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+— Introduction

About me

My journey began with a Bachelor’s degree in Psychology & Tourism Management,
where [ honed my understanding of human behaviour, marketing strategies, and
event management. This academic background has been instrumental in shaping my
approach, whether I'm crafting intuitive user experiences, building brand narratives,
or executing marketing campaigns that truly connect with audiences.

Over the years, I've worked across diverse industries, from B2B SaaS marketing—
where I leveraged LinkedIn for brand visibility, oversaw sponsorships, and managed
high-impact campaigns—to event planning and content creation and now my
current role as a Digital Marketing Specialist & Designer at Modul University Vienna.

In this B2C-focused environment, I work across SEO, website management,
branding, and user experience to create cohesive, customer-centric digital journeys.
This role has strengthened my ability to blend creative design with data-driven
marketing, ensuring that every touchpoint is both visually compelling and
performance-focused.

At my core, I believe in the power of storytelling, not just through words but through
design, where every brand element speaks with intention and purpose.




Education

g Degree - Psychology & Tourism Management

2017 - 2020

Business Management, Event Management,
Marketing Management, Hospitality Management,
Conflict Resolution, Communication Studies.

Licences & Certifications
2023 - 2025

e Adobe - Content Creator Specialisation.

e Google - Analytics, UX Design, Generative Al,
Digital Marketing & E-Commerce Professional
Certificate.

e Microsoft - Co-Pilot for Marketing Specialisation.

e HubSpot - Content Marketing, Inbound
Marketing, Social Media Marketing, Digital
Marketing.

e CalArts - Graphic Design Specialisation.

LinkedIn - Blender 4.0 Essential Training.

U of M - Ul Design Specialisation.
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Work Experience

o ik 2

Marketing & Events

[ have five years of formal experience in Marketing and Events,
during which I have been involved in nearly all aspects of these
fields, including expos, customer events, inbound and outbound
marketing, SEO, and market development, among others.
Additionally, I have four years of part-time experience as a promoter
and event staff in various capacities.

Design
Freelance design has been where the bulk of my skills were built, along

with some design work for First Technology that included logo design,
corporate profiles and collateral.

[ have since been working full time as a designer creating digital and
print materials. Everything from posters, one-pagers, roll-ups and
banners, to OOH ad placements in the city. I focus on creating high-
performing B2C experiences through SEO, UX, and brand-driven design.




Managed a series of 3 events called
connect sessions in order to create
more authentic connections
between customers and their
account managers. [ worked with
small groups of around 10-20 per
session and did events to keep them
engaged such as gin making, cocktail
mixing and wine tasting. It was a
huge hit with all involved.

Notable Projects

T ——

At this time I started my design
journey by creating engaging visuals
for my personal brand, designing my

own logo and learning how to do
mockups and mobile app design. My
logo represents the harmony in my 3
most prominent skills, namely
marketing, design & events. These
elements orbit each other and
change to create the perfect
combination much like protons.

As a Microsoft partner I was tasked
to host an Al event. We called it
Navigating the Impact of Al. At this
event I doubled the usual amount of
attendees and with carefully picked
speakers, we gave the audience the
best of all worlds, making sure they

had an engaging session packed with
fun and informative content.

https: / /mybroadband.co.za/news /industryne
ws /494061-unlocking-the-power-of-ai.html

Starting the year off strong with one
of my favourite logo designs. [ was
tasked to create a pictographic logo
that would represent cattle for a
farming company, [ started off by
sending images of real cattle and
asking which elements they liked on
the animal. From there I started
compiling a compelling animal that
would be easily recognisable.



Marketing

Marketing and events drive brand awareness, foster customer
engagement, and create strategic growth opportunities through
impactful communication and memorable experiences.

Microsoft Al Event

Huawei Africa Connect

+

+

Year End Functions

Huawei Innovation Tour

Dell Tech Forum




Digital Marketing - SEO

For the last 6 months [ have been tasked to research, analyse and improve not only the look and feel of the website, but
also the performance. My recent statisctics below speaks for itself. The last 4 months [ have grown our presence,
ranking, engagement and cta clicks considerably, with an upward trend as the current numbers already compare to the
entire years data before I started and we are only 4 months in.

WEBSITE DATA

Landing page Country

Sessions Engaged sessions Engagement rate Average session durz

448.0K 334.6K 74.68% 00:08:58

Views per session Apply Now Button Program Details Click Bounce rate

2.6 10.9K 7.2K 25.32%




Design

Design enhances brand identity, improves user
experience, and communicates ideas visually, creating
impactful and memorable connections with audiences.

