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AWARENESS

Introducing your brand to new
audiences.

Contentideas

Blog posts, social media updates,
infographics, and SEO-driven
articles that attract organic
traffic.

www.vyughmarketing.com
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ENGAGEMENT

Building meaningful
relationships and keep your
audience hooked.

Contentideas

Polls, videos, interactive content,
and comment-driven
discussions.
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EDUCATION

Informing the audience
about your product, industry,
or solutions.

Contentideas

Whitepapers, webinars, how-to
guides, and case studies that
showcase value.

www.vyughmarketing.com
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CONVERSION

Turning every interest into
action—whetherit's a
purchase, sighup, or inquiry.

Contentideas

Landing pages, email campaigns,
testimonials, and product demos.

www.vyughmarketing.com
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PRO TIP!

A successful content strategy
should align each piece of the
content with its audience’s
stage in the buyer's journey.
Start with awareness, build
trust through engagement
and education, and guide
them to conversions!
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