Agent z : g 9% 0.8%8 5% 0%
) oa% e i 3.6% 3.8% 3.7% 3.4%
Estatalblnning E;.m o . n b .. ISP

Zelle

PayPal

MasterCard Apple Pay  CashApp  Google Pay Store Credit
Car

. 2 . 2
Divorce/ Family Attorney m:: (*Past 12 Months) visa Debit Card Venmo Discover Aé:;r::n ;a;:;ﬁr Samsung Pay Square Cash
= who Purchased items In-Store at COSTCO in the past 3 mos mUSA = who Purchased Items In-Store at COSTCO in the past 3 mos mUSA
USA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 7,755
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Adult

401K,
to pay with their Debit Card.

31.6% or 1,221,355 of MSP DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.

s 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 26.2% more likely to have a
2.5% more likely to have an Auto Loan, 39.5% more likely to Invest/Trade Stocks Online, 6.7% less likely

Investments Owned: Adults 18 or older

1,612,575 41.7%
20.8%
14.3%
16.4%

15.4%
9.6%

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

529 Plan / College Savings Plan

Financial Services Has and/or Uses: Adults 18 or older

8.2% 92%  75% 63% 6.7% 5.6%

2 2125.5%

Other (Crypto / NFTs / Metals, etc.) Mgm Checking savings Debitor ATM CreditCard  Online Mobile  Online Bill Home Autoloan Certificatesof Money  Studentloan Personal Loan Refinanced  Home
e Account Account card Banking Banking Paying Mortgage Deposit (CDs)  Market Home  Improvement
s . Account M Loan or Home
Second Home or Real Estate Property 46% ortgage kit
¥ who Purchased Items In-Store at COSTCO in the past 3 mos uMSP m who Purchased Items In-Store at COSTCO in the past 3 mos = MSP

Professional Services Used*: Adults 18 or older

Tax Preparation Service

990,539

25.6%
559 893 14.5%
14.6%
11.1%
E 4.6%

3.3%

4.7%
3.4

0%

1.7%
1.2%

® who Purchased Items In-Store at COSTCO in the past 3 mos
DMA Scarborough R2 2024: jul23-Aug24

Financial Planner

OnlineInvesting / Stock Trading

Insurance Agent at a Local Office (not online)
Accountant

Real Estate Agent

Estate Planning

(*Past 12 Menths)

Divorce / Family Attorney

u MSP

Qual Intab 604

f'Past 3-Months Payment Methods Used: Adults 18 or older

3.9% 3.6% 3.1% 2.7%
Bl === R )

1% 11.1%
h h =

Venmo DebitCard  MasterCard Google Pay S(ote creﬁ! Cash App American

Paypal

visA Apple Pay Zelle

Discover Facebook Samsung Pay Square Cash
Express. Messenger
m who Purchased ltems In-Store at COSTCO in the past 3 mos uMSP

Msp
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COSTCO

18.6% or 467,381 of STL DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.

Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 33.5% more likely to have a

401K, 19.3% more likely to have an Auto Loan, 57.2% more likely to Invest/Trade Stocks Online, 13.1% less
likely to pay with their Debit Card.

mﬁélnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

10.6%
6.0%

 who Purchased Items In-Store at COSTCO in the past 3 mos W STL

Financial Services Has and/or Uses: Adults 18 or older

27.3 12.6%

Checking Debitor ATM  Savings Credit Card Online Online Bill Mobile Home Auto Loan Money  Certificates of Personal Loan Studentloan Refinanced Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

w who Purchased Items In-Store at COSTCO in the past 3 mos mSTL

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)
Accountant

Real Estate Agent

Estate Planning

Divorce / Family Attorney

® who Purchased tems In-Store at COSTCO in the past 3 mos mSTL
DMA Scarborough R2 2024: Jul23-Aug24

547,059 21.8%

481 643 19.2%

.63 12.5%
270,769 10.8%

5 11.8%
250,253 10.0%
6.6%

W

4.0%
6

2.6%

(*Past 12 Menths)

7%
1.0%

Qual Intab 423

y’E‘Past 3-Months Payment Methods Used: Adults 18 or older

3.7% 3.7% 5% g

Debit card venmo MasterCard Zelle Apple Pay Discover GooglePay CashApp  Store Credit  American Facebook Samsung Pay Square Cash
Card Express Messenger
m who Purchased items In-Store at COSTCO in the past 3 mos mSTL

STL
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cosm 22.6% or 433,363 of CIN DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.
Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 45.5% more likely to have a

=—WHOLESALE [ __.__]
h E 401K, 34.6% more likely to have an Auto Loan, 49.8% more likely to Invest/Trade Stocks Online, 5.9% less
likely to pay with their Debit Card.

mﬁélnvestments Owned: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)

Financial Services Has and/or Uses: Adults 18 or older

%
Stocks or Stock Options
22.4%
Mutual Funds 289,276 15.1%

Money Market Funds m 2ie%

Other (Crypto / NFTs / Metals, etc.) m 16:5%
529 Plan / College Savings Plan B 7., ™%

