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United States
China

Japan
Germany
India

United Kingdom
France

Brazil

Italy

Canada
Russia

South Korea
Australia
Spain

Mexico
Indonesia
Netherlands
Saudi Arabia
Turkey
Switzerland




'Qﬂ‘VYUGH

MARKETING

UNITED STATES

\ m ¢

1 New Year's Day
Resolutions, fitness
promotions, winter sales

3rd

MON Equality, community service

initiatives, inspirational
content

1 April Fool's Day
Humorous content, prank
ideas, light-hearted promotions

March Easter
/April  Egg hunts, chocolate
(varies) promotions, family-focused
campaigns
Earth Day

22

Eco-friendly initiatives,
sustainability campaigns

Martin Luther King Jr. Day

GroundHog Day
Fun predictions, interactive
polls

20
£y
1 4 Valentine’s Day

Romantic gift guides, flowers,
chocolates, couple experiences

3rd Presidents’ Day
MON Sales promotions, historical
reflections

% 4
_4//

1 Cinco de Mayo
Mexican cuisine promotions,
festive decorations, cultural

appreciation v

L »
2nd  Mother's Day HOM
SUN Gift ideas, appreciation posts,

floral campaigns
Last  pMemorial Day
MON

L3
;=

tips, travel deals

~ June N

Patriotic content, BBQ 2§
B

% September

St. Patrick’s Day

Green-themed campaigns,
Irish recipes, festive drinks

17

March  Spring Break
/April Travel promotions, outdoor
(varies) gear

1 9 Juneteenth

Educational content, cultural
appreciation, community-
focused campaigns

3rd  Father's Day
SUN  Gift promotions, appreciation
posts
>
4
\\\ ///

/

4 Independence Day Back-to-School Campaigns 1st Labor Day
MON it
Patriotic visuals, BBQ recipes, Promotions for school supplies, Worker appreciation, end-of-
fireworks safety tips clothing, family-focused summer sales
content
2nd  Grandparents’
N SUN Day
\ ’/“' Family-oriented content
N S N
N -
\\\ o /// \\\ /// \\\
October < November % December =
N\ \ \
)%j | / %
Hall q:rf% 1 1 Veterans Day 25 Christmas
alloween &3 Honoring veterans, reflective Gift guides, festive recipes,
Costume ideas, spooky recipes, content holiday traditions
themed party supplies i
4th Thanksgiving P> New Year's Eve
THU Gratitude campaigns, 3 1
- recipes, Black Friday previews Party planning, resolutions,
. winter sales
Z DAY Black Friday ;
AFTER .
E-commerce sales, mega deals
“NAZXJ Cyber Monday
@ 9 Online shopping promotions
N Y.~ . " J
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CONTENT IDEAS BY HOLIDAY

UNITED STATES

y

1. Seasonal Promotions:

* kA
* 4 ok
* kA b
* 4 ok %
* kA b
* ok 4 %
* kA b
* ok % %
* kA b
* % 4 %
* b
//
-~

!

|

|

i ¢ Focus on fitness and wellness campaigns in January for New Year’s resolutions.

i e Highlight back-to-school promotions in August and seasonal transitions during spring and fall.
1
\

—— e~

\, /
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/2. Festive and Patriotic Campaigns: |

¢ Celebrate patriotic holidays like Memorial Day, Independence Day, and Veterans Day with
community-focused, historical, and flag-themed content.
* Use Earth Day to promote sustainability and eco-friendly products.

\\ 7

e ————————

~.

-

/3. Family and Relationship Themes: \

* Promote gift ideas for Valentine's Day, Mother's Day, Father's Day, and Grandparents’ Day.
* Focus on family bonding during Easter, Thanksgiving, and Christmas.

\ /
N /

-

4. Interactive Engagement: |

e Host contests like “Best Halloween Costume” or “Share Your Thanksgiving Meal Photos.”
¢ Use polls for fun holidays like Groundhog Day or to encourage user-generated

e
/

——— e e

content. /
/ 5. Sales and E-Commerce Promotions: \
| |
i e (Capitalize on major shopping holidays like Black Friday, Cyber Monday, and Memorial Day. i
i ¢ Use Valentine’s Day, Mother’s Day, and Father’s Day for themed promotions on gifts and i
'\ services. )
\\\ ///
/ 6. Food and Festive Themes: \
| |
i * Share recipes and cooking tips for Thanksgiving, Christmas, and Easter. i
i ¢ Highlight seasonal drinks and snacks for St. Patrick’s Day, Halloween, and summer i
\ BBQs. /
\\ //

/

'7. Travel and Leisure Campaigns:

/
|
|
i * Promote spring break travel deals, summer vacation packages, and winter holiday destinations.
i * Use long weekends like Memorial Day and Labor Day for staycation and outdoor gear

'\\ promotions.

N

///
% 9.(}
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8. Cultural and Educational Content:

* Celebrate Juneteenth with educational content and cultural appreciation posts.

/
i

|

|

|

I

[ . . . . . .
} * Share reflections and historical highlights for Presidents’ Day and Veterans Day.
|

\
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CONTENT IDEAS BY HOLIDAY

CHINA

® January ~ ® February - ® March
' / I Y
g e .
1 New Year's Day TILL Chinese New Year %% 8 International
Inspirationfl posts, "New Year, FEB17 Continued '9‘ Women's Day
New Goals" campaigns, winter ) Promotions for women,
promotions Festive events, cultural empowering content
content, extended FID ve d J Is for f ! |
29 Chinese New Year promotions ijgt‘;i]":rs eals fortemaie
(Spring Festival) ‘
Traditional greetings, red
envelope giveaways, family F)
themes ’ W
| %
Y ~ /// \\\ ————— e e
® April . ® May ~ @ June
/ \ 7 \ /
4 Qingming Festival 1 Labor Day pATE Dragon Boat Festival
(Tomb-Sweeping Day) Worker appreciation, long- varies Food-related content (e.g.,
Cultural reflections, honoring Weeken.d travel deals, shopping zongzi), race-themed
traditions, family-oriented promotions campaigns, cultural posts
content
\\\ // \\
® July = ® August @® September
/ /
varies

Back-to-school campaigns,
cooling products for the hot
season

\,
.

~

@® October

1 _7 Golden Week

Travel promotions, patriotic
content, big sales campaigns

93939
‘\ SRRy
2002 48
\
\ S

3039:
/”“ (] O))’),,; >
- 925953,

varies (Chinese Valentine's Day)

Romantic gift guides, love
stories, couple-themed
promotions

S %
oz

.

. "

= @® November %

\
\

1 1 Singles' Day

Largest online shopping
event, focus on discounts,
e-commerce campaigns

(0){"‘“3 Gc i, p femg-

Mooncake giveaways,
family reunion themes,
nighttime celebration
content

@® December
/

25 Christmas

Gift guides, festive recipes,
holiday traditions

Winter Promotions

Preparations for Chinese New Year,
holiday gift ideas, gratltude posts for
customers
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MARKETING

CHINA

" 1. Festive Campaigns:
¢ Use culturally relevant symbols (e.g., red for Chinese New Year, mooncakes for Mid-Autumn
Festival) to create vibrant visuals.
\ * Promote limited-edition products or festive bundles.

\\ //
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2. Cultural Education:

* Share the history and significance of traditional festivals to engage audiences.
¢ Create posts celebrating family and heritage to align with Chinese values.

o T o B &L FIle

\, /
\\ //

- ~.

/3. Shopping and Sales: \

* Leverage key shopping holidays like Singles’ Day for massive online promotions.
* Offer holiday-specific discounts or early-bird deals for events like Chinese New Year.

\, /
N 7’

- ~,

" 4. Engagement Activities: ]

* Host contests, such as "Share Your Chinese New Year Traditions" or "Design Your Lantern" for
the Lantern Festival.
* Run hashtag campaigns encouraging user-generated content.

\\ //

!
|
1
1
1
1
1
|
|
1
\
\,

5. Seasonal and Regional Relevance:

* Highlight products or services suitable for the holiday season, like travel offers during

/
/
|

|

|

I

i Golden Week or summer cooling solutions.
|

\

A\ /
\\ i
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JAPAN

@ January ) ~ C‘ February ) << (‘ March ) N
1 New Year's Day 1 1 National 3 Hinamatsuri
Share Japanese traditions (e.g., Foundation Day Girls' Day content,
first shrine visit), 'UCkY bags 8 Content on Japanese decorations, and family-
(fukubukuro) promotions. history, patriotism-themed oriented campaigns.
campaigns

1 4 Valentine’s Day

Focus on chocolates and gift
promotions for women giving

* gifts to men.
\\ / \\\ ///
) @ N @« Y
C‘/ April ) = ‘ May ) ~ ‘/ June ) %
Cherry Blossom Season Apr29- Golden Week Rainy Season Promotions
Sakura-themed content, travel May5 Travel campaigns, long- Umbrella or raincoat campaigns
promotions, and product weekend activities, and special ,
packaging with floral designs offers for holidays like 3rd Father’'s Day i
SUN  Giftideas for dads.

Constitution Day (May 3)

29 Showa Day

Reflect on Japanese heritage.

& (o,
®
N
/// \\ S \\ A
_________ ) < }________. . -
) = - (‘ August ) "% ‘/ September T‘ ~
' LB
3rd Marine Day mid- Obon Festival 3rd Respect for the Aged
MON " Beach and summer travel AUG  (Content about honoring MON  pay
promotions ancestors, family reunions, and Content celebrating elderly
cultural traditions. contributions, senior discounts
outdoor and water-themed .
campalgns. 23 Autumn Equinox
Nature-inspired promotions.
$5ge05939 *
¢¢¢ 5
\C V4 \\\ *‘ 5 // \\\ Y
(‘ October ) C‘ November \ “ (‘ December )
7 \ 7
- .
Culture Da &4
2nd  Sports Day 3 y 25 Christmas
MON . Art and cultural event Focus on couples' celebrations
Fitness-themed content, promotions and KFC-related fun campaigns
activewear campaigns, outdoor =
activity promotions. 23 Labor Thanksgiving Day Winter llluminations
& Worker appreciation Content featuring Japan’s holiday
posts, gratitude light displays
campaigns.
paig Year-End Parties (Bonenkai)
Office party promotions. \
WA
N L \\\ /// N \\\ \;\ & 4
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MARKETING

°
JAPAN

" 1. Seasonal Campaigns:

* Focus on themes tied to Japan's unique seasonal events, like cherry blossoms in spring or
autumn foliage in fall.

