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Congratulations on taking the first step towards turning your dreams into
reality. 

This planner is more than just a collection of pages—it’s a blueprint for
building your business from the ground up, and a companion on your
journey to success.

Inside, you'll find everything you need to transform your ideas into a thriving
enterprise. 

Each section is meticulously designed to guide you through the various
stages of business development, from inception to daily operations.

With this planner, you're not just planning for success—you're setting the
stage for it. 

Each page is designed to inspire and motivate you, reminding you that every
big achievement begins with a single step. 

Whether you’re sketching out your next big idea or tracking the day-to-day
details, this planner is here to help you keep everything aligned with your
business goals.

welcome to your new beginning!

Dream big, plan well, and execute
 with confidence. 

Your entrepreneurial journey 
starts now!
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For easy navigating in the digital file, each line above is a link to the
referred page. After printing the planner, the section tabs (last page)

help you find what you need more easily.



getting
started
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start-up checklist

M A R K E T I N G

 Create a marketing plan

 Buy domain name

 Apply to local events

 Set up a mailing list

 Create a marketing plan

 Buy domain name

 Apply to local events

 Set up a mailing list

B U S I N E S S

Choose legal structure

Register business name

Apply for EIN (USA) or BN (CAN)

Apply for permits and licenses

Open a business banking account  

Set up accounting system

Create order management system

P L A N N I N G

Choose a name

Write a business plan

Estimate start up costs

Research target market + competition  

Decide on first products/services

O T H E R

B R A N D I N G

Design logo

Choose brand colors

Order business cards

Launch website / hire web designer  

Develop product packaging

Create a social media plan

P R O D U C T   D E V E L O P M E N T  

Set up a workspace

Order supplies

Develop prototypes

Photograph products

Write product descriptions

Determine pricing

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐



one-page business plan

K E Y   M E T R I C S

How will I measure success?

 P R O M O T I O N

How will I reach my customers?

B U S I N E S S   M O D E L

How will my business make money?

P R O B L E M

What problem will my business help 
solve?

T A R G E T   C U S T O M E R S

What type of customers will I serve?

S O L U T I O N

How will my business help solve this 
problem?

U S P

What’s my unique value proposition? 
What will I do better than competitors?

F I N A N C I A L   P R O J E C T I O N S

When do I expect to start making money? 
How much each month?
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opening my business

1

2

3

4

5

B A N K I N G

L E G A L   E N T I T Y

B U S I N E S S   N A M E   I D E A S

M A I N   P R O D U C T S / S E R V I C E S 

N O T E S

L I C E N S E S   &   P E R M I T S

B U S I N E S S   D E S C R I P T I O N

☐

☐

☐

☐

☐
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startup costs

P A Y R O L L

P A C K A G I N G

I N S U R A N C E 

E Q U I P M E N T

A D V E R T I S I N G

L O G O   D E S I G N

R A W   M A T E R I A L S

W E B S I T E   D E S I G N

M A N U F A C T U R I N G

L I C E N S E S / P E R M I T S

O F F I C E / W A R E H O U S E
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brand board

F O N T S

P R I M A R Y   L O G O

P A T T E R N S

C O L O R   P A L E T T E

V A R I A N T   L O G O 1

O V E R A L L     N O T E S    O N    L O O K    A N D    F E E L

O T H E R

V A R I A N T   L O G O 2
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notes on branding

S I M P L E

F U N 

S E R I O U S

E M O T I O N A L

F R I E N D L Y

W A R M

I N S P I R I N G

P R O F E S S I O N A L

Q U A L I T Y

A F F O R D A B L E

U N I Q U E

C U S T O M E R S E R V I C E

P E R S O N A L

E N T H U S I A S T I C

S A S S Y

F O R M A L

For each aspect, circle the characteristic that best applies to what you’re aming for.

