Where Your Dollar Goes

At Resurrecting Lives Foundation, donations go directly
toward mission-driven action for veterans and families.
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Where Your Dollar Goes

At Resurrecting Live Foundation, 93 cents of every dollar goes directly
toward mission-driven action for veterans and families.

Important note: Under our current IRS charitable structure, we are not authorized to provide direct TBI
medical care. Instead, we support the journey around care by arranging transportation, lodging, and
family provisions when necessary. To provide direct healthcare services, a nonprofit must be organized
under a different IRS healthcare-focused structure.

We keep costs lean and practical. Our focus is not on galas, luxury venues, or large promotional
overhead. We work in the trenches—delivering information, support, and access where veterans need
it most.

How Funds Are Used

1. Action-focused outreach projects: Our current call-to-action work includes purchasing books and
materials for delivery to veterans’ advocates, bipartisan reform efforts, and community organizations.
These resources are not donated free of charge, so contributions help us place them directly into the
hands of people who can use them.

2. Educational events and literature: We fund flyers, printed materials, event costs, and essential
meeting expenses tied to mission events such as the Liberty Station launch. This has included books for
Guardians, basic refreshments, and sound support when needed—always kept to a minimum to
maximize impact.

3. Transportation and lodging for veterans: We help veterans and, when necessary, caregivers travel to
and from appointments and consultations with TBI specialists across the country. This can include
airfare, local transportation, lodging, and other practical travel support that makes access to care
possible.

4. Podcast production and information distribution: Our podcast is a key tool for connecting veterans
to services and sharing urgent information through social media. Production costs are mission-related,
while distribution is supported largely by volunteers.

5. Targeted education and outreach: We pay for information dissemination and educational outreach
in areas with significant need, including California, Texas, Ohio, and Pennsylvania. These efforts are kept
focused and cost-conscious.

6. High-impact collaborations: We support veteran-centered programs and events that have shown
real results, including community collaborations, wellness initiatives, and practical projects that help
veterans reconnect, heal, and move forward.

Today, our focus is action. In the past, we funded research. Now, we put support behind direct
outreach, transportation, collaboration, education, and access—because veterans need help now.

Your support helps us keep showing up—practically, responsibly, and where it matters most.
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