\ ¢ Create limited-edition product packaging or flavors for popular seasonal festivals.

\\ //

i
|
1
|
|
|
|
1
|
1
\

2. Cultural Relevance:
* Incorporate traditional customs and celebrations, such as Obon for family and ancestor
themes or Hinamatsuri for girls.
* Celebrate traditional foods like sakura mochi (spring) or osechi ryori (New Year).

\\ //

/
i
I
I
|
I
1
1
1
1
\

- ~.

/3. Promotions Around Travel and Leisure: \

e Utilize long holiday periods like Golden Week and Marine Day for travel, leisure, and outdoor
product campaigns.

¢ Highlight local tourist spots during seasonal events like the cherry blossom season.

\ /
N 7’

{
|
|
|
|
|
|
|
|
|
\

- ~,

" 4. Engagement Activities:

i
|
1
i * Run contests or interactive campaigns tied to holiday traditions, like "Share Your Cherry
i Blossom Photos" or "Design Your Hinamatsuri Display."
|
\
\,

e Use quizzes or polls around Japanese cultural knowledge. )
" 5. Gift-Focused Marketing: )

* Promote gift ideas for Valentine's Day (chocolates) and Father’s Day, emphasizing the
Japanese practice of giving thoughtful gifts.

/
|
|
|
|
|
|
|
|
|
\

A\ /
\\ i

”6. Light-Hearted Fun: )

e Feature popular cultural quirks, such as Japan’'s Christmas KFC tradition or year-end party
content for Bonenkai celebrations.

2
~
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CONTENT IDEAS BY HOLIDAY

GERMANY
| January

1 New Year's Day
Share inspirational resolutions,
winter promotions, and
health/wellness campaigns.

DATE Easter

varies Egg hunts, spring-themed

promotions, seasonal recipes

30 Walpurgis Night
Witch-themed content,
historical trivia.

Summer Sales

Highlight deals for vacations,
outdoor gear, and festivals.

% 45% $
\,

\ _/

~

N
N\

Carnival

Costume ideas, fun contests, and
colorful visuals

1 4 Valentine’s Day

Romantic gift guides, flower
and chocolate promotions.

1 Labor Day

Worker appreciation posts,
travel promotions for the long
weekend

DATE Ascension Day

varies . .
Family-focused outdoor ideas

2nd  Mother's Day

SUN Gift promotions.

Late-Summer Promotions

Focus on back-to-school
campaigns or end-of-summer

sales.

s
I/; W,
\\ _____ — I__ — .
~
N,
\\ m N\

. ™~
N\

8 International
Women's Day
Empowering content,
promotions targeting women;
early spring-themed
campaigns.

PIB O P o

DATE Corpus Christi
varies Reflective and cultural content

Summer Travel

Promote vacations and outdoor
products.

~ September =

SEP/  Oktoberfest

oct Beer-themed campaigns,
Bavarian traditions, food
recipes, or festival fashion
promotions.

dip e N

o December
\

3 German Unity Day

Patriotism-themed content,
historical highlights

31 Halloween

Spooky-themed campaigns,
costume ideas, trick-or-treat
promotions.

N b 7 o

S November

All Saints’ Day

Reflective or cultural posts

Start of Christmas Markets

Festive promotions, gift ideas.

25
31

Christmas
Gift guides, holiday recipes,
advent calendar promotions

New Year's Eve

Party planning ideas,
fireworks tips.




CONTENT IDEAS BY HOLIDAY -

GERMANY

1. Seasonal Campaigns:

¢ Tailor promotions to reflect Germany's distinct seasons, such as winter wellness in January or
spring renewal around Easter.
* Leverage traditions like advent calendars during Christmas for engaging countdown content.

o e

- ~.
7 N\,
/

2. Cultural Celebrations: )

* Highlight key German traditions, such as beer culture during Oktoberfest or the colorful
celebrations of Carnival.

* Create educational or nostalgic content tied to holidays like German Unity Day or All Saints’ Day,

~ -

ot 3 O B Wb Tl

\
|
|
|
|
|
|
|
|
|
!

\,
\,

- ~.
N\,

3. Festive Promotions: \

* Run themed sales or product bundles tied to major holidays like Easter, Mother’s Day, and
Christmas.

* Showecase limited-edition products that resonate with the holiday’s theme, such as chocolates

\ for Valentine’s Day or decorative items for Oktoberfest. /

~ -

7
7/

- LRI TN Y

{ 4. Travel and Leisure:

1

i * Promote local tourism during long weekends like Labor Day or Ascension Day.
l\ * Suggest travel or staycation ideas during summer holidays.

\,

R s

- ~.

’5. Interactive Engagement:

* Host photo contests or polls, such as "Best Oktoberfest Outfit" or "Your Favorite Christmas
Market."
¢ Use hashtags to encourage user-generated content, like sharing festive recipes or traditions.

\\ i

i
I
|
|
|
|
I
|
\

’6. Family and Community Themes:

¢ Celebrate family-centric holidays like Mother's Day or Ascension Day with promotions that
emphasize togetherness.
* Share content celebrating community events, such as Christmas markets and Carnival parades./

\\ -5

1
I
|
|
|
|
I
|
\

10
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MARKETING

INDIA

1 New Year's Day
Resolutions, health tips, and
winter promotions

14/ Makar Sankranti/Pongal
Festive recipes, kite-flying
15 activities.

&

VARIES Ram Navami
Devotional content
VARIES Easter
Egg hunts, chocolate
promotions, family-focused
campaigns
MID Baisakhi/Vishu
APR Harvest festival promotions,
Punjabi/Vishu-themed products./
\,
N P

\

VARIES Rath Yatra

Cultural awareness posts

Monsoon Promotions

Rain gear and travel ideas.

. 7/

5

~ -

Gandhi Jayanti

Sustainability and peace-
themed campaigns

31

Dussehra

Festive promotions, stories of
good over evil

VARIES

VARIES Diwali

Light-themed campaigns, A

home decor, gifting, and %'E
mega sales. /
vd

14

VARIES

Valentine’s Day
Romantic gift guides, flowers,
chocolates, couple experiences

Maha Shivaratri

Spiritual and cultural
promotions.

VARIES Eid al-Fitr

2nd
SUN

Festive recipes, gift ideas, and
cultural inclusivity

Mother’s Day

Gift campaigns,
appreciation posts.

15

L 4
L »
Mot
/
AN m | .
\ e O
&
- T i ;
U:S.mf-l‘ A

Raksha Bandhan
Sibling-themed gifts

Independence Day

Patriotic content, sales

VARIES Janmashtami

Devotional and cultural
themes.

= ® November <

VARIES

14

VARIES

last
FRI

\

Karva Chauth
Couple-themed promotions

Children’s Day

Kid-friendly content ~ -

XX

Guru Nanak Jayanti
Cultural appreciation

Black Friday
E-commerce promotions.

VARIES

International p»7vv°
Women's Day :
Promotions for women,
empowering content, exclusive

deals for female customers.
Holi
Color-themed campaigns,

giveaways, eco-friendly
celebrations.

VARIES

1 5 father's Day

Gift promotions, appreciation
posts

Yoga Day

Health and wellness-themed
content.

21

Summer Promotions

Cooling product sales =1

"% ® September N
/

Ganesh Chaturthi

Eco-friendly campaigns, festive
recipes

19

Onam

Traditional content, harvest
festival promotions.

@ December S
7 \

Christmas
Gift ideas, holiday recipes,
festive campaigns

25

New Year's Eve

Party planning tips, winter
product promotions.

31

1



MARKETING

INDIA I

" 1. Festive Campaigns:
¢ Highlight traditions and regional flavors for festivals like Holi, Diwali, and Onam.
¢ Launch holiday-specific products, such as ethnic wear during Raksha Bandhan or Diwali

\ decorations. y
\\ //

,_________\
———— e~

-~ \

" 2. Cultural Diversity:

-

\
|
|
* Celebrate the diversity of India by tailoring campaigns for regional festivals like Pongal, Baisakhi,i
|
|
|
|

ot 3 W B Wb Tl

and Janmashtami.
\ * Share educational posts about the significance of lesser-known festivals to engage audiences.
/ 3. Patriotism and National Events: \‘.
| |
i * Run patriotic campaigns around Independence Day or Republic Day. i
i * Highlight sustainable or social initiatives on Gandhi Jayanti. |
' ]
\\ //

'~ s

/" 4. sales and Offers:

\

|

|

* (Capitalize on mega sale opportunities during Diwali, Holi, and Eid by offering discounts and i
festive bundles. i

* Use e-commerce events like Black Friday for exclusive online offers. ]

R /

5. Seasonal Promotions: )

* Focus on monsoon-related products (umbrellas, travel gear) or summer cooling items.
* Winter promotions can include woolen clothing, heaters, and festive decor.

"6. Interactive and Engaging Content: )

* Host photo contests, such as "Best Rangoli for Diwali" or "Your Colorful Holi Moments."
¢ Use hashtags to encourage user-generated content during festivals.

’ /7 Family and Relationship Themes: |

\
|
|
¢ Highlight sibling love during Raksha Bandhan or family bonding during Diwali and Onam. i
* Focus on appreciation days like Mother’'s Day, Father’s Day, and Children’s Day. i

|

" 8. Community-Centric Campaigns:

* Promote eco-friendly and sustainable practices during festivals like Ganesh
Chaturthi and Holi.

* Showcase corporate social responsibility (CSR) activities during national holidays.

T N AT N
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CONTENT IDEAS BY HOLIDAY

UNITED KINGDOM

New Year's Day
Resolutions, fitness, wellness,
and winter sale promotions

Burns Night

Scottish-themed recipes,
cultural content.

Easter
Egg hunts, chocolate
promotions, spring themes

VARIES

St. George's Day

English heritage and
traditions.

23

e

/
/

Summer Promotions

BBQ and travel campaigns, outdoor
events, summer clothing.