11.3%
8.1%
7.5% 5.1% 7.4% 47%

1% asr530 Ly o -
Bonds &2‘% Checking  Debitor ATM  Savings  CreditCard  Online Online Bill Mobile Home Autoloan  Money  Studentloan Certificates of Personal Loan  Home Refinanced
Account card Account Banking Paying Banking Mortgage Market Deposit (CDs) Improvement  Home
Second Home or Real Estate Property | Bo% Account Loanor Home ~ Mortgage
5 4% Eauity Loan
¥ who Purchased ltems In-Store at COSTCO in the past 3 mos M CIN w who Purchased Items In-Store at COSTCO in the past 3 mos m CIN

Professional Services Used*: Adults 18 or older y’E‘Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service : -
L 393,479 20.6%

Financial Planner

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online) ml%w‘ﬁ‘
3 16.1%
— e o

23.4%
Real Estate Agent R %

Estate Planning EZ ;:*

1.9% 39%  2.8% 2.7%
GooglePay  American  Store Credit  Discover Facebook Samsung Pay Square Cash

VISA Debitcard  MasterCard venmo Zelle Cash App Apple Pay

i *Past 12 Menths,
Divorce / Family Attorney "';:6% ( ) Express Card Messenger
® who Purchased Items In-Store at COSTCO in the past 3 mos mCIN m who Purchased ltems In-Store at COSTCO in the past 3 mos uCIN

CIN DMA Scarborough R2 2024: Aug23-Aug24 Qual intab 444
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COSTCO
s = WPB

22.5% or 423,227 of WPB DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.
Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 23.1% more likely to have a

401K, 8.9% more likely to have an Auto Loan, 66.% more likely to Invest/Trade Stocks Online, .1% less likely to
pay with their Debit Card.

mﬁélnvestments Owned: Adults 18 or older
401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options

31.1%
Mutual Funds 8%
29.3%

17.3%

23.6%

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

529 Plan / College Savings Plan

» who Purchased Items In-Store at COSTCO in the past 3 mos uWPB

N Financial Services Has and/or Uses: Adults 18 or older

45.2%}

h h S ——
4,00 i
Auto Loan

Checking  Debitor ATM  Savings Mobile

Credit Card Online ‘Online Bill Home Money  Certificates of Personal Loan Studentloan Home Refinanced
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Improvement  Home
Account Loanor Home Mortgage
Equity Loan
» who Purchased Items In-Store at COSTCO in the past 3 mos =u'WPB

Professional Services Used*: Adults 18 or older

Tax Preparation Service '
528,721
3
343,260 pE

Online Investing / Stock Trading

Financial Planner

27.6%
17.0%
1.
B — oy o

10.8%

Insurance Agent at a Local Office (not onfine)

Real Estate Agent

Estate Planning 30:2%

EEBE o
! 4.5%

Divorce / Family Attorney r1 22‘565% (*Past 12 Months)
® who Purchased Items In-Store at COSTCO in the past 3 mos mWPB
MA Scarborough R2 2024: Aug23-Aug24 Qual intab 486

gy Past 3-Months Payment Methods Used: Adults 18 or older

MasterCard Apple Pay

visA Zelle venmo Cash App  Store Credit  American Discover ~ GooglePay  Facebook  Square Cash Samsung Pay
Card Express Messenger
m who Purchased Items In-Store at COSTCO in the past3 mos uWPB

WPB D
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Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an average of 3 days, 0 hours, 53
minutes and 6 seconds each week with All Forms of Media.

85.5% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an avg. of 7 hours and 38 minutes each
week listening to All Local AM/FM Radio, representing 9.% of total time spent with all forms of Media.
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Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an average of 3 days, 1 hours, 44
minutes and 37 seconds each week with All Forms of Media.

88.7% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an avg. of 8 hours and 30 minutes each
week listening to All Local AM/FM Radio, representing 10.2% of total time spent with all forms of Media.
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Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an average of 3 days, 14 hours, 1
minutes and 36 seconds each week with All Forms of Media.

90.6% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an avg. of 7 hours and 22 minutes each
week listening to All Local AM/FM Radio, representing 7.8% of total time spent with all forms of Media.
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Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an average of 3 days, 16 hours, 56
minutes and 37 seconds each week with All Forms of Media.

90.2% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an avg. of 7 hours and 52 minutes each
week listening to All Local AM/FM Radio, representing 8.% of total time spent with all forms of Media.
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Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an average of 3 days, 7 hours, 10
minutes and 49 seconds each week with All Forms of Media.

88.2% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an avg. of 7 hours and 51 minutes each
week listening to All Local AM/FM Radio, representing 8.8% of total time spent with all forms of Media.

