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WHAT IS REUNION CON™?2

In a nutshell? Simply stated, this is a Comic-Con
basely solely around the most streamed TV Show
In History. Period.

Our operation has been designed around being an Interactive
Fan Experience. Our street-fair inspired fan experience will
feature memorabilia exhibits, art galleries, replica vehicles from
the series, vendors, music, cosplay, games, contests, comedy,
live performances, celebrity photographs/autographs and much
more.

LEARN MORE AT WWW.REUNIONCON.COM
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LIST

RAINN WILSON
MUST BE

PRE-P!
ONLINE!

ALSO FROM: WEIRD: THE AL YANKOVIC STORY, SUPER, THE ROCKER,

COOTIES, MY SUPER EX-GIRLFRIEND, SOLAR OPPOSITES, UTOPIA,
MM, THE VOICE OF LEX LUTHOR (VARIOUS ANIMATED FILMS)

ALSO FROM: THE HAPPYTIME MURDERS, LIVING THE DREAM,
STILL THE KING, CAPTAIN UNDERPANTS: 1ST EPIC MOVIE

ALSO FROM: FRIENDS, KROLL SHOW, ACCORDING T0 JIM,
THAT ‘708 SHOW, CRAPPY MOTHER'S DAY, IZOMBIE

ALSD FROM: “THE OFFICE LADES" PODCAST, BETTER THINGS,
FBLACKAF, TALL GIRL 1 62, HATERS BACK OFF!, NEVER HAVE | EVER.
LICENSE TO WED, FRESH OFF THE BOAT, MIRACLE WORKERS

fAndy e

Buckley
Stex Ir

(Dawid Wallace)
kol
ALSO FROM: JURASSIC WORLD, VEEP, SHAMELESS, THE LYING
GAME, THE OTHER GUYS, IT'S ALWAYS SUNNY IN PHILADELPHIA

Amy Ptz

(Donna)

ALSO FROM: CAROLINE IN THE CITY, TRACKER, PARADISE, RODNEY,
WOLF PACK, MODERN FAMILY, STAR TREK: THE NEXT GENERATION

Paul

(Toby Flendersen)

ALSO FROM: BAD TEACHER, THE NEWSROOM, PEOPLE OF EARTH
THE MINDY PROJECT, TOGETHERNESS, SONG OF BACK AND NECK

Mike

Starr
(Angelo Brottd)

ALSO FROM: ED WOOD, UNCLE BUCK, DUMB & DUMBER,
GOODFELLAS, MILLER'S CROSSING, LAW & ORDER, BLACKLIST

Wayne
Wilderson
(Martin Nash)

ALSO FROM: THE MICK, VEEP, THE MIDDLE,
MASCOTS, ATOZ, C.S.1., CLUB 5150, SEINFELD

Baumaartner
(Kevin Malone)

T
ALS0 FROM: NY TIMES BEST SELUING AUTHOR “WELCOME T0 BUNDER
MIFFLIN" PODCAST “OFF THE BEAT W/ BRIAN BAUMSARTNER IHEART RADI),
TRASH TRUCK, NEW BOOK SERIOUSLY GOOD CHLI - FOX CHAPEL PRESS.

Robert, Ray
Shafer
(Bob Vance)

ALSO FROM: DICK DICKSTER, ADAM RUINS
EVERYTHING, STILETTO, PSYCHO COP RETURNS

ALSO FROM: MY FAIR BRADY, THE
SURREAL LIFE, FLAVOR OF LOVE

Kate
(Meredith ,U',:’.a

ALSO FROM: OK K.0.!, PBC, LET'S BE HEROES, YOUNG
SHELDON, ALL NIGHT, STEVEN UNIVERSE, BROOKLYN 99

PERFORMING
LIVE COMEDY
DURING SATURDAY

ALSO FROM: THE DICTATOR, SPACE FORCE, BROAD
CITY, THE SIDE CAR, THE CHRIS GETHARD SHOW

ALSO FROM: FILM & TELEVISION PRODUCTION
ASSISTANT, ZOMBIES VS. STRIPPERS

ALSD FROM: ANGIE TRIBECA, 818, CRIMINAL MINDS, LAST MAN

Bg;:in v

ALSO FROM: RENO 9111, BOB'S BURGERS, BENCHED,
PEOPLE OF EARTH, Z0EY'S EXTRAORDINARY PLAYLIST

ALSO FROM: THE GRASS ROOTS, CALL OF DUTY: BLACK OPS,
ADVENTURE TIE, FUNNY OR DIE PRESENTS...