I

a

o
A

=13

G

\

N,

October

-

Halloween

Costume promotions, spooky
recipes, trick-or-treat ideas,
and decorations.

S\

S

-

-~ ~.
=~
N\

/

e

N,

A\
\\
z November
\

14

Valentine’s Day
Romantic gift guides, flower
and chocolate promotions

VARIES Pancake Day
Recipes and cooking-related
content.
(]

Early May Bank
Holiday
Travel ideas, outdoor activities

LAST
MON

Spring Bank Holiday
Seasonal sales, garden and
outdoor campaigns.

\,

'\ /

e
~%
LAST
MON

Summer Bank Holiday

Travel deals, back-to-school
promotions, and outdoor
activities.

/

P

N\,
\

Bonfire Night
Fireworks safety tips, event

5

promotions
1 1 Remembrance
Day
Reflective posts and historical
tributes
LAST  Black Friday
FRI

E-commerce and sales
campaigns.

St. Patrick’s Day

Green-themed campaigns,
Irish recipes.

4th
SUN

Mother’s Day
Gift ideas, appreciation
posts, and discounts

3rd  Father's Day

SUN  Gift promotions, appreciation
posts

Wimbledon

Tennis-themed campaigns,
health and fitness.

\
.

September
/

Back-to-School Campaigns

Promotions on school supplies,
planning tips for parents.

~.

' U
Christmas

Gift guides, holiday recipes,
advent calendar promotions

| ,
/
25

Boxing Day
Post-Christmas sales

26
31

New Year's Eve

Party planning, resolutions,
winter sales
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MARKETING

UNITED KINGDOM

1. Seasonal Promotions:
¢ Utilize winter sales in January and post-Christmas sales on Boxing Day to boost revenue.
* Highlight spring and summer seasonal products, such as garden furniture or BBQ essentials,
during bank holidays.

-

/
i
|
1
I
|
|
1
|
1
\

\
N\,
~

' 2. Festive Campaigns:
¢ Celebrate cultural holidays like Burns Night and St. Patrick’s Day with themed visuals and
recipes.

]
I
|
|
|
I
1
I
\ * Incorporate traditional elements like Easter eggs or Halloween pumpkins into campaigns.

Y

—~

”3. Family and Relationship Themes:

\
|
|
* Promote gift ideas for Mother's Day, Father's Day, and Valentine's Day. i
* Focus on family bonding during Christmas, Easter, and school holidays. |

|

]

joBe Ak B8 LT = gy

\

S

e

' 4. Interactive Engagement:

\
|
|
|
* Host contests such as "Best Halloween Costume" or "Your Favorite Pancake Recipe." |
* Encourage user-generated content with hashtags tied to festive themes. i

|

/

i
|
|
|
1
!
1
1
|
|
\

\

\\

/

"5. Cultural and Historical Content:

* Share the history and traditions of holidays like St. George’s Day and Remembrance Day.

/
|
|
|
I
i * Promote events or local attractions tied to heritage.
|

\

\,

\\

/

"6. Event-Driven Content:

* Use sports events like Wimbledon to create health, fitness, or celebration-themed campaigns.
* Leverage national events like Bonfire Night for fireworks-related promotions.

\,

\\

" 7. Travel and Leisure: ‘|
|

* Promote staycations and travel deals during bank holidays and the summer season. i
¢ Highlight UK destinations during public holidays like the Spring and Summer Bank Holidays. i
|

!
|
1
!
1
1
|
|
|
1
\

\,
D,
~.

!
/
-//
; 0.2
Ve S ,

. E-commerce and Sales:

* Leverage Black Friday for online shopping campaigns.
¢ Highlight post-Christmas and New Year's sales to clear inventory and attract
shoppers.

e ——————
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CONTENT IDEAS BY HOLIDAY

-

\

FRANCE

New Year's Day
Resolutions, health and
wellness tips, winter sales

Epiphany
Content around “Galette des
Rois” (King's Cake).

VARIES Easter

Egg hunts, chocolate
promotions, and family-friendly
activities.

\

N,

Bastille Day

Patriotic content, fireworks
displays, and historical
reflections

14

Summer Sales
Highlight deals.

L ¢ '

: \.J, v
.~ o BT @\ v
October

Halloween

Spooky content, costume
promotions, and trick-or-treat
ideas.

/

/

\
\\
z November “

Valentine’s Day
Romantic gift ideas, dinner
promotions, and love-themed

campaigns
VARIES Carnival
Costume and celebration
® content.

Q;

1 Labor Day
Worker appreciation
campaigns

8 Victory Day

Historical posts

LAST

Mother’s Day
SUN

Gift promotions, appreciation
posts

\
\

e

~.
N,
N\

Summer Leisure

Focus on travel campaigns, outdoor
dining, and summer activities.

-

All Saints’ Day
Reflective posts, cultural
traditions

1
11

Armistice Day

Historical tributes and

remembrance

:;:IST Black Friday
Mega sales and e-commerce
campaigns.

/

/

/

\

Women'’s Rights
Day

Empowering content,
women-centric promotions

Early spring-themed
campaigns.

Music Day (Féte de la
Musique)
Music-themed campaigns.

21

Summer Promotions

Travel, picnic, and outdoor
products

\
\\
December
/

\,
N,

September

Back-to-School (La Rentrée)

School supplies, planning tips,
and family-friendly promotions.

Christmas
Festive recipes, gift guides,
advent calendar promotions

25

New Year's Eve

Party planning ideas, winter
sales.

31
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CONTENT IDEAS BY HOLIDAY

FRANCE

[ 1. Seasonal Campaigns:

i * Leverage winter sales (soldes d’hiver) in January and summer sales (soldes d’été) in July to
|

\

drive promotions.
¢ Use holidays like Easter to promote family-oriented and seasonal items.

o e

' 2. Cultural and Regional Focus:

* Highlight cultural traditions, like the “Galette des Rois” for Epiphany or music festivals during
Féte de la Musique.

* Incorporate French patriotism during Bastille Day with themed visuals and content.

\\ //

i
I
|
|
|
I
1
1
1
1
\

- ~.

,//3. Family and Relationship Themes: \‘.
|

i * Promote gift ideas for Mother's Day, Father's Day, and Valentine's Day. i
| . . . . . . . ’

i ¢ Highlight family bonding during Christmas, Easter, and All Saints’ Day. i
\\ //

'~ 7

ya ~,

/4. Historical Reflections:

\
|
|
* Create thoughtful content for Victory Day and Armistice Day, showcasing French history and i
|
]

DALEE L LY e

heritage.
\ ¢ Use Bastille Day to engage audiences with patriotic campaigns. ).
' 5. Interactive Engagement: )

* Host contests like “Best Halloween Costume” or “Your Favorite French Recipe.”
¢ Use polls and hashtags to encourage user-generated content during major holidays.

A\ /
\\ i

/

"6. Festive Promotions: )

* Focus on chocolate sales for Easter and Valentine's Day.
* Highlight party essentials and gifting ideas for Christmas and New Year's Eve.

A\ /
\\ -5

" 7. Local Celebrations: \
|

* Engage audiences with regional events or festivals, like Carnival in Nice or wine harvest i
festivals in autumn. i

* Promote travel and leisure campaigns around major summer holidays. '

o oo WL LAE LW

\,
D,
~.

’/8. Sales and Offers:

* Use Black Friday and other shopping holidays to promote e-commerce discounts.
¢ Tailor promotions to align with seasonal changes, like back-to-school campaigns
in September.

e ——————

16
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MARKET iN

CONTENT IDEAS BY HOLIDAY

BRAZIL

® January

New Year's Day
Resolutions, summer
promotions (Brazil is in
summer), fitness campaigns,
and beach product ads.

Ql
//\\

A/

Z/N3

Q
TN

\x/
/

N % \\ ///
® April . ® May = ® June 5
N\,
/ /
VARIES Easter 1 Labor Day o ' Festas Juninas
Chocolate promotions, egg Worker appreciation campaigns, Highlight traditional food
hunts, and family-themed long-weekend travel promotions dance. and decorations:
campaigns it
paig 2nd Mother's Day promote local cultural activities.
. SUN T
29 Tiradentes Day Gift ideas and
- - appreciation content.
Historical and patriotic content.
-
\\ \\\ ﬁ . e \\\
® July = ® August @ September =%
- . , Independence Da
Brazilian winter :3‘:\' Father's Day 7 oot l: ) h?’t
Warm clothing, cozy indoor Gift ideas and appregiation r;artlzdlcc;?ltczﬁ?ga:\z c:mor:lyl;nit )
products, and winter recipes. posts; summer vacation " 4 " Y
planning for families. ocused promotions.
>
‘ {2
\\\ _ \\\ = /// \\\
@ October = @® November X @® December 2
7 7 \ / \
2  Alisouls'Day 25 Christmas %

1 2 Children’s Day

Kid-focused campaigns, toy
promotions, and family
activities

Halloween

Costume ideas and spooky

s

31

‘ February

14

&
Valentine’s Day
Romantic gift ideas, dinner

promotions, and love-themed
campaigns

Carnival

Costume Costume ideas,
travel promotions, samba-
themed campaigns, and

party essentials.and
celebration content.

VARIES

Reflective posts

Black Friday

Mega sales and e-commerce
campaigns.

LAST
FRI

International
Women's Day
Empowering content,

promotions targeting
women

VARIES Carnival

Post-celebration offers.

Festive recipes, gift guides,
advent calendar promotions

New Year's Eve

Party ideas and summer
holiday content.

31
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MARKETING

BRAZIL

"1. Seasonal Campaigns:

* Leverage Brazil's reversed seasons (summer during New Year and winter in July) for timely
promotions.
¢ Create summer-related campaigns for beachwear, travel, and outdoor activities in January

/
{
[
|
|
|
[
[
[
[
[
I
\ and February.

~

~.

/
/

vd

-~ \,

/

2. Cultural and Festive Promotions:

* Focus heavily on Carnival, Brazil's biggest celebration, with costume, travel, and party-related
campaigns.

!
|
I
1
1
|
|
I
\ * Highlight regional traditions during Festas Juninas, promoting themed recipes and decorations.

\

\
|
|
|
|
|
|
|
|
|
!
/

\, d

~. -

=

”3. Family and Relationship Themes:

~.