Weekly — Tgs_ax Avg. H:M:S/week with All Forms of Media:
Reach Adults 18 or older
Concurrent
Usege 5\t g fems In Store WPB

at COSTCO in the past 3 mos

® who Purchased Items In-Store at COSTCO in the past 3 mos mWPB
WPB  DMA  Scarborough R2 2024: Aug23-Aug24  Qual Intab 486 WEST PALM BEACH-BOCA RATON ~ DMA  Scarborough R2 2024: Jan2d-Aug24 ~ Qual Intab 2,464 HUbe rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything

BROADCASTING

[(Stores/services shopped in-store past 3 months: Costco AND Stores/services bought past 3 months: Costco)]



Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an average of 2 days, 7 hours, 9
minutes and 59 seconds each week with All Forms of Ad-Supported Media.

81.1% of Adults 18 or older who Purchased ltems In-Store at COSTCO in the past 3 mos spend an avg. of 6 hours and 57 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.2% of total time spent with all forms of Ad-Supported Media
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Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an average of 2 days, 6 hours, 9
minutes and 53 seconds each week with All Forms of Ad-Supported Media.

81.8% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an avg. of 7 hours and 30 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.3% of total time spent with all forms of Ad-Supported Media
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Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an average of 2 days, 17 hours, 36

minutes and 34 seconds each week with All Forms of Ad-Supported Media.
86.4% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an avg. of 6 hours and 55 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.1% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an average of 2 days, 20 hours, 20

minutes and 27 seconds each week with All Forms of Ad-Supported Media.
86.4% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an avg. of 7 hours and 32 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.5% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an average of 2 days, 12 hours, 6
minutes and 57 seconds each week with All Forms of Ad-Supported Media.

83.5% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an avg. of 7 hours and 16 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.1% of total time spent with all forms of Ad-Supported Media
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| Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an average of 7
hours and 52 minutes each day with All Forms of Ad-Supported Media. 81.1% listen to Local AM/FM
Radio for an avg. of 59.6 minutes/day. (Local Radio delivers 10.2% of Time with Ad-Supported Media.)
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Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an average of 7
hours and 44 minutes each day with All Forms of Ad-Supported Media. 81.8% listen to Local AM/FM
Radio for an avg. of 64.3 minutes/day. (Local Radio delivers 11.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an average of 9
hours and 22 minutes each day with All Forms of Ad-Supported Media. 86.4% listen to Local AM/FM
Radio for an avg. of 59.3 minutes/day. (Local Radio delivers 9.1% of Time with Ad-Supported Media.)
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(average week)

Grocery Stores

Billboards & Signs (Weekly Drivers)
Search (Google, Bing, etc.)

Local AM/FM Radio

News/Weather /Sports (Websites/Apps)

king/Fi ial/Real Estate (Websites/Apps)
Email/Text/IM/Zoom,etc. (Personal & Work)
Facebook

Local TV Stations

Games/Fantasy/Betting Sites

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores

Netflix

Tatal Persons:

PTG 5. Hours ey with A
m m Forms of Media: Adults 18 or older

PO i __ 247
A —1 z

who Purchased Items In-
Store at COSTCO in the
past 3 mos

gzl o0 ]

® who Purchased Items In-Store at COSTCO in the past 3 mos

i

e

i

WSTL

axerage Doyl

Local TV Sta

Local AM/FM
Radio

Billboards & Signs
(Weekly Drivers)

sbook

45.5

Netflix
395

Facebook
59.2

Local AM/FM Radio

5
Non-Premium Cable TV 65.9

Search
(Goog...
Bing,
etc.)

Billboards &
Signs (Weekly
Drivers)

Netflix
333

Gam..,
Fant...
Local TV Stations
113.1

™ who Purchased Items In-Store at COSTCO

in the past 3 mos mSTL

Top-13 All Forms ofAd Suggorted Media (Persons & % Reach): Adults 18 or older

faverage week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Search [Google, Bing, etc)

/ ts Pps)
Local AM/FM Radio

Facebook

Email/Text/IM/Zoom,etc. (Personal & Work)
Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores

shopping (incl. Food/Auctions/Travel, etc.)
Instagram

YouTube Video

STL DMA

M_M
—m-
m

T —

Forms of Ad-Supported Media:
Adults 18 or older

past 3 mos

® who Purchased Items In-Store at COSTCO in the past 3 mos
Scarborough R2 2024: Jul23-Aug24 Qual Intab

who Purchased Items In-
Store at COSTCOin the

423

& Time Sp

8%

W6 B [T OB B
= s
RS ARAR

co

i

w

M
m

-
=

ESTL

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Average Doy)

Top—13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Networks
132.2

Local TV Stations
114.9

Non-Premium Cable TV

Local AM/FM
Radio
59.3

Billboards & Signs
(Weekly Drivers)
61.2

Search
(Google,
Bing, etc.)
285

YouTube
Video

Facebook 266

Gracery...

Work)

Auc...