ALSO FROM: JULIA, GET HIM TO THE GREEK, GHOSTS,
21JUMP STREET, IN THE DARK, BENDERS, ‘TIL DEATH

ALSO FROM: NEW BEAR TOURS, UGLY SHOES,
IN FULL BLOOM, VARIOUS SHORTS & MINI SERIES

Shira
Scott, fstrof

\

GRADE “A" BAD-ASS, OWNER OF
“DISASTER KITS LIMITED"

STANDING, BROKEN BLOOD, HOW | MET YOUR MOTHER

See Full Guest List at reunioncon.com
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REUNION CON™ DEMOGRAPHI

« THE LARGEST CAST REUNION ’%
CONVENTION. PERIOD. f‘Tr: (?(fficz” Rankedh#f1 -

3 3 in the key demographic of adults 18-49 as
8-12K FORECASTED ATTENDEES well as adults 18-34 and adults 25-54,

« DEDICATED FANS FROM ALL OVER THE outperforming all five network competitors in
WORLD the time period, including CBS’ coverage of

« OVER 57 BILLION MINUTES STREAMED IN \ pil bl o o e——

2020 (NIELSEN RATINGS)

MOST STREAMED SHOWS
60

H The Office
40

Greys Anatom
20 y y

Ozark

0
BILLIONS OF MINUTES
STREAMED 2020

LEARN MORE AT WWW.REUNIONCON.COM
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REUNION CON™ ATTENDEE MAP

UNITED STATES
CANADA
UNITED KINGDOM
: . OFpE > Sl - BRAZIL

: 4| - MEXICO

Ll : s s ‘ «  FRANCE
ITALY
AUSTRALIA
NEW ZEALAND
SWEDEN
SPAIN
POLAND
NETHERLANDS
GREECE
GERMANY
IRELAND
JAPAN
_ QATAR

-' : ~ +  UAB

*DATA FROM REUNION CON™ CHICAGO & MIAMI CONVENTIONS ¥ ggt’g':ﬂgl';R'CA
CHILE
ECUADOR AND MORE
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ACTIVITIES FOR SPONSORSHIP

Apart from Presenting Sponsorship opportunities, several activities occurring during the
event are available for sponsorship.

THE VIP EXPERIENCE- 500 fans each day will have the entire event to themselves as
well as VIP seating during events and an exclusive VIP Lounge.

LANYARD/BADGE LOGOS- Up to 10k attendees will receive a Badge/Lanyard that
must be displayed at all times during the event.

LIVE COMEDY AFTER HOUR PERFORMANCE: Chris Gethard and Head Richards.

THE FUNDIES- Winners for Daily events and contests are awarded at the end of the
day with an Inaugural Fundie Award!

LEARN MORE AT WWW.REUNIONCON.COM
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THE VIP EXPERIENCE

$30,000

NAMING RIGHTS FOR REUNION CON™

25 S-VIP PASSES + PREMIUM SEATING AT ALL EVENTS

BRANDING ON VIP LOUNGE AND PASSES

COMPANY LOGO ON PREMIUM EVENT SIGNAGE

PREMIUM BOOTH FOR PRODUCT DISPLAY

NAMING RIGHTS ON ALL RADIO, TV, PRINT ADS, SOCIAL MEDIA,
BILLBOARDS AND ANY OTHER MARKETING MATERIALS.

LARGE BANNER ON WEBSITE+ ON SITE BANNER PLACEMENT
OPPORTUNITY TO INTRODUCE GUESTS ON-STAGE (PANEL INTERVIEWS)
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$10,000

12 S-VIP PASSES + PREMIUM SEATING AT ALL EVENTS

COMPANY LOGO ON ALL LANYARD/BADGES.

COMPANY LOGO ON EVENT SIGNAGE

BOOTH FOR PRODUCT DISPLAY

NAMING RIGHTS ON SOME RADIO, TV, PRINT ADS, SOCIAL MEDIA,
BILLBOARDS AND ANY OTHER MARKETING MATERIALS.

BANNER ON WEBSITE+ ON SITE BANNER PLACEMENT

OPPORTUNITY TO INTRODUCE GUESTS ON-STAGE (PANEL INTERVIEWS)




g SPONSORSHIP OPPORTUNITIES
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PANEL INTERVIEW SPONSOR

$7,500

5 S-VIP PASSES + PREMIUM SEATING AT

ALL EVENTS

12 Weekend Passes

COMPANY LOGO ON EVENT SIGNAGE

BOOTH FOR PRODUCT DISPLAY

NAMING RIGHTS ON SOCIAL MEDIA AND |
MARKETING MATERIALS.