L A N G U A G E

T O N E O F V O I C EI D
 E

 N
 T I T

 Y

K E
 Y V

 A
 L U

 E
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T O N E O F V O I C E
25%

K E Y V A L U E
25%

L A N G U A G E
25%

I D E N T I T Y
25%



goals planner

S T E P S

S U B   G O A L 1

T A R G E T   D A T E

S T E P S

S U B   G O A L 2

T A R G E T   D A T E

M Y M A I N   G O A L

S T E P S

S U B   G O A L 3

T A R G E T   D A T E

☐ ☐ ☐ 

☐ ☐ ☐ 

☐ ☐ ☐ 

☐ ☐ ☐ 

☐ ☐ ☐ 

☐ ☐ ☐ 

☐ ☐ ☐ 

☐ ☐ ☐ 

☐ ☐ ☐
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forms, logs 
& trackers



time log

D A T E T A S K
S T A R T  
T I M E

M O N T H 

E N D   
T I M E

T I M E
S P E N T

12

____________________



P A Y M E N T   I N F O R M A T I O N
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order form

C U S T O M E R

D E S C R I P T I O N Q T Y

O R D E R   N O : 

D A T E : 

P R I C E

N O T E S

S U B T O T A L :

GST :

T O T A L :

T O T A L

thank you!
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invoice form

R E C I P I E N T
I N V O I C E   N O :

I S S U E D A T E :

N O T E S

P A Y M E N T   I N F O R M A T I O N

D E S C R I P T I O N Q T Y P R I C E

S U B T O T A L :

G S T :

T O T A L :

T O T A L



sales tracker

D A T E I T E M R E V E N U E F E E S P R O F I T S H I P P E D

T I M E P E R I O D 

15

____________________



D A T E S H I P P E D   T O C O S T T R A C K I N G
N O . N O T E S

T I M E P E R I O D 
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____________________

shipping tracker



D A T E 
O R D E R
 N O .C U S T O M E R

T R A C KI N G
 N O .

R E A S O N R E -
C E I V E D

 R E -
F U N D E D

T I M E P E R I O D 
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____________________

returns tracker



I T E M 
# D E S C R I P T I O N Q T Y L O C A T I O N L A S T 

U P D A T E D
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stock tracking



N O T E S

N O T E S

N O T E S

N O T E S

W E B S I T E 

U S E R N A M E

P A S S W O R D

W E B S I T E 

U S E R N A M E

P A S S W O R D

W E B S I T E 

U S E R N A M E

P A S S W O R D

W E B S I T E 

U S E R N A M E

P A S S W O R D

N O T E S

N O T E S

N O T E S

N O T E S

W E B S I T E

U S E R N A M E

P A S S W O R D
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password tracker

W E B S I T E

U S E R N A M E

P A S S W O R D

W E B S I T E

U S E R N A M E

P A S S W O R D

W E B S I T E

U S E R N A M E

P A S S W O R D



$40

new products to bring out

$24.95

$170 $34.95

$149 $199

THE VIRAL VIBEDIY GUIDE

 MASTERCLASS EBOOK + WORKBOOK

COLLECTION # 1 COLLECTION #2

INSTRUCTIONS - REPLACE THE PICTURES AND PRICES WITH YOUR OWN PRODUCT IDEAS.



C A T E G O R Y :

C A T E G O R Y :

C A T E G O R Y :

C A T E G O R Y :

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐
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new products list



J U L Y

A P R I L

J A N U A R Y

O C T O B E R

M A Y

A U G U S T

F E B R U A R Y

N O V E M B E R

J U N E

M A R C H

D E C E M B E R

S E P T E M B E R
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seasonal ideas



N A M E T Y P E

 D E T A I L E D    T O    D O    L I S T

P R I C E

N O T E S

D U R A T I O N

I N S P I R A T I ON

T O P    K E Y W O R D S

G O L I V E

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐
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new product planner



1

2

3

1

2

3

1

2

3

1

2

3

W H A T   I S   I T ?

W H O   I S   I T   F O R ?

S E A R C H   P R O M P T S

S P E C I A L   F E A T U R E S

1

2

3

1

2

3

S Y N O N Y M S

O C C A S I O N ?