* Promote gift ideas for Mother’s Day, Father’s Day, and Christmas.
e Focus on family-oriented campaigns during Easter, Children’s Day, and holiday seasons.

p oy Tu BIN WK

\

\\

'

{ 4. Patriotic and Historical Content:

e Create campaigns around Independence Day and Tiradentes Day that celebrate Brazilian
culture and history.

¢ Use patriotic visuals and themes to engage audiences.

i EL Ll e

\,

\,

\

- S

\, /

~

”5. Interactive Engagement:

¢ Host contests like "Best Carnival Costume" or "Your Festas Juninas Recipe."

!
|
|
|
I
i * Encourage user-generated content with hashtags tied to holiday celebrations.
|

\

\

\, 7/

~

”6. Event-Driven Campaigns:

* Leverage global events like Black Friday to promote online shopping and exclusive deals.
* Use New Year's Eve and Carnival as opportunities for party and celebration-themed campaigns.

\

\, 7

~

~,

/7 N

7. Community and Reflection:

/
|
1
i * Share meaningful content for reflective holidays like All Souls’ Day or Tiradentes Day to
{\ connect on an emotional level.

\

S~

/ 8. Travel and Leisure:

1

i * Highlight travel deals and staycation ideas during long weekends and summer
i months.

'\\ * Use holidays like Labor Day and Independence Day to promote tourism within Brazil.

N\,
~.

18
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MARKETING

CONTENT IDEAS BY HOLIDAY

ITALY

1 New Year's Day

Content about “La Befana”

Resolutions, wellness tips, and
winter sales; Epiphany (Jan 6):

traditions, gift promotions.

—
~
AW
\
.,
DATE Easter
varies

campaigns

Liberation Day

25

\
\\

Traditional recipes, chocolate
eggs, and family-themed

Historical and patriotic content.

Valentine's Day
Romantic gift guides, dinner
promotions, flower and
chocolate sales

Carnival

Costume ideas, party
campaigns, and Venetian
mask promotions.

VARIES

1 Labor Day

Worker appreciation posts,
travel promotions

2nd Mother's Day

SUN Gift ideas, family-centered

campaigns.

Summer Sales

Focus on beachwear, travel
campaigns, and Italian festivals

Cultural Events

Highlight regional summer
traditions.

\,
.

~

N,
\m

Halloween

Autumn Promotions

= @ November

Spooky recipes, costume ideas,
and themed party content

Seasonal food and wine campaigns.

Ferragosto

Beach and vacation
promotions, family reunions,
and picnic ideas.

1 All Saints’ Day

Reflective and cultural
content

Last  Black Friday

FRI

discounts.

E-commerce sales and exclusive

S @® December
\
/

\

8 International
Women's Day
Empowering content,
promotions targeting women;
early spring-themed
campaigns.

PIBG Yo
Spring Campaigns f é" ¢

Outdoor activities and early garden
preparation.

2 Republic Day
Patriotic campaigns, Italian
heritage-themed content
Summer Promotions

Travel and outdoor product
discounts.

~ @ September 3
/

Back-to-School Campaigns

Promotions for school supplies and
family-oriented content.

£

Christmas

Gift guides, festive recipes,
Italian traditions (like
panettone)

25

New Year's Eve

Party planning tips and
holiday product promotions.

31
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MARKETING

ITALY

e

1. Cultural and Traditional Campaigns:

¢ Highlight Italian traditions such as La Befana for Epiphany and Venetian masks during
Carnival.
* Promote regional recipes and family-centric content for Easter, Ferragosto, and Christmas.

7
/

A\
AN
~

' 2. Seasonal Promotions:

* Leverage winter sales in January and summer sales during June-August to drive product
campaigns.

* Focus on seasonal produce and Italian cuisine for autumn and spring.

DAL INRE SR

\
N\
~.

=

”3. Family and Relationship Themes:

* Promote gift ideas for Mother’s Day, Father’s Day, and Valentine’s Day.
* Focus on family-oriented campaigns for Easter, Ferragosto, and Christmas.

p oy T BIN ShE

\

\\

'

( 4. Patriotic and Historical Content:

¢ Use national holidays like Liberation Day (Apr 25) and Republic Day (Jun 2) to celebrate Italian
heritage and patriotism.
* Share educational content about Italy’s history and culture.

e ——————

\\

”5. Interactive Engagement:

¢ Host contests such as “Best Carnival Costume” or “Your Favorite Italian Recipe.”
* Encourage user-generated content with hashtags for major holidays like Ferragosto or

!
|
|
|
|
|
|
I
| Christmas.

N\,
~.

”6. Event-Driven Campaigns:

* Promote travel and leisure ideas for Ferragosto and the summer vacation season.
* Use global events like Black Friday to promote e-commerce and holiday shopping.

\,
\,
~

[ 7. Food and Wine Themes:

i * ltaly's rich culinary traditions provide ample opportunity to create food and wine campaigns,
! especially during Easter, Christmas, and autumn harvest festivals.
\,

/ 8. Luxury and Leisure:

1

i ¢ Highlight travel and luxury experiences for Valentine's Day, Ferragosto, and New
i Year's Eve.

'\\ * Promote Italian-made products tied to holidays to emphasize quality and tradition.

N\,
~.

-

——— e

-~ S

——— e e

- S
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MARKETING

CONTENT IDEAS BY HOLIDAY

CANADA

New Year's Day
Resolutions, fitness
campaigns, and winter sales;
Winterlude (Jan-Feb, Ottawa):
Winter activity promotions.

A

DATE
varie

22

Easter

Chocolate promotions, egg
hunts, family themes

S

Earth Day
Eco-friendly tips, sustainability
campaigns.

~

N

~

Canada Day

Patriotic content, red-and-
white themes, fireworks
promotions, and local
events.

/

4

2ND
MON

31

Thanksgiving

Gratitude-themed posts,
recipes, and family content

Halloween

Spooky content, costumes, and
decorations.

14

VARIES

Valentine's Day
Romantic gift ideas, flower and
chocolate promotions

Family Day

Romantic gift ideas, flower
and chocolate promotions

Last
Mon
before
May 25

Victoria Day

Long weekend travel
promotions, summer
preparation campaigns.

1ST
MON

45%
\
\.
~.

Civic Holiday

Travel deals, outdoor activities,
and summer-themed
promotions.

= @ November

1

Last
FRI

Remembrance Day

Reflective and historical
content

Black Friday

E-commerce sales and mega
deals.

N\,
\

\

i+

~
N
m N

International
Women's Day

Empowering content,
promotions targeting women

St. Patrick’s Day
Green-themed campaigns,
Irish recipes.

3RD
SUN

Indigenous Peoples
Day

Educational content, cultural
appreciation

Father's Day

Gift guides, family-focused
campaigns.

1ST
MON

Fall-Themed Promotions
Seasonal products and recipes.

L@ September N
/

Labour Day

Worker appreciation
campaigns, back-to-school
promotions

@ December
/

25

26
31

Christmas
Gift guides, festive recipes,
Canadian traditions

Boxing Day
Post-Christmas sales

New Year's Eve

Party planning tips and
promotions.
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MARKETING

CANADA

e

1. Seasonal Promotions:

* Leverage winter-themed campaigns in January and February, including outdoor activities
during Winterlude.
¢ Highlight fall and back-to-school campaigns in September.

7
/

A\
AN
~

P

" 2. Festive Campaigns:

* Promote gift ideas and traditions for Valentine’s Day, Easter, Thanksgiving, and Christmas.
* Focus on costumes and spooky decorations during Halloween.

DAL INRE SR

\
N\
~.

=

/3. Patriotic and Historical Content:

¢ Celebrate Canada Day with patriotic visuals, local events, and red-and-white-themed
campaigns.
\ ¢ Share historical content for Remembrance Day, emphasizing respect and reflection.

\\

_ M A Ee 4% B LT §

[ 4. Family and Relationship Themes:

* Promote family-oriented content for Family Day, Thanksgiving, and Christmas.
e Focus on appreciation campaigns for Mother's Day and Father’s Day.

S _lpiaeee WL

\,

\\

2

'5. Interactive Engagement:

* Host contests like “Best Canada Day Celebration Photo” or “Your Spookiest Halloween
Costume.”
* Use hashtags for user-generated content tied to major holidays and themes.

4

e ————————

N\,
~.

/

/6. Eco-Friendly and Educational Campaigns:

* Create eco-conscious promotions for Earth Day.
¢ Share Indigenous Peoples Day content to educate audiences and celebrate cultural diversity.

e —————

D

-~

/7. Sales and E-Commerce Campaigns:

¢ Use Black Friday and Boxing Day to promote sales and clear inventory.
* Highlight summer sales for outdoor gear and winter clearance in January and February.

\

S

8. Travel and Leisure Promotions:

staycation and travel-related campaigns.

!
|
1
i * Leverage long weekends like Victoria Day, Civic Holiday, and Labour Day for
|
|
|
'\\ * Promote outdoor activities and experiences during Canada’s diverse seasons.

et N ———e e

——— e e

- \\._________.—
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CONTENT IDEAS BY HOLIDAY

RUSSIA

1 New Year's Day
Festive promotions,
resolutions, winter clothing
sales

Orthodox Christmas

Family-themed content,
traditional recipes.

VARIES Easter
Egg hunts, chocolate
promotions, and family-friendly
activities.

Spring-Themed Campaigns
Focus on nature, seasonal
products, and leisure activities

Summer Promotions

Outdoor and travel-related
products, festivals, and events.

\

Autumn-Themed
Campaigns

Seasonal recipes, fashion for colder
weather, Halloween-themed
promotions (adopted in recent
years).

November

Valentine’s Day

Romantic gift ideas, dinner
promotions, and love-themed
campaigns

Defender of the
Fatherland Day

Male-focused promotions,
appreciation posts for men

1 Spring and Labour Day

Worker appreciation
campaigns

Victory Day
Patriotic content,
commemorative posts.

’»

-

End of Summer Promotions

Back-to-school campaigns, family
travel ideas.

Unity Day
Patriotic posts, cultural
heritage campaign

LAST

Black Friday
FRI

Mega sales and e-commerce
campaigns.