LOGO ON WEBSITE <5

ON SITE BANNER PLACEMENT ’ TN
MENTIONED DURING ALL PANEL A N T
INTERVIEWS (3-4 PER DAY) g\,
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COMEDY AFTER HOUR SPONSOR

$7,500

6 S-VIP PASSES + PREMIUM SEATING AT
ALL EVENTS

10 Weekend Passes

COMPANY LOGO ON EVENT SIGNAGE
BOOTH FOR PRODUCT DISPLAY
NAMING RIGHTS ON SOCIAL MEDIA
AND MARKETING MATERIALS.

LOGO ON WEBSITE

ON SITE BANNER PLACEMENT
OPPORTUNITY TO INTRODUCE
CELEBRITY COMEDY GUESTS.




T, SPONSORSHIP OPPORTUNITIES

$5,000 |

pek

« 4 S-VIP PASSES + PREMIUM SEATING AT ALL EVENTS “;

» 2 Weekend Passes

« COMPANY LOGO ON EVENT SIGNAGE

* OPPORTUNITY FOR PRODUCT DISPLAY

* NAMING ON SELECT ON SOCIAL MEDIA AND 2 il fe
MARKETING MATERIALS. -

« LOGO ON WEBSITE

* ON SITE BANNER PLACEMENT

e OPPORTUNITY TO HOST FUNDIES AWARD CEREMONY
(1 EACH DAY.)

1%

,,,,,,,,,,,
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COSPLAY CONTEST SPONSOR

$5,000

4 S-VIP PASSES + PREMIUM SEATING AT
ALL EVENTS

10 Weekend Passes

COMPANY LOGO ON EVENT SIGNAGE
OPPORTUNITY FOR PRODUCT DISPLAY
NAMING ON SELECT ON SOCIAL MEDIA
AND MARKETING MATERIALS.

LOGO ON WEBSITE

ON SITE BANNER PLACEMENT
OPPORTUNITY TO HOST COSTPLAY
CONTEST (1 EACH DAY.)




T, SPONSORSHIP OPPORTUNITIES

BEACH GAMES AREA SPONSOR

$2,500

2 S-VIP PASSES + PREMIUM SEATING AT
ALL EVENTS

2 Weekend Passes

COMPANY LOGO ON EVENT SIGNAGE
OPPORTUNITY FOR PRODUCT DISPLAY
NAMING ON SELECT ON SOCIAL MEDIA
AND MARKETING MATERIALS.

LOGO ON WEBSITE

ON SITE BANNER PLACEMENT
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PREMIUM SPONSOR

$2,000

4 S-VIP PASSES + PREMIUM SEATING AT ALL
EVENTS

6 Weekend Passes

COMPANY LOGO ON EVENT SIGNAGE
OPPORTUNITY FOR PRODUCT DISPLAY
NAME ON SELECT ON SOCIAL MEDIA AND
MARKETING CAMPAIGNS.

LOGO ON WEBSITE

ON SITE BANNER PLACEMENT




2 SPONSORSHIP OPPORTUNITIES
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DELUXE SPONSOR

$1,500

2 S-VIP PASSES + PREMIUM SEATING
AT ALL EVENTS

4 Weekend Passes

COMPANY LOGO ON SELECT EVENT
SIGNAGE

OPPORTUNITY FOR PRODUCT
DISPLAY

NAME ON SELECT ON SOCIAL MEDIA
CAMPAIGNS.

LOGO ON WEBSITE
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BASIC SPONSOR

$1,000

1 S-VIP PASS + PREMIUM SEATING AT
ALL EVENTS

4 Weekend Passes

COMPANY LOGO ON SELECT EVENT
SIGNAGE

NAME ON SELECT SOCIAL MEDIA
CAMPAIGNS.

LOGO ON WEBSITE




g VENDOR OPPORTUNITIES
==

VENDORS

MERCH AND INFO BOOTHS

ARTIST ALLEY (SEC 100)

« 6X6=$325
Includes 1 Table, 2 Chairs

MAIN AREA (SEC 200, 300, 400)

« 10X10 INSIDE BOOTH: $475
Includes Pipes, Drapes, 1 Table, 2 Chairs

« 10X10 CORNER BOOTH: $550

Includes Pipes, Drapes, 1 Tables, 4 Chairs

*ALL BOOTHS INCLUDE 2 VENDOR ADMISSION PASSES
Click Here to Reserve Online Now!



https://reunioncon.com/become-a-vendor

o
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ARNOLD CUERVO
OWNER/CO-FOUNDER

(305) 528-4545
ARNOLD@REUNIONCON.COM



	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18

