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W H A T ’ S  C H A N G I N G ?

The 4P’s of
Marketing



Customers want solutions, not just
products – focus on usability,
convenience, and real impact.

Sustainability, ethical sourcing, and
responsible production are no longer
optional.

Brands that offer seamless post-
purchase support & community
engagement will thrive

PRODUCTPRODUCTPRODUCT
Experience-Driven & Purpose-Led:
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PRICEPRICEPRICE   
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One-size-fits-all pricing is dead – offer
multiple tiers, pay-as-you-go, and
value-based pricing

Transparency is key – hidden costs drive
customers away.

Customers are willing to pay more for
quality, trust, and convenience

Flexible & Perceived Value-Driven:



Customers expect a seamless
experience across online, offline, mobile,
and social platforms

Direct-to-consumer (D2C) and
marketplace models are reshaping retail

Speed matters – same-day delivery,
click-and-collect, and frictionless
checkout are now standard

PLACEPLACEPLACE   
Omnichannel & Convenience-First
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People trust people, not ads – leverage
user-generated content (UGC), reviews,
and referrals.

Community engagement beats mass
advertising – focus on niche audiences
and real conversations.

Personalized, relevant messaging wins
over generic promotions

PROMOTIONPROMOTIONPROMOTION   
Trust-Built & Engagement-Driven
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Customers demand convenience,
transparency, and authenticity

Experience, service, and trust drive long-
term loyalty

Brands that listen, adapt, and engage
will win the market

KEY TAKEAWAYSKEY TAKEAWAYSKEY TAKEAWAYS

Is your brand evolving with the times?
Connect with Vyugh Marketing for more

insights.

www.vyughmarketing.com

VYUGH MARKETING - LinkedIn

@vyugh.marketing