Billboards & Signs
(Weekly Drivers)

5
55.5

Local AM/FM Radio

62.3
Non-Premium Cable TV
Networks
118.0 Search
(Google,
Bing, etc.)

YouTube
Video
25.0

Sho...
(incl.
Foo...
Auc..

Ne...
Insta... We...

18.9 Sp..
Local

Tra.. Grocery...

w who Purchased Items In-Store at COSTCO in the past 3 mos

mSTL
® Share of Everything

i for Anything _

[(Stores/services shopped in-store past 3 months: Costco AND Stores/services bought past 3 months: Costco)]




Cosrco

Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an average of 9
hours and 45 minutes each day with All Forms of Ad-Supported Media. 86.4% listen to Local AM/FM
Radio for an avg. of 64.6 minutes/day. (Local Radio delivers 9.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Cosrco Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an average of 8
SEECLEALY wpn hours and 35 minutes each day with All Forms of Ad-Supported Media. 83.5% listen to Local AM/FM
m Radio for an avg. of 62.3 minutes/day. (Local Radio delivers 10.1% of Time with Ad-Supported Media.)
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68,374,969 or 81.1% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3
mos listen to Ad-Supported Local AM/FM Radio for an average of 59.6 minutes every day
representing 41.6% of all time spent daily with Ad-Supported Audio.
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‘ 999,448 or 81.8% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
listen to Ad-Supported Local AM/FM Radio for an average of 64.3 minutes every day representing
42.3% of all time spent daily with Ad-Supported Audio.
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403,771 or 86.4% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
listen to Ad-Supported Local AM/FM Radio for an average of 59.3 minutes every day representing
45.3% of all time spent daily with Ad-Supported Audio.

= STL

Avg. Day All Audio (% Time Spent & Avg Minutes/day Spent): Adults 18 or older

Avg. Week All Audio (Persons & % Reach): Adults 18 or older
A,

# Time spenc
Lot vy kPO B
Podcasts 0 5,
SiriusXM m
spoty 2%
YouTube Music m Podcasts SiriusXm Spotify
Owned Music m Podcasts SiriusXm Spotify 19.6 19:1 17.3
- 216 215 20.4
TV Music Channels Avg. Hours+Minutes/day with m [t V.M
Audio: Adults 18 or older Vv Music
All Others m j 1\[:\:11.1/:m Al = YOMLIJ:[;E Charale Aria:
Dan 3 USIC ) Pand... Ausic
Pandora m ' 1:(“;” ! 8.0 Others | Music 13.1 93 J :‘Ej N:“;'
- . = 6.0 a.
. et =y m . i
T | Owned Al
Apple Music :
.pP Y who Purchased Items In- m Local AM/FM Radio | Owned YouTube | Apple |Au.. (i Local AM/FM Radio Music Others Apple i.. AL
Hearzfads : Sarest cIvol e e ] 63.3 Music Music | Music | 3.7 65.9 10.2 9.1 Music 3. 2w
s past 3mos L L !
Audobooks PR 38" 2% -

= who Purchased ltems In-Store at COSTCO in the past 3 mos mSTL ® who Purchased Items In-Store at COSTCO in the past 3 mos mSTL

Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

oto/_Persons.
Local AN M Radio e —— T

podcasts FEERR R TRI
YouTube Music mm;v‘
347 c& 9% YouTube
TV Music Channels mm’ Podcasts Music
Spotify mm Podcasts Spotify 18.9 120
padors RS RO L =

All Others mm Avg. Hours+Minutes/day with Ad-
Ariazon Music mm Supported Audio: Adults 18 or older All TV Music . All
68 6 ) Spotify
iHeartRadio GAIARESS B2.2% Pandora Others  [Channels = Pandoray Others
° Bk 8.6 6.7 6.6 not 89 8.4
vt~ Y15 210 MEEEE
Audiobooks 8 83% . YouTl{be Amazon - ‘ TV Music Amazon o
. T who Purchased ttems In- STL Local AM/FM Radio Music Music d : Local AM/FM Radio Channels ety
Owned Music _ 8832 Store at COSTCOin the 593 6.9 6.3 iHear... 62.3 Sirius..
nopieusic R B ——
= who Purchased items In-Store at COSTCO in the past 3 mos mSTL ® who Purchased Items In-Store at COSTCO in the past 3 mos mSTL
STL DMA Scarborough R2 2024: Jul23-Aug24 Qual Intab 423 *® Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything _

[(Stores/services shopped in-store past 3 months: Costco AND Stores/services bought past 3 months: Costco)]



Cosrco

Avg. Week All Audio (Persons & % Reach): Adults 18 or older .

