270 OF HOME BUYERS SHOP ONLINE*
'ROPERTY NEEDS POWERFUL DIGITAL MARKETING
use ymous online data to identify and target local potential

\ds featuring your property will be displayed to the right audience thousands
emium websites covering 96% of the web, as well as Facebook and Instagram.

Your ad will be displayed
on websites such as:

- New York Times
« ESPN
» YouTube
« Washington Post
« CNN
» Forbes
. - Realtor.com
- et ' « Yahoo!
Snothinealty : « USA Today

=
| (919) 555-5555
Durham, NC ...and more!
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SPORTS

*All wordmarks are the property of
the respective owners. Adwerx, Inc. is
not endorsed by or affiliated with the
wordmark owners.
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POTENTIAL HOMEBUYERS ARE IDENTIFIED BY:

Q, Behavior: people who have searched for homes, used
mortgage calculators, searched for moving companies, and more

@ Geography: people who are located within a 15-mile radius of
your property

After potential buyers view your listing, ads for your home will then
accompany them wherever they go on the web and social media.

* National Association of REALTORS® 2019 Profile of Home Buyers and Sellers



You'll also receive daily marketing reports to see how your ad is performing,
and have the opportunity to share back to your own social media channels.
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Your ad performance summary

A digital ad campaign was created by Jane Harris to promote your
home to interested buyers wherever they go online.

(919) 555-5555
, NC

Yesterday, your ad
was featured on sites like:

YAHOO!

and hundreds of other sites!

Your ad views: Your ad has been featured on sites like these:
YESTERDAY @NEWS YAHOO, ESrii

1,097 views
Youfl) facebook «=NBcNEWs

ALL TIME

10,097 VieWS @ USATODAY. HUF];Iil];[]gTON CdNN

POST

Your ad is getting 8X more clicks than the industry average!

Homes sell faster when you spread the news. m m

*Report shown is for sample purposes only POWERED BY: ADWE RX