\

September =

% December
\
\ /

Women'’s Rights
Day
Empowering content, gift

guides for women, flowers
promotions.

Russia Day

Patriotic campaigns, cultural
pride, national unity themes.

1 Knowledge Day
School supplies, education-
related campaigns

Autumn Promotions

Seasonal products and cozy
content.

£

Christmas Promotions

Gift guides, festive recipes,
decorations

31

New Year's Eve

Party planning tips,
fireworks safety, and winter
clothing.
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RUSSIA I

e ~
/

1. Seasonal Campaigns:
* Promote winter gear, festive decorations, and cozy recipes in January and February.
e Highlight spring and summer activities with outdoor gear and travel promotions from April to
August.

-

~————— e —

A\
\\ //

-~ ~.

" 2. Festive and Patriotic Campaigns:

* Focus on family and traditions for Orthodox Christmas and Easter.
¢ Celebrate national pride with campaigns for Victory Day, Russia Day, and Unity Day.

,_________\
——— e e

\ /
\\ -4

' ~.

”3. Family and Relationship Themes: \
* Promote gift ideas for International Women's Day, Valentine's Day, and Defender of the

Fatherland Day.
¢ Highlight family-oriented campaigns during Christmas, Easter, and New Year's Eve.

//
N ,

,_________\

e ~.

' 4. Interactive Engagement:

\
|
|
* Host contests like “Best New Year Celebration Photo” or “Share Your Easter Traditions.” i
* Use hashtags to encourage user-generated content tied to major holidays. i

|

]

s e N

\ /
N s

- ~
7 N\,
/

5. Cultural and Historical Content: \

* Share educational or reflective posts for Victory Day and Unity Day.
* Highlight Russian traditions and customs for holidays like Orthodox Easter and Christmas.

A /

/ 6. Sales and E-Commerce Campaigns: \
| |
i * Leverage Black Friday and New Year's Eve to drive online and in-store sales. i
i e Offer special discounts during patriotic holidays like Russia Day. i
\\\ ///
/7. Education and Back-to-School Campaigns: 3

* Focus on school supplies and educational content around Knowledge Day (Sep 1).
¢ Highlight tips for parents and students preparing for the school year.

\

S

8. Travel and Outdoor Promotions:
* Promote travel ideas and outdoor products during long weekends and summer
months.
\ ¢ Highlight leisure activities and vacation planning for seasonal holidays.
\,

N\,
~.

/
!
|
1
1
1
1
I
|
1
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MARKETING

CONTENT IDEAS BY HOLIDAY

SOUTH KOREA

1 New Year's Day
Resolutions, winter clothing
sales, wellness promotions

Lunar Seollal

New Family reunion themes,
Year,  traditional gift sets, hanbok
varies

promotions.

Spring Promotions

Cherry blossom festivals, travel
ideas, spring fashion

Summer Leisure
Highlight summer festivals, outdoor
activities, and travel packages.

M /

9 Hangul Day

Celebrate the Korean language,
educational content, and
cultural pride

Halloween

Costume promotions, spooky
decorations (adopting Western
traditions).

e

31

1 4 Valentine’s Day

Chocolate and flower sales,
romantic gift ideas

Winter Olympics Promotions
(when relevant)

5 Children’s Day
Kid-focused content and

promotions.

Parents’ Day

Gift ideas and appreciation
posts.

Buddha’s Birthday

Cultural awareness campaigns

Varies

1 5 Liberation Day

Patriotic campaigns, cultural
pride posts.

/ﬁ.& |

N,
N\

\\_
November

11 Peperopay ﬁm\

Fun campaigns around Pepero
sticks

LAST

FRI

Black Friday
Mega sales and e-commerce
campaigns.

University Entrance
Exam Day
Encouragement posts for

Varies

students

/
e

/

Independence
Movement Day
Patriotic content, historical
reflections

White Day

Men giving gifts to women,
romantic campaigns.

June N
\,
N\

/

A\

// \\
o December
\
\ /

Mid-
Autumn
Festival,
varies

Summer Travel
Promotions

Vacation ideas, beachwear
campaigns, monsoon season
essentials.

% September =
N\

Chuseok

Family reunion themes,
traditional gifts, and food-
related campaigns.

4 5

¥ i

25 Christmas

Couple-focused content,
holiday sales, festive
decorations

New Year's Eve

Party planning tips,
fireworks safety, and winter

clothing. . L
)

"

31
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‘e"
SOUTH KOREA W

e ~.

1. Seasonal Promotions:

¢ Highlight winter essentials and wellness products during the colder months.
* Promote spring and summer travel packages, especially during cherry blossom season and
summer festivals.

4
ay

-

7/
/

,___________

~

\
N //

{ 2. Family and Cultural Themes: )
i ¢ Focus on family reunions and traditional gift sets for Seollal and Chuseok.

| * Promote kid-friendly products and activities for Children’s Day and family-oriented campaigns

i for Parents’ Day.

A\

—— e e

\,
\\ ~

' ~.

/3. Romantic and Relationship Campaigns: \

* Leverage Valentine’s Day, White Day, and Christmas to promote romantic gifts, couples’
experiences, and date ideas.
* Create campaigns for Pepero Day with fun and creative packaging ideas.

\\ 2

,_________\

-~ \\

4. Patriotic and Historical Content:

\
|
|
* Celebrate South Korea'’s history and culture with content for Independence Movement Day i
and Liberation Day. i

|

/

e

¢ Share educational content and promotions around Hangul Day to celebrate the Korean
\ language. Y,
// \\

5. Interactive Engagement:

\
|
|
* Host contests such as “Best Hanbok for Seollal” or “Your Favorite Pepero Design.” i
¢ Encourage user-generated content with hashtags tied to major holidays and traditions. ,I

/
\\ %

/
|
|
|
|
|
|
|
1
\

-~ ~.

6. Sales and E-Commerce Campaigns: )

¢ Use Black Friday, year-end sales, and holiday promotions to drive online and in-store shopping.
* Promote special discounts on popular gifting holidays like Seollal, Chuseok, and Valentine's Day.

7
/

e ——————

\\ //
/7. Food and Festive Content: h

| |

i ¢ Highlight traditional foods and recipes during Seollal, Chuseok, and Buddha's Birthday. i

i * Promote seasonal flavors and limited-edition items for Pepero Day, Christmas, and G I

\ Halloween. 4 }
///

. Education and Encouragement:

* Focus on student-related campaigns during University Entrance Exam Day with
motivational messages and student-friendly products.
* Highlight self-care and relaxation products for post-exam stress relief.

T N BTN
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MARKETING

AUSTRALIA

New Year's Day ., 8 International
1 Resolutions, summer 1 4 :alent.mgﬂs.(?ay f d Women's Day
romotions, beach gear, and omantic gift ideas, flower an :
f’tness cam : aigns ' chocolate promotions Empowering content,
! palg women-focused
i . romotions.
26 Australia Day Back-to-School Campaigns P '
Patrioti BBQ reci ;
oiiggg: aC(c)trl]\tﬁc?eté Qrecipes, School supplies and tips for parents. Varies  Labour Day
’ _ Worker appreciation posts
- f
i
@) | )
N 5 ' /// \\\ // N %
April N\ May 3 June N
/ N\
varies Easter 2nd  Mother’s Day 2nd Queen’s Birthday
SUN  Gift ideas, appreciation posts SUN  Historical and cultural content

Egg hunts, chocolate
promotions, and family themes Winter Prep Campaigns Start of Winter Promotions

2 5 Anzac Day

Reflective and
commemorative posts,
community-focused
campaigns.

\ s \ /
\. = 7 \ / . _

~ N P

7 N\

1st Father's Day

Seasonal clothing, heaters, and Warm clothing and indoor
cozy products. activities.

Winter Promotion

Winter Sales av ) o
. ] Sun Gift ideas, family activities
Discounts on winter gear and Focus on indoor activities, comfort
holiday travel packages products, and back-to-school Spring Campaigns
preparations (for mid-year start).
Outdoor and garden-related products.

varies NAIDOC Week

Celebrate Indigenous culture

and history.
J N

\\\ /// \\\ /// \\\ ///
October < November % December =
N\ \ \
\ /
31 Halloween 1st Melbourne Cup Day 25 Christmas
) ) TUE Event promotions, fashion, and Festive recipes, gift
Costume ideas, spooky recipes, S )
; celebration tips guides, beach and
and party supplies L
LAST . summer activities
Vari Spring Racing Carnival FRI Black Friday
aries :
pring g E-commerce sales and discounts! 26 Boxing Day
Fashion and event-focused Post-Christmas sales
promotions.
3 1 New Year's Eve
[ | Party aqd travel
@ promotions.
\ / \\ /// \\\ ///
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MARKETING

AUSTRALIA

1. Seasonal Promotions:
* Leverage summer activities during January and February, focusing on beachwear, outdoor
gear, and travel.
* Promote cozy indoor products and winter essentials from May through July.

/
/
|
|
|
1
|
1
I
|
|
\

——— e e

\,
\
~

e

2. Patriotic and Historical Content:

¢ Celebrate Australian culture and history on Australia Day and Anzac Day with meaningful and
reflective campaigns.
* Highlight Indigenous culture during NAIDOC Week with educational content and promotions.

——— e e

\\

7
/

3. Family and Relationship Themes:

* Promote gift ideas for Valentine's Day, Mother’s Day, and Father’s Day.
¢ Focus on family bonding during Easter and Christmas.

\\

—

4. Interactive Engagement:

/
* Host contests like “Best Easter Egg Design” or “Your Favorite Australia Day BBQ Recipe.”
* Use hashtags to encourage user-generated content tied to major holidays.

5. Event-Driven Campaigns:

¢ Use the Melbourne Cup and Spring Racing Carnival to promote fashion, parties, and event
accessories.
* Highlight travel and leisure promotions around long weekends and school holidays.

\\

-~

6. Food and Festive Content:

* Share traditional recipes and cooking tips for Christmas, Easter, and Australia Day.
* Promote seasonal flavors and festive meals for Halloween and Melbourne Cup events.

7
/

" 7. Sales and E-Commerce Promotions:

i

|

|

i ¢ Use Black Friday and Boxing Day to drive online and in-store sales.

i * Promote back-to-school discounts in February and mid-year school terms in July.
\

" 8. Travel and Outdoor Promotions:

¢ Highlight summer travel destinations during January and February.
* Promote staycations, outdoor activities, and holiday packages during long weekends.