Local AM/EM Radio
Podcasts

Spotify

SiriusXm

YouTube Music
Owned Music

TV Music Channels
All Others

Amazon Music
Pandora

Apple Music
iHeartRadio
Audiobooks

[ 374,633 or 86.4% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
listen to Ad-Supported Local AM/FM Radio for an average of 64.6 minutes every day representing
45.1% of all time spent daily with Ad-Supported Audio.
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353,468 or 83.5% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
listen to Ad-Supported Local AM/FM Radio for an average of 62.3 minutes every day representing
43.3% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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68,374,969 or 81.1% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3
mos listen to Ad-Supported Local AM/FM Radio for an average of 59.6 minutes every day
representing 41.6% of all time spent daily with Ad-Supported Audio.
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COSTCO 999,448 or 81.8% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
—— = “sp listen to Ad-Supported Local AM/FM Radio for an average of 64.3 minutes every day representing
ﬁ 42.3% of all time spent daily with Ad-Supported Audio.
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CoOSsTrco 403,771 or 86.4% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
w- D:E srl listen to Ad-Supported Local AM/FM Radio for an average of 59.3 minutes every day representing

45.3% of all time spent daily with Ad-Supported Audio.
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Cosrco 374,633 or 86.4% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
w!- e‘n listen to Ad-Supported Local AM/FM Radio for an average of 64.6 minutes every day representing

45.1% of all time spent daily with Ad-Supported Audio.
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353,468 or 83.5% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
listen to Ad-Supported Local AM/FM Radio for an average of 62.3 minutes every day representing
43.3% of all time spent daily with Ad-Supported Audio.
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68,374,969 or 81.1% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Country, Pop Contemporary Hit Radio, and Classic Rock.
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999,448 or 81.8% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Country, Hot AC, Adult
Contemporary, and Classic Rock.

Local AM/FM Radm Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(Average Week} % Time Spent:

Country _!m D

Wotc ——

Chssichits _mr" (0]
T o
Pop Contemporary Hit Radio B e e
Adult Contemporary m Avg. Hours+Minutes/day with Local m

All sports m‘- AM/FM Radio: Adults 18 or older m

e o m-m— £
Contemporary Christian m - - m
Album Adult Alternative mm m
so st contmorsy - SRS VO St OTCOm e (5o ]
cosical PP T R %]

® who Purchased Items In-Store at COSTCO in the past 3 mos u MSP

Classic Rock
27.4

Active Rock

Classical
27.5

284

News/Talk/
Information

28.2

Pop
Conte...
Hit
Radio
227

Contempo
Country

271

Soft Adult
Contemporary
271.7

Hot AC

Album Adult
26.6 e

Alte

News/Talk/
Information
255

Soft Adult
Contemporary
28.2

Classic Rock
26.3

All Sports

Classic Hits
25.0

Album
Adult
Al

Classical

Country
23.0

m
226

Hot AC
244

ary Pop Contemporary

Hit Radio

# who Purchased Items In-Store at COSTCO in the past 3 mos

= MSP

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

(Average Week]

Pop Contemporary Hit Radio

Adult Contemporary m 9,4%
All Sports m & 5% | Avg. Hours+Minutes/day with Ad- m

Supported Local AM/FM Radio:
active Rock A R TR LA Adults 18 or older
NewsfTatk/information RS Il IR PR
A e mm - -
Soft Adult Contemporary m 6, 4% m

who Purchased items In-

Classic Country m m Store at COSTCOn the 8%
past 3 mos
Talk/Personality  EVERELH) m 2.1%

u who Purchased Items In-Store at COSTCO in the past 3 mos u MSP
DMA Scarborough R2 2024: Jul23-Aug24 Qual Intab 604

MSP
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved.

22T (ALelR06. 00

Ad-Supported Local AM/FM Radio Formats (% Time Spent

& Avg. Minutes/day Spent): Adults 18 or older

Adult

Contemporary
Classic Rock

274

Country
Classic 27.1
Country

3

Pop

Talk/Personality
27.0

Con
Hit Radio
22.7

Classic
Hits
247
Soft Adult
Album Adult
Alternative

Hot AC
26.6

All Sports Contemporary

27.7

33.6

/Talk/
Information
25.5

Soft Adult
Contemporary
28.2

Talk/Personality

Classic Country 5.7

30,1

Adult
Contemporary
271

Classic Hits
25.0

Album
Adult
Altern.

226

All Sports
203
Country
23.0

Hot AC
24.4

Classic Rock
263

Pop Contemporary
Hit Radio

u who Purchased Items In-Store at COSTCO in the past 3 mos

u MSp
* Share of Everything

[(Stores/services shopped in-store past 3 months: Costco AND Stores/services bought past 3 months: Costco)]




403,771 or 86.4% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos listen
S ALY sn to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult Contemporary, Classic
h Rock, Adult Hits, and New Country.
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374,633 or 86.4% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
News/Talk/Information, Country, and Hot AC.
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353,468 or 83.5% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Country,
| Classic Rock, and Pop Contemporary Hit Radio.
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53,660,399 or 63.6% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3
mos watch Ad-Supported Local TV Stations for an average of 95.1 minutes every day representing
29.1% of all time spent daily with Ad-Supported Video.
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792,938 or 64.9% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
watch Ad-Supported Local TV Stations for an average of 114.8 minutes every day representing
32.7% of all time spent daily with Ad-Supported Video.
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340,337 or 72.8% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
watch Ad-Supported Local TV Stations for an average of 114.9 minutes every day representing
26.7% of all time spent daily with Ad-Supported Video.
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Local TV Stations

Non-Premium Cable TV...