Vastrap Boerdery

Darling Boba

+

Loft Orbital

Charm Designs

Solice




Indesign & Figma

Poster Metal Facade Door Foil Coffee Label

MU INSPIRE

INNOVATION

THE TIME OF YOUR LIFE AT MU

OPEN THE DOOR Medul University Vienna's

VIENNA'’S LEADING TO YOUR NEXT S
NIGHT INTERNATIONAL BIG CHAPTER

CITIES AS EXPERIENCES: CULTURE, UNIVERSITY Book a

TOURISM, INNOVATION s campus tour

OFFERS DEGREE PROGRAMS IN: Sign up for
an MU event

CHOOSE YOUR VIEW
WITH MU
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contact: recruitment@modul.ac.at

SAME CITY.
DIFFERENT PERSPECTIVE.

STUDY 100% IN ENGLISH FROM DAY ONE

SCHOLARSHIPS THAT OPEN DOORS, NOT LIMITS

|  GLOBAL EXCHANGES THAT LAUNCH GLOBAL CAREERS

Join us as inspiring speakers explore how culture, urban design,
and creative placemaking drive the future of tourism in cities.

Powered by Modul University Vienna modul.ac.at
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Business
Company
Profile

2024/2025

At ImberTech, we are proud to offer an innovative platform
solution that is designed to meet the IT support needs of all
businesses. We are committed to helping our clients
achieve their business goals by providing them with top-
notch IT support services that are both affordable and of
the highest standards.
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This will be especially beneficial for all customers UNDER 2500 devices
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AGENDA:
16:00-17:00 - Arrival

17:00-18:30 - First Technology Pillars
of Success & Universal Support

18:30-19:00 - Pizza
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Strategic Sales Conference

ACCOLADES BOUTIQUE VENUE
72 DALE ROAD, MIDRAND

AGENDA :

« 8:30-10:00 ARRIVAL & BREAKFAST
¢ 10:00 - 11:00 FIRST DIGITAL

* 11:00 - 11:20 BREAK

* 11:20 - 12:00 BARRY NEETHLING

s 12:30 - 13:30 LUNCH

* 1330 - 14:30 WYNAND ROOS

* 14:30 - 15:30 CALDON DATA

s 15:30 - 17:00 COCKTAIL EVENT

RSVP HERE BY 28 MARCH
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Vision

e | am passionate about crafting compelling brand
identities, elevating marketing strategies, and
designing impactful visual experiences.

e [ aim to create innovative and meaningful
connections between brands and their audiences.

e My long-term goal is to continually refine my
expertise in design and marketing while embracing
new technologies and industry trends to drive
engagement and growth.

e | aspire to contribute to forward-thinking teams
where creativity, strategic planning, and data-

driven insights come together to shape the future
of brand storytelling.




Soft Skills

[ excel in problem-solving, approaching challenges with a strategic
mindset and a keen ability to identity effective solutions. My strong
time management skills allow me to efficiently prioritize tasks,
ensuring that projects are completed on schedule without
compromising quality. Additionally, my communication skills enable
me to collaborate effectively with teams, clients, and stakeholders,
ensuring clarity, alignment, and seamless execution of ideas.

91% 87 % 82%

Problem Solving Time Communication
Management




Jennifer Meggersee

Business Unit Manager

Full letter available: Click Here

“I found Charmé highly skilled in
her qualification. Once given the
brief she would action the
required activity with little
intervention or hand holding
required.”

“Her attention to detail at events
and willingness to learn about our
products in order to be more
effective in her role seemed to be
effortless for her.”

“I found her ability to adjust to
personalities in the situation very
mature.”

Petrumarie Jacobs

Business Development Manager

Charme has a knack for
understanding technical
concepts in record time. She has
a team-first approach and is
always willing to help. She is a
strategic thinker and always
seeks solutions to move projects
forward. Charmeé is extremely
creative and career-driven
which helps her achieve both
professional and personal goals.

Zen-Lee Groenewald
Marketing Manager

Charmeé consistently
demonstrated a strong ability to
learn quickly and adapt to new
challenges. Her keen eye for
design played a significant role
in enhancing our marketing
materials, and her creativity
added great value to our
campaigns. She worked well
both independently and as part
of a team, contributing valuable
insights and ensuring that tasks
were completed efficiently. Her
ability to manage her
responsibilities with minimal
supervision made her a reliable
and trusted team member.

Kristen Padayachee

Project Manager

Charmé has a very upbeat
personality and follows through
with tasks till completion.
Throughtout my years of
working with her I noticed that
she is observant and pays
attention to detail. She is also
proactive and always goes
beyond what is expected of her.
She has great work ethic and is
very trustworthy.



https://drive.google.com/file/d/1b9yakrM2J1kgUfq-tbg2lHpTrPlqX_Ip/view?usp=share_link
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