MARKETING

CONTENT IDEAS BY HOLIDAY

SPAIN

\ \ /L

® January

New Year's Day
Resolutions, winter sales, and
fitness campaigns

Epiphany

“Reyes Magos"” (Three Kings)
gift promotions and family-
oriented content.

=N
. N\ \

® February 3’

14

VARIES

Valentine’s Day
Romantic gift ideas, flower and
chocolate promotions

Carnival

Costume and party content,
cultural traditions.

® April 3
v \, . N,
/ /
VARIES Easter 1 Labor Day
Festive recipes, chocolate egg Worker appreciation posts
promotions, and family-oriented
campaigns st Mother’s Day
SUN  Gift ideas, family-
April Feria de Abril L focused content.
Fair, Traditional dresses,
Seville  fj3menco-themed
campaigns.
b | ! y
\\\ // \\\ : 7
® July < ® August
Summer Promotions 1 5 Fiesta de la Virgen de
Travel packages, beachwear, and Agosto
summer festivals. Religious and cultural
content; summer leisure
promotions.
\\ / \\\ ///

@® October

1 2 Hispanic Day
Celebrating Spanish culture
and heritage

Halloween

Spooky content, costumes, and
themed recipes.

31

= ® November %

1

LAST
FRI

\
\

All Saints’ Day
Reflective and cultural content

Black Friday

E-commerce sales and
exclusive discounts.

$ ® March

\

~ ® September

gI

L XL

i
2

Father's Day

19

Gift promotions and family
bonding campaigns

Holy Semana Santa
We(.ek, Reflective and religious-
varies  themed content.
4
\
\,
N, —
June

/
San Juan Night

Beach and bonfire-themed
content, summer celebration

23

campaigns
Summer Sales + +
Discounts on clothing + +

and travel products.

Back-to-School Campaigns

School supplies and family-
friendly promotions.

December <
/ Y,

Christmas
Festive recipes, gift guides,
and holiday traditions

25

New Year's Eve

Party planning tips, winter
sales, and “12 Grapes at
Midnight” campaigns.

31

29
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SPAIN —

- ~N

/ \
i 1. Seasonal Promotions: ‘;
| |
i e Highlight winter clothing and wellness campaigns during January and February sales. i
| * Focus on travel, beachwear, and outdoor activities during summer months. I
| ,’
e N

2. Cultural and Traditional Campaigns:

¢ Celebrate Spanish traditions like the Three Kings Day, Semana Santa, and Feria de Abril with
themed promotions and cultural content.
¢ Use San Juan Night to promote summer bonfire gatherings and related products.

/___________\

\\ ///
[ 3. Family and Relationship Themes: )
| |
i * Promote gift ideas for Valentine's Day, Mother’s Day, and Father’s Day. i
| * Focus on family bonding during Easter, Christmas, and the Three Kings Day. i
'\\\ )
I'/ 4. Patriotic and Heritage Content: \\I
i * Share cultural and historical reflections on Hispanic Day and All Saints’ Day. i
i * Highlight regional festivals and traditions throughout the year, like Feria de Abril or La i
'\\ Tomatina (August). /}
I'/ 5. Interactive Engagement: \‘I
i * Host contests like “Best Carnival Costume” or “Share Your Three Kings Day Experience.” i
! ¢ Use hashtags to encourage user-generated content tied to local holidays. i
\\ /l
[ 6. Event-Driven Campaigns: )
i * Promote costumes, party supplies, and festive ideas for Carnival and Halloween. i
i e Highlight travel packages and leisure activities for summer festivals and long weekends. i
A\ /
\\ //
[ 7. Sales and E-Commerce Promotions: )
i * Leverage Black Friday and New Year's sales to attract shoppers. i
i ¢ Create back-to-school discounts on supplies and educational materials in September. G ! }
\ »
\ ;

S

/// .
| 8. Food and Festive Themes:

|

i * Focus on traditional Spanish recipes for Christmas, Easter, and summer holidays.
i ¢ Promote wine and culinary products tied to local festivals and celebrations.

\
\
N\
~
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MEXICO

0 ooy SN Q ebruory

A

1 New Year's Day ' 1st Constitution Day 3rd  Benito Juarez Day

Resolutions, wellness campaigns, MON Patriotic campaigns MON  Historical content

and winter sales
6 Epiphany 1 4 Valentine's Day 21 Spring Equinox

Promote gifts for kids, “Rosca Romantic gift ideas, flowers, Nature and renewal-themed

b chocolates, and couple-focused ;
de Reyes"” content. . campaigns.
promotions.
<
flp 25
1 \
Y .!& “ // \\\ // B ///

DATE Easter 1 \','Vab:r bay o oost 3rd  Father's Day
. orker appreciation posts . . .
varies Family and religious themes, SUN Fam|ly-focused campaigns, gift
travel deals, and seasonal 5 Cinco de Mayo promotions
recipes Historical and cultural content, .
. traditional food promotions Summer Travel Promotions
30 Children’s Day Vacation ideas and outdoor activities
Kid-friend| . ion i u ivities.
id r|epd y campaigns and toy 1 0 Mother's Day
promotions. e o
Gift ideas, appreciation ~
campaigns. ﬁ.
4
\\ ,// \\ // \\ //
N\ \
/
Summer Campaigns Back-to-School Campaigns 1 6 Independence Day
Focus on leisure activities, festivals, School supplies, tips for parents, Patriotic-themed content,
and seasonal products. and family discounts. traditional recipes, and

celebrations.

< N ] N4
P 4 LAY =
N _ A \\ // \\\ ‘«m’ /
@ October N ® November % December
\ P I \ §
Ly
E S
Diade  pay of the Dead Diade Day of the Dead 25 Christmas
Muertos, | _ditional decorations, Muertos, ¢, ys on altars, traditional Festive recipes, gift guides,

and traditional content
(posadas)

Nov 1-2 Nov 1-2

cultural and reflective posts foods (pan de muerto), and

honoring loved ones

Halloween '
31 3rd Revolution Day 3 1 New Year's Eve
Costume and spooky-themed MON o o Party planning tips and
content. Historical and patriotic content
seasonal sales.

Varies Buen Fin

E-commerce promotions and
@ 9 discounts.
D \ / \
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MARKETING

MEXICO

e

1. Seasonal Promotions:

\
|
|
¢ Highlight wellness and fithess campaigns during January resolutions. i
* Promote summer and winter travel packages for long weekends and holidays. II

7/
/

PR & ¢

\

\\

{ 2. Cultural and Traditional Content: \
1 |
i * (Celebrate Mexican traditions like Dia de los Reyes with Rosca de Reyes promotions and gifts for i
| children. i
i * Focus on Dia de Muertos and Independence Day with traditional recipes, altars, and historical i
\ content. ]

~

—~

3. Family and Relationship Themes:

/

* Promote gift ideas for Valentine's Day, Mother’s Day, and Father’s Day.

!
I
|
|
I
|
i * Focus on family bonding during Easter, Children’s Day, and Christmas.
\

\

S

e

/" 4. Patriotic Campaigns:

\

|

|

* Share historical reflections and cultural pride during Constitution Day, Cinco de Mayo, and i
Revolution Day. i

¢ Use Independence Day to highlight Mexican heritage with themed content and visuals. ]

\\

/

'5. Interactive Engagement:

e Host contests like “Best Dia de Muertos Altar” or “Your Favorite Mexican Recipe.”
* Encourage user-generated content with hashtags tied to major holidays.

\\

/

6. Sales and E-Commerce Promotions:

* Leverage Buen Fin (Mexico's Black Friday equivalent) to promote exclusive sales and discounts.
¢ Highlight back-to-school promotions in August and winter sales in December.

\,

\\

" 7. Food and Festive Themes: ‘|
|

¢ Share recipes and cooking tips for holidays like Dia de Muertos, Christmas, and Cinco de i
Mayo. |
|

{
|
1
|
1
1
|
I
\ * Promote traditional foods and drinks during cultural festivals and holidays.

D,
~.

' 8. Travel and Leisure Campaigns:
* Use long weekends and holidays to promote travel and leisure activities,
particularly during Semana Santa and summer months.
* Highlight local destinations and family-friendly trips.

T N AT N




VYUGH

MARKETING

CONTENT IDEAS BY HOLIDAY

INDONESIA
@ January

1 New Year's Day
Resolutions, wellness tips, and
travel promotions for holiday
destinations.

DATE
varies

Eid Al-Fitr Preparations

Shopping discounts, festive
attire promotions, and travel
deals for homecoming (mudik)

21

Kartini Day

Women empowerment
campaigns, historical
reflections.

(2

Summer Campaigns

Highlight travel deals, beach
destinations, and outdoor activities.

\,
. -

Autumn Promotions

Seasonal product highlights, family
gatherings, and cozy indoor
campaigns.

Varies

14

~.
~< N,
N N\

Chinese New Year
Red-themed campaigns,
family reunion promotions,
and traditional food ideas

Valentine's Day
Romantic gifts, flowers, and
couple experiences.

&

m \\

L2

DATE
varies

DATE
varies

Eid Al-Fitr

Family gatherings, traditional
food promotions, and gift
hampers

Waisak Day

Educational P
content on
Buddhist o S
traditions. -

Independence Day
Patriotic-themed content,
community events, and red-
and-white campaigns.

Varies

LAST
FRI

Prophet Muhammad’s
Birthday

Religious content and family-
oriented promotions

Black Friday

E-commerce sales and
discounts.

Day of Nyepi
;'If,nce' Eco-conscious content, travel
all, promotions to Bali, reflective
varies oo
Varies Islamic New Year
Inspirational and religious
content.
\ /
N %

pATE Eid Al-Adha

Varies Religious content, Qurban-
related campaigns, and
charity-focused themes.

School Holidays

Family-oriented travel packages and
promotions

@ September N
/

Back-to-School Campaigns

Promotions for school supplies
and family-oriented discounts.

= @ November X @ December
\

> &

Christmas

Festive promotions, gift
guides, and holiday-themed
campaigns

25

New Year's Eve

Party planning tips,
fireworks safety, and travel
promotions. !