Netflix

YouTube Video

Roku + The Roku Channel
Amazon Prime/IMDb/FireTV
Hulu/Hulu + Live TV (any Hulu)
AppleTV+ fubo,Pluto, Tubi, etc.
TikTok

Disney+

Paramount+

Peacock

Premium Cable TV Networks

P -!H!
P — 17

AT —— 1o

» who Purchased Items In-Store at COSTCO in the past 3 mos

Avg. Hours+Minutes/day with
Video: Adults 18 or older

who Purchased Items In-
Store at COSTCOin the

past 3mos

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

I
o
=

,.
- 4

= _E A B b i

b bR R bR R e R R -3 2
B L]

Netflix Pri
39.5

0%

Non-Premium Cable TV
Networks
140.2

YouTube
Video

Premium
Cable TV

Roku +
The Roku
Channel

30.2

Disney+
197

Local TV Stations
121.9

@
I,
R

Amazon
me/IMDb/
FireTV

Networks | “"*
35.3
AppleTV
+,fubo,Pl.

Peacock

[ TikTok

Networks
123.6

Local TV Stations
113.1

Non-Premium Cable TV

Netflix
33.3

Hulu/
Hulu +
Live TV
{any...

Roku +
The
Roku
Channel
27.9

Amazon
Prime/IMDb/
FireTV

Premium

YouTube Cable TV

AppleTV
+,fubo,...
etc.

Disney+

14.2 Peacock

mSTL

® who Purchased Items In-Store at COSTCO in the pa:

st 3 mos

mSTL

Avg. Week Ad- Suggorted Video (Persons & % Reach): Adults 18 or older Avg

Local TV Stations

Non-Premium Cable TV...

YouTube Video

Amazon Prime/IMDb/FireTV
TikTek

Hulu/Hulu + Live TV {(any Hulu)
AppleTV+fubo,Pluto, Tubi, etc.
Peacock

Paramount+

Netflix

Disney+

Roku + The Roku Channel
Premium Cable TV Networks

STL

DMA

Scarborough R2 2024: Jul23-Aug24

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 18 or older

who Purchased Items In-
Store at COSTCO in the past

3
u who Purchased items In-Store at COSTCO in the pa'::% mos

Qual Intab

423

Time spent.

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

8% 30./

E

YouTube
Video
26.6

Hulu/ | Ap...

Hult + +f...

Local TV Stations | Live
114.9 TV

Non-Premium
Cable TV Networks
132.2

14.8

0.0%

Amazon Prime/IMDb/
FireTV
63.2

Ti..
Th... | 8.9

Paramo...

Non-Premium
Cable TV Networks
118.0

Local TV Stations
107.9

Amazon
Prime/IMDb/
FireTV
40.8

YouTu...
Video
25.0

Hulu/ App...
Hulu + +fu...
Live TV etc. | Tik...
(any... 13.8 129

Netflix
14.7

Roku+ P..
The.. '

mSTL

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(Stores/services shopped in-store past 3 months: Costco AND Stores/services bought past 3 months: Costco)]

= who Purchased Items In-Store at COSTCO in the past 3 mos

ESTL

soefa.ai

*® Share of Everything
for Anything _



Cosrco

Avg. Week All Video (Persons & % Reach): Adults 18 or older .

Local TV Stations

Non-Premium Cable TV...

Netflix

YouTube Video

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
TikTok

AppleTV+ fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)
Disney+

Paramount+

Peacock

Premium Cable TV Networks

m—-u kT
PRV - S

w who Purchased ltems In-Store at COSTCO in the past 3 mos

277,748 or 64.1% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
watch Ad-Supported Local TV Stations for an average of 144.9 minutes every day representing
33.6% of all time spent daily with Ad-Supported Video.
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301,729 or 71.3% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
watch Ad-Supported Local TV Stations for an average of 116. minutes every day representing 30.%
of all time spent daily with Ad-Supported Video.
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53,660,399 or 63.6% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3
“u mos watch Ad-Supported Local TV Stations for an average of 95.1 minutes every day representing

29.1% of all time spent daily with Ad-Supported Video.
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792,938 or 64.9% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
watch Ad-Supported Local TV Stations for an average of 114.8 minutes every day representing 32.7%
of all time spent daily with Ad-Supported Video.
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CoOSTCO 340,337 or 72.8% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
w- b\g sn watch Ad-Supported Local TV Stations for an average of 114.9 minutes every day representing 26.7%

of all time spent daily with Ad-Supported Video.
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277,748 or 64.1% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos

CoSsrco
w- eln watch Ad-Supported Local TV Stations for an average of 144.9 minutes every day representing 33.6%

of all time spent daily with Ad-Supported Video.
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| 301,729 or 71.3% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
watch Ad-Supported Local TV Stations for an average of 116. minutes every day representing 30.%
of all time spent daily with Ad-Supported Video.
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CoOSTCO

53,660,399 or 63.6% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3

mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Movies, Local News - Morning, Comedies, and Dramas.
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792,938 or 64.9% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local

News - Morning, Comedies, Movies, and Dramas.