C O M P E T I T O R   K E Y W O R D S

1

2

3

C O L O R / M A T E R I A L / S I Z E

1

2

3
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keyword worksheet



R E T A I L P R I C E

T R A N S A C T I O N   F E E

O T H E R   F E E S

S A L E S   T A X

S H I P P I N G   C O S T

R E T A I L P R I C E 
I N C L U D I N G S H I P P I N G

T O T A L   M A T E R I A L   C O S T

M A T E R I A L + L A B O R C O S T

R E T A I L   M A R K U P   %

R E T A I L   M A R K U P   A M O U N T

L O W   P R I C I N G

M E D I U M   P R I C I N G

H I G H   P R I C I N G

T O T A L   L A B O R   C O S T

N O T E S

C O M P E T I T O R S
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pricing worksheet



C O M P E T I T O R P R O D U C T S /
S E R V I C E S

W H A T C A N I
L E A R N F R O M

T H E M ?

H O W C A N I 
D I F F E R E N T I A T E 
M Y S E L F ?

26

competitor analysis



marketingplanner



T A R G E T   P E R S O N A

M A R K E T I N G   G O A L S

C O N T E N T   C A L E N D A R

A C T I V I T I E S 

 S O C I A L   M E D I A

S T R A T E G I E S

K E Y   S T R A T E G I E S

A U D I E N C E

C U S T O M E R   J O U R N E Y

S E O

C H A N N E L S

V A L U E   P R O P O S I T I O N

28

marketing planner



S U N M O N T U E

P L A T F O R M : ___________________________

W E D

N O T E S

T H U F R I S A T
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content monthly plan



F A C E B O O K

I N S T A G R A M  

P I N T E R E S T

T I K T O K

T W I T T E R

 Y O U T U B E

B E S T   T I M E S   T O   P O S T

T O P   H A S H T A G S

S U N M O N T U E W E D T H U

N O T E S

F R I S A T

30

social media notes



J A N

J U N

F E B

D E C

A U G

A P R

S E P

J U L

N O V

O C T

M A Y

M A R

A M O U N T O F 
F O L L O W E R S

G R O W T H 
S I N C E L A S T

M O N T H

N U M B E R  O F 
P O S T S T O P P O S T S N O T E S

P L A T F O R M : ___________________________ Y E A R : ________________
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social media statistics



F A C E B O O K

I N S T A G R A M  

P I N T E R E S T

T I K T O K

T W I T T E R

Y O U T U B E

F A C E B O O K

I N S T A G R A M  

P I N T E R E S T

T I K T O K

T W I T T E R

Y O U T U B E

Y E A R   O F : ________________

K E Y   T A K E A W A Y S N O T E S

J 
A

 N
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M
 A
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 P

 R
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 Y
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U
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D
 E

 C
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social media followers
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discounts & promos



businessfinances



D A T E D E S C R I P T I O N C A T E G O R Y P U R C H A S E D 
F R O M A M O U N T

T I M E   P E R I O D 

36

____________________

expenses log



D A T E D E S C R I P T I O N I N C O M E

M O N T H 

E X P E N S E R U N N I N G 
T O T A L

37

____________________

income & expenses



J A N

J U N

F E B

D E C

A U G

A P R

S E P

J U L

N O V

O C T

M A Y

M A R

T O T A L

Y E A R : ________________
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annual profit & loss



Y E A R 

D A T E I T E M C A T E G O R Y R E C E I P T V A L U E

39

 ____________

deductions log



overview of 
potential deductions

40

E D U C A T I O N

A D V E R T I S I N G

H O M E   O F F I C E

L O A N   I N T E R E S T

S U P E R A N N U A T I O N

B U S I N E S S   I N S U R A N C E

B U S I N E S S   T R A V E L + M E A L S

C A R

S T A R T - U P C O S T S

O F F I C E   S U P P L I E S

P H O N E   A N D   I N T E R N E T

 M E M B E R S H I P S

C O N S U L T A N T S

C O N T R A C T O R S

Please note that these tax deduction categories are suggestions. Confirm with your accountant what
other tax deductions you may be eligible to claim. 