31




NS 34

INDONESIA

"1. Seasonal Promotions:

!

{ |
| |
i * Highlight wellness and travel campaigns during New Year and summer months. i
i * Promote back-to-school discounts and seasonal products in July and September. i
| |
| |
| /

e ~,

2. Cultural and Religious Campaigns:

¢ Celebrate Chinese New Year with red-themed campaigns and traditional food ideas.
* Focus on Islamic holidays like Eid Al-Fitr and Eid Al-Adha with family-oriented content, charity
drives, and festive products.

e S

7
/

3. Family and Relationship Themes:

/
i
|
i * Promote gift ideas for Valentine's Day and family bonding during Eid celebrations, Christmas,
i and New Year.

|

\ * Leverage Kartini Day to empower women and celebrate their achievements. y,
/// . . . \\
[ 4. Patriotic Campaigns: )
1
i * Celebrate Independence Day with red-and-white-themed visuals and community-focused i
i campaigns. i
\ * Highlight local traditions and cultural pride during Nyepi and Waisak Day. }
/

N\ e

/// . \\\
{ 5. Interactive Engagement: ‘I
|

i * Host contests like “Best Independence Day Decorations” or “Your Favorite Eid Al-Fitr Recipe.” i
I * Encourage user-generated content with holiday-themed hashtags. !
\ )
/ 6. Sales and E-Commerce Promotions: )

¢ Use Black Friday and Eid shopping seasons to drive online sales.
¢ Highlight discounts on traditional attire, homecoming travel packages, and school supplies.

'/7. Food and Festive Themes:

i

|

|

i * Share recipes and festive food ideas for Eid Al-Fitr, Christmas, and Chinese New Year.
i\ * Promote gift hampers and holiday meal packages for family gatherings.

S

" 8. Travel and Leisure Campaigns:
¢ Promote travel deals for mudik (homecoming) during Eid and vacation packages
during summer and New Year.

!
|
1
|
|
|
|
|
\ ¢ Highlight Bali and other local destinations for Nyepi and summer holidays.

N\,
~.
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MARKETING

NETHERLANDS

\

\,
.

1 New Year's Day
Resolutions, wellness
campaigns, and winter sales
promotions.

>

Easter

Egg hunts, chocolate
promotions, and family-oriented
campaigns

Varies

King's Day

Orange-themed campaigns,
street market promotions, and
community-focused content.

Summer Leisure

Focus on festivals, outdoor dining,
and travel campaigns.

~ -

31 Halloween

Spooky-themed promotions,
costumes, and recipes

Autumn Sales
Discounts on seasonal products.

\
\,

e ~
/

1 4 Valentine’s Day

Romantic gift ideas, flower and
chocolate campaigns

Back-to-School Campaigns

Costume promotions and festive
event advertising.

d
\,

Liberation Day

Patriotic content, celebration
tips, and event promotions

5

2nd Mother’s Day
SUN  Gift ideas, flower sales, and
appreciation campaigns.
L
v :; ) v
N\, s

End of Summer Campaigns

Promote back-to-school supplies and
seasonal product clearance sales.

Sinterklaas
Gift suggestions, chocolate
letters, and traditional treats

5

LAST

Black Friday
FRI

E-commerce promotions and
exclusive discounts.

Spring-Themed Promotions

Garden supplies, outdoor
activities, and seasonal product
launches.

% September

R

June
\

Summer Travel Promotions

Highlight vacation packages and
outdoor leisure activities.

/

Autumn Promotions

Cozy indoor product highlights and fall
recipes.

< November % December
N\ \
\

Christmas
Festive recipes, gift
guides, and holiday
decorations

25

New Year's Eve
Party supplies, fireworks
safety tips, and travel
promotions

31

35
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ARKETING

—
NETHERLANDS I

e

1. Seasonal Promotions:

* Promote wellness and fithess campaigns in January for New Year resolutions.
* Highlight summer travel deals and outdoor leisure activities from June to August.

7/
/

————ee e

Cr LT e 88

~

\
Ne /

\,

-

"2, Festive and Traditional Campaigns:

/
:’
1
! * Celebrate King's Day with orange-themed visuals, street market promotions, and community
|
! content.

=\ * Focus on Sinterklaas with chocolate letters, traditional treats, and gift bundles.

\\ //

e e

7
/

3. Family and Relationship Themes:

* Promote gift ideas for Valentine's Day, Mother’s Day, and Sinterklaas.
* Create family-oriented campaigns during Easter, Christmas, and King's Day.

!
|
|
|
|
|
|
|
|
|
\

\\ //
// . N
{ 4. Interactive Engagement: \‘I
|

i * Host contests like “Best King's Day Outfit” or “Your Favorite Sinterklaas Tradition.” i
i * Encourage user-generated content with holiday-themed hashtags. !
|\ ]

/
\
NS 4

- ~.

' 5. Patriotic Content:

* Celebrate Liberation Day with historical reflections, event promotions, and community
content.
¢ Highlight Dutch traditions and cultural pride during King's Day and Sinterklaas.

\\ //

{
|
|
|
|
|
|
|
|
|
1
\

-~ ~.

6. Sales and E-Commerce Campaigns:

e Leverage Black Friday and Sinterklaas shopping seasons to promote exclusive deals.
* Create back-to-school sales in August and autumn promotions in September and October.

e
/

\

" 7. Food and Festive Themes: )

for Easter and Christmas.
\ * Highlight seasonal ingredients and cooking tips for autumn and winter dishes.

~.

1 \
I |
1 |
1

| * Share recipes for festive treats like chocolate letters during Sinterklaas and traditional meals i
i i
I\ |

”8. Travel and Leisure Campaigns:

* Promote travel packages during long weekends and summer vacations.

!
|
1
1
I
i ¢ Highlight local events and destinations for King's Day and Carnival celebrations.
1

\

\,
N\
~.
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SAUDI ARABIA

New Year's Day
Resolutions, wellness
campaigns, and winter sales
promotions.

>

\ /

e ~.

@ April

Easter

Egg hunts, chocolate
promotions, and family-oriented
campaigns

Varies

King's Day

Orange-themed campaigns,
street market promotions, and
community-focused content.

Summer Leisure

Focus on festivals, outdoor dining,
and travel campaigns.

\\ 7

~ -

31 Halloween

Spooky-themed promotions,
costumes, and recipes

Autumn Sales
Discounts on seasonal products.

\
\,

1 4 Valentine’s Day

Romantic gift ideas, flower and
chocolate campaigns

Back-to-School Campaigns

Costume promotions and festive
event advertising.

//
\\
Liberation Day

Patriotic content, celebration
tips, and event promotions

5

2nd Mother’s Day
SUN  Gift ideas, flower sales, and
appreciation campaigns.
a4
\. P

End of Summer Campaigns

Promote back-to-school supplies and
seasonal product clearance sales.

y &

= @ November <
\

Sinterklaas
Gift suggestions, chocolate
letters, and traditional treats

5

LAST

Black Friday
FRI

E-commerce promotions and
exclusive discounts.

"% @ September
/

Spring-Themed Promotions

Garden supplies, outdoor
activities, and seasonal product
launches.

L wRRY

Summer Travel Promotions

Highlight vacation packages and
outdoor leisure activities.

Autumn Promotions

Cozy indoor product highlights and fall
recipes.

\
25

Christmas
Festive recipes, gift
guides, and holiday
decorations

New Year's Eve
Party supplies, fireworks
safety tips, and travel
promotions

31
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SAUDI ARABIA

“1. Cultural and Religious Campaigns:

* Celebrate Founding Day and Saudi National Day with cultural pride, traditional attire, and
historical reflections.
* Focus on family, gratitude, and charity during Eid Al-Fitr and Eid Al-Adha with gift hampers,

/
|
1
|
|
|
|
|
|
1
I
traditional meals, and charitable initiatives.

\,
5N

/

2. Family and Relationship Themes:

* Promote gift ideas for Saudi Mother’s Day and family-oriented content for Eid celebrations.
* Highlight family bonding during Ramadan and Eid through spiritual and cultural reflections.

1
i
|
|
I
!
1
1
1
\

B
~.

7
7/

3. Interactive Engagement:
* Host contests like “Best Saudi National Day Decoration” or “Share Your Eid Celebration
Photos.”

/
{
|
|
|
|
|
|
\ * Use hashtags to encourage user-generated content for key holidays.

\
\
\.

~

4. Patriotic Content:

* Celebrate Saudi National Day with green-and-white visuals, community-driven content, and
cultural appreciation.
* Share historical and modern achievements of Saudi Arabia.

m—————————a

\,

\\

-

5. Sales and E-Commerce Promotions:

¢ Use Ramadan and Eid shopping periods to promote exclusive deals on clothing, home
decor, and gifts.
¢ Highlight end-of-year sales during Black Friday and New Year's Eve.

e ———————

S

-~

6. Food and Festive Themes:

* Share recipes and festive meal ideas for Eid celebrations.
* Promote seasonal products like dates and traditional Saudi sweets.

e
/

\
N

\\

4

7. Travel and Leisure Campaigns:

* Highlight pilgrimage-related travel packages during Hajj and Eid Al-Adha.

/
!
I

1

I

|

l . L .
| * Promote local travel and leisure destinations during long weekends and summer months.
1

\

A\

\\

8. Seasonal Promotions:
* Focus on warm clothing, cozy indoor activities, and seasonal products during wint
months.

/
!
|
|
1
|
|
|
|
' ¢ Highlight summer travel essentials and outdoor gear during the warmer months.

\
\,
N\
~
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CONTENT IDEAS BY HOLIDAY

TURKEY
@ January

New Year's Day
Resolutions, winter sales, and
wellness campaigns.

National Sovereignty
and Children’s Day

21

Kid-friendly promotions,
patriotic content, and family-
focused campaigns

DATE Ramadan Preparations
Varies  piscounts on food, home
decor, and clothing.
S
L Y]
N HERT

Democracy and
National Unity Day

15

Patriotic reflections, unity-
focused campaigns;
Summer Sales: Discounts on
seasonal products.

\

29

Republic Day

Patriotic and historical
content, community events,
and red-and-white-themed
campaigns.