Local TVStat:on 1 Programs (Persons & % Reach): Adults 18 or older
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STL

340,337 or 72.8% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local
News - Morning, Comedies, Movies, and Game Shows.
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277,748 or 64.1% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Movies, Dramas, Comedies, and Local News - Morning.
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301,729 or 71.3% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News -
Evening, Comedies, Dramas, and Game Shows.
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62,712,140 or 74.4% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3
mos use Ad-Supported Social Media for an average of 121.2 minutes every day representing 22.3%
of all time spent daily with Ad-Supported Digital Media.
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Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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861,638 or 70.5% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
use Ad-Supported Social Media for an average of 103.7 minutes every day representing 18.7% of all
time spent daily with Ad-Supported Digital Media.
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358,757 or 76.8% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
use Ad-Supported Social Media for an average of 118.3 minutes every day representing 19.9% of all
time spent daily with Ad-Supported Digital Media.
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322,898 or 74.5% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
use Ad-Supported Social Media for an average of 105.4 minutes every day representing 17.7% of all
time spent daily with Ad-Supported Digital Media.
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291,071 or 68.8% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
use Ad-Supported Social Media for an average of 114.3 minutes every day representing 19.9% of all
time spent daily with Ad-Supported Digital Media.
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62,712,140 0

r 74.4% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3

mos use Ad-Supported Facebook for an average of 41. minutes every day representing 33.8% of all
time spent daily with Ad-Supported Social Media.
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861,638 or 70.5% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
“sp use Ad-Supported Facebook for an average of 32.2 minutes every day representing 31.1% of all time
spent daily with Ad-Supported Social Media.
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358,757 or 76.8% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
use Ad-Supported Facebook for an average of 39.3 minutes every day representing 33.2% of all time
spent daily with Ad-Supported Social Media.
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160,614 or 37.1% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
use Ad-Supported YouTube Video for an average of 33.2 minutes every day representing 31.5% of all
time spent daily with Ad-Supported Social Media.

Avg. Week All Socmf Media (Persons & % Reach): Adults 18 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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167,073 or 39.5% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
use Ad-Supported YouTube Video for an average of 37.2 minutes every day representing 32.5% of all
time spent daily with Ad-Supported Social Media.
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‘ 62,712,140 or 74.4% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3
mos use Ad-Supported Facebook for an average of 41. minutes every day representing 33.8% of all
time spent daily with Ad-Supported Social Media.
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“sp 861,638 or 70.5% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos

use Ad-Supported Facebook for an average of 32.2 minutes every day representing 31.1% of all time
spent daily with Ad-Supported Social Media.
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358,757 or 76.8% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos

Cosrco
;E sn use Ad-Supported Facebook for an average of 39.3 minutes every day representing 33.2% of all time

spent daily with Ad-Supported Social Media.
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160,614 or 37.1% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
use Ad-Supported YouTube Video for an average of 33.2 minutes every day representing 31.5% of all
time spent daily with Ad-Supported Social Media.

74.5%
Weekly ° 71.8% Avg. Hours+Minutes/day with Ad-Supported
Reach % Social Media: Adults 18 or older
n - L | ]
Share of Ad-Supported Social Media
s
who Purchased Items In- CIN
% of Weekly Store at COSTCO in the
Time Spent with 43.5% 41.8% past 3 mos
Ad-Supported
Social Media: 33.2%
32.3%
30.0%
26.0% 25.7% o
22.3% 22.4% 24:1%
40.5% 19.0%
16.6%
14.5%
13.4% 11.1% Q6%
9.9%
Weekly
Parre 0% [ ———
Reached: 160,614 6/1,950 322,898 1,373,100 188,379 /99,711 112,608 574,193 140,056 478,078 88,809 426,357 82,425 428,406 111,305 460,649 62,646 317,583 48,000 183,357
:v-_i;::_ . YouTube Video Facebook Instagram TikTok LinkedIn Pinterest X (Formerly Reddit Snapchat WhatsApp
all inutes " = "
Using Ad-Sup| Twitter")
® who Purchased Items In-Store at COSTCO in the past 3 mos m CIN

CIN DMA

Scarborough R2 2024: Aug23-Aug24

DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 1,879 ® Share of Everything

Qual Intab 444
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

CINCINNAT!