planning the year



J U L Y

A P R I L

J A N U A R Y

O C T O B E R

M A Y

A U G U S T

F E B R U A R Y

N O V E M B E R

J U N E

M A R C H

D E C E M B E R

S E P T E M B E R

Y E A R   O F : _______________________

42

yearly schedule



A P R I L

J A N U A R Y

M A Y

F E B R U A R Y

J U N E

M A R C H

43

Y E A R   O F : _______________________

yearly schedule



J U L Y

O C T O B E R

A U G U S T

N O V E M B E R D E C E M B E R

S E P T E M B E R

44

Y E A R   O F : _______________________

yearly schedule



planning
the months



S U N M O N T U E W E D

N O T E S

T H U F R I S A T

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐
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january



S U N M O N T U E W E D

N O T E S

T H U F R I S A T

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐
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february



S U N M O N T U E W E D T H U F R I S A T

48

march

N O T E S

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐



S U N M O N T U E W E D T H U F R I S A T

49

april

N O T E S

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐



S U N M O N T U E W E D

N O T E S

T H U F R I S A T

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

50

may



S U N M O N T U E W E D T H U F R I S A T
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june

N O T E S

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐



S U N M O N T U E W E D T H U F R I S A T
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july

N O T E S

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐



S U N M O N T U E W E D T H U F R I S A T
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august

N O T E S

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐



S U N M O N T U E W E D T H U F R I S A T
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september

N O T E S

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐



S U N M O N T U E W E D T H U F R I S A T
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october

N O T E S

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐



S U N M O N T U E W E D T H U F R I S A T
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november

N O T E S

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐



S U N M O N T U E W E D

N O T E S

T H U F R I S A T

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐
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december



planning
the weeks



T H U

S A T
S U N

T U E

W E D

M O N

F R I

T O   D O N O T E S

W E E K   O F : _______________________

☐

☐

☐

☐

☐

59

weekly planner



Prioritize new project plans

Double-check inventory

In-depth review of stats

Review goals

Update product pages

Learn a new skill

Check on bestselling product / service

See how most recent projects

Send out invoices

Pay bills

Read reviews and take action if needed

Post on social media

M O N T H   O F : ______________________________

weekly + monthly 

weekly

monthly notes

W
 E

 E
 K

 1

W
 E

 E
 K

 2

W
 E

 E
 K

 3

W
 E

 E
 K

 4

W
 E

 E
 K

 5
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Prioritize new project plans

Double-check inventory

In-depth review of stats

Review goals

Update product pages

Learn a new skill

Check on bestselling product / service

See how most recent projects

Send out invoices

Pay bills

Read reviews and take action if needed

Post on social media

M O N T H   O F : ______________________________

weekly + monthly 

weekly

monthly notes

W
 E

 E
 K

 1

W
 E

 E
 K

 2

W
 E

 E
 K

 3

W
 E

 E
 K

 4

W
 E

 E
 K

 5
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planning
the days



D A T E 

S C H E D U L E

T O P   P R I O R I T I E S

D O N ’ T   F O R G E T ! N O T E S

T O   D O

T O D A Y ’ S   W I N S

☐

☐

☐

1

2

3

63

 _________________

daily planner



☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐

☐
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TOPIC DATE

meeting notes



TIMETABLE

5 AM

6 AM

7 AM

8 AM

9 AM

10 AM

11 AM

12 PM

TODAY'S GOALS

1.

2.

3.

HEALS

TIMETABLE

1 PM

2 PM

3 PM

4 PM

5 PM

6 PM

7 PM

8 PM

9 PM

10 PM

11 PM

12 PM

TIMETABLE

daily planner

DATE
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INSTRUCTIONS: 
CUT OUT THE TABS, FOLD THEM IN HALF AND GLUE THEM TO THE

SECTION PAGES FOR EASIER NAVIGATING.
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You’ve got this!