V=g

Pl .
= @ November

~.
~< N,
N N\

Valentine's Day

Romantic gift ideas, flowers,
chocolates, and couple-focused
promotions.

14

Labor Day
Worker appreciation campaigns

Eid Al-Fitr
Family reunions, traditional food
promotions, and gift hampers

DATE
varies

19

Commemoration of
Atatiirk, Youth and Sports
Day

Sports promotions, patriotic
campaigns.

Victory Day

Patriotic campaigns, Turkish
flag-themed visuals, and
historical reflections.

/

Autumn Campaigns

Seasonal products, warm
clothing promotions, and indoor
leisure activities.

International
Women's Day

8

Empowering content, women-
focused campaigns

Spring Equinox
Seasonal product launches.

//
S @® December
\
\ /

| i

. w b

Summer Travel Promotions

Vacation packages, beachwear, and
outdoor activity promotions.

.......

@ September N
/

Back-to-School Campaigns

Promotions on school supplies,
uniforms, and family discounts.

B2

Winter Promotions

Highlight cozy indoor products,
holiday shopping, and end-of-year
reflections

31

New Year's Eve

Party planning, winter sales,
and travel promotions.

bl

o
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C»
TURKEY |

1. Patriotic Campaigns:
¢ Celebrate Republic Day, Victory Day, and National Sovereignty and Children’s Day with red-
and-white visuals, historical reflections, and community-focused content.
* Promote Turkish pride and unity on Democracy and National Unity Day. /

N %

-

——— e e

/

i

1

|

I

|

|

|

|

\
\

/ 2. Cultural and Religious Observances: \,
|

* Highlight family and spiritual themes during Ramadan and Eid al-Fitr, with campaigns focusing i

on food, gifts, and charity. |

* Share educational and reflective content for national holidays tied to Turkey's history and i

\ culture. /

~. vd

”3. Family and Relationship Themes:

\
|
* Promote gift ideas for Valentine's Day, International Women's Day, and Eid celebrations. i
|
|
/

/
1
|
|
I
| . . . . , .. .
l\\ Focus on family bonding during Children’s Day and religious holidays.

AN -~

-~ \\

" 4. Interactive Engagement:

! \
i |
1 |
|
i * Host contests like “Best Children’s Day Celebration Photo” or “Share Your Turkish Victory Day i
i Story.” i
| * Encourage user-generated content with patriotic or festive hashtags. j

/
\
NS 4

" 5. Sales and E-Commerce Promotions:

* Leverage Ramadan and Eid shopping seasons to promote exclusive deals on clothing, home
decor, and gifts.
* Highlight back-to-school sales in September and Black Friday-inspired deals in November.

\\ //

{
|
|
|
|
|
|
|
|
|
1
\

/ 6. Travel and Leisure Campaigns:

|

i * Promote summer travel destinations during June-August with special packages.
i * Highlight cultural and historical sites during patriotic holidays.

\

N /
N 7

7

7. Seasonal Promotions:

1 \
| |
I * Focus on warm clothing, indoor leisure products, and festive shopping during winter !
i months. i
'\ * Promote summer essentials like beachwear, outdoor gear, and travel deals. '

\\

/ 8. Sports and Youth Engagement:

1

i ¢ Use Youth and Sports Day to promote fitness, sportswear, and active lifestyles.

i * Highlight youth achievements and encourage community participation in sports

\ events.

N\,
~.
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CONTENT IDEAS BY HOLIDAY

SWITZERLAND

New Year’s Da . - . .
1 . y 1 4 Valentine’s Day ' Spring-Themed Promotions
Resolutions, wellness Romantic gift ideas, chocolates i
campaigns, and winter sales g > ’ Garden supplies, outdoor
and flower campaigns activities, and seasonal product
2 Berchtold's Day launches.

varies Carnival

Costume promotions, festive
event advertising, and Swiss

\ \ / traditions.

——

| i g WIS

~ e N 4

Highlight Swiss traditions and
winter activities.

Varies Easter 1 Labor Day varies Pentecost
Chocolate bunnies, egg hunts, Worker appreciation Reflective and cultural content
and family-themed campaigns. campaigns (not celebrated in
all cantons) Summer Travel Promotions
varies Ascension Day Highlight vacation packages and

Family travel promotions outdoor leisure activities.

2nd  Mother's Day X
SUN  Gift ideas and appreciation o
posts.
N /’/ N S N S
N\ \
/
AUG 1 Swiss National Day Summer Leisure Back-to-School Campaigns
Patriotic content, Swiss flag- Focus on h”f"ﬁ% lake trips, and Promotions on school supplies and
themed visuals, and outdoor activities. family-oriented discounts.

community event promotions.

£

\\\;77 /// \\\ 4 e /// \\\ ///
@ October = @ November % @ December =
! Y
Autumn Promotions Reflective Campaigns 25 ChrFstmgs _
Seasonal recipes, warm clothing Fqcus on gratitude and preparing for Fe;tlve reupes,‘glft
. . winter guides, and Swiss
promotions, and cozy indoor product holiday traditions
highlights. LAST Black Friday Y
FRI E-commerce promotions and 31 New Year's Eve
exclusive discounts.

Party planning tips, winter
sales, and fireworks
promotions.
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SWITZERLAND

e ~.

1. Seasonal Promotions:
* Highlight winter clothing and wellness campaigns during January and February.
* Promote summer travel and hiking packages during June-August.

-

7/
/

,_________
——— e e

~

\
N %

e ~,

2. Cultural and Traditional Content:

e Celebrate Swiss National Day with patriotic visuals, traditional recipes (e.g., raclette, fondue),
and flag-themed campaigns.

e Focus on Easter and Carnival traditions, incorporating chocolate, costumes, and festive event

\ advertising.

\\ e

/
/

f R —

”3. Family and Relationship Themes:

\
|
* Promote gift ideas for Valentine's Day, Mother’s Day, and Christmas. i
|
|
/

/

1

|

|

I
[ ]

l\\ Highlight family bonding activities during Easter, Ascension Day, and Swiss National Day.

// . N

{ 4. Interactive Engagement: \‘I

|

i * Host contests like “Best Carnival Costume” or “Your Favorite Swiss National Day Celebration i

i Photo.” i

‘\ * Encourage user-generated content with holiday-themed hashtags. ,i'
/

N P

- ~.

" 5. Sales and E-Commerce Promotions:

* Leverage Black Friday and Christmas shopping seasons for exclusive deals and gift packages.
* Highlight back-to-school promotions in September and autumn sales in October.

{
|
|
|
|
|
|
|
|
|
1
\

\, //
. 7

/ 6. Travel and Outdoor Campaigns:

|

i * Promote skiing and winter activities during January and February.

i ¢ Highlight hiking, lake trips, and mountain adventures during summer months.

\
N /

N 7

7

7. Food and Festive Themes:

e Share Swiss recipes for fondue, raclette, and Easter chocolate treats.
* Promote seasonal flavors and traditional holiday foods during Christmas and Swiss National

Day.
\,

\\

/
/
I
1
1
I
|
|
|
1
\

8. Community and Patriotism:
¢ Use Swiss National Day to promote local events, community gatherings, and Swiss
heritage.
\ * Focus on regional traditions and unity through reflective content on national holidays.

N\,
~.

/
!
|
1
1
1
1
I
|
1




VYUGH MARKETING HOLIDAY CONTENT
CREATIVE PACKAGES

OVERVIEW

Vyugh Marketing offers fully customizable holiday content
creative packages for businesses targeting one or multiple
countries. Our team will take over the holiday content calendar,
providing high-quality creatives tailored for 3 to 5 social media
channels per country. These creatives will align with each
country's cultural nuances, major holidays, and marketing
objectives, ensuring maximum engagement and impact.

CUSTOMIZABLE HOLIDAY CONTENT PACKAGE
OPTIONS

Package Coverage Deliverables

Single-
Country

~ | Plan

Global
Plan

| Regional
Plan

1
Country

2-5

6+

Countries

Countries

10-15

Holiday-
Themed
Creative

20-40
Holiday-
Themed
Creative
Posts

50+
Holiday-
Themed
Creative
Posts

Social Media Customization Ideal For

Channels

Upto3
Channels

Upto4
Channels

Upto5
Channels

Basic
Customization
(Country-
Specific)

Custom
Messaging &
Adaptation

Multilingual,
Cultural
Customization

Businesses
targeting a
single
market

Brands
expanding
across
regions

Multinational
Companies &
Global
Campaigns

43
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WHAT'S INCLUDED IN EACH PACKAGE?

» Detailed Discovery call - Understand target audience, creative
style, and content concepts

e« Customized Holiday Content Calendar - A tailored schedule
covering major holidays per country.

e Creative Asset Development - Static posts, carousel posts,
reels, and story formats.

« Engagement Strategy - Hashtags, captions, and interactive
content suggestions.

* Localized Visuals & Messaging - Holiday-specific creative
variations aligned with country-specific cultural themes.

e Content Scheduling Support - Assistance with optimal posting
times based on regional engagement trends.

WHY CHOOSE VYUGH MARKETING?

e Global Expertise with Local Relevance - Our team
understands the unique holiday behaviours and digital
engagement patterns of different markets.

e Creative Excellence - We design high-quality, engaging visuals
tailored to your audience.

 Performance-Driven Approach - Content designed to
maximize engagement, conversions, and ROI.

e Custom Plans for Every Business Size - Whether you're a
startup or an enterprise, we have a package that fits your needs.

 Hassle-Free Execution - Our team fully manages content
creation, scheduling, and optimization, allowing you to focus on
your business growth.




Early Bird
Discount

Sign up before

package.

March 15th and get
10% off your first

Multi-Country
Bundle

Opt for two or
more countries and
receive a custom
discount based on
package size.

Long-Term
Partnership

Commit to a 6-month
content package and
enjoy 15% Off + bonus
creative assets at no
extra cost!

GET STARTED TODAY!

Let Vyugh Marketing take care of your holiday content calendar so
you can focus on running your business. Contact us to customize
your plan and ensure your brand stands out during peak holiday

seasons!

Email: connect@vyughmarketing.com

Website: www.VyughMarketing.com/Creatives

Let's make your brand the highlight of every holiday!
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https://vyughmarketing.com/creatives