[(Stores/services shopped in-store past 3 months: Costco AND Stores/services bought past 3 months: Costco)]



167,073 or 39.5% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos

wpn use Ad-Supported YouTube Video for an average of 37.2 minutes every day representing 32.5% of all
time spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 6,434,616;
Local Radio: 4,355,611; Social Media: 4,031,476; Non-Prem. Cable: 2,150,523; Local TV:
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 94,971;
Local Radio: 63,062; Social Media: 56,703; Local TV: 29,867; Non-Prem. Cable: 27,733
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 39,912;
Local Radio: 25,537; Social Media: 24,523; Local TV: 13,810; Non-Prem. Cable: 12,021
reaching Adults 18 or older who Purchased Items In-Store at COSTCO in the pas
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 30,682;
Local Radio: 23,569; Social Media: 21,285; Non-Prem. Cable: 13,815; Local TV: 10,697
reaching Adults 18 or older who Purchased Items In-Store at COSTCO in the pas
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 26,869;
Local Radio: 23,069; Social Media: 15,396; Non-Prem. Cable: 12,880; Local TV: 11,315
reaching Adults 18 or older who Purchased Items In-Store at COSTCO in the pas
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' 79,926,739 or 94.8% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3
mos spend an average of 52.7 minutes per day driving, seeing Billboards and Signs. 67.8% Listen to
Local Radio Stations Out-of-Home for an average of 36.1 minut
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1,168,219 or 95.6% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
spend an average of 58.9 minutes per day driving, seeing Billboards and Signs. 68.4% Listen to Local
Radio Stations Out-of-Home for an average of 39. minutes
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older

(average week)
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458,972 or 98.2% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
spend an average of 61.2 minutes per day driving, seeing Billboards and Signs. 72.2% Listen to Local

Radio Stations Out-of-Home for an average of 35.9 minutes/
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Top—13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older
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419,790 or 96.9% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
spend an average of 75.1 minutes per day driving, seeing Billboards and Signs. 72.3% Listen to Local
Radio Stations Out-of-Home for an average of 39.2 minutes/
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416,532 or 98.4% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
spend an average of 54.6 minutes per day driving, seeing Billboards and Signs. 69.8% Listen to Local

Radio Stations Out-of-Home for an average of 37.8 minutes/
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79,926,739 or 94.8% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
spend an average of 52.7 minutes per day driving, seeing Billboards and Signs representing 38.7% of all
Time Spent with Ad-Supported Out-of-Home Media.
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T
i1,168,219 or 95.6% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend

lan average of 58.9 minutes per day driving, seeing Billboards and Signs representing 41.6% of all Time
Spent with Ad-Supported Out-of-Home Media.
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Reach % Share of Ad-Supported OOH Media
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}458,972 or 98.2% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend

‘an average of 61.2 minutes per day driving, seeing Billboards and Signs representing 44.% of all Time Spent

with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
Weekly

Reach "Share of Ad-Supported OOH Media"
' EN EEE
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419,790 or 96.9% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend

an average of 75.1 minutes per day driving, seeing Billboards and Signs representing 47.7% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
Weekly

Reach "Share of Ad-Supported OOH Media"
' ' L N 202
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416,532 or 98.4% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend
wpn an average of 54.6 minutes per day driving, seeing Billboards and Signs representing 41.3% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

] "Share of Ad-Supported OOH Media"

98.4%

Out-of-Home Media: Adults 18 or older
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1,168,219 or 95.6% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
spend an average of 58.9 minutes per day driving an average of 34.3 miles each day and are 63.%
more likely to use 1-394 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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spend an average of 61.2 minutes per day driving an average of 35.6 miles each day and are 93.7%
‘ more likely to use Manchester Road/Highway 100 than the Metro

Cosrco " 458,972 or 98.2% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
= STL

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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419,790 or 96.9% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
spend an average of 75.1 minutes per day driving an average of 43.7 miles each day and are 71.7%
more likely to use Route 48 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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416,532 or 98.4% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
spend an average of 54.6 minutes per day driving an average of 31.8 miles each day and are 91.1%
more likely to use Glades Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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Top Residential Zip Codes: (Adults 18 or older who Purchased ltems ln Store at COSTCO in the past 3 mos)
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Top Residential Zip Codes: Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos)
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25,979,623 or 30.8% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3
mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.2 minutes every day
representing 33.1% of all time spent daily with All forms of Print Me

Avg. Week All Print nrﬂ,e"dia (Persons & % Reach): Adults 18 or older“ Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
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535,081 or 43.8% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.6 minutes every day representing
37.3% of all time spent daily with All forms of Print Media

Avg. Week All Print ngewg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Print Media: Adults 18 or older
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139,034 or 29.7% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
EE—- sn read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day representing
29.9% of all time spent daily with All forms of Print Media.
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90,971 or 21.% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9. minutes every day representing 26.9%
of all time spent daily with All forms of Print Media.
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141,028 or 33.3% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.8 minutes every day representing
34.6% of all time spent daily with All forms of Print Media
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